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OPINION

Humor: The simplest of choices
By Gus Pearcy

Wordle, as I explained last month, is a mystery word game 
where you get six guesses to determine the answer of the day. 
I’ve been playing for almost four months. All my peers were 
pressuring me. I wanted to know what all the hubbub was 
about. Now I play as my doctor wishes I took my meds—ev-
eryday.

The real goal is to solve the puzzle within the six guesses, 
but I feel better if I solve in three. I also feel like I’m in com-
petition with my Facebook friends who play. I have to be bet-
ter. That makes me smarter, right?

Why do I play? I don’t know. I’m chasing after something. 
I remember getting my Nintendo Entertainment console and 
getting hooked on Super Mario Brothers. I played like a fiend 
for a few months. When I completed the final battle and res-
cued the princess, there was not enough fanfare. The game 
just threw up some digital confetti on the TV and then start-
ed over. I was like Peggy Lee, “Is that all there is?”

In Wordle, the best is to guess the answer on the first try. I 
couldn’t do it in marriage, so perhaps Wordle awesomeness 
would suffice. Most players I know have a starter word, per-
haps two, to begin based on their strategy. Mine was to figure 
out the vowels first. 

Last week, I solved the mystery in one guess. There was 
joy in Mudville.

However, I felt like I cheated. Sort of.

My Wordle buddy always posts his puzzle results on Face-
book. Even though I didn’t know the answer, I was able to 
deduce the first two letters of the answer. With this unfair 
advantage, I picked a word with the same two letters.

I won.
On the first guess.

It was glorious. But as the excitement decreased I started 
to think I had cheated. If I had not seen my friend’s grid, I 
would have relied on my trustee starter word.

As a result, I did not brag about it on social media. Then, 
I started to think about the information I had received. It 
probably only helped about 40%. The rest was up to me. 
When I confessed to my friend, he said using the same batch 
of letters, he would have come up with a different word.

It’s really funny how such a simple game could initiate 
such moral dilemmas. But that’s life, isn’t it? Even when the 
stakes are higher, how we act during a simple game reflects 
our other choices.

But, then again, it is just a silly game and I’ve toiled with it 
enough. I accept my score with an asterisk. 

Gus Pearcy is a contributing columnist to the Hendricks 
County Business Leader. He may be reached at (317) 
403-6485 or gus@icontimes.com

By Susan Rozzi

As a coach, I spend most of my time listening to my clients 
and helping them identify what is happening in their situa-
tion, what their options are, and how they believe they can 
best move forward. I believe my clients are fully capable to 
solve what is hindering them. Often, they simply need some-
one to help create the space and time to find a way forward.

My clients are very wise. What I see through them is that 
today’s leaders needed to be authentic, insightful, innova-
tive, and able to coach. And if they arere willing and able to 
do these four things in this current business environment, it 
cuts through many of the barriers they face as leaders today.

 Here are a few tips to expand as a leader in each area.
Authentic
• Be willing to understand and speak the truth in all situ-

ations. Even if it hurts you or them a little in the short-
term.

• Worry about the whole team rather than just a few or 
only yourself.

• Know when your opinion is based upon personal pref-
erence rather than business necessity or best practice.

• Insightful
• Drive yourself and others toward continuous improve-

ment because growth in people is a good thing.
• Be confident in where you are headed and provide in-

sight along the way.
• Resist the urge to demand that those who follow accept 

your suggestions all the time.
• Your way may not be the only way. There is more than 

one way to complete a task.
Innovative
• Let others talk. They just may have something impor-

tant to say.
• Give people the freedom to try and don’t penalize them 

if the outcome isn’t perfect.
• Plan hard and believe that it can work!
Able to Coach
• Listen and be curious about the real issues [hint: it’s not 

the first one presented]. Determine options. Then help 
find a way forward.

• Communicate your understanding of others’ perspec-

tives without judgment or sarcasm.
• Create mutually satisfying relationships. No good re-

lationship is a one-way street. Always begin with and 
build upon trust.

Jeff Wong, EY’s global chief innovation officer, shared  in 
an interview  that he has two daughters and often thinks 
about their life-long learning and adaptability. The way he 
views it is that he needs to “train [his] daughters for a job that 
doesn’t exist yet using a technology that hasn’t been invented 
yet against a problem we don’t know yet.”

Sounds like modern-day leadership to me! What will you 
do going forward to be a better leader?

Business Leaders: Critical skills for today’s leaders

Susan Rozzi is the president of Rozzi and Associates, a 
leadership and organizational development company 
helping good leaders become great. Contact Susan at 
susan@rozziandassociates.com.

It was glorious. But as the 
excitement decreased I started to 

think I had cheated. If I had not seen 
my friend’s grid, I would have relied 

on my trustee starter word.
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PUTTING THE ‘REAL’ IN REAL ESTATE
By Gus Pearcy

Joe Pritchett served as a firefighter for 34 
years, starting in Brownsburg as a volunteer. 
He retired from the Pike Fire Department in 
2019. He also worked several years at the In-
dianapolis 500 on the fire crew. Like many 
firefighters, Joe started other businesses over 
the years. There was Pritchett Professional 
Services, a lawn care service, for instance. 

By 2006, he earned his real estate license 
and began working with a large brokerage 
getting his feet wet. He became so busy that 
he asked Angie, his wife to join him in 2014. 
Her background in hospitality sales fit per-
fectly. He asked her to get her license too, 
that way she could do everything he could 
do.

“We told people, basically, you get two Re-
altors for the price of one,” Angie said. She 
says she keeps the files and paperwork while 
Joe does what he is good at.

“He’s very personable,” she said. “He really 
cares about his clients.”

The Pritchetts say they often become 
friends with their clients.

“Once the business part is over, it doesn’t 
mean our relationship is over,” Angie added.

Realtors depend on marketing to help 
them find business. Word of mouth is the 
best. Pritchett Property Group has a website 
and a Facebook page, but it’s not their best 
funnel.

“The vast majority of what we do is on our 
personal Facebook pages,” Angie said. “That’s 
just where our circle of influence is.”

Pritchett Property Group has found a 
niche serving first responders, teachers and 
military personnel. It was one of the reasons 
the pair decided to leave the big brokerage 
firms.

“It gives us the flexibility to do better nego-
tiations for our clients,” Angie said. “Before, 
we were at the mercy of someone telling us 
we could or couldn’t.”

Often that means adjusting commissions.
Throughout their lives, the team strongly 

believes in helping others. Joe as a firefighter 
and Angie as a hospitality professional.Their 
second business reflects that commitment to 
lending a hand.

Real Estate Rescue focuses on estates. It 
offers help for client’s who have to deal with 
a parent’s estate because of medical issues or 
death. Typically, the clients live out of state 

Pritchett Property Group and Real Estate Rescue find a niche in serving others

What it looks like to be processing multiple offers on a listing. Each offer has to 
be carefully to analyzed to ensure the proper details are presented to the seller. 
Then the offer that meets the seller's requirements is chosen and processed

Pritchett Property Group
4947 Beechwood Circle, Avon

Joe: 317-445-2197
Angie: 317-945-6001

Email: joepritchett322@gmail.com
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Need space for 
those special 

team-building 
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Like us on Facebook!

2230 Stafford Rd, #101
Plainfield, IN

317.837.1717 
Chicagospizza.com

Give us 
a call!

and need the Pritchetts to help here in Cen-
tral Indiana.

“They need to not only get rid of the resi-
dence, but, usually, the contents of that resi-
dence,” Angie explains. “We have financial 
advisors … elder-care lawyers, cleanup crews, 
things like that.”

The last two years have been a wild ride in 
real estate. It is likely one of the best markets 
in decades for sellers. Under the $250,000 
house range, Joe said they could show a buyer 
20-30 homes getting beat on offers by real es-
tate conglomerates who offered cash and the 
restrictions of government loans.

But Pritchett said the market is tipping 
now that interest rates have gone up to the 
mid-5% range for buyers.

“That means the house payment goes up, 
and your buying power is going to go down,” 
he said. “And, as all of us are experiencing, if 
you go to the gas pump and/or the grocery 
store it’s costing families so much more for 
just your basic essentials.”

The decision to break away from the larger 
companies was not an easy one, but Joe calls 
it the best decision he made. He gives all the 

credit to Angie.
“I was apprehensive about it,” he said. “She 

went through all the steps and did all the re-
search with the State of Indiana and (The 
Metropolitan Indianapolis Board of Realtors) 
MIBOR, and made it relatively easy.”

By Scott Flood

Nearly everyone has to share bad 
news from time to time. How you com-
municate it has a significant impact on 
your organization and its reputation. 
Handling one piece of bad news effec-
tively may be more powerful than shar-
ing ten pieces of good news.

Be candid. Human nature leads peo-
ple to try to camouflage bad news with 
all sorts of soft expressions and weasel 
words. Guess what? People see right 
through that stuff. Being straightfor-
ward builds trust and pays long-term 
dividends. 

Be confident. Confidence inspires 
more confidence. If your employees or 
customers see you reacting with poise 
and self-assurance, they’ll worry less. 

See it through their eyes. You know 
the full story behind the bad news and 
how it will impact the organization. 
Your external audiences probably don’t 
care. Focus your messages on what mat-
ters to them. 

Don’t exaggerate. It’s very easy to 
turn that proverbial molehill into a 
mountain. Odds are good that it’s not on 
a par with the Black Plague, Pearl Har-
bor, or 9/11, so don’t react that way. 

Take the hit. People in charge don’t 

hesitate to take credit for the good 
things that happen to their organiza-
tions. They should also be willing to take 
the blame for the bad ones – even if they 
really aren’t at fault! 

Find good news in the bad. Remem-
ber that bit of Zen wisdom: “Now that 
my house burned down, I have a better 
view of the moon.” Positives may not be 
easy to find, but there are probably some 
lurking somewhere in that bad news. 
Put the emphasis there. “Yes, this hap-
pened, but it was a good lesson for us.”

Move on. Businesses have a tendency 
to be so concerned about the bad news 
that they keep repeating it to customers. 
Don’t do that. People have short memo-
ries, and if you don’t remind them about 
your bad news, they’ll shift their focus 
to other things. After you’ve shared the 
bad news, go back to delivering the kind 
of messages everyone enjoys. 

Seven better ways to share bad news 
THE PERSONAL TOUCH

Scott Flood creates effective 
copy for companies and 
other organizations. 
You’ll find more articles at 
sfwriting.com. ©2019 Scott 
Flood All rights reserved.

Gift for our home buyers at closing
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By Jeff Binkley

Well, it’s official. Today (May 20, 2022) the S&P officially 
hit bear market territory. A bear market is defined as a loss 
of 20% or more from its high. And it’s no coincidence that 
the market “talking heads” (The talking head and shoul-
ders you see on the business media channels, not the great 
rock band) are now beginning to volley around a new term 
in their talking heads world: capitulation. 

Capitulation, or market capitulation, is generally de-
fined as a point where investors throw in the towel and sell, 
essentially running for cover and surrendering the hope of 
recovering losses. Typically, capitulation happens at a time 
with great uncertainty, market volatility and lack of confi-
dence from investors. So basically, where we are right now. 
Capitulation is usually driven by fear. Investor optimism 
and greed, is overwhelmed by the fear of watching their 
stock profits diminish every trading session. A true irony 
in recent market history is capitulation has occurred on 
both sides of the bear/bull continuum. It was exactly two 
years ago in June of 2020 that I wrote column that FOMO 
(the Fear Of Missing Out) may have been artificially in-
fluencing markets to move higher. (Are Fundamentals or 
FOMO Driving this Market? June, 2020 Business Leader) 

Now it seems FOLMA* has returned. *(Fear Of Losing 
My Assets).

How is the prudent investor to assuage their own FOL-
MA? First off, recognize it exists and is a component of 
your emotional risk tolerance. Deal with it rationally, logi-
cally and remember downturns of the past. Bear markets 
always turn around and make new highs. Always.

How will you know the moment of capitualtion has ar-
rived? That is a bit trickier. Capitulation is hard to see as 
it’s happening and truly only becomes clearer in hindsight. 
But there are a few things to watch for. Watch for an out 
of channel peak of the VIX corresponding with extreme 
down volume in the S&P. 

(From Investopedia: The Cboe Volatility Index (VIX) is 
a real-time index that represents the market’s expectations 

for the relative strength of near-term price changes of the 
S&P 500 Index (SPX). Because it is derived from the prices 
of SPX index options with near-term expiration dates, it 
generates a 30-day forward projection of volatility. Vola-
tility, or how fast prices change, is often seen as a way to 
gauge market sentiment, and in particular the degree of 
fear among market participants.

What should the prudent investor do with these volatile 
market times? Return to fundamental questions. What is 
my time horizon? Does a temporary dip in my asset value 
today truly impact my retirement lifestyle 5, 10, 20 years 
from now? Are there companies or industries or sectors 
that I’d like to buy into or more of? Maybe this reflects an 
opportunity to do so at reduced prices. 

And remember your market history: Bear markets al-
ways turn around and make new highs. Always.

MONEY MATTERS

Remember bear markets always turn around

Jeff Binkley is the Founder and Managing Director of 
Binkley Wealth Management Group. He can be reached 
at Jeff@thebinkleygroup.com or (317) 697-1618.

Capitulation is usually driven 
by fear. Investor optimism and 

greed, is overwhelmed by the fear 
of watching their stock profits 

diminish every trading session. 
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DON’T MISS! To register, contact Cathy Myers
cathy@icontimes.com or call/text (317) 918-0334

Save the Date!
June 9, 2022

Luncheon time: 11:30 am - 1:00 pm
Cost: $15.00

The Pavilion Center
Washington Township Park  
435 Whipple Lane, Avon, IN

2022 Hendricks County Business Leader’s
Women’s Luncheon

KEMPER
 CPA GROUPLLP

Certified Public Accountants and Consultants

Presented by

The Human Trafficking Crisis:
You may have heard of human trafficking, but do you 

know what it looks like in our very own community? 
Would you recognize it if you saw it? Join us as we take a 
closer look at the issue of human trafficking in Indiana, and 
how it affects the youth in our state. By walking through a 
survivor’s story, we’ll unpack what makes youth vulnerable 
to trafficking, and how you can be part of the solution.

Jessica’s heart was first tugged 
by the issue of human trafficking 
in 2007 during a visit to Nepal. 
When she returned from her trip, 
she knew there was a calling on 
her life to be a part of the anti-
trafficking movement by educating 
the Indianapolis community and 
inspiring others to participate in 

ending human trafficking. In 2011, she founded the non-
profit, Allies (formerly Purchased), and since then, has 
educated thousands of Hoosiers on the issue, and established 
programs to serve survivors of trafficking and their families 
all over Indiana. Jessica is a certified and seasoned facilitator 
of the nationally recognized My Life My Choice curriculum, 
co-creator of the “What Would I Do?” curriculum, and a 
member of the Indiana Protection of Abused and Trafficked 
Humans Task Force. She is a 2003 graduate of Indiana 
Wesleyan University and holds a certificate in Nonprofit 
Executive Leadership from IU. She recently received 
achievement awards from the Women Like Us foundation 
and Indiana Youth Services Association for her contribution 
to anti-trafficking efforts in Indiana.

Guest Speaker: Jessica Evans
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COMMERCIAL & RESIDENTIAL PAINTING

317.447.5227
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AVOID
DOWNED POWER LINES

IF YOU SEE A DOWNED POWER LINE,  
MOVE AWAY FROM IT.
Keep a distance of 35 feet, as the ground around downed power lines  
may be energized.

ADDITIONAL TIPS:

Don’t touch anything touching downed power lines. 

Assume ALL downed power lines are live. They don’t have to be arcing, sparking or 

humming; they can be as quiet as they usually are.

If you see someone in direct or indirect contact with a downed line, DO NOT touch him 

or her. You could become energized as well. Call 911 for assistance.

NEVER attempt to move a downed power line or anything else in contact with it, even 

with an object such as a broom or a tree branch. Non-conductive materials like wood or 

cloth can conduct electricity if even slightly wet.

Don’t step in water near downed lines.

Never drive over a downed power line.
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BUSINESS BRIEF

Sycamore Services Inc announced the 
expansion of services to include Applied 
Behavior Analysis (ABA). Before Syca-
more’s ABA center opens later this year, 
they are bringing in-home ABA servic-
es to Danville families starting Summer 
2022. This program will serve children 
as young as 18 months on the Autism 
spectrum and their families by providing 
much needed support, teaching foun-
dational learning skills, and remediating 
barriers. One in 54 children born in the 
US have been identified as having Autism 
Spectrum Disorder by the age of 8. This 

number has doubled in the past 10 years. 
Within Danville, 17% of students within 
the public school system have IEPs, Indi-
vidualized Learning Plans, which provide 
additional supports needed by children 
with this or other diagnoses. As part of 
the growing ABA team, Sycamore Ser-
vices has named Christa Lake as Clinical 
Director. Christa comes with 13 years of 
ABA experience and is a Board Certified 
Behavior Analyst. For more information, 
visit sycamoreservices.com or call (317) 
745-4715.

Sycamore Services announces ABA Services & Center 

By Karl Zimmer

As the leader of your organization, it’s 
unlikely that you’ll hear those words, and 
yet as the leader, you may have spoken 
those words. Firing a member of your 
organization is one of the most difficult 
times for a leader, even when that firing 
is justified. It is never easy or enjoyable to 
affect someone’s life in that way.

Besides staff members who continue 
performing at less than acceptable levels, 
even with repeated coaching and warn-
ings, or in the event of someone who 
steals from a coworker or the organiza-
tion, which are clearly justifiable reasons 
for termination, who else might you de-
cide to fire? Have you ever considered 
firing a client or customer, or perhaps a 
vendor? You may be better off with fewer 
customers and fewer vendors, especially 
when some may not be worth the cost 
of your attention. How would you know 
which customers or vendors are costing 
you more than they are worth?

Given the vast analytical, statistical 
tools available, it is easy to determine 
true costs of generating revenues by cus-
tomers and the related cost of goods and 
services sold. One simple statistic to use 
is the Pareto analysis, generally refered to 
as the 80/20 rule. What it reveals is that 
20% of your customers generate 80% of 
your profits and revenues, though not 
necessarily the same 20% for both. What 
it also means is that 80% of your custom-
ers only generate 20% of your profits and 
revenues. Within that 80% that generate 
so little, might there be some that cost 

you more to retain than they contribute?
Same rule applies to vendors, and you 

may be able to get better contracts with 
fewer suppliers if by reducing the num-
ber, the ones who are left are able to con-
tribute more. If you have multiple suppli-
ers for the same product or service, if one 
supplier was given more business, could 
you negotiate a more favorable contract? 
Surely you both need to have beneficial 
terms, so it would be worth exploring 
how that might work with appropriate 
safeguards in place so that you get what 
you want, and the vendor gets some as-
surance of continued business if they per-
form favorably.

You know your business better than 
anyone, and those in your organization 
closest to the action are great resources 
to explore how best to proceed. Just know 
that sometimes, less is more, fewer is bet-
ter, and some turnover is a good thing.

This column is dedicated to sharing 
experiences, research, and ideas about 
great leaders, for great leaders. We wel-
come your comments, questions, and 
suggestions. What would you like to 
know more about? What gems would you 
like to share?

You’re fired!
BIZLEADER

Karl is the author of, “The Boy 
Who Grew Up to RULE® the 
World…,” a speaker, Board 
Certified Hypnotist, and 
successful CEO. Karl can be 
contacted at karl@z-success.
com. RULE® is a Registered Mark 
of Karl R. Zimmer III

317.867.0900
www.CTCarmel.com

Professional quality computer
services at affordable rates!

Businesses around the world depend on Computer 
Troubleshooters. .We’re the “computer experts”... the people to 
call when your computer breaks down, when your machine or 
software needs to be upgraded, when viruses attack or even 
when you’re about to throw your computer out the window.

SCAN FOR
SPECIAL OFFER!

ONE OF THOSE DAYS?

CALL ON US AT ANY TIME
FOR SERVICES INCLUDING:

Hardware Troubleshooting
Software Troubleshooting
Internet/Email Setup and Assistance
Networking Wired & Wireless
Application Setup and Support
Regular Computer Maintenance
Virus Protection & Removal
Internet Security Troubleshooting
Remote Access & Diagnostics
Managed I/T Service Plans
Residential and Business Services
PC and Mac Service and Sales

HELP IS JUST AROUND THE CORNER.

FREE IN-SHOP
DIAGNOSIS
UP TO $60 VALUE!

WE ARE YOUR APPLE SUPPORT EXPERTS!

317.867.0900

950 N. Rangeline Rd., Ste. E, Carmel, IN 46032 • (317) 867-0900 • www.ctcarmel.com • M-F 9AM-5PM and Weekends/After Hours by Appt. Only

•  Website Design 
/ Re-design

• eCommerce
• Payment Systems
• Event Ticketing
• Content
• Blog Creation
• SEO, Optimization
• Keyword Analysis
• Website Speed
• PPC Advertising

LittleTownMarketing.com  |  P 317-420-4820  |  Located in Avon

CONNECTING SMALL BUSINESSES 
& CUSTOMERS FOR 25 YEARS
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YOUR FACILITATOR:
ANDREW ADENIYI

The Building Blocks of Belonging
Looking to foster a culture of belonging among your team? The Building 
Blocks of Belonging is a proven framework for cultivating a diverse, equi-
table, and inclusive culture. In this workshop, you’ll discover how to amplify 
purpose, prioritize people, and simplify processes to nurture a culture of 
belonging. 

After attending, you’ll know how to:
•  Better understand culture and how to build an excellent one.

•  Unpack what it means to have a diverse, inclusive and equitable workplace.

•  Use strategies to build belonging.

Leadership Development Series
Thursday, August 18

Invest in yourself, 
register today!

Leaning into Leadership
Each month, the Business Leader focuses on how Leadership Hendricks 
County equips professionals with the tools and techniques to lead and 
strengthen our communities.

Leadership Hendricks County, Inc. is a 501c(3) not-for-profit organization serving the people and 
corporate citizens of Hendricks County and west central Indiana by offering top-notch leadership 

and engagement programs for current and emerging leaders who then apply those skills to  
strengthen their community. Learn more at www.leadershiphendrickscounty.org. 

Thursday, August 18  
9 a.m. to 12 p.m.

Hendricks County Fairgrounds

$119/person

$99 for members of LHC and  
the Avon, Brownsburg, Plainfield 

and Danville Chambers.

For more information and to  
reserve your place, visit  

leadershiphendrickscounty.org

Andrew Adeniyi (Ah-Dae-Nee-Yi) is a first-generation 
Nigerian-American with nearly a decade of executive-
level management in retail operations and years of 
experience running his own consulting firm. He pub-
lished his first book, The Circle of Leadership, in 2020. 
Andrew earned a bachelor’s degree in Entrepreneurship 
and Corporate Innovation from the Kelley School of 
Business at Indiana University Bloomington, a Master’s 
in Management, Strategy & Leadership from Michigan 
State University, and a certificate in Diversity, Equity & 
Inclusion in the Workplace from the University of South 
Florida’s Muma College of Business.

Other 2022 workshops 
Learn more at  

leadershiphendrickscounty.org

“Yes, And…” Improving  
Communication & Leadership 

Through Improv 
Friday, September 16

Igniting Your Social  
& Emotional Leadership 
Thursday, November 17
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Join us for Hendricks 
County Business Leader’s 

August Cover Party

August 11
4:30-6:30 p.m.
LOCATION TBA

Food

Fun

Networking

RSVP to Catherine Myers at Cathy@icontimes.com 
or call (317) 918-0334.

presented by

Save
 Date

the

KEMPER
 CPA GROUPLLP

Certified Public Accountants and Consultants
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Dr. April Johnson, MD DipACLM

The average American spends approx-
imately 90% of every day indoors. For 
many of us, one-third (or more) of those 
hours are spent at the workplace. Regard-
less of whether work takes place in a tra-
ditional in-office environment or a work-
from-home office space, most employees 
could benefit from more natural light in 
the workplace.

Natural light exposure impacts the 
brain and our internal clocks in a posi-
tive way that increases our alertness and 
productivity. Research has shown that 
workers in offices with windows slept, 
on average, 46 minutes per night more 
than workers who worked under artifi-
cial lights. This is likely due to improved 
melatonin regulation. More sleep leads to 
lower absenteeism and improved overall 
health. 

A 2017 study reported a significant 
drop in eye strain and headache com-
plaints when workers were exposed to 
more natural light. Reducing these symp-
toms also led to an increase in produc-
tivity. 

Views of the outdoors can stimulate 
creativity. If you don’t think this is impor-
tant in your job, remember that creativity 
is key to problem solving which is a vital 
skill for any valuable worker. Additional-
ly, the availability of natural light on our 
brains impacts our serotonin production 
which is important for mood. 

This is an important opportunity for 
employers to think about using natural 
light to its fullest advantage. If there isn’t 
much available in your workspace, con-
sider these options:

• Set up some flexible workstations 
near windows so that employees 
can spend an hour or two each day 
in the natural light (bonus points if 
you make this a standing desk op-
tion!).

• Hang mirrors strategically to spread 
natural light around the room.

• Hold meetings outside (bonus points 
for leading walking meetings).

• Create an outdoor area next to your 
building where employees can get 
fresh air – either while working or 
on a break. 

• Employees with limited access to 
natural light can try these sugges-
tions:

• Find some natural light at lunch or 
on breaks (bonus points for picnic 
lunch at the park).

• Maximize natural light exposure 
when you are not at work by spend-
ing time outdoors or at least by a 
sunny window in your home.

We all want to work smarter, not hard-
er. Our work environment is a key factor 
in our ability to do so. Let’s use our nat-
ural resources to their full advantages so 
that both employees and employers win! 

Benefits of natural light 
in the workplace

EMPLOYER HEALTH & WELLNESS

Newly Incorporated Businesses
4/21/22 - 5/22/22
GRANTEE: Love Thy Neighbor Oils
Description: Personal care products
GRANTOR: Shea Borton
Date: 4/28/22
GRANTEE: Banqueting Table Pottery
Description: Pottery/ceramics
GRANTOR: Shea Borton
Date: 4/28/22
GRANTEE: Lady Sarah E. Jewelry
Description: Jewelry sales
GRANTOR: Sarah Lemay
Date: 4/29/22

GRANTEE: K Ann Photography
Description: Photography
GRANTOR: Kennedy Brackin
Date: 5/02/22
GRANTEE: Scoopster
Description: Pet waste cleanup
GRANTOR: Donnie Ramey
Date: 5/5/22
GRANTEE: Heavenly Pups Spa
Description: Dog grooming
GRANTOR: Heaven Zigler
Date: 5/17/22

April Johnson, MD, DipACLM, 
is Medical Director of 
Hendricks Regional Health’s 
Wellness and Population 
Health Department. She is 
board certified in Lifestyle 
Medicine, which teaches 
comprehensive lifestyle 

changes to help prevent, treat and reverse the 
progression of many chronic diseases.

TOM DOWNARD, EXECUTIVE DIRECTOR 
317.272.4333  

INFO@AVONCHAMBER.ORG 
WWW.AVONCHAMBER.ORG 



Hendricks County Business Leader14  June 2022  •  hcbusinessleader.com

Planner of Note

8 - Danville Chamber of Commerce (members’ 
meeting): Wednesday, June 8, 11:00 a.m. at HC 
4-H Fairgrounds, 1900 E. Main St. Danville. For 
more information, call (317) 745-0670  

14 - Plainfield Chamber of Commerce (members’ 
meeting) Tuesday, June 14, 5:30 PM - 7:30 at 
Richard A. Carlucci Recreation & Aquatic Center. 
651 Vestal Rd. Plainfield. For more information, 
call (317) 839-3800 

15 - Brownsburg Chamber of Commerce 
(members’ meeting): Wednesday, June 15 at 
11:00 a.m. at Arbuckle Park & Bundy Lodge, 
Brownsburg. For more information call (317) 
852-7885 

28 - Avon Chamber of Commerce (members’ 
meeting): Tuesday, June 28 at 11:00 a.m. at Avon 
American Legion, 4812 E. Main St., (Old US 36) 
Avon. For more information, call (317) 272-4333 

SYCAMORE
PRINTING

~
Business Solutions

Ask us aboutdelivery!• Business Cards 
• Letterhead 
• Envelopes 
• Brochures
• Newsletters 
• Large Format 
• Bindery

• Carbonless Forms 
• Invitations 
• Graphic Design
• Content Writing 
• Mailing Services 
• Promotional Items

Great service and quality printing, with added  

experiences for individuals with disabilities.

934 Sycamore Lane • Danville, Indiana 46122
317-271-7700 / 317-745-5456  
www.sycamoreprinting.net  

sycamoreprinting@gmail.com  
Hours: M-F, 8:30am - 5pm
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Hendricks Regional Health partners with employers to create cost-effective 
solutions that focus on patient engagement and safety. Our award-winning 
occupational health team helps employers create healthier, more productive 
work environments while reducing overall healthcare costs. With convenient 
locations in both Brownsburg and Plainfield, we help keep employees 
healthy and on the job.

We pride ourselves on providing high-quality care with affordable costs, 
and finding innovative ways to deliver services. We customize health and 
wellness programs across your organization to help employees become, and 
stay, healthier.

Our approach is why we can proudly say that many of our employer 
relationships are decades long and still growing. To learn more about how 
our healthcare solutions can benefit your team, call (317) 839-6200 
or visit HendricksAtWork.com today.

Experienced
Occupational
Health Services

Dr. Keith Huff
Medical Director of 

Occupational Health


