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Will mortgage rates ever be this low again? 
With historic low interest rates, now is the best time to refinance. By doing so, your monthly payment may be 
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Humor: Looking to the future in 1972
By Gus Pearcy

Forgetting our present can be therapeutic. 
So let’s look to the future from the past. 

Recently, I stumbled upon a book about the 
future written in 1973 called “1994: The World 
of Tomorrow.” It was written and published by 
“U.S. News and World Report.” So what fol-
lows is the truth. 

With chapters entitled The Good Life: What 
Will It Mean?, I knew I had the perfect com-
panion for a COVID-19 lockdown.

Aside from predictions that we will all have 
a personal submarine, many of the predictions 
were just vague enough to materialize in some 
way. A “feminine revolt” will see a growing dis-
satisfaction with the traditional roles. 

In a chapter about the trend toward decrim-
inalization, the book talks about the chang-
ing values toward “crimes” such as gambling. 
The book successfully predicts states adopt-
ing gambling and lotteries as a revenue source. 
One interviewee suggested that bookies and 

hustlers will become civil servants.
Other predictions really missed the mark 

such as child care becoming a government 
responsibility. Also, the whole man-machine 
symbiosis seemed too advanced for 2020, let 
alone 1994.

In race relations, the book quotes experts 
who believed Black-white relations would de-
teriorate in the future. It predicted that trends 

indicated racial divisions between cities and 
suburbs could lead to an apartheid-type so-
ciety. The forecast for the 1970s and ‘80s said 
it was too early to tell whether white reaction 
would swing to violence and repression or to 
creative adjustment.

The fun stuff is the predictions of underwa-
ter cities and brightly-colored plastic highways 
for electronically-guided cars. Ha! Get a load 
of that. Driverless cars by 1994. 

The book predicted that by the early 21st 
Century, 2,000 people will be living on the 
moon — all named Kardashian.

Maybe the book was right after all.

Gus Pearcy is a contributing columnist to 
the Hendricks County Business Leader. He 
may be reached at (317) 403-6485 or  
gus@icontimes.com

Fasten your 
seat belts

It’s going to be a bumpy win-
ter. 

As COVID-19 cases con-
tinue to surge worse than the 
spring and the weather forces 
us indoors, we hold out faith 
of a quick resolution and the 
economy returning.

Businesses owners and entre-
preneurs have never encoun-
tered a year like 2020 and hope-
fully will never again. However, 
we are still in the midst of this 
pandemic and most experts 
predict the toughest winter for 
commerce.

It will induce several sleep-
less nights and anguish beyond 
belief. 

While it is easier said than 
done, stay positive. Explore 
coping strategies and find what 
works for you. 

Breathe.
Your best ideas are ahead of 

you. Lean on your friends and 
loved ones. Ask for help. Un-
derstand stress and how it af-
fects you and your health. 

These last two months of 
2020 will assuredly be filled 
with doubt and anxiousness. 
Things will appear bleak, but it 
is not necessarily a reality. 

Prepare for an unpredictable 
2021.

As bleak as November and 
December look, 2021 is totally 
unpredictable. What would 
you be doing if your business 
exploded? The turnaround will 
be swift and will bring its own 
set of challenges. Still, won’t it 
be great?

Most experts predict the 
United State could be out of all 
this by next summer. Imagine 
the joy of your customers and 
prepare. 

Hendricks County is set for 
a quick return of its economy. 
All the pieces are in place and 
while there will be some rough 
spots, keep your eye on the 
future.

We will come back.
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OPINION

Tips for leaders
By Susan Rozzi

Someone recently asked me for five tips for 
someone who wanted to be a leader. Here is 
what I told them:

1. Think of yourself as a leader. 
I believe everyone is a leader in some way. 

For example, when I was a stay-at-home mom, 
I was a leader. I just happened to be leading 
two small people in diapers. In the workplace, 
no matter what your job title, you have an op-
portunity to be a leader. In our community, 
there are countless opportunities to be a lead-
er, whether that involves volunteering in the 
schools, serving on a nonprofit board or see-
ing a community need and figuring out how 
to solve it. The key is thinking of yourself as 
a leader.

2. Know who you are and what type of 
leader you are. 

We tend to define leaders as those that are in 
the public eye or those with certain personali-
ties. But there are many types of leaders. Have 

you ever been in a meeting and there was one 
person at the table that did not say much -- but 
when they spoke, everyone listened? That per-
son is a leader whether he or she realizes it. 
Leadership is not so much about a personality 
profile but rather a willingness to lead.
3. Identify three leaders: one to encourage 
you, one to teach you, and one with which 

you can learn together. 
When looking for a leader to encourage 

you, look for someone to whom you natural-
ly gravitate, who you admire, and who is easy 
to talk with. For the person to teach you, look 
for someone who is the type of leader that you 
want to become. Finally, find someone who is 
in a similar position as you and is perform-
ing as well as (if not better than) you, and seek 
their input on projects or situations. 

4. Read. 
Leaders continue to learn and identify new 

ideas or ways of doing things, and reading is 

one of the best ways to expand your knowl-
edge. Ask leaders what they are reading. I am 
currently reading Try Softer by Aundi Kolber 
and Primal Leadership by Daniel Goleman. 
Subscribe to blogs or enewsletters on topics of 
interest.

5. Step out and lead! 
Determine where you have a passion to make 

a difference. It may be in your home, business or 
community. Start small. Take on a small project 
and be determined to lead. Use that opportu-
nity to learn to be a better leader through your 
successes and failures. 

If I can help, please reach out!

Susan Rozzi is the president of Rozzi 
and Associates, a leadership and 
organizational development company 
helping good leaders become 
great. Contact Susan at susan@
rozziandassociates.com.

Aside from predictions that we  
will all have a personal submarine, 

many of the predictions were  
 just vague enough to  

materialize in some way. 



LET US BOOK YOUR 2020 
EVENT OR WEDDING!

DANVILLE | 1900 East Main St.  
317-718-6153 

www.4HComplex.org

The 33,000 sq. ft. Hendricks County 4-H 
Fairgrounds and Conference Complex  
is designed to meet any of your social  
meeting needs:  banquets, meetings,  
seminars or wedding events - we can  

do it all! Our friendly and knowledgable  
staff are ready to make your event  

worry-free and memorable!

$50 OFF
Rental of $150  

or more
Must present coupon at time  
of order.  Expires 12-21-20.
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By Jeff Binkley

As I write this there are 17 days left 
before the 2020 general election. Cur-
rently, conventional wisdom suggests 
that a Biden presidential victory is com-
ing, and his blue coattails will bring 
House and Senate victories as well to 
democrats across government. 

 I am not here to argue the point, but 
one of my fa-
vorite expres-
sions remains 
that “conven-
tional wis-
dom is often 
shown to be 
neither con-
ventional nor 
wise.”  Shortly 
after the elec-
tion (assum-
ing we do not 
have another 
fiasco like the 
2000 election) 
we’ll see how 
wise conven-
tional wisdom 
proved to be. 

Should 
conventional 
wisdom prove 
true, what sectors or industries may do 
well under a Biden administration and a 
more left friendly government?  As the 
blue scenario has gained favor, money 
has been moving into green energy, mar-
ijuana stocks, and infrastructure com-
panies that could possibly benefit from a 
Biden administration.

 “But what about healthcare stocks?” 
the prudent investor may be asking.  
Well, if you take a quick glance back in 
history, when Obamacare was first ap-
proved, healthcare companies took off.  
There’s little to deter a belief that under a 
Biden administration and friendly Con-
gress, healthcare should take off again 
especially with more government dol-
lars potentially getting thrown at it…. In 
buckets. 

But what if conventional wisdom and 
all the polls are wrong and President 
Trump is granted a second term.  What 

should a prudent investor do?  That gets 
a little cloudier.  If the President is re-
elected, democrats retain the House and 
don’t win the Senate, much of Washing-
ton will remain status quo. 

 However, should democrats retain 
the House and win back the Senate, it’s 
not too far a stretch to think that The 

President will be 
impeached again 
but this time un-
der a fully demo-
crat Congress his 
conviction and 
removal from 
office would 
be likely.  The 
market may not 
like that at all 
and respond ac-
cordingly, likely 
shortly after the 
election.  

As to the lon-
gest of conven-
tional wisdom 
long shots, i.e. 
President Trump 
reelected, the 
GOP retaining 
the Senate and 

via his coattails, the GOP regaining con-
trol of the House. Well if that happens 
there will be a bunch of unhappy people 
and it will be ugly for a time.   But once 
that settles down this student of history, 
politics, and the markets thinks it could 
be time to “Bet the Farm” on America 
again with Trump’s second term far out-
pacing his first economically.   

I envy you, dear reader.  
Because by the time you’re reading 

this, some of these questions will be an-
swered.  Right now, however, like much 
of the country, we’re all holding our col-
lective breath. God Bless America. 

MONEY MATTERS

Conventional wisdom,  
the 2020 election and  

how I envy you, dear reader

Jeff Binkley is the Founder  
and Managing Director of Binkley 
Wealth Management Group. He can 
be reached at Jeff@thebinkleygroup.
com or (317) 697-1618.

 Well if that happens there 
will be a bunch of unhappy 

people and it will be ugly for 
a time. But once that settles 
down this student of history, 

politics, and the markets 
thinks it could be time to 

“Bet the Farm” on America 
again with Trump’s second 
term far outpacing his first 

economically.

Need space for 
those special 

team-building 
meetings?  

Like us on Facebook!

2230 Stafford Rd, #101
Plainfield, IN

317.837.1717 
Chicagospizza.com

Give us 
a call!



Visit our web site at Bassettservices.com
to see what over 10,000 customers like you say about our service!

ACT NOW BEFORE THESE REBATES AND INCENTIVES EXPIRE!

NOW FEATURING FALL PROMOTION
Utility Rebates up to ………..$1,000

Energy Savings up to  …….$900
10 Year Parts Warranty value up to**…..$799 

 Total Savings & Discounts up to ………..$2,699 
See details below. Offer expires November 30, 2020.  

Not valid on prior installations. Restrictions apply. *with approved credit **On qualified systems.

SAVINGS & DISCOUNTS SAVINGS & DISCOUNTS UP TO $2,699UP TO $2,699

SERVICESSERVICES, , incinc

HEATING & COOLING
HEATING & COOLING

BEST REBATES 
OF THE YEAR

We can exchange your current model with a new 
American Standard Heating & Air Conditioning 
High Efficiency system. Now is the best time to 

exchange your out-of-date model for a new, super 
high efficiency system, and do it all with  

36 months* financing. 

THE BEST NEWS YET!
Your savings may pay for your new system. Our 
new American Standard High Efficiency systems 

are guaranteed to put the “green” back in your 
pocket with their super high efficiency energy 
savings functionality... and we’ll guarantee that 
in writing! And if you prefer to make monthly 

payments we have low interest rate loans available 
through our bank.

WHAT NEXT?
Give Joy a call at 317-839-5877 and she will 

schedule an appointment at your convenience 
to give you exact figures on how much you can 
save. Many of our customers have thanked us 

for taking the time to review their utility savings 
options and they have turned their savings 
into more exciting purchases like vacations, 

computers, even shopping sprees...



Hendricks County Business Leader Hendricks County Business Leader hcbusinessleader.com  •  November 2020  76  November 2020  •  hcbusinessleader.com COVER STORY

By Stephanie Dolan

This year marks Avon’s 25th  anniversary, and Avon 
town council president, Greg Zusan, has been a big part 
of the evolution and development of the town as it has 
grown over the years.

Zusan and his wife, Debbie, have lived in Avon since 
1990. The Zusans will be celebrating their 33rd anniver-
sary in February.

Zusan has also been with the State Bank for five years, 
and is currently the senior VP commercial lending man-
ager.

“I’ve been in finance since 1977,” he said. “I started with 
Thorp Finance as a trainee, and then I ended up being a 
branch manager. It was a lending institution. Thorp Fi-
nance did a lot of consumer lending.”

After 20 years with The National Bank of Indianapolis, 
Zusan made his way to the State Bank of Lizton.

“It is a community bank and close to home,” he said. 
“Everybody that asks for money has a different reason and 
a different purpose. It’s a way for me to help people and 
businesses grow.”

Zusan said the best thing about his job is the people he 
works with.

“It also helps to have a familiar face and someone you 
recognize in the community that you see in stores and res-
taurants on a daily basis that you can reach out to for help 
with your business,” he said.

“Greg Zusan brings his enthusiasm with him wherev-
er he goes as well as his knowledge and experience,” Sha-
ron Lovejoy, marketing director for State Bank, said. “As 
a commercial banker for State Bank, he has helped grow 
our presence in Avon and beyond and is the true local 
banker that everyone knows. He has been a leader in our 
team of bankers and has given his time to serve the town 
of Avon admirably during that time as well.” 

Zusan said that his experience in finance also lends it-
self well to his role on the Avon Town Council.

“Greg has been a good collaborator,” Avon town coun-
cil member, Steve Eisenbarth, said. “He seeks to get other 
council members’ opinions.”

“You’re managing people and situations that happen 
within the town council,” Zusan said. “You’re assisting 

people that are developers to build in the community just 
like you’re assisting a small business that is applying for a 
loan. I can use my financial background at the bank when 
I look at the town borrowing money. That helps me un-
derstand the bond process that the town goes through in 
order to borrow funds.”

“Greg has been a great teammate to work with at the 
council over the last six years,” Avon councilman, Aar-
on Tevebaugh, said. “I appreciate his commitment to the 
Avon community. His experience  in finance has been a 
very helpful asset to the town.”

The council was challenged for two to three months as 
they all worked remotely as a result of COVID-19. This 
put any celebration for the town’s 25th anniversary on the 
back burner, where it still remains.  Even so, Zusan said 
that he sees the town’s growth as substantial, and he looks 
forward to even greater things for the town of Avon over 
the next several years.

“It’s a sign of success and maturing, growing commu-
nity,” he said. “When this community became a town, we 

were at about 5,700 people in population. Today, we’re es-
timated at about 23,000 people, and I really look at Wash-
ington Township to be Avon as well. If you look at that 
population, it’s within 53,000 people.”

Zusan said the things that are bringing people to Avon 
are a stellar school corporation, great parks and activities 
and a police department that’s second to none.

“They do a great job,” he said. “They’re focused and very 
professional.”

Zusan also said that he and the current town council 
work very well together.

“We have a couple of different developments,” he said. 
“We’re going to see a lot of commercial and industrial 
businesses coming in. Our goal is to get the tax base bal-
anced. Our town council has been very focused on com-
mercial and industrial growth.”

“For many years we’ve had a council that appeared di-
vided,” Avon town council member, Robert Pope, said. 
“That is not the case this year. I’m proud to be a part of 
this council that has rallied around Greg’s near decade 
and a half of council experience and extensive financial 
expertise.”

What is Zusan doing when he’s not hard at work at the 
bank or on the town council?

“I’ve been involved in the community in a number of 
different capacities,” he said. “I was a coach for my kids for 
AJAA. I was the president of economic development part-
nership. I’ve been involved in my church at Avon United 
Methodist and chaired their finance committee. I’ve also 
been a member of the Avon Rotary Club for 25 years.”

What little time may be left, Zusan said he enjoys root-
ing for the Wisconsin Badgers and the Green Bay Pack-
ers, playing golf and running the scoreboard at Avon High 
School football games.

“I have four daughters and all four went to Avon High 
School and graduated from there,” he said.

Above all, Zusan said that all his hard work is about giv-
ing back to the community.

“It’s not about Greg Zusan,” he said. “I just want to keep 
building on these successes and creating a vision for the 
future.”

COVER STORY

As Avon celebrates its 25th anniversary of incorporation as a town, council president Greg Zusan explains 
why he loves serving community and how his banking expertise helps him as a council member. 

Meet Greg Zusan
What is your favorite movie? I enjoy World 
War II movies

What is your favorite TV show? ESPN

What is your favorite HC charity? Avon 
Rotary Club - they give back to the community 
and that’s what I like to do

Who or what inspires you? My kids inspire 
me. I’m blessed that they’re all successful and 
happy and they have great husbands. That’s 
my inspiration. Their mother and I can say we 
did a fairly good job of bringing them up.

What is your favorite golf course? I like the 
Brickyard

“Greg has been a great teammate to work with  
at the council over the last six years. I appreciate his  

commitment to the Avon community. His experience in  
finance has been a very helpful asset to the town.

— Avon councilman, Aaron Tevebaugh 

Banking on Community
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Compiled by Rick Myers 
In our last emPowering Series of 2020, presented by
Hendricks Power Cooperative, we asked eight Hendricks 
County professional women how COVID-19 has changed 
them professionally.

The emPowering series
presented by

How

COVID-19
has changed me 

professionally

Kelly DiBenedetto
Executive Director, Danville Chamber of Commerce

Has COVID-19 changed you as a professional?  if not why 
and if so, why?  

I don’t believe it has changed 
me as professional as much as 
it has changed my approach 
to work. I have had to adapt to 
change the delivery of our ser-
vices.

What are your thoughts as there 
are threats of a new wave of COV-
ID-19 and uncertainly for the first 
part of 2021? 

I am concerned for our members and small businesses if 
they can fiscally withstand another shutdown. I believe 
we need to find a plan to adapt and structure safely and 
still move forward. 

What has been the biggest impact the pandemic has 
made on your professional life? 

I have said all along with COVID I am very lucky that I am 
new to my career.  I didn’t have a “normal”, so the adjust-
ments and change were not a hardship for me.

Any lessons learned? 
Be flexible!! 

Shelby Marshall
Loan officer, Hendricks County Bank & Trust

Has COVID-19 changed you as a 
professional? if not why and if so, 
why?

COVID-19, and specifically the 
Paycheck Protection Program, 
has made me more aware of 
how I can help our local small 
businesses. Guiding our custom-
ers through times of uncertainty, 
shut down, and fear of the future 
has made me realize what I can 
do to ease these stressors on a daily basis.  Continuing to 
have positivity and hope for the future of our small busi-
nesses has remained a constant for me every day.

What are your thoughts as there are threats of a new 
wave of COVID-19 and uncertainly for the first part of 
2021? 

I don’t think anyone can be fully prepared for what to ex-
pect in the future; however, I think “surviving 2020” will 
be motivation and a boost of confidence that we can get 
through it.  At this point, nobody knows what the future 
holds, but I think a lot of people and businesses are, and 
will continue to be, cautious about their physical and fi-
nancial health and safety. 

What has been the biggest impact the pandemic has 
made on your professional life? 

Hendricks County Bank and Trust utilized three loan of-
ficers to underwrite 200 Paycheck Protection Program 
loans over 16 weeks, funding $11.3 million and impacted 
more than 300 employees.  Being one of these three, we 
had to overcome many obstacles, work extended hours 
at the expense of our families, and continue bringing the 
same care and commitment to our customers every day.  
Professionally, I don’t think I’ve experienced as much 
pride in my work as making phone calls and emails let-
ting customers know of their loan approval and feeling 
that sense of relief with them. 

Any lessons learned? 
The greatest lesson I have learned in 2020 is to have 
faith and stay positive, because you could be the person 
someone looks to for strength and guidance. 

Cindy Lightfoot
RN, business owner of Hosanna Home Helpers and  
co-owner of Be Blessed Aesthetics in Brownsburg

Has COVID-19 changed you as a 
professional? If not why and if so, 
why? 

As a Registered Nurse and busi-
ness owner, I feel that I have 
always prioritized our clients 
safety and well-being. With that 
being said, COVID-19 forced us 
to initiate and maintain new 
policies and procedures over-
night. Professionally, I learned 
the true value of reliable and adaptable staff. I can man-
date change, but that only translates into patient care 
through trustworthy staff. 

What are your thoughts as there are threats of a new 
wave of COVID-19 and uncertainty for the first part of 
2021? 

If the government orders another shut-down, Be Blessed 
Aesthetics in Brownsburg, co-owned with Tuesdae Cook, 
could potentially be temporarily shut-down. However, 
Hosanna Home Helpers will remain at normal function, if 
not busier. Hosanna cares for at-risk seniors in our com-
munity, which as we know are one of the most vulnera-
ble groups in our population. We are still able to provide 
desperately needed one-on-one care. A global pandem-
ic never changes the need, only the delivery of care. 

What has been the biggest impact the pandemic has 
made on your professional life? 

The biggest impact the pandemic has made on my pro-
fessional life has actually been positive. Watching our 
community and these incredible caregivers continue to 
show up and provide excellent care, despite fear, anxiety 
and health risks is the epitome of inspiring. My faith in 
humanity has been strengthened during 2020. 

Any lessons learned? 
The biggest lesson learned was patience; as each new 
set of requirements were issued, we adjusted and did 
what had to be done.
I cannot predict what is next, but I rest knowing God is in 
control of this pandemic and both of my businesses.

Angie Pritchett
Owner, Pritchett Property Group

Has COVID-19 changed you as a professional?  if not why 
and if so, why?

Yes, as a result of COVID-19 we 
have to stay up to date on new 
real estate forms, rules, regula-
tions, and health guidelines that 
must be adhered to in order to 
complete real estate transac-
tions for our clients. 

What are your thoughts as there 
are threats of a new wave of CO-
VID-19 and uncertainty for the 
first part of 2021? 

Unfortunately, I think we will still need to wear a mask 
during this winter. I am optimistic that there will be a 
vaccine soon, but in the meantime, it seems like it will be 
much of the same for the foreseeable future.

What has been the biggest impact the pandemic has 
made on your professional life? 

Real Estate closings at title companies were definitely 
impacted early on and have had many changes through-
out the summer and fall as guidelines have changed. At 
one point buyers, sellers and their respective realtors even 
had to remain in their cars and the closers would come out 
to the parking lot in order to get the closing completed. 

Any lessons learned? 
Everyone has a different comfort level when it comes to 
wearing a mask, shaking hands, or being in a social situa-
tion. I’ve been reminded that you can’t tell by looking at 
someone if they have a compromised immune system, 
are a first responder, or if they are caring for an elderly 
loved one, and I do my best to be respectful of individu-
als when I’m out. 
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Christy Roberts
Functional Medicine Certified Health Coach  

and National Academy of Sports Medicine CPT.

Has COVID-19, changed you as 
a professional?  if not why and if 
so, why? 

Yes!  I have always had a pas-
sion to help others reach their 
optimum health, but it is more 
crucial now than ever. With a de-
gree in dietetics, being a Func-
tional Medicine certified health 
coach and certified personal 
trainer with the National Acad-
emy of Sports Medicine and furthering my education 
to become a Functional Medicine practitioner, there are 
many steps we can take today that will have a lifetime 
beneficial effect.  Some of us don’t know where to start, 
feel guilty for taking the time for ourselves, feel over-
whelmed with information out there or need a helping 
hand to guide us through the process and hold us ac-
countable.  That is what I do as your Functional Medicine 
certified health coach. 

What are your thoughts as there are threats of a new 
wave of COVID-19 and uncertainly for the first part of 
2021? 

I think many are scared and feel this virus has taken away 
their control of their health. I am more determined than 
ever to try to reach as many as I can to empower them 
and put that control back in their hands. To give hope!

What has been the biggest impact the pandemic has 
made on your professional life? 

It has made me more passionate about what I do.  It has 
made me realize that, even though we are so connected 
in this world through social media, technology and infor-
mation, many feel more alone now than ever before. And 
how we have become disconnected with ourselves and 
choices we make or not thinking of the impact it may 
have on our health down the road. My job is to make 
that connection, listen to each person’s story, help them 
through the process of self-discovery and help them 
take the actions that are unique for them that will give 
them the most benefit for their optimum health.

Any lessons learned?
Yes.  We are bombarded daily with toxins and foreign 
invaders of all kinds that our body works hard at defend-
ing and protecting us constantly. If our bodies and that 
defense system are not in prime condition viruses, like 
COVID-19, will have more of a deleterious effect. The 
data is coming in and will keep coming regarding the 
risk factors like obesity, smoking, heart disease and other 
chronic health conditions that raise the risk of a more 
severe reaction.  There are things that are in our control 
with diet, exercise/movement, stress management, sleep 
and other lifestyle factors that will help our body’s de-
fense system and help prevent these conditions.  Life is 
precious and if we are not taking the time for our health, 
we are forced to take the time for our illness. 

Angi Snodgrass
Owner, Cass and Company

Has COVID-19 changed you as a 
professional?
if not why and if so, why?  Yes. I 
believe with the way my busi-
ness makes people feel better 
about themselves, that being a 
necessity in a time of uncertain-
ty was very apparent.  Once we 
were able to re-open, the aware-
ness that my salon offers com-
fort, joy and refreshing looks was 
very sought after and we as a team came together even 
more to make sure we are able to provide that while also 
being PPE compliant. 

What are your thoughts as there are threats of a new 
wave of COVID-19 and uncertainty for the first part of 
2021?

I feel we will again be received with support from our 
clients that waited for us before, in the event there is an-
other closing.

What has been the biggest impact the pandemic has 
made on your professional life?

More aware of my clients’ needs and comfort, as well as 
my team.  Being able to help give the best support to my 
team to keep my salon open and running smoothly has 
proven effective with the confidence our clients have 
when coming into the salon. Definitely has upped our 
game in the sanitation area, even more so than before, 
which is always good!  We›ll continue to do so from here 
on out!

Any lessons learned?
Always having faith that things happen for a reason and 
that this is part of the journey. Looking at it as a chal-
lenge and not a setback.

Amy Webb, 
Marketing director, Woodland Terrace of Danville

Has COVID-19 changed you as a 
professional?  if not why and if 
so, why?   

COVID-19 has not directly 
changed me as a professional. 
COVID has changed the way I do 
business by forcing me to adapt 
to all situations, for example giv-
ing tours via FaceTime. 

What are your thoughts as there 
are threats of a new wave of CO-
VID-19 and uncertainly for the 
first part of 2021? 

The new wave of COVID worries me, but not for my own 
self as a professional, but for other small businesses that 
are struggling already. The threat of COVID-19 and keep-
ing myself safe from it is always top of mind as I work 
with seniors on a daily basis and try my best profession-
ally and personally to keep my contact with COVID at a 
minimum. 

What has been the biggest impact the pandemic has 
made on your professional life? 

The biggest impact COVID has had on me as a profes-
sional is learning how to market in different ways. I have 
had to find more creative ways for outreach. I have sent 
flowers, candy, driven lunches around and dropped them 
with concierges or on front porches, and even sent care 
packages out to prospects to keep them busy. COVID has 
made it particularly difficult for a new construction build-
ing who needs a lot of exposure upon opening a new 
model to hit the ground running as I would have liked. 

Any lessons learned? 
The lessons I have learned from COVID-19 both profes-
sionally and personally is to slow down. Before COVID, I 
would work through the day with a cold or not feeling 
well due to having so much I wanted and needed to ac-
complish. I also learned even if you don’t get the expo-
sure you hoped for in the beginning, all things come in 
good time, we have already filled over 50 percent of our 
cottages in the middle of a pandemic.

Stephanie Yant
Owner, Cabin Coffee 

Has COVID-19 changed you as a 
professional?  if not why and if 
so, why? 

As a professional, I have been 
reminded during COVID-19 of 
how critical it is to create a safe, 
welcoming, family environment 
that the community finds respite 
in. We were so happy that we 
opened in the Spring of 2019, 
giving us almost a year to create 
a supportive customer base who loves our team and our 
products! I would not say it has changed me, but it has 
made me love my community even more!

What are your thoughts as there are threats of a new 
wave of COVID-19 and uncertainly for the first part of 
2021? 

I know there are many who are nervous and uncertain, 
and it is my continual prayer that we are spared from 
another wave. I learned a long time ago that I am not in 
control of my life - and this means everything- my health, 
my job, my loved ones. Any of these things can be taken 
from me at any time and few things are forever. Having 
said all of that, I want life to go back to “normal” just like 
everyone else, but my faith in God keeps me grounded 
and optimistic. If another wave comes, we will figure it 
out when we have to, but right now I have enough other 
things to think about! 

What has been the biggest impact the pandemic has 
made on your professional life? 

It really has just given me confidence in our amazing 
team of baristas and managers. So many people told me 
“good people are hard to find” and we have proved that 
wrong through this hardship. This team was willing to do 
whatever it takes to keep serving this community and 
they had fun doing it together! I am so blessed to be sur-
rounded by many individuals who even push me to be 
better and they make me laugh a lot, too!

Any lessons learned? 
I learned that coffee is essential - and I love Hendricks 
County even more than I did before! 
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At Hendricks Regional Health, we’ve expanded o�  ce hours and access to 
our primary care doctors and specialists to make it even easier to connect 
with the care you need. With locations across West Central Indiana — 
including two hospitals, six medical centers and 44 physician o�  ces — 
you’ll never have to go far to see one of our experts.    

Don’t put o�  important medical services. Find care now at 
ThisIsHendricks.org.  

44 Physician
Offices Here for You.

Laurie Van Donselaar, DO, FACOG
Westside Physicians for Women

At Hendricks Regional Health, we’ve expanded o�  ce hours and access to 
our primary care doctors and specialists to make it even easier to connect 
with the care you need. With locations across West Central Indiana — 
including two hospitals, six medical centers and 44 physician o�  ces — 

Offices Here for You.

Laurie Van Donselaar, DO, FACOG
Westside Physicians for Women
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Join us for a Hendricks County 

Business Leader’s Cover Party

Thursday, November 12
4:30-6:30 pm

State Bank of Lizton
U.S. 36 and Satori Parkway in Avon

Save
 Date

th

Join us while we honor our covers while celebrating them Grand Opening of State Bank of Lizton’s 
new retail banking center at U.S. 36 and Satori Parkway in Avon, in front of the YMCA. 

Food

Fun

Networking

RSVP to Catherine Myers at Cathy@icontimes.com 
or call (317) 918-0334.

presented by
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By Stephanie Dolan

Plainfield is Hendricks County’s largest town. It is a hub 
for business and industry, drawing new shops to the area 
on a regular basis. 

Plainfield’s latest acquisition is Detail Garage. Opening 
just recently on Oct. 30, and owned by franchisee Jerry 
Cary of Avon, it is the first of its kind in the state of Indiana.

“We’re a retail arm of Chemical Guys, a California brand 
that’s been around close to 50 years out in LA,” Cary said. 
“We carry everything to clean your car from top to bottom 
and every tool to clean your car. It’s very comprehensive.”

Cary said that it’s very exciting to have an outlet here in 
Indiana.

“The closest one is in St. Louis,” he said. “This is very 
unique. Indiana needs one of these. It’s the motor racing 
capital of the world. We love our cars out here. It’s just 
crazy. With Plainfield being a transportation hub, this is a 
great location because it’s near to I-70 and a straight shot 
down US-40 to 465. There are a lot of positives to being 
here, and corporate is extremely excited. It’s going very, 
very well.”

Detail Garage teaches people how to take care of their 
own cars.

“A big part of the culture with Chemical Guys is teach-
ing people how to use the products,” Cary said. “I’ve got 
people driving as far as Evansville, Ft. Wayne, Chicago and 
Louisville to come to the grand opening. We’re the first 

one in the state.”
Cary continued: “We are not a detailer. We sell the sup-

plies to help the do-it-yourselfer or professional detailer. 
We also offer classes to teach you how to polish and clean 
your car. Those will be happening in late winter and early 
spring.”

Cary said he likes the fact that this makes car detailing 
accessible to anybody and everybody.

“I see a lot of women getting involved in taking care of 
their cars. We take away the intimidation factor. I person-
ally am very passionate about the impression that a clean 
car gives. There’s a big difference between messy and dirty.”

Cary said the store is very user friendly, with a flow chart 
on the wall for shoppers to follow.

“It starts off with washing and polishing, and the store 
follows the flow chart,” he said. Shoppers will know exactly 
where they are in the flow chart. If you’ve already polished 
your car, then you’ll go to glazes and sealants. But we’re 
definitely going to ask when someone comes into the store 
what exactly they need help with.”

Detail Garage is open from 10 a.m. to 6 p.m. Monday 
through Saturday and noon to 4 p.m. Sunday. They are lo-
cated at 2439 E. Main St. 

“We’re in the same center with the BMV and Planet 
Fitness,” Cary said. “We’re located in a really great part of 
Plainfield.” 

Avon’s Cary launches Detail Garage in Plainfield

With over 20 years of experience in
commercial banking, Kathy Spencer-Ellis
is committed to helping your business
move to the next level.

Offering a solutions-oriented approach
and unmatched personal service, she
will bring professional solutions that
work for you and your business.

Stop by or call Kathy today!

317-754-2896
kspencer-ellis@homebanksb.com
www.homebanksb.com

         Visit our new 
     Plainfield location 
990 W. Main St.

Kathy Spencer-Ellis
VP/Commercial Lender

Jerry Cary taking a selfie with team.  (Submitted photo)
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DON’T MISS! To register, contact Cathy Myers
cathy@icontimes.com or call/text (317) 918-0334

Save the Date!
December 8, 2020
Lunch time: 11:30 a.m. - 1 p.m.

Cost: $15.00

Washington Township Park  
435 Whipple Lane, Avon, IN

Leadership Hendricks County

2020 Hendricks County Business Leader’s
Women’s Luncheon

KEMPER
 CPA GROUPLLP

Certified Public Accountants and Consultants

Presented by

Redirection with a Mission

Dr. Kathi Badertscher
Fourteen years ago, Kathi’s diversion from her day job 
redirected her career and life. A�er spending 26 years as an 
insurance company executive she stumbled across what was 
then the Center of Philanthropy at IUPUI. She decided to 
take a few classes to become a better board member and 
more informed charitable donor. Little did she know that 
this decision would redirect her career and life. Join us to 
hear her story of redirection and living life with a mission.

Dr. Kathi Badertscher is the Director of Graduate Programs and Lecturer of 
Philanthropic Studies at the Lilly Family School of Philanthropy. A�er 
spending 26 years as an insurance company executive and serving on several 
nonpro�t boards, she decided it was time for a change. She enrolled at the 
Center on Philanthropy, earning a dual master’s degree and then PhD. In 
addition to her teaching and management responsibilities at IUPUI, she also 
has taught philanthropy courses in China.

Kathi received her BS in Finance from the University of Illinois, and a dual 
MA in US History and Philanthropic Studies from Indiana University, then 
completed her PhD in Philanthropic Studies with a US History Minor also at 
IU. Her service to the community continues as well in her role as a board
member at Coburn Place Safe Haven.
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By Scott Flood

It was a great radio commercial for a 
bank in a major market. It brought smiles 
to the faces of everyone who heard it. The 
message was on-target, reassuring, and 
powerful. And after it aired for a week, a 
panicked bank president pulled it. 

You see, he had received angry phone 
calls about it. Two of them, in fact.

At one point in the commercial, a toddler 
refused to set foot on an escalator, whimper-
ing, “I’m a-scared.” It’s a familiar situation. 

One caller was aghast that the bank 
would allow a child to use an expression as 
ungrammatical as “I’m a-scared” in its ad-
vertising. The other scolded the bank for 
doing a grave disservice to society by mak-
ing children fear escalators.

Yes, those were the exact complaints — the 
only two bank president received from a mar-
ket with literally millions of radio listeners.

Most of us crave approval as much as we 
need food, water and shelter. We don’t like it 
when people are angry or disagree with us.

Unfortunately, that trait often leads us to 
overemphasize the negative feedback we 
receive. I’ve seen it happen frequently in 
business settings. A company will make a 

key decision about advertising or a prod-
uct or service based on a negative comment 
from a very small group that really isn’t rep-
resentative of the overall audience.

If you’ve made the right decisions and 
your products, your advertising, or other 
business activities support those decisions, 
don’t be afraid to stay the course. When the 
inevitable complaints come in, tell them 
you appreciate the fact they took time to 
offer their feedback, and promptly forget 
about it. 

Is it good to listen to what your custom-
ers say about your advertising or other 
business practices? Absolutely, but only if 
you remember that the customer isn’t al-
ways right. Sometimes, the customer is 
simply deranged. Don’t be crazy or fearful 
enough to let those customers drive your 
business decisions.

Don’t be so sensitive
THE PERSONAL TOUCH

Scott Flood creates effective copy for 
companies and other organizations. 
You’ll find more articles at sfwriting.
com. ©2019 Scott Flood All rights 
reserved.

Call today to schedule your business consultation 
317-839-9136       625 S. Dan Jones Road -  Avon, IN 46123       www.kempercpa.com 

State Bank, an independently owned 
and operated community bank, in Octo-
ber announced the spring 2021 opening 
of its first and newest branch in Carm-
el, located at 126th Street and Gray Road. 
It will be the 10th branch office for State 
Bank (formerly State Bank of Lizton) and 
the first in Hamilton County. 

“We are very proud of our history as a 
quality community bank and that is re-
inforced by more customers through-
out central Indiana who are recognizing 
the benefits of working with our locally 
owned Indiana bank,” said Mike Baker, 
CEO of Brownsburg-based State Bank. 
“As we began seeing more of our custom-
ers from Hamilton County come to our 
bank, it was natural to expand our ser-
vices to customers outside of Boone and 
Hendricks counties.”

The Brookshire Village Shoppes re-
tail center was purchased in September 
2019 by KennMar, an Indianapolis-based 
real estate investment firm. State Bank 
will acquire the bank location in the strip 
center.  Additionally, State Bank has pro-
vided acquisition and redevelopment fi-
nancing in support of the revitalization 
of the entire retail center.  Plans are to 

open the new banking center in Spring, 
2021.  

In addition to the new branch opening, 
the bank will slightly modify its name to 
now be State Bank, which allows flexibil-
ity to grow and nurture new opportuni-
ties. 

Andy Pinegar, a senior commercial 
lender at State Bank, has been named 
as the Carmel/Hamilton County Market 
President.  He will be focused on estab-
lishing and growing the State Bank foot-
print in Carmel.  “Andy’s depth of experi-
ence and hands on approach make him a 
great fit for this market.  He already has 
great customers in this area and is com-
mitted to working with family-owned 
and privately-held businesses as well as 
individuals and families who are looking 
to improve their banking relationship”, 
said Baker.  

“We are a relationship bank, no doubt, 
and we are proud of the loyal custom-
er relationships we have built over the 
years,” said Baker. “We are building on 
our reputation as a premier community 
bank and look forward to continuing to 
support and serve the needs of our cus-
tomers wherever they work and live.”

State Bank announces new location in Carmel
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As you look back over the past 11 
months of this year, would you 
consider this a year of growth for you 
personally?
Now is a great time to evaluate the past year: the ups, the downs, the 
challenges, the wins, the lessons learned and develop a plan to move 
forward into 2021! If growth in leadership and becoming more involved in 
your community have been on your radar for some time… 2021 is the 
time. Are you ready to grow personally with in community? (If 2020, has 
taught us anything it is that we need each other to grow.)

Leadership Hendricks County is now 
accepting applications for our Adult 
Class of 2021 and we invite you to 
consider applying! 
Our adult program is a year-long seminar program designed to identify, 
educate, motivate, and develop a select group of area citizens for positions 
of community leadership. Participants are selected on the basis of ability, 
leadership potential, and demonstrated interest in the community. The 
overarching goals of the adult program of LHC are that participants:

    • Increase awareness of Hendricks County
    • Develop as leaders through understanding of self, others and community
    • Engage within the community and the LHC organization

Are You Ready to Grow In Community in 2021?
LHC has been an awesome experience.  Not only have I had the 
opportunity to grow as a leader, but as a Hendricks County resident.  
By the time I will have completed this year, I will be a much more 
informed and engaged citizen of Hendricks County. You truly get an 
opportunity to meet and engage with the brightest and most caring 
citizens and leaders in our communities and governments.

My time with Leadership Hendricks County has not only built 
upon my foundation of leadership qualities but has challenged me 
to be more engaged within my own community. I have truly 
enjoyed getting to know other leaders & growing together with 
those who are in my class. Each session I have learned and been 
challenged to grow as a leader.

“

“

Our Current Class Members Say it Best: 

“

“LHC Class of 2020 Member

As you look ahead and plan for next year, we invite you to consider if 
the Adult Program at LHC might be a piece to your puzzle for growth 
in 2021? If not you, then maybe you have a friend, family member or 
colleague you would recommend?  

To learn more about our Adult Program at Leadership Hendricks 
County and to apply, visit: 
https://www.leadershiphendrickscounty.org/.  
(Applications close on December 1st!)
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By Karl Zimmer

Some great leaders may be popular, and we can look 
back through history and acknowledge that some popular 
leaders were great, but are all great leaders, popular?  Are 
all popular leaders, great? Can you think of great leaders 
who were unpopular?

Great leaders tend to be those who care about people, 
who have compassion for the strife of those less fortunate, 
and who value the rights of all in the pursuit of happiness. 
Great leaders are those who see themselves in service to 
those they lead as well as to those indirectly affected by 
their decisions.

Great leaders, however, tend to care little about what 
others think of them or their decisions, because being pop-
ular does not make one a great leader. Great leaders make 
decisions based on what is right, not what is popular. Great 
leaders make decisions based on what is best for all, even 
when the decisions themselves may not be popular.

Dr. Martin Luther King, Jr., said, “The time is always 
right to do what is right.” Not everything Dr. King said may 
have been popular, but what he did say, evidenced by his 
written and spoken words, were based on what was best 
for society as a whole, with full consideration for the plight 
of those less fortunate as well as for the values that would 
bring people from all walks of life, together. 

Dr. King may not have been as popular during his life-
time as he has become following his tragic death, yet I 
believe it undeniable that he was a great leader, a vision-
ary, a wise and gifted speaker, and one who cared more 
about people than his popularity. The greatest leaders of-
ten appear threatening to those entrenched in old, narrow-
minded ideas.

Great leaders are not only open to new ideas, they are 
often the ones who introduce new ideas. They think out-
side the box, and may, therefore, be thought of as outsiders, 
outliers, and even crazy. Many great ideas were thought to 
be crazy before proven to be true. Be true to what is right, 
not what is popular. In the end, when the dust settles, what 
is right may even become popular. 

This column is dedicated to sharing experiences, re-
search, and ideas about great leaders, for great leaders. We 
welcome your comments, questions, and suggestions.

Are you a great and popular leader?

Karl is the author of, “The Boy Who Grew Up to RULE® 
the World…,” a speaker, Board Certified Hypnotist, and 
successful CEO. Karl can be contacted at karl@z-success.
com. RULE® is a Registered Mark of Karl R. Zimmer III

BIZ LEADERSHIP
Applications for the Leadership Hendricks County 

Class of 2021 are due December 1. Anyone interested in 
developing his or her leadership skills, or simply learning 
more about leadership and what it means to the commu-
nity, is invited to apply.

A new class of approximately 25 participants is select-
ed each year. The 2021 class will be the program’s 29th. 
In January, they’ll participate in an overnight opening re-
treat, at which they learn more about themselves, leader-
ship styles, and the challenges facing the county. In addi-
tion, they will be assigned to a Team Capstone project that 
addresses a current community need.

Each month, they’ll meet for a full day as a group to 
learn more about a facet of life in Hendricks County. In 
November, they’ll convene for a closing retreat to review 
what they’ve learned and present their Team Capstone 
projects. Upon graduating, they’ll become part of an ev-
er-growing network of leaders serving Hendricks County.

The program is open to people who live or work in Hen-
dricks County. Anyone interested in an application or more 
information should visit www.leadershiphendrickscounty.
org, call 317-718-6075 or send an email to gholtman@lead-
ershiphendrickscounty.org. Applications must be received 
by December 1st, and applicants who are selected for the 
Class of 2021 will be notified in mid-December.

Since 1993, Leadership Hendricks County has given cit-
izens the background and inside information they need to 
take on effective leadership roles in the Hendricks Coun-
ty community. For information, call 317‐718‐6075 or visit 
www.LeadershipHendricksCounty.org.

Leadership Hendricks County 
2021 class applications due Dec. 1
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• Crushed Concrete Available
•  Large Roll-Off Containers Available
• Landclearing
• Scrap Metal Recycling
•  Secure Documentation Destruction

FallFall
CleanupCleanup

CALL A RAY’S WASTE REMOVAL EXPERT TO LEARN MORE

WWW.RAYSTRASH.COM

317-539-2024
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Planner of Note
Newly Incorporated Businesses
Compiled by Nicole Davis
New Business Filings (9/22/20-10/22/20)
GRANTEE: Something to Say
DESCRIPTION: Apparel and gifts
GRANTOR: Rebecca Reich
DATE: 9/22/20
GRANTEE: Tims Tree Service and Power Wash
DESCRIPTION: Tree service
GRANTOR: Timothy Caddell
DATE: 9/23/20
GRANTEE: Love Your Today Boutique
DESCRIPTION: Sales/shopping
GRANTOR: Danielle Stoldt
DATE: 9/25/20
GRANTEE: Purple Cats
DESCRIPTION: Music
GRANTOR: David G. Clawson
DATE: 9/25/20
GRANTEE: Mo N The Lawns
DESCRIPTION: Music
GRANTOR: David G. Clawson
DATE: 9/25/20
GRANTEE: Serradell & Associates
DESCRIPTION: Corporate billing
GRANTOR: Jessica Serradell
DATE: 9//25/20
GRANTEE: Joe Brooks for School Board
DESCRIPTION: School Board Com.

5 - Plainfield Chamber of Commerce 

(Annual members’ meeting): Thursday, 

Nov. 5, 2020 5:30 p.m., Embassy Suites 

Plainfield Conference Center & Hotel, 6089 

Clarks Creek Rd., Plainfield, IN 46168 For 

more information, call (317) 839-3800

11 - Danville Chamber of Commerce 

(members’ meeting): Wednesday, Nov.11 

at 11 a.m., HC 4-H Fairgrounds, 1900 E. 

Main St., Danville. For more information, 

call (317) 745-0670 

24 - Avon Chamber of Commerce 

(members’ meeting): Tuesday, Nov. 24 

at 11 a.m., Avon American Legion, 4812 

E. Main St., (Old US 36), Avon. For more 

information, call (317) 272-4333

No meeting- Brownsburg Chamber of 

Commerce (members’ meeting): No 

November meeting. For more information 

call (317) 852-7885

HOW IS COVID-19 AFFECTING 
YOU AND YOUR BUSINESS?

Let us help you navigate these uncertain times.

Stay up to date on the latest information regarding the coronavirus’ impact on 
you and your business by visiting the COVID-19 Resources page on our website. 
The challenges are changing each day, and Somerset is committed to keeping 
you informed. Contact us today to connect with a Somerset advisor.

800.469.7206
somersetcpas.com

Brownsburg Chamber New Members
RANDY’S AWARDS AND PROMOTION
121 Lakeside Dr.
Pittsboro, IN 46167
(317) 308-1136
LEBLANC NETTLES LAW
401 E. Main St.
Brownsburg, IN 46112
(317) 858-3200
Danville Chamber New Members
RADIANT SKIN
68 S. Jefferson St. 
Danville, IN 46122
(317) 833-3839
JAM PRINTING & PROMOTIONS
2680 E. Main St., Ste. 213 
Plainfield, IN 46168
(888) 750-1592

Plainfield Chamber New Members
MIBOR OF HENDRICKS COUNTY
2601 E. 56th St.
Indianapolis, IN 46220
(317) 710-4214
GREEN DISTRICT SALADS
313 Marketplace Mile
Plainfield, IN 46168
(317) 995-5051
GBC BANK
4181 E. 96th St.
Indianapolis, IN 46240
(317) 814-0350
EMBER STUDIOS LLC
2680 E. Main St., Ste. 100
Plainfield, IN 46168
(463) 204-8830
CALIBER HOME LOANS
8190 Windfall Ln.
Camby, IN 46113
(317) 260-1058

GRANTOR: Joseph Michael Brooks
GRANTOR: David L. Linson
DATE: 10/01/20
GRANTEE: Leahs Loving Light
DESCRIPTION: Photography/energy
GRANTOR: Leah Jones
DATE: 10/02/20
GRANTEE: Caterpillar Clubhouse Daycare LLC
DESCRIPTION: Childcare
GRANTOR: Nakeya Harris
GRANTOR: Corey Sistrunk
DATE: 10/06/20
GRANTEE: Irwin Agency
DESCRIPTION: Life insurance
GRANTOR: Lynnette Irwin
DATE: 10/07/20
GRANTEE: Nathan Blanchette Photography
DESCRIPTION: Photography
GRANTOR: Nathan Blanchette
DATE: 10/09/20
GRANTEE: ABC Enterprises
DESCRIPTION: Management/leasing
GRANTOR: Cristin Allen
GRANTOR: Blake Allen
DATE: 10/09/20

GRANTEE: Devons Hair Haven
DESCRIPTION: Mobile salon/cosmetology
GRANTOR: Devon Hobbs
DATE: 10/14/20
GRANTEE: Elite Paving
DESCRIPTION: Clothing
GRANTOR: Steven Jones
DATE: 10/15/20
GRANTEE: Vaida Boutique
DESCRIPTION: Clothing
GRANTOR: Alaina Vallone
GRANTOR: Jada Fiedler
DATE: 10/16/20
GRANTEE: Boone County Heat and Air 
Conditioning LLC
GRANTEE: Boone Heating and Cooling
DESCRIPTION: HVAC-heat/air conditioning
GRANTOR: Michael Jasionowski
DATE: 10/19/20
GRANTEE: CR Design
DESCRIPTION: Kitchen/bath design
GRANTOR: Carissa A. Damler
DATE: 10/19/20



DON’T LEAVE 
MONEY ON THE 
TABLE.

Have you checked for rebates lately? There are loads of 
cash rebates you can earn from Hendricks Power by 

making your home or business more energy efficient. 
Learn more by calling or visiting us online at 

317-745-5473 and PowerMoves.com.

electricity
WHEN IT COMES TO ELECTRICITY,  
WHAT YOU DON’T KNOW CAN KILL YOU. 

DEBUNKING  
MYTHS ABOUT 

MYTH: When a power line falls on the ground, it automatically 
becomes dead. 

TRUTH: Assume a downed line is a live line. You should always 
stay away, 30 feet or so, even if you don’t see sparks. Call your 
electric cooperative or 911 immediately when you see a downed 
line so trained personnel can take care of the problem. (If you’re 
in a car that strikes a utility pole, stay in the car, call 911 and wait 
until the utility workers tell you it’s safe. Dropped power lines are 
hard to see, especially at dusk or at night. Stepping from your car 
may create a path to ground for electricity or you may walk into a 
fallen line and be electrocuted.)

MYTH: Rubber gloves and rubber shoes protect you from 
electricity. 

TRUTH: That’s true only if they are 100 percent pure  
rubber with no holes or tears (the kind that electric 
lineworkers wear and are regularly inspected). The  
gloves a lineman wears are laboratory tested to  
withstand 20,000 volts. Typical cleaning gloves and  
shoes, which are made with rubber mixed with  
cheaper materials, aren’t going to protect you in  
an electrical encounter. 


