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HCBL’s sister publication
 ICON to publish weekly

By Rick Myers 

After the Hendricks County Business Leader 
was launched in September of 2005, I remem-
ber having people come to me and ask if I would 
consider producing a community-oriented con-
sumer publication.

At the time, my focus was on the Business 
Leader. But three years later we finally de-
cided to take that call and in April of 2008 we 
launched what you’ve come to know as the Hen-
dricks County ICON and Eight years after that 
we moved to a twice-a-month frequency due to 
advertiser demand. 

Throughout the years we have been honored 
by the support we’ve received from Hendricks 
County readers, advertisers, and stakeholders 
and the opportunity to publish weekly has al-
ways been a goal of mine.

So, I am pleased to announce the ICON be-
gan publishing weekly with the June 28 edition. 
The increased frequency will allow additional lo-
cal coverage, including town council meetings, 
among others. Our team and I are enthused to 
be able to offer readers more of the content they 
demand on a more frequent basis.  

The direct-mailed publication will combine 
two Hendricks County communities, starting 
with an Avon/Brownsburg edition, which will be 
mailed to 22,934 households in those communi-
ties; the following week, a Plainfield/Danville edi-
tion will be mailed to 15,143 households in those 
communities. The pattern will be repeated to 
achieve a weekly publishing cycle. 

By offering more zoned editorial coverage – 
not to mention added digital content; myhci-
con.com  – we believe we are adding value to 
the reader. Our content is predicated on the re-
sults of independent research, so news is what 
our readers say it is. We’ve been able to take the 
guesswork out of the editorial process.

A newspaper is a mirror of the communi-
ties it serves. As someone who lives in Hen-
dricks County, serves on boards and volunteers, 
it means everything to me to be able to provide 
readers with a weekly newspaper. Having a local 
community newspaper is paramount to its iden-
tity – it’s an awesome responsibility and one my 
team and I don’t shirk.

Thank you for your support of both the Hen-
dricks County Business Leader and the Hen-
dricks County ICON. If you have any questions 
or comments, please, as always, email me at 
rick@icontimes.com. 

“Everything I have, my 
career, my success, my 

family, I owe to America.”
-Unknown

FROM THE PUBLISHER
QUOTE OF THE MONTH CARTOON

OPINION

By Gus Pearcy

While it can be disturbing, a good 
marketer knows what is trending. The 
theory is if you can hitch a ride on a pop-
ular trend, you can get more eyes on your 
product or service. This works primar-
ily for B2C widespread marketing. Your 
niche may vary. However, there is a wider 
benefit to recognizing pop trends. 

Personally, I believe there is no better 
trend machine than Google. If you go to 
search “Google trends” you can find the 
top trending searches for a recent time 
period by country. I usually go with the 
United States.

On this particular day, the most popu-
lar trending search was the World’s Ugli-
est Dog Contest, proving that posts about 
pets are always good fodder.  “See photo 
of Scamp the Tramp.” A possible torna-
do in South Bend was also very popular. 
However, it was surpassed by a power 
outage in North Dakota, which is inter-
esting because we can assume that most 
of the people in the outage area weren’t 

able to search anything on Google.
Other than that, everyone is up in 

arms about a famous starlet who dis-
played armpit hair on a national maga-
zine cover and the latest tightrope walk 
by a Flying Wallenda. Of course, for the 
entire month of June, the FIFA Women’s 
World Cup was almost always popular.

From a marketing standpoint, I no-
tice a trend in seeking human stories or 
at least pets. This is an overarching trend 
that has been around for a long time. 
People like to learn about people (Or 
Scamp). I’m not sure that would translate 
to ugly people, but it’s worth a shot.

Businesses can learn from these 
trends. People prefer to do business with 
people. It’s rare that you have a one-of-a-
kind, superior product to the extent you 
can ignore these trends, yet businesses 
are reticent to put a human face on the 
business. 

Video marketing is all the rage these 
days. The field is sparse and all the plat-

forms are heavily promoting the ability 
to do live video or at least native video 
(directly on the platform, LinkedIn, Face-
book or Twitter).

People like people. They are automati-
cally drawn to another human or, in the 
absence, an animal. Always include a hu-
man in photos or videos to attract eyes. 
It works.

You could check Google Trends every 
day and you would find at least half of 
the stories deal with humans or person-
alities. Why aren’t you using that in your 
marketing?

If you are afraid of using a human, then 
try an ugly dog.

Humor: Zeitgeist is not a rich suburb north of Indy

Gus Pearcy is a contributing columnist 
to the Hendricks County Business 
Leader. He may be reached at (317) 
403-6485 or gus@icontimes.com
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WOMEN’S LUNCHEON

The Hendricks County Business Leader held its quarter-
ly Women’s Luncheon on Tuesday, June 11, at the Wash-
ington Township Park Pavilion, 435 Whipple Lane, Avon. 
The keynote speaker was Alyssa Pfennig. She is a certified 
Yoga Therapist (C-IAYT) and an advocate for self-care, 
dedicating her life to sharing yoga, meditation and self-
care rituals as therapies to empower women to be healthy, 
stay sane and feel good. The quartlety luncheon series is 
sponsored by Hendricks Regional Health and Kemper 
CPA Group. The next Women’s Luncheon will be Tuesday, 
Sept. 10, 11:30 a.m., at the same location. Cost is $15 and 
proceeds, in part, benefit Leadership Hendricks County. It 
will feature Rebecca Fleetwood Hession. Fleetwood Hes-
sion Consulting. She will discuss the “scientific impossi-
bility of truly being caught up” and uncovers the risk “this 
lie has to truly living your best self.” To RSVP or for more 
information, contact Catherine Myers at (317) 918-0334, 
or via email at cathy@icontimes.com.

Photos by Faith Toole

Alyssa Pfennig is 
keynote speaker at June 

Women’s Luncheon

Paula Carey and Dawn Vivaldi 

Keynote speaker Alyssa Pfenning 

Yvonne Culpepper and Suzanne Whicker  

Gail Perkins and Carolyn Thacker 

Recent Westside Professional Women $1,000 scholarship recipients at the luncheon. From left, Erin Lee, Maria Carson,  LáPam-Ela Long, Ashleigh Neier, Kristin Flora, president of  WPW, and Sara Bender, Avon 
Education Foundation executive director.
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By Karl Zimmer

Every one of us is especially good at something. When 
might something you are good at become a weakness? 
Can something that you do well as an individual, be detri-
mental to you as a leader?

As a leader, you create the vision for your company and 
set the tone for the culture of your organization, among 
other things. Sometimes, you may be looked upon to solve 
problems that others are not able or willing to solve. Either 
may indicate an issue to address within your organization, 
but for now, let’s just look at your solving problems that 
others in your organization are responsible to solve.

Since you are good at solving problems, you step in un-
der the guise of helping out, and you take care of the situ-
ation at hand. Those who asked for your help, or perhaps 
delegated upwards, are relieved because they didn’t have 
to stick their necks out or risk making a mistake. No harm, 
no foul, and life does go on. Unfortunately, what also goes 
on could be more of the same.

What if you are a good analyst and a detail-oriented per-
son and you really enjoy reviewing data or perhaps coding 
software, and now you are the leader of your organization 
or department, no longer responsible for doing what you 

are good at and enjoy. Because you are capable and enjoy 
that work, it is really easy to see a need and to jump in, so 
you do just that. What’s the harm? Has your strength now 
become a weakness? How might it not?

How often do you hear about the best salesperson be-
coming sales manager, only to either hate that job or fail 
at it? I’ve seen it many times, not only in sales but in many 
other functions as well. The best lab tech may not make 
the best lab manager, and the best programmer could 
make the worst manager. The best analyst may be great at 
analyzing data but may all too easily fall into the “analysis 

paralysis” trap.
The best run organizations and teams are made up of 

a variety of people, a diverse group of individuals, each 
with different skills, viewpoints, and other attributes that 
complement each other to create a cohesive and highly 
functioning team. Consider creating a championship team 
rather than a team of champions. We’ve all seen teams of 
highly talented players that don’t accomplish the greatest 
success, not because they don’t have the talent, but be-
cause they won’t work together. Our greatest strength can 
be a weakness, but only if we allow it.

This column is dedicated to sharing experiences, re-
search, and ideas about great leaders, for great leaders. 
Please send your comments, questions, and suggestions.

BIZ LEADERSHIP

Can your strength be a weakness?

Karl is the author of, “The Boy Who Grew Up to RULE® 
the World…,” a speaker, Board Certified Hypnotist,  and 
successful CEO. Karl can be contacted at karl@z-success.
com. RULE® is a Registered Mark of Karl R. Zimmer III

LET US BOOK YOUR 2019 
EVENT OR WEDDING!

DANVILLE | 1900 East Main St.  
317-718-6153 

www.4HComplex.org

The 33,000 sq. ft. Hendricks County 4-H 
Fairgrounds and Conference Complex is 

designed to meet any of your social meeting 
needs:  banquets, meetings, seminars or 

wedding events - we can do it all! Our friendly 
and knowledgable staff are ready to make your 

event worry-free and memorable! 

$50 OFF
Rental of $150  

or more
Must present coupon at time  
of order.  Expires 12-31-19.

The best run organizations and teams are made 
up of a variety of people, a diverse group of 

individuals, each with different skills, viewpoints, 
and other attributes that complement each other 
to create a cohesive and highly functioning team. 
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Former Sheriff’s Deputy and Danville Fire Chief, Mark Morgan,  
Takes on New Challenge as  Danville’s Town Manager
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MORGAN continued on page 7

By Mark Ambrogi

Mark Morgan is 
used to mak-
ing decisions 
and providing 
direction.

H o w e v e r, 
he is still ad-

justing to his new role. After 19 years 
as Danville Fire Chief, Morgan became 
Danville’s Town Manager after being 
approved April 15 at the Danville Town 
Council meeting.

“It’s a new set of issues that I’m deal-
ing with,” Morgan said. “The manage-
ment principles are very similar, the 
problem themselves are somewhat 
more unique.”

Former Town Manager Gary Eakin 
retired at the end of 2018 after serving 
in that role since 1986.

Morgan said he is seeing some 
progress.

“I think we’ve made some real strides 
with our redevelopment commission,” 
he said. “They’ve identified some eco-
nomic development areas and even 
identified some TIF districts. They’re 
moving forward in their goals and their 
missions. Overall, that will help the 
town in the long run.”

Morgan said the town has to make 
sure it’s not pulling too much from gen-
eral fund because of developing the TIF 
districts.

Morgan said town officials have been 
working with Hendricks County Eco-
nomic Development Partnership to try 
to get businesses to look at Danville.

“We’ve had people looking at devel-
oping land to the east, so I think it’s en-
couraging,” he said.

“Everything is still in its infancy,” he 
said. “We had a new antique mall move 
into where the old floral shop (in mid-
May) after it was at Washington and 
Marion Street and it seems to be doing 
well. It’s a neat little store.”

Morgan, a Danville Community High 
School graduate, remembers shopping 
in downtown Danville when he was 
younger and everything being right 
there.

“I think, unfortunately, it’s a pipe 
dream, but it would be great to see it 
occur,” Morgan said. “I don’t know if 
the makeup of the square will change 
in that significance where there will be 
clothing or everything there. It would 
be great. I was at a Downtown Partner-
ship meeting (recently) and we were 
discussing that very thing how it used 

Changing Hats



Visit our web site at Bassettservices.com
to see what 7,000 customers like you say about our service!

BEST REBATES OF THE YEAR
We can exchange your current model with a new American 

Standard Heating & Air Conditioning High Efficiency 
system. Now is the best time to exchange your out-of-date 
model for a new, super high efficiency system, and do it all 

with 36 months* financing. 

ACT NOW BEFORE THESE REBATES 
AND INCENTIVES EXPIRE!

NOW FEATURING SPRING PROMOTION
Utility Rebates up to ………..$1,000

Energy Savings up to  …….$900
10 Year Parts Warranty value up to**…..$799 

 Total Savings & Discounts up to ………..$2,699 
See details below. Offer expires July 6, 2019.  

Not valid on prior installations. Restrictions apply. *with approved credit 
**On qualified systems.

WHAT NEXT?
Give Joy a call at 317-451-5810 and she will schedule an appointment at 
your convenience to give you exact figures on how much you can save. 
Many of our customers have thanked us for taking the time to review 

their utility savings options and they have turned their savings into more 
exciting purchases like vacations, computers, even shopping sprees...

THE BEST NEWS YET!
Your savings may pay for your new system. Our new American Standard 
High Efficiency systems are guaranteed to put the “green” back in your 
pocket with their super high efficiency energy savings functionality... 

and we’ll guarantee that in writing! And if you prefer to make monthly 
payments we have low interest rate loans available through our bank.

SAVINGS & DISCOUNTS 
UP TO $2,699

SERVICES, inc

HEATING & COOLING
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to be you could get anything you need-
ed on the square and how you didn’t 
leave the town of Danville. Right now, 
I think we need to share our focus in a 
two-pronged attack.”

Along with bringing business into 
town, Morgan said Danville needs to look 
at affordable housing as well to retain its 
residents, especially younger ones who 
can’t afford higher costing homes.

“The question becomes where do you 
put affordable housing where it’s close 
enough to the new start-up business,” 
he said. “You can’t start up a business 
if you don’t have employees. Employees 
are going to come here to work if they 
don’t have a place to live. That’s been 
our latest challenge is trying to marry 
those two together. What can we can do 
to ease both of those situations.”

Morgan said he doesn’t have a set an-
swer, but believes it’s something that 
has to be addressed.

“Right now, you have such a genera-
tional gap because people are moving 
out,” Morgan said. “The last two gen-
erations have sought employment and 
residency elsewhere. You get the gener-
ational gap and it can be a real problem 
if we don’t try to address it. If I could 
come up with a formula, I could be very 
rich. We have to figure do we aggres-
sively go after both or do we try to move 

in a direction.”
Morgan said these are welcome chal-

lenges for him. 
“There are days where I’m excited 

about hitting the ground running and 
there are days I think, “wow, I got to 
step back and re-look at this,” he said. 
“The solution I thought is not the solu-
tion that is going to work.”

The Town Council resurrected the 
Danville Redevelopment Commission 
in early 2018 to begin looking at de-
velopment and economic growth op-
portunities for the Town. Prior to that, 
Redevelopment Commission President 
Ben Comer said it had been many years 
since we had an active RDC.  

“Continuity and leadership are im-
portant to economic development, in 
my opinion, because it gives confidence 
in business owners looking to invest in 
a community,” Comer said.  “Gary Eakin 
was great for the Town for a really long 
time.  Mark Morgan will be great for us 
too.  Here, it takes everyone working 
together to create an environment for 
economic development to happen.”  

Prior to becoming fire chief, Morgan 
worked for the Hendricks County Sher-
iff ’s Dept. from 1985 to 2005. The last 
five years of doing that he became fire 
chief as a volunteer.

MORGAN continued from page 6

ON THE RECORD WITH MARK MORGAN
Best advice I have ever received:

It applied to sports, but I have 
carried it with me. I didn’t like a 
football coach I had, but I loved 
playing football. My dad told me 
that if I loved the game, then I 
could either play for the coach 
or in spite of the coach, but play 
the game. I think it has a broader 
impact than just sports.

Best business decision I ever made: 
Time will tell if it was the best, 
but one of the most difficult was 
when I started transitioning the 
fire department from volunteer to 
career. 

Worst advice I ever received:  
I don’t know that you can devalue 
any advice. Some is just better than 
others.  It’s tough to know the silver 
lining if you never saw the cloud.

In five years I want to:   
Keep improving community 

relationships and working towards 
continued economic growth while 
we maintain our small-town feel.  
There is a balance, I just want to 
find it.

My secret to success is:   
I am not sure, yet, if I am 
successful. I have been blessed 
with great career opportunities.  
Whether I have or will be 
successful will be determined 
when I am done. Time will tell.

Five books that have impacted me:
This would be tough to reduce to 
five. As with most, “The Bible” has 
been in my life since I can recall. 
“Robert’s Rules of Order” comes 
to mind. Anything that deals with 
affecting change or living outside 
of paradigms. Also how others 
motivate, lead or manage. I have 
always tried to pull a piece out that 
is applicable to what I do.
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As the Assistant Director of Facilities for the Avon Community School Corporation (ACSC), Mike stays 
on the go. With his active lifestyle, he assumed he was healthy. However, a workplace health screening 
revealed high blood pressure. Thanks to an innovative partnership between ACSC and Hendricks 
Regional Health At Work, Mike embarked on a journey to improve his health. He was supported every 
step of the way by a team of experts conveniently located at an on-site wellness clinic. Mike not only 
lowered his blood pressure, he lost 45 pounds and is no longer pre-diabetic. 

Hendricks At Work o� ers healthcare solutions designed to improve the well-being of your employees 
while curbing the rising cost of care. Interested in learning how a partnership with Hendricks can 
positively impact your bottom line while improving the health of your employees? Let’s get the 
conversation started today. Call (317) 718-8160 or visit HendricksAtWork.com. 

Healthier Employees. Healthier Business.
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COMMERCIAL & RESIDENTIAL PAINTING

317.447.5227
WWW.FLORABROTHERSPAINTING.COM
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Are we perhaps taking the easy way  
out by firing a vendor, terminating  

an employee, or breaking a contract 
 just to get away from conflict?

Burning bridges

TRENDS IN TECH

By Chet Cromer

Over the past two months, I have written about firing 
and hiring your IT Guy. Whether your business has an on-
staff IT department or simply calls a friend when there’s 
a technology problem, you know who I’m talking about 
when I refer to “the IT Guy.” We depend on the people 
who step into this role… not only do they keep everything 
with a cord operational, but they may hold the keys to the 
kingdom when it comes to technology resources such as 
passwords and cloud-driven email systems. Both columns 
I recently wrote encouraged caution, over-communica-
tion, and patience. Technology plays a vital role in our 
businesses, and making a change in who cares for it is a 
delicate process.

This month I wanted to steer away from the technicali-
ties of IT Guys, get back to the heart of the matter, and 
write about burning bridges.

I see only two real reasons to burn a bridge - either we 
never want to be able to retreat back over in the future, or 
we want to prevent someone else from following us over 
it. Either way, bridge burning is a serious and often life-
altering decision. It seems that we are often all too hasty 
to forcefully end relationships because of much more triv-

ial reasons - we can’t stand someone’s attitude, a project 
failed, or a commitment made wasn’t kept. 

These issues are serious, no doubt, but are they worth 
the cost of cutting a relationship off at its knees? Are we 
perhaps taking the easy way out by firing a vendor, termi-
nating an employee, or breaking a contract just to get away 
from conflict?

Over the course of the past two months, I’ve received 
more feedback on my articles than ever before. We didn’t 
suddenly get a dozen new clients or get fired by any, but 
it did start some conversations about the hassle and pain 

that we retrospectively feel after making hasty decisions 
around business relationships. I’ve been digging into my 
own connections as well. While I don’t have any vendors 
worth firing or clients I need to cut off from my business, 
there are some things from the past that I’d be better off 
leaving there than dragging around with me and my busi-
ness for years to come. There are also some “difficult” re-
lationships that I’ve been avoiding that are probably worth 
salvaging, even if some hard talks will need to be had.

What about you? Are you too quick to burn bridges, or 
do you perhaps need to burn a few in order to leave some 
things from the past where they belong. I’d enjoy hearing 
your story.

Chet Cromer is the president of C2IT Consulting, Inc.,
a Plainfield-based technology business that provides 
websites, mobile apps, and IT consulting/support to 
businesses across central Indiana. He can be reached at 
chetcromer@c2itconsulting.net or (317) 721-2248.

866.348.4674 | StateBankofLizton.com

Custom-crafted loans for the 
adventures that await.

Mike Crowder Cathy Adams

AVON | BROWNSBURG |  LEBANON | LIZTON | PITTSBORO | PLAINFIELD  | ZIONSVILLE

One of the signs produced by MRC Wood Products, says, “Adventure Awaits.” Yet, at age 6 when 
Mike Crowder opened his savings account at State Bank of Lizton, little did he know of the adventures 
he would encounter in life and with that very bank. Fast forward 30 years, State Bank of Lizton’s 
commercial loan officer, Cathy Adams was his natural choice to help him manage the expansion of 
his company with a new manufacturing facility. If you’re like Mike and ready to take your business to 
the next level, visit any of our convenient nine locations today or call Cathy Adams at 317.858.6168.
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Leadership Hendricks County is a not-for-profit organization whose mission is to seek, prepare, involve and sustain leaders from diverse backgrounds to 
address community and countywide changes. Since 1993, Leadership Hendricks County has given citizens the background and inside information they 
need to take on effective leadership roles in the Hendricks County community. To learn more about Leadership Hendricks County or leadership training 
for your organization, email Kerry Tuttle at KTuttle@LeadershipHendricksCounty.org or visit our website at www.LeadershipHendricksCounty.org.

Looks at Local Leaders
Each month, the Business Leader focuses on how Leadership Hendricks County delivers the skills local residents need to provide leadership in our communities.

Aiming for tomorrow, respecting yesterday
The town leaders announced the project with en-

thusiasm. A handful of tired buildings that had outlived 
their usefulness would be replaced with a dazzling 
structure combining modern retail storefronts and con-
dominiums for today’s tastes. They expected the project 
to serve as a catalyst for the town’s aging center, raising 
property values and encouraging new investments.

Social media simply exploded. Posts about the proj-
ect spawned hundreds of furious comments accusing 
the leaders of trying to destroy the downtown’s charac-
ter, ridiculing the idea that anyone would want to live in 
the new building, and longing for what the downtown 
had been 40, 50, or 60 years ago, when the particular 
poster spent an idyllic childhood there.

We’re in Indiana’s second-fastest-growing county, and 
the reason for that growth is simple: it’s a wonderful 
place to live and do business. Growth is not an inher-

ently bad thing (anyone trapped on U.S. 36 at 5:10 on 
a Friday might disagree). Demand for new housing 
can increase property values, rewarding people who 
have already invested in homes. More homes mean 
more jobs for everyone from bulldozer operators to 
healthcare workers. Competition for employees boosts 
wage rates, creating more prosperity and improving 
the overall quality of life. Simply put, growth can create 
vibrant communities.

Without adequate planning, though, growth can cre-
ate things that aren’t so nice. Like gridlock. Overcrowd-
ed classrooms. Overworked public safety agencies. And 
for those who have lived here for decades, it may trigger 
grieving for the beautiful community they once knew.

Coupled with that growth, as our nation becomes 
increasingly diverse, Hendricks County is also reflect-
ing those changes. Our new neighbors may not look 

the same, worship in the same way, or have the same 
kinds of families. For people raised in what many con-
sider to be a traditional environment, that can also 
create anxiety, and it may make those new arrivals 
feel unwelcome.

Growth and change are inevitable and inherently 
uncomfortable. That’s why it becomes important for our 
community’s leaders to deepen their understanding of 
the effects of change, listen carefully to all of the stake-
holders who may be affected, foster dialogue and col-
laboration among different parties, and communicate 
clearly with everyone. Leadership Hendricks County 
participants quickly recognize there’s more to every 
situation and decision than they may have realized.

Truly effective leaders know we can embrace progress 
while respecting and celebrating the people, places, 
and institutions that brought us to today.

The Leadership Hendricks County Class of 2019 spent a day touring the county, learning about the changes in in-
frastructure that accompany community growth and development. Resources like the West Central Conservancy 
District facility in Avon must meet the needs of a growing population.

As the Class of 2019 wrapped up its county-wide tour, Matt Rechtin, Environmental Engineer at Waste Manage-
ment, explained how electric energy for the community is produced by waste at the Twin Bridges Recycling and 
Disposal Facility in Danville.
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Working hard
for your 

Business!

317.754.2896
Kspencer-ellis@homebanksb.com
www.homebanksb.com

With over 20 years of experience in 
commercial banking, Kathy Spencer-Ellis 
is committed to helping your business 
move to the next level.  
Offering a solutions-oriented approach 
and unmatched personal service, she 
will bring professional solutions that 
work for you and your business. 

 Stop by or call Kathy today! Visit our new 
Plainfield 
location at 

990 W. Main St.

By Susan Rozzi

As I coach clients, I often hear the phrase, 
“I am so busy.” We’ve all said it. But as a 
coach, this statement causes me to explore 
the cause for the busyness. Here’s an illus-
tration of how the conversation often goes:

Me: Would you be willing to tell me why 
you are so busy?

Client: Yeah, I just have so much on my 
plate.

Me: Why do you have so much on my 
plate?

Client: It’s my job.
Me: Why is it your job?
Client: It needs to be done.
Me: Why does it need to be done? 
Client: It just does.
Me: Why can’t you tell me why it needs 

to be done?
Client: [silence] 
If you often feel busy, consider these three 

steps.
Identify your priorities. Have a conver-

sation with your leader or your team to iden-
tify your priorities. The most strategic pri-
orities will easily align with your team and 
organizational goals. Anything that you do 

that isn’t a priority is considered busyness. 
Stick to your priorities. Review your cal-

endar against the strategic priorities. Every 
activity on your calendar should be connect-
ed to a priority. At the beginning of each day, 
each week, each month and each quarter, set 
your priorities and accomplish these tasks 
first. If you can’t connect a task to a priority, 
it’s simply busyness. 

Evaluate your priorities. Look at how ef-
fective you are at meeting your priorities. If you 
spend too much time on one priority or its cha-
os causes you to not be able to focus on other 
priorities, evaluate its effectiveness. Are there 
ways to automate, streamline or delegate? 

Are you running a business or just 
busYness? 

Are you running a busIness?

EMPOWERMENT

Susan Rozzi is the president of Rozzi 
and Associates, a leadership and 
organizational development company 
helping good leaders become 
great. Contact Susan at susan@
rozziandassociates.com.
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By Jeff Binkley

At press time the Standard and Poor’s 500 Index set an-
other record high. So what is an investor to do if they are 
still confident in the market and thinks it has more to run. 
Diversify. 

But where? I have an idea. But first let’s talk Growth vs 
Value.

Growth stocks are shares of companies expected to grow 
faster by revenues and profits than others. Growth is the pri-
ority so these companies tend to reinvest earnings in them-
selves in order to expand. They use their earnings to add new 
workers, equipment, and acquisitions.

Value company stocks are about finding diamonds in the 
rough, the pretty wallflower, dynamite girl that no one seems 
to see standing there along the wall waiting for someone to 
ask her to dance. Value company stock prices don’t necessar-

ily reflect their fundamental worth. Value stocks trade at a 
share price that’s considered a blue light special. 

Got that? 
A growth stock is like a Go-Go Girl, flashy, fun, gorgeous 

and GO GO!
A value stock is like a Wallflower. Beautiful, intelligent, a 

wonderful long term partner that just needs someone to rec-
ognize her simple but prized attributes and ask her to dance. 

So what do Go-Go Girls and Wallflowers have to do with 
record market highs?

An interesting bit of information crossed my screens re-
cently. Growth oriented stocks have moved higher along 
with the indices whereas Value oriented stocks have not per-
formed as well. 

In other words the Go-Go Girls have performed very well 

while the Wallflowers are still waiting to be noticed. So much 
so that the Wallflowers are trading at a steep discount to the 
Go-Go girls. How long before astute investors stop and no-
tice the Wallflower attributes, and that they are inexpensive 
compared to what the Go-Go girls are costing? 

Start paying attention to the Wallflowers. 

Jeff Binkley is the Founder and Managing Director of 
Binkley Wealth Management Group. He can be reached at 
Jeff@thebinkleygroup.com or (317) 697-1618.

Value vs growth , Wallflower vs go-go girl

MONEY MATTERS

Mantooth Insurance has been serving the local   
community for 36 years and will continue to do so 
for decades to come.  We are honored for all those 
years we have had a partner like Erie Insurance to 
offer our clients. 

Superior products, superior service.  Don’t wait, call 
us today to see how we can help you.   

 

 
317-272-1010          www.mantoothinsurance.com 

Auto   Home   Life    Business  

7378 Business Center Dr., Suite 100
Avon, Indiana 46123

(317) 272-1010 
www.mantoothinsurance.com

Auto  
Home
Life 
Business

Thinking about 
insurance?

Hendricks County’s Insurance Agency

Brenda’s Cakes and Catering
6313 Rockville Rd., Indianapolis, IN 46214
(317) 244-1241 • brendascakes.com

Let us design the 
perfect cake for 

your special day! 

Call today for a 
free cake tasting 

consultation.

A value stock is like a Wallflower. Beautiful, intelligent, a wonderful long term partner that 
just needs someone to recognize her simple but prized attributes and ask her to dance. 
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Planner of Note

Avon Chamber New Members
COUNTRY HERITAGE WINERY
6291 Cambridge Way
Plainfield, IN 46168 
317-837-9463

INDIANA NATIONAL GUARD
9267 E. US Hwy 36
Avon, IN 46123 
(317)452-5866

INDIANA LYONS LLC
4184 Parliament Way
Avon, IN 46123 
(317)525-8380

VALPAK/REACH
3003 E. 98th St.
Indianapolis, IN 46280 
(317)409-6367

Danville Chamber New 
Members
LIONS OF DANVILLE
7194 E 475 N
Camden, IN 46917
(304) 203-6877

VALPAK/REACH SAVINGS
3003 E 98th St
Indianapolis, IN 46280
(317) 409-6367

CM LAWN ENFORCEMENT LLC
2851 N County Road 425 E
Danville, IN 46122
(317) 892-2501

Plainfield Chamber New 
Members
RE/MAX CENTERSTONE MIKE 
PRICE REAL ESTATE/JON 
BENNETT
5314 Culver Lane
Plainfield, IN 46168 
(317) 614-7530

MERCY BASE CHURCH
PO Box 941
Plainfield, IN 46168 
(317)625-4173

ALLEGIANCE STAFFING
2346 Lynhurst Dr., Suite 500
Indianapolis, IN 46241 
(616)502-3144

Newly Incorporated Businesses
Complied by Chris Cornwall
New Business Filings (5/20/2019 – 6/20/2019)
Source: Hendricks County Recorder

GRANTEE: PW Paving
DESCRIPTION: asphalt construction
GRANTOR: Shawntelle Western
DATE: 5/21/19
GRANTEE: Popeye’s Louisiana Kitchen Inc.
DESCRIPTION: change of name
GRANTOR: AFC Enterprises Inc.
DATE: 5/28/19
GRANTEE: SF Auto Sales
DESCRIPTION: used auto sales
GRANTOR: Eric Stone
DATE: 5/30/2019
GRANTEE: Douglas W. Meyer Attorney at Law
DESCRIPTION: Attorney
GRANTOR: Douglas W. Meyer
DATE: 6/5/2019
GRANTEE: Caliber Collision Centers
DESCRIPTION: auto body and paint
GRANTOR: Steve Henry Grimshaw
GRANTOR: Mark Richard Sanders

GRANTOR: Gregory Martin Nichols
GRANTOR: James Robert Gary
DATE: 6/11/19
GRANTEE: Alisa’s Artography
DESCRIPTION: art/craft/design/ph
GRANTOR: Alisa Dunson
DATE: 6/13/19
GRANTEE: Affordable Hearing Store
GRANTEE: Wass Hearing Aids LLC.
DESCRIPTION: hearing-aid sales
GRANTOR: Duane L. Wass
DATE: 6/17/19
GRANTEE: College Pro Painters
DESCRIPTION: exterior painting
GRANTOR: Markus Daniels
DATE: 6/17/19
GRANTEE: York Auto & Truck Parts
DESCRIPTION: junk yard (auto)
GRANTOR: Terry York
GRANTOR: Julia York
DATE: 6/19/19
GRANTEE: Josie Velikan
DESCRIPTION: hairstylist
GRANTOR: Josie Velikan
DATE: 6/20/2019

10 – Danville Chamber of Commerce 
(member’s meeting): Wednesday, July 10 
at 11:00 a .m. at HC 4-H Fairgrounds, 1900 E 
Main St. Danville. For more information, call 
317-745-0670 

16 – Plainfield Chamber of Commerce 
(member’s meeting): Tuesday, July 16 
at 11:30 a.m. at Plainfield Rec and Aquatic 
Center, 651 Vestal Road, Plainfield.  For more 
information, call 317-839-3800

17 –  Brownsburg Chamber of Commerce 
(members’ meeting): Wednesday, July 17 
at 11:00 a.m. at the Brownsburg Fire Territory, 
470 E. Northfield Dr. Brownsburg. For more 
information call 317-852-7885

23 – Avon Chamber of Commerce 
(members’ meeting): Tuesday, July 23 at 
11:00 a.m. at Avon American Legion,4812 
E Main St, Old US 36  Avon.  For more 
information, call 317-272-4333

Seven steps to 
overcome your 
fear of writing

The Personal Touch

By Scott Flood

Nearly everyone needs to write from time 
to time. Being able to express yourself effec-
tively can improve your standing and career 
prospects while reducing the potential for 
mistakes and misunderstandings. 

The key to becoming a better writer is to re-
member and follow seven simple steps:

1. Start with the end in mind. Ask your-
self what you want to convey. In just one 
sentence, what do you want the reader 
to know? If you can’t answer that ques-
tion, you won’t be able to create a coher-
ent message. 

2. Don’t shoot for perfection. I write ter-
rible first drafts. My goal is to convey a 
message. The beauty comes later in the 
process. If you start off expecting your 
first sentence to read like great literature, 
you’re going to be disappointed.

3. Throw ideas out there. The purpose of 
your first draft is to get rough thoughts 
and ideas on the screen. 

4. Organize. Now that all your thoughts are 
in on the screen in front of you, arrange 
them in some kind of order. Discard any 
that don’t seem to fit and look for gaps 
between others. 

5. Start writing. Now turn your half-
thoughts into complete sentences. Don’t 
be afraid to rearrange sentences and 
paragraphs if you see a more logical way 
to do that. Swap out carelessly chosen 
words for others that are more precise.

6. Rewrite, rewrite, rewrite. For me, the 
initial draft is just a rough framework. 
As I rewrite and revise and edit, I sculpt 
that framework into something that con-
veys exactly what I want to say.

7. Walk away and return. Convinced you’re 
done? That’s great. Now put it aside 
and walk away from it. Don’t look at it 
again for several hours -- even better, 
don’t glance at it until the next morning. 
When you read it again, you’ll spot op-
portunities for improvement. So take the 
time to edit it one more time. See? You 
really can write well. 

Scott Flood creates effective copy for 
companies and other organizations. You’ll 
find more articles at sfwriting.com. ©2019 
Scott Flood All rights reserved.



Save the Date!
THURSDAY  |  JULY 18 , 2019  |  HENDRICKS COUNTY 4-H FAIR

Annual Meeting & Member Appreciation Event!
Please join us at our Annual Meeting during the Hendricks County 
4-H Fair! We’ll have activities for the whole family in addition to 

voting for your Executive Board.

Talk to our Energy Advisors on how to make your 

home more energy efficient and save money!

Vote and attend the business meeting for your chance to win an energy credit 

Come to a safety demonstration to learn how to keep the whole family safe around electricity 

Enjoy free face painting, games, food and prizes for 

the whole family

VOTE
As a member of a cooperative, your voice counts! The annual meeting is your  
opportunity to have direct impact on how our cooperative is governed. Be sure 
to vote for our Executive Board and attend the business meeting at 7:30pm for 
your chance to win an energy credit!

LEARN
We will host Safety Demonstrations that will teach you and your kids how to 
be safe around electricity - indoors and outdoors. Energy Advisors will also be 
present that can help increase your home’s energy efficiency to save you a little 
on your next bill!

ENJOY
We will be offering face painting, games and prizes for everyone! Each family will  
receive a FREE parking pass and food vouchers through the mail. Enjoy all the 
animals, live entertainment, games and great eats the Hendricks County Fair has 
to offer! 

www.hendrickspower.com
* Only for members of Hendricks Power Cooperative

Bring your registration ticket to receive $10 in food vouchers 
Registration tickets will be delivered to your mailbox soon! 

Vote on your Board of Directors

High Voltage Safety Demonstration

Balloon twisting, face painting and other entertainment for kids

Business meeting and selection of energy credit winners
In order to be eligible to win a $100 credit, you must vote and attend!

SCHEDULE 11am - 8pm

 
11am - 7pm

1pm & 5pm
  
5pm - 8pm

7:30pm - 8pm

Check your mail for 

your FREE parking pass 

& $10 in food vouchers! 

Find us in the Sponsor of the Day Tent!


