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WIN FIELD LEVEL 
COLTS TICKETS!

Register today at www.raystrash.com for your chance to be a part 
of the Trash for Cash promotion at an Indianapolis Colts game in  
Lucas Oil Stadium. The lucky winner will receive four field level 
tickets, a Colts Jersey, and a chance to win $1,000 in cash!

VISIT OUR WEBSITE TO FIND OUT MORE

RAYSTRASH.COM
3 1 7 - 5 3 9 - 2 0 2 4



To all of our members
for attending our Annual Meeting

Thank You!  

www.hendrickspower.com

& your continued support 
of our cooperative. 
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Ruminating is not just cows chewing cud

Our View

OPINION

CartoonQuote of the Month

Humor

Summer 
breaking the 

bank
The new “balanced schedule” that 

shortens summer break for students will 
ease the minds of many working parents 
that rely on daycare, but what about the 
small businesses that rely on students to 
work the busy summer months?

For one local restaurant owner (and 
likely many more), accommodating 
the influx of patrons during summer 
months means bumping up the number 
of service staff. The concept has been 
etched into the American culture 
by hundreds of years of agriculture. 
Excusing kids from school to work on 
the family farm benefited not only the 
farm, but also the impressionable youth 
who learned a solid work ethic.

But what’s a few less weeks of summer 

break in the grand scheme of things? 
Potentially a lot for businesses built on 
summer patronage. 

The afore mention restaurant owner, 
who has counted on the same summer-
break schedule for 40 plus years, is now 
struggling to find employees, students, 
who’ll work for “first-job” wages.

For the most part, summer-
job students are an asset to small 
businesses--even if they leave in the 
fall. It’s a clean break. No firing, no re-
hiring, no drama. Now that the once 
harmonic relationship has been thrown 
off by a few weeks, or in some cases an 
entire month, owners either need to 
pick up the slack themselves or give the 
job to someone they won’t need come 
fall.   

While the change is great for parents 
of young children, we mustn’t forget to 
consider the big picture. Small businesses 
have been built around the reliability of 
customer cycles like farms expect rain. 
Let’s just hope that there’s help available 
to harvest to the crops this year.

By Gus Pearcy
Quietly, I’m sneaking up on age 55. The 

universe is not helping. It has scheduled a rare 
total solar eclipse for the day. I’m taking the 
kids, in an effort to erase my birthday from 
their memories. Likely, I will have to include 
some mind-numbing ice cream.

Almost everyone goes through a crisis of 
mid-life. I went through one at 30 too. They’re 
necessary in my opinion. It helps with the 
impending specter of death that is looming in 
the here’s-where-I-put-all-the-stuff-I-don’t-
know-where-to-put closet.  (I have vowed 
never to clean that closet.)

Many take the age bomb to do something 
impetuous. They have money. Those who 
lack money seek YOLO in the arms of a lover. 
Something they promised they would never do 
on their wedding day. Some, like me, ruminate 
on what could’ve been.

Ruminating is chewing something over and 
over, like beef jerky from a gas station. You can 
also chew over your life. Almost always, this 
turns out negative, right?

I suffer from the crippling effects of 
rumination. Although, I don’t always think it is 

negative, it definitely has a way of freezing you 
into not acting. Often, the chewing brings out 
flavors of an issue that I never anticipated. This 
never ends well.

In psychology, ruminate is the chewing of 
one’s distress instead of its solutions. (Never 
tell a therapist you’ve been ruminating. That’s 
an automatic upcharge!)

The persistent and detrimental aspect 
of rumination is that it happens almost 
automatically. Some researchers liken it to a 
habit. Habits are hard to break, just ask a nun…
or the band Chicago.

For me, I wasn’t aware of what I was doing. 
In 55 years, I still struggle to put words on 
some of my feelings. But I do ruminate and 
once I put the term on it, I can Google it for 
a solution.

The results are not so encouraging. Research 
suggests identifying and removing triggers. 
Other pseudo-psychoanalysts suggest action 
that will solve the problem. But often, the 
worst problem is trying to identify the problem 
or the past.

The past is such a damning place. You can 
ruminate over every little mistake or time you 

mooned your high school teachers. (Sorry, that 
got personal.)

Some of us move on to ice cream or 
brownies. Men are usually prone to distracting 
themselves, like buying a sports car or a 
toupee. Women will ruminate themselves into 
ulcers or heart disease. 

It’s a frustrating issue because you have to 
be aware that you are in it. Once you do, you 
have to take action and distract yourself with 
exercise or bingeing on Netflix with a sitcom.

As for me, I will celebrate my 55th birthday 
with my kids and an eclipse and realize my part 
is to persevere, to make others feel good, and to 
continue to give back. More importantly, I will 
take the opportunity to recognize the many 
blessings I have been granted.

“You know what 
they call the fellow 
who finishes last in 
his medical school 

graduating class? They 
call him ‘Doctor”  

~ Abe Lemons

Gus Pearcy is a contributing columnist 
to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 
or pearcy.gus@sbcglobal.net. Gus blogs 
frequently at guspearcycommunica-
tions.wordpress.com.

For the most part, 
summer-job students 
are an asset to small 

businesses



Avon/Prestwick | Brownsburg | Dover | Jamestown 
Lebanon | Lizton | Plainfield | Pittsboro | Zionsville/Anson 866.348.4674 | www.StateBankofLizton.com

Local Decisions.
People You Know.  

• Operating Lines of Credit • Leasing – Facilities and Equipment • Equipment Loans  
• Farmer Mac Loans • FSA/USDA Guaranteed Loans • Livestock and Building Loans • Real Estate Loans

We know that you are in this for the long haul with a dedication few can 
understand. We would love to talk with you to see how we can assist you in finding more 
solutions to help you get ahead in today’s changing agricultural environment. 

Jon Stevens  
Vice President,
Ag/Commercial Banker
1801 Indianapolis Avenue
Lebanon, IN 46052
Direct: 317-858-6118
Cell: 317-709-9056 
jstevens@statebankoflizton.com

Rick Isenhower
Vice President,
Ag/Commercial Banker
2436 N. Lebanon St.  
Lebanon, IN 46052
Direct: 317-858-6114
Cell: 317-446-3647 
risenhower@statebankoflizton.com

We Do That!
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We CAN 
Handle the Truth!

At Bassett Services, Inc., we take our work seriously. So seriously that we 
are the only locally-owned heating and cooling firm that will communicate 
with you after any work is performed to ensure that you are 100% satisfied. 
That’s why we’ve been the go-to heating and cooling firm in Hendricks 
County for 39 years.  Check us out at Bassettservices.com to see what over 
5500 real-time reviews of people like you are saying about us.

 Call us today for your 
heating and cooling needs.

317-204-2179
Bassettservices.com

SERV ICES ,  INC

Be free of pain, 
headaches & other 

health realated issues.

$30 Exam
For $30 you will receive an initial exam and 

X-ray (if deemed necessary) and  
$10 will be donated  to Amazing Grace Ministries. 

 Call now to schedule an appointment.

Celebrating 31 Years 1986 to 2017

ANDERSON CHIROPRACTIC
7390 Business Center Drive
Avon, IN 46123
Ph: (317) 272-7000  • avonspinedocs.com

Dr. JC Anderson Dr. Justin Mohr

Offer Expires August 31, 2017

By Jennifer Andres
I recently had a client come ask about 

defenses to a claim seeking to pull assets of 
his business into a personal legal dispute.  His 
expectation was that because he organized 
as an s-corp, the assets of the business were 
automatically protected.  But this isn’t 
necessarily the case.  While the decision to 
form a business and the structure it will take are 
often well thought out, making sure corporate 
formalities are followed is sometimes 
overlooked.  But whether you are part of an 
LLC or a corporation, following corporate 
formalities is vital to keeping business assets 
protected from personal liability.    

  You may have heard the phrase “piercing 
the corporate veil”, which is a legal claim that 
may allow an LLC or corporation member 
or shareholder to be held personally liable 
for certain actions that were performed by 
a business entity.  Avoiding this potential 
liability is one of the primary reasons business 
owners organize as an LLC or corporation, 
so it’s important to understand what steps to 
follow to reduce your risk.  When reviewing a 
veil piercing claim, courts follow an eight part 

test looking at (i) whether there is adequate 
capital to support business operations, (ii) 

whether corporate records are kept, (iii) if 
any fraudulent statements were made by 
shareholders, (iv) if the corporation was 
used for fraud or illegal activities, (v) use of 
corporate funds for personal obligations, (vi) 
co-mingling of personal and business assets 
or affairs of a member or shareholder, (vii)  
whether corporate formalities are followed, 

and (viii) whether activities ignore or 
manipulate the corporation form.  All of these 
are fact sensitive issues.

People often talk about the balance of 
work and personal life in terms of personal 
fulfillment, but in this context it means 
keeping the two totally separate to reduce 
the possibility of piercing the veil.  Make sure 
there is enough capital to run the business, set 
up a separate business account, and don’t pay 
personal bills directly from business accounts.  
Create and follow operating agreements or 
bylaws and elect necessary officers and board 

members.  Keep thorough records of meetings.  
Sign business contracts and documents in your 
business capacity only.  These sound business 
practices can go a long way to protecting your 
assets.        

Biz Law

Why are corporate formalities so important?

Jennifer Andres is an attorney with The 
Andres Group, LLC and can be reached 
at jennifer.andres@theandresgroup.
com.  The information provided in this 
article is for general discussion.  Please 
contact an attorney or certified public 
accountant for specific legal or tax 
advice.  

“But whether you are part 
of an LLC or a corporation, 

following corporate 
formalities is vital to keeping 

business assets protected 
from personal liability.

Dr. DeBoer joins DVH
 

Dr. Shelly DeBoer has joined the staff of Danville Veterinary Hospital, 255 W. Main St., 
Danville. Dr. DeBoer has a bachelor’s degree in Animal Sciences and a master’s degree 
in Animal Behavior and Well-being from Purdue. She graduated with distinction from 
Purdue’s College of Veterinary Medicine in May 2016. Dr. DeBoer will be working part 
time, Tuesdays, Wednesdays, and some Saturdays. DVH celebrated its 6th anniversary on 
July 25. For more information, contact danvilleveterinaryhospital.com or call (317)745-
2500.



businessleader.bz • August 2017   7Hendricks County Business Leader

Offer valid on your next temporary order of 40+ hours. Limit one per customer.

Temporary/Project Staffing | Direct-Hire | Executive Search

CFS wants to give you 8 hours FREE on your next 
temporary order! We have experienced accounting and 
finance professionals available to meet your specific need.
Client satisfaction is the most important part of our business, and 
we work hard to ensure that each placement we do is the absolute 
best. We’ll help find the right solutions to meet your staffing needs.

*Offer valid on new temporary 
orders of 40+ hours in a week.

Follow us for the latest in job search, news, and more!

Temporary Accountants, Bookkeepers and Financial Professionals

www.cfstaffing.com
Call Michele at 317-550-1534

“Mention this ad when you call CFS to receive 8 hours free!*

C R E A T I V E

F I N A N C I A L

S T A F F I N G

Hours Free8

By Andrew Angle
If the Christmas/Holiday sales season is 

important to your business, now is the time to 
make your action list and check it twice.

Do more than daydream about it. Take a 
break from your busywork and set your seasonal 
sales goals with a plan crafted to achieve them. 
If work hasn’t begun by the time the sleigh bells 
jingle through piped-in music at the stores, it 

might be too late. Remember that if you fail to 
plan, you plan to fail.

The digital marketing space allows you to set 
up new web pages 
and promotions 
relatively quickly, 
but depending on 
what you are trying 
to do, the reality of 
getting your offer 
noticed amid the 
shopping frenzy 
can still take more 
time than you wish 
it did. If any part 
of successfully 
achieving your sales 
goal depends upon 
getting your deal 
ranked and seen 
in search engines, 
know that it can take 
weeks or months to get the related pages and/
or ads built, crawled and ranked. Search Engine 

Optimization and Marketing is a process that 
needs to get started early.

Learn from competitors. If you are not 
already on your 
competitors’ e-mail 
and snail-mail 
lists, you should 
be. Search your 
email folders and 
check out each of 
your competitor’s 
promotions. How 
do they stack up 
compared to yours?

What about their 
web promotions? 
Although their 
sites don’t show 
them now, you can 
always check http://
archive.org to see 
what their site 

looked like in the past.
One digital marketing trend from the past 

that you can expect to continue into next year is 

that the cost of buying visibility through Google, 
Facebook, Amazon and others will continue to 
rise. Planning ahead can help you get the most 
from your budget.

If you are a business owner, you have 
undoubtedly received coupons inviting you to 
launch and manage your own ad campaigns. The 
reality is that online advertising is complex and 
costly enough that the savings of hiring a pro to 
manage your digital marketing can more than 
offset their fees. If you want to have professionals 
optimize your reach, now is the time to write 
your priorities into their production calendars. 
Otherwise, your competitors might win your 
Christmas bonus.

Biz Web

Planning e-Christmas in August

Andrew Angle is the owner of NetGain 
Associates, Inc. He can be reached at 
(317)534-2382.

If you are not already on 
your competitors’ e-mail 

and snail-mail lists, 
you should be. Search 
your email folders and 
check out each of your 

competitor’s promotions.
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How Erica did it:
What’s the best advice you ever received? 
“Is to order 10 percent of the stock in 
something you don’t necessarily care for. 
Not everyone has the same taste as you, so 
always invest in some items for sale you just 
don’t care for. It makes things more fun to 
have a wider variety.”

Best business decision I ever made:
“Purchasing our building instead of paying 
rent, this has led to lower costs and more 
feasibility for our business. It wouldn’t have 
worked to rent the shop, especially in the first 
couple of years.”

Worst advice you ever received?  
“I don’t think I got a lot of advice. But a lot of 
people will try to sell you stuff that you don’t 
need, like software equipment or services. 
The only way to know what will be the right 
fit for your business is to look in to it yourself 
and compare options.”

 In five years I want to… 
“To have expanded our hand-dyed yarn 
selection and pattern lines, to have even 
more unique items with our own personality. 
It’s something you don’t get anywhere else or 
at the big-box stores.”

 My secret to success is…
“Rolling with the punches. Being in retail, 
especially as a specialist store, means 
sometimes you have a slow week, bad show 
or an unpopular product. So it means not 
making too many changes because of it. 
Just keep working and adapting without it 
getting you down.”

Cover photo by Rick Myers

Nomad Yarns
218 E Main St. 

Plainfield
(317) 742-7456

erica@nomadyarnshop.com
nomadyarnshop.com

QUITE A 
YARN

By Mark Ambrogi
A funny thing happened to Erica Kempf 

Broughton on the way to her archaeology 
doctorate at the University of York in 
England.

She decided a career in academics wasn’t 
her thing.

“I decided that was not what I wanted 
to be when I grew up,” Erica said. “Seeing 
other people in the field and knowing what 
their lives were like, I knew it wasn’t what I 
wanted to do. You have to apply for grants 
all the time. It wasn’t what I wanted to be.”

So the 2003 Avon High School graduate 
returned home to open Nomad Yarns at 218 
E. Main St. in Plainfield in July 2010.

Erica decided on the Nomad name 
because of her many travels after graduating 
with a bachelor’s degree in anthropology 
from Miami University in Oxford, Ohio.

“Then I was in Florida and California and 
lived in England and did traveling around 
Europe when I was there,” Erica said. “The 
thing most surprising to my parents is 
that I moved back to a place three miles 
from where I grew up. I bought the house 
without seeing it (in person) when I was in 
England and got possession two days after I 
moved back.”

A year-and-a-half after opening the store, 
Dave Broughton decided to leave England 
to join her. The two married in 2012. Erica 
and Dave met in the archeology department 
at the University of York.

Erica said her parents were supportive of 
her opening the store and didn’t really listen 
if anyone else was skeptical of it.

“I didn’t ask anybody for permission, I 
thought I’ll give this a try and see,” Erica 
said. “I did my research. I saw other yarn 
stores exist so they can’t be that bad of an 
idea. I went to a store in the UK and saw the 
ins and outs.”

One key decision was buying the store’s 
building instead of renting. They lived in the 
building, too, for three years.

“So that helped there wasn’t an extra 
mortgage and utility payment,” Erica said. “I 
listened to a lot of podcasts about knitting 
and always have so I knew a lot about it. 
I knew if it didn’t work I could sell the 
building or rent it to someone else.”

The building that houses the yard shop 
was built in 1890. Their home was built in 
1870. Erica guided the renovation of both 
places.

Erica said it probably has surprised a few 
people that her business succeeded.

“We have a supportive knitting 
community and a lot of super loyal 
customers,” she said.

The couple, who are able to walk to work 
from their nearby house, as they needed 
more space since they planned to start a 
family. The couple has an 18-month-old 
daughter, Poppy, and a second child is due 
in October.

“The business expanded into our space, 
one of the rooms upstairs became an office,” 
Dave said.

The couple runs the store by themselves, 
with the exception of Tuesdays when Erica’s 
mother, Lynn Kempf, comes in so they 
can have two days off in a row. The shop is 
closed Mondays.

Dave, who also has a business (Perpetual 
Painting) painting miniatures, such as toys 
or models, primarily focuses on the dyed 
yarns. He has his master’s in materials 
archaeology (ancient crafts) from the 
University of Sheffield. Erica earned her 
master’s in anthropology at the University 
of Sheffield but they didn’t meet until both 
were at York.

“Dave helps mostly with the technology 
stuff,” Erica said. “For the first year-and-a-
half, it was just me doing everything; I was 
the only one who worked here.”

The store has year-round classes but the 
numbers are bigger when the weather turns 
cooler.

“We are the only specialty yarn store on 
the west side of the Indianapolis area,” Dave 
said. “There is one up in Zionsville, which 
is the closest. There was one in Martinsville 
but it closed.”

The store has numerous varieties in color 
and thickness of yarns. Erica said Nomad 
Yarns typically holds two classes a week 
and also has a podcast on their website 
(nomadyarnshop.com).

“My grandmother taught me to crochet 
when I was eight,” Erica said. “I’m not sure 
she knew how to crochet. I think she owned 
a crochet hook and wanted me to be quiet. I 
crocheted badly for 10 years. I was working 
a random job in Florida and had bad hours 
and didn’t know anyone near me. So I took 
a knitting class. I always heard crocheting 
was easier, but knitting clicked a lot better 
for me.”

Couple foregoes academic 
careers to run Plainfield’s 

Nomad Yarns.

“The thing most 
 surprising to my parents 

is that I moved back to 
a place three miles from 

where I grew up.”
~Erica Kempf Broughton

Erica’s list…
Five reading sources that have had an 
impact on Erica Kempf Broughton:  

n  The Clan of the Cave Bear  
by Jean M. Auel

n  Harvest for Hope  
by Jane Goodall

n  My Side of the Mountain  
by Jean Craighead George

n  The New Jim Crow: Mass Incarceration in 
the Age of Colorblindness  
by Michelle Alexander

n  Ina May’s Guide to Childbirth  
by Ina May Gaskin

Varieties of texture and color available at Nomad Yarns.  Photo by Chris Cornwall
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Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

Hendricks County is getting a blast of 
color this summer with the new Tie Dye Lab 
that recently opened up in Avon. 

Inside the “Lab” customers get to make 
their own swirly creations on anything from 
oversized beach towels to baby onesies. 

“It’s great because we take care of the 
mess,” explains Co-Owner Bart Fisher, who 
says tie-dye never really went away.

While it may bring on flashbacks of hippy 
festivals and Grateful Dead tees for some, 
the technicolor trend seems to be popping 
up in fashion once again and DIY shops.

Fisher and his wife Terri, along with Barb 
and Jerry Kozlowski, decided to open their 
business after hearing about a similar store 
in the Midwest several years ago. 

Both families, who live in Washington 
Township and have an entrepreneurial 
background, thought Avon was a great fit to 
set up shop. 

 “Everyone has been happy with their stuff 
and smiles are so addictive,” says Fisher. 

The dyeing process takes anywhere from 
30 to 45 minutes and caters to the whole 
“create and play” concept.

Kids can do it. Groups can do it. Owners 
say it has been a hit with walk-ins and “par-
ties.”

“To be able to see what they created 
before they leave is the best part of the Lab. 
The final phase. The joy that someone has 
made something like nothing else and that 
they will get to wear it possibly that day. It’s 
pretty cool,” said Fisher. 

 The owners have learned plenty along 
the way, even experiencing some colorful 
mishaps.

“Well Barb dyed her hair blue and one of 
our employees “tie dyed” a door, the danger 
is dye dyes EVERYTHING!!! “

Describe your business in one sentence?
The first do-it-yourself tie dye studio 

where you leave with a finished product.
 

What would be one thing that could help 
your business?

Education and Exposure. We opened 
on June 13th and there is nothing like it 
anywhere close.

So education about what we are is 
important. People stop in all the time to just 
figure it out.

 
What would you tell someone wanting to 
own their own business?

Do it! You never know what you can 
achieve until you try. It will never be the 
perfect time to step out of your comfort 
zone. But with time you will get more 
comfortable in your new zone.

 
What does the future of your business 
look like?

Right now we are just looking forward to 
the beginning of the school year and to see 
what will develop throughout the holidays.

Compiled by Lindsay Doty

Open 4 Biz
Tie Dye Lab 

Hendricks County gets blast of color

Tie Dye Lab
8100 E US Hwy 36 Ste. L, Avon

317-483-7903 • thetiedyelab.com
Tuesday-Saturday • 10-8 p.m.

Sunday • 12-6 p.m.

From left, Terri and Bart Fisher. Not pictured are Barb and Jerry Kozlowski. Photo by Rick Myers

Being up-to-date 
with your  

smartphone

TECH Savvy

My smart phone is always nagging me 
that I have updates. Is it really necessary 
to update the phone and all the installed 
apps every time it tells me to? 

While it seems like our smart phones are 
getting new updates all the time, many times 
it is the plethora of installed apps that re-
quire our attention. Many times, updates 
are developed to address functionality, but 
at times, they are released to address secu-
rity concerns. Any time you are updating 
the software of the phone itself, I make sure 
that I am backed up and that I am in an en-
vironment that I can address any potential 
problems. To me, this means internet access, 
access to a working phone, a computer, and 
enough time to deal with being able to drop 
everything to address the problem. 

In my experience, people’s lives come to 
a screeching halt the moment their phones 
becomes non-functioning. I don’t typically 
install updates on the first day they are re-
leased; rather I wait a week or so until the 
dust settles. Keep in mind not all updates 
give more. Sometimes they take a feature 
away. Reading over the release notes prior to 
installing will give you an idea of what you 
are gaining and losing. Creating a backup 
will also afford you some relief if you need 
to roll back or if the update fails. Of course, 
you can also wait for the public outcry if the 
developers have taken something away and 
then decide whether or not you want to pro-
ceed with the update. The same holds true 
with app updates. I also use this opportunity 
to re-evaluate whether or not I use a particu-
lar app. In some cases, I end up opting to un-
install the app rather than update. Regard-
less of how you handle updates, it’s always a 
good idea to back up your phone, including 
app data, and allow yourself enough time to 
address potential problems. 

Regina Miller owns Geek in Pink.
Contact her with tech questions at
regina@geekinpink.com or  
(317) 882-1606

From the Publisher
will return in the

September issue of the
Business Leader
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Biz History from the Hendricks County Historical Museum

Deanna Hindsley is president of the 
Hendricks County Historical Museum 
and has served on the museum board 
for 8 years. She is also a freelance writer 
and lifelong resident of Brownsburg. 
dkhindsley@gmail.com

The goods on ABC Distributors
By Deanna Hindsley 

Damon Jones is proud of his years in 
business providing merchandise for stores 
of various kinds as the sign explains: 
“Specializing in Jobbers and Flea Market 
Sales”

He is even more proud of the fact that he 
and his wife Pat inspired daughter Debbie 
Green, son Kevin and a grandson, Derreck to 
stay in the business. It’s a family business in 
the true sense.  I see several other employees 
stocking shelves, loading stock into trucks 
and manning the cash register.

In 1954, just after his discharge from the 
army, Damon went to work for Farm and 
Home Supply, whose motto “Everything 
Under the Sun” said it all. Although Damon 

didn’t go to a college in the regular sense, 
he insists that his boss, Lee Frazier, was his 
“Professor”, teaching him – well, everything 
under the sun! That business closed in 1960 
and Damon decided he could begin doing 
the same thing, which was what he knew 
and loved.

He didn’t have a semi-truck like his” 
professor” had, but he had a 1957 Ford 
station wagon and $130 in his pocket to buy 
merchandise. So, he loaded up that station 
wagon and started calling on the stores he 
knew to sell his merchandise.

He laughed, and said, “I always joked that 
when I made that $130 back, I’d retire.”

Well, I’ll bet he made back that $130 a 
more than a few years ago but at age 84 he’s 

still there. Pat worked 
with him for over 30 
years before retiring, but 
he’s still there, working 
with his daughter, son, 
and grandson. Pat 
comes in to visit.

After a year of 
working from home and 
selling from his station 
wagon, he “moved on 
up” to a rented 1200 
square foot building 
on Oliver Avenue of 
Indianapolis’ west side. 
He named the business 
Avenue Bargain Center 
and ran it as a retail 
business. Retail didn’t 
really suit him as well 

as the wholesale business, and so after 

few years, he moved the business to West 
Morris Street and returned to the wholesale 
business. He re-named the business ABC 
Distributing, using the initials of Avenue 
Bargain Center.  Gee, I had assumed the 
ABC part was, well, the ABC’s we all know!

Customers followed him, and the business 
grew, so in 1979 he bought the current 
property in Plainfield on South SR 267 and 
built the current building. With continued 
growth, he built three more buildings, some 
used as warehouses.

Now, the south side of Plainfield is filled 
with warehouses, but “We were really the 
first warehouse built in this area.” Damon 
says with a grin. “Back then, the only other 
businesses on this road between I-70 and US 
40 were two gas stations.”

Damon’s daughter, Debbie, joined us, and 
I asked if she had grown up in Plainfield, 
and she proudly said yes. The family moved 
to Plainfield in 1970 and both she and her 
brother still live in this area.

Community involvement is also 
important to this family business, and 

“I always joked  

that when I made that 

$130 back, I’d retire.”
 — Damon Jones

Hendricks County Historical Museum is at 170 S. Washington St., Danville and open Saturdays, March through December, 11 a.m. - 3 p.m.  
There is no admission fee to tour the museum but donations are gladly accepted. For more information, visit www.hendrickscountymuseum.org.

Lee Frazier pictured on the right was described by Damon as his “professor.”  Photos submitted

From left: Derreck Green, Kevin and Debbie Green, and Damon and Pat Jones.  
 Photo by Deanna Hindsley
 

when I asked how they reach out to the 
community, Damon said that besides selling 
to businesses, individuals can come in and 
buy, getting their wholesale prices.

Damon explained, “Many groups come in 
buses for a field trip. Damar Services brings 
in a group of their clients, and they enjoy 
going up and down the aisles and picking 
out items to buy.” Also, other groups, such as 
assisted living communities take field trips 
to ABC, and the residents love to shop.

It’s obvious that ABC Distributors loves 
helping others, and Damon goes on to 
explain a ministry that his son, Kevin is 
involved, Amazing Grace. It is a west side 
Indianapolis ministry and ABC donates 
toys for the underprivileged children at 
Christmas time.

As I walk the aisles, I see everything, as 
Damon’s daughter, Debbie describes, “From 
toys to tools”.  Also, I see home and garden 
decorative pieces, and knick-knack items 
like you might find in a convenience store, 
and even a pair of false eyelashes! Of course, 
this is where many convenience stores buy 
their merchandise. Wow, so many surprises! 
From local to state-wide, to out of state, 
store owners rely on ABC Distributors to fill 
their shelves.

It’s a fun visit, and I like knowing ABC 
was one of the first of its kind, right here 
in Hendricks County’s south SR267 in 
Plainfield!

Jewelry designer, Julie, has been with 
him for 9 years, and he showed me a design 
she has sketched.  She also uses a CAD 
(computer aided design) system.

Donny, a master jeweler has been with 
him for three years with 25 years’ experience. 
Josh takes care of inventory and assigns jobs 
to each employee, knowing each person’s 
specialty. Vince has been there 11 years and 
is a certified gemologist. And, throughout 
the years, both Phil’s wife and Jeff’s wife have 
worked at the store.

What else make Nelsons “A little out of 
the way, a lot out of the ordinary”?

 With a thoughtful smile, Jeff says, “We 
care. We buy quality stones, create, and 
do quality work.  We want to always treat 
people as if they are guests in our home.”

I think it shows.
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By Chris Cornwall
For professional Funny Car driver Tommy 

Johnson Jr. (TJ), the phrase, “let’s light this 
candle,” refers to more than the rocket on 
wheels he pilots down the dragstrip. The 
16-time event title winner, one-time speed 
world record holder, and racing supply 
business owner recently launched an online 
candle store called TJ’s Candles. 

These aren’t your everyday candles that 
you’d find from a big retailer. TJ recycles 
empty wine, liquor and soda bottles to 
hold the candle wax. He also reuses engine 
pistons, which as it turns out are a good size 
and shape to hold a candle. 

So why would someone who makes their 
living at 300 plus miles per hour want to 
make candles?

“It started as hobby.” TJ said. “Someone 
had given my parents a candle in a wine 
bottle and she (Amy Ladd) said we should 
try that. I said okay.”

TJ and Amy decided to make enough 
candles for everyone on the Make-a-Wish 
team for the annual Christmas party. 

“Little did I know how hard it was,” he 
said. “Out of my first 12 attempts, I had 
maybe two that I could use.”  

“I am a bit of a perfectionist,” TJ added. 
“After the Christmas party, I said I can do 
better than that.” 

As TJ’s skills increased, so did his 
collection of candles.

“I figured we better start selling them,” he 
said. 

“I’ve taken a little grief over it from some 
of the race guys. They kind of give me a look 
and ask, you sell candles? I just say, yeah, I 

do. Five minutes later, they’ll come back and 
ask if I’ll make one for their girlfriend,” he 
laughed.

For more information on TJ’s Candles, 
visit etsy.com/shop/TACandles.

Top left: TJ also uses pistons from the Make-
a-Wish Funny Car. He says they go through 
15-20 per event

Top right: When TJ is not away from home 
competing on the Funny Car circuit, he and 
wife Amy enjoy creating the candles together 
for their side business, TJ’s Candles.

Center left: TJ etches a line around the wine 
bottle which prepares it to be cut.

Bottom left: Once the bottle is submerged 
under ice water, the glass separates 
where the line was etched. The change in 
temperature causes the glass to find the 
easiest place to break apart.

Top center: Hors d’oeuvre tray.

Bottom center: After a wooden wick is 
positioned in the center of a cut bottle, Amy 
pours in the liquid candle wax. 

Far right: Amy and TJ use a variety of colors, 
scents, and wine and liquor bottles for their 
candles.

Photos by Chris Cornwall

TJ’S CANDLES
 etsy.com/shop/TACandles

Funny Car pro takes candle hobby to Etsy

”
“Out of my first 12 

attempts, I had 
maybe two that 

I could use.”
- Tommy Johnson Jr.



Avon Community School Corporation (ACSC) is home to 10,000 students and sta� . Eight years 
ago, ACSC administrators approached Hendricks Regional Health with the same challenges many 
organizations face: increasing healthcare costs and concern over the health of their employees. 

Together, we’ve developed a collaborative partnership that benefi ts the well-being of the ACSC 
students and sta� , while bettering the school system’s bottom line and the Avon community 
as a whole. Our athletic trainers and physicians are on the sidelines at their games; our nurses 
educate and care for students in their schools; and our onsite clinic and tiered network health 
plan give a� ordable, easier access to care for their employees and dependents.

Hendricks Regional Health understands that every business is di� erent. That’s why we o� er 
customized wellness solutions to each organization we serve. Healthier employees. Healthier 
business. Learn more at HENDRICKSATWORK.COM or call (317) 745-3836.

Pictured from left to right:
Dr. Scott Wyndham, Director of Finance & Operations
Dr. Margaret Hoernemann, Superintendent of Avon Community School Corporation
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Biz Leadership

By Karl Zimmer
In the previous articles, I revealed and 

explored a new paradigm of leadership, which 
I’ve referred to as, “conscious leadership.” The 
formula for this new paradigm of leadership 
is represented by the acronym RULE®, which 
stands for Respect, Understand, Love, and 
Enjoy. In the last article, I revealed the third 
element of the formula, Love. In this article, 
I am revealing the fourth element of RULE® 
which is, Enjoy.

We all know the word, “Enjoy,” but few 
might associate that word with work or 
leadership, which could be one reason for such 
displeasure some have with work, leaders, and 
even leading. You and I are going to change all 
that, though. Thankfully, there are some good 
examples of work environments in which 
people enjoy their work, and we all agree that 
life without joy is not much of a life, so what 
do we do to bring more smiles to our places 
of work?

Studies have shown that few people 
enjoy their work because they make a lot of 
money or because they get to do whatever 
they want, whenever they want. Those kinds 
of perks or benefits lose their luster rather 
quickly, though many might like to see that 
for themselves. Kidding aside, what most 
people find enjoyable and rewarding at work 
is knowing how their contributions affect the 
growth and profitability of the organization. 
If their compensation is tied to that growth, 
there must also be a clear connection to their 
contribution, otherwise it will seem arbitrary, 
and that tends to be counterproductive, 
lowering morale and satisfaction. There isn’t 
enough room here to delve into compensation, 
but suffice to say that people are smart 

enough to see if compensation is actually 
commensurate with contribution. If it isn’t, it 
will have the opposite of the desired effect.

Several studies published in the Harvard 
Business Review and elsewhere have shown 
a direct correlation between employee 
satisfaction and organization profitability. The 
reasons cited are simple; happy, satisfied staff 

are more effective at engaging and satisfying 
customers, which drives profits. It should 
come as no surprise that leaders who inspired 
high performance were paramount to getting 
the best results.

In the next article, we will see how all 
elements of RULE® work together to inspire 
and motivate the highest performance and 
satisfaction at work. This column is dedicated 
to sharing experiences, research, and ideas 
about great leaders. By following along with 
these articles, you will learn how practicing 
the formula represented by RULE® can propel 
you to living a more joyful life as well as 
leading your organization to greater success.

Leadership, enjoy

Karl Zimmer III is a Speaker and Board 
Certified Hypnotist. He is Advisory Board 
Chair for the International Center for 
Intercultural Communications at IUPUI, the 
former CEO of a leading packaging company 
and founder of a limousine company. His 
practice, Zimmer Success Group (http://Z-
Success.com), is in Plainfield, IN.

Scott Flood creates effective copy for 
companies and other organizations. 
You’ll find more articles at sfwriting.
com. ©2017 Scott Flood All rights 
reserved.  

The Personal Touch

By Scott Flood
There’s an awful lot of anger in today’s 

world. People are quicker than ever to raise 
their voices and snap at people. They often 
aim that anger at companies--maybe even 
yours. 

All that anger is affecting how some 
companies market. Company leaders do 
everything possible to avoid triggering it. Two 
decades ago, I rarely heard decision-makers 
say things like “let’s be sure this doesn’t offend 
anyone,” but now I hear that frequently.

It’s usually a good idea to be nice, and trying 
not to deliberately offend someone else can 
be laudable. But when that attitude is taken 

to extremes -- when it almost approaches 
a level of paranoia -- it can be crippling. 
When companies’ fear of triggering anger 
overshadows their confidence in the quality 
and superiority of the products and services 
they offer, they can commit a lot of self-harm.

I know that nobody likes to receive angry 
phone calls or vicious reviews. It’s unpleasant 
and can be frightening. But no matter what 
you do, and no matter how hard you try to 
avoid it, someone will find a reason to take 
offense. It’s just the way it is.

Still, I watch company leaders launch a 
new marketing campaign, get the inevitable 
angry complaint from someone who’s not 
quite rational, and make a panicky request 
that the campaign be pulled. It goes back to 
that flawed belief that “the customer is always 
right.” I used to believe that, but now I realize 
that sometimes, the customer is simply 
insane.

Don’t magnify the importance of a handful 
of complaints from angry people. If your 
marketing campaign is being seen by 100,000 
people, and two of them take you to task, 
assume that the other 999,998 are perfectly 
happy with it. 

Instead of letting anger drive your 
marketing, your product development, your 
sales, your communications, or any other 
part of your business, make confidence the 
centerpiece.

Angry people shouldn’t drive your marketing

“No matter what you 
do, and no matter how 
hard you try to avoid it, 

someone will find a reason 
to take offense.”

“We all know the word, 
“Enjoy,” but few might 

associate that word with 
work or leadership.”

By Jeff Binkley
Everybody loves a good scandal. The media 

loves covering it. The public loves the validation 
a scandal gives to their belief in the wickedness 
of their leaders.  And politicians on both sides 
of the aisle use scandal as leverage to pork up 
legislation with what benefits them and their 
constituencies.

The problem with the many Trump scandals 
is that there’s a lot of smoke but very little fire. 
And Congress is stuck staring at its own navel 
while potentially great tax reform and economic 
revitalization legislation languish in committee, 
never getting to the floor for a vote.

At press time (mid-July 2017) the media can’t 
seem to depart from the non-story that is the 
Russians and Trump.

Trump Jr. apparently met with somebody 
that had some dirt on Mrs. Clinton. For crying 

out loud! Who didn’t have some dirt on the 
Clintons? The smoke comes from the fact that 
these were Russians that had the dirt, and the 
Russians are back to being the boogiemen they 
used to be… at least for a generation or two.

Meanwhile back in the real world of true 
economic and legislative leadership, the 
visionary tax cut agenda put forward by 
candidate Trump is stalled with votes likely not 
coming until fall and some saying not coming 
until 2018 at the earliest. With this delay, it 
becomes much clearer why the markets have 
been getting a little jittery lately. Since November, 
the markets had priced in much of the expected 
benefits to business, wages and profits that the 
pro-growth, deregulatory, America First agenda 
candidate Trump not only proposed but what 
President Trump has attempted to pursue. That 

initial pursuit and focus led to a $3 trillion rise 
in stock values and an incredible upwelling in 
business and consumer confidence. Now, since 
the only thing anyone inside the Beltway can 
seem to talk about is Trump and the Russians 
that confidence has begun to waiver.

Respectfully, Mr. President, you need to tone 
down the “fake news” blame game and ramp 
up the Reagan style leadership you have shown 
in the past. Your tweets and lack of disciplined 
and focused goal-oriented communication keep 
giving the press opportunities to talk about what 
they want to talk about. It keeps their agenda 
relevant. If there’s one thing the press hates it’s 
being irrelevant. Make them irrelevant by your 
focus solely on YOUR agenda. Then the press 
will have to play your game. Your game is one 

you can win. And I believe winning your game 
will benefit the rest of the country as well.

Money Matters
Politics as entertainment and the dangers in Congress taking its eye off running the country

Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or  
(317) 697-1618.

“Respectfully, Mr. President, 
you need to tone down the ‘fake 
news’ blame game and ramp up 
the Reagan style leadership you 

have shown in the past.”
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By Lindsay Doty
Strolling along Danville’s historic 

courthouse square you may notice some 
changes at what used to be Court House 
Grounds coffee and bakery. Same Owners. 
New Chef/Boss. New menu. New look. And 
it’s all very British. 

Enter into a world complete with afternoon 
tea, fresh-made scones and Cornish sausage.

“It’s a little bit of England in the middle of 
Indiana,” explains Tina Jesson in her delightful 
English accent.

The U.K native who lives in Brownsburg has 
taken the reins at what’s now Tina’s Traditional 
Tea Room and Tavern. Jesson opened her first 
Tea Room and Café in Carmel in 2014 and was 
shopping for a second location in the area.

“I remember walking around and thinking 
this is a charming town (Danville) and it 
would be ideal for a tea room,” she recalls.

This summer the timing was just right.
Longtime Court House Grounds owners 

and friends Bill Franklin and Tracy Jones, who 
ran the popular Danville eatery for nearly two 
decades, were ready to change things up and 
scale back their roles after years behind the 
counter.

“Bill and I both have interests in other 
places. I teach at a college and he’s been 
managing The Blanton House, so we felt 
our attention was being pulled other ways,” 
explains Jones.

“We said we should just rent this space to a 
chef and we’ll work for them.”

The guys already knew Jesson from five 
years before when she sold tea at their shop on 
a part-time basis. They felt her unique British 

menu would be a hit in Hendricks County. 
Something different.

“It was a no brainer for me when they asked 
me to do it,” said Jesson.

A unique partnership was born. Jones and 
Franklin still own the building and even help 
out at the shop while handing the reins over 
to Jesson.

“They’re my landlords and my employees. 
It’s interesting. It’s a lot of fun actually. I think 
the guys are really enjoying it,” she said.

Now I can have my cake and eat it too,” 
laughs Tracy Jones. And by cake, he means 
buttery scones.

Wearing a dapper bow tie as part of his new 
uniform, Jones was manning the phones on a 
busy Thursday morning.

“Tina’s Traditional Tea Room and Tavern, 
can I help you?”

After years at the helm, he says it’s a bit 
bittersweet but the former bosses are taking 
in the fresh English air... and the tea.

“It’s delicious.”
“Tea is not a bag in hot water. I had no idea 

the science behind a cup of tea,” laughs Jones. 
“The first thing she (Jesson) did was install a 
countertop hot water heater to keep the temp 
at 207 degrees all the time and that’s what you 
brew it in.”

The changeover in July has had the Danville 
crowd buzzing.

“Our regular customers have come in to 
check and see what it is going on and then 
there is this whole tea community I never 
knew of that is out there,” said Jones.

Everything is baked fresh on site.

Fridays and Saturday will include tavern 
nights with more traditional pub food and 
English beer.

Jesson, who started her business by 
selling her home-baked English scones at 
Indianapolis Farmer’s market is also opening 
a third tea room in Columbus, Indiana.

She’s happy to give Hoosiers a little slice of 
England.

“They’re experiencing it firsthand without 
having to travel to the UK.”

Tea and crumpets in Danville?

p3,121,600
Total Non-Farm Jobs (SA)

Indiana saw a monthly increase of 11,000 jobs

p2,692,600
Private Sector Jobs (SA)

Indiana saw a monthly increase of 10,000 jobs

p526,500
Manufacturing Jobs (SA)

Indiana saw a monthly increase of 700 jobs

q3.0
Unemployment Rate (SA)

Indiana saw a monthly increase of -0.2 points

p0.4 %
Employment (SA) Monthly Change

Indiana saw a monthly increase

p65.2 %
Labor Force Participation Rate

Indiana saw a monthly decrease of -0.70 % percent

p2,529
Unemployment Insurance Initial Claims

Indiana saw a weekly increase of 337 claimants

p$9,175
Exports (millions of dollars)

Indiana saw a quarterly decrease of $375 million dollars

p2,016
Residential Building Permits

Indiana saw a monthly increase of 224 permits

p3,074
Business Establishments (annual change)

Indiana saw a quarterly increase

p1.9 %
Business Establishments (annual percent change)

Indiana saw a quarterly increase

p82,167
Job Postings (SA)

Indiana saw a monthly increase of 4,492 postings

Monthly statistics from Indiana Department of  Workforce Development

Source: Indiana Dept. of Workforce Development, http://www.hoosierdata.in.gov/indicator/

(From left) Bill Franklin, Tina Jessen and Tracey Jones.  Photo by Chris Cornwall
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Set your business on  
a course for success with  

SBA 
financing!

When is an SBA loan a good choice for me?
Loan programs with the Small Business 
Administration may bring greater optionality 
than conventional financing and can offer great 
potential for starting or expanding your business.
 
How can an SBA loan help my business?
Financing options are available for purchasing, 
constructing, or expanding your business, as 
well as debt refinancing, equipment acquisitions, 
leasehold improvements, and working capital. 
 
Wade Phelps, Manager of SBA Lending at Home 
Bank, has over 30 years of experience in loans 
with the Small Business Administration. 

Call Wade today!765.558.3822
wphelps@homebanksb.com
www.homebanksb.com

By Jim Ittenbach
While an array of powerful defense 

siloes is very supportive of our national 
defense, an array of powerful people siloes 
is very counter supportive of organizational 
success. Empirical evidence reveals that star 
performers—those who work well with others 
and build collaborative networks—are among 
the most successful in building team success. 

In a like manner, organizations that can 
craft a culture of “we are all in this together” 
repeatedly outperform all others for talent 
retention, customer satisfaction, customer 
referrals and margin improvement. Further, 
by improving these types of key performance 
indicators, company growth and improved 
margins are likely inevitable.  My clients are all 
seeking to understand ways they can improve 
margins and retain talent.

As a marketing consultant and research 
firm, we have an opportunity to work with 
many of the top organizations within our 
community as well as some notable national 
companies. As such, we are exposed to 
many different management philosophies: 
democratic, autocratic, open, closed, 
empowering, intimidating, and collaborative. 
While most seem to work, organizations that 
instill a sense of collective achievement harbor 

the highest levels of positive morale and 
customer satisfaction.

With the help of workforce engagement 
research and multi-functional team formation, 
many of our clients gain the needed insights 
to craft winning work environments. A great 
source of guidance can also be realized by

exploring the website of one of our clients. 
Herman Miller has developed an awesome 
“living workplace” approach to office design 
that works! I highly recommend you browse 
what they have to offer. It will be elucidating. 

SMARI began to practice what we preach 
to our clients. With the help of our newly 
appointed President and Operations Director, 
our staff began to work within an open and 
collaborative workplace environment. Daily 
“push” meetings, supported by a willingness 
to collectively do what is best for our clients, 
significantly improved morale, feelings of 
accomplishment, productivity, and client 
satisfaction. Our efforts were further rewarded 
when, in our third year of transformation, 
SMARI was recognized as one of the Top 100 
Places to Work in Indiana for 2017. Try this 
approach, for all who have Lived Long and 
Prospered.

Biz Research
Interdependence – the best predictor of success?

Jim Ittenbach is owner of SMARI, a 
research company, and he offers insights 
based in his years conducting research.

THE 2017-18 SEASON
BEST SEATS. BEST PRICE.

BUY TICKETS NOW:
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Join us for the Hentricks County Business Leader’s  
August Cover Party, sponsored by State Bank of Lizton. 
Enjoy wine and hors d’oeuvres and mix with colleagues 
and your peers from throughout Hendricks County dur-
ing this fun and casual after-hours business affair as we 
honor: June cover, Brownsburg Education Foundation 
director, Rene Behrend; July cover, Jason Yocum, Boing 
Lures; and August cover, Dave and Erica Broughton, 
Nomad Yarns.

August 10th • 4:30-6:30 PM 
TKO Graphix • 2751 Stafford Rd, Plainfield, IN

For more information, contact us at:  
coverparty@businessleader.bz or (317) 918-0334

SEE YOU THERE!
RSVP to

coverparty@businessleader.bz
by Aug. 9

Food • Fun
Networking
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By Howard Hubler
I’m enjoying doing something generally done 

by the Northeast idle rich. I’m sitting aboard my 
very own Amtrak sleeper cabin after having had 
just finished a hearty meal in the dining car. I am 
writing my next business column. When I watch 
the morning talk shows, many times they’re with 
“print political pundit” guest’s talking about tak-
ing the train “in” from the New York or Con-
necticut corridor to D.C. and squeezing in a last-
minute political column. Oh, to live like them if 
only for four hours is a thrill of a lifetime.

However, I am in route to Chicago on a jour-
ney that will cost about as much as a car trip, 
take about as much time and both will leave me 
downtown, the site of my hotel. The train leaves 
me one $10 Uber ride away with no $50 a night 
car park fees nor two tanks of gas. As far as I’m 
concerned on an outmoded form of transporta-

tion, I’m at peace not to make up any time. This 
throwback from another era is completely relax-
ing. The trains are quiet and built like Sherman 
tanks and never wear out. If I tune out the dirt, 
the needed rehabilitation of the train car, once 
the train is moving, this can be a pleasant expe-
rience. The service staff is amazingly competent 
and friendly. This would make the great end of a 
wonderful column.

Let me start by saying the train was three 
hours late! I departed from Amtrak in Indianap-
olis; to call the place filthy would be an affront to 

the housekeeping of good blast furnace workers 
everywhere. Believe it or not, the service desk 
is only open from 11 p.m. to 6 a.m.! No, that is 
not a miss print. So what happens to the guy 
that wanders in during the day like me to get 
info about ticket costs, accommodations and 
the like? The ticket gate is closed, there are NO 
signs indicating hours of operation, NONE! You 
get online, you buy a ticket, and you just pray 
that when you show up in the morning some-
thing happens. Imagine going to the Indy air-
port, only to find the entire ticket wing closed!

When it’s finally time to go, everybody is hur-
rying up a flight of old metal stairs. Understand, 
the average train passenger tends to be older, 
also, there are a lot of families with young kids. 
No escalators are available at all! Yes, there is an 
available old elevator, but it is jam packed. The 
upstairs rail area has not been remodeled since 
World War I, again no joke. The train cars are 
probably 30 or 40 years old but they are so well 
built that they appear to be in perfect shape, yet 
they are just filthy.

The irony, the federal government wants 
people to ride the train. If you attempt to, it is 
like it slaps you across the face. You’re not hun-
gry to go back for another slap. In closing, this 

multi-billion dollar investment that we made as 
a nation is lying in waste due to neglect. Noth-
ing I saw needed anything major to make it 
better, just standard reconditioning that you 
would perform if you purchased an older asset; 
paint, pressure washing and upholstery alone 
would do miracles. The corrugated steel outside 
the building has construction dust on it from 
building the Hoosier Dome 20-plus years ago 
I am sure. If my train car were simply pressure 
washed on the outside and reupholstered on the 
inside, the entire array would be pleasant.

I have run out of space and all I can say is, 
this is the abused federal government dollar at 
work for you. To loyal readers of this column, 
you know that this the only consequence you 
can hope for with most any federal management 
program. This one is no different.

Peer To Peer

The modern era of public transportation

Howard Hubler can be reached at 
howard@hubler.com.

Progressive Euchre 
Tournament

 2nd Friday Each Month at 7 p.m. 
Park Square Manor

6990 E County Road 100 N, Avon
Donations accepted — refreshments provided

Proceeds benefit Kiwanis Club of Avon
For more information, contact 

ljenks@5ssl.com or call (317) 272-7300.
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Leadership Hendricks County is a not-for-profit organization whose mission is to seek, prepare, involve and sustain leaders from diverse backgrounds to 
address community and countywide changes. Since 1993, Leadership Hendricks County has given citizens the background and inside information they 
need to take on effective leadership roles in the Hendricks County community.  If you’d like to know more about what Leadership Hendricks County could 
bring to you, your team, or your company, call Kerry Tuttle at (317) 718-6076 or visit our website at www.LeadershipHendricksCounty.org.

Looks at Local Leaders
Each month, the Business Leader focuses on how Leadership Hendricks County  delivers the skills local residents need to provide leadership in our communities.

Leadership learning never ends 
When we’re younger, we look at many of life’s require-

ments as finite, education perhaps more than any other. 
As we slog through high school, our eyes are firmly fixed 
on the day when we’ll don a goofy-looking gown and hat 
and walk across a stage. That day, we’ll be done. 

Well, not quite. Whether we move on to college or 
venture into the workplace, we quickly discover that 
education isn’t finite, and that we never seem to have 
“enough” knowledge. Everything we learn makes us more 
aware of what we don’t know. From advanced degrees, to 
training courses, to googling how to do whatever, gaining 
knowledge becomes a never-ending quest. 

The same is true of leadership. For many people, lead-
ership is a goal. They work hard to move themselves into 
a leadership role at work or in an organization. But once 

they arrive, they discover that they need to keep learning 
if they want to be truly effective leaders. 

Every year, a new group of 25 to 30 individuals begins 
the newest class of Leadership Hendricks County. Nearly 
all of them already serve in some type of a leadership role, 
yet they choose to devote a significant amount of time 
and cost to a program that teaches them about leader-
ship. Each has his or her reasons, but one thing they have 
in common is a desire to sharpen their skills. They want 
to better understand themselves, their communities, and 
the people they lead.

The most effective leaders become lifelong learners, 
applying their newfound knowledge and skills to what 
they already understand. They learn from the experiences 
of those around them, and forge links and connections

to other people and places. On the surface, a nurse, an 
architect, a librarian, and a firefighter may appear to have 
little in common. But the better each of them under-
stands the others’ challenges, skills, and resources, the 
stronger their problem-solving skills become.  That’s why 
Leadership Hendricks County assembles diverse classes 
of people from different communities, ages, occupations, 
and interests. And long after they graduate, the connec-
tions they’ve forged continue to help them strengthen 
their leadership skills. 

It’s also why Leadership Hendricks County presents 
educational programs, such as the upcoming sessions 
on having candid conversations about tough topics and 
importance of understanding emotional intelligence. By 
sharpening the knowledge of graduates and other lead-
ers, the program strengthens our community as a whole.

Facilitator: Sarah Turner
As a Principal at The Faurote Group, Sarah serves as a professional trainer, consultant, and executive coach. 
Her specialties include customized training programs for developing strong leaders, personalized coaching 
plans to assist in determining and achieving goals, as well as customized support for corporate initiatives for 
maximizing success. With a strong business background in public accounting and years in Corporate Talent 
Development, she brings a unique perspective to all levels of employees amongst a variety of industries. Her 
passion for helping others grow in an effort to capitalize an organization’s most precious resource, its people, 
creates a dynamic and powerful formula for results.

CANDID CONVERSATIONS
for personal and team development

Thursday, August 24, 2017
8 am – 4 pm (break for lunch)

The Pavilion Center @ 
Washington Township Park

(435 Whipple Lane, Avon)

COST: $99
($75 for LHC Members & Avon, Brownsburg, 
Danville, and Plainfield Chamber Members)

A light breakfast will be served starting at 7:30 am:
extended session with break for lunch.

REGISTER NOW!
www.LeadershipHendricksCounty.org

Program Description
As situations arise in the workplace 

we often find ourselves running in circles 
around the ‘heart of the matter.’  Whether 
it be from a fear of resistance by others 
or our own discomfort in bringing up 
challenging topics, a common reaction 
to difficult conversations is avoidance. 
The art of having ‘candid conversations’ 
is invaluable and can diffuse even the 
toughest of situations into an open, hon-
est environment where ‘real’ results are 
accomplished. This program is designed 
to walk through how to both provide and 
receive candid feedback/feed forward on 
the path to creating powerful results.

Learning Objectives
•  Discuss a culture of compliance vs. a 

culture of communication vs. a culture 
of candor

• Introduce a Candid Conversation model
•  Discuss listening and questioning skills 

to maximize effectiveness
•  Highlight how to prepare as a provider 

and receiver of “Candid Conversations”
•  Link the concept of customizing our 

conversations as a key to success in 
delivering Candid Dialogues

• Create an action plan for improvement

Take-aways
Participants will discuss types of candid 

dialogues and watch a series of video clips 
to assess productive versus unproductive  
candid conversations as well as use rose 
plays to introduce a model for preparing 
and delivering candid dialogues.
Presenting 
Sponsor:

In partnership with:
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Mortician realizing dream with purchase  
of historic Pittsboro funeral home

By Lindsay Doty
Outside the doors of David A. Hall Mortu-

ary off North Maple in the heart of Pittsboro, it’s 
not uncommon to find Eric Bell out mowing the 
lawn or chatting with neighbors.

“I’m out front in the rocking chair or power 
washing and people stop and 
talk. I just absolutely love that,” 
says Bell.

A longtime mortician, the 
36-year-old Indiana native is far 
from the gloomy figure lurking 
in the shadows as Hollywood 
would have it. In fact, he’s quite 

chatty and jovial.
Bell is the new owner of the historic mortu-

ary, taking over for David A. Hall himself after 
a career spanning decades. For Bell, owning his 
own funeral home is about being that neighbor-
hood mortician that people know and trust.

“I’m just really achieving my dream by buying 
this place,” he said.

It’s a vision that started when he was just a 
kid. Bell grew up in Frankfort, Indiana. The son 
of a firefighter and the nephew of a priest, being 
part of a community was always second nature. 
And so were funerals.  As a boy, he developed a 
strong bond with a mentor he describes as a sec-
ond dad and a pillar of the community. He was 
also the undertaker.

“The funeral director in my hometown had a 
classic car collection and after my grandparents 
died I was hanging around it all the time. He said 
if I was going to hang around all the time then I 
had to start working,”

So he did. By the time Bell was 16, he was 
wearing suits and helping coordinate funerals 
and playing the trumpet for services.

“The funeral home would pick me up on the 
way to the cemetery and I would leave school 
and I would go play Taps and then they would 
drop me back off,” he remembers.

Bell went on to study business at Marian Uni-
versity and earn another degree in funeral ser-
vices. He’s worked at several large funeral homes 
in Indiana, but says the industry has gone too 
commercial and he’s happier to be more hands-
on, providing those extras to grieving families 
like answering the phone himself and playing 
the trumpet at Veteran memorial services once 
again.

“It’s powerful when someone turns over their 
most precious thing in the entire world to you. 
That’s a really heavy gift and obligation,” said 
Bell.

On a regular work day, this Hoosier does what 
many would never encounter or want to. From 
embalming bodies (no, he doesn’t have a creepy 
room in the basement) to delivering flowers at a 
cemetery or picking up a body. Death calls can 
come at all hours of the day and night.

“It just becomes part of your life like anything 
else.”

Bell‘s wife, a Hendricks County native, and his 
2-year-old daughter won’t be living at the funer-
al home (an old-school concept) but locally. He 
does plan to set up a playroom at the mortuary 
for his daughter when she attends nearby Pitts-
boro Elementary. The obvious My Girl reference 
comes to mind. 

“That movie is actually the most accurate por-
trayal of a mortician, he’s a regular guy who hap-
pens to be an undertaker,” Bell remarks.

While most modern-day funeral directors 
shudder at the term “undertaker,” Bell embrac-
es it. He teaches Mortuary Science at Vincennes 
University and embraces the history of the in-
dustry.

“I’m old fashioned. I like old things.” Like the 
1948 Packard Henney Hearse that’s available 
upon request.

Bell also doesn’t shy away from those awk-
ward questions at dinner parties.

“If you don’t want anyone to talk to you then 
say you sell insurance,” he jokes.

People always have an inquiry about ghoulish 
encounters and bodies standing up on their own.

“I can assure that has never happened and if it 
does it will be my last day in the funeral home,” 
he responds.

He says not all funerals are sad. He enjoys the 
tales of World War Two veterans and the fasci-
nating stories on a long life.  To him, the actual 
service is much like a play.

“The star is the deceased and your audience 
has to take away some kind of emotional feeling 
from that. Our job is to create a scene of healing 
for families.”

But he’s never gotten over the ones who re-
quire the tiniest of caskets.

 “I’ve broken down and had to walk away.”
 “But why would you ever want a funeral di-

rector who didn’t’ feel that way?”
The job has given him perspective you can’t 

get anywhere else. He’s seen the best and worst 
of people as the grieving process magnifies all 
emotions. His job is to navigate them the best 
he can.

And like most morticians, he views life’s petty 
problems for what they are.

“You get this mentality. Okay, you wrecked 
your car, but you could be dead. You got a di-
vorce but you could be dead, and it’s hard not to 
see that because I’ve stood next to someone who 
has lost their two-year-old child.”

He says don’t sweat the small stuff and em-
brace life and the people you love.

“Life is precious and fleeting and brief and not 
guaranteed, to overlook that is the greatest of all 
sins in my opinion. “

Bell

THANK YOU  
FOR BEING A HAND RAISER AND 

GAME CHANGER IN OUR COMMUNITY

UNITED WAY WANTS TO

Duke Energy

Hendricks Regional Health

Plainfield Community School Corporation

State Bank of Lizton

Steel Dynamics

Hendricks County Top Contributors

Join these partners in our fight for the education, 
financial stability, health and basic needs for every 
member of our community.  
For more  information visit uwci.org/100



You’re Cordially Invited to Attend The

13th Annual Red Tie Gala 

                 Saturday, September 9, 2017
The Palms Banquet and Conference Center

2353 East Perry Road
Plainfield, Indiana  46168

• Diamond & Champagne Pull

• Craft Beer Tasting

• Games with Fabulous Prizes

• Dinner and Cash Bar

• Entertainment

6:00 pm Doors Open to All Guests
7:00 pm Dinner

Your support will make a difference in the lives of the 
Hendricks County women and children who need it the most.

$50 per person / $400 for reserved table
Full payment required at time of booking
Purchase tickets online at www.qtego.net/qlink/hoth.2017 
or by phone at 317-268-6240 before they sell out!

Our Passion
Habit of the Heart (HOTH) is a fund of the Hendricks County Community 
Foundation that grants assistance to Hendricks County children, women, 

and families with emergency needs.

Presenting Sponsor
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nts The 18th Annual Knights of Columbus Golf Outing

The

Charlie Testerman
Memorial Golf Outing

“ ”

West Chase Golf Club 
Brownsburg, IN

Sunday, August 13, 2017

Costs:
Player: $85 • Foursome: $340

Singles are welcome! 
We will pair you up.

(Entry fee includes green fees, 
cart, dinner, drinks, goodie 

bag and more...)

Schedule:
Registration: 12:00 noon-1:00 pm
Putting Contest: 12:15-1:15 pm
Shotgun Start: 1:30 pm
Dinner: 6:30 pm
Awards: 6:45 pm

Name  ________________________________________________
Phone  ________________________________________________
Email  ________________________________________________

Name  ________________________________________________
Phone  ________________________________________________
Email  ________________________________________________

Name  ________________________________________________
Phone  ________________________________________________
Email  ________________________________________________

Name  ________________________________________________
Phone  ________________________________________________
Email  ________________________________________________

The Knights of Columbus is a Catholic Fraternal organization. All proceeds benefit various charitable organizations 
supported by the council. They include Gibault, Seminarians, Haiti Missions, Little Sisters of the Poor, SPRED program, 
Special Olympics, Right to Life of Indiana, Catholic Radio, RCIA, 8th Grade Class Trip (St. Malachy), Cardinal Ritter, 
Sheltering Wings Eagle Scout projects and many more.

Please come out and enjoy a day of fun, food, golf and fellowship 
and help us support these worthy causes.

Mail forms to St. Malachy Catholic Church, C/O Knights of Columbus, 9833 E 
County Rd 750 N, Brownsburg, IN 46112  or email them to dstephens@indy.rr.com.  
Sponsorship opportunities are also available. Contact Rick Myers (317) 557-1111 
for more information. 
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9 - Danville Chamber of Commerce 
(members’ meeting): Wednesday, 
August 9 at 11:15 a .m. at HC 
4-H Fairgrounds, 1900 E Main St. 
Danville. For more information, call 
(317) 745-0670

15 - Plainfield Chamber of 
Commerce (member’s meeting): 
Tuesday, August 15 at 11:30 a.m. 
at Holiday Inn at Indianapolis 
Airport,.  For more information, call 
(317) 839-3800

16 - Brownsburg Chamber of 
Commerce (members’ meeting): 
Wednesday, August 16 at 11 a.m. at 
the Brownsburg Fire Territory, 470 E. 
Northfield Dr. Brownsburg. For more 
information call (317) 852-7885

No regular meeting - Avon 
Chamber of Commerce (members’ 
meeting): Due to golf outing, no 
regular meeting is scheduled. For 
more information, call (317) 272-
4333

Avon Chamber New Members

 
Andy Mohr Kia 
8789 E US Hwy 36 
Avon, IN 46123 | map | directions 
317-563-5100

Sharper Plastic & Reconstructive 
Surgery 
10090 E US Hwy 36 
Avon, IN 46123 

317-399-4567

Kinetrex Energy 
129 E. Market Street 
Indianapolis, IN 46204 
419-309-6729

Brownsburg Chamber New 
Members

 
Hope Healthcare Services 
107 Park Place Blvd 
Avon, IN 46123 
317-272-0708

LC Problem-Solving Academy Inc. 
4361 Village Parkway Cir. W. Apt 
8,Indianapolis, Indiana 46254| 
317-258-9258

Sertoma Cub of Brownsburg 
4958 N CR 900 E Suite B 
Brownsburg, In 46112

317-281-8344

Danville Chamber New Members

 
USHealth Advisors 
1729 Sycamore Dr. 
Plainfield, IN 46168 
317-941-8685

Tina’s Traditional Tea Room & 
Tavern 
65 S. Washington St. 
Danville, IN 46122 
317-709-2427

Chris Morphew 
35 Gill Dr. 
Danville, IN 46122 
317-745-5939

Michaelis| 
2601 E. 56th St. 
Indianapolis, IN 46220 
317-710-4214

The Tie Dye Lab 
8100 East US Hwy 36 Ste. L 
Avon, IN 46123 
317-483-7903

Plainfield Chamber New Members

 
LaSpada’s Pizzeria 
2368 E Main St. 
Plainfield, IN 46168 
716-867-6875

Safe Dryer Vent Solutions 
2140 Buttonbush Dr. 
Plainfield, IN 46168 
317-430-3993

Newly Incorporated Businesses

BW Home Services 
Blaine Wilken 
6-21-2107

Artios America 
Steven Ray 
Johanna Ray 
6-21-2017

Hoods Contraction Services 
Jason Harlan Hood 
6-27-2017

Southern Hearted Boutique 
Carries Kinnett 
6-29-2017

Interprintations 
Cari Bowersock 
7-3-2017

Hendricks County Thon 
Emma Clark 
Brandon Clark 
7-7-2017

Blue Ink 
Danielle Emerson 
7-12-2017

Priority Detailing 
Adam Prior 
7-14-2017

Assault Softball 
AJAA 
7-18-2017

Avon Youth Basketball Club 
AJAA 
7-18-2017

CEM 
Jesse Cole 
7-19-2017

PLANNER OF NOTE

HYPNOSIS

CAR REPAIR

Let us help you with:
♦ Filing a Claim
♦ Rental Arrangements
♦ Free Estimates

Located behind Lowe’s at  
Dan Jones Rd. & Rockville Rd.

Hours: Mon-Fri, 7:30am - 5:30pm
292 S. County Rd. 800 E. • Avon, IN 46123

Call Today! (317) 272-6820

UH OH!

PRINTING
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NOW HIRING
Experienced Advertising 

Sales Representative

Seeking a reliable, 
detail-oriented individual who is 
able to multi-task and maintain 

relationships with clients. 
Sales experience is required 
and you must have your own 

transportation. 

Please send resume to 

careers@icontimes.com



7378 Business Center Dr., Suite 100 • Avon, Indiana 46123
(317) 272-1010 • www.mantoothinsurance.com

“SUCCESS” IT’S WORTH PROTECTING!
With Mantooth Insurance Agency handling your

commercial insurance program, you can take comfort 
knowing your business  

is protected.

WadeRalph


