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2017  Annua l  Meet ing
& Member Apprec iat ion  Event

Save the Date!

www.hendrickspower.com

at the Hendricks County 4-H Fair

Watch your mail for more details coming 
soon!  

July 20, 2017
This year we will host our Annual 
Meeting in conjunction with our Member Appreciation event at the 

Hendricks County 4-H Fair. 

Our booth in the Sponsor of the Day Pavilion 
will be open from 11:00 AM - 8:00 PM. 

Members are also invited to join us for a brief 
business meeting at 7:30 PM in the Farm Bureau 
Horse Arena.

Being a member of an electric co-op allows you to take part in our Annual 
Meeting, which is one of the cooperative differences. 



4-H Livestock Shows • Food, 
Drew Exposition Midway Rides  

Free Entertainment
4-H Exhibits and Vendors

For details and schedule of activities visit www.4hcomplex.org

Co-Alliance 
Grandstand
Schedule
Super Cross

Sunday & Monday
July 16 & 17

Truck Pull
Wednesday, July 19

Antique Tractor Pull
Thursday, July 20

IPA Rodeo
Friday, July 21

Pre-sale $5 Tickets on Sale 
$10 at the gate!

37th Annual
Demolition Derby

presented by
Pittsboro Jaycees

Saturday, July 22
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Life, liberty and the pursuit of a driverless car

Our View

OPINION

CartoonQuote of the Month

Humor

States need 
access to  
fed intel

Secretary of State Connie Lawson 
went before the Senate Intelligence 
committee last month partly to set 
the record straight about concerns 
over Russian interference of the 2016 
Presidential Election. Again, she 
announced that there was no indication 
of hacker manipulation of the election 
results. However, members of the 
intelligence community, including DHS, 
failed to tell state officials that these 
Russian hackers were poking around. 

What’s more, at the conclusion of 
the public hearing, Senate Committee 
Chairman Sen. Richard Burr (R-N.C.), 
who said he is a firm believer in states’ 
rights, encouraged Indiana SOS Lawson 
to work with the federal government in 
future. 

It seems an odd request after learning 
the fed withheld information from state 
officials, information that could have 
only served their efforts in guarding 
against the cyber threat. 

If Indiana can protect its voting 
machines without answering to the 
federal government, why on earth should 
it arbitrarily jump through another 
hoop?  

If the government wants collaboration, 
then it must benefit the states – not 
the other way around. The simplest 
solution is allowing state officials access 
to intelligence information so they can 
continue to successfully secure voting 
machines. When intelligence is not used, 
it ceases to be intelligence. Rather it 
remains just another secret until an NSA 
leak turns it into hindsight.

By Gus Pearcy
Am I the only one scared turdless by the 

term, “autonomous vehicle?” Whose idea is it to 
put 2 million cars on the road with no drivers? 

Yes, it is a real thing. Google, Tesla, 
Apple,  Chevy  and others are working on 
the automobile of the future with no driver. 
These auto autos (I just trademarked this.) 
have no higher brain functions to anticipate 
things like curves or loose gravel or falling 
rocks. It’s basically a Roomba vacuum in the 
driver’s seat. It drives from point A to point 
B and hopefully, it won’t kill any more than 
12 pedestrians, changing directions with 
each contact. And here we were, worried 
about terrorists.

As an example of the frenzy for driverless 
technology, Ford Motor Company just fired 
its CEO because he had trouble defining the 
future of its autonomous vehicle program. 
This technology is expected to “hit the road” 
in less than two years. Texting while driving 
seems benign compared to the prospect 
of totally distracted passengers who are 
allowing the same technology that brought 
us the Frogger video game.

Here are questions no one seems to be 
asking. (This is the essence of my job.)

How will we tell that grandpa had a heart 
attack while driving, I mean riding, alone? 
Before autonomy, grandpa would careen 
into a kumquat stand and get the help he 
needs immediately. With autonomy, the car 
will just keep going while grandpa tries to 
dial 911 on his flip phone, arriving DOA at 
Thanksgiving dinner.

Where will the passenger sit? Will you be 
behind the wheel or in the backseat?

Will Wi-Fi be necessary to engage a GPS 
program to guide the vehicle? How many yards 
will be destroyed because these programs 
haven’t updated routes since the 1990s?

Why don’t they make autonomous 
dishwashers? That’s what I need. I don’t 
even want to go to the trouble of rinsing 
and loading my Melmac. I want this before I 
want a car that can double as a rolling coffin.

Driverless cars will take care of rampant 
jaywalking. I’m assuming that if you aren’t 
in a designated pedestrian walkway, the 
killer car won’t recognize you. It makes 
me believe the deer population is going to 
drop dramatically. It should be a boon for 
the fencing industry because Rover will 
not be allowed into the street anymore. 

Autonomous cars have no regard for pets. 
Mee-owww!

What will a hacked vehicle computer 
mean? Will you suddenly be detoured from 
programmed destinations and end up every 
car wash you pass?

It seems obvious to me that there will be a 
long transition mixing driverless and driver-
full cars on the road. Meaning all accidents 
will be blamed on the human. Insurance 
rates will skyrocket. Why would you need to 
insure a driverless car? Technology will make 
it flawless, right? Forget the guy who died 
during a test of Tesla’s driverless technology.

Last month, the Trump administration 
announced that newer guidelines that will 
allow the technology to get on the road faster. 
I’m leery of policies enacted by politicians 
and bureaucrats that have never driven a car. 
By those standards, we should be suspicious 
of everything D.C. does. I know, I’m choir 
preaching again.

“I am not afraid of an 
army of lions led by a 
sheep; I am afraid of 
an army of sheep led 

by a lion”  
~ Alexander the Great

Gus Pearcy is a contributing columnist 
to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 
or pearcy.gus@sbcglobal.net. Gus blogs 
frequently at guspearcycommunica-
tions.wordpress.com.

If Indiana can protect 
its voting machines 

without answering to 
the federal government, 
why on earth should it 

arbitrarily jump through 
another hoop? 
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HCEDP hires manager of business development
By Lindsay Doty

After a lengthy search and piles of re-
sumes, the Hendricks County Economic De-
velopment Partnership has added a new face 
to the team. 

The organization just an-
nounced Katelyn Hurt has 
been appointed manager of 
business development.

The 27-year-old Plain-
field resident will join Mar-
keting and Communica-
tions Manager Lora Steele 

and Executive Director Jeff Pipkin to com-
plete the team.

Hurt comes to the group with some eco-
nomic experience. She previously worked 
as Director of Business Development for 

the Morgan County Economic Develop-
ment Corporation (that’s where she first 
met Pipkin, who was Deputy Director of the 
MCEDC for 12 years before coming to Hen-
dricks County).

Hurt says the Morgan County experience 
got her acclimated with the complex world 
of economic development. 

“Dealing with existing companies, the tal-
ent attraction, the business attraction, there 
are so many components that go into the job, 
so working in Morgan County, I got a good 
core base of how it all works,” she says.

Hurt admits she never planned for a ca-
reer in business. 

After graduating with a psychology de-
gree from Indiana University, she says she 

struggled to find that first job. She ended up 
taking a job as a flight attendant. 

“I had applied for nearly 70 jobs and that 
was the first one to fall in my lap and I took 
it,” she remembers.

The experience with Republic Airways 
taught her a lot about people and customer 
relations. 

Three years later, she says a friend who 
was leaving a position at the Morgan Coun-

ty Economic Development Corporation 
suggested she apply to fill the position and 
things fell into place from there. 

Now Katelyn Hurt is enthusiastic about 
her new gig in Hendricks County. 

“My role will be project management, tak-
ing on the attracting of projects, responding 
to those and visiting existing businesses and 
seeing how they are doing and what their is-
sues are and how we can help resolve those 
issues.”

Hurt, who is currently working on her Mas-
ters in Accounting at IUPUI’s Kelley School, 
will also help with the budget and finances. 

She believes Hendricks County’s land-
scape and positive self-image will be a huge 
asset for future growth.

Hurt

The Hendricks County Business Leader held its 
second Women’s Business Leader Luncheon of 
2017 on June 13 at Prestwick Country Club, 5197 
Fairway Drive. Lisa A. Schlehuber, CEO of Elements 
Financial, was the event’s keynote speaker. The event 
is sponsored by Hendricks Regional Health and 
Kemper CPA Group; the lunch sponsor is American 
Senior Communities. Part of the luncheon proceeds 
benefit Leadership Hendricks County. The next 
luncheon is scheduled for Sept. 12 at Prestwick 
Country Club. The keynote speaker will be Allison 
Melangton, Senior Vice President of Hulman 
Motorsports Corporation in charge of major events. 
For information, contact info@businessleader.bz or 
call/ text (317) 918-0334.

Photos by Rick Myers

Schlehuber is Women’s Luncheon keynote speaker

“Dealing with existing companies, the 
talent attraction, the business attrac-
tion, there are so many components 

that go into the job.”

Carolyn Small and AnnaMarie Fallon

Mayra Villanueva and Katelyn White Lisa Schlehuber and Marica Lynch

Kathy Spangler and Marla Steigerwald

Dantam and Diane Hubbard
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Offer valid on your next temporary order of 40+ hours. Limit one per customer.

Temporary/Project Staffing | Direct-Hire | Executive Search

CFS wants to give you 8 hours FREE on your next 
temporary order! We have experienced accounting and 
finance professionals available to meet your specific need.
Client satisfaction is the most important part of our business, and 
we work hard to ensure that each placement we do is the absolute 
best. We’ll help find the right solutions to meet your staffing needs.

*Offer valid on new temporary 
orders of 40+ hours in a week.

Follow us for the latest in job search, news, and more!

Temporary Accountants, Bookkeepers and Financial Professionals

www.cfstaffing.com
Call Michele at 317-550-1534

“Mention this ad when you call CFS to receive 8 hours free!*

C R E A T I V E

F I N A N C I A L

S T A F F I N G

Hours Free8Jackie Eggers’ Story

Jackie Eggers mopped the floors of 
Mill Creek West Elementary School 
for 14 years, showing in his quiet 
and humble way how much he 
loved children.

His love for children lives on 
through his memorial fund which 
provides over $2,000 in classroom 
grants to the Mill Creek School 
Corporation, year after year. Like 
Jackie, YOU can leave a lasting 
legacy for something you care 
about—contact HCCF today.

317.268.6240
www.hendrickscountycf.org

By Jennifer Andres
Starting a new business can be both 

exhilarating and intimidating.  Having the 
right tools, advisors and resources is a vital to 
ease the transition and ensure your investment 
gets off to a strong start.  A new business will 
have both legal and non-legal considerations.  
What type of business structure will you use?  
Will you have co-owners or investors?  What 
are the liabilities and potential risks involved 
with the business?  What are your tax and 
financial goals?  What licenses or permits are 
needed?   What are startup costs and will you 
need financing?  Is adequate insurance in place 
to cover the business and potential liabilities?  
All of these considerations, and others, need to 
be evaluated and will help guide selection of the 
best legal structure for your business.  

This series of articles will focus on selection 
of the legal structure a business owner can 
utilize.  A sole proprietorship is the most basic 
type.  With a sole proprietorship you are the sole 
owner.  While there are no state government 
filings required to form the business, an 
assumed business name may need to be 
recorded if operating under a name other than 

the owner’s.  Taxes on income are reported at 
the individual owner level.  However, the owner 
is responsible for all capital needs.  Personal 
liability exposure for the owner is unlimited for 
debts and obligations of the business, including 
liabilities incurred by employees.        

Partnerships are also less formal in terms 
of organizational requirements.  A general 
partnership is formed when two or more people 

come together under a common business 
purpose.  Having a well drafted partnership 
agreement will be key to a successful relationship 
among partners.  Taxes are passed through 
individually to the partners.  But liability 
concerns are also present in a partnership, since 
partners are held responsible for their own 
actions related to the business as well as the 
actions of their partners.        

The ease of forming a sole proprietorship 
or general partnership may be outweighed 
by concerns over capital needs or liability 
risk.  A better option may be a limited liability 
partnership, limited liability company or 
a corporation.  Stay tuned for distinctions 
between these types of entities.

Biz Law

What to consider when choosing 
a corporation, LLC or LLP

Jennifer Andres is an attorney with The 
Andres Group, LLC and can be reached 
at jennifer.andres@theandresgroup.
com.  The information provided in this 
article is for general discussion.  Please 
contact an attorney or certified public 
accountant for specific legal or tax 
advice.  

HCCF offers 
nonprofit 

impact session
The Hendricks County Community 

Foundation will host speaker Beth 
Kanter on July 20 from 8:30  am to 1 
pm, as part of their NonProfit Learning 
Series. Kanter, author of “The Healthy, 
Happy NonProfit” will discuss strategies 
for nonprofit professionals to continue 
having impact in their jobs and with their 
mission as well as providing techniques to 
fight burnout. Cost for the event is $30 per 
person with breakfast and lunch provided 
and includes one copy of Kanter’s book. 
Deadline to register is July 5th. For more 
information or to register for the event, go 
to hendrickscountycf.org.

Thank you to our 2016 corporate 
partners who helped us make 
a lasting impact for good in 
Hendricks County!

Hendricks County Community Foundation Partners:
Gold Partner
· NSSB

Silver Partners
· Butler
· Fairman & Seufert
· Duke Energy Indiana
· Hendricks County Business Leader/ICON
· Hendricks Power Cooperative
· Hendricks Regional Health
· Indiana Media Group/The Flyer Group

Bronze Partners
· BGBC Partners
· Boulder Creek Dining
· Charbonos & Stone Creek Dining Co.
· Donovan Certified Public Accountants
  and Advisors
· State Bank of Lizton
 

Foundation Friends
· Avon Orthodontic
· The Coachman Restaurant
· CSX Corporation
· First Merchants Bank
· Estep Burkey Simmons, LLC
· The Knall Cohan Group of Stifel Nicolaus
· The National Center for College Costs
· The Payroll Department, Inc.
· Robert Hall Insurance
· RLS Building Corporation
· Stoops Buick
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How Jason did it:
What’s the best advice you ever received? 

Make rocks in the road stepping stones to 
success. Longevity trumps explosive growth; 
be smart and focus on the product you 
provide. 
  
Best business decision I ever made:

To make and keep all production of our lure 
in Hendricks County. 

Worst advice you ever received?  

Expanding business model and product line 
before debt elimination.
 
In five years I want to… 

Be recognized by the larger organizations 
within the fishing industry as the go-to top 
water fishing lure company.
 
My secret to success is…

Strategic partnerships with Jimmy Reese, 
Brian Roberts and Fred Book. My dad Charles 
Yocum and his positive outlook on life.

Boing Lures
boinglures.net
(317) 538-6701

By Mark Ambrogi
Jason Yocum’s love of fishing began with 

outings with his late grandfather Charles 
Yocum on Lukens Lake in Wabash County, 
Indiana. Yocum was about 8-years-old 
sitting on the pier, bobber fishing for 
bluegill.

“Fishing has always been a passion,” 
Yocum said. “I love the outdoors.”

The Plainfield resident purchased Boing 
Lures, an online business, five years ago.

“We feel we have the only fishing lure 
in the world that has the sound we have,” 
Yocum said. “If you go into a Bass Pro Shop, 
there are aisles and aisles of lures. There 
might be similar-looking lures but nobody 
has the sound these do. The boing is a 
metallic sound you hold up to your ear and 
it reverberates.”

The lure company started 30 years ago.
“It was a $30 lure 30 years ago, which 

in today’s money is astronomical because 
now there are not many $30 fishing lures,” 
Yocum said. “When we took over five 
years ago, we dropped the cost five dollars 
and put in additional nine dollars’ worth 
of hardware 
components 
on it. We’ve 
added 
some of 
the best 

feathered treble (three-pronged) hooks to 
the lure. “

Touring pro Jimmy Reese, who is on 
ESPN, has endorsed the product.

Tourney angler Brian Roberts said Boing 
Lures is his “go-to topwater bait for quality 
fish during certain parts of the fishing 
season due to acoustics the bait admits.”

Roberts, from Mulberry, Ind,,  has more 
than 20 years experience of tournament 
fishing and his Facebook page is called 
Brian Roberts Outdoors.

The lures are produced by a tool and dye 
company in Indianapolis.

“They made the capsule tighter and more 
rounded,” Yocum said.

The lures are custom painted. The hook 
eyes are constructed of stainless steel.

“Fred Book of Plainfield puts the lure 
together,” Yocum said. “Brian Roberts 
has been an integral part of our success 
through fishing shows. He drives to the 
fishing shows as a pro staffer.”

The company’s previous owner sold 375 
lures in his best year.

“We’ve sold 375 lures or more 
in a weekend 

at $25 a lure,” Yocum said. “For a small 
operation in Plainfield, we feel like we’re 
doing very well.”

Yocum estimates his company sells 
between 300 and 500 lures per month.

“Our marketing budget is zero dollars per 
year,” Yocum said. “We’re doing everything 
social media, Facebook, Twitter and word 
of mouth. We’re on a lot of jerseys, T-shirts, 
hats and decals.”

The merchandise is available online at 
boinglures.net and tacklewarehouse.com. 
Yocum said to have about 45 to 50 retail 
stores selling the lures as well as some other 
online stores.

“The reason we don’t want to be in a big 
box store is that our lures are custom made, 
we make them one-by-one and take a lot 
of pride in our lures as opposed to a mass 
production scale,” he said. “The lures are 
100 percent American-made.”

There are three styles of lure, walk-the-
dog or cigar-style bait, which is the primary 
bait, a popper version and then a prop bait.

“They’ve (lures) caught everything from 
peacock bass in the Amazon River to 
speckled sea trout in the Atlantic Ocean,” 
Yocum said.  “It’s a multi-species lure 
throughout the United States and around 
the world.”

Yocum, 38, grew up in the small town of 
Macy in northern Indiana, graduating from 
North Miami High School.

“My father (Charles) has been very 
supportive along with the rest of my family,” 
he said.  “My grandparents, Leonard and 
Nancy Evers, have been an inspiration to 
me as they’ve had a business with their 

farm.”
Yocum said the farm in Rochester, 
Ind., has been in the family for 

85 years.
“His (Leonard Evers) 

entrepreneurial spirit has 
always driven me to where I 
am today,” Yocum said.

Yocum and his wife Melissa 
have two children, Madeline, 
11, and Harrison, 6.

“Primarily, I fish by myself,” 
he said. “I fish in a few small 
tournaments - nothing big. If 

you win you might get a hundred 
bucks. I’m a small tournament angler. 
I do a lot of bank fishing.”

Plainfield’s Jason Yocum, reels in business 
with one-of-a-kind fishing lures

“We feel we have  
the only fishing lure  

in the world that has the 
sound we have.”

~ Jason Yocum

Jason Yocum, owner of Boing Lures. 
Photo by Rick Myers

Jason’s list…
Five reading sources that have had an 
impact on Jason Yocum:  

n  Trump: The Art of the Deal  
 by Donald Trump and Tony Schwartz

n  Entrepreneur  Magazine

n  The Bible

n  Bassmaster Magazine

n  Wall Street Journal 

A-L RE-ING 
SOUND
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Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

Cozying up to an old novel while sipping 
on a thick home-brewed stout. 

It’s a dreamy combo for Books & Brews 
Founder and CEO Jason Wuerfel. One he 
has taken from hobby to growing business 
venture. 

Books & Brews, a hybrid of the friendly 
used bookstore and craft brewery, seems to 
appeal to Hoosier taste buds. 

The first Books & Brews location opened 
in 2014 off 96th street. A spot in Zionsville 
followed two years later with the first 
franchised location opening in Carmel. This 
summer the tap room is expanding with 
two new locations opening in Muncie and 
Brownsburg. 

Wuerfel feels Hendricks County is a good 
fit for the tap room. 

“The response from the community has 
been humbling and overwhelming. There 
is definitely a market in Brownsburg and 
we cannot wait to welcome the community 
through our doors,” he said. 

The craft beer bar/book nook will be 
off North Green Street filling an empty 
storefront in the same building that hosts 
popular spots like Great Clips and Boulder 
Creek Dining Company. 

While bookstores may be a dying breed 
in the digital age (remember hanging out at 
Barnes & Noble on weekends?) the thirst for 
craft beer is pretty strong.

Books & Brews locations boast tap rooms, 
a friendly staff, a place for kids, and a hub 

for creativity, including open mic nights, 
tastings and interactive games. 

“It’s a place for people without a place,” 
explains Wuerfel.

The busy father and entrepreneur got 
the idea several years ago while working as 
a stay-at-home dad with his then newborn 
son. 

“I was a home brewer that loved books 
and really wanted a place to hang out,” he 
said. “The idea began to take shape where 
an entrepreneurial jock, that brews beer and 
considers himself a geek can have a place to 
call home.”

The former University of Michigan 
baseball player grew up in the lakefront 
tourist town of Traverse City, Michigan 
where his parents ran a hotel. There, he 
learned early on what it took to run a 
business.

Now he’s proud to build such a unique 
space of his own.

Books & Brews locations are known for 
their friendly vibes and literary themes. 
You can find catchy beer names like Charlie 
Chocolate Milk Stout and Winnie the Brew. 

“It’s a unique place where you can go and 
see a group of businessmen sitting next to a 
group of gamers next to a family of five next 
to a table of college students. How do we 
pull it off? Because we aren’t trying to be all 
things to all people, we are just trying to be 
something to someone.”

Describe your business in one sentence?
Books & Brews is a place for people 

without a place.

What would be one thing that could help 
your business?

Because we are a little but different 
in everything we do, we are strongly 
dependent on word of mouth. The strength 
of our business is our base of regulars and we 
understand that’s a process that takes time 
to develop organically. So, the additional 
locations around Indiana and throughout 
the country will be our biggest help in order 
to educate our customers on our “strategic 
oddness.” 

What would you tell someone wanting to 
start his/her own business?

We believe in three main components 
of decision making - financial, lifestyle 
and philosophical. Before making a big 
decision like franchising or owning your 
own business, you first have to know: 1) 
Will this business support myself and my 
family financially?, 2) Is owning a business 
- working in this particular industry - the 
type of lifestyle that will add to my value 
of life?, and 3) do I believe in the company 
philosophy and missing?

If the finances work, you enjoy the lifestyle, 
and you truly believe in what you’re doing 
for a living on a philosophical level, then the 
day you go into business for yourself will be 
the last day you “work” in your life. 

What does the future of your business 
look like? 

We are excited to bring our business 
philosophy and message to locations 
throughout the country. Our main targets are 
residential areas and college campuses. We 
want our customers to have a connection to 
B&B beyond a simple transaction. We want 
to be the place where you spend time with 
family, go on your first date, play games with 
your friends, perform at open mic and meet 
new people. We believe that’s an experience 
that everyone is looking for and we have the 
ability to provide it.

What is your advice to the Etsy designer 
who wants to go from small online hobby 
to career/storefront? 

Remember that it's a walk, not a race. It 
took me 1.5 years to leave my full time job 
to make Haus of Hooray my career and 
another 3 years before I was able to open our 
storefront. If you are passionate about your 
work and have seen continuous growth, take 
the risk.

Compiled by Lindsay Doty

Open 4 Biz
Literature on tap 

Books & Brews coming to Brownsburg

Books & Brews
Owner Jason Wuerfel

1551 N. Green St, Brownsburg, Indiana, IN 46112
www.booksnbrews.com

317-288-5136

Jason Wuerfel with family. Photo submitted

books brews
read • drink • converse
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Rick Myers is founder and publisher of 
the Hendricks County Business Leader. 
Email: rick@businessleader.bz

Hiring the right 
person is all about 

management

From The Publisher

Human resources, as we all know, are the 
life blood of any business.

And as it pertains to small business, even 
more so.

One bad hire and a small business can 
feel the ramifications for some time. There 
doesn’t seem to be a day that doesn’t go 
by that the topic of hiring good employ-
ees doesn’t come up. It’s of paramount im-
portance and Hendricks County businesses 
have given me an earful.

It would be easy for me – and unfair – to 
pick on millennials and say they are at fault 
because they don’t have a great work ethic. 
That’s not true. They do look at work dif-
ferently, but I have worked and continue to 
work with some very good people who rep-
resent that demographic. 

About 20 or so years ago the trend cor-
porately was to move folks in their 50s out 
of the business. I can remember thinking to 
myself that I needed a plan to avoid that hap-
pening to me. The plan: launch my own busi-
ness.  I now asked myself why I didn’t do it 
sooner.

Moreover, a friend of mine in his mid 50s 
recently accomplished something that 15 
years ago I believe would have never hap-
pened: he got a gig in corporate communi-
cations with a very reputable company. He 
got this position, in my estimation, because 
this company is looking to hire a much more 
mature work force; perhaps the culture that 
millennials are creating - the flexible, low-
key style -  this concern wants no part of. 

Recently I was in a meeting where some-
one was talking about the atmosphere of 
a company where the majority of the em-
ployees are millennials. They love going to 
work in their flip flops and shorts, and, for 
them the work atmosphere must mirror an 
amusement park.

The problem is the company is challenged 
with finding managers to manage those in-
dividuals. Many of those millennials may 
bring a great intellect to the business, but 
their idea of what it means to be employed is 
challenging to a seasoned manager.

Management is an art and science. Maybe 
if those of us in business had a better under-
standing of management, we‘d do a better 
job of hiring.

Biz History from the Hendricks County Historical Museum

Deanna Hindsley is president of the 
Hendricks County Historical Museum 
and has served on the museum board 
for 8 years. She is also a freelance writer 
and lifelong resident of Brownsburg. 
dkhindsley@gmail.com

Pearls of wisdom
The story of Nelson Jewelers 

By Deanna Hindsley 
I eagerly anticipated my visit with Jeff 

Nelson, owner of Nelson Jewelers, in 
downtown Brownsburg.  After all, who 
doesn’t love the sparkle and shine of fine 
jewelry!  Having lived in Brownsburg all my 
life, Nelson’s seems to me a cornerstone of 
our town.  

I wondered how his dad, Phil Nelson, 
got into the jewelry business.  As a young 
man, Phil had worked in a jewelry store in 
Crawfordsville.  In those days, there was 
a real need for watchmaking, so Phil went 
to watchmaking school. There was a lot of 
collaboration among jewelers in those days, 
and so he often came to Brownsburg to 
Tucker Jewelers to go with Mr. Tucker to get 
watch parts.

One day, while there, Phil asked, “Mr. 
Tucker, would you ever be interested in 
selling your business?”

Mr. Tucker enthusiastically replied, “Yes I 
would.  I’m ready to retire!”

That was in 1958, and Phil Nelson began 
his own store on the south side of Main 
Street.  Jeff showed me the original lease 
agreement signed between his dad and Mrs. 
Gibbs, whose house was right next door.

In 1964, Nelson Jewelers moved across 
the street, to the current location and the 
store began its transformation from watches 
to jewelry.  Phil Nelson went to classes at 
the American Gemological Institute to 

become a Registered Jeweler and joined the 
American Gemological Society. 

Jeff remembers that at the grand re-
opening, they offered a string of pearls that 
sold for $25.  A young man bought those and 
gave him to his girlfriend.  She came in a few 
years ago to have the necklace appraised and 
now it is worth $750.  Those kinds of stories 
are good to remember, and Jeff often gets to 
re-live them, because Nelson Jewelers now 
serves a third generation of customers.

Jeff began work in dad’s store when, “As 
a teenager, when I wanted to earn money 
I helped out at the store. Dad would have 
me sweeping the sidewalk, washing the 
windows, and sometimes winding all the 
watches.”

I hadn’t thought about that - all watches 
needed to show the right time. Looking 
at his thumbs, he recalls, “You could get 

blisters and callouses from winding that 
many watches!”

Jeff went to school to become a Certified 
Gemologist and then a Certified Gemologist 
Appraiser. He began working with his dad 
in 1978 and Phil spent less time on the floor 
with customers and more time running the 
business.  Jeff got to know the customers 
and the relationship with many of those 
continues today.

Jeff loves what he does.  He explained, 
“This is a happy business.  People come here 
to celebrate something.   I always love the 
last two weeks before Christmas, because I 
see people who bought wedding rings here 
and continue to buy gifts.”

Having been in business almost 60 years, 
Jeff, and his father before him have seen lots 
of changes in downtown Brownsburg, as I 
have.  

Jeff reflects, “Buildings have changed, 
but still is much the same. We still have 
the fire station, the police station, and city 
government right here in this retail area.  
Any change has been for the better.”

And I agreed, having just parked in a nice 
lot just behind his store, it’s an easy walk to 
the front door.

Much design and creation are done 
here on the second floor, as many people 
want a special piece designed.  He shows 
me a beautiful diamond wedding set that 
someone has brought in with a picture of 
how she wants it re-designed.

Jewelry designer, Julie, has been with 
him for 9 years, and he showed me a design 
she has sketched.  She also uses a CAD 
(computer aided design) system.

Donny, a master jeweler has been with 
him for three years with 25 years’ experience. 
Josh takes care of inventory and assigns jobs 
to each employee, knowing each person’s 
specialty. Vince has been there 11 years and 
is a certified gemologist. And, throughout 
the years, both Phil’s wife and Jeff’s wife have 
worked at the store.

What else make Nelsons “A little out of 
the way, a lot out of the ordinary”?

 With a thoughtful smile, Jeff says, “We 
care. We buy quality stones, create, and 
do quality work.  We want to always treat 
people as if they are guests in our home.”

I think it shows.

“This is a happy business.  

People come here to 

celebrate something. "
 — Jeff Nelson

Hendricks County Historical Museum is at 170 S. Washington St., Danville and open Saturdays, March through December, 11 a.m. - 3 p.m. There is no 
admission fee to tour the museum but donations are gladly accepted. For more information, visit www.hendrickscountymuseum.org.

Phil Nelson, with son, Jeff. Photo submitted
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By Chris Cornwall
From serving prison inmates to Yale 

University fundraisers, Mike Eiserman has 
worked every venue that the food service 
industry has to offer. Now the retired Army 
Veteran is taking his skills on the road with 
Dizzy Izzy’s Food Truck.     

He and wife Lori recently moved from 
Kansas City, KS. when she took on a new job 
in Hendricks County. The move allowed the 
couple set a decade-long business plan into 
motion (literally).

“We originally wanted to open up a 
BBQ place in Chicago, but there is just too 
much politics in that area,” Mike said. “The 
Indianapolis area is food truck friendly. One 
example is that I only need one food permit 
for all of Hendricks County, rather than for 
each individual city. It’s just simpler.”

From Chicago, the couple moved to 
Evansville, then Kansas City, and finally to 
Danville where they purchased their own 
food-truck.  

“We didn’t borrow any money at all,” Mike 
said. “This is a total cash operation. We took 
everything we had a put it into this truck.”

With Mike’s knowledge of food service, 
he says he was able to base his menu on 
the cooking equipment that came with 
truck rather than looking for one to fit a 
pre-conceived menu. The other factor that 
went into choosing a menu was the need to 
provide fast service.

“From the time someone orders the 
food, I aim to have it served in less than 3 
minutes,” he said. “A lot of our customers are 
at distribution centers where we feed 30-40 
people in a half-hour.”

To make this happen, Mike needed to 
calibrate the cook times in a way that each 
entrée and its side-dish would both be ready 
to eat in two and a half minutes. He said 
this involved choosing the right cooking oils 
and temperatures, fries, cuts of meat, and 
prepping fresh ingredients (sometimes at 
four in the morning).

So what’s been the most popular item at 
Dizzy Izzy’s?

“We sell a lot of pork tenderloins,” 
Mike said. “When I was in the army, I was 
stationed in Germany for 10 years, which is 
where I got the inspiration for a German-
style schnitzel that’s tenderized and breaded. 
It’s crispier and well-seasoned.”

Mike also smokes his own brisket at 
the 4-H Fairgrounds where his truck and 
commissary are located.  

Food-trucking, however, is about more 
than having a successful menu says, Lori.

“A big part of it is making the right 
contacts,” she said. “You need to figure which 
events are worth traveling to – does it make 
business sense. You also want to be able to 
do business through the winter like caterings 
and sporting events. When it gets cold, no 
one wants to stand outside for their food.”

Despite Mike’s foodservice experience and 
Lori’s business know-how, they understand 
that being new to scene puts them at a 
disadvantage. Yet it is this same combination 
of experience and business sense that makes 
them optimistic about the future.

“This is our first year, so we are a little 
behind the curve,” Mike said. “But if you 
have good food, continue to learn about the 
area you serve, and make the right contacts 
then your first year will be the hardest. The 
second year will be booked.”

 For more information about 
Dizzy Izzy’s Food Truck, call (317) 
563-1237 or check out facebook.com/
DizzyIzzysFoodTruck.

Top left: Smoked Brisket- smoked 
14 hours with hickory and apple 
wood; Pork Tenderloin- Hand 
cut, hand pounded and hand 
breaded; Chili cheese dog with 
onions; Pulled pork sandwich 
with our home made “Make ya 
Dizzy” BBQ sauce.

Top right: Seasoning fries.

Bottom left: Mike and Lori 
Eiserman of Danville are owners 
of Dizzy Izzy’s Food Truck.

Bottom right: Mike Eiserman 
flips a beef patty while working 
Purdue University’s Robotics 
Competition at Gerrish Farms in 
Rockville, IN. 

Photos by Chris Cornwall

”
From the time 

someone orders the 
food, I aim to have it 

served in less 
than 3 minutes.

- Mike Eiserman

Well-oiled machine
Mike and Lori Eiserman are taking years 

of food-service experience on the road
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Biz Leadership

By Karl Zimmer
In the previous six articles, I revealed and 

explored a new paradigm of leadership, which 
I’ve referred to as, “conscious leadership.” I 
also explained that the formula for this new 
paradigm of leadership is represented by the 
acronym RULE®, which stands for Respect, 
Understand, Love, and Enjoy. In the last 
article, I revealed the second element of 
the formula, Understand, which is not to be 
confused with “agree,” but is rather, as one 
example, to acknowledge the importance to 
another person of their beliefs. Our beliefs are 
no more important to us than others’ beliefs 
are to them. In this article, I am revealing the 
third element of RULE® which is, Love.

We all readily associate “Love” with our 
private lives, but how might it have a place in 
a professional setting? Consider the following: 
“Love yourself and others and everything you 
do.” How might your organization benefit if 
everyone followed that tenet? As a leader, it 
is important to create a safe and professional 
environment and to be an example to others. 
A leader’s responsibilities include encouraging 
growth and advancement in the organization 
that allows people to move into positions 
which suit their talents as well as their wishes.

When you do what you love, you don’t have 
to work a day in your life. When work feels 
like play, we naturally do it enthusiastically 
and well. When you, as a leader, demonstrate 
that you love what you do, including helping 
others in your organization do what they 
love, then you create an environment where 
people spread that enthusiasm not only 
throughout the organization, but also to your 
customers and beyond. That is where the 
magic happens. When people are excited to 

work for a company and to follow its leader, 
that excitement translates into increased sales 
and profits. Isn’t that what a leader is always 
working toward, inspiring others to do the 
work that needs to be done, enthusiastically 
and of the highest quality?

In the next article, I will introduce the 
fourth element of RULE®, which is, “Enjoy.” 

That will open the door for our next phase, 
which will reveal a surprising truth about this 
new paradigm. This column is dedicated to 
sharing experiences, research, and ideas about 
great leaders. By following along with these 
articles, you will learn how practicing the 
formula represented by RULE® can propel you 
to living a more joyful life as well as leading 
your organization to greater success.

Leadership, love

Karl Zimmer III is a Speaker and Board 
Certified Hypnotist. He is Advisory Board 
Chair for the International Center for 
Intercultural Communications at IUPUI, 
the former CEO of a leading packaging 
company and founder of a limousine 
company. His practice, Zimmer Success 
Group (http://Z-Success.com), is in 
Plainfield, IN.

Scott Flood creates effective copy for 
companies and other organizations. 
You’ll find more articles at sfwriting.
com. ©2017 Scott Flood All rights 
reserved.  

The Personal Touch

By Scott Flood
“Deficiency-Free State Survey.” The nursing 

care facility was so proud of those words that 
they bought a half-page newspaper ad to 
share them. 

State inspectors visit nursing homes and 
similar facilities for intensive inspections and 
try to identify as many deficiencies in care, 
cleanliness, recordkeeping and other areas as 
they can. 

When they don’t find any, it’s a cause for 
celebration.

Only one problem: the phrase, “deficiency-
free state survey,” is meaningless to the people 
the facility was hoping to impress: current 
and future residents and their loved ones. I’m 
confident that more than 98 percent of them 
have no idea what a “state survey” is or how 
“deficiencies” is defined. The words have a 
great deal of meaning to administrators and 
zero meaning to the residents they serve.

That’s a mistake I see all too often. 
Companies design beautiful websites, print 
nice brochures, or create dazzling ads using 
language their intended audiences just don’t 
understand.  Instead, they use the vernacular 
of their industry. They include the jargon they 
employ when speaking to their colleagues 
and peers, not realizing that everyday people 
don’t talk that way. 

My favorite examples come from 
healthcare. I’m reminded of the hospital that 
opened an “ambulatory clinic” as a lower-
cost alternative to its emergency room, 
because “ambulatory” is the medical term for 
someone who’s capable of walking. When the 
clinic failed to generate the expected traffic, 
research revealed that most patients thought 
“ambulatory” meant that people arrived there 

in ambulances. 
What’s the lesson here? It’s simple. If 

you want to communicate effectively with 
customers, prospects, or any other audience, 
you need to communicate in their language, 
not yours.  You can’t expect your audience to 
know your company, industry, or profession’s 
jargon, and it isn’t their responsibility to 
become educated enough to understand you. 
Speaking in language that’s familiar to them is 
the best way to ensure that they’ll understand 
what you want to convey. 

You don’t talk like your customers

"When you do what you 

love, you don’t have to 

work a day in your life."

“If you want to 
communicate effectively 

with customers, prospects, 
or any other audience, you 

need to communicate in 
their language.”

By Jeff Binkley
Trust is an interesting thing. We trust our 

parents to guide us in making good decisions. 
We trust our spouses to support us when we 
make good decisions as well as forgive us when 
we screw up. We trust a few friends to give us 
their perspective and suggestions, knowing they 
have our best interests at heart.  

But what about investment advice? Who you 
gonna listen to? 

Pick up the financial section of a paper 
or magazine or go to an investment news 
website and you’ll find countless opinions, 
prognostications and maybe even a few bits 
of good financial advice. But beware. If “good 
advice” finds you rather than your finding it, 
how trustworthy is that “good advice?”  

For example, from time to time, we still 
get an excited young person on our doorstep 
attempting to sell us a magazine subscription, 

replacement windows or Girl Scout cookies. 
Invariably, they are sent away with a polite, “No 
thank you” (except for the Girl Scout cookies), 
to seek a sale somewhere else. When we’re ready 
for windows or want a magazine subscription 
we’ll find the best for us after some extensive 
research. (Cookies we still buy spur of the 
moment.) 

Think of the “advice” you receive through 
the media as that magazine subscription or 
replacement windows or that spray wax they 
peddle at the gas station when you’re filling up. 
If it comes to you without your seeking it, how 
valuable can it be? It is a broadcast shotgun blast 
to millions. How impactful can it be to your 
specific financial situation? 

Yet every month, every week, every day, 
people pick up an “investment” magazine or 
periodical or watch a show that gives them 

“specific” advice on what to do to improve their 
investment portfolio.  Those guys and gals that 
write the columns and articles and the talking 
heads on the investment shows are experts and 
have my best interests at heart… don’t they?   

Along with this monthly column, I have 
written for other outlets as well, including The 
Motley Fool, Seeking Alpha, Yahoo Finance and 
Google Finance.  It was fun to see my name and 
material up on those websites. And yes, I got 
paid. I got paid a penny per “click.” So as a good 
capitalist what did I do?  I wrote articles with 
provocative content and catchy titles. I gathered 
“clicks.”  That’s what much of today’s media is all 
and only about, gathering “clicks” (and pennies).  
I haven’t written for clicks in some time now. It 
left a bad taste in my mouth. 

Next time you see an online piece titled, 
“The three stocks you need to own right now” 

or some other catchy title like that, instead of 
being moved to act by the slick presentation 
the writer makes, maybe instead use the article 
as a reminder to set an appointment with your 
trusted and trustworthy advisor to have a chat. 
If it’s been a while since you’ve sat down together 
and updated your portfolio, listening to the 
talking heads or reading an online column for 
advice is probably the worst thing you can do.  

Money Matters
Who you gonna listen to?

Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or  
(317) 697-1618.
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Set your business on  
a course for success with  

SBA 
financing!

When is an SBA loan a good choice for me?
Loan programs with the Small Business 
Administration may bring greater optionality 
than conventional financing and can offer great 
potential for starting or expanding your business.
 
How can an SBA loan help my business?
Financing options are available for purchasing, 
constructing, or expanding your business, as 
well as debt refinancing, equipment acquisitions, 
leasehold improvements, and working capital. 
 
Wade Phelps, Manager of SBA Lending at Home 
Bank, has over 30 years of experience in loans 
with the Small Business Administration. 

Call Wade today!765.558.3822
wphelps@homebanksb.com
www.homebanksb.com

By Sasha Fainberg
The consumer habits of Millennials are 

a hot topic in consulting circles these days. 
How do we understand what they want? 
2017 presents us with a market reality where 
Millennials are growing in purchasing power 
over many of the decisions around consumer 
products and services, education, and assets. 
One of the central topics around Millennial 
purchases is the customization element. More 
immune to traditional mass communication, 
they are reached by digital-savvy brands that 
understand how to reach them with the right 
message, at the right time. 

But keep in mind: everything from 
contracting projects and website hosting to 
glucose monitors and elder care are more 
than their algorithms. They are choices made 
by real people. Consider the tangle of modern 
business: a B2B firm works with an agency, 
then marketing choices are made around the 
customers of the firm’s customers. Whew! This 
is the reason it’s vital to check in with different 
levels of consumers. Along the chain of 
providers, much still hinges on understanding 
the realities of a person – the end user. 

And so, we get to solutions. To truly 
understand them, there isn’t a better solution 
than looking directly at them and their data. 
Web traffic patterns tell us more about the 

modern customer than ever before, especially 
the digital native population. We humbly 
advocate going even deeper: probing a 
representative range of your customers on their 
sentiments. 

Old school, I know. But professionally, 
intentionally moderated conversations get 
YOUR customer talking specifically about what 
is prominent in their world when your product 
or service makes itself useful. 

Conversational experts fall back on a tried 
and true piece of advice – get people talking 
about themselves. With consumers, not only is 

this a very fruitful area for human insight, but it 
will help your business make sound decisions. 
In a 35 minute conversation, with appropriate 
disclosures and emotional rapport established, 
a moderator can extract the desires, values, 
criticisms, and aspirations of a firms’ current or 
potential users.  

“Walk me through your own personal habits 
when it comes to choosing large appliances.”

“What does this brand do for you that isn’t 
the case with other brands of appliances?”

“If X brand of appliance were a person, what 
would they be like? Why those attributes?”

Our research team ends up hearing some 
of the most searing commentary about a 
customer service experience, but also the most 
glowing reviews of a brand’s voice and the firm’s 
reliability, for example. 

Again, we mustn’t lose sight of the fact that, 
among the web traffic, there are real people 
with rich stories about how your firm fit into 
their lives. And that’s worth researching.

Biz Research
Getting old school on the new class

Our research team ends up 
hearing some of the most 

searing commentary about a 
customer service experience, 

but also the most glowing 
reviews of a brand’s voice 

and the firm’s reliability, for 
example. 

Sasha Fainberg 
Analyst, SMARI Research 

UPS comes to 
Plainfield

United Parcel Service will invest 
more than $260 million to construct 
and equip a new 893,000-square-foot 
hub on Bradford Road in Plainfield. 
Construction is currently underway 
on the facility, with plans to begin 
operations in Plainfield later this year. 
The facility will be completed in fall of 
2019 and create up to 578 new, high-
wage jobs by 2023.

 Source: Area Development

businessleader.biz



7378 Business Center Dr., Suite 100 • Avon, Indiana 46123
(317) 272-1010 • www.mantoothinsurance.com

“SUCCESS” IT’S WORTH PROTECTING!
With Mantooth Insurance Agency handling your

commercial insurance program, you can take comfort 
knowing your business  

is protected.

WadeRalph
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Our campus can provide the right care 
and service for each stage of life. With our 
carefree independent and assisted living, 
short-term physical therapy, post-hospital 

care, and long-term care, we have a unique 
plan to meet every family’s needs.

8616 West Tenth Street • Indianapolis, IN 46234

317.271.1020 
INDEPENDENT LIVING

317.271.1020
ASSISTED LIVING 

317.209.2800
SKILLED NURSING & SHORT-TERM THERAPY

QUALITY 
CONTINUUM-OF-CARE 

SERVICES
Call today to ask about monthly 

promotion and to schedule a tour!
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carefree independent and assisted living, 
short-term physical therapy, post-hospital 

care, and long-term care, we have a unique 
plan to meet every family’s needs.
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By Howard Hubler
By the time that this article hits the press we 

will know if the GOP has gotten its gumption 
together to eliminate the Affordable Care Act. 
Why? Because it is neither “affordable” nor does 
it give “care” to a large number of people. Why 
does it not give care? One, the deductibles are 
so high on many plans to be otherwise afford-
able, huh (?) that, two, most younger people, 
unfortunately, do not get sick enough to pay 

off the deductible to use 
the plan to get the care. 
Did you get that? Yes, 
reread it, it makes per-
fect governmental sense. 
The other reason is that 
many doctors refuse to 
honor your plan because 
it does not pay them 
enough to serve your 
medical needs, thus they will not care for you.

Obamacare includes one trillion dollars of 
new and hidden taxes to help pay for the plan 
and it still loses money!  Just as the ACA was 
put into place, the Health Care Savings Ac-
count concept was just getting up to steam. This 
employer-based plan gave you insurance each 
month at a reduced coverage. However, then 
it gave you tax-free cash monthly to help off-
set your health care needs, from Tylenol to sur-
gery. But, if you managed your family’s health 
care costs wisely enough, you PROBABLY made 
money on the deal. I did! You put this cash into 
a plan at the bank that was tax-free, thus com-
pounding your yield, giving you the incentive to 
keep health care costs down. The State of Indi-
ana was on this plan and it reduced the climb 

of health care cost. 
Many families had 
tax free $20k-$30k 
or more in the 
savings account. 
One of the fathers 
of the plan, Pat 
Rooney was in our 
home many times 
explaining the pro-

gram, it was simple and ingenious.
Now, under Obama Care, the founders took 

the Health Savings Accounts and removed sev-
eral features out of it and made the features only 
optional if a doctor prescribed it. This takes 
away the simplicity and the patients’ responsi-
ble choice aspect. For example if you wanted to 
pay for over the counter pain killers from the ac-
count, or the oft famous “birth control pill pack-
age”, you now needed a written prescription, 
yes, even for a bottle of Tylenol!  The young lib-
eral “brain-e-aks” who wrote the plan, wanted 
to break the spirit of patient choice over cost, 
so that all roads would lead to a “one payer” sys-
tem. Efficient Savings accounts were too much a 
threat to Obama care not to mess with.

In closing, if you have a summer house in 
Arizona with a few of hundred thousand of eq-
uity in it, when you sell it, you will become fa-
miliar with just one Obamacare tax. Your CPA 
will give to the IRS $24,000 plus for the 200k 
you made on the sale to help in retirement. This 
doesn’t include any capital gains to pay. And 
you thought you were clever beating your real 
estate broker out of a per cent or two. Your 24k 
went from your family that earned it, to one that 
made a life of poor decisions that did not earn it. 
The cable news stories who say, the GOP wants 
to kill people and make us starve to death, for-
get to tell us of these one trillion in Obama care 
taxes. Oh, your kids are paying for Obamacare 
as well as they pay their newly “exorbitant” high-
interest college loans. Folks, this is not even the 
half of it.

Peer To Peer

The Taxman cometh to a medicine cabinet near you

Howard Hubler can be reached at 
howard@hubler.com.

Progressive Euchre 
Tournament

 2nd Friday Each Month at 7 p.m. 
Park Square Manor

6990 E County Road 100 N, Avon
Donations accepted — refreshments provided

Proceeds benefit Kiwanis Club of Avon
For more information, contact 

ljenks@5ssl.com or call (317) 272-7300.



Leadership Hendricks County is a not-for-profit organization whose mission is to seek, prepare, involve and sustain leaders from diverse backgrounds to 
address community and countywide changes. Since 1993, Leadership Hendricks County has given citizens the background and inside information they 
need to take on effective leadership roles in the Hendricks County community.  If you’d like to know more about what Leadership Hendricks County could 
bring to you, your team, or your company, call Kerry Tuttle at (317) 718-6076 or visit our website at www.LeadershipHendricksCounty.org.

Looks at Local Leaders
Each month, the Business Leader focuses on how Leadership Hendricks County  delivers the skills local residents need to provide leadership in our communities.

Developing the local economy
“They built that warehouse and it doesn’t have to pay 

taxes. Plus, those stupid politicians gave it all kinds of tax 
breaks, which they didn’t need to do because it would 
have come here anyway. It’s just making traffic worse and 
those trucks are ruining the roads. The jobs are crummy 
and pay minimum wage. I’ll tell you what they should 
have put there. They should have built a Trader Joe’s. Or a 
Costco.”

When the social media sites devoted to Hendricks 
County communities tackle the subject of economic 
development, that’s a summary of the typical comments. 
Local residents fret about the impact of development on 
the community, and often brand the strategies local lead-
ers use as “corporate welfare.” Are their comments and 
concerns accurate?

Hendricks County continues to be the second-fastest-
growing county in Indiana, and the primary reason is 
simple: people want to live here. They enjoy the quality 
of life in our county’s communities, with some of the 
state’s best schools, beautiful parks and trails, nice homes, 
and easy access to all of central Indiana’s attractions and 
resources. Those factors have also attracted companies 

from a variety of industries, bringing jobs and property 
tax revenue.

But the right kind of growth doesn’t happen automati-
cally. The process of developing and maintaining a strong 
local economy involves many factors, all working in an 
organized fashion. It’s critical to our county’s continued 
well-being, which is why Leadership Hendricks County 
devotes a full class day to the subject of Economic Devel-
opment.

Participants engage in conversations with many of the 
community leaders who are involved in promoting the 
county and making decisions about development. They 
quickly learn that most social media chatter on the topic 
is inaccurate and poorly informed. For example, com-
panies that receive tax abatements still pay significant 
amounts of property taxes, making them some of the 
county’s largest taxpayers and dramatically reducing the 
burden on homeowners. Or that the jobs in those busi-
ness parks pay far more than poverty-level wages.

Class members take part in a simulation in which they 
act as community leaders who have to negotiate with 
companies considering a move to the county. The simula-

tion is based on real projects and real factors, giving the 
participants a sense of the complexity and impact of 
those decisions. By the end of the day, they have a deep 
understanding of what’s involved in keeping communi-
ties healthy and growing.

Members of the Leadership Hendricks County Class of 2015 
create a proposal to encourage business development in the 
county.

Jarod Turner, Class of 2016, presents a community economic 
development plan in the simulation activity.  

Leadership Hendricks County Class of 2016 at Economic Development Day.



12 - Danville Chamber of 
Commerce (members’ meeting): 
Wednesday, July 12 at 11:15 a .m. 
at HC 4-H Fairgrounds, 1900 E Main 
St. Danville. For more information, 
call (317) 745-0670

18 - Plainfield Chamber of 
Commerce (member’s meeting): 
Tuesday, July 18 at 11:30 a.m. at 
Plainfield Rec and Aquatic Center, 
651 Vestal Road, Plainfield.  For 
more information, call (317) 839-
3800

19 - Brownsburg Chamber of 
Commerce (members’ meeting): 
Wednesday, July  19 at 11 a.m. at 
the Brownsburg Fire Territory, 470 E. 
Northfield Dr. Brownsburg. For more 
information call (317) 852-7885

25 - Avon Chamber of Commerce 
(members’ meeting): Tuesday, 
July 25 at 11:30 a.m. at Prestwick 
Country Club, 5197 Fairway Dr., 
Avon.  For more information, call 
(317) 272-4333

Brownsburg Chamber  
New Members

The Hayloft Farm to Table 
1016 East Main Street 
Brownsburg, IN 46112 
317- 939-2937

Indy’s Pro Graphix 
104 Peters Street 
Whitestown, IN 46075 
317-873-3788

Real Results Inc 
10232 Soaring Heights Circle 
Indianapolis, IN 46234 
317-286-3099

Office Pride Commercial Cleaning 
411 E. Northfield Dr #948 
Brownsburg, IN 46112 
317-903-7099

Danville Chamber New Members

Tobacco Free Hendricks County 
998 E. Main St. Ste.103 
Danville, In 46122 
317-828-9248

Courthouse Grounds 
65 South Washington St. 
Danville, IN 46122 
317-989-1600

Kramer Companies 
463 Southpoint Circle, Ste. 100 
Brownsburg, IN 46112 
317-858-9113

Plainfield Chamber New Members

Indiana Farm Bureau Insurance 
10427 E. US 36 
Avon, IN 46123 
317-679-2525

Remodel Health 
North 170 Perry Road 
Indianapolis, IN 46231 
317-796-5470

Kevin Thomas Innovations 
5/25/2017 
Kevin Thomas Jr. 
Whitney Thomas

Supporters of Kevin Leineweber for 
Indiana House of Representatives 
6/1/2017 
Kevin Leineweber

In Gold Retrievers 
6/5/2017 
Jeff Ballheimer 
Linda Ballheimer

Preserved Goods Antiques 
6/6/2017 
Kelly Patton-Crabtree

Heaven Nicole 
6/6/2017 
Natalia Corbin

Perry Francis Property 
Management 
6/7/2017 
Frank Kratoska 
Kelli Perry

MK Wires 
6/7/2017 
Joyce Kennedy

Keep it Clean LLC. 
6/12/2017 
Joy Nicole Fugate

Pizza Paradise 
Beehive 
6/13/2017 
Betsy Bassett

Cutting Edge Lawn Service 
6/13/2017 
Doug Bunten

Eliza Al Designs 
6/14/2017 
Alexis Meyer

Rapunsels Hair Design 
6/19/2017 
Deana K. Hayes

KAG Consulting 
6/19/2017 
Katherine Gerard

R & K Studios 
6/19/2017 
Rochelle Musson 
Kelli Knuckles

Grateful Hearts Creation 
6/19/2017 
Patricia Stark

BW Home Services LLC. 
6/21/2017 
Blaine Wilken

PLANNER OF NOTE

HYPNOSIS

CAR REPAIR

Let us help you with:
♦ Filing a Claim
♦ Rental Arrangements
♦ Free Estimates

Located behind Lowe’s at  
Dan Jones Rd. & Rockville Rd.

Hours: Mon-Fri, 7:30am - 5:30pm
292 S. County Rd. 800 E. • Avon, IN 46123

Call Today! (317) 272-6820

UH OH!

PRINTING

AMC Perry Crossing 18
MEMBER OF THE MONTH

AMC Perry Crossing 18
380 Cinema Boulevard

Plainfield, IN  46168
(317) 839-0525

From left:  John Anderson, Board Director; Joanie Schmidt, Board Director; Shane Cooper, Perry Crossing 
18; Becky Harris, Chairman of the Board; Lori Hiatt, Board Director; Joanna Carter, Board Director; Brad 
DuBois, Board President/CEO

The Perry Crossing 18 has served the 
Plainfield community since opening 
in November of 2005. In that time, the 
theater has added all-digital projection, 
3D capable screens, Coke Freestyle 
machines and a wall-to-wall screen 
premium auditorium.  
The theater is proud to support the 
Plainfield Chamber of Commerce 
through donations for annual events 
throughout the year. AMC Theatres 

acquired the theater in December, but 
their community commitment remains. 
AMC demonstrates that commitment 
to Plainfield and the other communities 
through volunteer opportunities, 
in-kind and monetary donations, and 
sustainability programs. They have 
developed the AMC Cares Charitable 
Fund, as well as AMC’s Giving Back, 
Matching Gift, Associate Scholarship, and 
Community Pass Donation Programs.SE
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IT UP
for Charity
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nts The 18th Annual Knights of Cloumbus Golf Outing

The

Charlie Testerman
Memorial Golf Outing

“ ”

West Chase Golf Club 
Brownsburg, IN

Sunday, August 13, 2017

Costs:
Player: $85 • Foursome: $340

Singles are welcome! 
We will pair you up.

(Entry fee includes green fees, 
cart, dinner, drinks, goodie 

bag and more...)

Schedule:
Registration: 12:00 noon-1:00 pm
Putting Contest: 12:15-1:15 pm
Shotgun Start: 1:30 pm
Dinner: 6:30 pm
Awards: 6:45 pm

Name  ________________________________________________
Phone  ________________________________________________
Email  ________________________________________________

Name  ________________________________________________
Phone  ________________________________________________
Email  ________________________________________________

Name  ________________________________________________
Phone  ________________________________________________
Email  ________________________________________________

Name  ________________________________________________
Phone  ________________________________________________
Email  ________________________________________________

The Knights of Columbus is a Catholic Fraternal organization. All proceeds benefit various charitable organizations 
supported by the council. They include Gibault, Seminarians, Haiti Missions, Little Sisters of the Poor, SPRED program, 
Special Olympics, Right to Life of Indiana, Catholic Radio, RCIA, 8th Grade Class Trip (St. Malachy), Cardinal Ritter, 
Sheltering Wings Eagle Scout projects and many more.

Please come out and enjoy a day of fun, food, golf and fellowship 
and help us support these worthy causes.

Mail forms to St. Malachy Catholic Church, C/O Knights of Columbus, 9833 E 
County Rd 750 N, Brownsburg, IN 46112  or email them to dstephens@indy.rr.com.  
Sponsorship opportunities are also available. Contact Rick Myers (317) 557-1111 
for more information. 



When a national trendsetter in patient experience, safety and quality joins forces 

with one of the first fully integrated cardiovascular systems in the country, heart 

disease doesn’t stand a chance.

Hendricks Regional Health and Community Health Network understand the 

importance of having the choice to stay close to home for care. That’s why we’re 

partnering to take access to advanced heart and vascular services to the next level 

in our community.

Hendricks Regional Health and Community Health Network. The best choice in 

Hendricks County and all of West and Central Indiana for matters of the heart. Call 

(317) 718-9040 to schedule or visit HENDRICKS.ORG/HEART to learn more. 

Mir Ishtiaque Ali, MD
Interventional cardiologist

Frank Conte, MD
Cardiologist

Dennis Jacob, MD
Vascular surgeon

Brian Priest, MD
Cardiothoracic surgeon

Anil Purohit, MD
Electrophysiologist

Scott Sharp, MD
Interventional cardiologist

Srinivas Vallapuri, MD
Interventional cardiologist

Ramarao Yeleti, MD
Interventional cardiologist
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How Can You Make 2017 Your
Best Year of Giving Ever?

Check out our new website at www.hendrickscountycf.org to learn more about HCCF and how 
we are working towards our vision of Hendricks County as a vibrant, giving community.

Step 1: Learn about the Hendricks County Community Foundation

Who are we?
The Hendricks County Community Foundation (HCCF) is a local nonprofit 
organization that partners with generous people to realize their charitable goals 
while addressing community needs in meaningful and lasting ways. We provide 
a way for local people to come together and solve local challenges facing our 
community, leaving a lasting impact for good. We work as an advocate for the 
whole nonprofit sector in connecting caring, philanthropic-minded people and 
organizations across all of Hendricks County.

What do we do?
For over 20 years, the Hendricks County Community Foundation has been 
helping donors match their passions with community needs, awarding over 
$10 million dollars in grants to nonprofit organizations and scholarships to high 
school seniors, and collaborating with other Hendricks County nonprofits to 
make a lasting impact for good.

What can we do for you?
Because of our Board’s expertise and our professionally invested endowment 
funds, we can multiply the impact of your gift dollars for the greatest good of 
the community you love. We offer several types of endowment funds, including 
Donor Advised Funds and Legacy Funds, which offer you the most flexibility in 
giving back to the causes you care most about.



Call us at 317.268.6240 or email William Rhodehamel, our President and CEO at 
william@hendrickscountycf.org to learn more about the tax benefits of a stock donation or how 
to set up a recurring automatic donation. Join these donors in making your contribution to a 
vibrant growing Hendricks County — donate today!

Step 2: Meet donors just like you and learn how you can donate just like them!

Larry & Merrily Nilles, Annual Support Donor
Why do you give to HCCF? 
“Merrily and I have been regular donors to HCCF since 1998 because we believe 
the Community Foundation is a great way to help local causes. HCCF is so much 
more knowledgeable about evaluating the needs and merits of local charities 
than we could ever be. They know how to put our money to the best use.”
How do you donate to HCCF? 
“We have benefitted greatly from the tax benefits of donating stock to the 
Foundation directly from our brokerage account. We get the full market value 
tax deduction on the day of the transfer and do not have to pay capital gains 
tax. It’s a total win-win!”

Terri McCoy, HCCF Board Member
Why do you give to HCCF?
“I first got involved with HCCF when my son Spencer was a finalist for the 
Lilly Scholarship. I quickly recognized the real needs that the Foundation was 
meeting in the community. I was so impressed with their work that I knew I 
wanted to get involved myself. Over the past 11 years, I’ve served on 5 different 
HCCF committees and am now on the Board of Directors. I have met many 
passionate, giving people throughout my time at HCCF and am so thankful for 
the experiences I have had on the leadership team.”
How do you donate to HCCF?
“I give monthly through automated payments generated through bill pay on my 
bank account. It’s easy to set up, and I love knowing that I am contributing every 
month to an organization that is really making a difference in Hendricks County.”



Open a Family Legacy Fund that will forever make a difference in the lives of those you love in 
this community! Call us at 317.268.6240 or email William Rhodehamel, our President and CEO 
at william@hendrickscountycf.org. Join these donors in making your contribution to a vibrant 
growing Hendricks County — donate today!

Beverly Allen, HCCF Volunteer
Why do you give to HCCF?
“I was first introduced to HCCF by Deedee Daniel, HCCF’s first Executive Director, 
more than 10 years ago. Through Deedee and other friends involved with HCCF, 
I learned about the many ways the Foundation was impacting our community, 
especially in helping families, single moms and children in need through 
the Habit of the Heart Fund. For many years I have volunteered on various 
committees of the Foundation and have been one of their biggest fans.”
How do you donate to HCCF? 
“I give every year to HCCF by writing a check for their annual support. On my 
own I don’t feel like I can do much, but I know what I give to the Foundation 
is used to help people all over Hendricks County and that makes all the 
difference!”

Chris & Amber Tincher, Legacy Fund Holder
Why do you give to HCCF?
“As a family with three small children, we love how HCCF supports the youth of 
Hendricks County through scholarships and leadership development programs. 
As a family of faith, it is also important to us that the Foundation supports local 
faith-based nonprofits, like Get Real inC , Sheltering Wings and Hope Healthcare 
Services. As a local business owner, we have tremendous community support 
and want to give back locally. Giving through HCCF is the best way to do all of 
that.”
How do you donate to HCCF?
“We opened a Family Legacy Fund last year and were able to take advantage of 
the Lilly Endowment GIFT VI match to double our money. We love knowing our 
fund will be a lasting way to ‘pay it forward’ and support youth and faith-based 
programs in our community for generations to come.”



Check out our all new lineup of education workshops for 2017 by visiting our website at
www.hendrickscountycf.org/non-profit-learning-series. We would love for you to join
our network of community minded people desiring to learn the best practices in serving 
Hendricks County!

Step 3: Get Involved!

Our Get Involved event is the best way to learn how to get involved in 
Hendricks County! Get Involved is HCCF’s volunteer fair offering members 
of the general public the opportunity to learn more about and volunteer for 
nonprofit organizations serving Hendricks County. Get Involved connects 
people with a passion for giving back to organizations looking for dedicated 
volunteers or Board members. Food trucks, breweries, and activities for 
the whole family will be onsite. This event is free and open to anyone who 
wants to Get Involved!

Our Nonprofit Learning Series is designed to help local nonprofit 
organizations learn the best ways to serve our community. Through 
this series, HCCF provides low-cost, monthly learning opportunities for 
nonprofit staff, Board and volunteers covering a variety of topics, including 
Development, Governance, Management and Marketing. Utilizing various 
program styles including webinars, panel discussions/roundtables and 
workshops, these sessions also provide a great avenue for nonprofit 
leaders and volunteers to network with their peers and benefit from an 
open forum of ideas and discussion.

Join us for Get Involved 2017 on September 14th at the Hendricks County 4-H Fairgrounds. We want to help you 
connect to the great nonprofits serving Hendricks County — Get Involved!
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Gina Jeskey
Plainfield Mortgage Lender
317-858-6139  
NMLS #444767

Gretchen Patterson
Brownsburg Mortgage  
Lending Manager
317-858-6112  
NMLS #543429

www.StateBankofLizton.com | 866-348-4674

Need a mortgage loan? Refi? 
Construction or lot loan?
Go to: www.statebankoflizton.com/mortgage-loans.htm  
for calculators, today’s rates, or to apply online. 
Or call Gretchen or Gina now!  We Do That!We Do That!

#43605 SBL MortgageLoansSpring_9x1.28.indd   1 6/12/17   10:28 AM



businessleader.bz • July 2017   27Private Schools of Hendricks County

What parents think of Hendricks County’s 
private school options...

“I send my kids to Saint Malachy School be-
cause it is very important to me to pass on my 
Catholic Faith. I love that attending SMS allows 
them to be part a community that day-in, day-
out helps them interpret Catholic teaching and 
apply it to their daily lives.”  

  
 

MARY KOKOSASAINT MALACHY

“Not only has our daughter thrived 

emotionally she grew leaps and bounds in 

her academic knowledge and confidence. The 

small class size and extra aides in the 

classroom allowed more of a one-on-one 

focus in the academic areas that our daugh-

ter needed some extra attention in. There is 

so much we could say, but most importantly 

we have loved the biblical teaching and 

truths that our daughter is being rooted in 

during her time at KCS. It is nice to know 

that what we are working to teach and 

model at home is being reinforced at school 

as well.” Ericka Bethel 

Kingsway Christian School

 “We love the fact that at Saint 
Susanna the educational focus 
is on FAITH in God, SERVICE to 
community as well as academic 
EXCELLENCE. It truly is a family 
atmosphere”  Jennifer Andres
 Saint Susanna

“WE CHOSE RITTER BECAUSE ITS SIZE 

ALLOWS OUR CHILDREN TO PARTICIPATE 

IN MANY ACTIVITIES WHILE RECEIVING A 

COLLEGE PREP EDUCATION SURROUND-

ED BY A FAITH FILLED COMMUNITY.”

 
LINDA WATERS

 
CARDINAL RITTER

“We are thrilled with the education that our child is receiving at Our Shepherd. Not only is it on par with the public school curricula that our older child received, but it also surpasses our expectations by developing a strong Christian faith. Small class sizes create a family-like atmosphere and opportunities for more one-on-one instruction, which is just right for our child.” 
4th Grade Parent 

Our Shepherd

 SPECIAL ADVERTISING SECTION  
published by  

Times- Leader  Publications, LLC
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Kingsway Christian School
7979 E CR 100 N
Avon, IN 46123
(317) 272-2227

kingswayschool.org

More than a student • More than a teacher • More than a school
At its most fundamental 

level, Kingsway Christian School 
exists to honor Jesus Christ by 
equipping our students for a 
life marked by faith, scholar-

ship, and service.  To put it more plainly, 
we desire to partner with parents and the 
Christian community as together we culti-
vate within our students a love for God, for 
learning, and for others.

 ·    More than a student – Kingsway sees 

much more in their students than a mind 
that needs to be filled. Instead, we believe 
that the individual student bears the image 
of God and is of immeasurable worth.  Like 
our Creator, we are a wonderful unity, knit 
together in diversity.  Our teaching, there-
fore, is holistic in its approach, engaging 
and developing each facet of the individual 
(spiritual, social, emotional, intellectual, 
physical, moral, etc.). 

 ·    More than a teacher – Each teacher 

at Kingsway is not only a credentialed 
member of the educational community, but 
has a vibrant relationship with Jesus Christ. 
They are committed to the craft of integrat-
ing faith and learning, demonstrating how 
God’s truth permeates all aspects of life 
and every content area.  If nothing else, we 
want our students to see and experience a 
greater love for Jesus and His world through 
our words, our actions, and our attitudes. 

 ·    More than a school – Kingsway is 

much more than simply a school building. It 
contains a vibrant network of families that 
are committed to the task of raising the next 
generation in the fear and the knowledge 
of Jesus Christ, equipping them to grow in 
wisdom, stature, and in favor with God and 
with men.  We are committed to this end 
and to each other as we venture out with 
this noble calling.

Kingsway welcomes 
new head of school 

Dr. Julie Giardino, named as the new Head of 
School for Kingsway Christian School (KCS) in 
Avon, Indiana, has devoted her career to provid-
ing Christian education that meets high standards 
of excellence and academic achievement while 
fostering a strong sense of community within 
schools. With 26 years of professional experience, 
Giardino’s new leadership role was recently an-
nounced by the KCS Board of Directors.

With an undeniable passion to see schools succeed, Giardino has affected positive 
change through various vantage points throughout the years including serving in the 
classroom, as an administrator, through writing and public speaking and even by es-
tablishing her own company, 3:10 Educational Consulting, in the past year. Dr. Giardino 
has served in Christian schools with enrollments ranging from 500 – 1500. She has had 
the unique privilege of establishing two new Christian schools and has had the oppor-
tunity to advise several Christian schools both in the US and Liberia, Africa.

Dr. Giardino’s career highlights include serving as the Superintendent of Lexington 
Christian Academy, Principal of Seattle Christian Schools, and Assistant Superinten-
dent of Harvest Christian Academy. Julie has served the educational community as 
an Adjunct Professor for both Seattle Pacific University and Aurora University and as a 
state and national staff development presenter. Additionally, she has offered assistance 
by serving as a Peer Reviewer for the U.S. Department of Education and curriculum 
developer for The Field Museum of History in Chicago.

Giardino holds a doctorate degree in curriculum and instruction from Loyola Univer-
sity (2002), a master’s degree in educational leadership from Aurora University (1999), 
and a bachelor’s degree in journalism from Valparaiso University (1978) with her teach-
ing certification earned from Brenau University (1993).

While Giardino has invested in thousands of school leaders, students and families, 
her heart has always been close to home as well. She and her husband (Mike) have 
been married for 39 years, have raised four sons, and have five grandchildren. The 
Giardino family enjoys golf, vacationing near the beach, travel, and family game nights 
(even through Skype). They all express a strong Christian faith and serve the world by 
supporting the needs of the orphaned, widowed, and single mothers.

Kingsway Christian School
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KCS...
IT’S MORE THAN JUST A SCHOOL.

CONTACT USNOW FORFALLENROLLMENT!

7979 E CR 100 N • AVON, IN 46123
KINGSWAYSCHOOL.ORG • 317-272-2227

• Christian Worldview
• Preschool Through 8th Grade
• Certified Degreed Staff
• Performance and Fine Arts
• Competitive Athletics

• New Academic Programs
• Integrative Technology
•  An “Exemplary School” 

with a Grade of “A” from IDOE
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Saint Susanna School 
opened in the fall of 1953, 
serving 60 students in 
grades 1-6. Located on US 
40 just west of the Dan 
Jones Road intersection in 

Plainfield, Indiana, we now faithfully serve 
students in preschool through eighth grade. 
I’m so pleased to introduce you to our pro-
gram of Faith, Values, and Excellence! 

Saint Susanna School students scored 
in the top 5% of schools in the state on 
the 2016 ISTEP+, and in the top 10% of 
schools in the Archdiocese. 100% of our 
third grade students passed the IREAD test 
in the spring of 2015 and 2017.  We are ac-
credited through AdvancEd.  Saint Susanna 
School is becoming a “Leader in Me” school 
beginning in the 2017-18 school year.  Our 
students will become the future leaders 
of our community, building important life 
skills and Christian values into everything 
they do!

Preschool/Prekindergarten is focused 
on the social, emotional, spiritual, and 
academic growth of 3- and 4-year-old chil-
dren. Children learn the basic pre-literacy 
and math skills through play and hands-
on activities as well as age-appropriate 
paper/pencil work.  Full-time teachers and 
assistants in each of our full-day preschool 
and prekindergarten classrooms ensure that 
individuals thrive in our family-focused en-
vironment. Both full- and half-day class or-
ganizations meet the developmental needs 
of our youngest students. Our primary 
grades continue developing the basic read-
ing, writing, and math skills of our children 
through hands-on activities, songs, dance, 
and center activities.  Kindergarteners learn 
to write paragraphs and read independent-
ly. Second graders practice cursive writing 
skills.  The list goes on, as all of our students 
are challenged to reach their potentials! 

Our students learn about the world 
through Indiana Science Initiative STEM 
curriculum.  Scientists from Eli Lilly partner 
with our teachers to provide the highest 
level of science instruction – from racing 

cars to blowing up soda-bottle rockets. 
Middle school students serve as role models 
to younger students in both behavior and 
spirituality. They lead younger students in 
hands-on math activities and STEM science 
experiments. Can you design and create a 
container that will protect a raw egg in a fall 
from the top of a Plainfield Fire Department 
Ladder Truck?  Each grade level differenti-
ates instruction to meet the needs of each 
individual child with support from resource 
teachers while cultivating their faith.

Study trips enhance and enrich our cur-
riculum for all of our students.  Even our pre-
schoolers investigate a farm and orchard!  
First graders enjoy the Nutcracker at Clowes 
Hall. What is it like to attend a one-room 
schoolhouse?  Ask our third graders; they 
go back in time to become old-fashioned 
students!  A three-day, two-night adventure 
at Bradford Woods brings academics to life 
for fifth through eighth grade students. 
Fifth grade students transition from the 
woods to the city when they travel to Junior 
Achievement’s Biztown.  Come run a busi-
ness – or run for Mayor! – in this day of fun 
and learning.  Eighth grade culminates with 
a special, regional overnight trip filled with 
fun and faith just for our oldest students 
as they prepare for the challenges of high 
school.  These are just a few of the many 
study trips our students at all grade levels 
take throughout the year.

If a child enrolls at Saint Susanna Catholic 
School from preschool through grade 8, 
that child is in the care of the school for 
a minimum of 14,000 hours. To receive 
that same amount of time in a faith-based 
setting, the child would need to attend 
mass every Sunday for 269 years! When 
you weigh the cost of a Catholic education, 
the amount of time your child spends in a 
Christ-centered environment of students 
and teachers with shared values is priceless!

Our students learn to serve others - 
whether it’s collecting food to restock a 
local food pantry, making blankets and 
capes for children in hospitals, singing at 
the Senior Center, or collecting money or 

items for victims of natural disasters. All 
of our children learn prayers and hymns 
and attend weekly mass as a whole school, 
participating as readers, gift-bearers, 
servers, and members of the choir. Middle 
school students sit with our kindergarten-
ers at mass to model proper behavior and 
participation. Our school days begin with 
gospel reflection before prayers and end 
with a prayer. Faith is ingrained in every part 
of our school day!

Our technology initiative has provided 
Smart boards in all classrooms, iPads for 
primary classrooms, and laptop computers 
for students in grades 3 through 8. Students 
learn presentation skills as well as digital cit-
izenship, which keeps them safe and helps 
them to make wise choices when online.  
Basic coding and trouble-shooting practice 
enable students to more fully-utilize the 
technology they have available to them.

Come visit Saint Susanna School! Watch 
children as they work together to build a 

Rube Goldberg machine in science or com-
plete a math puzzle in a center activity. Join 
our preschoolers as they sing and dance to 
the sounds of the alphabet. Tap your foot to 
our school band playing a tune, or pray with 
us in weekly mass. You will feel the Faith, 
Values, and Excellence of Saint Susanna 
School the moment you walk through our 
doors!

Educating the whole child  

through the process of Christ-centered learning

Saint Susanna Catholic School
1212 E Main

Plainfield, IN 46168
(317) 839-3713

saintsusannaschool.com

Saint Susanna Catholic School
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We see more than students…  

We see leaders…  

Saint Susanna Catholic School 

Together with parents, parish, and community, we strive to educate the whole 
child through the process of Christ-centered learning. 

Now Enrolling Preschool—8th Grade   
(317) 839-3713 

www.saintsusannaschool.com 

“A” rated by Indiana DOE    ISTEP+ scores in top 5% of state 

Daily prayer and weekly mass   Before and after-care available  

Monthly Mission Days and class service projects CYO sports, handbells, choir, band 

Indiana Science Initiative STEM curriculum  Spanish Classes PreK—8th grade 

1:1 laptops 5th –8th grades    Accelerated Reader and Accelerated Math 

Smart Boards in classrooms    Grade-level field trips at all levels 

“I love the family atmosphere, and I know my kids are safe, loved, and well taken 
care of here!” 

1212 East Main, Plainfield, IN 
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From gardening and fi shing, to spending time 
with their grandchildren and two dogs, Bob 
and Dee of Jamestown have built a beautiful 
life together. Last year, they noticed a familiar 
face from town on television sharing his heart 
scan story. Though Bob and Dee didn’t have any 
symptoms, they were former smokers, so they 
decided to schedule a heart and lung scan at 
Hendricks Regional Health. The results revealed 
cancer in Bob’s left lung and multiple blockages 
in Dee’s heart. With the help of a life-saving scan 
and their healthcare teams, Bob and Dee can 
continue to enjoy life’s every moment together. 
Request your scan at HENDRICKS.ORG/SCAN.

Dee and Bob, Jamestown

Celebrating 63 years
learning, loving and  

living with Christ
 

We are thrilled to be cel-
ebrating our 63rd year of 
implementing excellent ed-
ucational opportunities for 
ALL students. Saint Mala-
chy Catholic School offers 

instruction in Preschool through Eighth 
Grade. Our school meets the spiritual and 
academic needs of 470 children of our par-
ish and local community, consisting of two 
classes per each grade level. Our academic 
program is enriched with art, computer, mu-
sic, library, physical education and Spanish. 
We are an “A” school, fully accredited by Ad-
vanced Ed.  Saint Malachy has a warm, fam-
ily atmosphere.  These qualities are a reflec-
tion of dedicated parents, a highly effective 
faculty, and long-standing traditions.  The 
success of our school is demonstrated by our 
annual Mardi Gras fundraiser, service proj-
ects, and day-to-day teacher-student inter-
actions.  Educational changes continue to be 
implemented so as to enhance and improve 
the quality of education provided to our 
Saint Malachy learning community. The tire-
less effort of our staff is seen in their avail-
ability to our students.  

In order to maintain the highest quality 
of instruction, the school staff follows a con-
tinuous school improvement plan by partic-
ipating in and implementing on-going pro-
fessional development. This plan is based on 
our current assessment results and focuses 
on continuous improvement for all. Teach-
ers use a “center based” model which allows 
them to meet students where they are and 
move them forward.  Individual learning 
goals are established, and teachers work to 
maximize achievement individually, in small 
groups, and in whole-class settings. Teach-
ers continue to track each student’s growth 
by utilizing benchmarking assessment data 
through the school year. When students take 
ownership of their learning and parents are 
involved with their children’s progress, posi-
tive academic results can be achieved. 
 Catholic Identity

Catholic faith and values are at the heart 
of the Saint Malachy School community. 
This becomes immediately obvious each 
school morning in our school’s atrium where 
the staff gathers for prayer. It is obvious 
when traveling through the school where 
one can view a statue of Mary, a giant Ro-
sary, and other art displayed on the walls. It 
is obvious when walking into each classroom 
and seeing crucifixes and prayer corners. It 
is obvious when one can see our priests 

helping serve lunch, chatting, and engaging 
in fist bumps with students during the day 
and at dismissal. We are one with our parish 
community, and our faith is woven into and 
permeates all aspects of our school, both in 
the curriculum and extra-curricular activi-
ties. Students are not only exposed to faith 
throughout each day during formal Religion 
instruction, but the teachers take advantage 
of teachable moments which occur in all ar-
eas of instruction. For instance, students can 
learn about the seven principles of Catho-
lic social justice in Social Studies. They can 
learn about creation in Science class and be-
yond.  Our faith is seen and felt everywhere.
 SPECIAL CLASSES HIGHLIGHTS
Resource Room

Supports students with special learning 
needs

Team consists of special education teacher 
and three   instructional assistants

Works with classroom teachers and stu-
dents in the classroom and in small group 
setting
 Visual Arts

Integrates art history and art principles as 
a means to    self-expression and fine motor 
skills

Students given tools to explore diverse 
media and utilize visual arts across the cur-
riculum
Library

Weekly visits to select books and read 
with the librarian

Helps students develop reading goals
Participate in Accelerated Reader program
Goal is to develop a love of reading 

Music
Incorporates the Orff-Schulwerk and Ko-

daly methods of teaching
Explore music through speech, song, 

movement, listening, and playing instru-
ments

Preschool – second grades participate in 
Christmas program

Third – fifth grades participate in a spring 
concert
Spanish

Kindergarten through eighth grades re-
ceive instruction through the Whole Lan-
guage approach to analyzing Spanish
Technology

Access through Kindles, a laptop cart, 
Chromebooks, and Smart Boards
Health

Middle school curriculum focuses on 
physical, mental, and social health
P.E.
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Saint Malachy Catholic School

Saint Malachy Catholic School
7410 N CR 1000 E

Brownsburg, IN 46112
(317) 852-2242

StMalachy.org/School

Kindergarten – second grades focus on 
gross motor skills, body control, strength, 
and teamwork

Third – fifth grades focus on sport specif-
ic skills, fitness activities, and cooperative/
challenge games

Middle school’s focus is on lifelong activ-
ities including, basketball, volleyball, gym-
nastics, and archery; participates in Presi-
dential Physical Fitness Program 
Morning Care

Approximately five years ago our par-
ents voiced a need for morning care.  What 
started out as having 4 kids from 6:45-7:30 
am each day has flourished into about 20 
attendees each morning.
STEM (Science, Technology, Engineering 
and Math)

These cutting-edge learning centers will 
develop meaningful connections between 
other education institutions, business, in-
dustry, out-of-school educators, and the 
local community to create and promote 
STEM and STEM-related career pathways 
for students.  An intentional focus of our 
STEM program is to support the profes-
sional learning of current and future edu-
cators, the implementation of innovative 
hands on activities in and out of the class-
room.  We currently offer STEM to pre-
school students that attend 7:50-2:30 p.m. 
and hope to expand through 8th grade.

Shamrock Summer Camp
The Saint Malachy shamrock summer 

camp program is for children ages 4-12.  
Our camp focuses on education, religion, 
outdoors and fun!  In our first year we had 
an average of 37 campers each week.  Just 
like morning care, our parents voiced a 
need and we provided it.  Many school fam-

ilies, parishioners and Hendricks County 
residents utilized this service.
Preschool

Given that our county has continued to 
see substantial growth, developing a pre-
school was in the best interest of our parish 
and community.  Last year we opened our 
doors to 3 and 4 year olds.  This next year, 
2017-2018, we are expanding our program 
and welcome anyone interested in learning 
about our program. There are many sched-
uling options with our preschool.     
Teacher experience

We have 26 certified teaching staff and 
together we have 384 years of experience.  
Of our 26, half of them hold a Masters de-
gree.  We have a total of 52 teachers and 
support staff making our ratio 1:9.  We cur-
rently have 4 male teachers which is the 
most we have ever had at SMS.   
Vouchers

We are a voucher accepting school that 
utilizes tax revenue of families to pay for 
tuition.  We currently have 67 families on 
vouchers, 39 of which were existing SMS 
families that converted to vouchers once 
the program was implemented. 
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For 30 years 
Our Shepherd has been developing the whole child 

Our Shepherd has been 
providing exceptional Chris-
tian education for children to 
develop spiritually, physical-
ly, intellectually, emotionally, 
and socially for over 30 years.

At Our Shepherd your child will receive: 
•  An exceptional Christian education
• Smaller teacher-to-student ratios
•  Opportunities for sports team participa-

tion
•  Guidance to recognize their full poten-

tial and use their God-given gifts to glo-
rify our Lord

•  Dedicated and highly trained educators 
and staff who will care for your child 
while holding them to high standards for 
achievement

•  Full- and half-day preschool and pre-
kindergarten programs

•  Before- and after-school care (hourly 
fee)

•  A foundation to build on year after year

Technology is a major part of modern 
life. We introduce proper use of electronics 
in kindergarten and it is integrated within 
the curricula for all grades. Students bene-
fit from the 25 MAC computers in the lab 
and 80 iPads dispersed throughout the class-
rooms. They are encouraged to bring and 
utilize their own devices for research, les-
sons, tests and homework. These technolo-
gies assist in classroom instruction, broaden 
resources, and create teachable moments. 

Our Shepherd Lutheran School is accred-
ited through National Lutheran Schools Ac-
creditation and the State of Indiana. In our 
new full-day preschool program for three-
year-olds, your child can participate in the 
morning preschool class and join the pre-
kindergarten class in the afternoon. The 
afternoon will be filled with differentiated 
learning that promotes the development of 
the whole child.

Our Shepherd Lutheran School attempts 
to make Christian education financially fea-
sible for all families. We participate in the In-
diana Choice Scholarship Program, and we 
provide scholarships to qualifying families. 

To learn more about how Our Shep-
herd can be a blessing to your entire family, 
schedule a tour by emailing our Admissions 
Director, Sheilah Keefer at  skeefer@our-
shepherd.org.

Our Shepherd Lutheran School
9201 E CR 100 N
Avon, IN 46123
(317) 271-9100

OurShepherd.org

Our Shepherd Lutheran School
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Tips on considering the right
 private school for your child
With so much information out there, 

choosing the right private school can some-
times be overwhelming. You may even be 
struggling with the choice, but  the process 
will be easier, and your decision clearer, if 
you do the right research.

Consider the following tips as you think 
about what you’re looking for in a private 
school. They can help you determine the 
right school for your child.

First of all, evaluate your child’s educa-
tional goals and needs. Does he have natural 
gifts you are seeking to nurture? Are there 
physical or learning disabilities or behavior-
al issues that should be addressed? Has your 
child voiced an interest in science, math, 
sports or music? 

Talk to the teachers and guidance coun-
selors at your child’s current school, as well 
as family and friends. All of the people may 
be able to offer you referrals. That should 
make for a strong start.

Next, think about what an ideal school 
ought to offer. Make a list of these features. 
Will your child attend a local day school or 
boarding school? Are there travel or budget-
ary restrictions? Are extracurricular activi-
ties, such as sports, band, art or debate club 
important?

Go online and research the Internet to 
find the private schools that have these at-
tributes. Most sites will have plenty of infor-
mation as well as policy summaries. Look at 
photo galleries and videos. Some sites may 
even give virtual tours of the facilities. 

Think about your child’s daily commute 
to school. Are there suitable transportation 
options?

After looking at these considerations, you 
can now make a “short list” of schools. It will 
consist of institutions that fit your criteria. 
Ask your child for his or her opinion about 

these schools. Talk it over to decide which 
ones are best.

When the list is complete, it is time to 
narrow it down even further. Determine en-
trance requirements and ensure your child 
meets them before contacting a particular 
school.

Make a list of general questions along 
with a subset of specific questions for each 
school. Then start contacting the institu-
tions. If their answers are satisfactory, make 
an appointment to visit them. While there, 
inquire about the enrollment paperwork and 
any testing your child will have to complete. 

Check out the atmosphere of the school. 
Is it relaxed or competitive? Is there struc-
ture and discipline, or is it more free-flow-
ing? Most importantly, will your child feel 
comfortable there?

Be aware of how you are treated by the 
staff members. They will be dealing with 
your child throughout the day. Are they 
friendly, helpful and respectful? Try to meet 
as many of the staff and teachers as you can. 

Imagine your family engaging in school 
activities. Is it easy to picture your child 
spending them there? If your child accom-
panies you to these appointments, ask him 
or her about the school. Children often have 
special insights and reactions to environ-
ments. 

After all tours are complete, review your 
findings. You should be able to start elimi-
nating schools. 

Now that you have seen the school, asked 
questions and met the staff, you can also de-
velop a better understanding of the financial 
cost of each school. Ask about financial aid, 
if needed.

With diligence and forethought, you 
should be able to apply to the school of your 
choice and have your child happily accepted.

 Green Shoot Media

Ever misplace 
your debit card?

Keep it safe.
Don’t worry: CardValet® has you covered.

Data charges may apply. Check with your mobile phone carrier for details. App store is a service mark 
of Apple Inc. Apple and the Apple logo are trademarks of Apple Inc., registered in the U.S. and other 
countries. Android, Google Play, and the Google Play logo are trademarks of Google Inc. CardValet is a 
registered trademark of Fiserv, Inc. or its affiliates. Copyright © 2017 Hendricks County Bank and Trust 
Company. All rights reserved.

• Customize alerts for your transactions
• See suspicious debit card activity
• Turn your card off on the spot

Get the CardValet® mobile app today.

Your Community. Your Bank. Since 1908.

HendricksCountyBank.com

AVON
963 N. Avon Ave.

272-7055

BROWNSBURG
1 E. Main St.

852-2268

BROWNSBURG SQ.
11 Northfield Dr.

852-6518

DANVILLE
23 South County Rd. 200 E.

745-0501

PLAINFIELD
1649 E. Main St.

839-2336
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THE CLASS OF 2017 EARNED A TOTAL OF $14,076,465 IN MERIT-BASED SCHOLARSHIPS!  

Cardinal Ritter High School 
is the premier Catholic high 
school located on the west side 
of Indianapolis that offers edu-
cation to all students regard-

less of race, sex, or financial standing.  With 
the teachings of Cardinal Joseph E. Ritter as 
our school’s driving force, CRHS focuses not 
only on the academic education of students 
– seventh through twelfth grade - but also 
the spiritual, artistic, and athletic tutelage. 

As a testimony to our mission, the most 
recent graduates of Cardinal Ritter High 
School netted over 14 million dollars in 
scholarships, planning to attend over twen-
ty-five different colleges and universities 
across the nation.  With specific focus on 
STEM programs and the arts, CRHS offers 
a variety of hands-on approaches, including 

the use of 3D printers, centrifuge machines, 
kilns, pottery wheels, and more.   A student 
to teacher ratio of 15 to one allows all stu-
dents to prosper.  With the addition of eight 
advanced placement courses and four col-
lege courses, students have the opportuni-
ty to earn many college credits.  Addition-
ally, Cardinal Ritter High School’s one to one 
computer usage allows students to fully pre-
pare, both academically and technological-
ly, for the future that waits for them during 
their collegiate careers.  

The Service Learning, Student Ambas-
sadors, Campus Ministry allow all Cardinal 
Ritter Raiders to grow spiritually, serving 
in all-school liturgy, raising money for local 
charities, and educating other students on 
the philanthropic necessity to give back in 
the local and global community. 

If you are interested in fall admission, 
please contact Kyle Powers at 317.924.4333.  
To set up a Raider for a Day, please visit our 
website, cardinalritter.org.

Dedicated to serving the spiritual needs of students
Focusing not only on academic, but spiritual, artistic and athletic

Cardinal Ritter High School 
3360 W 30th St 

 Indianapolis, IN  46222 
 (317) 924-4333

cardinalritter.org

Cardinal Ritter High School
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Find success at BCS!
Reaching the Heart...Teaching the Mind 

Preschool 3’s - Grade 12
 

Bethesda Christian Pre-
school takes an active, 
hands-on approach to learn-
ing. We teach to a preschool 
student’s natural bend to 
move and explore. Our goal 

is to create an integrated and balanced ac-
ademic foundation including Bible, math, 
phonics, reading and letters to prepare stu-
dents for future educational success. We 
believe that preschool provides a fun and 
unique opportunity to build within each 
child a lifelong love of learning.

•  Bible and scripture memory taught daily. 
Preschool chapel held weekly.

•  Phonemic and basic math concepts that 
provide an excellent foundation for fu-
ture learning.

•  Minds-in-Motion program developing 
balance, spatial awareness and coordi-
nation.

•  Individual and cooperative group activi-
ties to strengthen fine and gross motor 
skills.

•  “Hands-on” field trips, elective classes, 
parties and learning opportunities. 

•  Special speakers and themes throughout 
the year. 

•  Safe, structured learning environments. 
Bethesda Christian Elementary School 

is dedicated to providing a Christ- centered 

education that produces well-rounded stu-
dents who are spiritually grounded in truth 
and academically prepared to fulfill  God’s 
will for their lives. We provide excellent 
curricula, programs, activities and environ-
ments to meet the developmental needs of 
each student. Bethesda Christian Schools is 
accredited by the Association of Christian 
Schools International (ACSI) and Indiana 
Department of Education (IDOE).

•  Sound Biblical curriculum, scripture ap-
plication and Biblical integration in all 
subject areas. Weekly chapel services 
with a variety of speakers and themes. 

•  Challenging academic programs that 
promote a Biblical worldview and help 
foster a love of learning and achieve-
ment. 

•  Research-based instructional best prac-
tices that develop higher-level thinking 
skills.

•  Smaller class sizes that promote atten-
tion to specific needs of students in their 
individual learning styles. 

•  Comprehensive individual collaborative 
group learning. 

•  Minds-in-Motion exercise program that 
develops balance, spatial awareness and 
coordination enabling students to focus, 
comprehend and achieve during their ac-
ademic lessons. 

•  Beginning band, choir, music, PE, Art 
and Spanish classes. A variety of athletic 
programs available as well.

•  Safe, structured learning environments.
•  Student Centered, Gospel Inspired 

Learning
Bethesda Christian Upper School 

is dedicated to providing a Christ- cen-
tered education for our Junior and Senior 
High School students. The goal is to pro-
duce well-rounded students who are spiri-
tually grounded in truth and academically 
prepared to fulfill God’s will for their lives. 
With over 50 years of academic excellence 
in Christian education, Bethesda Christian 
Schools is accredited by the Association of 
Christian Schools International (ACSI) and 
Indiana Department of Education (IDOE). 
We provide excellent curricula, programs, 
activities and environments for the develop-
ment of each student in these key areas: 

Spiritual -  Bible courses at each grade 
level and Biblical integration in all courses. 
Dedicated faculty who are committed to fol-
lowing Christ and to meeting the unique 
needs of Upper School students. Weekly 
chapels with a variety of speakers and stu-
dent involvement. Opportunities to serve 
God through community involvement and 
mission trips. 

Academic  - Challenging academic pro-
grams that promote a biblical worldview. At-

tention to the specific needs of students in 
their individual learning styles. AP, Honors 
and a variety of elective courses available. 
Research-based instructional practices that 
develop higher-level thinking skills. Devel-
opment of technology skills in all classes. 

Physical -  Physical Education, Advanced 
Physical Conditioning and Health  courses 
offered. Excellent IHSAA athletic programs 
in a variety of sports.

Social  - Smaller class sizes that promote 
Christ-centered unity and lifelong friend-
ships. Leadership opportunities as class offi-
cers, team captains and group leaders. Lead-
ership camp and internship opportunities. 
On-campus clubs such a Spanish club and 
Writing club and other extracurricular ac-
tivities are strongly encouraged. 

Creative  - Courses in art, music and cre-
ative writing. ISSMA music programs in 
band, choir and ensembles. Drama program 
such as school plays, musicals and more.

Bethesda Christian Schools
7950 N CR 650 E

Brownsburg, IN  46112
(317) 858-2820

bethesdaschools.org

Bethesda Christian School
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Reaching the Heart............. Teaching the Mind.............

NOW ENROLLING!
PRESCHOOL 3’S — GRADE 12
• Biblical Worldview

• Dual Credit/AP Courses

• IHSAA Athletics & ISSMA Music Programs

• J-Term & Internship Opportunities

• Senior Mission Trip & Leadership Conference

•  Drama, Art, Creative Writing, Yearbook, Bible, 
Community Service Projects and a variety of 
Elective Courses and Extracurricular Activities

• School Choice Scholarship Vouchers Available

Bethesda Christian Schools does not discriminate on the basis of 
race, gender, national and ethnic origin in administration of its  
educational policies, admissions policies, athletic policies or other 
school administered programs.

7950 N CR 650 E • Brownsburg, IN 46112
(317) 858-2820 • bethesdaschools.org

HALF DAY AND FULL DAY

KINDERGARTEN
AVAILABLE

“Love the Lord your God with all your heart and with 
all your soul and with all your mind and with all your 
strength.”  Mark 12:30

Accredited by:



Now Accepting 
Registration!

For St. Malachy 
Catholic Preschool!

Want to learn more? Visit StMalachy.org/School

“Learning, Loving and Living with Christ.” 

317-852-2242
www.StMalachy.org/School

7410 N. Co Rd. 1000 E., Brownsburg, IN  


