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Biz History from the Hendricks County Historical Museum

Deanna Hindsley is president of the 
Hendricks County Historical Museum 
and has served on the museum board 
for 8 years. She is also a freelance writer 
and lifelong resident of Brownsburg. 
dkhindsley@gmail.com

The Republican
By Deanna Hindsley

Across the top of each issue of The 
Republican newspaper is the statement 
“SERVING HENDRICKS COUNTY SINCE 
1847”. Now that’s a historic business if there 
ever was one!

As a lover of Hendricks County, I 
subscribe to every publication regarding our 
fair county that I can.  And as a lover of our 
history, this one hits the spot.

I’ve known Assistant Editor Betty Bartley 
for a long time, but I learned more about 
The Republican at her office in Danville.  So, 

as I sat in the much-enjoyed rocking chair, 
Cookie, the office cat, strolled around me, 
decided I was ok and settled down by Betty’s 
side.

Betty’s title is included in the paper’s 
information on page 2.  Although Betty 
runs the paper with one part-time assistant, 
she pays homage to the longest owner of 
the paper, Betty Weesner, still listing her as 

Editor & Manager, although she passed away 
a year ago at age 90. While in the nursing 
home she insisted on checking each issue, 
giving orders until just a few weeks before 
her passing. She started in the third grade, 
writing school news for her father, Edward 
“Pug” Weesner who bought the paper in 
1931.

I was surprised to learn that there have 
been seven owners and seven different 
locations, always on the courthouse square.  
It began as The Republican but throughout 
the years was also called The Republican 
Hendricks County Union during the Civil 
War, Hendricks County Union, Danville 
Union and then back to The Republican.

The “Yester-Year” column is my favorite 
and I was surprised to learn that this started 
as an occasional column in the 1890’s. It’s 
hard to imagine there could have been a 
“Yester-Year” that long ago, but after all, the 
paper began in 1847. It became a regular 
column in 1931. About that time they began 
collecting issues into a hard-bound book 
each year. These were kept in the Hendricks 
County Recorder’s office. In the 1980’s the 
Indiana State Library took the books to 
microfilm them; they had to be unbound to 
do that.

Betty recalled, “The day we had to move 
those books down to the first floor, the 
elevator in the Courthouse was broken and 
we had to carry them down that wide marble 
staircase. To this day I have always taken the 
elevator in the Courthouse rather than the 
stairs!” 

In early days newspapers were made from 
rag-paper, much more durable than later 
papers that yellow and crumble with age. 
They traded subscriptions for rags or wood 
to make the paper.

Betty explained, “Before computers 
were added in the 1990’s, they had used a 
compugraphic, as big as this desk. Typing in 
one line at a time, film was made and printed 
columns were cut and pasted to assemble 
the paper. It would take 6-8 people to put the 
paper together and print in this back room.”

“In the 1970s, cost of paper and repairs 
on the old printer became too expensive, 
so they began taking the assembled paper 
to the Greencastle Banner-Graphic to be 
printed,” she continued.

I asked if there was one big story that 
came from the Republican.  “No,” replied 

Betty, “just a lot of small stories that local 
people relate to. Papers had a big impact on 
the community in the early days, and still 
do today,” Betty commented. Although she 
has lived in Hendricks County all her life, 
she learns more every day by going through 
those old papers for research.

“When news of WWI began, people 
wondered how they could help.  A meeting 
was publicized to discuss closing schools 
so farm boys could help on the farm to 
supply food to the soldiers and to Europe. 
The superintendent objected, and it was 
determined to continue, but to let the boys 
who were needed on farms to be excused. 
School children were in the Garden Army, 
growing food.

I love reading small-town news from 
North Salem, and Betty tells me that comes 
from Tinie Kisner, who is in her 80’s and has 
sent her quips since 1959. Her news includes 
topics like, who visited whom, who’s had a 
baby, and who is ill.  I actually feel I know 
the families in North Salem simply because 
of her news.

Beginning with WWI, The Republican 
has mailed issues to those in service in other 
states, Iraq, Afganistan, Japan and more.

Betty quotes an unknown source, saying, 
“A newspaper is the first draft of history.”

  I agree.“When news of WWI began, 
people wondered how they 
could help.  A meeting was 

publicized to discuss closing 
schools so farm boys could 
help on the farm to supply 

food to the soldiers and 
 to Europe.” 

~ Betty Bartley 

Hendricks County Historical Museum is at 170 S. Washington St., Danville and open Saturdays, March 
through December, 11 a.m. - 3 p.m. There is no admission fee to tour the museum but donations are 

gladly accepted. For more information, visit www.hendrickscountymuseum.org.

Printing of The Republican before the process was taken to the Greencastle Banner-Graphic. Submitted photos

Edward  "Pug" Weesner, who purchased the paper in 1931.
Betty and the compugraphic used to produce lines of type which were later cut and pasted to assemble the paper.
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Change 
is never easy

Look around Hendricks County…
construction is booming; new 
development is everywhere. And with it 
comes the fear of losing that “small town 
feel.”

Look at Brownsburg alone…the 
population in 1995 was 9,620; in 2000, 
14,520; and today, 24,996. And why not? 
Brownsburg is close to Indianapolis, has 
great schools which spend $9,615 per 
student, has a low unemployment rate 
(3.7 percent), and the median home cost 
is $157,600.

With the 15,376 population increase 
in 20 years, Brownsburg has to grow with 
it. Development is inevitable. One of 
those developments is the Green Street 
project, which has raised concern…and 
applause among town residents.

As part of the Brownsburg’s 
comprehensive plan, the town purchased 
the former St. Malachy Church and 
School for redevelopment purposes. 
Two Indianapolis-based developers, 
Envoy Office Suites and Flaherty & 
Collins Properties, have plans to build 
there on Green Street’s west side. A third 
developer, Scannell Properties, is seeking 
rezoning for a third development on the 
east side of Green Street.

The town has anticipated the growth 
and 80-85 percent of the town-related 
costs will be completed through tax 
increment financing (TIF) district and 
economic development income tax 
(EDIT) funds. The 10.4-acre former 
church property was approved as a TIF 
district earlier, allowing any additional 
incremental income to be used relative 
to the project. The town also plans 
expansion of Green Street in the area 
as well as improvements to other 
thoroughfares.

The end result will be a green area, 
additional parking, a two-story office 
building with approximately 100 offices, 
and a 7,000-to-8,000-square-foot retail, 
restaurant and residential building with 
a center outdoor courtyard area on the 
west side of Green Street. On the east 
side of Green, a 7,500-to-8,000-square-
foot four-story mixed-use complex is 
planned. 

What impact the development will 
have is yet to be seen. But with a 24,996 
population – an increase of 160 percent 
over 20 years, Brownsburg, like it or not, 
is growing and with it, development.

By Gus Pearcy
Warning: Rant ahead. I suspect many of 

you will relate to my pet peeve. It might be 
one of yours, too. When driving down the 
road, I sometimes marvel at the concept of 
driving. Almost all drivers obey a specific set 
of rules and a set of manners. These include 
driving on the proper side of the road and 
not swerving head-on into oncoming traffic. 
It's a fine balance that can easily be destroyed 
by a single driver with no regard for others 
on the road.

Lately, I've begun to see a problem with 
the manners part of driving. Particularly 
when the car is stopped at a light or in a 
drive-through queue. Since it is illegal to be 
on your phone while the car is in motion, 
people tend to try to do all their phone biz 
while temporarily stopped. 

The problem is they don't pay attention 
and stay unmoved while the rest of traffic 
moves through the green light and onto their 
destinations. Me? I'm always the guy behind 
the person on the phone.

I've used my horn more in the last year 
than in the last 20. People hate getting 

honked at, even when they know they are 
in the wrong. I attempt to honk lightly, but 
horns are only one sound. A staccato horn 
beep is the same as a long, "move your butt" 
beep.

Same in the drive-through. It is the 
responsibility of every driver to move 
through the line when it is their turn. Don't 
become engrossed on the phone and forget 
where you are. Everyone behind you needs 
to get their order as soon as possible.

I'll admit to a certain proclivity toward 
road rage. So far, I've held off installing a 
grenade launcher to the front grill. (Not 
because of my undying love for humanity, 
but because I don't have time to wait for a 
cleanup.)

Here's what I'd like to see, since this will 
never become a MAPS (Mothers Against 
Phone Stragglers) type of crusade. We need a 
versatile auto horn system that can be gentle 
yet firm, perhaps even friendly cajoling to 
get the idiots out of my way.

Instead of just a *BEEP,* drivers would 
select another, less harsh tone or perhaps, 
even a vocal reminder.

The horn could say "Hey, you have a 
green light! Please proceed through the 
intersection. Smiley face!"

For severe stragglers you could dial in a 
harsher tone such as, "Move your trunk!"

Perhaps, the horn could be equipped with 
a statement that would interrupt use of their 
phone. Your horn could shout, "Hey! Siri! 
What time is it? Time to DRIVE!"

Maybe the horn could play the opening 
theme from "Jaws." We're going to need a 
bigger car.

In drive through, the horn could just blurt 
out, "Your turn!" as a gentle reminder that it's 
time to close the gap.

Of course, like most of my rants, the 
worst offenders will never read this column. 
If that's the reason they are not paying 
attention, I would probably let that slide.

“Success isn't always 
about greatness. It's 
about consistency. 

Consistent hard work 
leads to success. 

Greatness will come”  
~Dwayne Johnson

Gus Pearcy is a contributing columnist 
to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 
or pearcy.gus@sbcglobal.net. Gus blogs 
frequently at guspearcycommunica-
tions.wordpress.com.
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By Mark Ambrogi
The Avon and Plainfield Chick-fil-A are 

separated by four miles. The owners, who are 
friends, have much in common besides proximity.

The franchise operators share the same first 
name, a philanthropic nature and families that 
include adopted children. They also each have 
coached youth sports, live in Avon now and have 
stores with award winning sales.

The Avon store, 10791 E. U.S. Highway 36, is 
owned by Chris Tincher while the Plainfield store, 
E. Main St., is owned by Chris Spires.

“With our stores being so close together we 
share a lot of customers,” Tincher said. “We 
careful how we market our businesses and work 
in our communities so we can maintain a good 
healthy relationship with each other. He’s great to 
work with.

Tincher has owned the Avon franchise since 
2009. He previously owned the Chick-fil-A in the 
Castleton area in Indianapolis since 2002. Prior to 
that, Tincher had been in the hotel industry for 
12 years.

Tincher, from Louisville, has been in the 
Indianapolis area since 1998.

“Chick-fil-A is looking at Brownsburg so if it 
finds a location that is something I’d be interested 
in,” Tincher said. 

Tincher, 45, lives in Avon with his wife Amber, 
twin daughters Chloe and Jasmine,11, and son 
Reece, 8.

“With Chick-fil-A we like to be involved 
with youth and education,” Tincher said. “One 
organization I’m involved with is Youth Leadership 
in Hendricks County as a mentor.”

Tincher serves on the board of the Avon 
Education Foundation and serves on the center 
advisory board of Hendricks Regional Heath 
YMCA. He also serves as an Avon Junior Athletic 
Association coach in football and basketball.

“For us as operators, most of us have a desire to 
be active in our communities, we want to be able 
to give back,” Tincher said. “It’s important for us to 
have a positive influence on those we serve. When 
I was looking at Chick-fil-A, the biggest thing was 
the like-minded values. That’s the most important 
thing for me with whatever organization I would 

be involved with. Having 
a business that is closed 
on Sunday and having the 
opportunity to worship with 
my family that was terrific. 
The restaurant business is so 
crazy, it’s nice to have that 
Sunday off.

Spires has been running 
the Plainfield store since July 
2004 and owned it since July 
2005.

“My dad owned his own 
dry cleaners for 15 years and 
I’m kind of wired like him, 
I know it would be best if I 
worked for myself,” Spires 
said. “I saw the benefits of 
working for myself and some 
of the drawbacks. I always 
knew that and I wanted to 
own one.”

Spires, 41, and his wife, 
Julie, worked in a homeless 
shelter in Houston and when 
they came back to Indiana he 
interviewed with a franchise 
owner on the north side of 
Indianapolis.

“When talking with him it 
was clear Chick-fil-A servant 
heart matched who I was 
and what I was about,” Spires 
said. “I worked for him for 

a year-and-a-half and offered me the chance to 
go to the Plainfield store because the owner was 
transitioning to a new store.”

Spires said the store then had the lowest sales 
volume in the Chick-fil-A chain for non-mall 
stores. But he saw progress in the year he ran so 
when he had the option to buy the store and did.

“Our store just won the (company’s) Symbol 
of Success sales award for the sixth time,” Spires 
said. “I’m one of two operators to win the award 
six times in the same store. You have to grow sales 
18 percent year over year to win it.”

Spires pointed out Tincher’s Avon store has 
won it two years in a row.

“So both the Avon and Plainfield stores have 
had great success and I think we would both 
tie that to great community support in vibrant 
communities ,” Spires said.

Spires, who grew up in Michigan, went to 
Anderson University where he met Julie. They 
have five children, including three adopted. The 
children are Noel, 13, Preston, 10, Ezekiel, 6, and 
3-year-old twins Rechelle and Gabrielle. 

“They been more of a blessing for us that we’ve 
been for them,” Spires said of adopting.

Spires is a past president of the Plainfield 
Chamber of Commerce and coaches youth soccer. 
He is the mowing team at Plainfield Christian 
Church. Spires moved from Plainfield to Avon a 
year ago.

COVER STORY

”
“For us as operators, 

most of us have a desire 
to be active in our com-
munities, we want to be 

able to give back.”
- Chris Tincher

”
“I saw the benefits of 
working for myself and 
some of the drawbacks.”
- Chris Spires

How Chris Tincher did it:

What’s the best advice you ever received?

People don’t care how much you know, until 
they know how much you care.

Best Business Decision I ever made: 

To understand that we’re not just in the 
chicken business, we’re in the people 
business.

Worst Advice you ever received: 

It’s just who you are, you can’t help it. This is 
just a terrible excuse for bad behavior or a 
habit. Be honest with yourself. Recognize the 
need to change and do it! We should all strive 
for continuous improvement and personal 
excellence.

In five years I want to….

Be a better husband, father, develop 
leaders, and have a positive influence on my 
community. 

My secret to my success is…

Surrounding myself with great people. I tell 
my team often that I can accomplish very 
little on my own, but with everyone working 
together we can accomplish great things. 

Chris Tincher’s list:
Five books that had an impact on Chris 
Tincher: 

n  The Bible

n  Necessary Endings  by Dr. Henry Cloud

n   How to Win Friends and Influence People   
by Dale Carnegie

n  Start with Why by  Simon Sinek

n  The Dream Manager by  Matthew Kelly 

Chris Tincher and Don Cathy, chairman and CEO of Chick-fil-A, during 
Chick-fil-A operator's graduation in 2002.  Submitted photos

Chris Spires, left, takes the keys to the Plainfield 
restaurant from Lew Leckrone, circa 2005.  

Chick-fil-A
10791 E US Highway 36

Avon
(317) 271-7760 • chick-fil-a.com

DOUBLE ORDER Hendricks County Chick-fil-A franchise owners 
have much in common and it's more 
 than just their success.

Cover photo by Rick Myers. From left, Chris 
Tincher and Chris Spires.
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How Chris Spires did it:
What’s the best advice you ever received?
If it is to be then it is up to me. In other words, 
success does not happen on its own. It 
happens by selecting good people who work 
hard and want to be successful themselves. 
Average is the best of the worse and the 
worse of the best. Not a place I want my team 
or myself to be.  

Best business decision you ever made:
Living in the community that my business 
is in and also belonging to the chamber 
of commerce. The chamber has allowed 
me to network with other businesses and 
individuals who have enjoyed success and 
are willing to share why they are successful. 
Also making sure my business and me as an 
individual are involved in the community. 
I believe that if we serve/support our 
communities as business owners then our 
communities will support us. We are blessed 
to have such vibrant communities who have 
built wonderful park systems, healthy growth 
where people want to live here.  

 Worst advice you ever received:  
Build it and they will come. Really the truth 
is: there is so much competition out there 
we have to go get our customers. Earn our 
customer’s business by providing a level 
of service that differentiates us from our 
competition and builds a level of trust so that 
our guest knows what they are going to get 
every time they come through our doors. 
That trust is built in the areas of service, food, 
and speed.  

In five years I want to…
 I want to be doing what I am doing now. 
I love serving others and doing it with 
energetic people. The majority of my staff are 
young folks and are the cream of the crop. 
Maybe be a little less hands on operationally.  

My secret to success is…
The people that work with me. They come 
every day to serve others, work hard and 
have fun.  

Chris Spires' list…
Five books that had an impact on Chris 
Spires: 

n  The Dream Manager by Matthew Kelly

n  Necessary Endings by Dr. Henry Cloud

n   The Five Dysfunctions of a Team  
by Patrick Lencioni

n   The 5 Languages of Appreciation in the 
Workplace by Gary Chapman and Paul 
White

n  The DNA of Relationships by Gary Smalley

Chick-fil-A
2687 E Main St

Plainfield
(317) 839-4886 • chick-fil-a.com

Crossroads Feed Barn
Crossroadsfeedbarn.com

7085 North 900 East
Brownsburg

317-852-8680
crossroadsfeedbarn@gmail.com

‘Old fashioned customer service' 
keeps Crossroads relevant

By Lindsay Doty
On a windy spring afternoon in Brownsburg, 

about halfway between St. Malachy Catholic 
Church and 56th Street, there’s a line of cars and 
trucks funneling in and out where the sign above 
reads “Drive-Thru.” 

It’s not cheeseburgers drivers are after. More 
like mulch and fertilizer. 

  Crossroads Feed Barn, 7085 North 
900 East, uses the “fast food” approach to selling 
farm and landscaping supplies.  The simple stop 
has everything from limestone and specialty dog 
food to custom grass seed tailored to the soils of 
Hendricks County.  The idea is to pull up and load 
up. 

 “I don’t have to get out of my van,” explains 
first-time customer Michael Phares, a Plainfield 
resident who stopped by on a Monday afternoon 
to pick up some feed for his chickens.  He says he 
wanted to try a new place after hassles at other 
farm supply stores. 

“I have to park, go in, go to the back and then 
search the store and hope they have what I need,” 
explained Phares.

“Here, I just have someone come up and start 
talking to me and they get what I want. It’s easy.”

Crossroads Feed Barn owner Mike McClain 
says the focus on old fashioned customer service 
is part of what has kept his family in business for 
decades.

His father, a longtime farmer in Hendricks 
County, quit his day job in the 1980s to open up 
shop near the train tracks off County Road 900. 

“People said he was crazy because it’s 
obviously in the middle of nowhere, but as time 
went on, the area grew and so did the business,” 
said McClain, who took over when his dad died 
in 2014.

“He said it’s all yours son, I’m going fishin.”
Since taking over, the once quiet farmland 

location has seen a boom of subdivisions and 
development. 

He believes finding good hires, along with 
knowing the target audience has kept the 
business out of debt. McClain says Crossroads 
really caters to the residential customer, instead 
of professional landscapers. 

“That was a lesson learned early on that we 
didn’t want to go chasing after that money. We 
wanted to do something for the people in the 
houses that were popping up next to us.”

Crossroads Feed Barn owner Mike McClain.  Photo by Lindsay Doty

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

businessleader.bz
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Rick Myers is founder and publisher of 
the Hendricks County Business Leader. 
Email: rick@businessleader.bz

Great Day  
for HC

From The Publisher

I attended the ground breaking April 18 
to celebrate the construction of the Embas-
sy Suites Hotel & Conference Center, which 
will be located at the I-70 interchange in 
Plainfield.

The 175-room Embassy Suites hotel will 
have more than 21,000 square feet of con-
ference and banquet space in and attached 
to the hotel as well as a full-service restau-
rant and numerous other amenities. It will 
be Hendricks County’s first and only full-
service hotel and conference center and 
once completed will be the closest confer-
ence center to the Indianapolis International 
Airport.

This is no doubt a great accomplishment 
for Hendricks County tourism – really Hen-
dricks County as a whole, and while there 
are many individuals who deserve pats on 
the backs –I’d like to acknowledge two in-
dividuals whom I believe need to take spe-
cial credit.

Kent McPhail, president of the Hendricks 
County Tourism Commission - After the 
groundbreaking McPhail shared this: “We’ve 
had a little Visitor’s Center here for a num-
ber of years (used) just to pass out literature 
about Hendricks County. Now we can really 
have a convention here – A real convention. 
We’ve had some but we’ve had to patch ‘em 
together.” 

I am especially happy for Kent because 
after talking with him I know he was genu-
inely excited. The former executive director 
of the Plainfield Chamber of Commerce and 
a current Plainfield Town Councilman per-
sonifies all that’s great about public service. 
Thank you, Kent.

Jaime Bohler Smith, executive direc-
tor of Visit Hendricks County. This project 
has been a front burner one for her. I had a 
meeting with her about it a few years ago and 
could tell how focused and determined she 
was to get it done. “Personally, I’ve worked 
on this since the day I came so today is a very 
big day for our team,” she said. Said McPhail:  
“Most of all I want to thank our executive 
director Jamie Bohler Smith for keeping us 
on track, moving us forward and there’s no 
doubt she had some sleepless nights.”

What a great day for Hendricks County 
tourism and business. It’s been fun to stand 
on the sidelines and watch this materialize 
over the years.

May 11th • 4:30-6:30pm

Hendricks Power Cooperative 
86 N County Road 500 E

Avon, IN 46123
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Join us for the Hendricks 
County Business Leader’s  
May Cover Party, sponsored  
by State Bank of Lizton.  
Enjoy wine and hors d’oeuvres 
and mix with colleagues and 
your peers from throughout 
Hendricks County during this 
fun and casual after-hours 

business affair as we honor: March cover, Rob Kendall, WYRZ- 
98.9 FM; April cover, Carrie Hanni, Kemper CPA Group; and May 
cover, Chris Spires and Chris Tincher, Chick-fil-A.

Guilt-ridden 
revelation

Andrew Angle is the owner of NetGain 
Associates, Inc. He can be reached at 
(317)534-2382.

Biz Web

By Andrew Angle 
To get help with a “rewards card” offer 

a while back, I called the customer service 
number from the retailer's website.

The lady who answered sounded articulate. 
Unlike offshore call centers, she seemed to be 
an American with a Midwestern accent that 
could have been a neighbor. She efficiently led 
me through my questions and quickly came 
up with accurate answers. When the call 
was done, she asked a common question we 
hear at the end of such calls: "On a one to five 
scale, with one being 'Not at all likely' and five 
being 'Extremely likely,' How likely are you to 
recommend [our store] to a friend?"

Within two seconds I said, "One".
She paused and seemed to be holding back 

her breath when she said, "Sir, 'One' means 
Extremely Unlikely". Is that what you meant? 
Unlikely to recommend our store to a friend?"

I said, "Yes."
She hesitated, "Why is it 'extremely 

unlikely' that you will recommend our store 
to a friend?"

I said, "Because nobody asks me about 
where to shop."

She let out a sigh and said, "So, your answer 
is 'one - extremely unlikely to recommend to 
a friend'?" The tension and disappointment in 
her voice was obvious.

I said, "Right. Everybody knows the stores 
around here. Nobody has ever asked for my 
recommendation of which store to buy stuff 
from. So... one."

Sometime later my sister started working 
in a call center for a major wireless carrier. 
She told me how their performance ratings 
are assessed. She explained that the question 
about how likely you are to recommend 
their business to a friend or family is the big 
question that determines the customer service 
agents' raises, reprimands or terminations. 
Upon hearing that, I told her about reporting 
a "one" to the CSR from the retailer. She said, 
"Oh, that's bad. You could have cost her a 
raise, or worse."

Based upon that guilt-ridden revelation, 
my online review requests have now been 
revised to read: "If asked, is [our business] 
one that you would recommend to family or 
friends?"

Read more about getting online reviews at 
http://businessleader.bz/getreviews-2/
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By Chris Cornwall
Plainfield natives and married couple Jon 

and Tami Utterback always wanted to start 
their own business in Hendricks County. 
Jon, a teacher and coach at Plainfield High 

School, and Tami, a former University of 
Evansville basketball standout, made that 
dream a reality this year when they bought a 
Mosquito Joe franchise.

The mosquito, tick and flea control 
company was recently ranked the number 
one start-up franchise by Entrepreneur 
Magazine.

“This is something my wife and I had been 
researching the last few years,” Jon said. “We 
looked at a lot of franchises in that time and 
kept coming back to Mosquito Joe. We felt it 
was just time to do it.”

For the last 22 years, Jon has taught 
and coached basketball, golf, wrestling 
and football at Plainfield High School, 
Tami’s alma mater. He is a graduate of Ben 
Davis High School where he won a state 
championship in football. Now the decorated 
athletes are teaming up in their new business 
venture which should help residents better 
enjoy their time outdoors.

Jon says that May and June is when 
mosquito season starts to pick up.

“Things have been going really well thus 
far,” Jon said. “We are only a few weeks into 
our first season and have already gotten a lot 
of interest. So we’ve been busy”

Jon will continue to teach throughout 
the school year and spend his summers 
helping alleviate the area’s mosquito and tick 
problems, while Tami is taking on a full-time 
role.

With Zika and the West Nile Virus now an 
ever present concern, the new business may 
prove a very welcome addition Hendricks 
County.

Top: Tami and Jon Utterback, owners of Mosquito Joe 
serving the southwest Indianapolis area.

Bottom left: The encapsulated solution prevents 
mosquitos, ticks, and fleas from reproducing by 
affecting the nervous system of the insects. Once 
sprayed, the chemical will remain a deterrent for the 
entire mosquito season.

Bottomc enter: If there is any kind of water on a 
property, Utterback and his team will treat those areas 
to prevent it from becoming a mosquito hatchery.

Bottom right: One of Utterback’s techs sprays around 
playground equipment. Once sprayed, the chemical 
safe for humans and pets. Jon also offers an all-natural 
alternative mosquito and tick control solution.

 Photos by Chris Cornwall

Mosquito Joe
Plainfield 

(317) 350-1131
swindy.mosquitojoe.com

Former star athletes, married couple, 
team-up in pest control franchise

”
“We are only a 

few weeks into 
our first season 

and have already 
gotten a lot of 

interest.”
- Jon Utterback
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Biz Leadership

By Karl Zimmer
In the previous four articles, I introduced 

and further explored a new paradigm 
of leadership, which I’ve referred to as, 
“conscious leadership.” In the last article, 
I revealed the formula that makes this 
new paradigm of leadership so simple yet 
powerful; simple because it contains elements 
you already possess, and powerful because, if 
followed, it can change the way you look at 
your business, the people around you, and 
ultimately, the world. It can also change the 
way others look at you, which may well be the 
most powerful aspect of all.

As revealed in the last article, the formula 
is represented by the acronym, RULE®, which 
stands for Respect, Understand, Love, and 
Enjoy. In the next few articles, we will explore 
each component of RULE®, beginning here 
with Respect. Respect may be considered the 
foundation of the formula because it is the 
first element. We all know the word, “respect,” 
yet we may have different interpretations. For 
our purpose here, we can define “Respect” 
by the following: “Treat others the way that 
they would like to be treated.” The best way to 
show respect for someone is to treat them the 
way they want to be treated, not to assume 
that they would like to be treated the way we 
would. Another important component is to 
understand that we earn respect by giving it. 
Respect is not earned by demand or title.

Albert Einstein said, “Example is not 
another way to teach, it is the only way to 
teach.” As leaders, we lead by example. When 
we show respect for others, we are more likely 
to gain it from them, in return. When I was 
President and CEO of the flexible packaging 
company, if I was in one of our plants and saw 

a piece of paper on the floor, I’d pick it up and 
throw it away. I also wasn’t above helping push 
a 2,500-lb. roll of paper up to a printing press 
just because I was in a suit. It was a matter 
of respecting others and the hard work they 
did. Showing respect for others demonstrates 
leadership, the kind of leadership that others 
want to follow.

In the next article, I will introduce the next 
element, “Understand,” and it has a twist. This 
column is dedicated to sharing experiences, 
research, and ideas about making great 
leaders. A conscious leader is made, not born. 
By following along with these articles, you will 
learn how practicing the formula represented 
by RULE® can propel you to living a more 
joyful life as well as leading your organization 
to achieving greater success. You may even 
learn how to RULE® the world!

Leadership, Respect

Karl Zimmer III is a Speaker and Board 
Certified Hypnotist. He is Advisory Board 
Chair for the International Center for 
Intercultural Communications at IUPUI, 
the former CEO of a leading packaging 
company and founder of a limousine 
company. His practice, Zimmer Success 
Group (http://Z-Success.com), is in 
Plainfield, IN.

Scott Flood can be contacted via email 
at sflood@sfwriting.com or by calling 
(317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

The Personal Touch

By Scott Flood
Many of the companies that have the best 

information do the worst job of presenting 
it. They have the expertise, but the wrong 
people are responsible for sharing what they 
know. It’s not really their fault. Each of us 
has specific skills and areas of knowledge. 
But just because someone is an expert on a 
particular subject doesn’t mean that they’re 
also an expert at presenting what they know 
in written form. Some of the most brilliant 
people I’ve worked with were also some of 
the poorest writers or just didn’t know how 
to translate their subject matter into easily 
understood prose.

There’s a simple way to ensure that your 
company’s expertise is being presented as 
clearly and effectively as possible: work with 
a professional ghostwriter. A ghostwriter 
is someone who takes what your subject 
matter experts know and transforms it into 
well-written content for your website, blog, 
enewsletter, magazine articles, white papers, 
speeches, or any number of other channels.

Beyond producing higher-quality work, 
a key benefit is that ghostwriting makes the 
most of your subject matter expert’s time. 
You want your expert to use his or her limited 
hours in the most productive and profitable 
way -- and that’s probably not agonizing over 
sentence structure. 

Typically, a ghostwriter will sit down with 
your expert or conduct a phone interview. 
That provides the ghostwriter with the basic 
information for the project, as well as an 
opportunity to hear how the subject matter 
expert talks and thinks, so the finished work 
will “sound like” it came from the expert.

Next, the ghostwriter will draft the content

 and submit it to your expert for review. When 
the story or post eventually appears, it carries 
the expert’s name. Nobody else is aware that 
an outside writer was involved -- that’s why 
the process is known as ghostwriting. 

Are your communications materials 
presenting your company’s expertise as 
clearly and effectively as possible? Maybe it’s 
time to find a ghost.

Are the wrong people sharing your story?

"The best way to show 
respect for someone is to 
treat them the way they 

want to be treated"

"You must become fluent in 
the “way” consumers want 

and desire what you are 
offering."

By Jim Ittenbach
In the era of personalized consumerism, 

buyers only want to engage with brands that 
clearly demonstrate why a product or service 
could or should be important to them. To do 
so requires crafting an emotion that triggers 
interaction. 

Regardless of the marketing channel 
employed, the best pathway to engaging 
consumers in a meaningful manner is through 
intriguing content embedded within innovative 
storytelling and graphic visualization.

Some brand personalities and offerings align 
well with consumer’s desires, wants and needs. 
These brands create more than a simply need-
based transaction; they invoke a rewarding 
and gratifying emotion between the buyer and 
the seller. Uber does more than pick up and 
deliver folks at lower prices. Uber empowers 

consumers by allowing them to “take control” 
of the need to go places or retrieve items while 
engaging with and supporting an independent 
wage earner. This creates a rewarding win/win 
for all parties involved in the transaction. 

If your brand is struggling to craft a compelling 
brand story or energize your offering so that it 
can truly engage consumers, then you need to 
embed yourself within your consumer’s realities 
in short order. You must become fluent in the 

“way” consumers want and desire what you are 
offering. You must be capable of telling a story 
that the consumer can visualize, engage with 
and emotionally identify with the gratification 
of the outcome of using your brand/offering. 

Qualitative research methods are perhaps 
the most effective way to gain access to this 
consumer space. Today’s researchers have 
developed a cadre of innovative methods that 
go where the consumer goes and connects with 
the tools that consumers use to engage and 
communicate with the world around them. 

Our SMARI researchers have developed 
a unique cross-section of online, mobile and 
in-person interviewing styles that allow them 
to immerse themselves within the realities of 
consumers and become intimate with their 
beliefs and value tenets. While occupying this 

revered consumer space, a vivid understanding 
can be gained about why a buyer chooses one 
brand over another and how brand loyalty is 
earned. 

Armed with this rich and robust fodder, the 
marketer can truly begin to craft a brand story 
and product/service benefit offering that does 
more than increase engagement and interest—
it can also trigger a sustaining relationship 
through vivid visualization and emotional 
connections. Live Long and Prosper.

Biz Research
Brand Storytelling

Jim Ittenbach is owner of SMARI, a 
research company, and he offers insights 
based in his years conducting research.
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In  our  community,  power  is  more than  
just  electricity. 
Visit HendricksPower.com to discover the power of your co-op. 



When communities are healthier, employer health care costs are reduced, paving the way for 
economic vitality. More and more innovative companies across the country recognize that 
wellness is also at the core of employee satisfaction and personal fulfi llment.
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GOLF
GUIDE
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Hendricks County has a variety of challenging golf courses for any skill level
By Brad DuBois 

I can’t believe it’s been over five years since 
I left the golf business.  I still get questions 
once in a while from people that remember 
me from those days.  Usually they are ques-
tions about equipment or golf courses, and I 
almost always get the question, “Do you miss 
it?”  I must say that I do miss the customers 
and helping them with their games.  Fortu-
nately, I still see many of them around the 
county when I’m out trying to chase a small 
white ball into a hole.

We are very lucky in Hendricks County to 
have challenging golf courses for every skill 
level.  Whether you are a weekend warrior 
and play for social interaction or a more se-
rious player that is constantly practicing and 
working on your game, Hendricks Coun-
ty has eight golf courses with a total of 126 
holes. There is something for everyone.   

Deer Creek, an 18-hole course in Clayton, 
has beautiful scenery and is always in great 
condition.  It has several difficult holes such 
as hole 2 with its water challenge and hole 8, 
a par 3 with forced carry. Just down the road 
on US 40, west of Plainfield, is Oak Tree. It 

has some early Pete Dye designed greens 
on the front 9 and lots of trees to avoid on 
your way to the hole.  Any golfer will have a 
great time trying not to three-out the greens. 
In the northern part of the county on the 
western edge of Pittsboro is Pittsboro Golf 
Course.  It is a 9-hole track that is perfect 
for the beginner and younger player, but still 
can be fun for any skill level.  

Prestwick Country Club, the only pri-
vate club in the area, lies in the center of the 
county.  It has hosted many IHSAA Boys 
and Girls Golf Finals.  They also always have 
a “Community Day” in the season to allow 
the public access to play the course. Watch 
for it!  Back to the north just east of Pittsboro 
is Quail Creek; a very nice 18-hole course 
that is a great value and still maintains great 
conditions and challenges.  From there we 
will travel northwest to Tomahawk Hills.  
This 9-hole course is nestled in the farthest 
northwest township in Hendricks County.  
It’s a pleasure to play and has a lot of inter-
esting holes to try to par or birdie.  

Twin Bridges, located in Danville, was 
originally a National Audubon Society sanc-
tioned property.  The 18 holes are on buf-
fer land that borders Waste Management’s 
Land Fill, but don’t let that fool you.   It has a 
wonderful layout that is sure to give even the 
better golfer a run for his money.  Finally, we 
come to West Chase in between Brownsburg 
and Pittsboro, whose layout has the flavor of 
a links-style course on the front and a more 
traditional layout on the back 9.  It is a good 
test for both the long game and also wedge 
play as many of the greens are guarded but 
have sand and grass bunkers.

Unfortunately, in the past decade we have 
seen many golf courses in central Indiana 
succumb to economic pressure. This has 
led to closures and redevelopment into an 
entirely different use.  Friendswood is one 
such golf course in the most southern part of 
the county.  Many county golfers both were 
taught and played the game on the former 
9-hole course. It’s truly missed.

We have three other golf courses that are 
just over the Hendricks County line that 

should be mentioned.  White Lick, whose 
property line is shared with the county line 
north of Brownsburg, is a great 9-hole course 
where any beginner would have a good time 
learning the basics.  Eagle Creek to the east 
also shares a property line with the county 
and is a “Golf Mecca” in many ways with two 
18-hole courses to choose from.  Just across 
the border in the southeast we have Heart-
land Crossing that was originally a Nick 
Price Design, and at one time had more sand 
traps than any course in Central Indiana; a 
very worthy track.

The thing I enjoyed most about the golf 
business was the relationships and friend-
ships that were formed and that still exist to-
day. I can still happily tee it up with those 
folks today.  See you on the links!

Editor’s Note: Brad DuBois traded his ca-
reer in golf to become the executive director of 
the Plainfield Chamber of Commerce.

SPECIAL SECTION

By Jeff Schroeder, Head PGA Professional 
Prestwick Country Club

The golf season is now un-
derway and many are contem-
plating how they can use golf 
to help their favorite chari-

table organization. Here are a few tips for 
those that are organizing a golf outing for 
their charity.

1. Choose a date and venue. Most outings 
are held on weekdays and all golf courses 
welcome golf outings at their facilities. De-
pending on the course you choose will also 

determine what it will cost to have your 
event. When choosing a course there are few 
things to consider such as the location, the 
type of course whether public or private and 
do they have a PGA Professional on site to 
help with event. 

2. Set a goal as to how much you would 
like to raise for the organization or cause. 
This will help determine how much you will 
need to charge per player or foursome and 
also how many participants you will need.

3. Once you have set your goal and deter-
mined the fee to be charged it’s time to start 
organizing sponsorships for the event. Some 
common sponsorships are having a title 
sponsor for the event, a beverage cart spon-
sor, hole sponsorships and a lunch or dinner 
sponsor. The sponsorships will basically off-
set all the fees that the venue will be charg-
ing to host your event. 

4. Some other options to make your event 
a success is to have door prizes donated 

along with doing a raffle to raise extra mon-
ey for the event.

5. If you need additional help or ideas for 
your event give your local PGA Professional 
a call for some advice on outings.  Their ex-
pertise in the business will go a long way to 
make your event a success.

These are just a few of the basics to help you 
get your event started. Remember the main 
goal is to raise funds for your charitable orga-
nization and bring awareness to the cause.

Tips to make the most of your golfing fund raiser
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5197 Fairway Drive • Avon, Indiana 46123
(317) 745-6448 

www.prestwickcountryclub.net

Hendricks County’s only private club!

Membership 
Open House
Saturday, May 20, 2017 

Call for Tee Times
Proper Dress Required 

New member signing bonus!

Join for 
$2100 

(the rest of 2017)

Non-Member Test Drive
Golf, Cart and Range: $35
Monday and Tuesday Only

Good for up to 4 Players
Must call for advanced tee time. 

Proper dress required.
Expires May 31, 2017

Amenities:
• 18 Hole Championship Golf Course

• Practice and Short Game Areas
• Dining  • Weddings & Banquets
• Golf Simulator  • Golf Outings

• Golf Lessons & Clinics
• PGA Jr. League  • PeeWee & Jr. Camps

• Club Repair  • Custom Club Fitting

No Initiation Fee!   No Assessments!

LIMITED OFFER!
Includes: Dues, Cart & Range

*Some restrictions apply.
Limited to the first 20 families.

SPECIAL SECTION

Lesson of my early golf experience
and why lessons are important

By Rick Myers
I have only been knocking the golf ball 

around for a short time, and I occasion-
ally ask myself “Why did I wait so long 
to play?”  Golf is a great game that I have 
focused on getting better at with each 
year. This year is no different. Seventy-
five degrees, a golf course, good friends 
and a cocktail or two cannot happen fast 
enough.

Here are a few things I have learned 
about the game since I have been playing 
the past several years, that I hope you, the 
novice, will find useful:

• If you want to get good, plan to play 
in as many scrambles (golf outings) as 
you can. There is absolutely no pressure 
on you - providing you are playing with 
a group of people you know and who are 
also looking to have fun. There is no en-
joyment being with anyone in your four-
some who is treating the chamber out-
ing as if it were the Ryder Cup. Seriously 
though, you can learn a lot about your 
game, and if you’re lucky you will be sur-
rounded by people who are willing to help 
you with it. Although, I have found most 
often people are reluctant to tell you what 

you are doing wrong – unless, of course, 
you ask.

• Do not get hung up on equipment. 
Particularly golf balls. At most amateur/
recreational skill levels, the ball is not go-
ing to make any difference. It is still in the 
way you swing. I could be totally wrong 
about this, but I have hit some of the 
cheapest balls much farther – and straight 

– down the fairway than I have with some 
of the more expensive ones. Go figure.

• Spend time at the driving range. Up 
until last year I did not do this nearly 
enough. There is no pressure – just you, 
your club and the ball. In fact, there may 
not be a better relaxing evening than be-
ing at the driving range. Additionally, the 
driving range provides a great opportuni-
ty to work with your irons. When I first 
started playing I wanted to knock the 
ball off the tee with my driver. I was con-

vinced smashing it with my driver was go-
ing to make me a good golfer. Not so. It is 
your short game that will make you bet-
ter quicker, which is precisely why playing 
in scrambles is to your advantage because 
you have an opportunity to hone your 
short-game skills – and it can make you 
look really good, even if you struggle off 
the tee.

• However, if you seriously want to be 
a better golfer, seek lessons. I did so sev-
eral years ago, and I am ready for lessons 
again. My reluctance in doing so up un-
til now has been that I have seen steady 
improvement in my game and I am con-
cerned that taking lessons may derail 
that improvement. Why? Well, because I 
may have bad habits that will need to be 
changed; almost like starting over again, 
but I believe it is ultimately the best thing 
for my game. 

Here is to a fun, memorable 2017 golf 
season!

Outstanding Golf Course 
Fun Events • Exceptional Service

Greg Jones, PGA
GM/PGA Golf Professional

Twin Bridges Golf Club

1001 Cartersburg Rd. 
Danville, IN 46122

317.745.9098
www.twinbridgesgolfclub.com

“If you want to get 
good, plan to play in as 
many scrambles (golf 
outings) as you can. “
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Top 10 Reasons to Introduce Your Kids to Golf
10. Earlier the better

At some point in their life, your child will probably 
show some interest in learning to play.  Golf, more so than 
other sports, can be difficult game for beginners.   Learn-
ing the basics at a young age can set them up for success 

later in life.

9. Enjoy the outdoors
Local golf courses are some of the most stunning properties around.  

Get your kids outside and on the course to appreciate the beauty of 
nature.

8. Low risk sport
With new awareness of the possible long term health risks associat-

ed with high contact sports, golf provides an alternative to participate 
in a sport with little risk of injury.

7. Scholarship Potential
Hundreds of women’s college golf scholarships go unused each 

year.  There is tremendous opportunity for young female golfers to 
use the game to help pay for college.

6. Manage Emotions
Golf can be a game of extreme highs and lows.  It provides kids with 

the opportunity to learn how to manage their emotions.

5. Exercise
Data shows walking 18 holes is equal to a 3 ½ - 4 mile run.  

Golf is a great way to promote healthy habits with kids. 

4. Life lessons
Kids can learn many life lessons from the game of golf.  

Honesty, respect for others, risk vs. reward, plan manage-
ment, and self-resilience will all be tested throughout a 
round of golf.

3. Play for life
Unlike most sports, golf is a game that can be enjoyed by 

all ages and throughout the entirety of one’s life. 

2. Develop friendships
Friendships made on the golf course can last a lifetime. 

1. Family Time
Whether it’s getting in a round or just hitting the practice 

green, the course is always a good place for the family to en-
joy some time together.

Compiled by Brad Hofmann, 
General Manager,  

West Chase Golf Club   

Deer Creek Golf Club
18 holes over 6,510 yards
with a par of 71 (Public)
7143 SR 39 • Clayton, IN 46118
(317) 539-2013 • deercreekgolfclub.com

Oak Tree Golf Course
18 holes over 6,376 yards
with a par of 72  (Public)
4710 E US 40 • Plainfield, IN 46168
(317) 839-6205

Pittsboro Golf Course
9 holes over 3,111 yards
with a par of 35 (Public)
2227 E US 136 • Pittsboro, IN 46167
(317) 892-3335 • pittsborogolfcourse.com

Prestwick Country Club
18 holes over 6,885 yards
with a par of 72 (Private Non-Equity)
 5197 Fairway Dr. • Avon, IN  46123
(317) 745-6448 • prestwickcountryclub.net

Tomahawk Hills Golf Club
9 holes over 3,100 yards
with a par of 36 (Public)
10291 N SR 75 • Jamestown, IN 46147
(765) 676-6022

Twin Bridges Golf Club
18 holes over 7,058 yards
with a par of 72 (Public)
1001 Cartersburg Rd. • Danville, IN 46122
(317) 745-9098 • twinbridgesgolfclub.com

Quail Creek Golf Club
18 holes over 6,329 yards
with a par of 72 (Public)
7585 Quail Creek Trace N • Pittsboro, IN 46167
(317) 892-2582 • quailcreekgc.com

West Chase Golf Club
18 holes over 6,700 yards
with a par of 71  (Public)
4 Hollaway Blvd. • Brownsburg, IN 46112
(317) 892-7888 • west-chasegolf.com

White Lick Golf Course
9 holes over 2,622 yards
with a par of 34 (Public) 
4 White Lick Ln. • Brownsburg, IN 46112
(317) 852-2931

Hendricks County Golf Clubs and Courses

SPECIAL SECTION



businessleader.bz • May 2017   17Hendricks County Business Leader

$28  
WITH CART

7 DAYS 
A WEEK

• 18 Hole Golf Course 
• Driving Range 
• Golf Outings 
• Memberships  
• Snack Bar 
• Leagues 

• Golf Lessons & Clinics 
• Demo Days 
• Club Repair
• Custom Club Fitting
•  PGA Junior League
•  First Tee Program

www.oaktreegolf.net

Oak Tree 
Golf Course 

offers all the amenities golfers desire!

4712 E US HWY 40 
Plainfield, IN 46168

317.839.6205

Visit us
today!

Now Open 
for the Season!

7143 S State Hwy 39 • Clayton, Indiana

Book your tee times online!   deercreekgolfclub.com

Call Today
(317) 539-2013
...ask about Yearly Membership
 Wedding Receptions
 Event Rentals

Stop by and
Meet our Pro

Check out

NEW ITEMS in

our Pro Shop!

Play the course  
that’s right for you!

By Derek Carlson, PGA Professional
Deer Creek Golf Course

Everyone faces changes.  Whether it is changes in your personal life, or decid-
ing that you can’t play sports at the same level.  Change is always around us, and 
this is true in your golf game as well.  Think about when you first started playing 

golf.  What type of clubs did you have?  What ball did you play?  How far could you hit your 
driver?  As your game changed and evolved, so did your choice in equipment.  I am confident 
that you were making these changes to better your golf game.  So why is there such a hesita-
tion in playing a shorter golf course?

Let me start by asking a few questions.  Are you getting older? Are you hitting your shots 
shorter than you used to?  Are you shooting higher scores?  I know some of you might not 
like the answers to some of these questions, however, I think the answers to these questions 
may help you start to enjoy your round of golf and shoot lower scores.  Who says you can’t 
move up a tee?  I guarantee it’s not the golf shop!  For most of you there is no reason not to 
move up to a course length that allows you to start enjoying your round of golf.  Most rounds 
are not tournament rounds and even then, there is a handicap adjustment that can be made.  
I don’t like to see golfers struggle to play this great game; no one likes to hit 3 woods into par 
4’s.  This makes for a much less enjoyable round compared to hitting irons into greens.  Are 
there a few holes where you used to have to lay up, but now the hazard is not in play?  Mov-
ing up will allow you to play the course as it was designed to be played.  

I know when I play with the Men’s Club I will play the back tee and allow them to play from 
whichever tee they want to play.  I want it to be equal after the tee shot.  This allows for the 
scoring to be made with the scoring clubs.  If you aren’t sure what tees to play, just ask the 
golf shop, each course has a shorter set of tees, or maybe a combination of tees that will fit 
your golfing ability.  So give it a try, and play a shorter tee at your favorite golf course.  I am 
confident you will hit clubs you haven’t hit in a long time.  Everyone enjoys a lower score!

SPECIAL SECTION
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2017 Hendricks County Golf Outings of Note
May 4 ______________________________________________________ 
Inaugural Kiwanis Club of Avon Golf Outing to benefit the Avon Education Foundation 
and Youth Leadership Hendricks County / Prestwick Country Club / Contact: avon-schools.
org (317) 544-6090. 
May 18 _____________________________________________________
Danville Rotary Club’s Harold Martin Open benefiting Sycamore Services, Inc. / Twin 
Bridges Golf Club / Contact: rotaryofdanville.weebly.com or (317) 745-8544 or (317) 753-
3038. 
May 20 _______________________________________________________________
5th Annual Golf Invitational to benefit Family Promise; Deer Creek Golf Club / Contact: 
golf@familypromisehendrickscounty.org or (317) 296-3742.
June 1 ______________________________________________________ 
Hendricks Regional Health Foundation Golf Outing / Country Club of Indianapolis / 
Contact:  supporthendricks.org or (317) 745-7376.
June 6 ______________________________________________________ 
Hendricks County Community Foundation / Prestwick Country Club / Contact:  hen-
drickscountycf.org or (317) 268-6240.
June 8 ______________________________________________________ 
Danville Chamber of Commerce / Twin Bridges Golf Club / Contact: danvillechamber.org 
or (317) 745-0670.
June 9 ______________________________________________________ 
Brownsburg Education Foundation / West Chase Golf Club / Contact: brownsburgeduca-
tionfoundation.org or (317) 852-1056. 
June 9 ______________________________________________________ 
Danville Education Foundation / Twin Bridges Golf Club / Contact: warriordcef.org or 
(317) 210.327.
June 15 _____________________________________________________ 
Plainfield Chamber of Commerce / Deer Creek Golf Club / Contact: plainfield-in.com or 
(317) 839-3800.
June 16 _____________________________________________________ 
Danville Police / Twin Bridges Golf Club / Contact: danvilleindiana.org or (317) 745-4180.
June 29 _____________________________________________________ 
Third Annual Fairway to Haven Golf Outing  to benefit Sheltering Wings; West Chase Golf 
Club / Contact: abucy@shelteringwings.org or (317) 386-5050.
June 30 _______________________________________________________________  
Avon Junior Athletic Association / Prestwick Country Club / Contact: ajaaonline.org or 
(317) 839-5480.
June 30 _____________________________________________________ 
Hendricks County Firefighters / Twin Bridges Golf Club / Contact: local4406.org.
July 8 ______________________________________________________ 
14th Annual Eli Welch Memorial Golf Outing / Deer Creek Golf Club / Contact: Eli-
WelchGolf@yahoo.com or (317) 902-6404.
July 13 _______________________________________________________________  
Leadership Hendricks County Golf Outing / Deer Creek Golf Club / leadershiphendricks-
county.org or (317) 718-6178.
July 19 _____________________________________________________ 
Rotary Club of Avon Golf Outing / West Chase Golf Club / Contact: (317) 852-3540.
August 16 ___________________________________________________ 
14th Annual Wings of Golf to benefit the Hendricks County Senior Services, Mental Health 
America of Hendricks County, Sheltering Wings and Sycamore Services / Deer Creek Golf 
Club  / Contact: Tracy Whetstone at Tracy@VisitHendricksCounty.com or (317) 718-8750.
August 23 ___________________________________________________ 
Avon Chamber of Commerce Golf Outing / Prestwick Country Club / Contact:  www.
avonchamber.org or (317) 272-4333.
September 11 ________________________________________________ 
Duke Energy’s 8th Annual United Way Golf Outing  / West Chase Golf Club / Contact:  
(317) 892-7888
September 20 ________________________________________________ 
35th Annual Brownsburg Chamber of Commerce Golf Outing / West Chase Golf Club / 
Contact: brownsburg.com or (317) 852-7885.
Send your 2018 Golf Outing information  to news@myICON.info to be published in next year’s guide.

The Inaugural
Kiwanis Club of Avon
GOLF 
OUTING

May 4, 12:00 PM
Prestwick Country Club, Avon

SHOTGUN START

per 
player

includes lunch and beverages

For more information or 
to RSVP your foursome

contact Kerry Tuttle 
at 317-544-6090 or

kanntuttle@aol.com

Proceeds benefit
Avon Education Foundation  

and Youth Leadership Hendricks County

$85



Leadership Hendricks County is a not-for-profit organization whose mission is to seek, prepare, involve and sustain leaders from diverse backgrounds to 
address community and countywide changes. Since 1993, Leadership Hendricks County has given citizens the background and inside information they 
need to take on effective leadership roles in the Hendricks County community.  To learn more about Leadership Hendricks County or leadership training 
for your organization email Kim Baver at KBaver@LeadershipHendricksCounty.org or visit our website at www.LeadershipHendricksCounty.org.

Looks at Local Leaders
Each month, the Business Leader focuses on how Leadership Hendricks County  

delivers the skills local residents need to provide leadership in our communities.

The color of leadership

Police officers and business managers seem to come 
from two different worlds, but successful practitioners 
in both categories share some skills. One of the most 
important is the ability to develop a quick appraisal of 
other people. For a businessperson, that appraisal informs 
everything from job interviews to negotiations with 
potential vendors. For a cop, it can literally be a matter of 
life and death.

Jon Nolan honed his ability to size people up as a 
police officer in Danville, IL and Avon, and it served him 
well when he made the move to business owner. Since 
2006, Nolan has operated Nolan Security & Investiga-
tions, which provides security staffing services to college 
campuses, logistics centers, industrial sites, and other fa-
cilities. A graduate of Western Boone High School, Lincoln 
Christian University, and the Indiana Law Enforcement 
Academy, Nolan used his knack for assessing others to 
match employees to his clients’ needs.

As a participant in Leadership Hendricks County, Nolan 
learned that he would take the Real Colors personality 
assessment. He had taken other personality tests before, 
and expected similar results, but was surprised by what 
he learned. “This one helped me hone in on the personal-
ity types of the other members of my team,” he explains. 
“Once I was able to understand how they were ‘wired,’ I 

had the tools I needed to help all of us be more success-
ful. By applying the knowledge to how my managers 
think, work, react, and communicate, I was able to be a 
much more effective leader.”

While Nolan had served communities for years, he nev-
er stopped to consider how great communities develop 
before his LHC experience. “It doesn’t 
happen by accident. Careful plan-
ning, thoughtful collaboration, and 
meaningful discussions must occur 
to make a community healthy and 
sustainable. Through LHC, I realized 
just how much work had gone before 
me to get us to where we are today, 
and how much more work we have to 
do to keep up with the ever-changing 
needs of a thriving and growing 
community. And, I began to understand 
what my role should be.”

Today, Nolan uses that awareness as a member of LHC’s 
board, on the Domestic Violence Network board, and with 
the Indy Chamber’s workforce/education development 
council.  The father of two eagerly awaits his summer 

wedding to Kim and 
their Jamaican honey-
moon.

Left to Right: Shane Sommers, Jon Nolan, Eric Hessel

Left to Right: Jon Nolan, Mark Roath, Amie Thomas

What’s your 

color?
What can the assessment Jon Nolan 
described bring to your workplace or 
organization? Find out at an infor-
mation-packed half-day session at 
8:00 a.m. on Thursday, May 18, at the 
Pavilion Center at Washington Town-
ship Park in Avon. 

Part of the LHC Aware leadership 
development series, the program will 
feature Real Colors facilitator Susan 
Rozzi. You’ll learn the color of your 
personality and how it affects your 
interactions with coworkers, clients, 
volunteers -- even your significant 
other. Register at leadershiphen-
drickscounty.org by May 11!

Jon Nolan, LHC 
Class of 2013

Jon Nolan, LHC 
Class of 2013
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By Howard Hubler
Think about going on vacation this summer 

with your kids and think about United airlines 
for a moment. To many people that are on the 
ball, in the next few weeks is when they're go-
ing to go ahead and buy their airline ticket. The 
vision that comes in their head is a video of a 
doctor sitting patiently on a United plane in 
his seat, subsequently being dragged off by two 
sheriffs while his broken nose bleeds from cling-
ing hopelessly to his seat.

In politics, they say it's not the crime, it's the 
cover-up. In corporate America they say it's 
not the mistake, it's the follow up public rela-
tions campaign. At the time this article goes 
to press, this activity will have played itself out 
in front of 300+ million Americans. The jury 
is still out whether United recovers or not. As 
I write this article a week after this video went 
viral, United Airlines has not done a very good 
job with its public relations campaign. From 
my perspective as a frequent flyer, I could see 
them offering one free ticket to any place Unit-
ed flies in continental United States. Since this 
was a public relations nightmare, United would 
omit the customary blackout times of Christ-
mas, Spring break and Easter. At press time, the 
doctors daughter took a pass at $4 million and 
press pundents are making book at somewhere 
around 5 million. 

The biggest respect that I have for the air-
line industry is they have some fabulous lobby-
ist in Washington DC. I have fought some los-
ing customer service battles with every ounce 
of logic on my side but apparently without an 
ounce of rights to stand on. From time to time 
a TV celebrity is on a talk show and just pum-
mels an airline because that is the only reprisal 
they have. The airlines are equal opportunity 
discriminators. From the highest to the lowest 
citizen, every dog has their day. 

I always try to wind my stories up with a 
teachable moment. If you're ever sitting on an 
airplane and two men and a windbreaker with 
"Sheriff" written on the back try to pull you 
out of your seat, don't grab on to the armrest 
tightly. It may very likely result in you breaking 
your nose. I broke my nose once and it was quite 
painful. I really dread the thought of having to 
go through that again. howard@hubler.com

Peer To Peer

"Flying the 
friendly skies"

Howard Hubler can be reached at 
howard@hubler.com.

Visit 
online 
today!

A broken marriage. A troubled teenager. 
A child who has suffered abuse. These are 
just some of the reasons families come for 
professional help at the new Care to Change 
counseling center in Avon.

The center, 10080 E US Hwy 36 Suite A, 
opened its doors in the fall after operating 
for two years at a temporary location.

Co-owners April Bordeau and Dave 
Blanford came up with the concept of a 
faith-based therapy center after conducting 
months of research in Hendricks County.

“We saw a need. We were hearing more 
about people still looking for counselors that 
they could relate to, who had specialized 
training or who were Christian counselors,” 
explains Bordeau.

The staff combines scripture, experience, 
and researched techniques to reach out to 
patients.  While staffers all have a Christian 
background, Bordeau says clients do not 
have to identify with any religion at all. 

Care to Change has counselors from 
different backgrounds ranging from a former 
combat army veteran who can work with 
military families to therapists who specialize 
in helping troubled kids.

“Parents call us out of desperation, they 
say we’ve tried everything, we don’t know 
what to do or our school counselor wanted 
us to call you,” she adds. 

To help their clients, the group wanted a 
space that is professional but also inviting, 
nothing too medical or stuffy. Inside, you 
will find things like a kid’s room with a 
sensory swing and stuffed animals.  There’s 
also a separate back exit so patients don’t 
have to go through the lobby when their 
session is over. 

“Depending on the issue and the type of 
conversation that we are having with the 
clients will determine which room we go in.”

Despite the strides made in mental 
health awareness, Bordeau, a therapist who 
currently sees around 45 of her own patients, 
says there is still a stigma associated with 
professional therapy, especially marriage 
counseling. She says people think they 

should be able to resolve their own problems 
but that’s not easy to do. 

“You likely didn’t sit in a class to learn how 
to be a good spouse, how to communicate 
and how to resolve conflict. So where did you 
learn how to be a wife or husband? Probably 
from what you saw at home growing up,” she 
explains. 

“And most people don’t want the exact 
marriage their parents had,” said Bordeau. 

For couples, the center uses a process 
called Prepare/Enrich to strengthen bonds. 
The approach starts with an individual 
satisfaction assessment on topic s ranging 
from in-laws to intimacy.

Bordeau has seen how the process can 
save marriages and change lives. It’s the 
driving reason behind Care to Change. To 
make a difference. 

Describe your business in one sentence.
Care to Change is a counseling center 

where experienced professionals deliver 
research-based approaches built upon a 
foundation of Biblical truth.

 
What would be one thing that could help 
your business?

Wider recognition in our community’s 
businesses, churches, and schools that 
talking to a mental health counselor is as 
healthy and valuable as exercising and eating 
a nutritious diet.

 
What would you tell someone wanting to 
start his/her own business?

Build upon a solid set of guiding 
principles. Find people who know more than 
you and learn everything you can from them. 
Invest in your team as you grow, because 
businesses thrive when people are truly the 
focus. Finally, never lose sight of the power 
and value of gratitude.

 
What does the future of your business 
look like? 

We will continue to provide a beacon 
of hope to the community, expanding to 

meet the ever-increasing need; partnering 
in service with businesses, churches, and 
schools; training professionals; and creating 
a team to respond to crises.

Compiled by Lindsay Doty

Open 4 Biz
Faith-based therapy center opens in Avon

Care to Change offers inviting space and  an experienced team

CARE TO CHANGE 
10080 E US HWY 36, Suite A, Avon

317-790-9396
Caretochange.org

Call or go online to find out  
more information or schedule a session

April Bordeau, co-owner of Care to Change. 
 Photo by Chris Cornwall

Progressive Euchre 
Tournament

 Every Friday at 7 p.m. 
Park Square Manor

6990 E County Road 100 N, Avon
Donations accepted — refreshments provided

Proceeds benefit Kiwanis Club of Avon
For more information, contact 

ljenks@5ssl.com or call (317) 272-7300.
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By Jeff Binkley
I so wish our new president would quit 

hemming, hawing and pussyfooting around and 
make the Department of Labor’s Fiduciary Rule 
the law of the land. How can it make any kind 
of sense that a supposed “trusted advisor” can 
legally put their interests or the interests of their 
firm AHEAD of the best interests of their client? 

The Department of Labor’s definition of a 
fiduciary requires that advisors act in the best 
interests of their clients, stating that advisors 
MUST put their clients' interests above their 
own or face legal consequences. It leaves no 
room for advisors to conceal any potential 
conflict of interest, stating that all fees and 
commissions must be clearly disclosed in dollar 
form to clients. The rule has been extended to 
apply to any financial professional making a 
recommendation or solicitation. Previously, 
only advisors who were charging a fee for service 
(either hourly or as a percentage of account 
holdings) on retirement plans were considered 
fiduciaries. Now any advisor dealing with 
retirement accounts must put client needs first.

The fiduciary requirement is a much higher 
level of accountability than the suitability 
standard previously required of financial 
consultants, such as brokers, planners and 
insurance agents selling retirement plans and 
accounts. "Suitability" meant that as long as 

an investment recommendation met a client's 
defined objective, it was judged appropriate. 
Now, advisors are legally obligated to put their 
client’s best interests first rather than simply 
finding “suitable” investments. The new rule 
could therefore eliminate many commission 
structures that dominate the industry.

Advisors who wish to continue working on 
commission will need to provide clients with 
a disclosure agreement, called a Best Interest 
Contract Exemption (BICE), in circumstances 
where a conflict of interest could exist. 

An educated investor is a better investor. 
I would encourage you to have an open and 
frank discussion with your advisor about 
their thoughts on the Fiduciary Rule. Should 
they express discomfort and dismay about its 
implementation, ask them why?  If they aren’t 
comfortable with a legal requirement to put 
your interests first, then maybe it’s time to seek 
a new advisor.

The on again off again DOL Fiduciary Rule
Money Matters

Ribbon Cutting

Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or  
(317) 697-1618.

Biz Local
HCEDP visits Brazilian auto-part investors
By Lindsay Doty

Yellow fever shots, a long flight, 10 days, 
9 meetings and lots of conversations in 
Portuguese  (thank goodness for a translator). 
A week in Brazil was not your typical business 
trip for Jeff Pipkin, Executive Director of the 
Hendricks County Economic Development 

Partnership (HCEDP), but 
one he believes could lead to 
investments and jobs back 
home. 

“I went along to not 
only talk about Hendricks 
County, but all the assets 
here,” said Pipkin.

On the trip, he and HCEDP board members 
met with nine different Brazilian companies, 
mostly small auto part distributors who want 
to break into the United States market. 

“A few of those companies have plans to do 
some aftermarket sales and they are wanting 
to partner with  NAPA Auto Parts, O’Reilly, 
those types of companies, to start selling 
their products and then manufacture here,” 
he explained.

The trip came together after a contact in 
Avon, who has roots in Brazil, learned about 
some investment interest.

“A lot of it is relationship building.”

Finding those potential investors is just one 
part of the job for Pipkin, who was promoted 
to Executive Director of the HCEDP last year. 
Since then, he has hired a marketing and 
communications manager, but is still trying 
to build his team.

“That’s the only hiccup, we still don’t have 
our business development position filled yet,” 
he said. 

The non-profit public-private partnership 
that involves employers, government and 
chambers of commerce is designed to 
strengthen the area and Pipkin says the 
economic interest in Hendricks County is 
very strong. 

“I would say it hasn’t slowed down at all.”
He says the HCEDP is currently talking 

with multiple investors for new deals, 
including a large manufacturer that is 
looking to locate on a 600-acre site at the 
Westpoint Business Park, an industrial space 
located at the intersection of State Road 39 
and Interstate 70, just west of Plainfield. 

He says the HCEDP already has two 
“wins” for the year that are expected to create 
more than 200 jobs, but Pipkin remains 
tight-lipped about the details until a formal 
announcement is made. 

“I really can’t give you anything.”

Pipkin

Hedges Family Eye Care

From left: Valerie Saddoris, office administrator ; Shana Elmore, practice administrator; and Dr. Chris Connell, 
O.D. Submitted by the Danville Greater Chamber of Commerce.

Hedges Family Eye Care held its Grand 
Reopening and Trunk Show Friday April 7 
in celebration of their first anniversary of 
reopening. The Greater Danville Chamber 
of Commerce attended the Ribbon Cutting 
Ceremony as Hedges showcased designer 

eyewear. Hedges offers comprehensive vision 
examinations and specializes in the diagnosis 
and treatment of a wide array of eye diseases 
and conditions. Hedges Family Eye Care is 
located at 502 W Main St in Danville.
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‘Suite dream’ finally comes true in Plainfield
By Chris Cornwall

Leaders from throughout Hendricks Coun-
ty gathered in Plainfield April 18 for a ground-
breaking ceremony of an Embassy Suites by Hil-
ton hotel and convention center. The 175-suite 
hotel, described as “a global upscale brand” by 
Hilton, will be the first full-service lodging cen-
ter for Hendricks County and is scheduled for 
completion in spring 2018. 

“You know your guests will be well-taken 
care of when they travel to Plainfield, whatev-
er the purpose, whether that be for business, a 
meeting, or to play,” Alan Roberts said, Global 
Head of Embassy Suites by Hilton.

The project’s proximity to Indianapolis In-
ternational Airport, which serves 8 million pas-
sengers every year, makes it a prime location to 
make use of five banquet rooms, five meeting 
rooms, a boardroom and a ballroom. The 26,000 
square-feet convention center will be able to ac-
commodate 2,000 attendees for business and 
social events.

“With its all-suite configuration and award 
winning reputation, we knew this brand would 
be a catalyst for this side of town,” Jaime Bohler 
Smith said, excutive director of Visit Hendricks 
County.

The idea to build a full-service lodging facil-
ity in Plainfield had been floating around over a 
decade. It hit a snag, however, when the reces-

sion hit in 2008. But when the economy picked 
up again, and with space becoming limited, col-
laborators decided it is was now or never.

“I said if we are going to get something, now 
is the time,” Barat Patel said, CEO and Chairman 
of Sun Developments. “Otherwise, if something 
happens, then all we will end up with here is a 
limited service hotel...”

Local leaders at the groundbreaking cere-
mony emphasized the collaborative efforts in-
volved in making the project a reality.

“We have a good relationship between the 
town council and the chamber of commerce 
and together we make things move and grow. 
We couldn’t ask for anything better than that,” 
Robin Brandgard said, president of Plainfield 
Town Council. “This facility will have a big im-
pact on Plainfield’s community, restaurants, and 
the shops at Perry Crossing. It is all a compli-
ment.”

“The most exciting part about it is that the 
county’s contribution is being paid by those who 
visit the county through the inn-keepers tax,” 
Eric Wathen said, President of the Hendricks 
County Council.

Special recognition was given to Kent 
McPhail during the ceremony. McPhail is pres-
ident of the Hendricks County Tourism Com-
mission. 

“I am certain that no one person has worked 
harder on this project than Kent McPhail,” 
Bohler Smith said. “The number of meetings 
he has attended in the past four years has to be 
in the hundreds. As President of the Hendricks 
County Tourism Commission, Kent McPhail 
has shepherded this project from start to finish.”

McPhail joined the commission in 2000, 
making him its longest serving member.

“Even back in 2000 we talked about the pos-
sibility of having a conference center and full 
service hotel in our county and community, so 
we have been working on that for a long time,” 
McPhail said. “This project is the first private 
public project of its kind for Hendricks County 
and it has taken a lot of effort and hard work.”

“It has not only met our vision and it has also exceeded our expectations. So it is a 
great project. This project is the first private public project of its kind for Hendricks 

County and it has taken a lot of effort and hard work."
Kent McPhail, Hendricks County Tourism Commission President

“Our community will be able to host events and activities from across the Midwest 
that we had not been able to do before.”

Jamie Bohler-Smith, Visit Hendricks County Executive Director

“On Behalf of the county, I couldn’t be more pleased to be here and to celebrate this 
momentous occasion to celebrate our first full service hotel and conference center.”

Eric Wathen, Hendricks County Council President

“The sun rises on Plainfield, and it has today, it has been a beautiful day, and I use 
that to signify the fact that new growth and continued growth, and with the help 

of everybody, we have managed to keep that going.”
Robin Brandgard, Plainfield Town Council President

“Everything came together, it was not easy, but nothing comes easy in life. So with the 
help of the Hendricks County tourism commission, the council, the town of Plainfield, 

here we are today, watching with a brand new embassy suite, 
hopefully by this time next year, it will open.”

Barat Patel, Sun Developments CEO

“This beautiful hotel, when finished, is going to feature 175 suites, 
all located within a short distance to the Indianapolis airport. We 
will make all your leisure and business guests feel right at home, 

with the best in customer service.”
Alan Roberts, Embassy Suites by Hilton Global Head

Photos by Chris Cornwall

Eric Wathen and Robin Brandgard Jamie Bohler Smith and Alan Roberts

Kent McPhail Barat Patel

Embassy Suites by Hilton rendering.  Submitted illustration
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10 - Danville Chamber of 
Commerce (members’ meeting): 
Wednesday, May 10 at 11:15 a .m. 
at HC 4-H Fairgrounds, 1900 E Main 
St. Danville. For more information, 
call (317) 745-0670

16 - Plainfield Chamber of 
Commerce (member’s meeting): 
Tuesday, May 16 at 11:30 a.m. at 
Plainfield Rec and Aquatic Center, 
651 Vestal Road, Plainfield.  For 
more information, call (317) 839-
3800

17 - Brownsburg Chamber of 
Commerce (members’ meeting): 
Wednesday, May 17 at 11 a.m. at 
the Brownsburg Fire Territory, 470 E. 
Northfield Dr. Brownsburg. For more 
information call (317) 852-7885

23 - Avon Chamber of Commerce 
(members’ meeting): Tuesday, 
May 23 at 11:30 a.m. at Prestwick 
Country Club, 5197 Fairway Dr., 
Avon.  For more information, call 
(317) 272-4333

Avon Chamber New Members

Comcast Business 
5330 East 65th Street 
Indianapolis, IN 46220 
317-767-4622

American Mold Experts 
137 Production 
Drive|Avon, IN 46123

Office Installation Services 
5709 Park Plaza Ct 
Indianapolis, IN 46220 
317-288-5047

HOPE Healthcare Services 
107 Park Place Blvd 
Avon, IN 46123  
317-272-0708 

Kirkpatrick Management Company 
5702 Kirkpatrick Way 
Indianapolis, IN 46220  
317-570-4358

Hendricks County Humane Society 
3033 E. Main Street 
Danville, IN 46122  
317-745-3338

Firehouse Subs 
10726 E US Hwy 36 
Avon, IN 46123   
317-209-9005 

Brownsburg Chamber New 
Members

Kid's Planet 
499 Southpoint Circle Ste. 101/102 
Brownsburg, IN 46112 
317-939-2198

Integrity Mortgage Group 
650 North Dale Schrier Dr. Ste. A 
Brownsburg, IN 46112 
317-852-1827

Kona Ice of Midwest Indiana 
Brownsburg, Indiana 46112 
765-543-5222

HOPE Healthcare Services 
107 Park Place Blvd 
Avon, IN 46123 
317-272-0708

Danville Chamber New Members

Bilal Transportation LLC 
718 S. Grand Ave 
Indianapolis, IN 46219 
317-721-3331

AnADesigners LLC 
108 Parkridge Drive 
Danville, IN 46122 
317-721-2059

JKS Web Solutions, LLC 
295 S. Tennessee St. 
Danville, IN 46122 
317-989-7925

Plainfield Chamber New Members

Realty Solutions Llc 
PO Box 355 
Plainfield, IN 46168 
317-839-600

Pep Boys 
807 Perry Road 
Plainfield, IN 46168 
317-837-2200 

Sylvan Learning Center 
302 N Dan Jones Rd., Ste. 115 
Plainfield, IN 46168 
317-247-7664

Sales Leads 
Newly incorporated businesses 
through April 23, 2017 
Moda Luna 
March 22, 2017 
Julia Henson

Avon All Sports Camp 
March 22, 2017 
Tom Sesslar

Ryanbirk.com 
March 24, 2017 
Ryan L. Birk

Coopers Lawn Service 
March 24, 2017 
Ronnie Cooper

Avon Beginning Strings Camp 
March 29, 2017 
Angela Roamer

Steepwell Fitness 
March 29, 2017 
Edward D. Lewis 
Edward Lewis 
Lewis Creative 

Sids Power Washing 
April 3, 2017 
Mark Siddons

Too Busy to Clean 
April 4, 2017 
Tina Gardner

SR Jones Interior Repairs 
April 13, 2017 
Stephan Jones

Juicin for Life 
April 17, 2017 
Kevin Wurster

Mitchell Gaston Films 
April 17, 2017 
Mitchell Gaston

C & C Auctioneering 
April 18, 2017 
Grover B Cook Jr.

PLANNER OF NOTE

Service Guide

HYPNOSIS

CAR REPAIR

Let us help you with:
♦ Filing a Claim
♦ Rental Arrangements
♦ Free Estimates

Located behind Lowe’s at  
Dan Jones Rd. & Rockville Rd.

Hours: Mon-Fri, 7:30am - 5:30pm
292 S. County Rd. 800 E. • Avon, IN 46123

Call Today! (317) 272-6820

UH OH!

PRINTING

JDH Contracting, Inc.
MEMBER OF THE MONTH

JDH Contracting, Inc.
8109 Network Dr.

Plainfield, IN  46168
(317) 839-0520

From left: Becky Harris, Board Director; Linda Adams, Board Director; Joanna Carter, Board Director; 
Kevin Ponto, Board Director; Cal Harris, JDH Contracting; JD Harris, JDH Contracting;  Chad Hauskins, 
Board Director; Joanie Schmidt, Board Director; Tom Booher, Board Director; Brad DuBois, Plainfield 
Chamber of Commerce Executive Director; Rick Shaw, Board Director. 



7378 Business Center Dr., Suite 100 • Avon, Indiana 46123
(317) 272-1010 • www.mantoothinsurance.com

“SUCCESS” IT’S WORTH PROTECTING!
With Mantooth Insurance Agency handling your

commercial insurance program, you can take comfort 
knowing your business  

is protected.

WadeRalph


