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Rick Myers is founder and publisher of 
the Hendricks County Business Leader. 
Email: rick@businessleader.bz

By Rick Myers
I saw somebody recently that I hadn't seen 

for a while. He asked me if I was still doing 
what I'm doing. I told him absolutely. Our 
conversation got me thinking about so many 
people now days who get involved in some-
thing and for whatever reason they decide 
to make a move; more often than not, these 
moves are lateral ones, which means much of 
the gains that they made – whether in their 
own business or working for someone else – 
is all for naught. 

I continued to tell him that when I got into 
this I was doing it for the long haul. It's a pas-
sion of mine and has been for the last 35-plus 
years. An appropriate conversation being that 
this issue represents our 11th year anniversa-
ry. As I've stated before, when we publish this 
September issue I couldn't be more proud. 
And that being said, it is with great enthusi-
asm that I introduce to you the new editor of 
the Hendricks County Business Leader, Chris 
Cornwall. 

Chris, who lives in Avon, is a 2012 gradu-
ate of the University of Southern Indiana with 
a B.A. in English (emphasis in Writing Com-
position). He doesn’t have an academic back-
ground or any experience in journalism what-
soever – but I think that is a good thing. What 
he does have – and what I could tell in my ini-
tial interview with him – is a strong desire to 
succeed and a work ethic that will surely get 
him to that goal.

This is not an easy business – fun, yes, but 
easy? I often say the dirtiest four letter word 
in the vocabulary is the word EASY. When 
something seems easy you probably haven’t 
put your heart into it. For the last eleven years 
those who have contributed in any way to the 
Business Leader have put their hearts into the 
publication. Chris, I am sure, will work no dif-
ferently

Ours is a pay-attention-to-details business 
and with the already sharp eye of our long-
time copy editor Katie Mosley, Chris will be 
there to aid her in the practice, but his big-
gest job will be providing our readers with the 
best content that can be created to Hendricks 
County. 

If you have a story idea or a press release 
to send us, please make contact with Chris at 
Chris@icontimes.com.

Thank you for reading the Hendricks 
County Business Leader.

Cornwall becomes 
editor of HCBL

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

FROM THE PUBLISHER
WIN FIELD LEVEL 

COLTS TICKETS!

Register today at
www.raystrash.com

for your chance to be a part of the 
Trash for Cash promotion at an Indianapolis 

Colts game in  Lucas Oil Stadium. 
The lucky winner will receive four field level 
tickets, a Colts Jersey, and a chance to win

$1,000 in cash!

VISIT OUR WEBSITE TO FIND OUT MORE

RAYSTRASH.COM
3 1 7 - 5 3 9 - 2 0 2 4



4   September 2016 • businessleader.bz Hendricks County Business Leader

Times-Leader Publications, LLC
6319 E. U.S. Hwy 36, Ste 3C, Mailbox #16
Avon, IN 46123 • Phone: (317) 451-4088

Email: info@businessleader.bz

Founder & Publisher Richard K. “Rick” Myers
Director of Operations Haleigh Inscore

Editor Chris Cornwall
Contributing Writer Gus Pearcy

Content Editor Katie Mosley
Design/Production Carey Germana

www.businessleader.bz
Copyright 2016© 

Times-Leader Publications, LLC 
All rights reserved.

Gus Pearcy is a contributing columnist 
to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 
or pearcy.gus@sbcglobal.net. Gus blogs 
frequently at guspearcycommunica-
tions.wordpress.com.

Yes, we want your letters: 
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By Gus Pearcy
Recently, I had an epiphany. I tell dad 

jokes. Typically, a “Dad Joke” is a failed at-
tempt at humor, and usually uttered by a 
father figure who enjoys them immensely. 
Children learn eye rolling from dad jokes. 
Wives learn their elbows can be weapons be-
cause of dad jokes.

But how did dad jokes evolve? Previously, 
family planning was a bit of a joke itself, and 
the number of offspring commonly reached 
double-digits. Farm families found it pru-
dent to not only grow corn, but to rear a 
bevy of children that eventually became su-
per cheap labor. There were so many kids 
that fathers had trouble getting close to any 
of the children.

Then, the Great Depression came and no 
one had children. No sense in bringing in ex-
tra mouths to feed when you couldn't feed 
your own.

After WWII, returning troops felt the 
need to have children again, but in lower 
quantities. Oh sure, the Baby Boomer Gen-

eration is the largest of its kind, because ev-
eryone was producing a kid or two. More 
people having fewer babies still resulted in a 
larger generation in the late 1940s.

Inside the family, the average child count 
was dropping to the standard 2.5 kids. Kids 
became more precious as individuals. If a 
child died post WWII, it seemed to leave a 
bigger hole. Of course it's unthinkable but 
these are statistics you can't ignore.

Thus is born the age of the helicopter par-
ent who gets too involved in every aspect 
of a kid's life. These precious children spent 
more quality time with family members.

More time with dad.
This confluence of events set up the in-

creasingly awkward relationship of dads and 
kids. It's a new world where fathers weren't 
gone for days at a time to hunt food for the 
winter. Dads and kids were forced to be to-
gether. In many ways this was a boon to civ-
ilization. Dads helped raise their children 
with macho values.

But out of the awkwardness, dads were 

forced to say stuff. While they may have 
spent the last 20 years with foul-mouthed 
peers, they now were talking and cooing 
with babies.

Suddenly, dads were stuck in the spotlight, 
unable to use their dirty jokes and double-
entendres to entertain the kids. When that 
happens, you suddenly rely on puns and 
clean jokes that never make anyone laugh. 
Dads, when they laugh, aren't laughing at 
how clever they are but how they were able 
to come up with "clean" material. 

You won't find this history online. It's an 
exclusive and totally the truth, so help me, 
Dad.

Anatomy and origins of the Dad Joke

Our View

OPINION

CartoonQuote of the Month

Many of life’s  
failures are people  

who didn't realize how 
close they were to 

success and gave up.

~ Thomas Edison

Humor

Small business still  
a big part of HC

The latest data (2014) from the In-
diana Department of Workforce De-
velopment shows that businesses with 
9 employees or less accounted for 
70% of the total in Hendricks County. 
But between 2009 and 2014, the to-
tal number of these small businesses 
showed an increase of only 3.3%. This 
is in sharp contrast to businesses with 
100 or more employees.  In the same 
time-span, the rate of growth was near-
ly 10 times higher at 30%. The number 
of small businesses has not declined. 
However, in terms of total population 
and business growth, they have not 
kept up stride for stride as a whole.

With the trend favoring large com-
panies by a factor 10, what does it mean 
for Hendricks County? For starters, an 
increase in population - what is already 
a strong housing market shows no in-
dicator of slowing down. Jobs will be 
created in education and health care. 
A bigger population may also promote 
competiveness in the form of job seek-
ers, driving productivity up. 

Without question, big companies 
have their benefits. But hard working 
local venders benefit the community 
as well. They add diversity to the prod-
ucts available to us, customer service 
is more hands on and personal, not to 
mention the money spent there goes 
back into the community. 

The values they offer are not writ-
ten on a price tag. Local entrepreneurs 
bring creativity, work ethic, and inge-
nuity to Hendricks County. We sup-
port and commend these individuals 
for making small business a big part of 
Hendricks Country, and also encour-
age any would-be entrepreneurs to take 
a chance.      
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By Gus Pearcy
Most people recognize William (Bill) Bailey. 

He grew up in Avon. He graduated from Avon 
High School. He's a community leader and 
was a founding father for the Town of Avon. 
Yet, few people understand his business and 
why it is successful. Acme Masking, Bailey ad-
mits, does sound like a supplier of Wile E. Coy-
ote and his harebrained attempts to catch the 
Road Runner. But it’s actually a leading suppli-
er of critical support tooling for the aerospace 
industry. Acme (a term indicating first or best), 
has an A-list roster of clients including Pratt & 
Whitney, GE, Rolls Royce, Delta Airlines, Boe-
ing, Honeywell and more. Most of the work is 
in jet engines.

Bailey is a third-generation owner of Acme 
Masking. His grandfather, Homer Bailey, start-
ed the company 62 years ago as an engineer-
ing firm in Avon. It was located in an old in-
terurban building at the corner 
of U.S. 36 and State Road 267. 
The partnership split a couple 
years later and Acme Masking 
was born. In 1978, the business 
was moved to Production Drive 
where it still is today.

Many family businesses lose 
momentum and fail by the third 
generation, but it appears that 
Bailey learned a bit of entrepre-
neurship at Indiana University. 
In 1987, he started Acme Coat-
ings.

"We were building equip-
ment that was done for what 
was still Allison Gas Turbine, 
part of General Motors for ap-
plying a specialty coating on 
turbine plates and vains," Bai-
ley, who is 61, said. "(Acme 
Masking) put in several of these 
systems both domestic and international, and my thought was, if I'm 
going to be building all this equipment and installing it - knowing ev-
erything that has to be done, why not start doing the coating myself?"

Acme Coatings then contracted Acme Masking to build all the 
equipment. "The one company complemented the other," Bailey said. 
"And we just kept going back and forth. So it worked out very well. 
This second Acme took off fast, providing equipment and training 
all over the world. Its last international installation was in Jakarta.

In the 38 years that Bailey has been with Acme, he has seen many 
changes to the industry. As with any business, there have been lean 

times, but Acme has few competitors and it 
can see the same part several times in its lifes-
pan. Not only do they see it when it is manu-
factured, but also when it needs to be refur-
bished.

The Baileys of Avon have been long-time 
community supporters. Bill senior, his father, 
sat on the Washington Township Board and 
Homer helped get the fire department started. 

In 1993, Orville Woody came to Bill Bailey 
Jr. and told him that the latest in a long line 
of attempts to incorporate Avon was failing 
again. After studying it awhile, Bailey knew 
that the plan to incorporate all of Washington 
Township into Avon was just too aggressive. 
It would likely not get approval from county 
commissioners due to the loss of tax revenue. 
So he decided to scale it down, significantly.

One of the largest obstacles on the road to 
becoming a town was the need 
for a certified surveyed area 
of what was to be incorporat-
ed. So Bailey arranged to get 
the plans for the West Central 
Conservancy District, and used 
them as a survey for the origi-
nal town boundaries. 

In 1995, Avon became a 
town. Bailey jokes that the 
main reason the town setup 
committee wanted to incorpo-
rate was because there was no 
package liquor stores nearby. 
He is humble when he talks 
about the effort, but without 
his assessment, Avon as a town 
would have likely come much 
later than it needed to. It was 
not in command of its own 
destiny. Residents didn't have a 
say in zoning issues or services. 

Now residents have the opportunity to elect their own officials and 
dictate the future. Bailey also served as the council president for the 
first three years. 

Baily doesn't dabble much in the politics now. He's too busy liv-
ing a great life. Nope, Bailey isn't a pilot. That would be too predict-
able. Still, he's a bit of a thrill-seeker. He just scratched an item off 
his bucket list when he participated in the Running of the Bulls in 
Pamplona.

"I came closer to the tail than the horn, because I smacked a cou-
ple of them on the rear as they ran by," Bailey said of his trip.

SHOP TALK A chat with aerospace contractor and community  
activist Bill Bailey – on the history of his family business 

and how he helped to incorporate the Town of Avon  

How Bill did it?
What’s the best advice you ever received?
Don't spend if you don't have it.

Best business decision you ever made: 
Charting a course in business aimed at the 
Aerospace Industry and expanding with an 
additional company in the same arena.

Worst advice you ever received: I honestly 
believe that nearly all of the advice I have 
been given has been well intended and I 
have used it to hopefully better myself.

In five years, I want ... In five years I hope 
to still be working, but at my own pace, 
spending much more time on Marco Island, 
FL.

My secret to success... Always work as hard 
as you can, be thankful for your customers, 
and always appreciate those that work for 
you, they are the ones that make you.

COVER STORY

Acme Masking Company, Inc.
240 South Production Drive

Avon, Indiana 46123
Phone: (317) 272-6202

Fax: (317) 272-5314
acmemasking.com

Bill Bailey (also on cover). 
Photos by Rick Myers

We Do That!We Do That!
www.StateBankofLizton.com | 866-348-4674

APPLY ONLINE:  
https://gpatterson-statebankoflizton.mortgagewebcenter.com

We have the right tools for your Construction Loan!
BENEFITS • Competitive fixed rates • Up to 12 months to build 
• Maximum loan-to-value ratio of 90%  • Interest only monthly payments

Gretchen Patterson
Mortgage Lending Manager

317-858-6112  
NMLS #543429

#38407 SBL ConstructionLoans_F10.25x1.5.indd   1 5/31/16   2:13 PM

Bill's list…
Five albums that have shaped Bill Bailey: 
I'll be showing my age with these album 
choices, but here goes as I am quite the 
music fan:
n Beatles, Revolver
n Led Zeppelin, Physical Graffiti
n Hall and Oates, Abandoned Luncheonette
n Allman Brothers Band, Live at the Fillmore
n  The Marshall Tucker Band, The Marshall 

Tucker Band

Above: Machining being conducted at Hamilton Bailey Engineering in the old 
charging station at the corner of US Hwy. 26 and SR 267, now Avon Ave. 

On the cover: Top photo, Bill Bailey's grandfather, Homer, and  
bottom photo, his father, Bill. Submitted Photos

Homer Bailey, far right, standing with 
employees at Hamilton Bailey Engineering. 

Submitted Photo
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OPEN 4 BIZ

After meeting in school at 
the Chef ’s Academy in down-
town Indianapolis, Jason and 
Shannon Anderson knew they 
were on to something sweet. 
After graduation chef Jason 
started The Kick Stand, a mo-
bile food and catering truck. 
“It is a rolling restaurant that 
comes to your door. You can 
stand and watch the food be-
ing prepared while you wait,” 
said Jason. 

Pastry chef Shannon started 
an on-line cake-shop for spe-
cial occasions like weddings 
and birthdays. “Cakes always 
held my interest. I grew up 
watching my mom and grand-
ma decorate cakes,” explained 
Shannon. After 3 years of on-
line sales and watching the 
business continue to grow, 
Shannon opened up a store 
front bakery on May 17th, and 
combined it with Jason’s café 
and catering business.

Jason handles the café which is open for 
lunch and dinner, while Shannon works on 
her special occasion cakes along with a va-
riety of cupcakes and desserts for the café. 
They are married and have three children.

Describe your business in one sentence. 
Basically Buttercream is a small town bak-

ery and café that utilizes local ingredients to 
create fresh and exciting products.

Why did you want to open  
your own business?

We have been doing this for 3 years and 
decided to expand into a brick and mortar 
business. We chose Brownsburg because we 
like the people, they were the first to support 
us when we started the kickstand.

What advice would you give someone 
starting their own business?

Make sure you have a detailed business 
plan and be ready to work. Having a hard-
working and dedicated staff is essential. 
Our business would not be where it is now 
without the help of 
our staff. Also, don’t be 
afraid to make chang-
es and adapt. We have 
had several bakery 
and sandwich options 
we thought for sure 
would make the cut, 
but when something 
is not selling we had 

to pull them. Make sure you have a strong 
backbone. Not everyone is going to agree 
with you and think you are the greatest thing 
since sliced bread. Don’t waste your time 
trying to please everyone, it is wasted energy 
that can be spent elsewhere. Find your target 
market and stick to it. 

What is one thing that could help your 
business?

Letting people know that we are not just 
a bakery. Sure that’s what the sign might say 
but looks can be deceiving. Don’t let the mint 
walls and white tables fool you. We serve ribs 
and killer barbeque sandwiches. So when 
you walk in and smell our smoker don’t be 
surprised. We need to spend time reaching 
out and getting more catering events. Most 
people do not know that we have a full cater-
ing menu. We can do anything from drop off 
lunches to Wedding receptions. 

What do you think about your  
business’s future?

We hope to expand hours and start doing 
dinners in the restaurant 5 nights a week.

Sweet and spicey

Basically Buttercream  
and Cafe

729 North Green Street
Brownsburg, In 46112

(317) 286-7617
www.basciallybuttercreamandcafe.com

Compiled by Sherry Moodie

Owners Shannon and Jason Anderson. Photo by Sherry Moodie

Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or  
(317) 697-1618.

By Jeff Binkley
I’ve written before in this column about 

the “fear gauge” that is the VIX or CBOE 
Volatility Index.  Back on Aug. 9, the VIX 
hit an extremely low 11.18. That low level of 
“fear” indicates a remarkable lack of worry 
in investors’ minds. To be frank with you, I 
don’t know what the future holds. But here 
are a few of my thoughts.

This market is crazy!  
When the Brexit vote took place June 23, 

world markets understandably promptly 
plummeted. But within a few weeks, most 
had all but recovered with the US markets 
on July 12, even eclipsing its previous 2015 
high of 18,209 to close at 18,347. Then two 
days later closed even higher at 18,506. And 
the “Footsie” (FTSE 100 or the British index 
similar to our DJIU) recently just set a 14 
month high as well. All this exuberance after 
the 40-year-long proverbial rug of European 
economic partnership was pulled out from 
under the EEC/EU nations. It just doesn’t 
make a lot of sense. Markets are supposed to 
hate it when rugs get pulled out from under 
40 year multi-country partnerships. Yet they 
keep chugging higher.  

Another thought I have is how in Sam Hill 

are companies still reporting earnings that 
are in line with or beating expectations? Es-
pecially when you peel back the onion a little 
and see that these earnings are coming from 
declining revenues? Apple, McDonald’s, 
Disney, Verizon, Walmart have all reported 
declining revenues. Yet the market shrugs it 
off.  

I don’t understand it at all! Except maybe 
I do.  

That low VIX indicates we have an ex-
traordinarily complacent investing public. 
As long as the market goes higher, we just 
don’t care. Fundamentals like “massaged” 
earnings, declining revenues and deteriorat-
ing productivity be darned. 

I’m not a Chicken Little, there is no indi-
cation that the sky is about to fall. That’s the 
rub. We never see that the sky is about to fall 
until well after it lies in bloody pools around 
us. 

What, me worry?
MONEY MATTERS

BIZ BRIEF

Calling local business leaders
Avon Middle School North’s science department is inviting local business leaders 

to take part in a project with students to evaluate the energy needs and environmen-
tal impact of businesses in Hendricks County. They are asking you to commit to two 
45 minute class periods in November and early December. During the first session, 
participants will talk with students about the business and its specific energy require-
ments. A student-led consulting firm will then present its assessment and offer a more 
environmentally sustainable model. Interested parties can email Ashley Koontz at ack-
oontz@avon-schools.org or Marla Lott at atmmlott@avon-schools.org.
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Jack Klemeyer is the founder and head 
performance coach of GYB Coaching 
(gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

COACH’S CORNER

By Jack Klemeyer
Nearly every client I talk with has experi-

enced a situation where he was certain that he 
had communicated something clearly, only to 
discover, at the wrong time, that the reality 
was that he hadn’t communicated what he in-
tended to at all.

Just so you know, the person you attempt-
ed to communicate with is just as frustrated, 
if not more so. After all, miscommunications 
can potentially put their job or position at 
risk. 

When we begin to tell someone something, 
we have no idea what that person is dealing 
with in his job, his family life and all other as-
pects of life. That is the point from which they 
take in information.

In his book, The 7 Habits of Highly Ef-
fective People, Stephen Covey tells about a 
young father who clamors aboard a subway 
car in the early morning hours when the train 
is packed with commuters. The young father 
has with him several rambunctious children. 
After a short time, a fellow passenger tells the 
father to control his children. The father, as 
if wakened from a trance, explains that they 
have just come from the hospital where his 
wife and the children’s mother has just died. 

He further explained that neither he nor the 
children knows quite how to behave. 

Scenarios (albeit not as emotionally packed 
as the man and his children on the train) 
play out every day in people’s lives. We never 
know what the person standing next to us is 
dealing with in life.

Follow these three steps to mitigate mis-
communication:

1. Make sure now is a good time to talk.
2. Engage as many senses as possible as you 

share your request.
3. Have the person you are talking with re-

cap the communication to check for efficacy.
Be intentional about communication, and 

remember that it’s highly probable that what 
you’re saying may not be what is being heard. 
It’s your responsibility to make sure commu-
nication happens. 

3 steps: reduce misunderstandings

BIZ BRIEF

Jacob Morris of Plainfield High School 
was awarded the 2016 Technical Trade 
Scholarship by Duke Energy Indiana.  
A check for $2,500 was presented by 
Duke Energy Indiana Government and 
Community Relations Manager Steve 
Bahr on Aug. 10 at the Hendricks 
County Community Foundation.             

Submitted Photo

Company/Organization Name: ____________________________
Player Names:
#1: ________________________ #2: ______________________

#3:  ________________________ #4: ______________________
Team Contact Name: Mr./Mrs./Ms. _____________________________________

Mailing Address: _______________________  State: __________
City: _________________________________________________
Daytime Telephone: (        ) _______________________________
Email:  ____________________@ _____________  .  __________
Method of Payment (For “Golf Outing”):
❍ Check enclosed w/this form – “Kiwanis Club of Avon”
❍ Check is being mailed separately

For more information or to RSVP your 
foursome contact Rick Myers at 317-557-1111

The Inaugural
Kiwanis Club

of Avon

GOLF OUTING
October 6, 12:00PM

SHOTGUN START
$85 per player

includes lunch and beverages
Proceeds benefit

Youth Leadership Hendricks County

Send form below by October 5, 2016 to: 
6319 E US Hwy 36, Ste 204, Mailbox #16

Avon, IN 46123

Know your  
advertising power! 
Call today for more 

information. 
(317) 451-1088

EXPAND 
YOUR 

REACH!



 

In partnership with: 

presents 

CANDID 
CONVERSATIONS 

for personal and  

team development 

Thursday, September 29, 2016 

8 – 11 am  

Hendricks County 4H Fairgrounds 

& Conference Complex 

Cost: $75 ($50 for LHC Members & Avon, 

Danville and Plainfield Chamber Members) 

(a light breakfast will be served starting at 7:30 am) 

REGISTER NOW! 
www.LeadershipHendricksCounty.org 

 

 

Program Description 

As situations arise in the workplace we often find ourselves 

running in circles around the ‘heart of the matter.’  Whether it be 

from a fear of resistance by others or our own discomfort in 

bringing up challenging topics, a common reaction to difficult 

conversations is avoidance.  

The art of having ‘candid conversations’ is invaluable and can 

diffuse even the toughest of situations into an open, honest 

environment where ‘real’ results are accomplished. This program 

is designed to walk through how to both provide and receive 

candid feedback/feed forward on the path to creating powerful 

results. 

Learning Objectives 

• Discuss a culture of compliance vs. a culture of 

communication vs. a culture of candor 

• Introduce a Candid Conversation model 

• Discuss listening and questioning skills to maximize 

effectiveness 

• Highlight how to prepare as a provider and receiver of 

“Candid Conversations” 

• Create an action plan for improvement 

Take‐aways 

Participants will discuss types of candid dialogues and watch a 

series of video clips to assess productive versus unproductive 

candid conversations as well as be introduced to a model for 

preparing and delivering candid dialogues. 

LHC Aware: Leadership Development Series 

Facilitator: Sarah Turner 
As a Principal at The Faurote Group, Sarah serves as a professional 

trainer, consultant, and executive coach. Her specialties include 

customized training programs for developing strong leaders, 

personalized coaching plans to assist in determining and achieving 

goals, as well as customized support for corporate initiatives for  

 maximizing success.  With a strong business background in public accounting and years in 

Corporate Talent Development, she brings a unique perspective to all levels of 

employees amongst a variety of industries. Her passion for helping others grow in an 

effort to capitalize an organization’s most precious resource, its people, creates a 

dynamic and powerful formula for results. 

 

 

In partnership with: 

presents 

CANDID 
CONVERSATIONS 

for personal and  

team development 

Thursday, September 29, 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11 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& 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Complex 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& 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Danville and Plainfield Chamber Members) 

(a light breakfast 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served starting at 7:30 am) 

REGISTER NOW! 
www.LeadershipHendricksCounty.org 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as 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as be 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to a model for 

preparing 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Aware: 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Development 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Turner 
As a Principal at The Faurote Group, 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serves as a professional 

trainer, consultant, and executive 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include 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training programs for developing strong leaders, 

personalized coaching plans to assist in determining and 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goals, as well as customized support for 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initiatives 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maximizing success.  With a 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business 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in public accounting and years in 

Corporate Talent Development, she brings a unique perspective to all levels of 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amongst a variety of industries. 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Facilitator: Sarah Turner
As a Principal at The Faurote Group, Sarah serves as a professional trainer, consultant, 
and executive coach. Her specialties include customized training programs for 
developing strong leaders, personalized coaching plans to assist in determining and 
achieving goals, as well as customized support for corporate initiatives for maximizing 
success. With a strong business background in public accounting and years in Corporate 
Talent Development, she brings a unique perspective to all levels of employees amongst 
a variety of industries. Her passion for helping others grow in an effort to capitalize 
an organization’s most precious resource, its people, creates a dynamic and powerful 
formula for results.
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Sixth-generation jeweler  
carries on Saharan tradition

When Abou Allal isn’t working as an interpreter for area hospitals, he is handcrafting jew-
elry in the tradition of his ancestors. His metalwork brings a little Saharan culture to Hen-
dricks County. 

Each detailed piece of jewelry is unique, but also represents the culmination of a years 
long tradition. He forms them by hand, using only an anvil and his specialized hammer that 
doubles as an etching tool. His skill and precision is etched in the bronze, silver, and copper 
bracelets displayed on his table. “This one has ebony on each end. See how they are coming 
together? It means unity for the Sahara.”

Originally from the African country of Niger, Allal migrated to the United States in 2007. 
He and his wife have 6 children together. “I have one daughter who is still in Africa, but I 
hope she will be joining us soon.”   

Before moving to the U.S. Allal was able to learn the techniques of Tuareg art. “I have been 
doing this since I was 10 years old. My father taught me… I am a sixth generation craftsman.” 
The Tuareg art that Allal learned as a boy encompasses more than just jewelry. Women also 
learn to work leather into a variety of intricately embroidered bags. Allal displays examples 
of this with the brightly colored bags crafted by his wife.                                     

In addition to traditional metal and leatherwork, he also sells shea butter made from 
scratch. “This is why I look so young,” Allal said.  The all-purpose concoction is whipped from 
deshelled shea nuts in a wooden bowl. After it reaches the right consistency, he can scoop it 
straight out for interested customers.    

If you are looking for something beautiful and different, Allal can be found selling his tra-
ditional wares at Famer’s Markets in the Indianapolis area.

Photos and story by Chris Cornwall  

Above: Traditional Tuareg style 
bracelets crafted by Allal. 

Left: An assortment of jeweled 
rings on sale in Allal’s stand.

Below: Abou Allal at the Danville 
Farmer’s Market holding a few of 
his favorite pieces. 

Right: Shea butter whipped by hand.

Left: Tuareg style medicine bag 
made by Abou Allal’s wife.



IN Gaming #140757

Boss Hog sponsors

September 16 • 4-11pm 
September 17 • 3-11pm 

MIDWAY • GAMES • FOOD

COLTS IN MOTION • INSIDE BINGO

LIVE ENTERTAINMENT • BEER GARDEN 

SILENT AUCTION • REVERSE RAFFLE • CASINO 

$50,000 NIKE SALE • CHILDREN’S BARNYARD

2016
ELEPHANT EARS
GRILLED CORN
RIBEYE STEAKS
INSIDE DINNERS

FREE ADMISSION

& PARKING



For children, play and exercise go together. We believe that no matter your age, the journey 
to a healthier lifestyle can also be fun. That’s why our workplace wellness strategy is to design 
innovative health solutions that employees actually want to participate in. While it might sound 
simple, it’s really quite extraordinary. We start with understanding your company’s goals, and 
then create programs that motivate, engage and inspire. 

Because of this unique approach, we were among only 13 organizations nationwide to earn the 
2016 Community Innovator Award from the American Heart Association for our commitment to 
employee health. Call (317) 745-3836 or visit HENDRICKSATWORK.COM to discover how we can 
innovate wellness at your organization. 

WORK SMARTER
Play Harder

Pictured:
Our award-winning wellness team
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The excitement around local Olympian Chloe Dygert was immense during the Aug. 11 Hendricks Coun-
ty Business Leader Cover Party, sponsored by State Bank of Lizton. In addition to our honored guests, 
Chloe’s mother, Gretchen Shortall, showed up to rally support just two days before the US Women’s Cy-
cling Team took silver in Rio. Honored was June cover, Alex Hershey of The Branches Community Church; 
July cover, David Brydwell of All-American Pizza; and August cover, Sloan Shockley of Hendricks County 
Arts Council, June cover. The event was held at Wicker Works Patio Showroom on 860 N. Green St. in 
Brownsburg.

Hershey, Byrdwell and Shockley honored at August Cover Party

All of the Habit of the Heart volunteers at the party showed support for Dygert.

WYRZ showed up in force with, from left, Rob Kendall,  
Shane Ray, and Lee Breece.

 Jerry Rebb and Andrea Duke enjoyed the festivities.

Left: Habit of the Heart was the 
featured nonprofit at last month’s 
Hendricks County Business Leader 
Cover Party. Here are three of the 
many volunteers (from left) Marsha 
Lyons, Karen Covey and Julia 
Mulholland.

Krista and Alex Hershey and Mike Baker.

Dave Byrdwell and Mike Baker.

Sloan Shockley and Mike Baker.

Photos by Gus Pearcy



  THANKS TO OUR SPONSORS 
FOR ANOTHER SEASON OF 

YOUTH SPORTS
AJAA Basketball season is quickly approaching!  Registration 

opens on September 25th 2016.  Visit ajaaonline.org to register

SUPPORTING the AVON JUNIOR ATHLETIC ASSOCIATION

6319 E. U.S. Hwy. 36, Avon, IN | (317) 839-5480 | info@ajaaonline.org |Visit online at: ajaaonline.org
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BIZ RESEARCH

By Jim Ittenbach
The keystone of a vibrant community is 

located at the intersection of local resident 
and local business. Small business is the 
economic engine of community life. Lo-
cal businesses strive to serve their commu-
nity’s needs by providing goods, services 
and entertainment. More importantly, they 
strengthen communities by delivering tax 
revenues to local governments which enable 
improved education options, valued com-
munity programs and economic stability. 
These basic ingredients improve the quality 
of life for many, in turn fostering residential 
growth: a win-win outcome for all. 

This type of outcome must start, howev-
er, with a concerted effort on behalf of civic 
leadership to attract and support the entre-
preneur at heart. Individuals with the pas-
sion and the dream to enhance the lives of 
anyone who wish to engage and enjoy the re-
sult of their effort. But it seems that, what 
should be the easy civic option, is often a 
barrier that keeps smart and confident en-
trepreneurs from taking the necessary steps 
to launch their impassioned life journey. 

Local governments need to survey and 
identify what their citizens need, want and 
desire. Then, with a demand side model in 

hand, begin to build strategic relationships 
with entrepreneurs, supported by fast track 
permitting, small business / civic forums, 
grant workshops / matching grants program.

Next, we citizens must respond by mak-
ing a concerted effort to participate in all 
that the local business community offers. 
Supporting local business efforts will yield a 
holistic return that will pay dividends to all. 

I imagine that many, like myself, got their 
first job working for a small to midsized lo-
cal business owner. One that was more than 
willing to pay it forward to the community 
that supported them as a starry-eyed novice 
who needed a significant amount of hands-
on mentorship to learn how to achieve sus-
tainable independence. Now it’s payback 
time for us to them!

It is time to focus our collective attention 
toward working with civic leadership to im-
prove entrepreneurial experiences. 

Vibrant communities…

Jim Ittenbach is owner of SMARI, a 
research company, and he offers insights 
based in his years conducting research.

OPERATION
ROUND-UP

www.hendrickspower.com

Operation Round-Up is a voluntary fundraising program that lets 
members round-up their energy bill to the next whole dollar. So it is 
never more than 99 cents per month. The difference is then deposited 
into a fund held at the community foundation. Together, the co-op and 
the community foundation determine the most appropriate uses to 
benefit the community.

Together, our small change makes a big difference! If 5,000 members 
participate with an average donation of $6 per year, that’s $30,000 
we can put to work in our community. This is a great way to give 
back. 

Call our office at (317) 745-5473 to sign up! 

Operation Round-Up helps your small change 
make a big difference in your community. 

Those interested in receiving funds for the good of the community can find our 
guidelines and application at www.hendrickspower.com.

A small town locally owned and operated bank with BIG town 
offerings! How can we be your financial partner? 

Avon
963 N. Avon Ave.

272-7055

Brownsburg
1 E. Main St.

852-2268

Brownsburg Square
11 Northfield Dr.

852-6518

Danville
200 E and US 36

745-0501

Plainfield
1649 E. Main St.

839-2336

Mobile Banking: an easy way to access your funds from your 
smartphone while you are out and about without a monthly 
maintenance fee. 

Serving the financial needs of the businesses and residents  
of Hendricks County for more than 100 years.

•	 Business Savings & 
Investment Products

•	 Business Checking
•	 Personal Banking Products
•	 Employee Discount Program

•	 Business Loans
•	 Credit Card Services
•	 Business Online Banking
•	 Business Digital 

and Mobile Deposit



2016 Hendricks County Business Leader’s
Women’s Luncheon

DON’T MISS!  To register, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334.

Presented by

A portion of the  
proceeds to benefit  

Leadership Hendricks County.

Save the 
Date!

September 13th

Our September Speaker: Toni Neely
Director of membership relations, 

Indy Chamber

Topic: “Vision –  
Intention – Commitment…. 

Getting From Where You Are  
to Where You Want To Be”

A graduate of Indiana University in 
Bloomington, Toni spent her first 15 years 
with a statewide spirits and wine wholesaler 
in Indiana. She began her career as a sales 
trainee and in 5 short years, earned her 
place as the General Sales Manager for the 

Northern third of the state. In fact, Toni was the first female General Sales 
Manager in the company’s history. Three years later, Toni was promoted again 
and became the company’s first female Marketing Brand Manager.

As Toni grew, so too did her passion for coaching and training. Between the 
years 2002-2011 Toni achieved the following training/facilitating certifications: 
Statewide Sales Trainer, Paradigm Discovery Coach and Facilitator (leadership 
and coaching curriculum), Team Building Facilitator (low and high ropes), 
Diversity Trainer- delivered training to the following organizations: Eli 
Lilly, WellPoint, Heinz, Progressive Insurance, The Christ Hospital, Darden 
Restaurants, and many more.

She also launched an Intern Program for entrepreneur and inventor, Scott 
Jones. The success of the Intern Program led to a personal appearance on Inside 
Indiana Business.

Toni’s love of sales coupled with her passion for learning and development are 
what led her to her current role as Director of Membership Relations at the Indy 
Chamber. In addition to those responsibilities, she serves as a Board Member 
for the Diversity Round Table of Central Indiana and is a member of SHRM’s 
Diversity Sub Committee. Since 2005, she has volunteered for an organization 
called, “Feed Everyone,” and has volunteered in the past for Hospice, Special 
Olympics, the YMCA, and for a variety of walks and runs to support research 
and cures for various diseases.

Toni and her partner, Chris, reside in Carmel, have 2 daughters, 2 labradoodles 
and are celebrating their new status of ‘empty nesters’ as of August, 2016.

Luncheon time: 11:30am-1pm
Cost: $15.00

Prestwick Country Club
5197 Fairway Dr, Avon, IN 46123

Toni Neely
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Howard Hubler can be reached at 
howard@hubler.com.

PEER TO PEER

By Howard Hubler
My opinion about Donald Trump is not 

unlike that of many business people. As the 
carpenter would say, I think he might be one 
bubble off plumb; however, I will probably 
end up voting for him. It is a study in alterna-
tives. Many times in the media, people want 
life both ways. They talk about not wanting 
"corporate welfare" and a business’s need for 
high regulation or they're going to rip con-
sumers off and work employees to death. As 
far as regulations, we're not talking about 
the late 1800s and merry old England. We 
don't have sweatshops, and we are not rip-
ping people off. We are in a capitalistic so-
ciety where there are at least a dozen goods 
and services of every type on the shelf with 
which to choose. If your company does not 
treat the product or the people properly, the 
public will go elsewhere before you can say 
"rip off."

Trump’s tax proposal is very simple. 
Trump says he is going to lower the tax rate 
on everybody, including businesses, and he 
says is going to lower the amount of regula-
tions that businesses are forced to deal with. 
In my 30+ years in business, the handful of 
times that I've had somebody visit me from 

OSAHA, I can say that 100 percent of the 
time it has been for an onerous and ridicu-
lous safety demand that he wants to place 
on our business and the corresponding fine 
is almost an insult to your intelligence and 
your personal integrity.

In the last eight years under Obama's reg-
ulations and taxation, we have had an aver-
age of less than two percent growth. Hill-
ary promises that if we vote for her, we will 
have more of the same plus a tax increase. 
In the meantime, big companies that are 
able to harvest cash are just harvesting that 
cash waiting for a day to reinvest in America. 
Recall that in the dynamic rule of taxation, 
when the tax rate falls, people keep more of 
their pay check and the GDP grows yielding 
more tax receipts. We have a lot to ponder in 
the few months ahead.     

Trumped by taxes

CAstleton square mall
P : 317.849.5790

the fashion mall at keystone
P : 317.574.0777

SHOP NOW FOR
BACK TO SCHOOL!

By Gus Pearcy
According to a statement released by the 

U.S. Attorney Southern District of Indiana, 
former CEO of Hendricks Power Coop-
erative, Donnis Mizelle will plead guilty to 
charges of embezzling more than $500,000 
over six years from the utility. U.S. Attorney 
Josh Minkler announced the charges follow-
ing a 15-month investi-
gation.

The charges allege 
that Mizelle, 55, of 
Avon, abused the com-
pany's expense account 
to buy personal items, 
vacations, and even 
pizza.

Nick Linder with the 
U.S. Attorney Southern 
District is handling the 
case against Mizelle, 
who is still living in 
Avon. Linder says with 
the plea deal sentenc-
ing will likely happen within three months. 
While Mizelle is potentially eligible for 20 
years, Linder says the judge will be con-
strained by a sentencing range.

"It's largely driven by the offense and the 
amount of harm caused," Linder said. "In 
this case, since it's a fraud offense, it would 
be the dollars or the loss caused by Mr. 
Mizelle's conduct and that will create a sug-
gested sentencing range for the court, and 
our recommendation will be that the court 
should sentence Mr. Mizelle in that range."

Linder added that part of the sentence will 
be restitution, and he will likely serve less 
than six years in prison. He said Mizelle's 
lawyers are contesting the amount of de-
frauded dollars. This could reduce the sen-
tencing range.

"I can tell you, based on what I know about 
the defense's conduct and what we think the 
loss is, that we would recommend he do time 
in prison," Linder said.

According to a statement from Hendricks 
Power, Mizelle was terminated on March 2, 
2015, after a routine internal audit raised 
some questions. A thorough investigation 

was sanctioned by the 
Hendricks Power Board 
of Directors resulting in 
the action. Most of the 
embezzled funds were 
covered by insurance, 
but electrical co-op of-
ficials have stated that 
they intend to seek re-
imbursement of the en-
tire amount.

The statement re-
leased by the U.S. At-
torney Southern Dis-
trict of Indiana claims 
that in April of 2009, 

Mizelle received a $650 reimbursement filed 
under business entertainment expense, but 
that he actually purchased a black sapphire 
bracelet and Mont Blanc pen.

In another instance, he claimed $1,250 
and received reimbursement for a busi-
ness-related dinner event. According to the 
charges, Mizelle actually purchased a Eurail 
Train Pass for a family vacation.

Mizelle submitted these false expense re-
ports monthly while accruing iPhones, iPads, 
tickets to sporting events, clothing, meals, 
and even groceries. In January 2012, Mizelle 
allegedly expensed $20 for what turned out 
to be a pizza delivered to his home on Fri-
day night.

Former CEO of Hendricks Power Coop 
charged with embezzlement of $500,000

BIZ LOCAL

A ribbon cutting was held on Aug. 20 to celebrate the opening of IU Health’s Urgent 
Care facility, 2455 East Main St., Suite 194, Plainfield.   IU Health officials, as well as of-
ficials from the Town of Plainfield, Plainfield Chamber of Commerce and other business 
people were on hand. The facility will be staffed by a board certified physician skilled in 
treating the kinds of minor injuries and illnesses seen in an urgent care setting, includ-
ing everything from ear aches and allergies to sprains, strains and fractures.  On-site 
care will be available Monday through Friday, 8 a.m. - 8 p.m.; Saturday and Sunday, 8 
a.m. - 6 p.m. No appointment is necessary. For more information,  www.iuhealth.org/
urgent-care.

RIBBON CUTTING

Submitted Photo

"In this case, since 
it's a fraud offense, it 

would be the dollars or 
the loss caused by Mr. 
Mizelle's conduct…" 

~ Nick Linder
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Carolyn Goerner is a Professor of 
Management at Indiana University-
Bloomington’s Kelley School of Business. 
Email: goerner@indiana.edu.

BIZ MANAGEMENT

By Carolyn Goerner
In 2003, zoologists found capuchin mon-

keys responded to perceived pay inequity by 
throwing cucumbers. The monkeys were per-
fectly happy when everyone playing a reward 
game received the same reward of cucumbers. 
But when one of the monkeys started getting 
grapes for playing the same game, the other ca-
puchins were quite unhappy. Cucumbers were 
a fine reward … until they saw someone else 
get better.

While your employees likely won’t throw 
food, chances are they react psychologically 
much the same way to perceived unfairness. 
Like it or not, your workers compare their in-
puts (the amount of work they do) and rewards 
(the amount of compensation they receive) 
to others in their work group and across the 
company. If employees perceive they are be-
ing treated unfairly, they are likely to minimize 
their work inputs, or look for ways to get more 
reward. Rewards can be increased by mak-
ing unauthorized use of company resources 
– such as using more work time for personal 
business. 

So what can you do to ensure employees per-
ceive fair treatment? Consider the outcomes 
workers receive and the procedures used to 

determine those outcomes. As the monkeys 
demonstrate, feelings of “It’s not fair!” are dra-
matic, basic and heartfelt. The good news is 
that you can manage employee perceptions of 
equity in work rewards. So think about:

1) Publicize the rules and decision-making 
criteria. When people know what rewards to 
expect, for themselves and for others, they re-
lax a bit.

2) Minimize your own bias. People’s percep-
tions of justice are higher when they see man-
agers applying rules uniformly.

3) Share your decision-making criteria. Peo-
ple usually feel less inequity when they have a 
full explanation for how rules are made and ap-
plied. 

4) Treat employee concerns with respect. 
Even when workers don’t get everything they 
want, they are less likely to “act out” when their 
questions are answered fully and considerately.

Monkey see, monkey do

Wednesday
September 7th, 2016

6:00 - 8:00pm
hendricks county Fairgrounds

1900 East Main strEEt • DanvillE, in 46122
Register at: getinvolved16.eventbrite.com

(THIS IS NOT A FUNDRAISER)

Looking for ways to make a
difference in your community?

Belong  �  Engage  �  Succeed

Andrew Angle is the owner of NetGain 
Associates, Inc. He can be reached at 
(317)534-2382.

By Andrew Angle
The other day I turned on the TV and 

watched a 1950s rerun with George Burns 
and Gracie. The 50’s were an amazing time 
when the older generation of audiences was 
still somewhat amazed by the concept that 
pictures could actually move. Everyone was 
fascinated by having a radio contraption that 
included moving pictures.

On screen advertising was so primitive. 
Network television had the main program’s 
actors on stage-shifting housewife mode to 
deliver QVC infomercial style pitches for 
refrigerators, soap, and snake oil elixirs. It 
cheapened the program and weakened the 
believability of the pitch.

The advent of online video brought about a 
similar phenomenon adapted to modern day 
attention spans. 

These days I’m working on video. I upgrad-
ed my computer a couple weeks ago with the 
intent of putting my digital marketing efforts 
into techniques that make the greatest im-
pact. You know those really short videos clips 
that are so common on social media, with 
catchy images and meme-style text overlaid 
so you don’t need to have the volume turned 
up? Well, that’s what I’m getting into. It’s the 

quickest way to show the value of your offer 
before the impatient reader scrolls down to 
the next post in the feed.

Producing video is much more complicat-
ed and costly than writing text. That means 
it needs a higher investment from the adver-
tiser, but the return on the investment is what 
matter. Right now, video is where it’s at, and 
here’s how the investment yields compound 
returns: Increases visitor’s time on page; gives 
something to click on so they don’t “bounce” 
out; and increases conversions and Google 
rankings.

Everybody wants the visible spots in the 
results. Google tends to rank search results 
based upon user engagement. I have ob-
served that the search results sometimes get 
shuffled. That tests visitor engagement. To be 
prepared for that “first impression” I’m mak-
ing sure my sites deliver video to cast that im-
pression.

Viewers, videos and Google
BIZ WEB

From left: Plainfield PD, Sergeant Todd Knowles; Plainfield PD, Lieutenant Gary Tanner; Plainfield PD, 
Chief Darel Krieger; Plainfield PD, Captain Jill Lees; Plainfield Chamber Board, Lori Hiatt.

 

Plainfield Police Department:  
Member of the Month

The Plainfield Police Department was named the Plainfield Chamber of Commerce 
Member of the Month at its recent members’ meeting. Plainfield Police Department 
employs 48 sworn officers, nine reserve officers, one evidence technician, six commu-
nity support officers and four civilians. Darel Krieger is the current Chief of Police and 
his officers cover approximately 22.65 square miles.

MEMBER OF THE MONTH

Submitted Photo



SAVE THE DATE
Business Leader Cover Party

Food • Fun • Networking

For more information, contact us at: coverparty@businessleader.bz or (317) 918-0334

2016 COVER PARTY • 4:30-6:30 PM
Presented by

November 10th
TKO Graphix

2751 Stafford Rd, Plainfield, IN

SEE YOU
THERE!
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Scott Flood can be contacted via email 
at sflood@sfwriting.com or by calling 
(317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

THE PERSONAL TOUCH

By Scott Flood
Idioms and foreign-language phrases can 

add color to your speech and writing and help 
you present a professional, knowledgeable 
image. Unfortunately, many people misun-
derstand or misuse those phrases, unwitting-
ly undermining their efforts to impress.

Often, these phrases wind up being mis-
spelled because we learn them by overhear-
ing them.  Ever see someone write that we 
live in a “doggie-dog” world? If that seems a 
little odd to you, it’s because the actual phrase 
is “dog-eat-dog,” meaning viciously competi-
tive. Or, when someone doesn’t want to reel 
off a long list, they’ll mention a couple items 
and say “ex cetera.” They mean “et cetera,” the 
Latin phrase for “and so forth.” 

Some of the most commonly misused 
words and phrases follow. If you’re writing or 
saying them incorrectly, commit the correct 
versions to memory.

“Mute point.” If you’re trying to say that 
something is beyond the point of debate, you 
mean to say that it’s a “moot point.” “Wheth-
er Indiana’s General Assembly approves gay 
marriage became a moot point after the Su-
preme Court decision.” “Mute” refers to 
something soundless.

“Walla!” I see many people use this or vari-

ations as a way to say “Ta-da” or “There you 
go!” The French word they’re actually trying 
to use is “Voilà,” pronounced “VWA-lah.” 

“Fox paws.” Why do we mention the fox’s 
feet when someone makes a mistake? We’re 
actually trying to say “faux pas” (pronounced 
“foh-PAH”), a French phrase for a social blun-
der. “Calling his supervisor’s husband by her 
ex-husband’s name was a faux pas.”

“For all intensive purposes” is an incor-
rect version of “for all intents and purposes,” 
which means something addresses some-
thing without spelling it out. “For all intents 
and purposes, that ‘all other tasks’ in your em-
ployment contract means you do need to wax 
my Mercedes, Bob.”

Finally, you’ll hear capitalists praise “Lass-
ie fair” economics, which has nothing to do 
with attractive collies. “Laissez-faire” is a 
French phrase that means “let it go,” implying 
that the marketplace performs best without 
government intervention.

Fox paws aren’t a mute point  

3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   800.469.7206 / 317.472.2200   |   somersetcpas.com

ACCOUNTING.  ADVISING. 

ART!
We are thrilled to be sponsoring the Somerset CPAs 
and Advisors 50th Annual Penrod Arts Fair  !
Saturday, September 10th   9:00 am - 5:00 pm 
www.penrod.org

®

By Gus Pearcy
Indiana University Health broke ground 

last month in Plainfield on a state-of-the-art 
supply building that will help the hospital sys-
tem save up to $3 million a year.

The IU Health integrated service center 
will cost $9 million to outfit the building. 
Browning Investments will own the actual 
building and will build it 
under a long-term lease 
with IU Health. Inside 
will be a robotically con-
trolled picking system 
along with the latest and 
greatest in logistical pro-
cesses. 

"It'll allow us as a 
healthcare facility to re-
ally align our logistic 
strategy," Vice President 
of Supply Chain Opera-
tions for IU Health, Dennis Mullins said. "To 
begin with, it will only be medical-surgical 
supplies. Pharmacy is in the midst of com-
pleting their business case to make sure that 
we understand what the impact would be, 
not only financially, but clinically. We have to 
be careful on how we bring on these service 
lines."

The 300,000-square-foot building will al-
low the hospital chain to standardize inven-
tory, get bulk discounts, and get a handle on 
delivery routes and restocking.

Robotics allow the system to work effi-

ciently with greater speed, Mullins said. 
"Long term, we want to begin to pick up all 

our doctor's offices and surgery centers and 
they have a lot of small items," Mullins said. 
"It's a high-volume in terms of the SKU chan-
nel, and so when we would bring them on 
board, we'd either have to add labor or go the 
technology route."

There is a trend  
in healthcare systems 
around the country, sav-
ing money by taking over 
their own supply distri-
bution. Mullins added, 
however, that IU Health 
would be the first to em-
ploy robotics in picking.

Mullins is very cau-
tious to say this is an at-
tempt to cut out the 

middleman, it's more like a reduction. It's a 
change to the business model, allowing tight-
er reins and a just-in-time delivery system 
that will eventually help IU Health get a bet-
ter idea of what they need. More departments 
will be brought online over time and distrib-
uted to this integrated service center.

"It helps foster standardization," Mullins 
said.

 The new facility will be next door to the 
Plainfield Fire Station on Quaker Boulevard. 
It is expected to open in the second quarter 
of 2017.

New IU Health supply center 
will utilize robotics

VP of Supply Chain Operations, Dennis Mullins, addresses participants in the ground-breaking ceremony on 
Aug. 8. Photo courtesy of Indiana University Health

BIZ FEATURE

"More departments  
will be brought online 

over time and distributed 
to this integrated  

service center."



Have you ever said to yourself “I’d love to get a 
computer, if only I could figure out how to use it.” 
Well, you’re not alone. Computers were supposed 
to make our lives simpler, but they’ve gotten so 
complicated that they are not worth the trouble. 
With all of the “pointing and clicking” and “dragging 
and dropping” you’re lucky if you can figure out 
where you are. Plus, you are constantly worrying 
about viruses and freeze-ups. If this sounds familiar, 
we have great news for you. There is finally a 
computer that’s designed for simplicity and ease of 
use. It’s the WOW Computer, and it was designed 
with you in mind. This computer is easy-to-use, 
worry-free and literally puts the world at your 
fingertips. From the moment you open the box, 

you’ll realize how different the WOW Computer 
is. The components are all connected; all you do is 
plug it into an outlet and your high-speed Internet 
connection. Then you’ll see the screen – it’s now 
22 inches. This is a completely new touch screen 
system, without the cluttered look of the normal 
computer screen. The “buttons” on the screen are 
easy to see and easy to understand. All you do is 
touch one of them, from the Web, Email, Calendar 
to Games– you name it… and a new screen opens 
up. It’s so easy to use you won’t have to ask your 
children or grandchildren for help. Until now, the 
very people who could benefit most from E-mail 
and the Internet are the ones that have had the 
hardest time accessing it. Now, thanks to the 
WOW Computer, countless older Americans are 
discovering the wonderful world of the Internet 
every day. Isn’t it time you took part? Call now, and 
you’ll find out why tens of thousands of satisfied 
seniors are now enjoying their WOW Computers, 
emailing their grandchildren, and experiencing 
everything the Internet has to offer. Call today! 81

05
9

© 2016 first STREET for Boomers and Beyond, Inc.

TECHNOLOGY SIMPLIFIED – BIGGER AND BETTER

Wow! A Simple to Use Computer 
Designed Especially for Seniors!

Easy to read. Easy to see. Easy to use. Just plug it in!

• Send & Receive Emails
• Have video chats with family and friends
• Surf the Internet:
 Get current weather and news
• Play games Online:
 Hundreds to choose from!

“I love this computer! It is easy to read
and to use!  I get photo updates from 
my children and grandchildren all the 
time.”    – Janet F.

FREE
Automatic

Software Updates

NEW
Now comes with...

Larger 22-inch hi-resolution 
screen – easier to see

16% more viewing area
Simple navigation – so you  

never get lost
Intel® processor – lightning fast
Computer is in the monitor – 

No bulky tower
Advanced audio, Better speaker  
configuration – easier to hear
Text to Speech translation –  

it can even read your  
emails to you!

U.S. Based Customer Service

Call today!   
Now available for only $1099 
plus shipping and handling.   
Mention promotional code 65331.

1-800-577-9974
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SERVICE GUIDE

FINANCING

14 - Danville Chamber 
of Commerce 
(members’ meeting): 
Wednesday, Spet. 14; 
11:15 a.m., Hendricks 
Couty 4H Fairgrounds, 
1900 E. Main St., 
Danville. For more 
information, call (317) 
745-0670

20 - Plainfield 
Chamber of Commerce 
(member’s meeting): 
Tuesday, Sept. 20, 
11:30 a.m.; Plainfield 
Recreation and Aquatic 
Center, 651 Vestal Rd., 
Plainfield.  For more 
information, call (317) 
839-3800

21 - Brownsburg 
Chamber of Commerce 
(34th Annual Golf 
Outing): Wednesday, 
Sept. 21; West Chase 
Golf Club; 4 Hollaway 
Blvd., Brownsburg. For 
more information call 
(317) 852-7885

27 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, 
Sept. 27, 11:30 a.m.; 
Prestwick Country Club, 
5197 Fairway Dr., Avon.  
For more information, 
call (317) 272-4333

Avon Chamber  
New Members

American Family 
Orthodontics
110 B North Avon Ave.
Avon, IN 46123 
(317) 272-7206

Painting with  
a Twist - Avon
8111 U.S. 36
Avon, IN 46123 
(317) 272-1951

Pizzaville
5201 E. U.S. 36
Avon, IN 46123 
(317) 386-8320

Visionworks
10447 E US Hwy 36
Avon, IN 46123  
(317) 273-1702

Brownsburg Chamber 
New Members

Walker-Bray Tax
511 East Main St.
Brownsburg, IN 46112 
(317) 223-5001

Danville Chamber  
New Member

FirstLight HomeCare
2680 E. Main St.,  
Ste. 213
Plainfield, IN 46168
(317) 586-2273

Plainfield Chamber  
New Member

Chewy
1974 Innovation Blvd.
Clayton, IN 46118 
(317) 539-8542

Plainfield Red Pride 
Band Boosters
P.O. Box 276
Plainfield, IN 46168
(317) 919-0863

3D Functional 
Performance
901 Ridgewood Dr., 
Apt. B
Plainfield, IN 46168 
(317) 408-0835

NOTE: **Some meeting 
dates changed due 
to holiday. Please call 
before attending.

County and Municipal 
Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-13221

Council
(Second Thursday every 
month) Sept. 8, 2 p.m.

Plan Commission 
(Second Tuesday every 
month) Sept. 13, 6:30 
p.m.
 
Board of Zoning 
Appeals (Third Monday 
every month)
Sept. 19, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month)
Sept. 13, 13 a.m.
Sept. 27, 13 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-01348

Town Council 
(Second and fourth 
Thursday every month)
Sept. 13, 7 – 13 p.m.
Sept. 27, 7 – 13 p.m.

Advisory Plan 
Commission
(Fourth Monday every 
month) Sept. 26, 7 p.m.

Board of Zoning 
Appeals (Third Thursday 
every month)
Sept. 15, 7 p.m. in the 
Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 4682
(317) 852-820

Town Council
(Second and fourth 
Thursday every month)
Sept. 8, 7 – 13 p.m.
Sept. 22, 7 – 13 p.m.

Plan Commission 
(Fourth Monday every 
month) Sept. 26, 7 p.m.
Brownsburg Town Hall

Board of Zoning 
Appeals (Second 
Monday every month)
Sept. 12, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
413 N. Wayne St.
Danville, IN 46122
(317) 745-4180

Note: Call 317-745-
3001 to confirm 
meetings have not 
been cancelled.

Council (First and third 
Monday every month)
Sept. 5, 7 p.m.**
Sept. 19, 7 p.m.

Plan Commission
(Second Monday every 
month) Sept. 12, 7 p.m.

Board of Zoning 
Appeals Meets as 
needed on the
(Third Tuesday of the 
month) Sept. 20, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.

Plainfield, IN 46168
(317) 8313-2561

Town Council
(Second and fourth 
Monday every month)
Sept. 12, 7 p.m.
Sept. 26, 7 p.m.

Plan commission
(First Monday every 
month) Sept. 5, 7 p.m.**

Board of Zoning 
Appeals (Third Monday 
every month)
Sept. 19, 7 p.m.

Sales Leads
Newly incorporated 
businesses through 
August 26, 2016

Art by Jama
Jama R Young
3075 Clover Dr
Plainfield, IN 46168

Awaken With Nutrition
Kimberly Banks
8204 Tasman Drive
Avon, IN 46123

Cooks Quality 
Plumbing Co
Jason D Cook
2419 E CR 600 S
Clayton, IN 46118

Dogwood Designs
Alexis M Bone
8107 Dogwood Ct
Plainfield, IN 46168

Doug’s Quality  
Lawn Care
Doug Mattox
7156 Fox Hollow Lane
Brownsburg, IN 461112

Gloria Putty Perfection 
House Cleaning
Gloria Putty-Herrel
1205 Brittany Circle
Brownsburg, IN 46112

Indy Voltage Electric
Richard Breedlove
3393 South  
Co Rd 101 East
Clayton, IN 46118

JBS Trashout
Joseph Boles
924 Ridgewood Drive
Plainfield, IN 46168

Jeffrey J Hauck 
Consulting
2155 Foxglove Drive
Plainfield, IN 46168

My Little Arrows
Angela Smith
2282 Shadowbrook Dr
Plainfield, IN 46168

Powell Construction
Joseph Powell II
137 Production Dr
Avon, IN 46123

Quick Response  
CPR LLC
Dennis Smith
2045 Banburry Place
Avon, IN 46123

Raders Fabrics
Jeremiah Weed
Tina Myers
(317)745-6023

Real Estate  
Jabbari LLC
Ebrahim G Jabbari
Shamsi Pejooheshi
2111 Woodcreek 
Crossing Blvd
Avon, IN 46123

Sun Optical
Qing Sun
322 Glenbrook Lane
Avon, IN 46123

Zimo DCC
Bryan Vianco
7229 Euliss Court
Avon, IN 46123

PLANNER OF NOTE

Catering for any Occasion • Delivery Available • Call or Place Order Online!
                                (Minimum Order Required)

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Plainfield
2687 E. Main St.

Plainfield, IN
(317) 839-4886

www.Cfarestaurant.com/Plainfield

HYPNOSIS

Visit online 
today!

Scott Elamon, Loan Officer
23 South County Road 200 East
Danville, IN 46122
selamon@hendrickscountybank.com

NMLS ID 883631
O: (317) 745-0501
F: (317) 745-8839

Know your advertising power! 
Call today for more information. 

(317) 451-1088

COUNSELING

Ph: (317) 852-2300 • Fax: (317) 852-2416
515 N. Green Street, Suite 301 • Brownsburg, IN 46112

ccscounseling.net

Specializing in:
•  Business Destressing
• Individual • Family

WE OFFER 
NATURAL

ALTERNATIVES 
WITH 

TREATMENT



Nationally ranked expertise in spine care is nearby at Indiana University Health West Hospital. 
Backed by the full capabilities of Indiana University Health, comprehensive care has never been more accessible to more 
people. We combine experience and leading-edge therapies to provide a conservative, coordinated treatment plan that 
meets your specifi c needs. For a personal pathway to back and neck health, our specialists are ready to see you now.

Need to get a better grip on 
your back pain? We can help.

To request an appointment, 
call 317.217.BACK (2225) 
or visit iuhealth.org/spine

©2016 IUHealth


