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Looks at  
Local 

Leaders

Each month, the Business Leader focuses on how 
Leadership Hendricks County delivers the skills local 
residents need to provide leadership in our communities.

Capstones for the Community

The culmination of every Leadership Hendricks 
County class is the closing retreat. And the opportunity 
to watch class members demonstrate what they’ve 
learned comes when they proudly present their Team 
Capstone Projects.

Class members are divided into teams that are 
expected to identify and pursue a project of importance 
to them. This element of LHC gives the participants a 
hands-on community enhancement experience while 
sharpening their skills as team members. It also provides 
an opportunity to deepen their knowledge of a particular 
challenge facing Hendricks County.

Over the years, many Team Capstone Projects have 
resulted in or become permanent elements of life in 
our communities. Heard of the Hendricks College 
Network? That grew out of a project. The county’s Arts 
Council? Ditto. Hendricks County’s Parks & Recreation 
department? Yep! But the real value of the Capstone 
process is the experience of discovery, the knowledge 
gained on the road to understanding, the development 
of consensus, and the creation of a solution. It teaches 
lessons the participants will never forget.

The 2015 class members developed and presented 
four projects. One group of outdoor enthusiasts set out 
to create a comprehensive marketing analysis and plan 

to support McCloud Nature Park and the efforts of the 
Hendricks County Parks Board. It included detailed 
segmentation, such as using PRIZM clusters to allow 
Hendricks County Parks to improve the effectiveness of 
its direct mail efforts, so more residents can learn about 
recreation and education opportunities.

Recognizing that two-thirds of U.S. jobs will require 
some postsecondary education by 2020, another group 
created a blueprint for increasing college and career 
preparedness among elementary school-aged students 
and their families in the Mill Creek district. Held in 
conjunction with the statewide College Go Week 
campaign, their program gathered resources such 
as College Choice Direct, North Salem State Bank, 
Hendricks College Network, and 21st Century Scholars 
to educate parents and students about educational 
opportunities and financial issues.

Another student-focused effort came from a team 
that created a plan for a directory of Hendricks County 
business professionals who are willing to shadow high 
school and middle school students. This ready-for-
implementation project included information about 
the benefits of job shadowing, program goals and 
objectives, program tools and resources, marketing and 
communications ideas, implementation considerations, 
rewards, and acknowledgements.

Finally, the fourth team set out to study how local 
employers could use employee assistance programs to 
ensure that their employees remain as productive and 
efficient despite personal and/or professional stresses 

in their lives. The team gathered input and insight from 
local experts in public safety, public education, private 
businesses, nonprofit organizations, and churches, then 
used what they learned to develop guidance for employers 
to consider when determining whether a program would 
be beneficial for their workforce.

The four projects are very different, but share two 
commonalities. First, they have the potential to make 
Hendricks County an even better place to live, work, 
and play. Second, they challenged diverse participants to 
work as a team and accomplish far more than they could 
on their own.

If you live or work in Hendricks County, and 
would like to know more about what LHC could do 
for you and your organization, visit our website at 
leadershiphendrickscounty.org or call Susan Rozzi at 
718-6076.

……………………………………………
Leadership Hendricks County is a not-for-profit 
organization whose mission is to seek, prepare, involve 
and sustain leaders from diverse backgrounds to address 
community and countywide changes. Since 1993, 
Leadership Hendricks County has given citizens the 
background and inside information they need to take 
on effective leadership roles in the Hendricks County 
community.  To learn more about Leadership Hendricks 
County or leadership training for your organization, email 
Susan Rozzi at SRozzi@LeadershipHendricksCounty.org or 
visit our website at www.LeadershipHendricksCounty.org.  

2015 Capstone members with 
Hendricks County Parks and Recreation 

Superintendent William Roche. 
From left: Bob Milligan, Maryanne 

McCMahon, Missy Call, William Roche, 
Matt Browning and Luke Stephenson.
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In just a few weeks 
Christmas will be 
here. I don’t know 

where 2015 has gone, 
but it surely has been a 
good year – I hope the 
same can be said for all 
of your personal and 
professional endeavors 
as well.

I often say that the 
period between Octo-
ber through Christmas 
is amongst the busiest in my industry – What 
about you? 

As I continue to age, what I want for 
Christmas wanes in comparison to my days 
as a youth. Having said that, here are a few 
Christmas wishes that I believe could make 
many folks more professional and productive:

• Stronger leadership – This is a tough one, 
because everyone has their own definition of 
leadership. For me, what it comes down to 
is someone one who is a visionary, who can 
assemble a team – and will guide them - to 
see that vision come to fruition. We certainly 
need more of that as it relates to the political 
world. What are you doing to be a great lead-
er?

• Dressing for business – I’m old fash-
ion here but I remember someone telling 
me as young person to dress for success and 
I’ve never forgotten that. I wouldn’t think of 
meeting someone for business for the first 
time without my tie. First impressions really 
do mean something. Is your first impression 
a strong one?

• Service Club membership – For years 
now, service club membership has been 
dwindling. Don’t know why. It is a fantastic 
way to get to know your community and net-
work at the same time. I have been a member 
of the Kiwanis Club of Avon since 2001 and I 
can’t begin to tell you what that membership 
has meant to me personally and profession-
ally. Join one of the many fine service clubs in 
Hendricks County.

• Chamber membership – I have long been 
an advocate of chamber of commerce mem-
bership. In Hendricks County there are four: 
Avon, Brownsburg, Danville and Plainfield. 
Each of them are unique and if you are not 
a member, you should plan in 2016 to make 
a visit to each one. Any one of these gifts to 
yourself will last a lifetime. 

Here’s to a very Merry Christmas and a 
prosperous 2016. 

My Christmas
wishes for you

Avon/Prestwick | Brownsburg | Dover | Jamestown 
Lebanon | Lizton | Plainfield | Pittsboro | Zionsville

866.348.4674
www.StateBankofLizton.com

Local Decisions.   
People You Know.  

We Do That!
“We’ve added some well-known lenders to 
our team at State Bank. They want you to 
have the kind of relationship that makes a 
difference for your business. And we’re giving 
them the tools to do that.” — Mike Baker

Put our strength to work for you. 

60 Garner Road
Brownsburg

317.858.6182 

Mike Baker
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Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

FROM THE PUBLISHER
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Yes, we want your letters: 

Readers of the Hendricks County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations are 
that the letter is timely, focused (not more than 
200 words) and verifiable. Please make sure 
to provide your complete name and daytime 
and evening telephone contact numbers. All 
letters are subject to editing for brevity, clarity 
and grammar. Please direct correspondence to 
info@businessleader.bz.

The Hendricks County Business Leader 
is published by Times-Leader publications, 
LLC. Content published alongside this icon is 
sponsored by one of our valued advertisers. 
Sponsored content is produced or commissioned 
by advertisers working in tandem with Times-

Leader’s sales representatives. Sponsored content may not 
reflect the views of The Hendricks County Business Leader 
publisher, editorial staff or graphic design team. The Hendricks 
County Business Leader is devoted to clearly differentiating 
between sponsored content and editorial content. Potential 
advertisers interested in sponsored contact should call (317) 
300-8782 or email sponsored@businessleader.bz.

Being a writer, I can't wait to 
revel in the year-end word 
lists produced by various 

nerdy organizations. What are 
the trendiest words? What words 
various dictionaries are adding? 
It truly is Christmas for us word 
aficionados.

Why do we think the English 
language is flawless? It's not. It is 
fluid and ever-changing to meet 
the needs of our culture and times. 
English is just one form of commu-
nication meant to convey thoughts 
and feelings. Its limitations are 
as evident as the times we live. 
These deficiencies in English 
are severely revealed in our 
written communications, 
which is growing fast.

Netspeak or the LOLs 
and BRBs of our language 
don't bother me as long as I 

understand. These acronyms may 
not be as universal as one might 
think. However, with the increase 
in written communication, one of 
English deficiencies is tone. Dry 
sarcasm, anger, stern, directness, 
exasperation and even innocence 
are not easily discerned in our writ-
ten communications. Enter emoti-
cons.

Emoticons are the annoying smi-
ley faces and the like that are to 
add a tone to a message. At first, I 
viewed them as like the hearts over 

i's in a teenage girl's notebook. 
They were cute. Impossible to 

use in a business communi-
cation.

No. What we need is an 
overhaul of our punctuation 
— additional marks that can 
indicate inflection. 

None of these are new; 
they just aren't widely adopt-

ed. I feel my column can change all that in a 
matter of few months.

‽ The first is my favorite and one you may 
be familiar. The Interrobang is a melding of a 
question mark and the exclamation point. It 
replaces the awkward looking ??!!!.

{?} or {!} Using irony in prose is a bit tricky. 
But there is a way to indicate irony and sar-
casm simply by using a bracketed question or 
exclamation point.

. ~ The snark mark is another that would 
be easy to incorporate. It looks like a lazy !.  It 
would indicate a snide statement and would 
be a staple of my writing.

There are many others but are so hard to 
type that they will never be widely accepted. 
But once they are, we could once again com-
municate without .

Gus Pearcy
COLUMNIST

The revolution begins with an interrobang‽

Editor's Note›

OPINION

Humor›

Our holiday
wish to you

Tis The Season – and we couldn’t 
be happier. There is something 
– no matter your age – magical 
about this time of year and in Hen-
dricks County it is no different. 
For many local Hendricks County 
businesses, their success is based 
on this month alone. Please re-
member to shop local. One more 
time: shop local. There are plenty 
of great places in Hendricks Coun-
ty to do so. Like the Square in Dan-
ville, The Shops at Perry Crossing 
in Plainfield, the multitude of retail 
outlets in Avon along US 36 and 
in Brownsburg as well – many of 
which are locally-owned and in-
dependent. These business people 
care about you as a customer and 
will go the extra distance to make 
sure you’re a happy customer. And 
finally, take some time this holi-
day season to appreciate the com-
pany of friends and family – after 
all, that’s the truest reason for the 
season! We hope you find new tra-
ditions, take part in old ones and 
make this year especially memo-
rable as you give and receive gifts. 
The Hendricks County Business 
Leader team wishes you and yours 
the very best this holiday season 
from our family to yours  - may 
you experience all the joys of the 
Christmas season!

Quote of the Month›

There are two types  
of people who will tell you that you 

cannot make a difference in this world: 
those who are afraid to try and those 

who are afraid you will succeed.

~ Dr. Raymond Goforth, executive 
director Boeing Co.



2014 – 2015 Inspiring Health

The human heart is amazing, and at 
Franciscan St. Francis Health, our Top 2% 
National Ranking for Overall Heart Care 
is pretty impressive, too. We’ve been 
Indianapolis’ only 5-star rated hospital 
for heart valve repair and replacement 
surgery by Healthgrades®. We established 
Indiana’s fi rst dedicated Heart Valve 
Center, and our team is renowned for 
treating the most complex cases, 
pioneering next-generation techniques 
and participating in landmark research.

Schedule an appointment or second 
opinion with our valve team. It’s the 
best way to be sure that your heart is 
in the right place. Call 1-877-78-VALVE 
or visit FranciscanStFrancis.org/valve.

100,000:

TOP 2%:
HEARTBEATS PER DAY

OUR NATIONAL RANK
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Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

Jack Klemeyer
COLUMNIST

COACH’S CORNER

There is an old saying that the financial 
services industry uses to communicate 
the importance of proper 

planning: Failing to plan means 
you are really planning to fail. That 
statement rings true with your 
professional development, too.

I am amazed at the number of 
people who do not read or listen 
to something substantive for their 
growth on a regular, planned basis. 

Recently, I heard the guru of 
leadership, John C. Maxwell, talk 
about being intentional with your 
growth. It is the very first law of 
the 15 Invaluable Laws of Growth, 
and it’s the title of his latest release: Inten-
tional Living, Choosing a Life That Matters. 
Maxwell has been writing on leadership for 
more than 35 years, and he is the undisputed 
living authority on leadership in the world 
today. 

Here’s what I learned from reading and 
following John: Growth doesn’t just hap-
pen, it is not automatic. If you do not design 

your growth plan, you might fall into some-
one else’s plan. I would like to challenge you, 

as 2015 comes to a close and the 
new year approaches, to take some 
time and plan, really plan, the next 
few years of your personal and 
professional growth. If there is a 
designation you can earn in your 
career field, make a plan and go af-
ter it. In your personal life take a 
few minutes and answer these six 
questions: 

1. Where do I want to go? 
2. What do I want to have? 
3. Who do I want to become? 
4. What would I like to see? 
5. What would I like to give? 

6. What do I want to do? 
Be clear in what you want, what you need 

to get it and how you will go about getting 
it. In other words, make a workable, achiev-
able plan.

Failing to plan =
planning to fail?

SAVE UP TO
$7.50 NOW
(and 70% for the next 17 years).*

Energy Efficiency Programs from Your Electric Cooperative

Go to PowerMoves.com/LED
to start saving now.

* Offer good for up to 25 
LED bulbs per member, 
for a limited time only.

Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

BIZ MANAGEMENT

Carolyn Goerner
COLUMNIST

For many years, scholars believed that 
leadership wasn’t something that you 
did but something that you were. They 

studied leaders to identify the traits that gave 
them that innate ability to compel others to act. 

In present day studies, we ex-
amine leaders’ behaviors, and even 
the actions of their followers, and 
prescribe ways that people can be 
more or less effective in motivating 
and guiding others. The question of 
how best to impart this knowledge 
to a new generation remains a chal-
lenge; what is the best way to teach 
people to become leaders?

A recent study compared two 
methods and came up with some 
compelling results. Business stu-
dents in two different classes were 
compared on a number of leadership skills 
before and after completing coursework. 
Those whose course contained specific be-
havior modeling techniques demonstrated an 
increased skill at leading. Students who had 
experienced behavior modeling training also 
reported a higher desire to act as leaders. We 
call this phenomenon “motivation to lead.”

Students are presented with a key principle 

of good leadership. Then, they are presented 
with an example of someone demonstrating 
the behavior. Students then discuss and re-
flect upon what the person did, how it was/
wasn't a good example of the principle, and 

how that principle might be exhib-
ited in other situations. Students 
also learn a lot from interacting 
with the model to learn about how 
they interpreted the situation and 
why they made particular choices. 
Role plays, cases, or other interac-
tive teaching techniques are then 
used to reinforce student learning.

Organizations that wish to de-
velop leaders could benefit from 
highlighting the effective behaviors 
of supervisors within their own or-
ganizations that share the values of 
the organization. 

Waldman, D. A., Galvin, B. M., & Walumbwa, 
F. O. (2012). The development of motivation to 
lead and leader role identity. Journal of Lead-
ership & Organizational Studies, 20, 156-168.

Teaching leadership

Ray’s Holiday 
Recycling Tips:
• Bundle and breakdown cardboard boxes
•  Recycle catalogs and magazines at local drop off sites  

or in your curbside recycling program
•  Research Christmas tree recycling programs in your community  

to find out where you can drop them off
• Use newspaper and old gift bags for wrapping presents

DECEMBER
21

NORMAL PICKUP

DECEMBER
28

NORMAL PICKUP

DECEMBER
22

NORMAL PICKUP

DECEMBER
29

NORMAL PICKUP

DECEMBER
23

NORMAL PICKUP

DECEMBER
30

NORMAL PICKUP

DECEMBER
24

NORMAL PICKUP

DECEMBER
31

NORMAL PICKUP

DECEMBER
25

NO PICKUP

JANUARY
1

NO PICKUP

DECEMBER
26

1 DAY DELAY

JANUARY
2

1 DAY DELAY

Happy
Holidays!

317.539.2024 / 800.531.6752 / www.raystrash.com

RAY’S TRASH SERVICE HOLIDAY SCHEDULE
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By Gus Pearcy
What started as a trucking company grew 

to a third-party logistics provider, but owner, 
CEO, CFO Jim Sharp knows that he's been 
very blessed to stay in business for 18 years.

"We should've been out of business at 
least three or four times in the history of this 
company," Sharp said. "This has been a par-
ticularly difficult business and it's been very 
difficult, quite honestly for the last 15 years." 

Logically, logistics is a leading indicator of 
the economy. Sharp says if the goods aren't 
moving, nobody is buying. If the manufac-
turers aren't ordering materials to make 
goods, it's because no one is spending the 
money.

"It's a real good gauge of where the econ-
omy is, Sharp said, "and I think we're headed 
into a recession right now, frankly."

Sharp speaks frankly often. This South-
port native is very open about his business 
and the troubles it has had. Partly, it's a bad 
economy, but Sharp also admits that some of 
the problems are of his own doing.

Magnum Logistics was incorporated in 
1997 as Magnum Express, a for-hire truck-
ing company. By 2001, the company was 
brokering freight haulers, as well as, moving 
goods with their own trucks. With a huge 
contract from the former Ball Glass compa-
ny, Magnum provided in-house, outsourced 
transportation. It had become a third-party 
logistics company.

"(Clients) can make one phone call, they 
don't have to spend an hour and a half every 
morning on the phone trying to find a way to 
cover four or five loads of freight," Sharp ex-
plained. "They know we will take care of it. It 
will move when they want it to move. It will 
deliver when they want it to deliver.

"And we may do it with our trucks or we 
may do that with other trucks," Sharp said. 
"We're not really a true freight broker. We 
have about 10,000 carriers under contract 
that we've done research on. We call that 
captive capacity."

In 2009, Magnum was responsible for 
moving 42,000 shipments with an on-time 
delivery rate of 99.86 percent. So service 
wasn't the problem.

But capacity was. Until 2007, trucking ca-
pacity was growing. Goods were moving. 

Jim Sharp

Looking Sharp

When the economy started to slow down, 
there was too much capacity and not enough 
goods to be moved. The result was a signifi-
cant constriction of the industry. Haulers 
were going out of business by the dozens.

During this time, Magnum was provid-
ing contracted third-party logistics for many 
companies here, states bordering Indiana, 
even North Carolina. In 2013 and early 
2014, the shutdowns were affecting trucking 
capacity, which in turn, raised prices signifi-
cantly. It got to the point that Magnum was 
subsidizing its customer’s transportation be-
cause it was under contract.

"Truck transportation is a commodity," 
Sharp explained. "It was the law of supply 
and demand. The supply was very tight and 
the demand was very high."

Add to this the price of diesel and federal 

EPA decrees in 2007 and 2010 that signifi-
cantly raised the price of trucks and, accord-
ing to Sharp, not as dependable.

With the help of analyzing software, Sharp 
and his team, found the money leak. Tried to 
fix it on their end, but eventually had to go 
to the customer and ask for a release from 
the contract or another $200 per load. The 
company decided to go another way, but 
Magnum saw immediate improvements in 
its bottom line. The company whittled away 
more than half of its fleet and finally changed 
its focus from a trucking company that pro-
vides transportation services to a third-party 
logistics provider that has hauling assets that 
can be used strategically to help their clients 
deliver the goods on time.

Magnum Logistics and CEO Jim Sharp 
change with the times to stay successful

Jim's List
Five books, or five movies, or five albums 
that have had an influence on your life: 
•	 The Bible
•	 The Purpose Driven Life by Rick Warren
•	 Servant Leadership by Robert Greenleaf
•	 How to Win Friends and  

Influence People by Dale Carnegie
•	 One Minute for Myself  

by Spencer Johnson

How Jim did it?
What’s the best advice you ever received?
"Don’t be wise in your own eyes and 
don’t lean on your own understanding…" 
Proverbs3:5-14

Best business decision you ever made? 
Going into business for myself.

Worst advice you ever received? 
Stop being so sympathetic to your 
employees.

In five years, I want… 
To have the company moving toward 
employee ownership.

My secret to success... 
Do unto others as you would have  
them do unto you.

Magnum Logistics
1540 S. Perry Road

Plainfield, IN  46168
gomagnum.com
(888) 357-4544

Photo by Gus Pearcy
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"We should've been out of 
business at least three or four 

times in the history of this 
company. This has been a 

particularly difficult business 
and it's been very difficult, 
quite honestly for the last  

15 years." ~ Jim Sharp
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OPEN FOR BUSINESS

Big Apple Bagels in 
Brownsburg may be fa-
miliar to some but with 
the official ribbon cutting 
ceremony on Friday, Nov. 
6, new owners Tillie and 
Chuck Pyatte are now in 
charge.

According to Tillie Py-
atte, co-owner of Big Ap-
ple Bagels in Brownsburg, 
business ownership was 
always in her blood. “Both 
my parents and Chuck’s 
were self-employed.” The 
Pyatte’s are no strangers 
to Brownsburg. This has 
been their community 
for years. “Chuck grew up 
here, we raised our kids 
here, this is our home,” 
explained Tillie. 

The Pyatte’s had been 
considering business ownership for a while. 
They wanted something close to home and 
a business that could utilize Chuck’s love of 
baking. When the Big Apple Bagel shop be-
came available Tillie said that they jumped 
on it. “We want this place to be more than 
just a bagel shop,” she added. “We want to do 
a lot more catering and to be able to deliv-
er throughout the Brownsburg area. We are 
also working on an extended menu which 
will consist of soups, salads, oatmeal and 
box lunches.” According to the Pyatte’s, they 
want their shop to be a community place. “A 
family fun, friendly place you can come to 
and just stay a while. A place for young peo-
ple, a place for business, “she added.

What has been your biggest  
lesson so far?

Having a great team is key to our suc-
cess. We are happy to say that we have hired 
a great staff that is committed to providing 
great customer service! We have had com-
ments made to us regarding how nice, cour-
teous and helpful our staff is. We are ex-
tremely proud of all of them! It is a privilege 
to have them on our team!

What would be one thing that  
could help your business?

We need to get the word out that we pro-
vide more than just bagels and muffins. We 
have great breakfast and deli sandwiches as 
well as expresso drinks and Freshen smooth-
ies. We provide catering to businesses, 
churches and organizations. We also provide 
delivery for these catering services.

What would you tell someone  
starting his/her own business?

Starting a business is a lot of hard work. 
Be prepared to put in the time to make it 
successful. One of my favorite quotes is from 
John Wooden, a famous college basketball 
coach. He says “Success travels in the com-
pany of very hard work.  There is no trick, 
no easy way.”

What do you think about  
your business’s future?

The future looks very bright. The busi-
ness has grown through our soft opening 
period. We feel that with our grand opening 
and all the marketing and promotion that 
comes with that, we will grow at a nice pace. 
The key is getting everyone in Brownsburg 
and the surrounding communities to know 
that we are here and open for business. We 
greatly appreciate the support that we have 
received already from the communities! We 
provide catering services as well. This will be 
a strategic growth area for us in the immedi-
ate future.

One in the oven
Brownsburg residents Chuck and Tillie Pyatte  

turn up the heat with Big Apple Bagels

Big Apple Bagels
Chuck and Tillie Pyatte, owners

1551 N. Green St.
Brownsburg, IN 46112

(317) 456-4911
www.BigAppleBagels.com

Compiled by Sherry Moodie

Chuck and Tillie Pyatte

Photo by Sherry Moodie

Andrew Angle is the owner of NetGain Associates, Inc. He can 
be reached at (317)534-2382.

During the mid to late 90s, countless in-
dustries were profoundly impacted by the 
proliferation of the Internet. Take 
real estate. Today, it's hard to be-
lieve that people used to endure 
the home buying process without 
going online. What’s next?

If a picture is worth a thousand 
words, Virtual Reality (VR) speaks 
volumes.

Despite the fact that most mo-
bile phones sold in 2015 can pro-
vide an immersive 3D experience, 
recent studies show that only 
around 11% of American popula-
tion have ever peeked into a VR 
headset, let alone owned one. No 
surprise. Aside from looking undeniably 
dorky, the headsets were expensive and only 
provided blocky cartoon-like pictures, albeit 
in 3D. The only content available for them 
were for military and pilot simulations, plus 
games for kids endowed with allowances as 
big as their imaginations.

2016 may be marked as the year that VR 
goes mainstream. As of Q4-2015 the awk-
ward helmets that once cost $5000 are 
slimmed down to lightweight goggles, great-

ly improved, and affordably priced at $99. 
What does this mean for business owners?

If you're in business, especially 
in the real estate industry where 
buyers need to see what they are 
buying, 2016 is when you can fi-
nally show your listings in true 3D. 
I won't say this changes everything 
for property listings process, but it 
certainly adds a new dimension -- 
the third dimension. Rather than 
taking snapshots or delivering 
warped panoramic images, now 
you can deliver a 3D virtual real-
ity walk-through that your buyer 
can experience from the comfort 
of their own home.

Last month I had an opportunity to pro-
duce a virtual tour of one of the largest 
homes in the midwest. At 18,876 square 
feet, it’s a sight to behold and serves as an 
excellent example of the future of home buy-
ing. Don’t break your piggy bank. It’s not for 
sale. But, you’ve got to see this tour with its 
4-story home elevator for yourself at http://
www.businessleader.bz/3d.

Business goes 3D
BIZ WEB

Andrew Angle
COLUMNIST

LOOK TO 
NELSON 

JEWELERS

22 E. Main St. 
Brownsburg, IN 46112

(317) 852-2306 
nelsonjewelers.com

FOR AWARD 
WINNING 

DESIGN
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Holiday Fun!
Join us at Brooke Knoll Village
Sunday, December 13th, 2-4pm
• See Santa • Hors d’oeuvres 
• Coffee & Hot Cocoa
• Entertainment

1108 Kingwood Dr. Avon, In 46123
Tawni Timmons, Admissions & Marketing Director 

For more information, call: (317) 204-1100

DON’T 
MISS!

Kevin Speer is president and CEO of Hendricks Regional 
Health.

Kevin Speer
COLUMNIST

HEALTHY BUSINESS

In any business budget, personnel costs can 
take up a large chunk of the expense’s side 
of your balance sheet. Paying competitive 

wages, plus benefits, for all of your 
employees is necessary to retain a 
strong workforce. Next to salaries, 
the second-highest personnel cost 
is typically healthcare expenses. 
How do you get the cost under 
control and budget for next year? 
Here are some tips to help.

1. Don’t be afraid to shop 
around for healthcare providers

Yes, healthcare costs are ex-
pensive. Everyone in the health-
care industry knows this and 
we are trying hard to streamline 
our services and cut costs for pa-
tients. At Hendricks Regional Health, our 
top priority is providing safe, high-quality 
care at a lower cost than other providers. You 
can visit Indiana Hospital Association’s site, 
mycareinsight.org, to see how we compare 
to other hospitals, or visit www.hendricksat-
work.com to see how we can help your com-
pany save on healthcare expenses.

2. Wellness matters
Providing wellness services, encouraging 

employees to make healthy choices, and pro-
viding incentives for healthy behaviors, can 
positively affect your bottom line. Establish 
a culture of wellness within your business 
that promotes physical activity, good nutri-
tion and healthy behaviors. If your workforce 
tends to be not so healthy, help is available. 
Many healthcare providers, including Hen-
dricks Regional Health, work with employers 
to offer health screenings and ongoing well-
ness services that support employees who 
might need a little motivation to make posi-
tive changes in their health. 

3. Preventative services provide long-term 
savings

Taking a preventative approach to health-

care can help your employees detect and 
monitor any potential health problems be-
fore they evolve into a major medical issue. 
Monitoring health and effectively managing 

chronic conditions can save mon-
ey and lives. When setting up 
your annual health plan, budget 
for increased preventative care. 
Spending a little more up front on 
preventative care, and encourag-
ing your employees to utilize pri-
mary care visits, can actually save 
you money in overall health costs.

Providing high-quality health-
care for your employees doesn’t 
have to break your budget. Re-
searching your options and es-
tablishing a health-conscious 
environment can go a long way 

toward turning the tide of your health-relat-
ed expenses.

If you would like to explore how Hendricks 
Regional Health can help your company plan 
for future health expenses, visit www.hen-
dricksatwork.com or call (317) 745-3532.

Planning for medical costs

Dan Miller is founder and president of Historical Solutions 
LLC - Ideas and Inspiration Through History. Dan uses history 
to help people strengthen their leadership. His website 
is historicalsolutions.com.

BIZ HISTORY

Dan Miller
COLUMNIST

Bridal Show

HOSTED BY

When is your big day?

FREE for 
all Brides!

To register, please email: brides@myicon.info

For questions or vendor space information, please contact  
Sherry Moodie at: brides@myicon.info or call: (317) 525-1258

5th Annual 
Hendricks County ICON 

Bridal Show

January 31, 2016 
1pm to 5pm

Held at the Prestwick Country Club 
5197 Fairway Drive 

Avon, Indiana 46123

What thoughts are in your head when 
you approach the challenge of a 
major change?

On a beautiful spring day in 
1861, a crowd gathered in a north-
ern American city. They were there 
to celebrate the decision of a group 
of men that had decided to volun-
teer for the American Army. An at-
mosphere of thrill and excitement 
surrounded the crowd. Politicians, 
business owners, ministers, the 
media, and others spoke words of 
praise and congratulations, prom-
ise and predictions. The men who 
had volunteered stood and basked 
in the attention.

Then, someone in the crowd, 
shouted a chant, a slogan in cadence. Every-
one joined in. 

"Remember Buena Vista! Remember Bue-
na Vista! Remember Buena Vista!"

Those are the words they had in their head.
In 2015, we know that this crowd was on 

the verge of one of the most horrific (and piv-
otal) wars in the American experience. Noth-
ing like it had ever been experienced in the 
American nation. At a cost of nearly 700,000 

lives and millions upon millions of dollars of 
destruction, the war changed so very much 
about what it meant to be an American.

Yet here they were, on this gor-
geous day in 1861, chanting a three-
word slogan pulled from an earlie 
moment of war. They thought that 
previous experience was helpful in 
knowing what to do next… they 
were wrong.

As a consulting leadership histo-
rian, I love the past and I love his-
tory,  but part of their value is to re-
mind us that a moment will come 
when, as Abraham Lincoln said, 
"The dogmas of the quiet past, are 
inadequate to the stormy present. 
The occasion is piled high with dif-

ficulty, and we must rise -- with the occasion. 
As our case is new, so we must think anew, 
and act anew. We must disenthrall ourselves, 
and then we shall save our country."

Remember Buena Vista.

What's in your head?

$19.95 Oil Change 
All makes and models. No appointment necessary

450 East Northfield Dr
Brownsburg, IN 46112

(855) 516-1423

billestesford.com/about-us/reviews

Please take a moment
to share your dealership 

experience!



As a probation o�  cer for Hendricks County Government, Gwyn spends most of her day 
sitting at a desk. Which isn’t the best routine for a healthy lifestyle. When her employer 
partnered with Hendricks Regional Health At Work for its healthcare services, Gwyn was able 
to participate in Great Shape, a six-month wellness program with personal coaching, nutrition 
consultation and more. She not only lost 40 pounds, she conquered her fi rst Warrior Dash 
with her husband and two sons.

Healthier employees. Healthier business. The Hendricks At Work team not only helped Gywn 
get fi t, we saved Hendricks County Government $2 million in healthcare costs over fi ve years. 
To learn more, visit HENDRICKSATWORK.COM or call (317) 745-3532. 

GETTING FIT 
HAS ITS REWARDS.
And Gwyn has the medal to prove it.

Pictured: Gwyn, Probation O	  cer and 
Healthier Employee, Hendricks County Government  
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‘Tis the Season
to Give Local

You can make a difference this holiday season. 
Contact us to learn how your gifts this holiday season can be 

matched $1 for $1 by visiting hendrickscountycf.org or calling 317.268.6240. 

Article rings true for  
Danville resident

I was with you 100% on your article “Give me an app that 
keeps me track,” in the November issue of the Hendricks Coun-
ty Business Leader about staying on track with the multitude 
of technology coming at us. I feel like I am in a snow storm at 
times trying to keep up with it all and what needs my attention 
first. I find myself letting more and more slide, conceding what 
is most important will surface for my attention. I am curious 
how this will all level out, especially with expected productivity 
in the workforce.  I try to trust that it will eventually reach a bal-
ance point, before I am too old to appreciate it!

The Mayberry episode “Man in a Hurry” just popped to mind.
 

Christine Born
Mayberry Cafe, Danville

LETTER TO THE EDITOR

10th Year Anniversary Honorees, 
Martin and Ternet honored at 

November Cover Party 
The Hendricks County Business Leader held its November Cover Party, spon-

sored by State Bank of Lizton, Nov. 12. at TKO Graphix, 2751 Stafford Rd., Plain-
field. Honored were: September cover (10th Year Anniversary honorees); Octo-
ber cover, Cassie Martin (Sheltering Wings); and November cover, Greg Ternet 
(Hendricks Power Cooperative). The Feb. 11, 2016  Cover Party will be held at 
Prestwick Country Club,  5197 Fairway Dr., Avon, from 4:30 – 6:30 p.m. For 
more information, contact coverparty@businessleader.bz or call/ text (317) 918-
0334. 

Photos by David Gansert 

BIZ LOCAL

Continued on Page 13

Teresa Ray Ryan May Emily Perry

Kevin Speer Deedee Daniel Ben Comer

Tommy Taulman From left, Mike Baker, Adriann Young and Emily Biehn.
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Catering for any Occasion • Delivery Available • Call or Place Order Online!
                                (Minimum Order Required)

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Plainfield
2687 E. Main St.

Plainfield, IN
(317) 839-4886

www.Cfarestaurant.com/Plainfield

From left, Bart Fisher, Shane Ray, Alex Hershey and Deborah Hadley. From left, Emily Perry, Amy O’Hearn, Donita Roberts and Susan Rozzi. From left Rob Julius, Rick White, Mike Arnould and Jim Furlong.

From left Mark Roberts, Amy O’Hearn  
and Troy Brosseau.

From left, Ryan May, Tony Reheitt  
and Donald Wahle. Jason Yocum and Gus Rojas.

From left Greg Ternet, Dana Cochran  
and Kevin Hill.

From left Ken Sebree, Steve Blacketer  
and Lesley Rhoden. Camrand Tucker and David Johnson.

From left Autum Bucy, Ben Comer  
and Beth Broninger.

From left William Rhodehamel, 
Kevin Speer and Kim Speer. Emily Bunder and Adriann Young.

Mike Baker and Greg Ternet.

Cassie Martin and Mike Baker.
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Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

Scott Flood
COLUMNIST

THE PERSONAL TOUCH

A deadly comment I’ve heard too many 
times from clients is, “We 
don’t have to worry about 

the language in this; it’s a proposal, 
not a marketing piece.” 

There’s a common misconcep-
tion among business owners and 
managers that only certain things 
fall under the marketing umbrella. 

The simple fact is that anything 
that represents you before a pros-
pect or customer is a marketing 
piece. You may not intend for it to 
serve that purpose, but that’s exact-
ly what happens.

Once something leaves your 
hands, you lose control of where it goes. It 
may be passed along from person to person 
and do all of those people know you or your 
company? If not, that proposal will be creat-
ing the all-important first impression.

So if it’s a poorly organized, poorly written 
document, your company is going to appear 
to be disorganized and ignorant. If the lan-
guage is highly technical, the impression will 
be that you’re unable to communicate with 
mere mortals. And if it’s nothing more than 
a dry recitation of the facts, your dynamic or-

ganization will be seen as dull and uninspired.
Companies don’t buy from companies. 

People at those companies buy 
from people at other companies. 
And if you want people to have 
confidence in your company, you 
need to connect with them at a hu-
man level.

That’s where the kind of language 
that some people deride as “mar-
ketingese” or “flowery” or “hype” 
can help. They contain all the facts 
and details, but they present them 
in a conversational, understandable 
manner. They also mirror the pub-
lic image your company has worked 
so hard to earn. Every contact a 

customer or prospect has with your organiza-
tion should carry the same voice and attitude. 

Great companies recognize that every con-
tact is really marketing, so they take full ad-
vantage of those opportunities. Doing the 
same may not make your company a house-
hold name, but it can help you grow your 
business more effectively.

Everything is marketing

Howard Hubler can be reached at howard@hubler.com.

Howard Hubler
COLUMNIST

PEER TO PEER

For the first time, we are running a socialist 
for a presidential primary candidate, 
and he is racking up big numbers. His 

name is Bernie. The Democratic 
debates are a forum as to see who 
can give the most free stuff away; 
yes, by taking from those of us who 
earned the cash to pay for stuff. 
For example, if student loans are 
considered by many economists to 
be a huge economic problem in this 
country, will it be better or worse if 
college education becomes free and 
the expense is now switched to the 
public sector? Worse! You and will I 
pay for the "free" education. This is 
just one example.  

A lot of college kids spend their weekends 
attending rallies and listening to Bernie Sand-
ers tell them how he would run the govern-
ment on free stuff. When you listen on TV 
to Bernie's rallies, with thousands of scream-
ing collage kids in attendance, he is seriously 
cynical about taking your money to pay for it 
all, even as to the percentage amount he pro-
poses to take. He throws around percents like 
they were price checks at the checkout regis-

ter at Kroger. Trust me, they exceed our cur-
rent 39 percent. The frightening part is that 
Hilary is right behind him, and she is the like-

ly heir to the Democratic throne. 
Neither candidate has any time in-
vested in a personal payroll of a le-
git business that has survived the 
test of time on the merits of their 
service, not their influence. They 
haven't a clue! 

Whether you are a business per-
son or just go to work every day, it 
is easy to understand today’s Re-
publican incumbent rage. What 
is more difficult to understand is 
the Democratic indifference to it 
all and their spirit of entitlement 
to more free stuff. By the way, I am 

not casting a net over all Democrats, but it 
was "their" debate about free stuff, after all, 
and "their" chosen topic, not mine. How 
much longer does the Democratic "lager" feel 
that we are just going to go to work and pay 
for more of their indifference?  How long be-
fore the decent Democrat citizen rise up and 
says, "Enough already!"? 

Weekend at Bernie's

3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   317.472.2200   |   somersetcpas.com

AFFORDABLE CARE ACT 
INFORMATION REPORTING

If you are an applicable large employer, or a small 
employer with a self-insured healthcare plan, you have 

an obligation to submit information reports.

compliance  |  data extraction  |  consultation and staffing

Contact us today to learn how Somerset can help you with:

find us on...

HCBT has partnered with Allpoint ATM Network and increased  
our surcharge free ATM access from 5 to 55,000 ATMs worldwide. 

Visit www.hendrickscountybank.com for details.

Avon
963 N. Avon Ave.

272-7055

Brownsburg
1 E. Main St.

852-2268

Brownsburg Square
11 Northfield Dr.

852-6518

Danville
200 E and US 36

745-0501

Plainfield
1649 E. Main St.

839-2336

Access your  
money while Holiday 
Shopping is NOW so  

much easier with 
Allpoint ATM.



businessleader.bz • December 2015   15Hendricks County Business Leader

Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

Jeff Binkley
COLUMNIST

My son was driving me somewhere 
the other day. He’s on his learner’s 
permit now and seems to be a 

very conscientious driver, at least 
when I’m sitting beside him. He 
took a curve a little fast and ended 
up having to brake towards the 
middle of it. I gently reminded him 
that if he would have gotten off the 
gas and carried less speed into the 
entrance to the curve, he might have 
not had to brake. I then went on a 
standard “Daddy Diatribe” about 
how going slower can give a driver 
more options when faced with a 
potentially hazardous situation. 
Thus the genesis of 
this column.

Good drivers 
know that driving 
aggressively will ul-
timately catch up 
with them. They’ll 
either get pulled 
over and get an ex-
pensive ticket. Or 
worse yet, when 
faced with a real-
ly dangerous situa-
tion, their excessive 
speed greatly dimin-
ishes their ability to 
stay out of trouble. 
A good driver rec-
ognizes that even-
tually the law of av-
erages will catch 
up with them and 
make them pay. Be it 
with that expensive 
speeding ticket or 
that accident that could have been avoided 
… if only they had just a little more time and 

distance to react and make adjustments.  
And so it is with investing. Speed kills.  I 

can’t tell you how many times I speak with 
someone who tells me how they 
were too aggressive with their 
portfolio for too long and got 
burnt. Stop it!  “Drive” a little 
slower! Sure it may take you a little 
longer to get to your “destination,” 
but which is better? Getting there 
quicker but arriving with dents, 
and dings, a fender dragging and 
missing doors? Or arriving a little 
later with a couple scratches here 
and there but with you and all your 
passengers safe?    

How aggressive an investment 
“driver” are you? 
The “roads” have be-
come quite dark and 
slippery and visibili-
ty has become quite 
limited.  Have you 
slowed down or are 
you plowing straight 
ahead?  

If you’re driving 
too fast with your 
investment portfo-
lio, maybe take your 
foot off the gas a lit-
tle.  

And with regards 
to your traditional 
driving during this 
holiday season of 
family, food, and fri-
volity, please slow 
down. Speed Kills.

Merry Christmas!

Speed kills
MONEY MATTERS

Co-owners of LuxeHair Salon in Avon, 
Lauren Burt and Lisa Frankowski have 
crossed paths several times over the years. 
They both attended school at A Cut Above 
on the southside of Indianapolis but did not 
know each other. After that they found each 
other working for the same corporate salon 
and the idea of owning their own salon to-
gether began to take shape. 

Officially opening on June 27, the two 
business partners are working to grow their 
new joint venture. “I just wish people knew 
we were here,” explained Frankowski. “We 
are both very educated in this field and pas-
sionate about what we do. We both strive 
to stay on top of new trends and styles,” she 
added. 

Regarding new trends in hair fashion, tie 
dyed hair is becoming very popular, accord-
ing to Frankowski. Luxe Hair Salon also of-
fers full body waxing, eye lash extension and 
they sell the full line of Redkin products.

Describe your business in one sentence?
We are a comfortable and cute place to get 

all of your hair care needs taken care of, also 
offering eyelash extensions and full body 
waxing.

What has been your biggest  
lesson so far?

We have learned there is nothing more 
important than communication, whether it 
be between business partners, employees, 
clients, vendors, contractors, or anyone else 
involved in the business in any way.

What would be one thing  
to help your business?

Getting our name out there and letting 
people know where we are, what we do, and 
how great and educated our whole staff is. 
Once people come in and experience Luxe, 
we have no doubt they will want to come 
back. Also getting the word out there that 
we are looking for other stylists to join our 
fabulous team.

What would you tell someone starting 
his/her own business?

Not everyone is looking out for you and 
your business. There are people and scams 
out there that target new, small business 
owners hoping that they don't know any bet-
ter. Be wary of anyone calling or coming in 
trying to sell you something.  Always trust 
your instincts.

‘Doo’ing it up right

Luxe Hair Salon
Lauren Burt and Lisa Frankowski, owners

8100 E. US Hwy. 36
Avon, IN 46123
(317) 707-7561

luxesalonavon@gmail.com

Compiled by Sherry Moodie

From left, Lauren Burt and Lisa Frankowski.

Photo by Sherry Moodie

NOW THAT WE’VE BEEN OPEN

Lauren Burt and Lisa Frankowski  
team up to open Luxe Hair Salon
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Stoops Buick, located at 1251 Quaker Blvd. in Plainfield, was recently recognized as 
the Plainfield Chamber of Commerce’s Member of the Month at is monthly members’ 
meeting. Stoops first opened its doors in October of 1990 and continues doing business 
in Hendricks County and surrounding counties. 

MEMBER OF THE MONTH

Plainfield Chamber announces  
Member of the Month

From left: Carl Brophy, service department foreman; Mike Johnson, body shop manager; John Conway, 
sales and community relations director; Aaron Wildey, used vehicle manager; Jim Meyers, general 
manager; Jeff Shorter, parts department manager; and Jim Jarvis, new vehicle manager.

Submitted Photo

BIZ BRIEFS
Brooke Knoll Village hosts  

Christmas open house in Avon
Brooke Knoll Village located at 1108 Kingswood Dr., Avon will host a Christmas 

open house on Sunday, Dec. 13. The event will run from 2 – 4:30 p.m. and will feature 
Santa, hors d’oeuvres, coffee and hot chocolate, and entertainment. For more informa-
tion, call the office at (317) 204-1100.

Franciscan Alliance’s DiGiusto’s 
appointed to ACHE 

Christopher A. DiGiusto, vice president of ambulatory services for 
Franciscan Alliance, has recently been appointed to the Council of Re-
gents, the legislative body of the American College of Healthcare Execu-
tives (ACHE). The council approves governance and membership regu-
lations and promotes ACHE programs, services and activities within its 
respective areas. DiGiusto will assume that position in March 2016 at 
ACHE’s 59th Congress on Healthcare Leadership at the Hyatt Regency 
Chicago.

Jim Ittenbach is owner of SMARI, a research company, and 
he offers insights based in his years conducting research.

BIZ RESEARCH

Jim Ittenbach
COLUMNIST

With unemployment destined to fall 
below five percent, a significant 
shift is occurring in who 

is driving what in the workforce. 
Full employment triggers broad, 
sweeping implications. During full 
employment, government spending 
decreases, tax receipts increases and 
budget surpluses foster incremental 
spending. More importantly, business 
growth triggers expansion, research 
and development and employment 
growth. The universality of these 
forces accelerates wage increases as 
businesses go to war to attract talent. 

In fact, a 2015 survey revealed 
that nine in 10 employment recruiters be-
lieve that job seekers have the advantage and 
it's likely to last for the next three years. Ac-
cording to Alan Beaulieu, leading econom-
ic indicators predict 2016-17 to yield strong 
GDP and industry growth. While this is cer-
tainly long awaited good news, consequenc-
es are inevitable. Prime rate will elevate 
above 6.5 percent by 2018, mortgage rates 
will rise to about seven percent and about 6 
million new job openings will emerge.

As such, the talent battle will escalate. 
Currently, the average tenure of an employ-

ee is about four to five years, but 
this is falling as the employee quit 
rate is rising along with unfulfilled 
job vacancies. The most significant 
impact upon work culture will 
be the workforce’s demand that 
employment become more than 
a paycheck and an opportunity 
promise. 

Given the cost to acquire and in-
tegrate new employees, employers 
should develop timely interven-
tion strategies at the 90 day and 
nine month periods of first year 
employment. Talent retention is 

more dependent upon the employer’s ability 
to create a collaborative culture, reveal effort 
to impact on business and provide commen-
surate rewards. Further, rewards could be 
accumulated and delivered over a three year 
vested payout to encourage longevity and 
allow for loyalty cultivation. Regardless, we 
are now in the era of the worker; employers 
take heed. Live long and prosper.

The tipping point

David Harsha, MD, joins  
HRH Medical Group

David M. Harsha, MD, joined Hendricks Regional Health (HRH) 
Medical Group on Dec. 1. Dr. Harsha brings extensive national experi-
ence in sports medicine, with a focus on the prevention and treatment 
of sports injuries for youth, adult recreational, collegiate and profession-
al athletes. He specializes in leading multi-disciplinary teams to keep 
athletes of all ages and abilities safely participating while optimizing 
their sports performance and reducing risk of injury.

As part of an innovative partnership between HRH and DePauw University, Dr. Har-
sha will serve as the DePauw Health Medical Director. In this role, he will work along-
side a team of sports medicine experts and athletic trainers to support the needs of De-
Pauw’s 550 student-athletes. Dr. Harsha will also oversee the DePauw Health Wellness 
Center, which provides primary care and wellness services to the campus community. 
In addition, he will be involved with supporting the unique wellness needs of student 
musicians, as well as the educational programming for students pursuing careers in 
healthcare and human services.

A portion of Dr. Harsha’s time will be spent in practice with Mark Booher, MD, at 
HRH Sports Medicine, located in the HRH YMCA in Avon. Dr. Booher serves as the 
Medical Director of Sports Medicine and Rehabilitative Services, and is also part of the 
DePauw University sports medicine care team. Together, Drs. Booher and Harsha will 
increase access to care and bring an unparalleled sports medicine presence to Hen-
dricks and surrounding counties. 

Dr. Harsha completed medical school at the University of Oklahoma College of 
Medicine in Oklahoma City. He completed his residency in family medicine, as well 
as his fellowship in primary care sports medicine, at the Indiana University School of 
Medicine. 

Dr. Harsha comes to HRH after working for the past 11 years as the medical director 
for St. Vincent Sports Performance. He is the team physician for the Indiana Fever and 
Indiana Ice, and serves as a consulting team physician for USA Diving and USA Gym-
nastics. His special interests include musculoskeletal ultrasound, vocal cord dysfunc-
tion and medical education.

Sports medicine physicians treat not only athletes but also active adults and chil-
dren, or anyone with orthopedic issues caused by new injury or repetitive use. 

Dr. Harsha will see patients on Wednesdays and Fridays in the Hendricks Regional 
Health Sports Medicine office at the Hendricks Regional Health YMCA in Avon. He is 
accepting new patients. To schedule, call Hendricks Regional Health Sports Medicine 
at (317) 718-GAME (4263).



Join us for the 2015 
Hendricks County Business Leader’s

Women’s Business Leader Luncheon

DON’T MISS!
December 8th 

You’re Invited to Join Us!

Luncheon time is  
11:30 am to 1pm

at Wellbrooke of Avon
Cost: $15 

10307 E. County Road 
100 North

Avon, In 46123

For additional information, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334.

Presented by

MAXIMIZING  
YOUR NETWORK 

Every organization has them and 
needs them: informal networks 
that buzz with knowledge sharing, 
communication, information 
flow and relationship building. 
In today’s business, you want to 
have a strong personal brand 
which enables you to be found 
and to be remembered for your 
expertise.  In this workshop, you 
will learn how to develop your 
personal brand, make it known 
in your area through Maximizing 
Your Networking.  We will focus 
on awareness and development of 
your personal brand, your network 
and maximizing your efforts.  We 
will discuss and share pitfalls 
and struggles of developing your 
personal brand to align with your 
organization; how to promote 
yourself through events and social 
media, such as LinkedIn, You Tube 
and in person opportunities.

Nancy brings a diverse business 
background with a combination 
of development, academics and 
networking. She is the Director of 
the Lou Holtz Master of Sciences 
in Leadership Program at Trine 
University. In addition to her career 
in academia including adjunct 
instruction at several universities, 
her past career was primarily in 
the Human Resource and vendor 
services fields, which also included 
sales and management. With 
16 years in staffing, outsourcing 
human resource management, 
Nancy has managed regional offices 
for an employment/staffing firm, 
worked with hundreds of customer 
organizations to provide solutions 
to their HR needs, networked 
within the greater Fort Wayne 
community and Northeast Indiana 
and served on the boards of the 
Women’s Bureau, Greater Fort 
Wayne Chamber of Commerce, 
American Heart Association, 
Northeast Indiana Human 
Resource Association and  
many more.

A portion of the proceeds to benefit  
Leadership Hendricks County.

“MAXIMIZING 
YOUR 

NETWORK”

Nancy Steigmeyer
Guest Speaker
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December Chamber 
Meetings

2- Brownsburg 
Chamber of Commerce 
(members’ meeting): 
December 2, 11 a.m. 
at the Brownsburg 
Fire Territory, 470 
E. Northfield Dr. 
Brownsburg. For more 
information call (317) 
852-7885

15 - Plainfield 
Chamber of Commerce 
(member’s meeting) 
Tuesday, December 17, 
11:30 a.m. at Plainfield 
Rec and Aquatic Center, 
651 Vestal Road, 
Plainfield., Plainfield.  For 
more information, call 
(317) 839-3800

No December Meeting 
- Avon Chamber of 
Commerce (members’ 
meeting). No regular 
meeting in December, 
Next regular meeting  
January 26 at 11:30 
a.m. at Prestwick 
Country Club, 5197 
Fairway Dr., Avon.  For 
more information, call 
(317) 272-4333

No December meeting 
- Danville Chamber of 
Commerce (members’ 
meeting). No regular 
meeting in December, 
Next regular meeting  
Januar 6 at11:15 a .m. 
HC 4-H Fairgrounds. For 
more information, call 
(317) 745-0670

Avon Chamber 
New Members

Changes Home Care
10090 E US Highway 36 
Suite A
Avon, IN 46123 
(317) 271-3800

Spectrum Print and 
Marketing
7546 Corsican Circle
Avon, IN 46123 
(317) 908-7471

Alpha Transitional Care 
- Hospice
4455 Southport 
Crossing Way
Indianapolis, IN 46237 
(317) 730-4126

Marcus Teamer Agency 
of Farmers Insurance
7114 Galen Drive West
Avon, IN 46123 
(317) 406-0184

The Joint Avon
10944 E US Highway 36
Avon, IN 46123 
(317) 441-4862

DCC, Inc
7114 Galen Dr. West
Avon, IN 46123 
(317) 407-6225

Brownsburg Chamber 
New Members

Hendricks County 
Historical Museum
170 South 
Washington St.
Danville, IN 46122 
(317) 718-6158

Everyday Joe's Barber 
& Style Shop
1430 North Green St.
Brownsburg, IN 46112 
(317) 852-5639

Spear Legal  
Services, LLC
21 North Green St.
Brownsburg, IN 46112 
(317) 983-2333

Active Family 
Chiropractic LLC
1375 North Green St.
Brownsburg, IN 46112 
(317) 456-7457

Danville Chamber  
New Member

John M. Howard, Jr., 
Attorney at Law
110 South  
Washington St.
Danville, IN 46122
(317) 745-6471

Sharper Image Signs 
& Graphics
80 Old Farm Rd 
Danville, IN 46122 
(317) 745-2198

Hendricks County 
Arts Council
51 S. Washington St. 
Danville, IN  46122 
(317) 386-3111

JVI Fitness, LLC dba 
Snap Fitness
779 East Main St. 
Danville, IN 46122 
(317) 745-5330

NOTE: **Some meeting 
dates changed due to 
holidays in December 
2015. Please call before 
attending.

COUNTY AND 
MUNICIPAL MEETINGS

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council (Second 
Thursday every month)
Dec. 10, 2 p.m.

Plan Commission 
(Second Tuesday every 
month) Dec. 8, 6:30 p.m.

Board of Zoning 
Appeals (Third Monday 
every month)
Dec. 21, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month)
Dec. 8, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
Dec. 3, 7 – 9 p.m.**
Dec. 17, 7- 9 p.m.**

Advisory Plan 
Commission (Fourth 
Monday every month)
Dec. 28, 7 p.m.

Board of Zoning 
Appeals (Third Thursday 
every month) Dec. 17, 
7 p.m. in the Court 
Room**

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
Dec. 17, 7 – 9 p.m.**

Plan Commission 
(Fourth Monday every 
month) Dec. 28, 7 p.m.
Brownsburg Town Hall

Board of Zoning 
Appeals (Second 
Monday every month)
Dec. 14, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180
Note: Call (317) 
745-3001 to confirm 
meetings have not 
been cancelled.

Council (First and third 
Monday every month)
Dec. 7, 7 p.m.
Dec. 21, 7 p.m.

Plan Commission
(Second Monday every 
month) Dec. 14, 7 p.m.

Board of Zoning 
Appeals Meets as 
needed on the
(Third Tuesday of the 
month) Dec. 15, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.
Plainfield, IN 46168
(317) 839-2561

Town Council
(Second and fourth 
Monday every month)
Dec. 14, 7 p.m.
No second meeting on 
calendar**

Plan commission
(First Monday every 
month) Dec. 7, 7 p.m.

Board of Zoning 
Appeals (Third Monday 
every month) Dec. 21, 
7 p.m.

SALES LEADS
Newly incorporated 
businesses through 
November 10, 2015.

Aquila Realty
Charles L. Hunt
1025 Lakewood  
South Drive
Brownsburg, IN 46112

Barotto Coaching
Diancarlo Di Mizio, Jr.
231 Deer Trace Ct.
Pittsboro, IN 46167

Creekside Counseling 
and Wellness Center
Kathy Santon
10077 E. 600 North

E & J Asphalt Services
Justin Allen
1426 Everest Lane
Indianapolis, IN 46234

Hardwick Insurance 
Services, LLC
Mark Hardwick
Deanna Hardwick
19 Motif Blvd. 
Brownsburg, IN 46112

J & S Metals
Jason Lynn
Brianna Cushman
9735 Schrier Dr.
Avon, IN 46123

Jene Anderson 
Construction Services
Jene Anderson
2420 E. 750 south 
Lebanon, IN 46052

JMA Communications
Joanne Arthur
3101 Clover Dr.
Plainfield, IN 46168

Madame Royale
Quynhanh Nguyen
9655 E. U.S. Hwy. 36, 
Unit H, Avon, IN 46123

My House
Lindy L. Keers
7707 Burns Drive
Brownsburg, IN 46112

Neil Richmund 
Marketing
Neil Richmund
10967 Delphi Dr.
Camby, IN 46113

D. H. Pankop & Sons 
Construction
Douglas H. Pankop
122 Smith St.
Pittsboro, IN 46167

Pruitt Welding 
Services
Kent Pruitt
2292 N. C.R. 600 East
Avon, IN 46123

Strategix Marketing
Neil Richmund
10967 Delphi Dr.
Camby, IN 46113

Tip Topp Lawns
Christopher Brown
2398 Twinleaf Dr.
Plainfield, IN 46168

Tooty’s
Parazita Irene Livingston
10342 Hickory Hill Dr.
Indianapolis IN 46234

White House  
Self Storage
Gary Lutz
889 High Lander Dr.
Plainfield, IN 46168

SBA GUARANTEED 
LOANS

Boone County

Gass Trucking, LLC
3255 N. S.R. 39
Lebanon, IN 46052
$119,000
BMO Harris Bank [IL]

Zionsville Country 
Veterinary Clinic
6971 Central Blvd.
Zionsville, IN 46077
$814,000
Indiana Statewide CDC

Hamilton County

A Step Ahead 
Manarement, LLC
110 W. Main St.,  
Apt. 406
Carmel, IN 46032
$50,000
Chase Bank [DE]

The Bants Realty 
Group, LLC
7348 River Glen Dr.
Fishers, IN 46038
$4,000,000
The Huntington National 
Bank [OH]

M.D. Dolenc  
Enterprise Inc.
12697 N.  
Pennsylvania St.
Carmel, IN 46032
$395,900
Wells Fargo Bank [SD]

Edgewater Tax  
Group, Inc.
1 S. Range Line Rd.
Carmel, IN 46032
$392,000
Keybank [OH]

Fatil Logistics, LLC
16638 Greensboro Dr.
Westfield, IN 46074
$25,000. The Huntington 
National Bank [OH]

PCWH Three, LLC
11650 Lantern Rd., Ste. 
107, Fishers, IN 46038
$256,000
Ameriana Bank 

McNewco, Inc.
12401 Reynolds Dr.
Fishers, IN 46038
$50,000
Wells Fargo Bank [SD]

Perfect Option, LLC
12519 Timber Creek Dr.
Carmel, IN 46032
$50,000. The Huntington 
National Bank [OH]

Phil 413, Inc.
626 S. Range Line Rd.
Carmel, IN 46032
$175,000. First Colorado 
National Bank [CO]

Reuters, LLC
8754 E. 116th St.
Fishers, IN 46038
$235,000
Ridgestone Bank [WI]

Safeway Express, Inc.
15195 Destination Dr.
Noblesville, IN 46060
$57,400. The Huntington  
National Bank [OH]

Trab Corp.
6621 W. Broadway Units 
300 and 400
McCordsville, IN 46055
$350,000
Ridgestone Bank [WI]

Wallace Asset 
Management, LLC
600 E. Carmel Dr.,  
Ste. 160
Carmel, IN 46032
$50,000, The Huntington  
National Bank [OH]

Hendricks County

B and I Property, Inc.
10661 McClain Dr.
Brownsburg, IN 46112
$89,000
Stearns Bank [MN]

Danville Family Eye 
Care, LLC
95 N. Tennessee St.
Danville, IN 46122
$150,000
Premier Capital Corp.

Duck, LLC
2608 E. Main St.
Plainfield, IN 46168
$262,200. $20,000
The Huntington National 
Bank [OH]

Mei Fitness, LLC
9166 E. U.S. Hwy. 36
Avon, IN 46123
$475,000
Ridgestone Bank [WI]

Plainfield Eye  
Care, P.C.
900 Edwards Dr.
Plainfield, IN 46168
$633,000
Premier Capital Corp.

Quality Inn Plainfield
6105 Cambridge Way
Plainfield, IN 46168
$967,000
Indiana Statewide CDC

Two Guys Window 
Tinting, LLC
1218 Kinross Dr.
Avon, IN 46123
$16,000. The Huntington 
National Bank [OH]

Johnson County

A and I Trust In God 
Transport, Inc.
3168 Holt St.
Whiteland, IN 46184
$67,400. The Huntington 
National Bank [OH]

Eagle Eye  
Transport, Inc. 
688 Legacy Blvd. 
Greenwood, IN 46143
$140,000
The Huntington  
National Bank [OH]

The Color Café, LLC
1480 Olive Branch  
Park Lane 
Greenwood, IN 46143
$35,000
Mainsource Bank

Fisher Contracting, LLC
190 Commerce Dr., 
Ste. 2
Franklin, IN 46131
$150,000
Mainsource Bank

Mallow Run Properties
6964 W. Whiteland Rd.
Bargersville, IN 46106
$4,085,000
Horizon Bank 

Red Rose Trans, Inc.
2941 Hearthside Dr. 
Greenwood, IN 46143
$150,000. $63,800
The Huntington National 
Bank [OH]

Satt Trucking, Inc.
1128 Sassagras Tr.
Greenwood, IN 46143
$160,500. $26,600
The Huntington National 
Bank [OH]

Vaught Building, LLC
1040 W. Jefferson St.
Franklin, IN 46131
$195,000
Mainsource Bank

Warweg and Co., Inc.
3055 RJ Pkwy.
Franklin, IN 46131
$113,000
Indiana Statewide CDC

Marion County

1919 E. 52nd, LLC
1919 E. 52nd St.
Indianapolis, IN 46205
$251,000
Chase Bank [DE]

All Night Bowling Inc.
95 N. 2nd Ave.
Beech Grove, IN 46107
$13,400.  The 
Huntington National 
Bank [OH]

Avon Transport, Inc. 
5723 Dividend Rd.
Indianapolis, IN 46241
$76,900. The Huntington 
National Bank [OH]

Avtar Trucking, Inc. 
5502 Glen Canyon Dr.
Indianapolis, IN 46237
$30,400. The Huntington 
National Bank [OH]

Axia Technology 
Partners, LLC
151 N. Delaware St.
Indianapolis, IN 46204
$300,000
Star Financial Bank

BJM Sons  
of Saroli, Inc.
7314 E. 21st St.
Indianapolis, IN 46219
$1,128,000
First Western SBLC [TX]

David C. Brenton, P.C.
4741 E. Stop 11 Road
Indianapolis, IN 46237
$50,000. The Huntington 
National Bank [OH]

C and S Engineering 
Services, Inc.
7416 Eastwick Lane
Indianapolis, IN 46256
$30,300. The Huntington 
National Bank [OH]

Concept Prints, Inc. 
6707 Guion Road
Indianapolis, IN 46268
$50,000
Indiana Business Bank 

Copper Mountain 
Technologies, LLC
631 E. New York St.
Indianapolis, IN 46202
$585,000
Premier Capital Corp. 

Cranium, LLC
3174 N. Delaware St.
Indianapolis, IN 46205
$150,000
Celtic Bank [UT]

The Gymnastics Co.
5650 S. Franklin Rd.
Indianapolis, IN 46239
$1,465,000
Premier Capital Corp.

Hari Fast Food, Inc.
1135 N. Arlington Ave.
Indianapolis, IN 46219
$375,000
Mainsource Bank

Hins, LLC
4803 Victoria Rd.
Indianapolis, IN 46228
$107,600. The 
Huntington National 
Bank [OH]

Horsepower Indy, LLC
4 Gasoline Alley, Ste. D
Indianapolis, IN 46222
$40,000. $100,000
Chase Bank [DE]

Indy Cargo Lines, Inc.
1398 Fortner Dr.
Indianapolis, IN 46231
$147,600. The 
Huntington National 
Bank [OH]

McNamara Florist
1853 Ludlow Ave.
Indianapolis, IN 46201
$918,000
Premier Capital Corp.

Mile Square Coffee 
Roastery, LLC
12 E. Ray St.
Indianapolis, IN 46225
$40,300. The Huntington 
National Bank [OH]

Mobilecraft, LLC
5255 N. Park Ave.
Indianapolis, IN 46220
$180,000. Flagship 
Enterprise Center

Nora Urgent Care, LLC
675 E. Hickory Lane
Indianapolis, IN 46277
$1,670,000
Stearns Bank [MN]

Think Fit II, LLC
11504 Grassy Ct.,  
Unit 102
Fishers, IN 46237
$25,000. $163,500
The Huntington National 
Bank [OH]

Veridus Group, Inc.
6280 N. Shadeland Ave.
Indianapolis, IN 46220
$20,000
Wells Fargo Bank [SD]

Morgan County

Matthew Campbell
334 McClure Blvd.
Mooresville, IN 46158
$11,200. The Huntington 
National Bank [OH]

Kevin Massey Trucking
5441 E. Collette Dr.
Camby, IN 46113
$89,600. The Huntington 
National Bank [OH]

Ronald Noble Trucking
7735 Irene Ct.
Camby, IN 46113
$58,900. The Huntington 
National Bank [OH]

PLANNER OF NOTE
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SMART
Electric, LLC

Systems Maintenance and Repair Technicians

smartelectric.org

Specializing in…
• New Facility Electrical Work
• Remodel or Office Addition
• Electrical Design Build

mscott@smartelectric.org

Michael Scott
(317) 203-5424
(317) 517-0947

ELECTRIC

HYPNOSIS

Robert McBride
Agency Owner

Award Winning Indiana Agency

Allstate Insurance Company
307 East Main Street

Brownsburg, IN 46112
Ph: 317.852.7283

Fax: 317.852.6306
RobMcBride@Allstate.com

Life & Retirement 
Programs

Home, Auto & More
24-Hour

Customer Service

INSURANCE

COUNSELING SERVICES

BUSINESS LEADER 
CARMEL |  HENDRICKS COUNT Y |  SOUTHSIDE

ICON 
CENTER GROVE |  HENDRICKS COUNT Y

THE SOUTHSIDE TIMES 
BEECH GROVE,  CENTER GROVE,  FOUNTAIN SQUARE 

& GARFIELD PARK ,  GREENWOOD,  
SOUTHPORT & FRANKLIN/PERRY TOWNSHIPS

Products of Times-
Leader Publications

CENTER GROVE

Reach the best markets in metro Indianapolis. 
To advertise, call 451-4088

ATTENTION: 
YOUR PRODUCT, POSITION 

OR SERVICE RELATED AD 
COULD BE HERE!

To Advertise, call Sherry Moodie at 
(317) 451-4088

HEATING & COOLING

Advertise today! Call 451-4088

HEAT
&COOL LLC. SINCE 1970

72 W. Main St., Danville, In 46122
Call: (317) 745-5635
Fax: (317) 745-1340

SALES • SERVICE
HEATING • AIR CONDITIONING

www.heatandcool.net

“Your comfort is our business!”

ADVERTISING - YOUR AD COULD BE HERE!

Ph: (317) 852-2300 • Fax: (317) 852-2416
515 N. Green Street, Suite 301 • Brownsburg, IN 46112

ccscounseling.net

Specializing in:
•  Business Destressing
• Individual • Family

WE OFFER 
NATURAL

ALTERNATIVES 
WITH 

TREATMENT



©2015 IU Health

We deliver an experience you’ll hold dear 
for years to come. 
Indiana University Health West Hospital not only provides an exceptional team, 
we make sure your birthing experience is the one you always imagined. 
We deliver more expert doctors and the comforts of home. That’s what you can expect at IU Health West Hospital. 
With an expanded team of obstetricians and a Riley Hospital for Children at IU Health pediatrician on site 24/7, we are 
growing to meet all your needs. From pre-delivery through your big day and beyond, we are there for you through it all 
offering a beautiful maternity center built around your comfort. As you can see, your peace of mind means everything 
to us. Because you deserve it, we deliver it.

Learn more about our program at iuhealth.org/west/maternity
or fi nd a physician by calling 317.217.DOCS (3627)


