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Looks at  
Local Leaders

Each month, the Business Leader focuses 
on how Leadership Hendricks County 
delivers the skills local residents need to 
provide leadership in our communities.

Hundreds of close friends

They met in January. Each walked in, 
brushed off the snow, and looked around 
the room. There may have been a few 
familiar faces, but most of the people in 
the room were complete strangers. Who 
were they? Would they be friendly? What 
would it be like to spend the next ten 
months working closely with them?

Now November’s here, and the same 
group is gathering for the very last time 
(at least officially). Those mysterious 
strangers have become amazingly close 
friends. They know so much about each 
other -- the kind of details that usually take 
years to share. They’ve learned together 
and tackled challenges as teams. Some of 
those challenges were nothing short of 
silly, while others were as serious as can be. 
Each carried lessons the group’s members 
wouldn’t soon forget.

That’s the story of Leadership Hendricks 
County classes, year after year. Each year 
brings a new group of participants that 
moves from awkward handshakes to deep 
friendships in just ten months. And each 
group arrives at its November gathering 
with a mix of elation and sadness. The 
elation comes from the knowledge 
that they’ve successfully completed the 
community leadership development 
program; the sadness from realizing that 
they won’t see their new friends every 
month.

The closing retreat ends with a 
graduation ceremony and brief speeches. 
There are gag gifts celebrating the year’s 
inside jokes. And there are often tears, 
as class members share emotional 
testimonies of what they learned from 
their classmates. “This changed my life” 
is a phrase that comes up year after year. 
“I’ve learned so much about myself and 
the people around me” is another common 
refrain. “I’ll never look at things the same 
way,” others will say.

After a few final handshakes and hugs, 
the classmates slowly migrate to the 
parking lot, Despite the chill, they linger 

in small groups, not wanting to admit that 
their year has drawn to a close. 

Ah, but there’s the good news: it 
really hasn’t. They’ll take the lessons 
they learned back to their workplaces, 
their organizations, their churches, and 
even their families. They’ll share their 
knowledge with co-workers and friends 
and become even more effective in their 
work and civic roles. Some will tackle new 
volunteer opportunities, some will run for 
public office, and still others will pursue 
new career challenges.

As graduates, they’re no longer part of 
a single class. They’ve joined a group of 
alumni that’s several hundred members 
strong. Those alumni have become 
powerful connections and allies throughout 
the county. A phone call mentioning “I’m a 
Leadership Hendricks County graduate” 
captures attention, opens doors, and 
creates instant friendships. As part of that 
larger group, each graduate will continue 
to play roles in making Hendricks County 
an even better place to live, work, play, and 
pray, year after year. 

Come January, they’ll know that another 
group of complete strangers is brushing 
off the snow and nervously shaking hands. 
And they’ll smile.

Applications are now being accepted 
for LHC’s 2016 class (and must be 
submitted no later than December 1, 
2015). If you live or work in Hendricks 
County, and would like to apply -- or 
would just like to know more about what 
LHC could do for you -- visit our website 
at leadershiphendrickscounty.org or call 
Susan Rozzi at 718-6076.

……………………………………………
Leadership Hendricks County is a not-
for-profit organization whose mission is to 
seek, prepare, involve and sustain leaders 
from diverse backgrounds to address 
community and countywide changes. Since 
1993, Leadership Hendricks County has 
given citizens the background and inside 
information they need to take on effective 
leadership roles in the Hendricks County 
community.  To learn more about Leadership 
Hendricks County or leadership training 
for your organization, email Susan Rozzi 
at SRozzi@LeadershipHendricksCounty.
org or visit our website at www.
LeadershipHendricksCounty.org.  

Class of 2015 visit the Vincennes Logistics Training Center.

Class of 2015 members Rhonda Yeftich, Cassie Martin 
and Loren Delp visit the Hendricks County Museum.

Class of 2015 members at the Opening Retreat. 
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Rick Myers is publisher of the Hendricks County Business 
Leader. Email: rick@businessleader.bz

Rick Myers
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A few months ago 
while in a mall I 
stopped by my 

favorite pretzel place. 
After I made the pur-

chase I was asked if I 
would like the compa-
ny’s app. I politely told 
the young person be-
hind the counter that 
I was all app out, and 
hurried on my way.

I’ve made no se-
cret that I believe we 
are inundated with technology and all that 
comes with it. I’ve said many times that I’m 
old enough that I could’ve lived my life with-
out any of it, but young enough to see all of 
the wonderful things that it brings to every-
day living. 

Having said that, there is an app that I 
would download in a minute if it were avail-
able. In fact, maybe it exists, but I am so tech-
nologically un-savvy that I’m not aware of it.  
That would be an app that would keep me on 
track. I’m sure you know what I mean. 

With all of the emails that I receive in the 
course of a day and all of the texts and phone 
calls – not to mention the sudden needs of 
employees and family – I find it hard in most 
instances to keep on track. I know I am not 
alone.

We’re supposed to multitask even more 
than we did when we didn’t have all of this 
technology. I don’t believe it’s humanly pos-
sible. 

Please, someone, help me find that app that 
can help me sort out what  needs to get done 
in the course of the day and what can wait.  
Something that will help me get on track 
when I’ve jumped off of it. 

Give me an app 
that keeps me 

on track

"We’re supposed  
to multitask even  
more than we did  

when we didn’t have  
all of this technology.  

I don’t believe it’s 
humanly possible."

Avon/Prestwick | Brownsburg | Dover | Jamestown 
Lebanon | Lizton | Plainfield | Pittsboro | Zionsville

Senior Vice President,
Commercial Lending 
Manager
5201 E. US 36, Suite 213 
Avon 

317.858.6154 

Senior Vice President,  
Chief Lending Officer
60 Garner Road
Brownsburg 

317.769.7345 

Jerry  
Miser

Vice President,
Commercial Banker 
2100 Stafford Road
Plainfield

317.858.6178 

Emily
Biehn

Diane
Stennett

Greg
Zusan

Vice President,  
Retail Leader &  
Business Development
60 Garner Road
Brownsburg 

317.858.6144 

We’ve added some well-known lenders to our team at State Bank. 
They want you to have the kind of relationship that makes a difference 
for your business. And we’re giving them the tools to do that. 
 
Put our strength to work for you.  

866.348.4674
www.StateBankofLizton.com

Local Decisions.   
People You Know.  

We Do That!

#40419 SBL LendingWeDoThat_BL4.7667x9.5.indd   1 10/14/15   1:24 PM

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.
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Yes, we want your letters: 

Readers of the Hendricks County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations are 
that the letter is timely, focused (not more than 
200 words) and verifiable. Please make sure 
to provide your complete name and daytime 
and evening telephone contact numbers. All 
letters are subject to editing for brevity, clarity 
and grammar. Please direct correspondence to 
info@businessleader.bz.

The Hendricks County Business Leader 
is published by Times-Leader publications, 
LLC. Content published alongside this icon is 
sponsored by one of our valued advertisers. 
Sponsored content is produced or commissioned 
by advertisers working in tandem with Times-

Leader’s sales representatives. Sponsored content may not 
reflect the views of The Hendricks County Business Leader 
publisher, editorial staff or graphic design team. The Hendricks 
County Business Leader is devoted to clearly differentiating 
between sponsored content and editorial content. Potential 
advertisers interested in sponsored contact should call (317) 
300-8782 or email sponsored@businessleader.bz.

Money makes the world 
go round, am I right? 
It also makes the lazy 

cheapskates change their attitudes. 
When money is involved, people 
can change their minds pretty 
quickly.

Let's take the Indianapolis Colts. 
What good is having an NFL team 
if they are constantly losing? For 
fans, it makes for a tough Mon-
day. Even if the win was a fluke of 
nature, fans are grumpy that their 
NFL team does not dominate. This 
has to translate to lost production.

It also has to affect the economic windfall 
that NFL teams claim. Winning teams in-
crease economic activity because everyone 
wants to be a part of the atmosphere. They 
spend money because of the excitement of a 
possible Super Bowl contender. No one cel-
ebrates a great pick in the next draft by buy-
ing a beer or two. Of course, there would be 
no activity if there wasn't an NFL team, but 
we are paying a lot of money for a losing team 
that still makes a profit.

Salespeople who lose a big account worry 

that they are replaceable. So should 
NFL players who can't get the job 
done. Only weather forecasters can 
screw up 60 percent of the time and 
still keep the job.  

So let's make it count. Let's find 
the one motivation that will force 
the Colts to take action to field a 
winning team. Let's sack their bank 
accounts and force them to spend 
the money.

Here's my proposal. As you know, 
taxpayers are helping to pay for the 
new Lucas Oil Stadium in the form 

of a 1 percent food and beverage tax. In many 
areas, this brings the total tax to a whopping 
9 percent in areas that have enacted anoth-
er percent to fund parks projects. It may not 
seem a lot, but over time it can add up. Once 
we pay off the stadium, won't it be time to ei-
ther overhaul the current one or start all over 
with a new stadium?

Here is my proposal: Every time the Colts 
lose a game, the state deducts a quarter per-
cent of the food and beverage tax for the fol-
lowing year. Lose four games in the season 
and the Colts lose all subsidies provided by 

frustrated fans who only want a decent offen-
sive line.

Shortages in the mortgage are to be made 
up by the Colts organization. 

After four losing games, the likelihood of 
the Colts making the playoffs are all but lost, 
anyway. Let's give the fans a little cash back 
to ease the pain of rooting for a poor team. 
Maybe Joe Schmoe won't be a crabby jerk on 
Monday mornings because he can save a few 
bucks and drown his sorrow in a nice local 
craft beer.

Call your legislator and demand that action 
be taken to punish a multi-million dollar or-
ganization for producing a crappy product. 
Then, following the Colts is like a stock pick. 
Many will root for a losing effort, which in the 
long run may make the team more popular 
than ever.

Gus Pearcy
COLUMNIST

Field a good team

Editor's Note›

OPINION

Humor›

Veterans are worthy  
of our awe

On Veterans Day, we are asked to pause 
and remember, to applaud the veteran of 
war. Take your children to a ceremony 
and stop and think how the world and 
your life would be different had they not 
taken action. No one wants to go to a war. 
No one dreams of graduating high school 
to go across the world and end tyranny.

Ask your children, no…demand, that 
they cover their hearts with their right 
hand during the Pledge of Allegiance and 
the National Anthem. Above all, teach 
them to admire the veteran for giving 
them the opportunity to live in a coun-
try that not only rewards hard work, but 
gives them an infrastructure of safety 
and quality of life absent in other places 
around the world. It's our job to help them 
see why the United States of America is 
worthy of their allegiance.

We get what we order
What if every time you walked into a 

restaurant, there were no menus. They 
just bring you a dish and expect you to 
pay for it. That's what you get when you 
do not participate in elections. 

I believe the majority of people spend 
more time with a menu or ordering a latte 
than they do with candidates who will 
lead us.

Are you voting based on party but don't 
like the platform? That's like expecting to 
find roast beef at Chik-fil-A.

Study the candidates. Study their plat-
forms. Ask for specifics. Find a candidate 
you can believe in. Business owners do 
not realize how important that this can 
be. They act like choosing a candidate is 
like salmonella. It's tainted and they could 
lose customers. That is certainly true. But 
your business is in a niche, right? You 
don't cater to all of the people.

Vote if you're able. The leaders need 
your input or else, you'll get any old dish.

Quote of the Month›

Have the courage to follow 
your heart and intuition. They 
somehow already know what 

you truly want to become. 
~ Steve Jobs



Before Ruth had her right knee replaced at the Center for Hip & Knee Surgery, the pain was so bad that she relied on cruise control 
to drive her car anywhere. Now, she goes wherever she wants and gets there at her own speed – in her car or on her bike. 

Get back to doing all the activities you love. Schedule an appointment and talk with the highly skilled surgeons at an America’s 100 
best hospital for total joint replacement as honored by Healthgrades. With 29 years of experience, research and exceptional patient 
care, we’re one of the leading joint replacement centers in the nation and the world. The Center for Hip & Knee Surgery has made 
joint pain and mobility limitations a distant memory for hundreds of thousands of patients.

Ruth’s new knee 
          is taking her places

Inspiring Health   Visit CenterForHipAndKneeSurgery.org for more information.  

CHKS Ruth Ad_HendricksCntyICON_9.7x10.indd   1 10/21/15   1:23 PM
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Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

Kevin Speer is president and CEO of Hendricks Regional 
Health.

Kevin Speer
COLUMNIST

HEALTHY BUSINESS

As we celebrate the season of thanks 
and giving, our thoughts often turn 
to those less fortunate. Whether it 

is a giving tree at your place of 
worship or work, a check written 
to your favorite charity or the 
gift of yourself as a volunteer, the 
holidays are certainly a time to 
reflect and give back.

According to a poll published 
by Charity Navigator, many char-
ities receive an average of 30 to 
40 percent of their annual con-
tributions in the last few weeks 
of the year.  If you are thinking 
about giving a year-end dona-
tion, consider your passions and 
interests when de-
ciding where to 
give. Think about 
what organiza-
tions have had an 
impact on your life 
and/or your family 
or business. What 
o r g a n i z a t i o n s 
make a difference 
in your communi-
ty? How will your 
gift be used? Does 
your support im-
pact the quality of 
life for you, your 
neighbors and 
your community? 
Or, do you like to 
focus your person-
al giving beyond 
the local commu-
nity and give to 
national or inter-
national groups? 
No matter your 
personal prefer-
ence, giving to an organization that makes a 
real difference in the lives of others can make 
you feel connected and fulfilled.

If you are looking for gift-giving ideas 
for the holidays, making a gift to a charity 
in someone’s name can be the perfect gift. 
Many charities send a letter to the recipi-

ent notifying him/her that a gift was made in 
their honor. 

No matter your motivation for end-of-
year giving, know that your dona-
tions are appreciated and do truly 
make a difference. At Hendricks 
Regional Health Foundation, for 
instance, donations have helped 
fund special purchases that im-
prove patient care and comfort 
at our hospital, including safe pa-
tient handling tools, simulation 
training manikins and software, 
forensic examination equipment, 
blanket warmers, stick blenders 
for cancer patients, compression 
wraps and garments for physical 
therapy patients, infant warmers 

for the special care 
nursery and more. 
The generosity 
of donors in our 
community helps 
us provide a better 
patient experience.

Consider giv-
ing back this holi-
day season, and 
throughout the 
upcoming year. 
Your gifts can 
positively impact 
those members of 
our community 
that are most vul-
nerable, those who 
need a helping 
hand. And, isn’t 
that what the sea-
son of thanks and 
giving is all about?

End of year giving

The most common training process 
in the workplace today happens to 
be the worst training program in the 

workplace today. That is a pretty 
bold statement, but I will stand by 
it all day long. How do I know? Let 
me explain. 

I was having a meeting with a 
friend of mine who happens to be 
a former vice president of human 
resources for a Fortune 100 com-
pany. I say former because she saw 
this so-called training program 
and was directly exposed to the 
negative effects it had and did not 
want to be any part of it. She left 
to join a smaller firm and to start 
her own thing. 

The most common form of training in 
the workplace or even in homes is model-
ing. People do what people see! Unchecked 
or unguarded that can be devastating. The 
boss says, “You be here on time!” yet he is 
repeatedly late and he wonders why he has a 
tardiness problem at work. He made it crys-
tal clear for the employees that they had to 
be on time. He even made big signs to make 
the point clearer, yet he still has a tardiness 
problem. 

What if the boss is a bully? You guessed 
it … that behavior is being modeled some-
where in the business and is no doubt being 

replicated by others. That was one 
of the situations my friend saw in 
her former job. An employee sur-
vey finally discovered THE prob-
lem. The boss who was bullying 
her, well, now he is now looking 
for a job.

Sometimes things in the work-
place that seem to be THE prob-
lem are only a symptom or a re-
sult of the real problem. Make sure 
when you are addressing a prob-
lem that it is THE problem and 
not a result of the real issue. Oth-
erwise, it will show up again and 

again in another place in another unwanted 
behavior.

When you notice that you are becoming 
frustrated with your employee actions or 
non-actions, take a look in the mirror. They 
might be seeing what you are not seeing, but 
what you are doing.

Jack Klemeyer
COLUMNIST

The most common, yet very 
worst, training available

COACH’S CORNER

Catering for any Occasion • Delivery Available • Call or Place Order Online!
                                (Minimum Order Required)

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Plainfield
2687 E. Main St.

Plainfield, IN
(317) 839-4886

www.Cfarestaurant.com/Plainfield

"Whether it is a giving tree at your 
place of worship or work, a check 

written to your favorite charity  
or the gift of yourself as a volunteer, 

the holidays are certainly a time  
to reflect and give back."
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By Gus Pearcy
Even though Greg Ternet (pronounced as 

Ter-NAY. It's French) is CEO of Hendricks 
Power Cooperative, he itches to get back out 
in the field "bird dogging" a situation. That's 
because he has that expertise. Ternet is not 
your typical CEO apprenticed through the 
ranks of the office. He worked his way up 
from a part-time groundman to full-time 
lineman then to operations manager on his 
way to lead Parke County Rural Electric 
Membership Cooperative for seven years.

Two months ago, he returned to his home 
base as the leader of the cooperative that he 
started with nearly 20 years ago.

"I have a lot of respect for what the guys in 
operations do," Ternet said of his experience. 
"I understand what they do. And I think that 
plays a role (in decision making) every day." 
He expects to go into the field during some 
emergency situations because he has the ex-
perience.

A man of few words, Ternet, 44, appears 
to be the calmest person in the room. He 
lives with his wife and kids south of Danville 
in the Mill Creek Community School Dis-
trict. He's grateful for the shorter drive to 
work. But you can tell that he's happy to be 
back in Hendrick's County.

He started here out of Tri-West High 
School and worked summers until he was 
graduated from Hanover College with a 
business degree. He came back to Pittsboro 
and began the training program to be a line-
man before graduating eventually to super-
vision.

"I honestly don't know if I had a plan," Ter-
net said of the direction of his life. "I think 
everybody gets pushed in one direction or 
another."

Hendricks Power Cooperative is a dis-
tributor of power bought elsewhere. They 
are dependent on the generation and trans-
mission provider, Wabash Valley Power As-
sociation, which services 28 distribution co-
operatives in Indiana, Michigan, Illinois, and 
Missouri. Hendricks Power buys the electric 
from Wabash Valley. 

"We buy and resell the power; we don't 
generate the power," Ternet said. "We have 
to rely on others and that's outside of our 
control. So when you've got issues with ei-

Greg Ternet

‘Tern’ on the power

ther the transmission system or a generating 
plant, our members see that outage, but it's 
really outside of our control as to the cause 
or when it's going to be restored."

About 55 percent of the power is gen-
erated by coal; the rest is either purchased 
or generated by alternative sources. One of 
those sources is methane produced by land-
fills such as the Twin Bridges Recycle and 
Disposal facility in Danville where Wabash 
Valley Power has several generators.

Ternet even said, for the first time in his 
career, that prices are expected to decrease a 
bit next year. But it isn't all puppy dogs and 
unicorns. 

"We are doing our part as far as cleaning 
up the environment," Ternet said of the co-
op’s direction in the future. "We want a safer, 
cleaner atmosphere; however, that comes at 
a cost. We're being reasonable in taking the 
steps we need to take to get where we need 

to be."
That takes technology that isn't readily 

available, Ternet said. As it becomes avail-
able, and eventually cheaper as most tech-
nology does, the major generation and trans-
mission co-ops will begin to implement it.

Hendricks Power serves 30,000 custom-
ers in Hendricks, Morgan, Montgomery, 
and Putnam counties. Compare that to the 
810,000 retail customers of Duke Energy In-
diana. It started as Hendricks County REMC 
in 1936 to provide electricity to the farmers 
and rural residents that were too far away 
from the power grid to be hooked up to tra-
ditional utilities. Cooperatives are member-
ship based. Each coop is divided into dis-
tricts and a member is elected to the board 
of directors. Their job is to oversee the co-op 
and hire the CEO.

Greg Ternet brings experience as newly 
appointed CEO of Hendricks Power Cooperative

Greg's List
Five books, or five movies, or five albums 
that have had an influence on your life: I 
am at a time in my life that I don’t get to read 
to as much as I would like outside of work-
related items. When I do read something 
outside of work it is usually a book about 
political leaders or a nonfiction book by John 
Grisham.

How Greg did it?
What’s the best advice you ever received?
I was taught at a very young age to work 
hard – for yourself, your family, and what you 
have. I was also taught the importance of 
leading by example.

Best business decision you ever made:
To work for a cooperative and follow the 
cooperative business model. It is enjoyable 
and rewarding work, knowing you are 
making decisions that will benefit our 
member-owners and not an outside interest.  

Worst advice you ever received:
All advice can be beneficial in some fashion. 
Sometimes advice can be the perfect 
example of knowing what you DON’T want 
to do.   

In five years, I want…
To be able to see how I have helped improve 
the services of our membership, while 
providing a better quality of living for the 
residents of Hendricks County and other 
surrounding communities.  

My secret to success…
I stay grounded and never ask our staff to do 
anything that I wouldn’t do myself. I respect 
the work of all of our employees and try to 
lead by example.  

Hendricks Power Cooperative
86 N County Rd 500 E 

Avon, IN 46123
(317) 745-5473

Photo by Gus Pearcy

COVER STORY

Greg Zusan
Avon

317-858-6154

Local Decisions. People You Know.
Put our strength to work for you. We Do That!

www.StateBankofLizton.com | 866-348-4674
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OPEN FOR BUSINESS

Pam Laughlin always had the drive to 
own and run her own business. “I believe in 
practicing what you preach. Treating people 
the way you want to be treated and I always 
thought I could do this by owning my own 
business,” explained Laughlin. Growing up 
in an athletic family, Laughlin played com-
petitive sports in school and had a regular 
exercise program in college. With her hus-
bands’ support, she had an opportunity to 
buy a franchise that combined her owner-
ship ideals with her 
athletic skills.

 In August, she 
opened the first My 
House Fitness fran-
chise in Indiana. “I 
chose Avon, Ind. be-
cause my husband 
graduated from Avon 
High School and this 
is a community I want-
ed to immerse myself 
in,” she explained. My 
House Fitness focus-
es on individual per-
sonalized needs. “We 
want people to walk 
in and feel good and 
excited about being 
here,” she added. She 
is married with three 
kids living in the Avon 
area.

When did you open 
your business?

We officially opened 
our Avon location on Au-
gust 31.

Describe your business 
in one sentence?

My House Fitness is a 
place where you can get 
fit, make new friends and learn how to live 
better in a non-intimidating environment. 

What are the names of the owners/
business partners?

Five years ago, Jen Wherrell and her hus-
band, Chris, combined their fitness and 
business expertise and opened the first My 
House Fitness in Winter Springs, Florida. 
My House Fitness Avon is the first location 
to open outside of central Florida. My hus-
band Brian Laughlin and I are co-franchisee 
owners of the brand new My House Fitness 
studio in Avon.

What has been your biggest  
lesson so far?

Opening a new business is not easy, but 
it’s very rewarding. I’m happy to be part of 
an industry where we can make a difference 
in someone’s life. Our trainers are tough and 
will hold you accountable, but at the end, 
nothing compares to the transformations we 
get to witness every day. 

What would be one thing that could help 
your business? 

What makes us dif-
ferent from the larger 
fitness centers is the 
personalized attention 
and dedication we 
give all our clients. We 
want people to know 
that when they walk 
through the doors of 
our studio they will be 
remembered by name 
and will be part of our 
family. Sometimes it’s 
very hard to accom-
plish that at other 
places, and we want to 
make sure those who 
are looking to change 
their lives know we are 
here and will dedicate 
our time and knowl-
edge to help them 
reach that goal. 

What would you tell 
someone starting his/
her own business?

I think it’s very impor-
tant for those who are 
starting a new business to 
be very passionate about 
it. I love what I do, and 
every day is a new adven-

ture. You should have a clear path and don’t 
let minor details set you back, or let you 
down.

What do you think about  
your business’s future?

My House Fitness has a very bright fu-
ture ahead. We want the Avon community 
to think of us as family. We have great things 
planned, so stop by and visit us next time 
you have a chance; we promise you won’t be 
disappointed!

The house that Pam built
Pam Laughlin opens My House Fitness in Avon

My House Fitness 
Pam Laughlin, franchisee
8101 E. US 36, Ste. 8105

Avon, In 46123
(317)584-8444

myhousefitness.com

Compiled by Sherry Moodie

Pam Laughlin, franchisee

Photo by Sherry Moodie

SAVE UP TO
$7.50 NOW
(and 70% for the next 17 years).*

Energy Efficiency Programs from Your Electric Cooperative

Go to PowerMoves.com/LED
to start saving now.

* Offer good for up to 25 
LED bulbs per member, 
for a limited time only.



Join us for the 2015 
Hendricks County Business Leader’s

Women’s Business Leader Luncheon

DON’T MISS!
December 8th 

You’re Invited to Join Us!

Luncheon time is  
11:30 am to 1pm

at Wellbrooke of Avon
Cost: $15 

10307 E. County Road 
100 North

Avon, In 46123

For additional information, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334.

Presented by

MAXIMIZING  
YOUR NETWORK 

Every organization has them and 
needs them: informal networks 
that buzz with knowledge sharing, 
communication, information 
flow and relationship building. 
In today’s business, you want to 
have a strong personal brand 
which enables you to be found 
and to be remembered for your 
expertise.  In this workshop, you 
will learn how to develop your 
personal brand, make it known 
in your area through Maximizing 
Your Networking.  We will focus 
on awareness and development of 
your personal brand, your network 
and maximizing your efforts.  We 
will discuss and share pitfalls 
and struggles of developing your 
personal brand to align with your 
organization; how to promote 
yourself through events and social 
media, such as LinkedIn, You Tube 
and in person opportunities.

Nancy brings a diverse business 
background with a combination 
of development, academics and 
networking. She is the Director of 
the Lou Holtz Master of Sciences 
in Leadership Program at Trine 
University. In addition to her career 
in academia including adjunct 
instruction at several universities, 
her past career was primarily in 
the Human Resource and vendor 
services fields, which also included 
sales and management. With 
16 years in staffing, outsourcing 
human resource management, 
Nancy has managed regional offices 
for an employment/staffing firm, 
worked with hundreds of customer 
organizations to provide solutions 
to their HR needs, networked 
within the greater Fort Wayne 
community and Northeast Indiana 
and served on the boards of the 
Women’s Bureau, Greater Fort 
Wayne Chamber of Commerce, 
American Heart Association, 
Northeast Indiana Human 
Resource Association and  
many more.

A portion of the proceeds to benefit  
Leadership Hendricks County.

“MAXIMIZING 
YOUR 

NETWORK”

Nancy Steigmeyer
Guest Speaker



Bridal Show

HOSTED BY

When is your big day?

FREE for 
all Brides!

To register, please email: brides@myicon.info

For questions or vendor space information, please contact  
Sherry Moodie at: brides@myicon.info or call: (317) 525-1258

5th Annual 
Hendricks County ICON 

Bridal Show

January 31, 2016 
1pm to 5pm

Held at the Prestwick Country Club 
5197 Fairway Drive 

Avon, Indiana 46123
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Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

Your organization needs employees 
who express their thoughts and 
opinions. This phenomenon, known 

in the literature as “employee 
voice,” is often the way problems 
are identified and solved or new 
products developed. In fact, the 
lack of employee voice has been 
blamed for such notable failures as 
the Challenger disaster and airplane 
crashes.

But despite its value, employ-
ee voice isn’t always rewarded. 
Hearing bad news is rarely pleas-
ant, and having problems pointed 
out by a subordinate is something 
some managers aren’t comfortable 
experiencing. Many managers don’t reward 
employee voice because it is often expressed 
with significant negative emotion. People 
typically don’t speak out about something 
unless they’re upset, and that emotional 
state can prompt them to communicate less 
effectively by yelling, threatening, or oth-
erwise expressing their displeasure in ways 
that are hard to hear.

A recent study confirmed that the way in 
which employees express negative views or 
feedback makes a difference in whether it 
is acknowledged or acted upon. Employees 
who are capable of controlling their emo-
tions are simply better heard and more pos-
itively treated than those who cannot ex-
ercise this control. This likely comes as no 
surprise: messages are heard and acted upon 

more easily when listeners can respond to 
them rationally; messages are often “spoiled” 
by negative emotional content.

What makes this study notewor-
thy, however, was the finding that 
employees are generally aware of 
their own abilities and limitations 
in controlling their emotions. Peo-
ple with better skills at controlling 
or hiding their emotions are more 
likely to engage in employee voice. 

Based on this research, man-
agers would do well to remem-
ber that people typically won’t 
come forward with a problem un-
less they feel strongly about it – 
so someone who approaches you 
with an issue should have their 

concerns treated with respect. Luckily, those 
most likely to comment are also those with 
the skills to discuss their issues most ratio-
nally. But to gain the benefits that can accrue 
from open communication at work, supervi-
sors also need to control their own emotion-
al responses and use their emotion regula-
tion skills to become better listeners.

……………………………………………………
Grant, A. M. (2013). Rocking the boat but 
keeping it steady: The role of emotion regula-
tion in employee voice. Academy of Manage-
ment Journal, 56, 1703-1723. 

Speaking up or speaking out
BIZ MANAGEMENT

Carolyn Goerner
COLUMNIST

FEATURE

By Gus Pearcy
Indiana Governor Mike Pence held a small 

business roundtable at Church Brothers lo-
cation in Avon last month and he brought 
some good news for the people around the 
table.

First, there is another billion dollars go-
ing into infrastructure throughout the state. 
This bump in roads and bridges will keep In-
diana as the Crossroads of America.

Second, the Healthy Indiana Plan (HIP 
2.0) is new and improved and will help those 
who sign up.

"Small business around Indiana are just 
learning, in some cases, that people who 
sign up for HIP 2.0 can use their health sav-
ings account to pay the employee portion of 
the employers health insurance," Pence said 
after the meeting. "There are a lot of people 
out there that work at places that offer health 
insurance but they can't justify or come up 
with the resources to cover their portion."

Pence added that this could close a gap 
preventing Hoosiers from having better 
health insurance.

Thirdly, the state is taking a hard look at 
paying down the unemployment fund loan 
the state took in 2008. It would be a wel-
comed relief because employers are paying 
a steep price for Federal Unemployment Tax 

(FUTA). Because of the state's outstanding 
debt, employers pay a rising tax on all em-
ployees due by the end of January each year. 
In 2016, that tax is $126 per employee. 

Barbara Quandt Underwood, with the 
National Federation of Independent Busi-
ness in Indiana and the organizer of the 
roundtable, said this is a very important is-
sue to the state's small businesses.

"(The loan) is $327 million," Underwood 
said. "The state has a surplus at this point 
and they can loan it to the (unemployment) 
fund and it will be paid off by regular contri-
butions to the fund as employers make their 
regular premium payments."

Small business seems hampered by the 
FUTA because it is a flat tax that goes to the 
feds and does nothing to help locally, Un-
derwood added. Calling it a penalty, Under-
wood said that the tax isn't based on usage 
of the unemployment fund, meaning small 
businesses pay just as much as the largest 
employers even though they don't lay off as 
many employees as often.

"And for a little guy, that's a pretty big hit 
and it doesn't even stay here," Underwood 
added. "We regularly poll our members 
twice a year ... and I've never had a higher 
response then on that issue."

Pence brings encouraging news 
to small businesses in Avon

Indiana Governor Mike Pence at the roundtable at Church Brothers in Avon. Photo by Gus Pearcy



As a probation officer for Hendricks County Government, Gwyn Green spends most of her 
day sitting at a desk. Which isn’t the best routine for a healthy lifestyle. When her employer 
partnered with Hendricks Regional Health At Work for its healthcare services, Gwyn was able 
to participate in Great Shape, a six-month wellness program with personal coaching, nutrition 
consultation and more. She not only lost 40 pounds, she conquered her first Warrior Dash 
with her husband and two sons.

Healthier employees. Healthier business. The Hendricks At Work team not only helped Gywn 
get fit, we saved Hendricks County Government $2 million in healthcare costs over five years. 
To learn more, visit HENDRICKSATWORK.COM or call (317) 745-3532. 

GETTING FIT  
HAS ITS REWARDS.
And Gwyn has the medal to prove it.

Pictured: Gwyn Green, Probation Officer and  
Healthier Employee, Hendricks County Government  
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Present this coupon, the month of November 2015 
with a valid Military ID and receive 

$10 OFF Your Eye Examination, Plus…
Receive $10 OFF a 1- Year Supply of Contact Lenses

OR
Receive $20 OFF a Complete Pair of Eye Glasses

Includes: Customized Sun Glasses and Sport Glasses

[ Not valid with any vision insurances. ]

1460 N. Green Street
Suite 100

Brownsburg, IN. 46112

(317) 858-7900
integrItyvisioncare.com

Welcome All Veterans

Accepting New Patients
CALL US TODAY!

$10 
OFF

INTEGRITY VISION CARE

We Salute all veterans and active 
military personnel. Thank you for  

all that you have given. 
Avon

963 N. Avon Ave.
272-7055

Brownsburg
1 E. Main St.

852-2268

Brownsburg Square
11 Northfield Dr.

852-6518

Danville
200 E and US 36

745-0501

Plainfield
1649 E. Main St.

839-2336

PING’S
T R E E  S E R V I C E

The Science of Tree Care

We salute all past, current and 
active military…thank you!

5050 Freyn Drive | Indianapolis

(317) 298-8482
pingstreeservice.com

Salute to Veterans
5% OFF FOR VETERANS 

With this coupon. Expires 11/30/15. Some restrictions may apply.

eleganceboutique.net

ONE OF  
HENDRICKS 

COUNTY’S ONLY 
LOCALLY OWNED  
BRIDAL STORES!

ELEGANCE
BOUTIQUE

4 E. Main St.
Suite N

Pittsboro, IN 46167
(317) 617-1833

We provide the Bride and Bridal 
party exceptional customer service 
to make the shopping experience 

unique and special… also, check our 
selection of veils, tiaras, and jewelry 
to find the perfect bridal accessories.

EXCLUSIVELY SELLING 
ALFRED ANGELO DRESSES

Hours: Tues, Weds, Fri from 12-7
Saturday from 12-5 Closed Thanksgiving Day

SPECIAL SAVINGS  
FOR VETERANS  

OR ACTIVE MILITARY 

SAVE 30% OFF  
any bridal gown special 

order or off the rack
with proof of  

military service
Good thru 11/30/15

Dan Miller is founder and president of Historical Solutions 
LLC - Ideas and Inspiration Through History. Dan uses history 
to help people strengthen their leadership. His website 
is historicalsolutions.com.

George Marshall was called "the 
architect of victory" in World War II. 
He came by that title because he was 

U.S. Army Chief of Staff and military 
advisor to President Franklin D. 
Roosevelt. Roosevelt depended 
heavily on Marshall's ability to plan, 
organize, and manage a large group 
of people, in this case, the American 
army that fought Germany, Japan, 
and Italy from 1941 to 1945.

It won't surprise you to know 
that one of Marshall's defining 
qualities as a leader was an iron-
clad sense of duty. In fact, so great 
was the sense, so deep did it run, 
that I call tell you truthfully that 
for Marshall, duty was capitalized and sin-
gular.

Duty. He viewed it as a willingness to sac-
rifice in the name of something higher than 
yourself. For Marshall, that something was 
the American nation, particularly its quest 
for victory against the "axis" of three nations 
I mentioned before.

But where did Marshall's 
sense of duty come from? The 
answer might surprise you, and 
in so doing, provide you with 
reflection on your own leader-
ship, your own understanding 
of duty.

Many of us draw an under-
standing of duty from family, 
youth, and upbringing. Not 
Marshall. George Marshall 
hated his childhood. He dis-
liked his father and despised 
his brother. He wasn't fond of 
his hometown (Uniontown, 
PA.). And he didn't have any 
longstanding friendships with 
school mates. As soon as he 
could, Marshall got away from 
his family and their town. He 
never looked back.

Marshall found duty at the 
next place after leaving his fam-
ily — the Virginia Military In-
stitute in Lexington, VA. There 
he thrived. He loved the dis-
cipline, the clear purpose, the 
camraderie between himself 
and the other cadets. He saw a future run-
ning ahead of him, a future rooted in the past 
of the place. The place exuded a spirit that 
he could embrace. A clear line was now vis-
ible to him, tying what was before to what 
was ahead.

A key lesson that Marshall learned at VMI 
was that Duty and duties weren't the same 
thing. He didn't confuse the small-letter and 

multiple with the capitalized and 
singular. The completion of as-
signed tasks and responsibilities — 
duties — is valuable to leader and 
follower alike. But the greatest and 
most lasting impact will be found 
in Duty, the acceptance of person-
al cost in the name of a higher vi-
sion and result. Duty and duties 
run in quite different directions. 

For you, George Marshall's lead-
ership experience points to the 
importance of source. Duty comes 
from somewhere. It might be fam-
ily. It might be a place. It might be 

an experience or example. Marshall shows 
us that disappointment in one part of our 
lives doesn't have to mean disappointment 
in all parts of our lives. In the place where 
duties surrounded him, George Marshall 
came to see Duty above all.

The letter D in caps: George 
Marshall and you (Part 2)

BIZ HISTORY

Dan Miller
COLUMNIST

British Prime Minister Winston Churchill, U.S. President Franklin 
Roosevelt, and Soviet leader Joseph Stalin met at Yalta in February 
1945 to discuss their joint occupation of Germany and plans for 
postwar Europe. Behind them stand, from the left, Field Marshal 
Sir Alan Brooke, Fleet Admiral Ernest King, Fleet Admiral William D. 
Leahy, General of the Army George Marshall, Major General Laurence 
S. Kuter, General Aleksei Antonov, Vice Admiral Stepan Kucherov, and 
Admiral of the Fleet Nikolay Kuznetsov. February 1945. (Army). Public 
Domain Image.



A Salute to Our Veterans

Melvin Hoffeditz
USAF Private  

1st Class

Floyd Laverty
US Merchant  

Marine Sargeant

Clyde Wright
US Army Brigadier 

General

Don Woodard
US Navy Seaman 

General

Floyd Burton
US Marines Staff 

Sargeant

Dale Webster
US Army Private  

1st Class

Royce Armstrong
US Army Private  

1st Class

Victor Baroni
USAF Sargeant

Don Beuke
US Army Corporal

Ruby Watkins
US Navy Mate  

2nd Class

Ben Voliva
US Army Reserve 

Colonel

Jack Knapp
US Army Private

J Gregory Cord 
US Navy Parachute

Pearl Donnelly
USAF Corporal

Max Harrah
US Navy 

Quarter Master

Robert Cochran
US Navy Seaman  

1st Class

We salute our residents and appreciate all of our veterans.  
Thank you for your service from the staff at Park Square Manor.

PARK SQUARE MANOR 6990 East County Road, 100 North • Avon, IN 46123
317-272-7300 • www.ParkSquareSeniorLiving.com

Maury Unversaw
US Army Staff 

Sargeant

Arthur Teckenbrock 
WWII Army Veteran 

7th Cavalry Regiment 

William Jackson  
US Army 

Radio Carrier 
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Jim Ittenbach is owner of SMARI, a research company, and 
he offers insights based in his years conducting research.

BIZ RESEARCH

Andrew Angle is the owner of NetGain Associates, Inc. He can 
be reached at (317)534-2382.

Consumers are becoming sheep as 
technology is adopting the role of a 
sheepherder that empowers marketers 

and media mongrels to serve as Judas goats! 
Historically, consumer needs drove 
innovation. Yet, sometime prior to 
the millennium, it flipped. 

Now, technological introduc-
tions are shaping behavior as con-
sumers line up to learn new tricks. 
Coveting cellphones that are rare-
ly used for conversation, watches 
that modify movement more often 
than track time, computers that 
entertain more than calculate, and 
robotics that eliminate more labor 
than they create: it’s all leading us 
into an era of delightful technolo-
gy, but at what price?  

Let’s strip away judgment for a moment. 
Capitalism works by recognizing emerging 
market forces and responding according-
ly. While human frustration, toil and desire 
have driven capitalism for decades, a new 
business model is seemingly adulterating 
consumerism. Digital interactions are creat-
ing desired efficiencies for time-starved con-
sumers. Handheld technology is fostering 
on-demand entertainment to balance de-

manding work styles. While the value versus 
the consequences of usage can be question-
able, consumer needs are still driving a lot of 
innovative market opportunity. 

Yet a new marketing model, the 
creation of market demand for the 
sake of capitalism, is emerging. 
This model actually fabricates hu-
man frustration or de-
sire for its own pur-
pose. These sellers 
create and exploit 
the emotional ener-
gy of consumers by 
promoting seduction 
via crowd aspiration. 
Crafty marketers are 
depicting aspirational 
and alluring lifestyles 

through the use of handheld 
technology and validating desire 
by having the media focus atten-
tion upon pent up crowd demand 
(herds of folks huddled in long lines 
or overloading web sites). 

We have all seen consumers camping on 
sidewalks to purchase smartphones or tab-
lets.  Similar crowd driven demand encour-
ages consumers to camp out for days to get 

Beware of the Judas goat

Jim Ittenbach
COLUMNIST

door busting sales at 4 a.m. Recently, Am-
azon Prime Day, a true fabrication of an 
artificial time demand, generated record 
sales during a traditionally slow retail pe-

riod. Even though consumers were under-
whelmed by the offering, the second annual 
Prime Day is planned. 

So buyer beware: a market leader, capable 
of herding a crowd of consumers to buy, be-
haves like a Judas goat cloaked in technol-
ogy and aspiration more than an innovator 
to me. The outcome may prove to be a hol-
low one at the cost of a paycheck. Live long 
and prosper.

It's like everything else. We figured out 
automation for the factory floor, and 
now businesses are automating the more 

cerebral roles of marketing processes. Are you?
Marketing automation shifted 

away from the pure automation 
aspect to an integrated marketing 
approach. Workflows can be con-
nected across multiple channels 
based upon predefined scenari-
os and customer-driven triggers. 
Now individuals can be identified 
through various touch-points and 
receive timely follow-ups all the 
way through the marketing cycle, 
often without directly interacting 
with people.

When you visit a car dealer's 
website, the ads for the dealership 
start to appear everywhere you look. Fill 
out a sweepstakes form at a festival and get 
email, snail mail, and/or phone calls, all of 
which invite you to share more details about 
your interests, filtering your needs so that 
the business can better target you with the 
product and pitch. Consumers may think 
of it as onerous and intrusive to know that 
this goes on, but savvy marketers know bet-
ter. Today’s consumers are living better lives 
because of such automation. Consumers get 
bombarded by far fewer advertising messag-
es that are completely irrelevant to their in-
terests.

CRM (Customer Relationship Manage-
ment) software is the central tool for mar-
keting automation. It helps you organize 
your prospects as well as your customers, 

identifying your touch-points for 
your business and tracking when 
each individual touches them. In 
doing so, you can connect the dots 
to better serve your prospect’s 
needs..

Deciding which CRM to choose 
for your business may not be an 
easy task. Small businesses should 
start with the basics and build out 
from there. Otherwise it becomes 
too complicated and may delay it 
ever getting done. Never forget 
that you are in a race against your 
competitors.

Once you start searching for marketing 
automation solutions you will be followed 
by ads promoting CRM systems. I know be-
cause I am wading through CRM solutions 
for a client now. To save you some time, 
I will publish my findings at http://www.
BusinsessLeader.bz/tech for you to review. 
Get a good CRM and you will wonder how 
your businesses survived without it.

Connect the dots with 
marketing automation

BIZ WEB

Andrew Angle
COLUMNIST

WON’T YOU
JOIN US?

Pictured (l-r): William Rhodehamel, Executive Director; Eric Hessel, Program Officer; 
Ericka Bethel, Communications & Events Manager; and Frances Mock, Accountant.

To learn more, please call 317.268.6240 or visit www.hendrickscountycf.org.



SAVE THE DATE!
Business Leader Cover Party

Food • Fun • Networking

For more information, contact us at: coverparty@businessleader.bz or (317) 918-0334

2015 COVER PARTY • NOVEMBER 12th

Presented by

4:30-6:30 p.m. 
TKO Graphix

2751 Stafford Rd., Plainfield, IN 46168

SEE YOU
THERE!
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Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.Scott Flood

COLUMNIST

THE PERSONAL TOUCH

It’s been said that the best things in life are 
free. It logically follows then that in the 
world of marketing, social media must be 

the very best thing. After all, it’s free. 
Isn’t it?

Your company can start a Face-
book page, set up a LinkedIn pro-
file, and do much more without 
spending even one penny. Why 
would you even need a marketing 
budget when you can use all the 
social media you want for nothing? 

Well, when you consider the 
true cost of participating in social 
media channels, they can be pret-
ty pricey. How could something 
that’s free be costly? One obvious 

cost factor is any money you spend. A cost 
factor that’s less obvious is what economists 
refer to as “opportunity cost,” which reflects 

the fact that when you use a re-
source to do one thing, you can’t 
use the same resource to do some-
thing else.

For example, time is a limited re-
source. We get just 24 hours each 
day. If we spend an hour sleep-
ing, we can’t also spend that hour 
working or jogging. The things we 
choose not to do become the op-
portunity costs of the choices we 
make. 

Suppose you earn $75,000 an-
nually. That means you’re mak-

How costly is 'free' social media?
ing roughly $37.50 for every hour you work 
(based on 2,000 hours). If you’re in some kind 
of sales role, you need to generate enough 
revenue on average each hour to cover that 
$37.50 an hour plus any overhead costs.

Let’s say that you spend just one hour 
each day on your company’s Facebook and 
LinkedIn pages. That adds up to 300 hours 
per year. At your $37.50 an hour rate, you’ve 
effectively “invested” $11,250 a year in those 
“free” social media sites. If we’re being hon-
est and you really spend closer to two hours 
seeing who liked your posts and watching 
videos of burrito-eating hamsters, that in-
vestment becomes $22,500.

If you can prove that your social media 

activity has generated an additional $22,500 
of revenue this year, congratulations! You’ve 
managed to break even. But how much rev-
enue would you have generated if you spent 
those 600 hours in sales calls? The difference 
between that number and your $22,500 “out-
lay” is your opportunity cost.

How much time and attention do you and 
your employees devote to that “free” social 
media? How much business does it really 
generate for you? Still convinced that social 
media is the bargain of the century?

"One obvious cost factor is any money you spend. 
A cost factor that’s less obvious is what economists 
refer to as “opportunity cost,” which reflects the fact 
that when you use a resource to do one thing, you 
can’t use the same resource to do something else."

Howard Hubler can be reached at howard@hubler.com.

I have been fortunate enough in my life 
to have been on some of the city’s finer 
nonprofit boards. I have also served on one 

or two national boards. As Hoosier 
businessmen, we all feel an urge to 
give back to our central Indiana 
community and our vocation. I 
believe it was Teddy Roosevelt 
who said it was the finest calling 
that we could have that of giving 
back to our trade. Several years 
ago many faith-based groups were 
involved in crises that called to 
question their viability as nonprofit 
organizations. Ultimately, what 
ensued was a national organization 
that a faith-based group could be 
a member of, which created standards that a 
501c3 non-profit group could follow. Potential 
contributors could rest assured that you were 
legitimately investing their funds. 

Today, if you are on the board of an orga-
nization, either large or small, there are some 
tests you must pass before many people or 
gifting organizations will consider before 
writing your organization a check. For exam-
ple, the money that you collect, you contrib-
ute to needy causes, and the relationship to 
the administrative cost it takes to raise these 
funds generally should not exceed 80/20. If, 
for example, your administrative cost were 25 
or 30 percent of all you took in, you were pay-
ing your administrators too much money or 
they were not efficient enough in collections. 
That troubles potential gifters.

 I have been doing some research on the 
Clinton Global Initiative, a 501c3. I have al-
ways thought it was a fine organization giv-
ing away hundreds of millions of dollars. In-
terestingly, if you look online, it has received 
millions of dollars and given away less than 

20 percent! (This is a reasonable "guesta-
ment" as it now has created a tangled web to 
confuse). This is a complete inversion of the 

model of gifting: 80 percent admin-
istrative costs and 20 percent given 
away. The group has turned around 
the model again and said, "Well, we 
are a nonprofit, don't tax us, but 
we are not a charity. Who said we 
are giving this money away?" The 
group holds these very large ex-
pensive events around the world 
called "initiatives" and pontificates 
on such things as hunger, glob-
al warming, and the like. While 
these may all be noble endeavors 
to some, it appears gifters are really 
purchasing influence with Bill and 

Hillary Clinton. Additionally, the initiative 
pays huge administrative salaries to ex syco-
phants for running it.

 This got me thinking. Why don't I run the 
Howard City and State Initiative? You give 
me lots of money and I will introduce you 
to the power people in the city and state. My 
wife Janet runs a great charity banquet that I 
will rename The Initiative. All attending la-
dies will have a free gift bag with trendy jew-
elry. There will be a concert by Bon Jovi or 
whoever the 40 something housewife finds 
"hot" this year. The power people will be es-
corted to the event by limo and put up in 
presidential suites. They will be so pampered 
that they could not say "No." I will guarantee 
you two things if you give me enough mon-
ey. One, the party will be grand, and you will 
meet all of the "right" people. Two, my "non-
profit" will give away over 20 percent of the 
proceeds. Now, what could be wrong with 
this picture? It works for Bill and Hillary! 

Howard Hubler
COLUMNIST

A profitable nonprofit
PEER TO PEER
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Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

Jeff Binkley
COLUMNIST

I had an interesting conversation with 
a client the other day. We were talking 
about setting up an introductory meeting 

with one of his business associates. 
He said when he asked her if she’d 
meet with me she asked, “Is your 
investment guy rich?” It took him 
by surprise and he answered that 
his guy (me), “Does okay.” Ladies 
and gentlemen, let me state for the 
record that I am not “rich” and “does 
okay” could be considered a stretch. 
But the whole conversation raised a 
question in my mind that I thought 
might make a good column: Should 
your investment advisor be rich?   

I actually didn’t want to write 
this column thinking that it might be too 
self-serving, but as I discussed the con-
versation with my boss (Mrs. Binkley), she 
said I needed to. I needed to tell readers my 
thoughts on the whole idea of rich invest-
ment advisors.  

One of the Laws of Stratospheric Success 
in Bob Berg’s little book, “The Go-Giver, A 
Little Story about a Powerful Business Idea” 
(thegogiver.com/book/) is The Law of Com-
pensation. Your income is determined by 
how many people you serve and how well 
you serve them. It’s a “law” that serves busi-
ness leaders well. Your compensation is de-
pendent not upon how much you charge 
your customers, but rather how many you 
serve and the quality with which you serve 
them. 

In much of my experience, the invest-
ment industry – my industry – turns this 
idea on its ear. In much of my experience, 
the business models of many in the invest-
ment industry are largely built around how 
much they can get from their clients, not in 

how well they serve them. Unfortunately, in 
much of my experience, the business model 
of much of my industry relies upon clients 

not knowing how much they’re 
paying for the services they re-
ceive. That’s one of the reasons my 
industry has the many disclosures, 
disclaimers, switch forms, 10-day 
annuity “free look” periods, and so 
much fine print. 

Should your investment advi-
sor be rich? Sure he should! With a 
caveat. If your investment advisor 
is rich, understand that his wealth 
comes from the commissions, 12b-
1 fees, advisory fees, revenue shar-
ing agreements, etc. that the prod-
ucts he sells and the accounts he 

manages pay himself.  In other words, their 
wealth comes from taking a piece of yours 
away. Make sure they’re earning it.  

I think back to my client’s conversation 
with his business associate who is apparently 
very pleased that her investment advisor is 
rich. My question to that lady, and really to 
all of you: If your investment advisor is rich, 
is it because he is serving many people very 
well, or is it because his business model is 
focused around maximizing the compensa-
tion he can take from every client and every 
transaction? 

Disclaimer: Binkley Wealth Management 
Group LLC is a fee-only Independent Indi-
ana Registered Investment Advisory Firm 
and is not compensated by commissions in 
any way. 

Should your investment 
advisor be rich?

MONEY MATTERS

Brooke Knoll Village has been serving 
Avon and surrounding areas now for one 
year. A combination of skilled nursing care 
and rehabilitation services Brook Knoll Vil-
lage can provide both long term and short 
term care. Known for its state-of-the-art 
aquatic therapy pool and respiratory therapy 
program, residents of Brooke Knoll Village 
can find a variety of services including oc-
cupational therapy, physical therapy, speech 
therapy and aquatic therapy for chronic pain 
and arthritis.

Tawni Timmons, admissions and market-
ing director for Brooke Knoll Village says, 
“When a new resident arrives, we sit down 
with them and their families to find out what 
are their needs, where do they want to be, 
the next 60 to 90 days. We also try to look 
at the long term plan with both the resi-
dent and the family.” Brooke Knoll Village 
has a philosophy of working with seniors as 
a team. “We want to be 
a resource for families 
when it comes to plan-
ning,” she added. 

As Brooke Knoll Vil-
lage enters into its sec-
ond year, Timmons 
envisions seeing this 
facility develop into a 
central hub for senior 
services in Hendricks 
County by adding value to seniors and their 

families. “We are known for our customer 
service and we want to continue to grow in 
this area”, added Timmons.

Describe your business in one sentence?
Brooke Knoll Village is a gorgeous new 

skilled care community that offers long term 
care, rehabilitation, and even aquatic thera-
py services for seniors in Hendricks County.

What would be one thing that could help 
your business?

Community awareness to our abundance 
of services that we offer to seniors and their 
families.

What would you tell someone starting 
his/her own business?

Network, Network, Network!

So, what do you think about your 
business’s future?

We firmly believe that 
Brooke Knoll Village 
will be the central hub 
for rehabilitation, so-
cialization, & informa-
tion for the aging pop-
ulation in and around 
Hendricks County.

Giving seniors a place to 
rehabilitate close to home

Brooke Knoll Village
Tawni Timmons, admissions  

and marketing director 
1108 Kingwood Dr.

Avon, IN 46123
(317) 204-1100 

Compiled by Sherry Moodie

Tawni Timmons showing features of Brooke Knolle.

Photo by Sherry Moodie

NOW THAT WE’VE BEEN OPEN

$19.95 Oil Change 
All makes and models. No appointment necessary

450 East Northfield Dr
Brownsburg, IN 46112

(855) 516-1423

billestesford.com/about-us/reviews

Please take a moment
to share your dealership 

experience!
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3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   317.472.2200   |   somersetcpas.com

AFFORDABLE CARE ACT 
INFORMATION REPORTING

If you are an applicable large employer, or a small 
employer with a self-insured healthcare plan, you have 

an obligation to submit information reports.

compliance  |  data extraction  |  consultation and staffing

Contact us today to learn how Somerset can help you with:

find us on...

The Plainfield Chamber of Commerce recently announced the Members of the 
Month at its monthly members meeting. Robin Brandgard has been a member of the 
Town Council since January 1980, serving as council president since 1991. Brandgard 
has been a member of the Plainfield Plan Commission since 1980 and is also a member 
of the Plainfield Lions Club, the Hendricks County Economic Development Partner-
ship, the Indiana Association of Cities & Towns, Plainfield Masonic Lodge #653, and 
the Indianapolis Valley Scottish Rite.

Kent McPhail was appointed to the Town Council in 1998. He is also the former ex-
ecutive director of the Plainfield Chamber of Commerce and is on the board of the Hen-
dricks County Convention and Visitors Bureau.

William Strafford is a resident of Plainfield. His father owned the Stratford Pharmacy 
which opened in 1933 on the corner of Main and Center Streets and he worked with 
his father from 1969 until the store was sold to Hook Drugs. He then managed the store 
until 1976 when he opened the Christ Corner Bookstore in the same building. Stafford 
served on the first industrialization board of Plainfield back in the 1960s. 

MEMBER OF THE MONTH

Plainfield Chamber announces  
Members of the Month

From left: Bill Strafford, Robin Brandgard and Kent McPhail.

RIBBON CUTTING

My House Fitness, located 8101E. US 36, Ste. 8105 in Avon, held a ribbon cutting on Monday, 
Sept, 21, at 10 a.m. Pam Laughlin, owner of My House Fitness along with Tom Downard, ex-
ecutive director of the Avon Chamber of Commerce were in attendance.

Submitted Photo

Submitted Photo

BIZDISPATCHES

n Network After Work 

Network After Work will meet from 6 to 9 p.m. Nov.11 at Cadillac Ranch, 39 W. Jackson Pl., 
Indianapolis. Admission starts at $25 and includes: one free cocktail, name tags color coded by 
industry, and a relaxing atmosphere for networking. For discounted admission, RSVP online at 
www.networkafterwork.com.

n Zdenek award given

Rodney Stockment of the Indiana Housing and Community Development Authority was named 
the recipient of the Robert O. Zdenek Staff Member of the Year Award by the Indiana Association 
for Community Economic Development.

n Smaller stock gains 

Some experts are predicting smaller stock gains over the next decade. Average annual returns 
will likely be six to eight percent for the next several years – down from the ten percent average 
since 1926. The good news is that average inflation is expected to be lower as well – down to two 
percent from the average three.

- The Kiplinger Letter
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BIZ BRIEFS

Embrace the Future

ENROLL YOUR 
STUDENTS TODAY!
• Christian Worldview
• Preschool through 8th Grade
• Certified degreed Staff
• Performance and Fine Arts
• Competitive Athletics
• New Academic Programs
•  Classroom Integrative Technology
•  An “Exemplary School” receiving a grade 

of “A” from the IDOE

7979 E. C.R. 100 N.
Avon, IN 46123
kingswayschool.org
317.272.2227

Come join us!Family  
Preview Night!

11/13/15
7-9pm

What: The Brownsburg Band and Orchestra Parents Present the 19th Annual Musical Breakfast with 
Santa. When: Saturday, December 5, 2015. Where: Brownsburg West Middle School Dining Room, 
7:00 - 11:00 AM. Cost: $10.00 per adult or child – Includes 4 craft tickets per reservation. Additional 
craft tickets available at the door 4 for $1. Pictures with Santa available for $5.00 per picture. Menu: 
French Toast Sticks with Syrup • Scrambled Eggs • Orange Juice • Sausage Links or Bacon  • Coffee 
or Milk. Activities: Instrument “Petting Zoo” • Cookie Decorating • Face Painting • Craft Stations • 
Santa Shoppe for children under 48” tall. Musical Entertainment: Brownsburg instrumental music 
students. Make checks payable to: Brownsburg Band & Orchestra Parents (BBOP). Mail: Send 
your name, e-mail (for confirmation), phone number, number of adults, number of children and 
check to: Peppy Parsey, 166 Mindy Lane, Brownsburg, IN  46112. All reservations should be received 
by Tuesday, December 1. Seating is limited. Questions, contact: Peppy Parsey pjws4parsey@
sbcglobal.net or 852-3032.

Musical Breakfast with Santa

New VP of ambulatory services  
for Franciscan Alliance

 
Christopher A. DiGiusto was recently appointed vice pres-

ident of ambulatory services for Franciscan Alliance. Among 
his duties, DiGiusto will provide operational leadership and 
direction over Franciscan Alliance’s retail sites and ambula-
tory services, urgent care and occupational health sites; as-
sist with direct-to-consumer engagement; and development 
and oversight of all telehealth platforms and services. DiGi-
usto has held many positions with Franciscan St. Francis Health since join-
ing the organization in 2003. He has served as director of product and busi-
ness development and manager of business development. He also was a 
project team leader for information technology implementation.

HCCF fund gives to  
local JDRF chapter

The Matthew Broder-
ick Diabetes Awareness 
Fund, a fund of the Hen-
dricks County Commu-
nity Foundation grant-
ed $7,500 in support of 
the Juvenile Diabetes 
Research Foundation 
(JDRF). The donation 
will support research to 
create a world without 
T1D. The Matthew Brod-
erick Diabetes Aware-
ness Fund was created in 
memory of Matthew Broderick who passed away due to T1D complica-
tions. JDRF works to ensure an ongoing stream of life-changing therapies 
that lessen the impact of T1D, keeping people healthy and safe today until a 
cure is found. For more information about T1D or how to donate to JDRF, 
visit jdrf.org.

Hendricks Regional Health to offer 
mobile health screenings 

Hendricks Regional Health recently announced dates for mobile, preven-
tive screenings. The screenings can help patients better understand their 
risk for a number of health issues and be able to take action that may prevent 
devastating health events. Hendricks Regional Health will begin partnering 
with HealthFair to offer mobile screening opportunities in Hendricks Coun-
ty. Mobile health centers will travel to various locations to offer multiple 
health screening packages for cardiovascular, gastric and colorectal screen-
ings. Patients can select a screening package and make an appointment by 
visiting hendricks.org/healthfair, or by calling (855)682-8378. Costs of the 
screenings vary, based on the package a patient selects; all screening costs 
are out-of pocket for the patient. Dates and location for November include 
Nov. 11 at the Avon Kroger, located at 108 N. Avon Ave., and Nov. 12 at the 
Brownsburg Marsh Supermarket, located at 843 E. Main St.
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NOTE: **Some meeting 
dates changed due 
to Thanksgiving Day 
Holiday on November, 
26, 2015. Please call 
before attending.

COUNTY AND 
MUNICIPAL MEETINGS

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday  
every month)
Nov. 12, 2 p.m.

Plan Commission 
(Second Tuesday  
every month)
Nov. 10, 6:30 p.m.
 
Board of  
Zoning Appeals
(Third Monday  
every month)
Nov. 16, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month)
Nov. 10, 9 a.m.
Nov. 24, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
Nov. 12, 7 – 9 p.m.
No second meeting of 
the month**

Advisory Plan 
Commission
(Fourth Monday  
every month)
Nov. 23, 7 p.m.

Board of Zoning 
Appeals
(Third Thursday 
every month)
Nov. 19, 7 p.m. in the 
Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
Nov. 12, 7 – 9 p.m.
Nov. 19, 7 – 9 p.m.**

Plan Commission 
(Fourth Monday  
every month)
Nov. 23, 7 p.m.
Brownsburg Town Hall

Board of Zoning 
Appeals
(Second Monday  
every month)
Nov. 9, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180
Note: Call (317) 
745-3001 to confirm 
meetings have not 
been cancelled.

Council
(First and third Monday 
every month)
Nov. 2, 7 p.m.
Nov. 16, 7 p.m.

Plan Commission
(Second Monday  
every month)
Nov. 9, 7 p.m.

Board of Zoning 
Appeals
(Meets as needed  
on the Third Tuesday of 
the month)
Nov. 17, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.
Plainfield, IN 46168
(317) 839-2561

Town Council
(Second and fourth 
Monday every month)
Nov. 9, 7 p.m.
Nov. 23, 7 p.m.

Plan commission
(First Monday  
every month)
Nov. 2, 7 p.m.

Board of Zoning 
Appeals
(Third Monday  
every month)
Nov. 16, 7 p.m.

Chamber Meetings

11 - Danville Chamber 
of Commerce 
(members’ meeting): 
Wednesday, Nov. 11, 
11:15 a.m.; Ellis Park 
Train Station. For more 
information, call  
(317) 745-0670

17 - Plainfield 
Chamber of Commerce 
(member’s meeting) 
Tuesday, Nov. 17, 11:30 
a.m.; Plainfield Rec and 

Aquatic Center, 651 
Vestal Rd., Plainfield.  For 
more information, call 
(317) 839-3800

24 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, 
Nov. 24, 11:30 a.m.; 
Prestwick Country Club, 
5197 Fairway Dr., Avon.  
For more information, 
call (317) 272-4333

No Nov. meeting - 
Brownsburg Chamber of 
Commerce (members’ 
meeting): No regular 
meeting in November. 
Next meeting Dec. 2, 
11 a.m.; Brownsburg 
Fire Territory, 470 
E. Northfield Dr., 
Brownsburg. For more 
information call (317) 
852-7885

Avon Chamber  
New Members

HomePro Heating  
and Cooling
Tony Smith
9231 US Highway 36
Avon, IN 46123 
(317) 271-2665

Ally Accounting 
Molly Hammack
7386 Business  
Center Dr., Ste B.
Avon, IN 46123 
(317) 387-9881

Elmwood by Redwood
Kelly Legg
2679 Hayward Ave., 
Apt C
Brownsburg, IN 46112 
(317) 361-8455

Suzy's Consign  
& Resale
Suzy Pineda
10834 E US Hwy 36, 
Ste. J
Avon, IN 46123 
(317) 271-9500

Brownsburg Chamber 
New Members

Indiana University 
Health Urgent Care
90 East Garner Rd.
Brownsburg, IN 46112
(800) 248-1199

Velocity Church of the 
Nazarene
4845 Bulldog Way
Brownsburg, IN 46112 
(740) 877-4801

The McMillan Group
601 East Main St.
Brownsburg, IN 46112 
(317) 858-8000

United Parcel Service
5647 West 74th St.
Indianapolis, IN 46278 
(317) 258-0781

Danville Chamber  
New Member

Avon Representative
Patti Carrington
2519 N. Co. Rd. 425 W.
Danville, IN 46122
(317) 459-7419

The Children's Ballet
51 S Tennessee Street
Danville, IN 46122
(317) 316-7373

Plainfield Chamber  
New Members

Meineke Car Care  
of Plainfield
Gregory Neely
2575 E Main St.,  
Suite 199
Plainfield, IN 46168 

SALES LEADS
Newly incorporated 
businesses through 
Oct. 10, 2015.

Armor Asphalt
Jacob Western
1233 Rushmore  
Blvd. East
Indianapolis, IN 46234

James Bryndal
James Edward Bryndal
C/O Legalzoom.com, Inc.
100 W. Broadway,  
Ste. 100
Glendale, CA 91209

C J Express Enterprise
Stacy J. Stewart
Cassandra S. Stewart
6919 Wilmot Lane
Avon, IN 46123

Designed Construction
John T. Sylvester
9432 Leroy Rd.
Brownsburg, IN 46112

Digital Business 
Indiana
Randall Faunce
6829 Rockwood Lane
New Palestine, IN 46163

DT Life Coach
David Turpen
2104 Hawthorne Ct.
Avon, IN 46123

Hazel’s Handyman 
Services
Kevin C. Hazel
7699 Shagbark Ct.
Brownsburg, IN 46112

Heritage-Select
Robert Peterson
Lisa Peterson
10445 Wilson Rd.
Brownsburg, IN 46112

Million Dollar Smile
Amanda Malone
10220 Steeplechase 
Dr., Apt. B
Avon, IN 46123

O’Neal Construction
Heather O’Neal
William O’Neal
6661 W. C.R. 250 South
Danville, IN 46122

Synergy Clique
Shawn Long
5250 E. Hadley Rd.
Mooresville, IN 46158

XPan Tech Solutions
Brandy Prock
7094 Millet Lane
Avon, IN 46123

SBA Guaranteed Loans

Boone County 

Restore Life 
Chiropractic, LLC
11701 Chant Ln., Unit 6
Zionsville, IN 46077 
$42,300 
Star Financial Bank 

Hamilton County

The Bants Realty 
Group, LLC
7348 River Glen Dr.
Fishers, IN 46038
$4,000,000 
The Huntington National 
Bank [OH]

Edgewater Tax  
Group, Inc.
1 S. Range Line Rd.
Carmel, IN 46032
$392,000
Keybank [OH]

Halcomb Singler, LLP
789 W. Main St.
Carmel, IN 46032
$121,000
Indiana Statewide CDC 

Mc Newco, Inc.
12401 Reynolds Dr.
Fishers, IN 46038 
$248,000
Wells Fargo Bank [SD]
 
Nicole Bryan  
Salon, LLC
13190 Hazel  
Dell Pkwy., Ste. 10
Carmel, IN 46033 
$150,000
PNC Bank [DE]

PCWH Three, LLC
11650 Lantern Road, 
Ste. 107
Fishers, IN 46038
$256,000
Ameriana Bank 

Phil 413, Inc.
626 S. Range Line Rd.
Carmel, IN 46032 
$175,000
First Colorado National 
Bank [CO]

Pickett's Place, Inc.
5225 E. 161st St.
Noblesville, IN 46062
$70,000
First Merchants Bank 

Reuters, LLC
8754 E. 116th St.
Fishers, IN 46038 
$235,000
Ridgestone Bank [WI]
 
Right Choice  
Foods, LLC
3221 E. S.R. 32
Westfield, IN 46074
$25,000. $121,500
Mainsource Bank

Laura Snider 
Consulting, LLC
5189 W. 600 North
McCordsville, IN 46055 
$150,000 
West Central CDC [OH]

Think Fit II, LLC
11504 Grassy Ct., #102
Fishers, IN 46237
$25,000. $163,500
The Huntington National 
Bank [OH]

Wellington Fishers 
Banquet & Conference
9775 North by 
Northeast Blvd.
Fishers, IN 46037 
$401,000
Indiana Statewide CDC 
 
Wild Sales, LLC
17401 Tiller Ct., Ste. A
Westfield, IN 46074
$1,000,000 
$4,000,000
$4,000,000
Ridgestone Bank [WI]

Hendricks County

Danville Family  
Eye Care LLC
95 N. Tennessee St.
Danville, IN 46122
$150,000
Premier Capital 
Corporation 

Equity Financial 
Services
4310 Saratoga Pkwy. 
Plainfield, IN 46168 
$785,000. Live Oak 
Banking Co. [NC]

Karmah  
Enterprises, Inc.
915 E. National Ave.
Brazil, IN 46168
$480,000
Ridgestone Bank [WI]

Looney Birds, Inc.
8100 E. U.S.  
Hwy. 36, Ste. O
Avon, IN 46123
$50,000
The Huntington  
National Bank [OH]

Mei Fitness, LLC
9166 E. U.S. Hwy. 36
Avon, IN 46123
$475,000
Ridgestone Bank [WI]

Two Guys Window 
Tinting, LLC
1218 Kinross Dr.
Avon, IN 46123 
$16,000
The Huntington National 
Bank [OH]

Johnson County

A Cottingham 
Appraisals, LLC
3209 W. Smith Valley 
Rd., Ste. 1
Greenwood, IN 46142
$57,000. The Huntington 
National Bank [OH]

C T W Electrical  
Co., Inc.
601 Sayre Ct.
Greenwood, IN 46142
$5,000,000
The Huntington National 
Bank [OH]
 
Hometown Insurance 
& Real Estate LLC
72 E. Jefferson St.
Franklin, IN 46131
$50,000. $50,000
$360,000

Mallow Run Properties
6964 W. Whiteland Road
Bargersville, IN 46106
$4,085,000
Horizon Bank

Warweg & CO., Inc.
3055 RJ Pkwy.
Franklin, IN 46131
$113,000
Indiana Statewide CDC 

XL Graphics Inc. D/B/A 
Spotlight Strategies
170 Commerce Dr.
Franklin, IN 46131
$150,000
Horizon Bank
 
The Color Café, LLC
1480 Olive  
Branch Park Lane
Greenwood, IN 46143
$35,000
Mainsource Bank

Longardner 
Investments, Inc.
3147 W. Smith Valley Rd.
Greenwood, IN 46142 
$300,000
The Huntington  
National Bank [OH]

Marion County

1919 E. 52nd, LLC
1919 E. 52nd St.
Indianapolis, IN 46205 
$251,000
Chase Bank [DE]

ABC's & 123's, Inc.
7050 Coffman Rd.
Indianapolis, IN 46268
$1,600,000
Ridgestone Bank [WI]

Advaita, Inc.
3525 N. Shadeland Ave.
Indianapolis, IN 46226 
$665,000 
First Western SBLC [TX]

All Night Bowling, Inc.
95 N. 2nd Ave.
Beech Grove, IN 46107
$13,400. The Huntington 
National Bank [OH]

Avon Transport, Inc. 
5723 Dividend Rd.
Indianapolis, IN 46241
$76,900. The Huntington 
National Bank [OH]

Avtar Trucking, Inc.
5502 Glen Canyon Dr. 
Indianapolis, IN 46237
$30,400
The Huntington National 
Bank [OH]

Axia Technology 
Partners, LLC
151 N. Delaware St.
Indianapolis, IN 46204 
$300,000
Star Financial Bank

BJM Sons  
of Saroli, Inc.
7314 E. 21st St.
Indianapolis, IN 46219
$1,128,000 
First Western SBLC [TX]

CMAJ Enterprises, Inc.
5855 Kopetsky Dr., 
Ste. G
Indianapolis, IN 46217 
$500,000
First Merchants Bank

Crackers Comedry 
Club Broad Ripple, Inc. 
6281 N. College Ave.
Indianapolis, IN 46220
$50,000. $50,000
The Huntington National 
Bank [OH]

Cranium,  LLC
3174 N. Delaware St. 
Indianapolis, IN 46205
$150,000
Celtic Bank [UT]

C & S Engineering 
Services, Inc.
7416 Eastwick Lane
Indianapolis, IN 46256 
$30,300. The Huntington 
National Bank [OH]

ECU Staffing  
Multi-Services, Inc.
2346 S. Lynhurst Dr.
Indianapolis, IN 46241
$900,000
Ridgestone Bank [WI]

Energy Systems 
Maintenance, LLC
1936 S. Lynhurst Dr.
Indianapolis, IN 46241 
$400,000
Ridgestone Bank [WI]

First Indy Group, Inc. 
10434 Clifty Falls Rd.
Indianapolis, IN 46239
$37,400. The Huntington 
National Bank [OH]

Horsepower Indy, LLC
4 Gasoline Alley, Ste. D
Indianapolis, IN 46222 
$100,000. $40,000
Chase Bank [DE]

JTLEDM, LLC
3119 E. Thompson Rd.
Indianapolis, IN 46227 
$50,000
First Merchants Bank

Just Darts, Inc.
6888 Hillsdale Rd.
Indianapolis, IN 46250
$50,000
$283,800
Chase Bank [DE]

Lucky B Boutique
918 Broad Ripple Ave.
Indianapolis, IN 46220 
$50,000
Celtic Bank [UT]

Kennedy Veneer 
Corporation
68 N. Gale St.
Indianapolis, IN 46201 
$350,000
Forum Credit Union

New World  
Collections, Inc.
Keystone Crossing,  
Ste. 635
Indianapolis, IN 46240 
$50,000
Fifth Third Bank [OH]

PMK Corporation
6850 E. 21st St.
Indianapolis, IN 46219
$2,454,000 
The Huntington National 
Bank [OH]

Prime Car Wash
8919 S. Emerson Ave.
Indianapolis, IN 46237
$1,383,000 
Premier Capital 
Corporation 

Pro Scott  
Enterprises, LLC
115 Jordan Rd.
Indianapolis, IN 46217 
$25,000 
The Huntington National 
Bank [OH]

Shelby County

3 Towers Broadcasting 
Co., LLC
2356 N. Morristown Rd.
Shelbyville, IN 46176 
$100,000
Indiana Business Bank

PLANNER OF NOTE
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SMART
Electric, LLC

Systems Maintenance and Repair Technicians

smartelectric.org

Specializing in…
• New Facility Electrical Work
• Remodel or Office Addition
• Electrical Design Build

mscott@smartelectric.org

Michael Scott
(317) 203-5424
(317) 517-0947

Morse Moving & Storage
Specializing in Commercial Moves

Any size office or business.
Local or Long Distance.

(317) 856-1700

4219 S. High School Rd.
Indianapolis, IN 46241

www.morsemoving.com

ELECTRIC

HYPNOSIS

MOVING SERVICES

Robert McBride
Agency Owner

Award Winning Indiana Agency

Allstate Insurance Company
307 East Main Street

Brownsburg, IN 46112
Ph: 317.852.7283

Fax: 317.852.6306
RobMcBride@Allstate.com

Life & Retirement 
Programs

Home, Auto & More
24-Hour

Customer Service

INSURANCE

COUNSELING SERVICES

Ph: (317) 852-2300 • Fax: (317) 852-2416
515 N. Green Street, Suite 301

Brownsburg, IN 46112

ccscounseling.net

Specializing in:
•  Business 

Destressing
• Individual
• Family

OFFERING A 
WHOLISTIC

APPROACH TO 
TREATMENT

Reach the best markets in metro Indianapolis. To advertise, call 451-4088

YOUR AD
COULD BE 

HERE!
CALL TODAY

TO ADVERTISE
MONTHLY
451-4088

ATTENTION: 
YOUR PRODUCT, POSITION 

OR SERVICE RELATED AD 
COULD BE HERE!

To Advertise, call Sherry Moodie at 
(317) 451-4088

HEATING & COOLING

Advertise today! Call 451-4088

BIZ BRIEF

HEAT
&COOL LLC. SINCE 1970

72 W. Main St., Danville, In 46122
Call: (317) 745-5635
Fax: (317) 745-1340

SALES • SERVICE
HEATING • AIR CONDITIONING

www.heatandcool.net

“Your comfort is our business!”

ADVERTISING - YOUR AD COULD BE HERE!

Greg Zusan has joined the State Bank of Liz-
ton as Senior Vice President and Commercial 
Lending Manager.  

Zusan joins the bank from The National Bank 
of Indianapolis where he was vice president, 
commercial lending in the Commercial Banking 
Group.  He has over 35 years of banking experi-
ence.   

“Greg will be a great addition to our team,” 
Mike Baker, president and CEO, said.  His bank-
ing experience in the Hendricks County and 
greater Indianapolis area means we will benefit 
from his wealth of expertise and knowledge of 
our markets.  We are excited to have him join 
our bank as we continue to focus on growing our 
commitment to the businesses in our markets. 
“ Zusan’s office is at State Bank’s office at Prest-
wick in Avon.  

Zusan also serves on the Avon Town Coun-
cil, serving his third term, and currently is presi-

dent of the Avon Redevelopment 
Committee.  He is active in his 
church, Avon United Methodist 
Church, where he has been chair 
of the Church Council for the 
past eight years and is past chair 
of  its Finance Committee.  He is 
also a member of the Gordon Graham Airport 
Advisory Board. His past affiliations include 
board and committee service for the Hendricks 
County Economic Development Partnership, 
Hendricks Regional Health/YMCA, and the 
Avon Junior Athletic Association.  

Greg did his undergraduate study at the Uni-
versity of Wisconsin- Eau Claire, is a graduate of 
the Graduate School of Banking at the Univer-
sity of Wisconsin and the National Commercial 
Lending School at the University of Oklahoma.  
He resides in Avon with his wife, Debbie.  

Zusan joins State Bank as SVP 



Nag them. Bug them. 
Love them.

©2015 IU Health  06/15  HYC1641

If your loved one is a heavy smoker and over 55 

years old, encourage them to fi nd out their risk for 

cancer. A simple lung scan is only $49, and could 

save their life. Early detection is key. And if they 

are diagnosed, our highly skilled physicians offer 

the most innovative treatment options and support.

To schedule a scan visit iuhealth.org/lungscans
or call your local team at the number below.

$49 LUNG 
SCANS

AVON – 317.217.3272 (select option 1)  |  CARMEL and INDIANAPOLIS – 317.274.LUNG (5864) or toll-free 855.293.LUNG (5864)
LAFAYETTE – 800.542.7818  |  MARTINSVILLE – 765.349.6440  |  MONTICELLO – 574.583.1714  |  MUNCIE – 765.751.2727


