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Leadership Johnson County (LJC) provides personal and professional development to a diverse group of individuals representing small 
and large organizations, nonprofit and for-profit groups, government officials, volunteers and anyone interested in improving individual 
leadership skills, learning more about Johnson County and making connections. With over 575 graduates of the program, LJC continues 
to make a positive impact on our community. Come be a part of the next great class of leaders! 

Congratulations to the Class of 2015 on your  
Graduation from Leadership Johnson County 

Thank You to our  
Closing Retreat 

Sponsors…

(From back left to front right)  Fifth row, from left: Scott Emmett, Shawn Gardner, Lloyd Stephen, Dave Coffey, Greg Ilko, Bill Doty, Anthony Foster; Fourth row, from left: 
Jake Sappenfield, Jim Oxley, Sara Fisk, Angie Borders, Cody Jones, Hannah Orme, Eileen Williams, Jobea Trefny, April Reamsnyder; Third row, from left: Susan Cunning-
ham, Stephanie Walls, Paul Bryan, Shellee Pietras, Kristy Flowers, Ruth Olson, Terry Roberts-Leonard, Jon Carolin; Second row, from left: Sarah Taylor, Rosie Chambers, 
Carol Beck, Lauren Pursifull-Rynderson; First row, from left: Carla Johnson, Donna Cramer, Joanna Myers, Jenny Meyers, Hannah Cragen, James Reisert
Not pictured:Travis Coleman, Tracy Doane-Weideman 
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From the Publisher›

BIZ NEWS / OPINION

Rick Myers
FOUNDER/PUBLISHER

How many of 
you remember 
this time of 

year after you graduated 
from college, only 
to find out that even 
more challenging than 
scoring well on your 
exams was finding that 
first job.

I do. Vividly. 
I remember the gut-

wrenching feeling I felt 
as I traveled back to Indianapolis after inter-
viewing for a photographer’s position at a 
small Indiana daily newspaper. I was excited 
until I was informed the job would pay $4.50 
an hour. Needless to say I was disappointed.

We lack a work ethic in this country. It 
pales in comparison to how we approached 
our employment responsibilities decades 
ago – in the year 2015, it seems to be more 
about what the employer can do for the em-
ployee. It should be about what the employ-
ee can do for his/her employer. 

Here’s my advice, my commencement ad-
dress, if you will: Any kind of negatively you 
display in the workplace, to your immediate 
supervisor or to your colleagues, will have a 
detrimental affect on your success. 

You should plan to show up early, be will-
ing to do whatever it takes to get the job 
done; allow yourself to work out of your 
comfort zone - very simply, be willing to 
wear many hats and do so with a smile. Do 
this and you’ll be well on your way to profes-
sional success.

To all of the 2015 college graduates, con-
gratulations. Remember, the really hard 
work begins now, but it will not disappoint. 

’15 college grads: work 
hard, wear many hats

Rick Myers is publisher of the Southside Business Leader. 
Email: rick@businessleader.bz

TECH DISPATCHES
n Hybrid airplanes taking off
Cambridge University researchers, 
partnered with Boeing, have built and 
successfully tested the first-ever hybrid 
airplane engine. As scientists and 
engineers around the world develop new 
methods of travel to decrease reliance 
on fossil fuels, the world has seen an 
influx of sustainable energy like ocean 
turbines, solar panels and wind farms—
transportation, however, has been a bit 
trickier. The Boeing-Cambridge team, 
however, successfully tested a hybrid 
aircraft engine which is capable of 
recharging mid-flight. The single-seat 
plane weighs only 309 pounds (sans 
fuel or pilot) and uses nearly 30 percent 
less fuel than a petrol engine of a similar 
size. Boeing is excited about the success 
and hopes new technologies will make 
hybrid flights more feasible and possibly 
even commercially available in the 
future. - CNET

n Before you trash old devices
There are various methods of safe 
disposal for outdated or broken 
electronics, but in order to ensure your 
private data doesn’t fall into the wrong 
hands, take the following precautions:

•	 Back up data from the old device—
especially the hard-to-replace 
information.

•	 Wipe it clean with a factory reset and 
be sure to remove any SIM cards.

•	 If wiping isn’t an option, destruction 
is (sledge-hammer, scratches, etc.)

•	 Recycle the device with a 
responsible recycling program.

•	 Keep a record, especially if you 
donate to a nonprofit or school.

- Yahoo Tech

• Front Office
• Customer Service
• Administrative Assistant
• Accounting
• And more!

(317) 888-5700
707 South Madison Ave.  
Greenwood, IN 46143

ExpressIndySouth.com

In today’s competitive marketplace, successful companies are growing and innovating 
by hiring top talent. 

At Express, we help our clients quickly find top local talent allowing them to stay 
focused on other things.  Hiring is difficult and you need a resource that is looking for 
specialized talent everyday on your behalf.  We can help in the following areas:

"…It should be about 
what the employee can 
do for his/her employer."
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Gus Pearcy is a contributing columnist to the Southside 
Business Leader. He may be reached at (317) 403-6485 or 
pearcy.gus@sbcglobal.net. Gus blogs frequently at gu-
spearcycommunications.wordpress.com.

Recently, it has come to 
my attention that I am a 
jerk. (Readers will refrain 

from commenting on the word 
"recently.") I'm a jerk because I 
have been loosely using the word 
"retarded." I'll admit to using it to 
describe a stupid situation or even a 
friend who has made a poor choice 
in the past. But normally, I use it 
to describe my sister. Andi was 
born seven months after my mom 
contracted Rubella. The sickness 
robbed my sister of normal development. 
In today's terms, she would be classified as 
profoundly disabled, mentally and physically. 
We just celebrated her 50th birthday, so 50 
years ago, the terminology was "retarded." 
Now, that term is mean and thoughtless. It's 
derogatory and tantamount to the "N" word in 
today's parlance. "Retarded" was never meant 
to belittle her, rahter an honest assessment of 
her abilities and what to expect when you met 
her. Everyone used the same term. 

Old habits die hard. Now there is a cam-
paign to rid our language of such a negative 
word. Don't you dare use the "R" word!

To prove the change, remem-
ber that the group ARC is actual-
ly an acronym for Association of 
Retarded Citizens. Now, like KFC 
and FedEx, the association has 
erased that usage from its name. 

What's wrong with a perfectly 
good word English word like "re-
tarded?" Well, it has to do with 
connotation. Actually, it's a very 
negative label that has been over-
used and, frankly, never in a posi-
tive way. It reduces a person to a 

label and most people have a dim view of 
"retarded."

Labels are an easy way to make sense of 
the world. Humans are prone to using them 
as a shorthand. Imagine ancient man seeing 
his colleague devoured by a ferocious saber-
toothed bear. Imagine, same man greeting 
saber-toothed tiger with "Here, kitty-kitty!' 
because ancient man did not label either sa-
ber-toothed animal as "dangerous." This is 
why labels can be helpful. No labeling equals 
no survival. 

But, as usual, the need for such labeling 
has become passé and humans need to try 

harder to avoid easy labeling. Studies have 
shown that when we label people, true or 
not, they become that label to us. One study 
put subtle shades of blue together and asked 
participants to name the color. Russians 
have a name for the subtle differences, but 
English-speaking people only have blue. It's 
like native Alaskans, Inuit, or eskimos, hav-
ing several different words in their language 
describing different types of snow. They 
have the labels ready, while we do not.  

In your own experience, does the label 
"difficult" shade your treatment of a custom-
er? What do you think, if someone is labeled 
"poor" or "disadvantaged?" What are your 
preconceived perceptions when you inter-
nally label a person as "black" or "white?"

Labels help us make sense of our world, 
but we should think before we leap. I've 
stopped using the word "retarded," what 
word are you going to stop using?

"Jerk" is also a label, but since it is self-
deprecating, it's OK.

Gus Pearcy
COLUMNIST

When good men allow labels

Editor's Note›

OPINION

Humor›

Pressing forward:
A freshened  

Business Leader
Welcome to your new Business 

Leader. If you notice a slightly dif-
ferent format with the newspaper 
you’re holding in your hands, you 
are correct. If you notice a clean-
er, brighter presentation with en-
hanced color reproduction, you’re 
on target. We have aligned with a 
different print vendor, not because 
our previous vendor did anything 
untoward, but mostly because the 
new vendor has the capacity to ac-
commodate the Business Leader’s 
growth. It really was that simple 
… in the end it came down to this: 
There are all sorts of efficiencies 
that now are available to us in this 
new relationship, including differ-
ent methods of advertising-mes-
sage display and delivery, and we 
aim to make use of them. We sim-
ply had to do it, because the growth 
curve of our company has been 
steep and should be so well into 
the future. We’re encouraged for 
what we believe the future holds. 
We urge you to give this new-and-
improved version of The Business 
Leader a test drive and let us know 
your thoughts. As always, drop us a 
line at info@businessleader.bz and 
thank you for reading the Business 
Leader.

Quote of the Month›
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7670 US 31 S • Indianapolis, IN 46227
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Yes, we want your letters: 

Readers of the Southside Business Leader are en-
couraged to send letters to the editor as often as 
they wish. The stipulations are that the letter is 
timely, focused (not more than 200 words) and ver-
ifiable. Please make sure to provide your complete 
name and daytime and evening telephone contact 
numbers. All letters are subject to editing for brev-
ity, clarity and grammar. Please direct correspon-
dence to info@businessleader.bz.

The Southside Business Leader is published by 
Times-Leader publications, LLC. Content published 
alongside this icon is sponsored by one of our valued 
advertisers. Sponsored content is produced or com-
missioned by advertisers working in tandem with 

Times-Leader’s sales representatives. Sponsored content may not 
reflect the views of The Southside Business Leader publisher, edi-
torial staff or graphic design team. The Southside Business Leader 
is devoted to clearly differentiating between sponsored content 
and editorial content. Potential advertisers interested in spon-
sored contact should call (317) 300-8782 or email sponsored@
businessleader.bz.

Lots of companies don't succeed 
over time. What do they 

fundamentally do wrong?  
They usually miss the future.

Larry Page, Google co-founder
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Christy Ventures
107 N. State Rd. 135, third floor

Greenwood, IN 46142 • derrickchristy.com

Best advice: I resonate with Richard Branson 
who by his Virgin brand owns approximately 
400 various companies. This is a complex laby-
rinth of companies but creates stability by diver-
sity which I too have enjoyed but just not on as 
grand of scale as Sir Richard. There are leverages 
that can be obtained by applying success prin-
ciples across multiple brands. I operate approxi-
mately 10 unique brands and 23 companies.

Worst advice: …to borrow or utilize highly lev-
eraged debt to grow. There are certainly oppor-
tunities that require and warrant debt. I deem 
myself fairly risk averse. I try to take calculated 
risk with minimal downside but with substan-
tial returns on investment. I only borrow mon-
ey as a last resort now and generally fund the 
businesses with my own assets that allow me 
to make decisions that are in the best interest 
of the business. I pursue stabilized growth by 
leveraging cash flow which creates an incentiv-
ized plan for profit.

Best Business Decision: …invest time and 
capital resources into my own companies. We 
have created a unique platform with synergies 
within our corporate offices throughout a vari-
ety of industries. We have companies servicing 
B2C and B2B. I have been described as a serial 
entrepreneur and though I have said for years I 
am not interested in opening any new compa-
nies but the opportunities seem to find me and 
tend to be very complimentary to our existing 
core of companies. 

Secret to success: …starts with people. I be-
lieve in a constant journey of education and 
enlightenment is the road to success. Person-
al growth and development is a fundamental 
process in my career and my team members. 

In 5 years: It is our goal to contribute to the job 
creation within our community. We are work-
ing diligently to produce an extraordinary work 
environment to attract top talent at our orga-
nizations to assist our team members to fulfill 
their career objectives that align with our com-
panies’ purposes.

How Derrick did it?

By Nicole Davis
What started with the founding of one 

business, Approved Mortgage Corporation, 
more than 20 years ago, has branched into 
a multitude of privately-owned companies.

While a lot may have changed for Derrick 
Christy since he stepped into the entrepre-
neurship world, he says that he is proud to 
continue operating from the Center Grove 
area where he grew up and giving back to his 
Indiana community.

“We really want to have the companies 
continue to prosper to bring in new jobs 
here and expand our market share here in 
Indiana,” Christy says. “We have a lot more 
to do. We try to really give back to the com-
munity and the team members, too.”

Christy graduated from Center Grove 
High School, where he met his wife, Jeanene, 
in his sophomore year.  Christy sold insur-
ance for a year after college, which he said 
taught him a lot in a broad scope about fi-
nancial services, insurance and investments.  
He started Approved Mortgage in 1994. In 
the beginning, they were brokering loans 
out. Now, they fund their own loans, which 
Christy says gives them a lot more flexibility 
to offer better rates and programs.

 “I always loved finan-
cial services,” Christy says. 
“Dealing with people’s 
home, they are usually ex-
cited about it. It’s usually 
the largest investment they 
have made and it’s fun to 
be a part of that, helping 
them achieve their dream 
of home ownership.”

Christy purchased his 
first property in 1998. In 
2000, he constructed a 
three-story, multi-tenant 
office building at 107 N. 
State Rd. 135. Greenwood.

While Christy had a goal 
to grow and expand the mortgage company 
from the beginning, what he says he didn’t 
expect was the compliment of the additional 
companies he now owns. Other businesses 
under Christy Ventures include Approved 
Credit Solutions, Distance Learning Systems 
Indiana, Inc., Coastal Educational Institute, 
Bayside Educational Institute, Dialing Inno-
vations, Wild Buffalo Media, Jena Mae, Ho-
rizon Property Group, Ben Franklin Finance 

and Ben Franklin Insurance & Investments.
 “I try to spend my time in vision meet-

ings, strategy meetings and helping direct 
the company,” Christy says. “I manage the 
company in more of a committee-type at-
mosphere, making sure we’re executing our 

strategy. I can’t do it all. I 
have an excellent team of 
staff that runs the day-to-
day operations. They have 
tons of great ideas. You try 
to empower your people 
and it’s amazing what they 
can accomplish.”

Christy says he has 140 
employees and nonem-
ployees between his In-
diana and Florida-based 
businesses. 

“The most important 
thing is surrounding your-
self with people that are 
better than you,” Christy 

says. “I might have some skillsets, but having 
a variety of people with different skills and 
talents is important. We know our job is to 
attract the talent that compliments the rest 
of the leadership team. I’ve been very fortu-
nate to have fantastic people around me.”

To improve upon the daily work atmo-
sphere for employees, Christy says they in-
stalled a bright, cheery break room where 
they provide free healthy foods and bever-

ages. They recently finished construction on 
an outdoor conference area, complete with 
a solar table where they can plug in mobile 
devices and conduct meetings outside. They 
have two charging stations for electric vehi-
cles.

“We try to do things to be more cutting-
edge and more progressive than a lot of com-
panies are today and hopefully other compa-
nies will follow suit,” Christy says.

Christy still resides in the Center Grove 
area with his wife. They have two children, 
Blake, 23, and Jena, 16. Christy Ventures is a 
member of the Greater Greenwood Cham-
ber of Commerce. Christy has served as a 
member of the Johnson County Communi-
ty Foundation. His company sponsors many 
youth activities and scholarships.

Christy says the business continues to see 
continued, moderate growth. The future 
looks bright, although he says he’s always 
cautiously optimistic. 

“There’s a fair amount of risk,” Christy 
says. “We went through a difficult period, 
during the financial crisis. I think business 
is made up of cycles, just like life. Some are 
more challenging than others. In many ways 
going through that time period, with the risk 
we’ve had in business, it makes you a better 
manager. You can draw strength from that.”

Getting to know Derrick…
n I value my faith in Jesus, family, friends and 
business. My moral compass is guided by the 
bible and I do my best to apply these teachings 
to my daily personal and business life. 
n I have been blessed to experience adven-
tures like skiing in the majestic mountains of 
Beaver Creek, Colo., riding horseback along the 
Caribbean Ocean in Mexico, swimming with 
dolphins, along with swimming and boating 
in the volcanic caldera of the Aegean Sea in 
Santorini, Greece. At these times I have been in 
awe of the splendor of these sites, animals and 
experiences. I am intentional not to take these 
creations for granted or the ability for modern 
air travel to reach these destinations.

The List

COVER STORY

Derrick Christy converses Justin Hart, marketing director for Approved Mortgage.

Derrick Christy leads direction and strategy of Christy Ventures as he  
continues to grow the company, based in his Greenwood hometown

Photo by Nicole Davis

Visions of growing Ventures

Submitted Photo

Derrick Christy
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Well, everybody wants to be in on the 
next big thing. In my little world, 
I seemed to have discovered the 

next big thing. I live in a small town, population 
400. I'm not kidding. On Main 
Street, most of the times we have 
had nothing but lots of dirty 
blacktop. Now, we have nothing 
but bumper-to-bumper cars every 
night of the week. What's the big 
draw? You got it: a microbrewery. 
I have five kids all under the age 
of 35. I am finding out that these 
guys would rather be sitting in a 
microbrewery than on a free trip 
to Disneyland. 

My wife Janet seems to really 
get off on it as well; the bartend-
er or the waitress always wants her to try 
the latest beer. To her, you would think she 
was selecting a new wedding dress; it takes 
you 10 minutes to select a beer. To me, I al-
ways say, "Give me whatever tastes like Mill-
er Light beer." Again, not a joke. The draft 
beer handles are generally mounted on a 
large pipe that's 35 feet long. You see, there 
are now brewpubs on every corner so each 

community has 100 different brands. Every 
brewpub has to offer virtually every brand in 
that community; hence, they mount them on 
a 35 foot long pipe. Clever, eh? This entire in-

dustry is born of necessity.           
So here's the deal: we have turned 

into microbrewery fans. We have 
been all over the city, not to mention 
elsewhere around the country. If you 
build it, they will come. All you need 
is stainless steel brewing equipment, 
a college dropout with a nose for 
hops, a great big warehouse looking 
building, and furniture made out of 
old plumbing fixtures. Your menu is 
pretty exotic; I generally find that a 
hamburger 14 ways is a big draw. If 
you find that exciting, you have tried 

nothing until you have tried tacos 15 ways. 
Of course, that must include fish tacos. Your 
table is made out of repurposed wood, as 
well is your chair, the bar, along with the en-
tire place. I don't know what the draw is for 
repurposed, old junk, but apparently these 
millennials are in for thrift.

I always close my business article by say-
ing if there's not something teachable in it 

for you here, I should not be writing about 
it. Well, we all talk about getting in on the 
ground floor. Here it is sports fans: I don't 
think this thing is going away anytime soon. 
I think if there are three or four microbrew-
eries in walking distance of your home, it's 
probably an ideal opportunity to build two 
or three more. Don't let some drop out 
from Purdue or Notre Dame get the jump 
on you! Get a big box truck and fill it with 
bunch of old junk from an auction and find a 
large warehouse in your neighborhood! The 
world is your oyster. Remember it's all about 
the hops. Who knows, maybe your wife can 
figure out how to cook chili 15 ways; a new 
trend is born! Hey, I'm not joking! 

 

Howard Hubler
COLUMNIST

Howard Hubler can be reached at howard@hubler.com.

Microbreweries: the next big thing › BIZ BRIEF
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Reach out.

find us on...

3925 River Crossing Pkwy, Suite 300   |    Indianapolis, IN 46240   |    317.472.2 200   |    somersetcpas.com

Somerset is an Indianapolis-based accounting, tax and advisory team of 
forward thinking, proactive experts.  Whether you are a start-up business or 
representing a multi-million dollar corporation, Somerset is ready to work 
with you, not just for you.

With experts in the following industries, Somerset is capable of helping you 
reach all of your business and financial goals: 

Any firm can give you an opinion. 

We will give you a partner.

 · agribusiness
 · architecture & engineering
 · construction
 · dealerships
 · dental

 · entrepreneurial
 · health care
 · manufacturing & distribution
 · not-for-profit
 · real estate

"…these guys would 
rather be sitting in a 

microbrewery than on a 
free trip to Disneyland."

Energeo Staffing 
opens Greenwood 

branch
Energeo (Greek word meaning “The 

One to Work With”) Staffing is will 
open a new staffing office at 914 E. 
Main St., Suite 115, Greenwood. The 
office is in addition to their main of-
fice located in Plainfield, and will of-
fer a full range of staffing and employ-
ment services in the light industrial, 
clerical, professional, and accounting 
industries. “With our new expansion, 
we are excited to help companies and 
candidates in the Johnson County area 
explore many new opportunities. Our 
entire team has already enjoyed work-
ing with numerous people in Green-
wood so opening this new location 
makes sense for us because it will al-
low us to better serve that area,” said 
Linda Kelly, Branch Manager of the 
Plainfield office. 
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Jim Ittenbach is owner of SMARI, a research company, and 
he offers insights based in his years conducting research.

Southside Businesses… do you have news to report?
Please direct correspondence to info@businessleader.bz.

Andrew Angle is the owner of Net Gain Associates, Incorpo-
rated.  He can be reached at (317)534-2382.

BIZ BRIEF

All too often we hear unsettling news 
stories about businesses going broke 
for failing to keep watch over their own 

financials. Think back to the story of 
country singer Willie Nelson being 
on the road again making money 
with his friends while his accountant 
sent a fortune up in smoke. We hear 
tragedies of hard workers craving 
early retirement, yet finishing 
with little to show for decades 
of toil. Had they actively sought 
the advice of a professional early 
in their career their golden years 
would have remained untarnished. 
Failing to plan, monitor, and take 
calculated action 
spawns unplanned, 
undesirable results. The 
same principle applies 
to monitoring the 
performance of your 
website.

Companies with suc-
cessful online market-
ing campaigns rarely 
take traffic for grant-
ed. They set goals, in-
stall analytics and 
monitoring tools, and comb the reports to 
track progress and catch things that break. 
Through responsible diligence, they pin-
point problems and grasp opportunities.

Website audit reports are so crucial that 
you should make using them become a key-
stone habit -- a part of your scheduled rou-
tine.

Sooner is better, but it’s not too late. As 
with bookkeeping, beginning internal audits 
early in the life of the business ensures that 

“best practices” are being followed 
throughout the life of the business, 
rather than allowing decades to 
slip away only to realize that past-
tense blunders cost you a fortune.

Are errors lurking behind your 
site’s veil of pretty graphics? Are 
important pieces of your content 
invisible to search engines? Can 
search engines read and rank the 
information you consider most 
important to enable buyers to find 
you? Do you routinely get reports 

about your competi-
tors’ websites? If not, 
why not? Chances are, 
competitors are keep-
ing an eye on yours.

The impact of tak-
ing informed action in 
a business compounds 
itself over time. Know 
the best practices. Put-
ting site health and per-
formance reports into 
regular use tops the list 

of best practices. That which you measure, 
you can improve.

You get the point.
……………………………………………

Now do a DIY website audit at:
http://BusinessLeader.bz/webaudit

Audit or else
BIZ WEB

"Companies with 
successful online 

marketing campaigns 
rarely take traffic for 

granted."

Andrew Angle
COLUMNIST Historically, it was an employee’s 

responsibility to impress the employer 
– no more!  As we emerge 

from the “Great Recession,” a clash 
is occurring between the employee 
work-life-balance expectations 
and the employer’s need to remain 
relevant in hyper-competitive 
markets. 

On the employer’s side, a sur-
vey among decision makers re-
vealed that successful companies 
must hire committed individuals 
possessing three essential skills: 1) 
critical thinking, 2) effective com-
munication, and 3) the persever-
ance to drive results.  

This is certainly true within our consult-
ing organization.  Unfortunately, our skills 
assessment profiles are proving that, even 
among short list contenders, few have this 
skill set.  So, when a job seeker profiling 
these attributes materializes, we are quick to 
make an employment offer. To our chagrin, 
once negotiations have settled salary, vaca-
tion, benefits, and career path determinants, 
the more pivotal conditions of employment 
quickly surface among the talented.  

On the employee’s side, a similar survey 
indicated that talented workers are unwilling 
to commit to a job that does not 1) provide 
an engaging work environment, 2) promote 
continuous learning, and 3) support a work/
life balanced culture.  

Employers can only blame themselves for 

these dispositions; after all, little employ-
ee protection was provided while manag-

ing profitability during the vola-
tile market conditions of the Great 
Depression. So, it should be of lit-
tle surprise why workers are un-
willing to invest amazing time and 
effort, void of recognition that 
work is only one part of their life. 

One such example occurred at 
my office when a job candidate 
turned down our offer because it 
did not include: fitness member-
ship, spring break vacation time, 
a company phone, comp time for 
work after 5 p.m. and a signing 

bonus of $5K. Wow, I definitely need to im-
prove my negotiating skills! 

That said, competitive capitalism works 
best when organizations earn more money 
than the cost to deliver relevant value to cus-
tomers. Now, we all know that exceptional 
customer experiences can only be delivered 
by exceptional workforce commitments. 
Therefore, a win-win outcome must be co-
managed by employer and employee. 

My experience has shown that authentic 
relationships, supported by transparent per-
formance and reward metrics, keep it real 
and rewarding for all.  Oh yeah, we also pro-
vide profit sharing! 

Live long and prosper.

Who should impress whom: 
Employer or employee?

BIZ RESEARCH

Jim Ittenbach
COLUMNIST

LiveLight Clinic opens second  
location in Greenwood

LiveLight Clinic with the Greater Greenwood Chamber of Commerce hosted 
a Ribbon Cutting on May 14 at the LiveLight Clinic’s new southside location, 
8350 S. Emerson Ave., Suite 140, Indianapolis. Dr. Christy Kirkendol Watson (Dr. 
Christy)’s approach to weight loss is scientifically based utilizing a unique plan 
specifically created for each person’s body, needs and lifestyle in a nonjudgmental 
and supportive environment. For more information or to schedule an appoint-
ment, call (317) 344-0930 or visit LiveLightClinic.com.
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Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: sfwrit-
ing.com/blog/.

Erin Smith is co-owner of Spotlight Strategies a print, ap-
parel, promo and sign company located in Franklin, Ind.  She 
may be reached at erin@spotlight-strategies.com.

Scott Flood
COLUMNIST

Erin Smith
COLUMNIST

This should ring a bell if you have read 
the classic, The EMyth Revisited: Why 
Most Small Businesses Don’t Work and 

What to do About It, by Michael 
E. Geber. This is a must read. The 
concepts articulated in this book 
particularly resonated with me as I 
pondered growth decisions for my 
business. Going back to the simple 
tried and true advice of Mr. Gerber 
is just what I need to be sure my 
decisions are good ones.  As a quick 
reminder, here are abbreviated 
definitions of each personality:

•	 Entrepreneur: The dreamer,  
visionary and force of energy  
to be reckoned with!

•	 Manager: The master of order  
and process.

•	 Technician: The do’er.
All three personalities are required to 

start, grow and run a business. Many busi-
nesses start with only one person and must 
balance wearing all three “hats” to keep the 
business moving forward.  Seems relatively 
straight forward and yet so many businesses 
fail or their owners are miserable. I learned 
early in my business journey that the En-
trepreneur personality fits me like a glove. I 
thrive in the creative mode. Strategizing how 
to make the next project come to fruition is 
like a natural high. 

The Manager personality fits me more like 
an old pair of blue jeans that are three sizes 
too small and you have to jump up and down 

to get into and then lay on the bed 
to get buttoned. Not pretty! 

Ironically, the Technician per-
sonality fits like a comfy pair of pa-
jamas, but who has time to sleep 
with so much work to be done? If I 
have to engage my Technician per-
sonality, it can only be for a small 
amount of time or a certain proj-
ect. Otherwise, I grow bored and 
slowly slip into the dreadful abyss 
known as depression.

The conflict these personali-
ties create within can wipe out 

any progress for growth. So, it is important 
to know which one you thrive at. Certainly, 
we can all learn the other personalities and 
improve our skills, but when you are at your 
best, which would you be? What is your so 
called “default” personality: Entrepreneur, 
Manager or Technician? 

Now, here is the challenge. Can you stay 
true to your “default” personality as your 
company grows? The balancing act changes. 
I sometimes have difficulty “staying in my 
lane” – the Entrepreneurial one. I will walk 
by production teams and think (out loud!), 
“That doesn’t look right” or “I wouldn’t use 
that color.” Seriously, I stop production, slow 

down the process and aggravate my employ-
ees. I have gotten better about this. Although 
I may still think the same things, I don’t say 
them out loud. The Technician gets packed 
away. I am fortunate to have many great 
team members who fill this role which is vi-
tal to keep the business growing. Who man-
ages all these technicians, you might ask? 
Thank goodness for co-owner Susan McCar-
ty. She wears the Manager Personality  like a 
boss. I call her the process queen. She whips 
me back in line when my ideas seem too far-
fetched and seamlessly creates the frame-
work around ideas that increase our compa-
ny’s profitability.  She is a genius.

So, as my company embarks on a signifi-
cant software upgrade, I am comforted that 
I have competent employees that will fill the 
Technician role and a business partner that 
will ensure all the right processes are in place 
for smooth roll out. I am praying for patience 
and discipline to help my team along.  Trans-
lated: I will do my best to follow the roll out 
procedures and manage my expectations 
of getting this software executed.  It should 
only take a week, right? Ha! There goes that 
dreamer! 

Three business people walk into an office…

THE PERSONAL TOUCH

You’ve heard that death is the only fear 
that’s more common than having to 
speak in public. Fortunately, most 

people only die once, but you may 
face multiple occasions in your 
career or civic life in which you’re 
forced to get up in front of a crowd 
of people and share important 
information. 

There are two simple ways to re-
duce the anxiety associated with 
speaking, and you’re already famil-
iar with both.

The first is preparation. Being 
prepared for a public speech does 
more than keep your stomach’s 
butterflies down to a gentle flap-
ping. It dramatically increases your ability 
to capture the audience’s attention and de-
liver the message. The better prepared you 
are, the less nervous you’ll be, so your audi-
ence will concentrate on what you’re saying, 

instead of on watching your knees wobble. 
You’ll appear to be more confident, so your 
audience assumes that you truly know your 

subject.
I recommend that you start by 

writing your speech (or having it 
written for you). Put it in a large 
font with at least double spacing. 
Many experts suggest using no 
more than bullet points or rough 
notes, but taking the time to write 
out a speech provides two key 
benefits. 

First, it helps you think through 
and organize everything you want 
to say, so you can ensure that the 
important messages are delivered. 

Next, having a copy of your speech can be 
a life preserver if your mind chooses to go 
blank while you’re standing at the podium. 

The second secret is to rehearse the speech 
once it’s written. Try to practice it at least 

ten times before the actual presentation. You 
don’t need an audience. A quiet room where 
you won’t be disturbed is perfect.

The goal of rehearsals isn’t to allow you to 
memorize the speech, but to make you more 
comfortable with the material. By the time 
you actually present it, you’ll know it so well 
that it won’t sound like a prepared speech. 

Preparation and rehearsal are sound in-
vestments in ensuring that we present our-
selves in the best possible light. If your 
speech is critical to your company’s stock 
price, your professional reputation, or a 
cause you support, it’s worth the extra time 
and trouble. After all, you’ll have one oppor-
tunity to either succeed magnificently – or 
embarrass yourself because you thought that 
time would be better spent catching up on 
Facebook and your fantasy team.

Two secrets for better speeches

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.
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EXPERTISE & INSIGHT…

Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

Dan Miller is founder and president of Historical Solutions 
LLC -  Ideas and Inspiration Through History. Dan uses his-
tory to help people strengthen their leadership. His website 
is historicalsolutions.com.

The board of directors play an important 
role in any organization. It provides 
oversight and insight to the CEO, 

helps set strategic direction, 
and generally monitors decision 
making to ensure that the firm acts 
in the best interests of its equity 
holders. A typical board has 10 to 
15 people: the top management of 
the firm, and selected individuals 
outside the firm. Despite the 
importance of this group, very little 
research has examined the effect of 
particular kinds of directors on firm 
performance.

Typically, professors from key 
business schools, or other academic institu-
tions with background relevant to the firm’s 
operations, have been popular additions to a 
board of directors. There are many reasons 
for their popularity. First, obviously, they 
have valuable knowledge. Second, they are 
often perceived by outside agencies as vigor-
ous monitors of the firm’s activities. Third, 
professors may provide perceived legiti-
macy, as they seem to add credibility to the 
firm’s decision-making processes. Perhaps 
more centrally, conventional wisdom holds 
that firms with academics as directors would 
have more oversight on their boards, result-
ing in better performance and more robust 
accounting reports.

Three researchers recently set out to test 
these commonly held beliefs. They com-
pared companies with academics on their 

boards to similar organizations that did not 
count professors among their directors. The 
results were interesting. The hypothesis that 

firms with academicians on their 
boards were likely to have greater 
vigilance was not supported. How-
ever, those firms that did have aca-
demician directors were perceived 
by the marketplace as being more 
valuable.

It appears that the real impor-
tance of professors on a board of 
directors is largely symbolic. The 
organization appears more legiti-
mate to the marketplace when ac-
ademics are on board, even though 

their presence does not result in more vigi-
lant oversight of the organization.

So should you invite your favorite busi-
ness school professor to join your board? 
Sure, if he or she has expertise and insight 
that you want. But if you’re looking for more 
stringent accounting, more careful over-
sight, or more vigilance in policing the firm’s 
activities, this research suggests you look 
elsewhere. Professors are valuable, just not 
in the ways you might think.

Atinc, G., Kroll, M., & Walters, B. (2013). 
An investigation of the impact of Academi-
cians as Directors. Journal of Leadership & 
Organizational Studies, 20, 327-334.

The value of a college professor 
on a board of directors

BIZ MANAGEMENT

Carolyn Goerner
COLUMNIST

You try something. You fail. A year 
passes. You give it another go. This 
time, it succeeds. And then you file 

your experience away for another 
day, another challenge. 

This precisely tracks a real lead-
ership story from the life of Benja-
min Franklin. It might hold a les-
son for you in the year upcoming.

Franklin was all of 24 years old 
when he hit upon the new concept 
of a lending library. It was 1730.

Franklin envisioned a lending 
library not for a ruler, a church, 
or a church-related university. He 
thought of a library 
that loaned books to 
people who wanted 
to read them with-
out any particular 
allegiance or affili-
ation. The library 
would be secular, 
the first of its kind.

The key to suc-
cess, Franklin be-
lieved, was the exis-
tence of a platform 
for executing his 
plan. He had al-
ready formed a club 
— called the Jun-
to — of like-mind-
ed young men. His 
club was comprised 
of men who were 
smart, curious, am-
bitious, interested in 
new ideas and eager 
to promote change. 
They were also avid 
readers. The Junto would start the lending li-
brary on its own.

Franklin's thinking was sound. Common 
values, highly motivated, similar outlooks. 

The problem was that it flopped. 
At this point, any number of options and 

choices were open to Franklin. He might 
have shelved the whole thing; the concept 
was pointless if this group couldn't make it 
work. He might have become somewhat bit-
ter or jaded; if they can't see the good in it, 
why bother? He might have cut his losses 
and moved on; there are too many positive 
activities to undertake without knocking 
one's head against the wall.

But Franklin held on to the concept. He 
spent the next several months getting to 

know better his newly-adopted home of 
Philadelphia, the most forward-looking 
community in British Colonial America. He 

continued meeting with the Junto. 
And he turned over and over in his 
mind the challenge of exactly how 
to start the lending library.

Then he realized what to do.
Franklin re-structured. Keeping 

the Junto as the core group of the 
lending library, Franklin ventured 
into the community, seeking sub-
scriptions from interested lead-
ers. He found that people outside 
the Junto loved the concept. They 

quickly signed on as 
potential members. 
They pledged finan-
cial support. A year 
after it had failed 
inside the Junto, 
Franklin's lending 
library succeeded 
in the broader com-
munity. 

The effort result-
ed in the hiring of 
the first librarian, 
the purchasing of 
books, and the lo-
cation of a facility. 
It was everything 
Franklin had envi-
sioned and much, 
much more.

Twenty years 
later, a local doc-
tor would approach 
Franklin with the 
idea of starting the 
first community 

hospital in North America. Not surprising-
ly, Franklin had a plan in mind for precisely 
how to proceed.

It's possible that you'll fail in the pursuit 
of something new in 2015. My counsel is to 
embrace the example of Benjamin Franklin 
at age twenty-five. Use the time available to 
you. Reflect on what happened. And be open 
to adjusting your concept in small yet sig-
nificant ways. You might be surprised at the 
value of a year. 

Success: Franklin's vision 
BIZ HISTORY

Dan Miller
COLUMNIST

"Portrait of Benjamin Franklin" Circa 1785 by Joseph-
Siffrein Duplessis (oil on canvas). Public Domain 
image.
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Jack Klemeyer is the founder and head performance coach of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

Many consultants, coaches and 
pundits have tried to answer this 
one question: What do small 

businesses that achieve sustained 
growth do differently from those 
that do not grow?

Working with companies all 
over the United States of all sizes 
and in almost every industry, I've 
come to the conclusion that there 
is no single best way, no silver 
bullet or umpteen-point check-
list that will lead to guaranteed 
growth. There are, however, seven 
specific strategies that companies 
who have sustained growth follow 
wholeheartedly.

1. A Strong sense of purpose. Many lead-
ers of companies who have achieved sus-
tained growth discover that it takes more 
than a goal for financial reward to fuel their 
aspirations and ambitions. They find a high-
er calling than simply the pursuit of "more 
money.” As the late Jim Rohn said, “If you 
have enough reasons, it will pull you through 
most anyhow.”

2. Outstanding market intelligence. This 
is an organization's ability to first recognize 
and then adapt to fundamental changes in 
the marketplace. Many times, small business 
owners become cynical and focused on only 
their situation, seeing only a limited view of 
the markets in which they compete. Growth 
leaders see and understand the 
bigger picture.

3. Effective growth 
planning. This is the best 
predictor of whether 
or not a business will 
grow. To be effective, a 
plan for growth does 
not need to be over-

ly formal or complicated. However, it does 
need to be written, well-communicated to 
the employees and regularly updated. It’s the 

vision the leader casts that creates 
desire of all to buy in to the jour-
ney.

4. Customer-focused processes. 
These days every business believes 
it is customer-focused, when ac-
tually very few really are. Take a 
look at all of the business process-
es from a customer's perspective. 
Unfortunately, most are in place to 
make it easier for the company and 
not to help deliver on the promise 
of faster, cheaper and better for the 
customer. 

5. Harness technology. Successful leaders 
adapt and harness technology and use it to 
their advantage. If a company is in business, 
it is in the technology business. To think 
otherwise is naïve.

6. The best and brightest people. Growth 
leaders recognize that they are only as good 
as their people. The ability to recognize, at-
tract, hire, train and retain the best and the 
brightest people is often the difference be-
tween success and failure. Making do won’t 
do.

7. Seeing the future. Few company leaders 
rarely take the time to regularly consider the 
future. Growth leaders learn how to diligent-
ly monitor and interpret the many forces of 

change affecting the world in 
which they live.

Take a look at your 
business… how many of 
these seven do you have 
in place? 

Jack Klemeyer
COLUMNIST

Seven strategies for  
small business growth

COACH’S CORNER

Mike Heffner is the owner of the Greenwood Express Employ-
ment Professionals franchise. Contact Mike at mike.heffner@
expresspros.com or visit www.expressindysouth.com.

Mike Heffner
COLUMNIST

PERSONNEL MATTERS

Its summer and the temperature isn’t 
the only thing heating up. The battle for 
talent is hot. (News flash if you haven’t 

figured this out yet.) It’s hard to 
find the right person for open 
jobs. The shame is that there are 
people available, but the market 
has become a mismatch. My advice 
to employers as of late has been – 
grow your own within your four 
walls. Find ways to hire and develop 
people within your own company. 
With that said, it’s graduation time 
in Indiana. This year, that means 
good things for new grads. The 
prospects for jobs are good. The last 
five to six years I would not have said 
that, but this year it’s different. On top of that, 
students are more equipped today to enter the 
workforce after graduation than ever before. 
Hiring managers and leaders 
though need to be ready to 
teach and adapt with this 
new generation of grads. The 
way you did things in the past 
won’t work with this group.

Survey Says - Hiring  
Will Increase

According to Forbes, a 
study conducted in 2014 
found that the hiring of new 
bachelor’s degree graduates 
is expected to increase by 
16 percent. USNews simi-
larly reported that two other 
studies predicted an increase 
in new-grad hiring, with the 
National Association of Colleges and Em-
ployers expecting an 8.3 perent increase. 
Even out of the 65 percent of organizations 
that told SHRM they had not yet hired any 
2015 college grads, almost three-quarters 
still foresee hiring graduates this year. “We 
are beginning to see entry-level hiring pick 
up,” explained SHRM Survey Program Di-
rector Evren Esen. “Compared to recent 
years, 2015 college graduates can be opti-
mistic in their job search.”

New Grads Bring Fresh Perspective
Not only is this good news for the job-

seeking grads, it’s also good for the compa-
nies doing the hiring. While some business 
leaders are wary of hiring employees fresh 
out of college, smart employers understand 

these new professionals have a lot to offer 
and can greatly benefit the workplace. Their 
youthful energy and knowledge of what’s 

popular among the younger gen-
erations can be instrumental in 
shaping effective marketing and 
sales campaigns. New grads are 
also known for their enthusiasm 
and hope for the future, which 
can translate into hard work and 
the willingness to tackle big proj-
ects. And, with the constant need 
for innovation to stay ahead of the 
competition, the youngest em-
ployees are sometimes a compa-
ny’s greatest assets. 

Keep Them by Communicating
With the rise in college graduate hiring, 

though, employers also have to work harder 
to attract and keep this new 
talent wave. Forbes found 
that simply getting new or 
upcoming grads to accept 
the job offer doesn’t neces-
sarily mean they’ve commit-
ted to you and your compa-
ny. It’s now recommended 
that employers “devote effort 
to making them feel wanted 
before their start date.” Some 
ways to keep a new hire’s at-
tention and build loyalty 
include maintaining com-
munication through emails, 
phone calls, or social media, 
and providing relationship-
building opportunities ei-

ther in person or through social media sites. 
The more ties that are created between the 
new hire and employer, and the more often 
they’re reminded of why they want to work 
there, the less likely they are to take another 
job offer elsewhere.

This may sound like a lot of effort to go 
through in order to bring a young, inexpe-
rienced professional to your team. However, 
as I said earlier, the war for talent is hot and 
this summer, businesses can expect to fight 
a little harder for the top talent graduating 
from high school and college. And, in light 
of all that new grads have to offer, it could be 
well worth it.

Now is the time  
to hire a new grad!



businessleader.bz • June 2015   11Southside Business Leader OPEN FOR BUSINESS

Compiled by
Nicole Davis

‘The One to Work With’
After almost 10 years in business, Energeo Staff-

ing is expanding. Seeing the business growth and 
a need for staffing options in Johnson County, 
the company opened its Greenwood office at 916 
E. Main St., Suite 115, with a ribbon cutting cel-
ebration with the Greater Greenwood Chamber of 
Commerce on May 28. 

“Our goal in Greenwood is to support our other 
companies by recruiting outside of the area we’ve 
been in, to partner with new companies in John-
son County and to help Johnson County employ-
ers find job opportunities here and get to work,” 
says Deanna Sturgeon, sales director.

Energeo Staffing started in 2006 in Indianapolis. 
It later relocated to Plainfield and has three local 
owners: Tom Zupancic, Brent Mason and Joseph 
Lawton. 

“We feel we bring a difference of a staffing com-
pany because we’re the only company that is affili-
ated with People 2.0,” Sturgeon said. “This allows 
us to truly recruit staff to do what we’re here to do 
for the customer because People 2.0 does all of the 
back office work for us.”

Ali Walradth, business development manager, 
says as the company continued to grow in Plain-
field, they had clients calling them and asking to 
do business together. She says they began to realize 
a need for the expansion, and are looking forward 
to providing additional services for businesses and 
the people in and around Johnson County.

Why did you open this business?
“Because we’ve been so successful in working with dif-

ferent customers, we wanted to expand and grow. Our 
experience in helping find people job opportunities, we 
wanted to expand that into another county.” - Sturgeon

What did you do to prepare for opening your busi-
ness?

“We did a lot of research, watching the area, watching 
where businesses were coming in, knowing where busi-
nesses were going to need help.” – Walradth

“Our team has over 100 years of committed, combined 
staffing experience. We all have come from national busi-

nesses and developed Energeo into an established com-
pany. We’re local, too. We are in Indiana and only have 
two offices.” - Sturgeon

Who is your ideal customer/client?
“We have two customers: our company that utilizes 

staffing or temp labor and people that come to us for 
jobs in the temp-to-hire. We focus on light industrial 
manufacturing, clerical, accounting. Anyone who needs 
employees, project-based temps to hire or direct hire.”  
- Sturgeon

How do you plan to be successful?
“With the strength of our team and working with ev-

eryone in Johnson County. We’ve had a great experience 
with Johnson County organizations such as the Green-

wood chamber.” - Sturgeon
“The key to success is partnering with groups like that 

and providing great customer service and taking the 
guess-work out of staffing.” - Walradth

What would we be surprised to learn about you or 
your company?

“Energeo means ''the one to work with' in Greek. I love 
that.” - Walradth

“Because our name means that, we do feel it. Our team 
is unique. We’ve worked together for years. We want a 
true, long-term partnership with our customers and em-
ployees. We are committed to the success of Energeo.” 
- Sturgeon

Energeo Staffing expands, opening its second office in Greenwood

Energeo Staffing
916 E. Main St., Ste. 115
Greenwood, IN 46143

(3170 851-9220

Photo by Nicole Davis

From left, Kathleen Willis, Linda Kelly, Deanna Sturgeon, Ali Walradth, Macailyn Brossman and Tisha Orender.

Our goal in Greenwood is to support our other companies by  
recruiting outside of the area we’ve been in, to partner with new  

companies in Johnson County and to help Johnson County  
employers find job opportunities here and get to work.

~ Deanna Sturgeon
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Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@the-
binkleygroup.com or (317) 697-1618.

Good news on the 401(k) front. 
Does your employer offer a 

401(k)?  If so, you may be in for a 
pleasant surprise. A recent survey of em-
ployers by Vanguard found that 57 percent 
of global employers expect to increase the 
level of company contributions to 
their employee’s 401(k) accounts 
in the next five years. What’s bet-
ter, 14 percent of employers plan 
to increase their contributions 
dramatically. 

One of the foundational pieces 
of your retirement plan should be 
a significant contribution to your 
employer sponsored retirement 
plan, if your employer provides 
one.  Often one of the benefits to 
those plans is the employer match-
ing a portion of the contributions 
you make yourself.  Another benefit employ-
ers often provide to these plans is through 
making a nonmatching contribution. These 
are profit sharing or employee stock own-
ership contributions the company makes to 
employee accounts regardless of whether or 
not the employee contributes any of their 

own money. The Vanguard study found that 
the amount of match U.S. employers granted 
between 2005 and 2013 was relatively steady. 

However, between 2010 and 2013 the 
amount of nonmatching contributions re-
turned to then passed pre-recession levels.  

As much as some anti-capitalist, 
anti-corporate populists 
want you to believe that 
big corporations don’t 
care about their employ-
ers or their future retire-
ment needs, the data ar-
gues differently.

For decades now, em-
ployer provided retire-
ment plan have been 
shifting from old-school 
defined-benefit pension 
plans to 401(k) plans. This 

has led to a significant shift in responsibil-
ity for saving for retirement from the em-
ployer to the employee. The Vanguard study 
indicates that through this increase in prof-
it sharing and non-matched contributions, 
employers are recognizing and returning to 
taking more shared responsibility in their 

employees’ retirement savings.
A number of employers in the study were 

found to contribute up to 6 percent as a 
401(k) match and/or up to 10 percent or 
more of pay in non-matching contributions.  
These bigger employer contributions will re-
sult in larger 401(k) accounts. But employ-

ees still need to do their part. Jean Young, 
a senior analyst with Vanguard’s Center for 
Retirement Research says, “For 401(k) plans 
to work, people need to get two things right:  
people have to save enough, and they have 
to have a balanced portfolio.  The danger is 
some people think 5 percent is enough.”  

What percentage is enough? I tell my cli-
ents that they need to contribute as much 
as possible within their cash flow. Vanguard 
suggests 12 percent to 15 percent. I like 
those percentages, but even more is neces-
sary if you’re getting a late start (Say you’re 
already 35 or older).  But what if your cash 

flow doesn’t allow you to 
contribute 10 percent or 
more to your 401(k) or re-
tirement plan? Then maybe 
it’s time to take a good, hard 
look at your present lifestyle, 
figure out where you can 
make some changes in or-
der to fund a more comfort-
able retirement.  If, however, 
you’d rather keep your cur-
rent lifestyle and make min-
imal contributions toward 

your future, only one question remains: How 
much do you like macaroni and cheese?  

Jeff Binkley
COLUMNIST

Retirement planning for a financially sound future

"One of the foundational pieces  
of your retirement plan should be a 

significant contribution to your employer 
sponsored retirement plan, if your 

employer provides one."

FINANCE DISPATCHES
n Renters’ pockets hit harder - In April of 2015, rents (on 
average) were 4 percent higher than the previous year, ac-
cording to a Zillow report. It’s the quickest increase in two 
years and even outpaced home prices which rose by only 
3 percent. According to Svenja Gudell, senior director of 
economic research at Zillow, this trend is likely to continue. 
“We will continue to see rental increases, and affordability 
will worsen before it gets better.” Gudell also cited stagnant 
incomes as a source of strain for renters, and even so, there 
is still a large demand for rental properties. According to 
Zillow’s Rent Index, Indianapolis wasn’t hit as hard as some 
cities (San Francisco at 14.9 percent, for example), but rent 
prices in Indy still jumped by 1.5 percent. – CNN Money

n Need extra cash? ‘Flip’ Ferraris - Monaco millionaire, 
Pieter van Naeltwijck, primarily maintains his fortune by 
way of real estate, but of late he’s taken to buying limited 
edition supercars as a means of investment. “If you’re lucky 
enough to buy them, you can sell some of them for dou-
ble the price,” he told CNN Money. “There’s much more de-
mand than available cars, much like Monaco real estate ... 
It’s a good investment.” Among his Ferrari collection, van 
Naeltwijck also owns an Aston Martin Vanquish Volante, 
two Porsches and a McLaren P1. – CNN Money

n Graduate gifts that trump cash - Recent high school 
graduates will be throwing parties around this time of year 
and while gifts and especially monetary donations from 
loved ones and family friends are certainly welcome, there 
may be other opportunities to give that may be helpful lat-
er in life. Instead of a handsome check to be gobbled up by 
textbook costs or room and board fees, what about gifting 
a brokerage account or IRA? Not only will this help prepare 
recent grads for the financial responsibilities that come 
with adulthood, it will also emphasize the importance of 
saving and being ever mindful of one's assets. Even gift-
ing shares of a stock or mutual fund can help young minds 
think about future investments and the costs and respon-
sibilities of ownership. It may not be as flashy as a hundred 
dollar bill or a brand new laptop, but the gift of financial 
security is nothing to scoff at. - Fox Business

LIFESTYLE DISPATCHES
n Depression linked to higher risk of death - A study 
presented at Heart Failure 2015—an annual meeting of 
the Heart Failure Association of the European Society 
of Cardiology (ESC) in Spain—claims that heart failure 
patients who are suffering from depression may be at a 
higher risk of death. Researchers observed three groups 
of individuals—those suffering from mild depression, 
moderate depression, and individuals without any mental 
illness issues. Of the 51 patients with either mild or 

moderate depression, 20 had died within a year of being 
discharged from the hospital, which caused researchers 
to conclude that severe depression “increases the risk of 
death up to 80 percent.” – uncovermichigan.com
 
n Ireland makes history with referendum vote - Recent-
ly, the people of Ireland voted on a referendum that would 
make Ireland the first country to recognize same-sex mar-
riages by way of popular vote. After one of the largest voter 
turnouts on record, 62 percent voted in favor of the refer-
endum. “The answer is yes to their future, yes to their love, 
yes to equal marriage. That ‘Yes’ is heard loudly across the 
world as a sound of pioneering leadership from our peo-
ple,” Prime Minister Enda Kenny told a news conference. 
“Ireland, thank you.” 
– reuters.com

n Top 5 family resorts in Caribbean
1. Royal Isabela Golf Resort, Puerto Rico
2. Secret Harbour Beach Resort, St. Thomas
3. Sandy Lane, Barbados
4.  Beaches Turks & Cacicos 

Resort & Spa
5. Sandals LaSource Grenada
– abcnews.com
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Healthcare 'four' generations  
When Colin Christie, a Perry Meridian graduate, went on to college at Butler 

University to earn his Bachelor of Science in Biology, he knew he wanted to get 
into a form of healthcare and continue a growing family tradition. He opened 
his business, Christie Vision Care at 6845 Bluff Rd., Indianapolis, in November, 
2009.

He grew up in a family of Southside healthcare professionals. His great-
grandfather, Merrill Christie was a pharmacist at Bluff Road and Meridian 
Street; grandfather, Marvin Christie was a physician for 50 years; father, Ran-
dall Christie is a dentist; and brothers, Drew and Reid, are podiatrists. His wife, 
Anne, is a pharmacist.

Colin chose eye care, after attending Indiana University School of Optom-
etry, for the retail component that it offered and the added opportunities he 
would have to interact with clients and customers. 

“I look forward to building more relationships with the people around here,” 
Colin said. “That’s what I find the most fun. I enjoy going to Kroger on the week-
ends when I’m off and running into three or four patients. We do a scholarship 
at Perry Meridian every year. I try to use local, small business around here.”

Colin purchased Shimp Optical, 932 S. Meridian St., Indianapolis early 2015 
– and views it as another opportunity to give back to the Southside community. 

“I have an optometrist that’s working for me at the new location,” Colin said. 
“My patient time will be mainly focused here. I’m lucky to have the employees 
that I have there – loyal and able to treat patients well like they should.”

What is the most  
valuable piece of advice 
you've been given?

My dad told me to treat every-
one like you want to be treated. 
It’s kind of that golden rule. If you 
give good care and treat your pa-
tients and families the way you 
want to be treated, they’ll prob-
ably tell all of their friends about 
you.

How have things changed since 
you started your business?

It’s been about five years. 
When I started my business, it 
was just me and one employee. 
Now I have a total of seven people 
and two locations. Managing two 
locations has been a big change 
for me, a good change. I’m lucky 
to have good employees who are 
good at what they do and show 
up.

Tell us about your biggest  
challenge and how 
you overcame it.

Starting with zero patients. 
When you start a practice from 
scratch, you generally lose money 
the first 18 months to two years. 
Trying to make loan payments 
and rent payments is probably the 

biggest challenge we faced. We’ve been in business for about five years now, so we’re 
past that part.

What do you wish someone had told you before you started your business?
I wish someone would have told me how difficult it was to deal with insurance com-

panies. From a patient’s point of view, a claim gets submitted by us and we get paid. 
It doesn’t always happen that way. Insurance companies are in the business of making 
money so they deny a bunch of claims initially. It takes a lot of manpower to contact the 
insurance company and try to get the claim resolved before sending a bill to the patient. 
It’s part of the job, but I wish someone would have told me how much time it takes.

What is the hottest new trend in your industry?
Two of them: One is eyeglasses now are an accessory. So there are many more colors 

and sizes than there used to be. Second is one-day contacts, daily disposables. Contacts 
are a lot more affordable to patients now. It really makes comfort more accessible.

Southside’s healthcare industry is a course of pride for Christie Vision Care owner, Colin Christie

Christie Vision Care
6845 Bluff Rd. #26

Indianapolis, IN 46217
(317)	534-5141	•	christievisioncare.com

Photo by Nicole Davis

Colin Christie at the Bluff Road location in Indianapolis.

I look forward to building more  
relationships with the  
people around here.

~ Colin Christie

Christie purchased Shimp Optical in early 2015.

Photo by Nicole Davis
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JUNE CHAMBER 
MEETINGS AND EVENTS

9 – Greater Greenwood 
Chamber of Commerce 
(June Business Matters 
Luncheon); June 9, 11:30 
– 1 p.m.; Dye’s Walk 
Country Club, 2080 S. 
State Rd. 135, Greenwood. 
For more information, call 
(317) 888-4856.

11 – Greater Beech Grove 
Chamber of Commerce 
(Monthly Networking 
Meeting); June 11, 
11:30 a.m.; Hornet 
Park Community Center. 
Speaker is Matt Dennis on 
What is Google Analytics 
and How to Use It. For 
more information, visit 
beechgrovechamber.org.

25 - Greater Greenwood 
Chamber of Commerce 
(June Membership 101); 
June 25, 8:30 a.m. – 10 
a.m.; Greater Greenwood 
Chamber of Commerce, 
65 Airport Pkwy., Suite 
140, Greenwood. For 
more information, call 
(317) 888-4856.

9 – Franklin Township 
Chamber of Commerce 
(Monthly Member 
Meeting Luncheon); 
June 9, 11:30 – 1 
p.m.; Wheatley’s, 
8902 Southeastern 
Ave., Wanamaker. For 
more information, visit 
franklintwpchamber.org.

NEWLY INCORPORATED
BUSINESSES

5 De Mayo 
Mexican Grill
Lily Mendoza
1251 U.S. 31 N.
Greenwood, IN 46142

Brown Restoration
Nathan Lee Brown
6508 DorrisDr.
Indianapolis, IN 46214

CatsPlus/FlowersPlus
Janet Browning
305 E. Main St.
Edinburgh, IN 46124

Chariot Photography
Alissa Pryor
4661 Churchill  
Downs Circle
Greenwood, IN 46143

Cinco De Mayo  
Mexican Grill
Lily Mendoza
1251 U.S. 31 N. 
Greenwood, IN 46142

Collier Properties 
Jeffrey M. Collier
1080 Oakleaf Rd.
Franklin, IN 46131

Holcomb for Indiana
Eric Holcomb for  
Indiana, Inc.
600 N. Emerson Ave.
Greenwood, IN 46143

Indy Pickers
John Daniels
389 Hazylane 
Greenwood, IN 46142

Jeffrey Tennell Farms
Jeffrey A. Tennell
1541 N. Main St.
Rushville, IN 46173

Mercury Business 
Services
Michael Gambrel

Philip Murray Solutions
Phillp W. Adams
43 Crestview Dr.
Greenwood, IN 46143

Prado Dairy Farm
Keith Weber
1170 W. State Rd. 44
Franklin, IN 46131

R G Construction
Randy Law
1402 S. Franklin Rd.
Greenwood, IN 46143

RJ Bay LLC
Mathes Online Retail 
Enterprise LLC
101 Weber Ct.
Franklin, IN 46131

Roach Customs
Donald Roach
701 S. Nay Rd.
Greenwood, IN 46143

She Paints Inside
Erica Weiss
6074 W. Horseshoe Rd.
Morgantown, IN 

Sloan Ecommerce LLC
Mark Sloan
705 Booneway Lane
Bargersville, IN 46106

Sopke Tile Installation
Mark Sopke
1484 Round Lake Rd.
Greenwood, IN 46143

Total Quality Roofing
Darren Morgan
4 E. Worthsville Rd.
Greenwood, IN 46143

Vintage Charm
Betty Lamb
2016 Remington Place
Indianapolis, IN 46227

GREATER GREENWOOD 
CHAMBER OF 
COMMERCE NEW 
MEMBERS

ABC Pools and Spas Inc.
3211 S. Morgantown Rd.
Greenwood, IN 46143
(317) 887-2221

Greenwood Office Suites
3209 W. Smith Valley Rd.
Greenwood, IN 46142
(317) 888-5900

Hadley Family Dentistry
5406 South Emerson Ave.
Indianapolis, IN 46237
(317) 780-7777

Meridian Veterinary 
Clinic & Hospital
1277 N. State Rd. 135
Greenwood, IN 46142
(317) 888-4405

Stock Yards Bank & Trust
7915 S. Emerson Ave., 
Suite A
Indianapolis, IN 46237
(317) 238-2877

TeamLogic IT
3209 W. Smith Valley Rd., 
Suite 211
Greenwood, IN 46143
(317) 677-4722

Tiefel Chiropractic 
Clinic
5655 S. East St.
Indianapolis, IN 46227
(812) 239-8844

U.S. Air Force Recruiting
1102 E. Stop 11 Rd.
Indianapolis, IN 46227
(317) 881-1241

SBA GUARANTEED 
LOANS 

Boone County

JMI Subs, LLC
11525 Mears Dr.
Zionsville, IN 46077
$335,000
Ridgestone Bank (WI)

Jay Harsiddhi Mata, LLC
 6685 Whitestown Pkwy. 
Zionsville, IN 46077
$150,000
Salin Bank & Trust Co.

Hamilton County

Amici Italian Bistro, LLC
15740 E. 146th St.          
Noblesville, IN 46060
$278,500
First Merchants Bank 

BLM Landscaping, LLC
26040 Cal Carson Road
Arcadia, IN 46030
$40,000
KeyBank (OH)

Mathoo's Eggrolls, LLC 
11470 Hanbury  
Manor Blvd.
Noblesville, IN 46060  
$13,700
The Huntington National 
Bank (OH)

Urban Farmer, LLC
140 E. 161st St.            
Westfield, IN 46074
$153,000
Premier Capital 
Corporation    
            
Wolfie's Grill 4, LLC
15740 E. 146th St.  
Noblesville, IN 46060  
$350,000
First Merchants Bank 

Hancock County

Hoosier Pretzel LLC 
d/b/a Ben's Soft Pretzel
1965 N. State St.        
Greenfield, IN 46140  
$150,000
Lake City Bank      

Neat Trucking, Inc. 
2167 S. Moeller Cir.    
New Palestine, IN 
46163  
$76,000
Chase Bank (DE)

Hendricks County

Amy Brauman dba 
Brauman Law Office
125 E. Main St.        
Brownsburg, IN 46112  
$12,500
The Huntington National 
Bank (OH)

Arkanoff Painting, Inc.
10566 N. S.R. 267           
Brownsburg, IN 46112  
$100,000  
The Huntington National 
Bank (OH)

Butler Garden  
Center, LLC
3 Manor Dr.           
Danville, IN 46122  
$22,000  
The Huntington National 
Bank (OH)

Neely and  
Associates, Inc.
2469 Auburn Way
Plainfield, IN 46168  
$244,000
$10,000  
The Huntington National 
Bank (OH)

Tieken & Tieken 
Construction, Inc. 
7065 E. C.R. 300 N.       
Brownsburg, IN 46112  
$25,000
First Merchants Bank 

Zionlea, LLC
7351 Janean Dr.          
Brownsburg, IN 46112  
$100,000  
The Huntington National 
Bank (OH)

Johnson County

Asana, In.
1251 U.S. 31 N., P150
Greenwood, IN 46142
$50,000
The Huntington National 
Bank (OH)

Binder Trucking, Inc.  
1682 Turning Leaf Dr. 
Franklin, IN 46131  
$50,300  
The Huntington National 
Bank (OH)

Binder Trucking, Inc. 
1682 Turning Leaf Dr. 
Franklin, IN 46131  
$50,300  
The Huntington National 
Bank (OH)

Indy South IT, LLC
3301 Cheyenne Ct.
Bargersville, IN 46106  
$150,000  
Celtic Bank (UT)

O'Malia's Living Ltd. 
115 Medical Dr.         
Carmel, IN 46143  
$684,000  
Wells Fargo Bank (SD)

Sodi Transport, Inc.
462 Dougherty Lane
Greenwood, IN 46143  
$54,300
$144,200  
The Huntington National 
Bank (OH)

U First  
Transportation, LLC
2946 Welcome Way
Greenwood, IN 46143  
$25,000  
The Huntington National 
Bank (OH)

WBS Indianapolis, Inc.
2159 Dockside Dr.
Greenwood, IN 46143  
$50,000  
The Huntington National 
Bank (OH)

Marion County

A Coy Protection, LLC
3725 E. Southport  
Road, Ste. D 
Indianapolis, IN 46227  
$50,000
The Huntington National 
Bank (OH)

Auralex Acoustics, Inc. 
9955 Westpoint Dr.    
Indianapolis, IN 46256  
$250,000
The Huntington National 
Bank (OH)

Brothers Transport, LLC
2073 W. Raymond St.   
Indianapolis, IN 46221  
$344,000
Pacific Premier Bank (CA)

Bullseye Ticket  
Group, LLC
6358 N. College Ave., 
Ste. A       
Indianapolis, IN 46220  
$100,000
$50,000
The Huntington National 
Bank (OH)

Bytecafe Consulting, Inc.
4930 Emco Dr ., Ste. B
Indianapolis, IN 46220  
$75,000
Chase Bank (DE)

Connor &  
Associates, Inc.
1650 One America 
Square        
Indianapolis, IN 46282  
$40,000
Chase Bank (DE)

D & D Construction & 
Design, Inc. 
8824 Key Harbour Dr. 
Indianapolis, IN 46236  
$25,000
The Huntington National 
Bank (OH)

Dhaliwal Trans., LLC
4818 Sunpoint Cir.,  
Apt. 503
Indianapolis, IN 46237  
$58,600
The Huntington National 
Bank (OH)

Fishers EWC, LLC                                   
5881 Carvel Ave.          
Indianapolis, IN 46220  
$270,000
Spirit of Texas Bank 

GBW Bark, Inc. 
10830 Pendleton Pike, 
Ste. K
Indianapolis, IN 46236  
$413,500  
Wells Fargo Bank (SD)

Givelify, LLC
47 S. Pennsylvania St.   
Indianapolis, IN 46204  
$25,000
KeyBank (OH)

Harding Materials, Inc.
1100 S. Tibbs Ave.         
Indianapolis, IN 46241  
$1,891,000  
Indiana Statewide CDC

INC Investments, LLC
6506 Hazelwood Ave. 
Indianapolis, IN 46260  
$75,000
The Huntington National 
Bank (OH)

Indianapolis  
Concrete, Inc.  
5363 W. 86th St. 
Indianapolis, IN 46268  
$100,000
The Huntington National 
Bank (OH)

J.A.K. Properties, LLC
361 S. Post Road
Indianapolis, IN 46219  
$92,400
The Huntington National 
Bank (OH)

Jass Trucking, Inc.
5324 Grassy Bank Ct.
Indianapolis, IN 46237  
$139,000 
The Huntington National 
Bank (OH)

Just On Time Trans., Inc.
5829 Edgewood  
Trace Blvd.
Indianapolis, IN 46239  
$100,400  
The Huntington National 
Bank (OH)

Ladle, LLC
44 Virginia Ave.
Indianapolis, IN 46204  
$46,600  
BMO Harris Bank (IL)

Malden Express, LLC
2021 E. 52nd St., Ste. 101
Indianapolis, IN 46205  
$25,000
The Huntington National 
Bank (OH)

MST Group LLC 
1005 N. Shadeland Ave.
Indianapolis, IN 46219
$720,000  
Ridgestone Bank (WI)

No Bad Ideas, Inc.
7946 Zionsville Road
Indianapolis, IN 46268  
$500,000  
FIRST FEDERAL SAV. BANK 
(Huntington)

Profyle, LLC
2727 E. 86th St., Ste. 125
Indianapolis, IN 46240
$105,000
$45,000
Lake City Bank     
                        
RX Compounding, Inc. 
1101 E. 86th St.        
Indianapolis, IN 46240  
$926,000
$100,000
BMO Harris Bank (IL)

Simar Trans., Inc.
7854 Newhall Way
Indianapolis, IN 46239  
$69,400
The Huntington National 
Bank (OH)

Trab Cor 
9546 Allisonville  
Road, #103     
Indianapolis, IN 46250  
$100,000
Celtic Bank (UT)

VB3 Hospitality, LLC
4450 Southport 
Crossing        
Indianapolis, IN 46237  
$1,340,000
First Western SBLC (TX)

PLANNER OF NOTE

Help for employees 
uncertain about 

insurance system
On June 4, Simons Bitzer & Asso-

ciates PC, located at 8350 S. Emerson 
Ave., Suite 100, Indianapolis, will host 
Employee Benefit Strategies for Deal-
ing with Today’s Complex Insurance 
System.  Breakfast will be served at 7:45 
a.m. and the discussion will begin at 8. 
Call (317) 782-3070 for reservations as 
seating is limited.

BIZ BRIEF



About the Greater Beech Grove  
Chamber of Commerce

Established in 2007, the Greater Beech 
Grove Chamber of Commerce partners with 
businesses to build a dynamic community 
that benefits the greater Beech Grove area.

President: Melody Stevens
Vice President: Jim Coffman

Secretary: Linda Melton
Treasurer: Liz Schoettle

ABOUT US

BEECH GROVE CHAMBER NEWS Greater Beech Grove Chamber of Commerce 
Mailing address: PO Box 702, Beech Grove, IN 46107  
Building Location: 3841 S. Emerson Ave. # B, Indianapolis, IN 46203
Office: (317) 759-2873  • Email: info@beechgrovechamber.org

WELCOME NEW MEMBERS

•	Accurate PC, Inc., Steve Hart, 623 Main 
St., Beech Grove, IN 46107. (317) 786-1360.

•	D’s Taps, Nick Alford, 704 Main St., Beech 
Grove, IN 46107. (317) 786-5668.

•	H&R Block, Shelley Rosales White,  
3535 S. Emerson Ave., Beech Grove, IN 
46107. (317) 787-4660.

•	Katalyst Corp., Kenny Westell, 176 Schaff 
St., Beech Grove, IN 46107. (317) 783-6500.

•	MedExpress Urgent Care, Brad Binder, 
4903 S. Emerson Ave., Indianapolis, IN 
46237. (317) 786-7950.

•	Money Mailer, John Fisher, 7915 S. 
Emerson Ave., Ste. B-172, Indianapolis, IN 
46237. (317) 832-3190.

beechgrovechamber.org

EVENTS CALENDAR

•		June	11: Monthly Meeting, 11:30 a.m.  
– 1 p.m., Hornet Park Community Center

•		July	9:	Monthly Meeting, 7:30 - 9 a.m., 
Hornet Park Community Center

•		June	19: Golf Outing, Sarah Shank  
Golf Course, 8 a.m.

•		August	9:	Music on Main St., 3-8 p.m.

SAVE THE DATE 
Friday,	June	19,	2015

Sarah Shank Golf Course 
2901 S. Keystone Ave., Indianapolis, IN

7:30 a.m. Registration and putting practice
8 a.m. Breakfast and networking

8:30 a.m. Shotgun Start
1 p.m. Lunch, awards and door prizes

$85 each golfer or $340 each foursome

Outing Highlights:
• Four-person scramble on a beautiful course 
• Golfers get: 18 holes, cart, breakfast, lunch

and additional drinks on the course 
To register, for sponsorship opportunities or 

more	information,	call	(317)	788-4481.	

MEMBER SPOTLIGHT

Beautify Beech Grove
1. What does your organization provide? We pro-
vide beautification projects to make the city more ap-
pealing for residents and visitors to Beech Grove.

2. What makes your organization unique? We pro-
vide a service to our city by providing flags, wreaths 
and other beautification projects without taxpay-
er funds, while also giving citizens something to do 
while raising money! We host a 5K Walk, a Farmers 
Market located at 3535 Emerson Ave., concerts and 
have booths at the July 3 fireworks and Fall festival. 
The Farmers Market takes place on Tuesdays from 3-7 
p.m.

3. What are the greatest obstacles and/or challeng-
es your organization has faced or is facing? How 
were they overcome? Our greatest obstacles are get-
ting participation whether it be by volunteering or 
participation in our events. For more information 
about volunteering or getting involved, email Beauti-
fyBeechGrove@gmail.com or call (317) 850-6898.

4. What has the organization’s biggest accomplish-
ment been in the past year? We assisted with a Vet-
erans Memorial in the Park, and will continue to re-
place and provide the flags for each military branch of 
the service. This is also the second year for our Farm-
ers Market, we have been approved from WIC and 
senior vouchers, so we are excited about that.

5. Where do you see the future of the organization? 
Our future entails continuing down the path we have 
started! We will continue to be a nonprofit and ease 
the burden of local government by providing flags, 
wreaths, banners, continuing the Farmers Market and 
sprucing up our city.

6. Why do you belong to the Greater Beech Grove 
Chamber of Commerce? We joined the Chamber to 
network with local companies and to get the word out 
on what we do.  

Beautify Beech Grove
620 Main Street • Beech Grove, IN  46107

Phone: (317) 850-6898 • Email: Beautifybeechgrove@gmail.com
Facebook sites:  Beautify Beech Grove and BBG Emporium Farmers Market

Meetings are the second Tuesday of the month held  
in the basement of the BG Public Library at 5:30 p.m.

We have been a nonprofit since May 2013

Above: Beautify Beech Grove volunteers work together to make the community 
beautiful for residents and visitors. 

Above: The Beautify Beech Grove Farmers Market, in the Emporium parking lot, 
takes place Tuesdays from 3-7 p.m. and features locally grown produce, plants 
and flowers.

8th	Annual	Greater	Beech	Grove	Chamber	of	Commerce	Golf	Outing



 
Pre-employment

 Drug & Alcohol Testing 

 Physicals and Immunizations 

  DOT/CDL Exams 

  Vision/Hearing Screenings 

 
On-the-Job 

 Injury Prevention                           

 Injury Treatment/ Worker’s Comp 

 Independent Medical Evaluations 

 Job Specific Ergonomic Evaluations 

 
Return to Work 

 Physical and Occupational Therapy 
 & Rehabilitation         

 Fitness for Duty Testing 

 
Wellness Programs

 
On-Site Mobile Health Coach

© 2014 IU Health  3.14  IUHMH 13299

IU Health Occupational Health  |  789 E Morgan Street  |  Martinsville, IN 46151

THE STRENGTH IT TAKES

Trust in our strength and 
make your business stronger.
Indiana University Health now offers area employers convenient and easily 

assessable Occupational Health services right here in Morgan County. We work 

with employers of all types and sizes to develop cost-efficient and effective work-

related medical care:  From pre-employment physicals to injury care to back to-

work solutions. Quality care  is located right where your employees work and live. 

Call us today to learn how we can help you make a difference in the lives of your 

employees – and the health of your organization.

Contact 765.349.6777 to schedule a consultation.


