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Live life to its fullest
with the highest level of primary care.

“Look for someone with 
talents that complement your 
own management style and 

philosophy, as well as the 
culture and strategic direction 

of your company.”
~ Carolyn Goerner



Looks at  
Local 

Leaders

Each month, the Business Leader focus-
es on how Leadership Hendricks County 
delivers the skills local residents need to 
provide leadership in our communities.

A Love for learning
One of Leadership Hendricks 

County’s primary objectives has long 
been to help local residents sharpen 
their leadership skills and learn more 
about their county so that they can share 
what they know with other residents 
and help to develop even more leaders. 
As a teacher and chair of the Social 
Studies department at Tri-West High 
School, Adam Love (LHC 2013) spends 
his days helping students become 
knowledgeable, involved citizens. He 
also gives his students an outstanding 
example of what a community leader 
can accomplish.

Love was recently was selected for 
the inaugural Woodrow Wilson MBA 
Fellowship in Education Leadership 
at the University of Indianapolis. This 
groundbreaking program, which is 
being piloted at UIndy before a national 
rollout, is designed to give educators the 
leadership and business skills needed 
to face tomorrow’s challenges, and to 
allow local school districts to cultivate 
new leaders from within their ranks. As 
one of 15 Indiana educators in the initial 
class, Love is earning an MBA with a 
focus on educational leadership, and 
will serve in a leadership role for at least 
three years.

“The program is designed so that 
my projects will provide direct benefit 
to North West Hendricks Schools,” 
he explains. “I’ll bring a greater 
understanding of innovation and 
business practices as they relate to 
education. I’m currently helping our 
administration with the design of our 
teacher compensation model, and 
working with the North West Hendricks 
Education Foundation on its marketing 
strategy.”

Love and the other Hendricks County 
fellows are also working on a countywide 
audit of students’ “moral ecology,” which 
will provide practical, useful information 
about child development locally. “Our 
participation will bring innovation to 
our schools.” 

He says that the lessons he learned 
in LHC pay dividends in his classroom 
and beyond. “As a teacher, I am a leader 
every day and much of the information 
from the program has enhanced the 
content of my lessons. The Real Colors 
program fostered greater awareness 
of the personalities of others in the 
workplace, and I take what I learned 
into account when having discussions 
and working in collaborative settings. 
And, of course, LHC provides access 
to an enormous network of individuals 
that I would never meet through my 
profession or personal life. That network 
is an invaluable resource.

“Leadership Hendricks County sends 
members back to their communities 
with greater understanding and 
awareness of the services available in 
their communities,” he adds. “LHC is 
a significant reason why Hendricks 
County is a special place.”

Love grew up on his family’s farm 
in northwest Hendricks County. He 
and his wife, Sarah, another lifelong 
resident, have two children. Love serves 
as vice president of the Hendricks 
County Fairboard and is a member 
of the Hendricks County Community 
Foundation’s Board of Advisors. During 
those rare moments when he isn’t 
teaching, studying, or volunteering, he 
and Sarah enjoy exploring the county’s 
many parks.

Want to know more about what 
Leadership Hendricks County can do for 
you or your company? Visit our website 
at leadershiphendrickscounty.org or call 
Susan Rozzi at 718-6076. 

Adam Love experiencing what it is like to be a student  
at The One Room Schoolhouse in Pittsboro.

Adam Love with LHC 2013 classmates  
Jill Lees and Misty McCammack.

Adam Love’s Capstone Team (from left) Bill Reed, Gwyn Green, 
Eric Hessel and Jon Nolan. Their Capstone project was titled,  

“A look at Infrastructure & Mass Public Transit…  
Past, Present & Future.” 
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From the Publisher›

OPINION

Rick Myers
FOUNDER

/PUBLISHER

Here of late, I have 
been asked about 
the prosperity of 

the newspaper business 
as it relates to me 
personally. A question I 
always welcome.

I am not sure if those 
asking me have handy 
a tissue with them pre-
pared to give it to me to 
dry my eyes from crying. 
I certainly understand 
why they may think I need consoled. The in-
dustry has gone through many challenges in 
the last decade or so; many of which have been, 
in my opinion, a product of self-inflecting mis-
management.

None-the-less, the business, at least for 
Times-Leader Publications, publisher of the 
Hendricks County Business Leader and its sis-
ter publications: Carmel Business Southside 
Business Leader, Center Grove ICON, Hen-
dricks County ICON and The Southside Times, 
is doing quite well, thank you. 

My business partner, Brian Kelly - who is 
also an owner of Current Publishing, which 
publishes six very successful community di-
rect-mailed weeklies serving Hamilton County 
and Zionsville - and I have talked about the de-
cline of the major-metro dailies and what that 
has meant to our free, community newspaper 
business model. It’s both helped and hurt. 

It’s helped in that advertisers are looking to 
our products –  they value print advertising de-
spite the sexiness of digital marketing  –  as an 
alternative to buying the big daily newspaper; 
it’s hurt in that people may think that if no one 
is reading the big daily newspaper, no one is 
reading our products;  that’s the furthest thing 
from the truth.

I know how fleeting trends are. Digital is 
here to stay. That doesn’t mean it’s an effective 
means of marketing for just any business. Our 
industry is as relevant now as it was centuries 
ago and it will continue to help small businesses 
grow by leaps and bounds. 

That is as long as community newspapers 
do what they do best: give their readers info 
about their communities and the folks that 
make them what they are. And we plan to make 
sure that’s exactly what our publications are all 
about.

The value of 
newspaper print 

advertising

“The industry has gone through 
many challenges in the last 

decade or so…”

FINANCE DISPATCHES
n BEWARE PHISHING TAX SCAMS, 
WARNS IRS The IRS Commissioner John 
Koskinen made a statement in January re-
garding tax scammers sending “phishing” 
emails that are made to look like official re-
quests from the IRS or other government 
agencies. According to his statement, “The 
IRS won’t send you an email about a bill 

or refund out of the blue. Don’t 
click on one claiming to be 
from the IRS that takes you by 
surprise.” Any unsolicited mail 
that appears to come from 

the IRS or re-
lated agen-
cy (like the 
E l e c t ro n i c 
Federal Tax 

Payment Sys-
tem), people 

are encouraged to not 
reply, open any attachments or click on 
any links within the email body. Any of the 
above could allow scammers to collect 
sensitive information on your computer or 
infect your computer with a malicious vi-
rus. – CNN Money

n OVERLAP OF MILLENNIALS AND 
OVERDRAFTS New data from a Consum-
er Financial Protection Bureau report cites 
persons aged 18 to 25 are four times more 
likely than their elders to suffer 10 over-
draft fees (or more) per year. Overdraft 
fees averaging about $34 can add up if re-
peat offenders neglect to check their bank 
accounts. On the other hand, this isn’t 
such bad news for banks who collected 
approximately $32 billion in overdraft fees 
in 2013, according to Moebs Services. Peo-
ple hoping to avoid overdraft fees should 
seek a kind of overdraft protection that 
links a checking account to a savings ac-
count so that one may draw from another 
in the case of insufficient funds. There may 
still be a fee involved, but it may prevent 
future financial woes. – Credit.com

n EURO’S STRUGGLE NOT BENEFICIAL 
FOR AMERICANS Though the American 
dollar may be catching up to the euro, it’s 
not because of the success of the dollar—
and U.S. citizens hoping to save money 
on European goods may be out of luck. 
The last time the euro was valued this low 
against the dollar was in August 2003. 
But since the U.S. economy is recovering 
and upper-income families are still willing 
to spend money, companies importing 
goods see little reason to cut prices. Sav-
ings as a direct result of the euro’s decline 
in value are being pocketed by distribu-
tors and manufacturers. However, Ameri-
cans abroad in one of the 19 countries that 
use the euro will get more bang for their 
buck, but don’t expect flight prices to go 
down any time soon. – Fox Business 

 

Gretchen Patterson
Mortgage Lending Manager NMLS #543429

Looking for a
Mortgage Loan?

When you need it, we’re ready.  
Buying your first home? Need more space? 

Or time to downsize? 

We’re ready! 
With more options than most lenders and service 

designed to make it easy, call State Bank of Lizton first. 

We offer:
 · 15 and 30 year fixed rates   

· 3,5, and 7 year ARMs
 · Lot Loans · Construction Loans
 · Portfolio Loans · Business Loans 

 You can count on us for competitive rates and low fees 
and we invite you to compare. 

If you are looking for a mortgage loan,  
try State Bank of Lizton first! 

Call Gretchen at 317-858-6112 today  
for a Free Preapproval! 

Or go online at www.StateBankofLizton.com  
and click on the Apply Now! button.  

866.348.4675
www.statebankoflizton.com

Subject to credit approval.

Avon/Prestwick | Brownsburg East | Brownsburg North  
Dover | Jamestown | Lebanon South | Lebanon North

Lizton | Plainfield | Pittsboro | Zionsville

#37698 SBL MortgageAd_BL4.9167x10.5.indd   1 9/19/14   3:07 PM
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Yes, we want your letters: 

Readers of the Hendricks County Business Leader are 
encouraged to send letters to the editor as often as 
they wish. The stipulations are that the letter is time-
ly, focused (not more than 200 words) and verifiable. 
Please make sure to provide your complete name 
and daytime and evening telephone contact num-
bers. All letters are subject to editing for brevity, clar-
ity and grammar. Please direct correspondence to 
info@businessleader.bz.

One of the benefits of the global 
experience is understanding that 
other cultures have their 

own sayings. One of my favorites is 
a Polish idiom, not my circus, not my 
monkeys. It basically means: Not my 
problem.

Nick Saban, football coach of Al-
abama University, earns $7 million 
because he has a system.

It’s all about the process, Saban 
believes.

If you don’t follow the process, 
you don’t get to play for Coach Sa-
ban.

Similarly, legendary UCLA bas-
ketball coach and Hoosier John Wooden be-
lieved so much in his culture that when Bill 
Walton told the coach during his champion-
ship senior year that he wasn’t getting a hair-
cut team rules, Wooden said, “We’re going to 
miss you.”

Of course, leadership isn’t always so drastic, 
plus there must be gentler ways of getting em-
ployee buy in, right?

Not my circus
There are clues that should indicate wheth-

er you have employee buy in or not. Should 
you hear the phrase, “Not my circus,” around 

the office or in company-wide mem-
os, you have a problem. Should em-
ployees avert their eyes in your pres-
ence or give you a Third Reich salute 
from behind, you might have a prob-
lem with your culture. This means 
that the employees are not onboard 
with company processes. They are 
not accepting responsibility for the 
outcomes. They are divorcing them-
selves from total commitment. They 
are not engaged.

Disengaged employees usually 
don’t contribute to the overall mis-

sion. You can’t always fire them on the spot. 
This fear tactic adds to increased healthcare 
costs in the form of visits to psychiatrists. 
The last thing you need is a martyr highlight-
ing your indifference to employees. Even if 
you didn’t directly hire them, you likely hired 
someone who did and you need to show that 
you have confidence in everyone in your com-
pany.

Any space between employee and executive 
visions may be disastrous to success. So here 
are a few suggestions for getting all to ride the 

same train of excitement, enthusiasm, and 
love the process.

Remind all personnel that what they do 
matters. Be careful to relate it to your custom-
ers or a higher purpose than enriching your 
bank account. Give them the old “win one for 
the Gipper” battle cry or something similar 
and not so clichèd. A higher purpose is always 
a motivating strategy.

Whenever possible, lead from among. Be 
accessible and open to your staff and employ-
ees. Get in there and understand their issues. 
Play undercover boss but leave the fake mus-
tache at home. Be sure to embody your vision 
and not preach from on high. Lead by exam-
ple, for crying out loud.

Finally, make sure they own the fleas. Give 
them the power to do what is necessary to 
achieve the overarching goal of your organi-
zation. Should they see a need or have an idea 
to fix a problem, encourage them to act. Give 
your employees as much autonomy as you can 
and you will see a big difference in attitude 
and motivation.

Gus Pearcy
COLUMNIST

Not my circus; not my fleas

Our View› Quote of the Month›

Just because you are 
CEO, don’t think you 

have landed. You must 
continually increase your 

learning, the way you 
think, and the way you 

approach the organization. 
I’ve never forgotten that.

Indra Nooyi, Chairman  
and CEO of PepsiCo 

OPINION

Humor›

Don’t go
incommunicado

The importance of clear and con-
cise communication in the workplace 
is practically a no-brainer, right? Maybe 
not. 

There are countless factors that can 
contribute to misunderstandings and 
miscommunications while on the job. 
“Did you get my text? Did you see my 
call? Did you read my email? And how 
about that fax I sent?” Not only are jobs 
becoming more demanding as global 
and local markets continue to grow, but 
the workforce is continuing to grow as 
well – in volume and range. To put it 
mildly, Baby Boomers grew up in a dif-
ferent world than Generation Y. In some 
cases, the age gap between the youngest 
and oldest employees can be almost 50 
years.

Generalizations and stereotypes will 
tell you that Boomers think Gen Xers 
need a better work ethic and Gen Xers 
think Millennials are self-entitled and 
tech-obsessed; these stereotypes, how-
ever, serve little purpose in an efficient 
and openly communicative workplace.

In instances where employees are 
drastically diverse – whether it’s age, 
race, ethnicity, gender, religion, etc. 
– communicating effectively is all the 
more important.

Be honest, level-headed and open to 
ideas. Don’t be afraid to ask questions 
– especially do not be afraid of learning 
more. Workplaces are evolving quicker 
than ever before; now is the time to be 
flexible and adapt. Ask your colleagues 
how they prefer to communicate; share 
your own preferences.

The ever-increasing diversity in our 
workforce should be embraced – not 
dreaded. Better communication within 
a company is its lifeblood, central ner-
vous system and medulla oblongata. Or 
in other words – it’s vitally important.

In the February 2015 issue of the Business 
Leader it was incorrectly reported that the 
Oasis Diner was originally owned and operated 
by George and Mona Thompson. The original 
owners were James Canavan and Frank 
Thurber. The Thompsons purchased the Oasis 
Diner in the early 1970s. Finally, the Business 
Leader reported incorrect hours of operation. 
The Oasis Diner is open from 6 a.m.- 9 p.m.  
We regret these errors.

Oops!›
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Avon Wedding Barn
7424 E. County Road 100 N.

(317) 430-5391
AvonWeddingBarn.com

What’s the best advice you ever re-
ceived? “ Love the Lord your God with all 
your heart, soul, mind and strength and 
love others as you would yourself.”

Best business decision you ever made: 
To “take the first step... put ACTION behind 
our God given dreams!”

Worst advice you ever received: ” Just do 
it tomorrow...”

In five years, we want… to know that the 
money given locally has helped Get Real 
build hundreds of strong Christ-centered 
teens and people without hope and with-
out insurance have been served well by 
organizations like Kingsway Care Center. 
We want to see the Ark Encounter com-
pleted in the Cinncinati area at the Cre-
ation Science Museum. We want to know 
that the money AWB has given interna-
tionally has graduated at least 40 Hispan-
ic pastors from the Luz y Verdad Chris-
tian Theological College with a Masters 
Degree in Christian Ministry and helped 
them get established leading a church 
somewhere in a Latin country. As well as 
graduate at least 210 young children from 
the Christian elementary school that uses 
that building during the day for school. 

Our secret to success… being willing to 
step out of our comfort zone to do what 
others won’t, combined with LOTS of 
prayer and hard work.

How the Dragons did it?

By Gus Pearcy
Plot for a blockbuster romance novel: Only 

dating a few months, a young  couple are invit-
ed to a barn dance. It is 1984, the year of plan-
etary alignment and Halley’s Comet, but on 
this particular night, the stars were aligned as 
the two fall in love. Four days later, he propos-
es marriage and she accepts. Fourteen years 
later, the property is up for sale. The young 
couple have since married and began raising 
seven children. But when the barn, the scene 
and symbol of their love becomes available, 
the couple, successful in a distributorship, buy 
the house, 6 acres and barn sight unseen.

This is a true story, albeit slightly embel-
lished from a romantic perspective, of Jim 
and Darinda Dragon. The story’s background 
is their home of 19 years in Avon on Coun-
ty Road 100 N., just west of the Bread of Life 
Church and across from the iconic headless 
zebra lawn adornment. Look to the north 
and you will see Wedding Lane and the Avon 
Wedding Barn at the end.

The 75-year-old structure is a classic Amish 
structure. Jim even brought in the Amish to 
verify the integrity of the weight-bearing 
posts. Many needed to be replaced with au-
thentic recycled posts from similar barns. 
The catalpa tree is an ideal setting for a cer-
emony or photos, so is the authentic grain 
silo. The Dragons have renovated the interior 

with kitchen space, a loft for entertainment, 
wood flooring replaced the stalls, and there 
is a space for the bride and groom to prepare 
for the biggest day of their lives. Giant palace, 
8-inch thick wood doors stand tall at the end 
of the barn provide a rustic backdrop to cer-
emonies as well.

Darinda says her clients are looking for a 
wedding that resonates with their lifestyle.

“You can never take the country out of 
country girl,” she said. “Many of (clients) have 
been raised in the country or grandma and 
grandpa were raised in the country. It’s nostal-
gic feel that they like.”  

The wedding barn hosted 62 weddings 
in 2014 and already have 45 booked for this 
year. Rentals are a flat $4,900, plus mandatory 
wedding insurance. No charge for the tables, 
chairs, or setup. Plus there are many com-
plimentary decorations available if the bride 
chooses to use them.

A few years ago, friends asked if they could 
have a wedding in the Dragons’ barn. It hadn’t 
been used as a barn for some time. Then their 
daughter wanted to marry in it and that’s 

when Jim and Darinda got serious about the 
remodeling the place.

Members of the nearby Kingsway Christian 
Church, the Dragons funnel all the profits of 
the Avon Wedding Barn into various Chris-
tian missions around the world and locally. 
One such group is Get REAL inC (Get Real 
in Christ), a Christian mentoring group for 
girls in first through 12th grades. It started in 
founder Katie Wolfe’s home, as word spread 
and groups began to grow, Wolfe needed a 
larger place and had her eye on a building that 
sat empty for years.

“I took Darinda to the outdated and run 
down location and she could see the vision of 
the place filled with girls and didn’t hesitate to 
say they would match donations to help pay 
the rent,” Wolfe said. “Because of the Avon 
Wedding Barn, we are able to encourage equip 
and empower countless numbers of girls & 
women  in Hendricks County and across the 
world including Romania and the Bahamas.”

To celebrate 30 years of wedded bliss, the 
Dragons renewed their vows in the barn last 
December.

Five influential books…
I love to relax reading Karen Kingsbury 
novels; Jim likes books like Annals of the 
World or business motivational books like 
The Greatest Salesman in the World, Dare 
to Dream and Work to Win, How to Win 
Friends and Influence People and our most 
trusted book is the Holy Bible.

The List

COVER STORY

Avon Wedding Barn hosting an evening event.

Submitted Photos

A Barn with a Noble Cause

Wedding arch on the bridge at the  
Avon Wedding Barn. Photo Courtesy  

of Ian Borgerhoff Photography
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Perhaps you have read the buzz of late, 
“We have been experiencing 5 percent 
Growth Domestic Product (GDP) in the 

last fiscal quarter, and I did it all by 
myself,” according to Obama. Perhaps 
MSNBC is stupid enough to believe 
it, but the small business person like 
our readers is not! So, is this really a 
descent rate of GDP growth; what is 
the truth of the matter? If you read a 
bit of news and drill online beyond 
the home page, a picture begins to 
emerge. Here is Honest Howard’s 
take on things. No, I am not my hero 
Charles Kraulthamer with an Ivy 
League research staff, but I put my 
best man on it: me, to answer that 
question.

First, recall that our economy has been 
growing at the rate of 2.5 percent, a record 
slow rate for this late in a post-recession re-
covery. So we are only looking at a net 2.5 per-
cent gain for the fourth quarter. Did that come 
from Obama? I heard this surprising tidbit 
from Rush Limbaugh, that the cumulative ef-
fect of all of the 7 million forced Obama Care 
premiums accounted for a significant por-
tion of incremental growth. My next thought, 
some Business Leader issues back, I wrote 

that when Obama’s extended unemployment 
ran out, we had a record number of new hire 
growth in the economy, almost a point and a 

half, go figure. I read in some rags, 
that their addition to our GDP by 
way of new goods and services pro-
duced gave the economy 
a nice additional boost 
as.   

During most of the 
Obama administra-
tion’s five years, we have 
been buying a significant 
amount of our petroleum 
in this hemisphere, but 
not from home-grown 
USA. Now, here is a two-

pronged perfect storm for GDP 
growth. With the recent addition 
of fracking and cheap gas, we are 
experiencing an $800 per house-
hold savings in annual fuel costs. 
The consumer is spending this $800 bonus in 
general household goods that stimulates the 
production chain in a way that buying off- 
shore oil does not. This adds to more signifi-
cant GDP growth. What is the other prong? 
Instead of giving these billions to Spanish-and 
Arabic-speaking people, we are giving it to 

good old frackin’ “red necks” from the Dako-
tas. So what you ask? When you give all this 
cash to an American, not a foreigner, not only 
does it not hurt our balance of trade deficit, 
but this frackin’ guy from the Dakotas adds 
this to our Gross Domestic Product once his 

wife realizes she can now buy a semi-truck 
load of Carharts in every shade of brown and 
a pair of boots for every day of the year!  

Lastly, there is another impact. We now have 
a significant number of governors, all Repub-
lican, who are performing magnificently in the 
area of job creation. Indiana’s Mike Pence is a 

leader among them. Ohio and Texas are job 
growth leaders, also, to name a couple of other 
states. These folks have busted their hump to 
create job growth in spite of national trends. 
If you would casually mention to these gover-
nors that the President’s policies have actually 

fostered their states 
growth, be prepared 
to be thrown out, 
head first, from their 
offices. It’s the gover-
nor’s version of, “You 
did not start that 
company, the Federal 
government did.”  As 
we have seen from 
an above paragraph, 
these new hires add 
to the GDP as well.  

I read an editori-
al by a guy who said 
the only thing that 

Obama actually did to help the GDP is to fi-
nally stop unemployment payments. That 
writer was probably just a smart-mouthed ed-
itorialist! 

Howard Hubler
COLUMNIST

Howard Hubler can be reached at howard@hubler.com.

5 percent growth GDP? Think again

“We now have a significant number of governors,  
all Republican, who are performing magnificently in 

the area of job creation. Indiana’s Mike Pence is  
a leader among them. Ohio and Texas are job growth 

leaders, also, to name a couple of other states.  
These folks have busted their hump to create job 

growth in spite of national trends.”

sponsored by:

Representatives Bob Behning, Greg Steuerwald and 
Jeff Thompson have been invited to join us, 

along with Senators Pete Miller and Mike Young.

Dates:  Monday, February 23
  Monday, March 30
  Monday, April 20

Time:   Complimentary breakfast served              
  at 7:00 a.m. on the above dates 

Location:  Hendricks County 4-H Fairgrounds 
  Conference Center

RSVP:  Please contact the Hendricks County  
	 	 Farm	Bureau	office	at	273-0442	by	 	
  the Thursday prior to each breakfast

YOU ARE INVITED
2015 Legislative Breakfasts



2014 – 2015 Inspiring Health

The human heart is amazing, and at 
Franciscan St. Francis Health, our Top 2% 
National Ranking for Overall Heart Care 
is pretty impressive, too. We’ve been 
Indianapolis’ only 5-star rated hospital 
for heart valve repair and replacement 
surgery by Healthgrades®. We established 
Indiana’s fi rst dedicated Heart Valve 
Center, and our team is renowned for 
treating the most complex cases, 
pioneering next-generation techniques 
and participating in landmark research.

Schedule an appointment or second 
opinion with our valve team. It’s the 
best way to be sure that your heart is 
in the right place. Call 1-877-78-VALVE 
or visit FranciscanStFrancis.org/valve.

100,000:

TOP 2%:
HEARTBEATS PER DAY

OUR NATIONAL RANK
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Jim Ittenbach is owner of SMARI, a research company, and he 
offers insights based in his years conducting research.

Jim Ittenbach
COLUMNIST

My son, following a visit with his 
financial adviser, declared that he was 
finished having children. “Why?” I 

asked. His response was a startling, 
“The cost to educate them is beyond 
my ability.” 

He quoted the adviser’s forecast 
that the cost of a college education 
will exceed $350K within the next 
20 years and that a post-graduate 
degree will likely cost an addition-
al $200K. If this forecast is correct, 
then the U.S. is doomed as the ed-
ucated will stop procreating as the 
demand for educated workers is es-
calating. 

Fortunately, the future cost of 
higher education forecast is absolutely wrong.

Just like the hyperbolic forecast that retir-
ing Baby Boomers will leave an unreplace-
able knowledge gap, and the decline in birth 
rates will bankrupt Social Security or that the 
shortage of doctors will be worse than being 
underinsured. Emerging market demands 
have and will continue to be satisfied with re-
ciprocating innovation.  

When you seek information, where do you 
go? I am thinking the Internet, where you can 
get input on any topic in minutes. When you 
seek routine health care, who are you likely 
to visit, and I’m thinking a nurse practitioner. 
Why has our “broken Social Security system” 

fallen out of favor in political discourse? I am 
thinking that immigration reform will put 
more than 20 million taxpayers on the rolls 

long before the peak of Baby Boom-
er retirement.

The truth is that higher education 
cost will actually decline going for-
ward, not increase.  

How is this so? I’m thinking on-
line e-learning education platforms 
as we are nearing a tipping point in 
these types of consumer experienc-
es. 

As we reach an acceptable unem-
ployment rate, the number of col-
lege-bound students is falling. The 
result: competition among higher 

education learning centers is rising. 
Recent enrollment numbers reveal a grow-

ing demand for an online education; even 
among on-campus students. Universities are 
responding with the interactive software that 
provides engaging curriculum taught by en-
gaging professors. So, as the employability 
of a collegian bearing little experience and a 
promissory note for $20K is being challenged, 
let’s start talking about obtaining a high qual-
ity, low cost, online degree while working.  
What a novel thought! Live long and prosper.

How dare you deny me  
one more grandchild

BIZ RESEARCH› BIZ BRIEF
Hendricks County Cancer Connection
offering support for cancer patients

Hendricks Regional Health and IU West are partnering to offer support to our community’s 
cancer patients. Beginning in February, patients can take part in a free series of classes that 
will be held at the Washington Township Park Pavilion Center in Avon. The goal is to bring 
these patients the most comprehensive support possible. Upcoming sessions will include: 
May 19 – Symptom Management and Nutrition During and After Treatment; Aug. 18 – 
Survivorship and Nov. 17 – New Discoveries in Cancer Care and Research. All sessions will 
take place from 6 to 8 p.m. Patients are invited to attend as many of these classes as they 
want. Attendees are encouraged to register in advance by calling Michelle at (317) 217-
3391.

› BIZ BRIEF
Natural Valley Recycled Granite earns recognition

Natural Valley Recycled Granite of 
Brownsburg has been awarded “Best 
Of Houzz” for Customer Satisfaction by 
Houzz, an online platform for home re-
modeling and design. Founded in Au-
gust of 2011, Natural Valley Recycled 
Granite creates upcycled granite tiles 
and pavers from remnants destined for 
the landfill. The Best of Houzz award 
is given in two categories: Design and 
Customer Satisfaction. Customer Satis-
faction honors are determined by a vari-
ety of factors, including the number and 
quality of client reviews a professional 
received in 2014. For more information, 
visit NaturalValleyRecycledGranite.com 
or call (317) 509-3577.

Owners Chuck and Marie Damler
Submitted Photo

3925 River Crossing Pkwy, Suite 300  |  Indianapolis, IN 46240  |  317.472.2200 / 800.469.7206  |  somersetcpas.com

Somerset CPAs and Advisors provides more than just traditional CPA services.  We offer a 
broad range of capabilities and services that address the diverse needs of each of our clients.  
With years of experience, formal training, industry-specific knowledge and dedication, we 
are able to provide personalized solutions for you based on a solid understanding of your 
business and the issues unique to your industry.

Somerset’s expertise covers a variety of industries, including:

Any firm can give you an opinion.
We will give you a partner.

AN INDEPENDENT MEMBER OF

ALLIANCE USA

find us on...

Visit us online at somersetcpas.com to learn more about our people and how we can help  
you achieve and surpass your financial goals.

entrepreneurial
health care
manufacturing & distribution
not-for-profit
real estate

agribusiness
architecture & engineering
construction
dealerships
dental
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Photos by Catie Myers

The Hendricks County Business Leader 
held its February Cover Party, sponsored by 
State Bank of Lizton, Feb. 12 at Hendricks 
Power Cooperative,  86 N CR 500 E. Honored 
were January cover, Ralph and Wade Mantooh 
(Mantooth Insurance) and February cover, 
Brandy Perrill (Hendricks College Network). 
State Bank of Lizton also gave a check in the 
amount of $2,000 to Hunters Feeding the 
Hungry and Hendricks County Food Pantry 
Coalition. Also recognized was Eric Ivie, the 
Hendricks County ICON’s 2014 ICON of the 
Year. The May 14 Cover Party, 4:30 - 6:30 p.m., 
will be at Avon Gardens, 6259 CR 91 N., Avon. 
For more information, contact coverparty@ 
businessleader.bz or call (317) 918-0334.

Ralph and Wade Mantooth, Perrill honored at February 
Cover Party; Eric Ivie, ICON of the Year also recognized

Alex Hershey and Eric Hessel

Cinda Kelley and Matt Brewer

Wade Mantooth and Dave Baker

Susan Rozzi and Ifen Donavan

Brandy Perrill and Dave Baker

Eric Ivie and Suzanne Whicker

Mike Baker, Shirley Larsen, Sharon Lovejoy and Don Emry

Eric Ivie and Rick Myers

Shirley Larson and Marcia Lynch

BIZ LOCAL
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Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: sfwriting.
com/blog/.

THE PERSONAL TOUCH

Scott Flood
COLUMNIST

Whether it’s a web page or a 
document, the FAQ (frequently 
asked questions) is one of the most 

powerful tools available to marketers. 
It can strengthen your sales efforts, 
overcome resistance, minimize 
misunderstandings, and boost 
customer satisfaction. Best of all, you 
already know everything you need to 
develop yours.

Websites, brochures, and oth-
er communications tools take the 
place of your employees, provid-
ing information to customers, pros-
pects, and other stakeholders when 
you’re not around. When readers 
don’t see all the in-
formation they need 
or have more ques-
tions, a well-crafted, 
thorough FAQ page 
or document fills the 
gap. Take a customer 
who is considering a 
purchase. She may 
be a bit hesitant and 
ask herself, “Well, 

what about …?,” and that question will create 
enough uncertainty to stop her from buying. 
But if she drifts over to your FAQ and sees 

her question along with your reply, 
you’ve turned a browser into a buy-
er.

If you kept a list of the questions 
you receive from prospects or cus-
tomers, you’d determine that there 
were a dozen or so you hear again 
and again. Those are exactly the 
kinds of questions that should end 
up in your FAQ. And, as custom-
ers and prospects spring new ques-
tions on you, you can add them to 
the FAQ, so it becomes even more 

effective.
Your FAQ must be 

completely candid 
and honest. It isn’t the 
place to duck tough 
subjects or hide be-
hind weasel wording. 
If your stakehold-
ers sense that you’re 
not being complete-
ly forthcoming, they 

won’t trust anything you have to say. Candid 
answers instantly build confidence and trust 
in the reader’s mind. 

Imagine this question on competing manu-
facturers’ FAQ pages: “How hard is it to as-
semble your veeblefetzer?” Company one 
responds: “It’s amazingly easy to put your 
veeblefetzer together with common tools you 
have around the shop. Before you know it, 
you’ll be coring radishes faster than ever!”

Company two says: “Most buyers tell us 
that it takes between 90 minutes and two 
hours to assemble their veeblefetzers, slightly 
more for people who aren’t used to mechani-
cal projects. You’ll need a hammer, a #2 phil-
lips screwdriver, a pair of small needle-nose 
pliers, and a 3/8-inch socket wrench. A bench 
vise or bar clamp may make assembly easier. 
Read the instructions completely before be-
ginning work, because buyers who report 
problems usually missed a step.” 

Which company’s FAQ would you trust? 
And which veeblefetzer would you buy?

The amazing power of FAQs  

Erin Smith is co-owner of Spotlight Strategies a print, apparel, 
promo and sign company located in Franklin, Ind.  She may be 
reached at erin@spotlight-strategies.com.

Erin Smith
COLUMNIST

I came across an article about leadership in 
today’s small business world. The article 
pointed out tips from Mike Myer’s new 

book Hacking Leadership. Mike is 
a leadership guru to Fortune 500 
companies and provides down to 
earth, simple concepts for small 
business owners to think about 
when addressing the complexities of 
building a business. Myer’s believes, 
“Leadership has become more about 
self-service, personal brand, and 
advancing a personal agenda rather 
than serving those we lead. The 
pendulum has to swing back to be less 
about the leader and more about the 
people.” We all probably rub elbows 
with folks who fit this description. Whether 
you agree with his present day assessment 
or not, I have learned from experience that 
servant leadership (the opposite of leading by 
self-service and personal agenda) results in a 
stronger bottom line. Investing in your people 
by teaching problem solving skills, valuing their 
diverse opinions and communicating a common 
purpose, all tenants of servant leadership, 
directly impacts business success.

Myer’s suggests that there are three main 
“hacks” that all business owners should know 
about: culture, talent and knowledge.  By defi-
nition, “hack” means “to manage successfully” 

according to the Merriam Webster Dictionary 
in this context.   As I reviewed his book, three 
concepts (or hacks) resonated with me in the 

building my own company specific 
to business culture.  Each of these 
concepts are a work in progress and 
keep me motivated to lead my staff:

Purpose 
Every company should be built 

around a compelling purpose.   In 
my opinion, it isn’t enough to say, 
“I go to work to build a widget that 
goes to build an engine.”  There has 
to be a “why”.  Perhaps it is to build 
a safer, better performing engine 
that is kind to the environment. The 

sense of social responsibility motivates em-
ployees beyond just showing up and work-
ing an eight hour shift to feeling satisfied that 
their work is making a difference.  Building 
every day company performance around this 
purpose will “gel” your team and directly im-
pact the bottom line.

Value Diverse Opinions 
Embrace the tension that differing opinions 

cause.  Often times this tension fosters inno-
vation and change that even the boss didn’t 
see coming!

Problem Solving 
Creating a culture that teaches your team 

to think for themselves and allows them to 
process complex issues can be risky.  What if 
they make a wrong decision?  That can cost 
valuable time and money.  I would argue that 
this risk is worth the gain of profound growth.  
Many times I will say, “I trust your judgment” 
to staff struggling with an issue that they re-
view with me.  Empowering them to come up 
with a solution and holding them accountable 
to the consequences not only allows for per-
sonal growth, but our company performs bet-
ter too. 

Business leaders genuinely focused on in-
vesting in their people will always win in the 
end.  Building a personal brand and mapping 
out a ladder to success often take shape from 
the very people you are leading.  Commit to 
being a servant leader and success will no 
doubt follow.  Remember, if you take away (or 
devalue) your people, there is no one left to 
lead. 

Leadership hack: Business culture

“If you kept a list of the questions 
you receive from prospects or 

customers, you’d determine that 
there were a dozen or so you 

hear again and again.”
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Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

Carolyn Goerner
COLUMNIST

Recruiting and hiring top-notch talent 
is one of the biggest challenges for any 
organization. There are two schools of 

thought on this topic. One maintains 
that the best hire is one that “fits” 
your organization – someone with 
skills and personality that match and 
enhance your current strategy and 
complement your existing workforce. 
On the other hand, many managers 
believe the best hire is the person 
with the best qualifications, period. 
Whether this person is a “fit” with 
the organization and its mission is 
a secondary consideration. What’s 
important is just getting the best 
people in the door.

There’s a wealth of studies supporting both 
sides of this topic, but this week I’ve chosen to 
highlight one of my personal favorites. Three 
researchers set out to explore the relationship 
between recruiting philosophy and organi-
zational performance in the context of men’s 
NCAA basketball. Their question: is a coach 
more successful when he recruits generally 
for the best talent available, or when he seeks 
players consistent with his coaching philoso-
phy and preferred game strategy?

They surveyed Division I NCAA head 
coaches to identify their coaching styles and 
recruiting emphasis. Over time, their success 
– measured in wins – was compared.

The result: Coaches who recruited talent 
consistent with their own strategy and phi-
losophy performed better. Coaches who re-

cruited the best athletes generally 
and tried to build teams to accom-
modate players’ talents performed 
worse.

So based on this work, the ad-
vice to managers is this: hire those 
you can effectively lead. Look for 
someone with talents that comple-
ment your own management style 
and philosophy, as well as the cul-
ture and strategic direction of your 
company. 

Basketball coaches know: you 
don’t play your five best players…

you play your best “five”. The art of selection 
is in identifying and hiring people who bring 
out the best in you and your existing employ-
ees, making everyone with whom they work 
better.

Wright, P. M., Smart, D. L., & McMahan, G. 
C. (1995). Matches between human resources 
and strategy among NCAA basketball teams. 
Academy of Management Journal, 38, 1052-
1074.

Select the best for your team
BIZ MANAGEMENT

“Look for someone with talents that 
complement your own management style  
and philosophy, as well as the culture and 

strategic direction of your company.”

Dan Miller is founder and president of Historical Solutions LLC 
- Ideas and Inspiration Through History.

Dan Miller
COLUMNIST

What do Mitch Daniels, Dwight 
Eisenhower, and Robert E. Lee have 
in common? Higher education 

leadership that looks surprisingly 
similar across 150 years.

Purdue University President 
Mitch Daniels, former Governor 
of Indiana, director of the office of 
management and budget, CEO of 
the Hudson Institute, and president 
of Eli Lilly and Company’s North 
American Pharmaceutical Opera-
tions, has garnered lots of attention.  

Daniels’s achievements at Pur-
due reflect his prior leadership as a 
financial steward and aggressive in-
novator. He seeks a clearer under-
standing of a degree’s value to students and 
families. Daniels has made a priority of spend-
ing time with students and employers to learn 
their views of higher education as “consum-
ers.” He shattered tradition and froze tuition 
after decades of cost increases. He has a first-
of-its-kind partnership with Amazon, allow-
ing students faster and cheaper access to text-
books. He is relentless in cutting red-tape for 
new academic programs and more innovative 
approaches to degree attainment.

University presidents Robert E. Lee and 
Dwight Eisenhower acted much like Daniels. 
After a 36-year career as a soldier, Lee was 
president of Washington College from 1865 
to 1870. Lee overhauled the college’s curricu-
la, raised impressive amounts of money, and 
increased enrollment 400 percent. He met 
with students and set a tone with his own con-
duct—molded from military duty—for their 
growth as young adults. The student interac-
tion revitalized Lee’s outlook after the Civil 
War.

Dwight Eisenhower followed up a military 
career—he was commander of Allied forc-

es in North Africa and Europe during World 
War II—as president of Columbia University 
from 1948 to 1953. He secured massive do-

nations of money, talked often with 
students, and worked to leave an 
imprint on academics. Eisenhow-
er emphasized the university’s role 
in producing the nation’s best citi-
zens and building national strength 
in a time of danger, threats, and en-
emies.

Of the three, Daniels has been the 
least political. Eisenhower served 
the U.S. government in national se-
curity roles; Columbia granted him 
an “indefinite leave of absence” to 
do so. He refused to hire Commu-

nists as faculty or staff. Lee testified before 
Congress on Civil War issues. He intervened 
in several racial incidents involving his stu-
dents and local residents. Social commenta-
tors watched him closely for any conduct that 
hinted at his loyalties from the Civil War.

The greatest similarity between Daniels, 
Eisenhower, and Lee is their lack of a profes-
sional educational background. Their expe-
riences outside higher education informed 
their leadership inside higher education. Their 
opponents often seized upon this non-univer-
sity record as fodder for criticism. None of the 
three presidents backed down in the face of 
such opposition.

Robert E. Lee died while university presi-
dent. Dwight Eisenhower acquired presiden-
tial experience of a different sort. For Mitch 
Daniels, the rest of the story is yet to be writ-
ten. But whatever comes next, he joins an im-
pressive pair who left their mark as university 
leaders.

Mitch Daniels and the unlikely duo
BIZ HISTORY

From left, Purdue University President Mitch Daniels listens as Agriculture Secretary Tom Vilsack 
answers audience questions regarding the U.S. Department of Agriculture (USDA) at Purdue 
University’s Fall 2014 Presidential Lecture Series, Nov. 2014. USDA Photo by Kris Vance, Courtesy of 
Flickr.com - Creative Commons Attribution 2.0
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Be Inspired, Be Motivated,
Be Challenged,

Be A Difference,
Be A Sponsor

INDIVIDUAL SPONSOR LEVELS
•  $250 + Valedictorian
•  $249-$200 Salutatorian
•  $199-$100 Deans List
•  $99-$50 High Honors
•  $49 & Below Honorable Mention
* Table Sponsorship Available for $450 
Table of 10 for Speaker Showcase includes
  Continental Breakfast & Refreshment
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If you are a business leader who enjoys sharing your Catholic Faith and Christian 
beliefs with other like minded business people, this is the event for you. In 
addition, it is all done for a great cause, raising money to help needs based 
Catholic families continue their children’s faith based education at the parochial 
school of their choice.

Lori Borgman
Author

Danny O’Malia
Indy’s Trusted Servant

Catholic Person
of the Year
Dan Elsener
Pres. Marian University

      ** If you are interested in attending the event, a $100  
donation will secure a seat for you. We also have Corporate 
Sponsorships available that include a table for 10, an ad in our 
program and promotion of your business on our website and 
social media. If interested, details are available on the website 
or contact an SCBP member.

50/50 Fundraising Program
Now you can direct half of your sponsorship dollars to the Indianapolis 
Area Catholic School of your choosing. Ask your SCBP representative 
member for details.
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“Easy access to our on-site 

clinic keeps our employees 

happy and healthy. It’s always 

better for Avon kids when our 

talented teachers are teaching 

instead of sick at home.”
Dr. Margaret Hoernemann, 
Superintendent of Avon Community School Corporation

Six years ago, the Avon School system knew they had 
to find a way to better control the rapidly increasing 
costs of healthcare. In addition, they were committed 
to providing better, more convenient healthcare 
services to their staff and their families. A fairly tough 
assignment.

After thoroughly analyzing all options, a unique and 
strategic partnership was forged between Hendricks 
Regional Health and Avon Schools. For the past six years, 
Hendricks Regional Health has collaborated to provide 
indispensable healthcare services, including:

•	 On-site primary care for Avon employees
•	 Health and wellness education for students, 

staff and visitors
•	 Athletic team services
•	 A professional-level nursing education program

The results have been even better than expected. 
While comparable school systems have experienced 
consistent, double-digit increases in healthcare costs, 
Avon Community School Corporation  has been able to 
control their costs and keep increases in the single digits. 

The program also receives overwhelmingly high praise 
from employees and maintains a clinic utilization rate 
of well over 85%. Healthcare costs have been reduced 
for employees and their families and the health and 
wellness of the staff has improved overall.

Could partnering with Hendricks Regional Health 
deliver the same high marks for your organization? Do 
your homework at HENDRICKS.ORG/EMPLOYERS 
or by calling (317) 745-3532.

They can have it all.

Learn more at HENDRICKS.ORG/EMPLOYERS

Pictured: Avon Community School Corporation Superintendent, Maggie Hoernemann
and Director of Finance & Operations, Brock Bowsher
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4th Annual 
Hendricks County ICON 

Bridal Show

March 15, 2015 
3pm to 6pm

Held at the Prestwick Country Club 
5197 Fairway Drive 

Avon, Indiana 46123

Bridal Show

HOSTED BY

For questions or vendor space information, please contact  
Katie Mosley at: brides@myicon.info or call: (317) 443-0054

When is your big day?

You are invited…

FREE for 
all Brides!

To register, please email: brides@myicon.info
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Kevin Speer is president and CEO of Hendricks Regional Health.

Kevin Speer
Columnist

The month of February was filled with 
messages about women’s health, 
specifically women’s heart health. It’s a 

great time to reflect on what’s really 
important for women: healthiness, 
happiness and overall wellbeing. 

We all know at least one special 
woman who gives tirelessly to oth-
ers and seldom takes time for her-
self. Often, that woman is the one 
we need to worry about. Giving of 
oneself is certainly an admirable 
trait, but that tireless, hard-work-
ing woman may be the wife, moth-
er, daughter, best friend or co-
worker who we can’t live without. 
She won’t be around forever, and if 
she doesn’t take care of herself first, she could 
be lost. Encouraging that special lady to see 
a doctor and make time for herself is some-
times the best thing we can do as payback for 
the acts of kindness and selflessness she has 
always provided.

As business leaders, we need to recognize 
the health needs of women in our commu-
nity. They are often breadwinners who work 
all day, then go home to take care of family 
all night–that family may include children, an 
ill spouse, elderly parents or other extended 
family. Women may or may not have a signifi-
cant other or a support system to fall back on; 
stress can build, leading to illness, depression 
and more.

Supporting the needs of women is some-
thing we can all take part in. Men can take the 
initiative to share responsibilities and help re-

duce stress. Women can lift each 
other up by listening, understand-
ing and reaching out when they 
see another woman struggling. 
Employers can help by making 
services, such as Employee Assis-
tance Programs, available. 

Businesses in our community 
that need resources for stress re-
lief in the workplace can find help 
at Hendricks Regional Health. The 
hospital offers a variety of stress 
management courses throughout 
the year. These classes are taught 

by certified wellness nurses and physical ther-
apists and cover a variety of stress relief and 
relaxation methods that can become effective, 
everyday tools for managing the challenges 
that life throws at all of us.  

Women deserve respect, support and poli-
cies that ensure fair treatment and access to 
resources for achieving and maintaining good 
health. I encourage you to review policies in 
your workplace that empower and elevate the 
overall health and wellbeing of female em-
ployees. Positive changes for women’s health 
benefit everyone and it’s our responsibility as 
business leaders to ensure we provide women 
with the support they deserve.

Supporting women  
in the workplace

HEALTHY BUSINESS

There seems to me there is more and more 
talk about how the minimum wage needs 
to be raised. Some states have adopted 

that philosophy and there is even 
national dialogue about a possible 
increase. I believe that is exactly the 
wrong thing to do. Wrong, that is, if 
you want to build healthy thriving 
communities.

There is just as much attention 
and discussion about why things are 
the way they are. The right blames 
the left and the left blames the right. 
The tragedy is that that same con-
versation has been going on in much 
the same way since recorded time. 
The conversations are about circumstanc-
es, the economy, the boss, etc., which is the 
wrong focus.

The prevalent thought seems to be, “If that’s 
all they pay… how do they expect me to do 
well?” which is blaming the pay on the entity. 
What they pay is a circumstance and that can 
and should be changed by the individual, not 
by legislation that mandates pay be raised. You 
see, if a person really believes that the compa-
ny or the government controls their pay, then 
they’re certainly confusing what they get paid 
for in the first place. 

Minimum wage is designed to be an en-
try point, not a career solution. It is a pos-
sible safeguard against abuse, and there was 
a time (not today) in our history that such a 

safeguard was needed. Minimum wage is not 
an end-all or a be-all for any person. In real-
ity, you and I do not get paid for the hour we 

work… we get paid for the value we 
bring to the hour. Bring less value, 
the pay is low or the minimum wage 
(and that is probably too much for 
that activity); bring more value and 
increase the wage. It is really that 
simple. 

As the late Jim Rohn said, “A per-
son’s personal philosophy is like the 
set of the sail of a great ship.” In oth-
er words, how you think about the 
work you do, the effort you put in, 
determines the value you bring. To 

be better, to make more; get better and give 
more. Keep learning. Keep growing. Rohn 
also said, “Don’t wish it was easier… wish you 
were better.” 

If we would all focus on how we can be-
come more, learn more and improve more, 
we would certainly give more and potentially 
make more. By now as you are reading this, 
you are discovering what your own personal 
philosophy is… If you are the least bit angry, 
take a step back and notice how that belief is 
limiting you in regard to wages and other as-
pects in your work and even your personal life. 

Jack Klemeyer
COLUMNIST

Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

Minimum wage… 
it’s not a career solution

COACH’S CORNER

Biologics Modular partners with Baylor to fight Ebola
Brownsburg’s Biologics Modular is working with Baylor College of Medicine in Houston, 
to manufacture a medical unit that can be transported anywhere. The project was 
recently named by the U.S. Agency for International Development as answering President 
Obama’s Fighting Ebola challenge. As part of the Baylor project, Biologics Modular of 
Brownsburg will construct a working prototype of the Emergency Smart Pod (ESP), a 
modular, self-contained eight-bed medical unit designed to be housed inside a recycled 
shipping container. The company will complete the prototype in June. The ESP builds 
upon Biologics Modular’s experience in creating containment facilities for pharmaceutical 
companies and other manufacturers, explains President/CEO Clark Byrum, Jr. “We 
were working with a client on a project before the major Ebola outbreak began. Our 
background is in manufacturing, and we were working with Baylor, BSA LifeStructures 
and other firms to apply that knowledge to clinical settings such as endoscopic surgery 
centers. When the outbreak began and the Fighting Ebola challenge was announced, we 
saw an opportunity to combine our knowledge with Baylor to develop a solution that 
could be deployed quickly.” The eight-bed ESP includes air conditioning, latrines, Wi-Fi, a 
HEPA filtration system, and a self-contained waste and effluent management system to 
allow easy cleaning and disinfection. Controlled access-entry and a suite of smart apps 
and pathways enhance efficiency and patient care. Multiple ESP units can be connected 
to increase the number of available beds. While those containers are easily obtained and 
inexpensive because of a glut, they provide the perfect housing for a mobile facility, says 
Byrum. For more information, visit biologicsmodular.com.

BIZ BRIEF



Join us for the 2015 
Hendricks County Business Leader’s

Women’s Business Leader Luncheon

DON’T MISS!

March 10th
Guest Speaker: Cassie Martin

You’re Invited to Join Us!

Luncheon time is 11:30 am to 1pm
at Prestwick Country Club; Cost: $15 

5197 Fairway Drive • Avon, Indiana 46123

Stay tuned for more information
in upcoming months! See you there.

For additional information, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334.

Presented by

Meet Cassie: 
Cassie Martin is the executive 
director for Sheltering Wings, a 
domestic abuse shelter providing 
housing and support services. 
Martin received her bachelor’s 
degree from Olivet Nazarene 
University. She later earned her 
master’s degree from Indiana 
Wesleyan University. Prior to 
joining the Shelter, she spent 
ten years at Riley Children’s 
Foundation in fundraising and 
program development. Martin has 
a passion to help families break the 
cycle of abuse. During a mission 
trip where she served victims of 
human trafficking in Cambodia, 
Cassie’s desire to help women was 
strengthened. 
Martin says, “Safety should never 
be optional. Everyone should be 
able to live in a safe environment, 
free from abuse. Unfortunately 
for millions, they go to sleep and 
wake up afraid of being harmed 
or exploited. Our work must 
continue.” 
Martin graduated from Avon 
and lives in Plainfield where she 
spends as much time as possible 
with her nephews. She is very 
involved in her church serving on 
the board, teaching Sunday school, 
singing on the praise team and 
volunteering with the youth group. 
She also serves on the Hendricks 
County Community Foundation 
marketing committee.

Cassie Martin 

“Brave women…women who took a risk or 
step of faith, who survived and thrived”

A portion of the proceeds to benefit Leadership Hendricks County.

Cassie Martin will share with us true stories of the 
strong and how they overcame situations and are 

now a strong woman in our community.



May 14: Brownsburg Rotary Club, West Chase Golf Club, 
4 Holloway Blvd., Brownsburg; for more information, visit 
brownsburgrotary.org.

May 27: Hendricks Regional Health Foundation, Prestwick 
Country Club, 5197 Fairway Drive, Avon; for more information 
visit supporthendricks.org or call Jennifer Scheele (317) 745-
7594. 

June 2: Hendricks County Community Foundation, Quail 
Creek Golf Club, 7578 Quail Creek Trace, Pittsboro; for more 
information, visit hendrickscountycf.org or call (317) 268-6240.

June 12: Brownsburg Education Foundation, West Chase Golf 
Club, 4 Holloway Blvd., Brownsburg; for more information visit 
brownsburgeducationfoundation.org or call (317) 852-1056.

June 18: Danville Chamber of Commerce, Twin Bridges Golf 
Club, 1001 Cartersburg Rd., Danville; for more information, visit 
danvillechamber.org or call Janna Gilbert at (317) 745-0670.

June 25: Plainfield Chamber of Commerce, Deer Creek Golf 
Club, 7143 S. State Road 39, Clayton; for more information, visit 
plainfield-in.com or call (317) 839-3800.

July 9: Leadership Hendricks County, Quail Creek Golf Club, 
7578 Quail Creek Trace, Pittsboro; for more information, visit 
lhcinc.org or call (317) 294-6121. 

July 15: Avon Rotary Club, West Chase Golf Club, 4 Holloway 
Blvd., Brownsburg; for more information call (317) 852-3540. 

August 12: Wings of Golf, Deer Creek Golf Club, 7143 S. State 
Road 39, Clayton; for more information, visit wingsofgolf.com 
or call (317) 745-0310.

August 26: Avon Chamber of Commerce Golf Outing, Prestwick 
Country Club, 5197 Fairway Dr., Avon; for more information, 
visit avonchamber.org or call (317) 272-4333.

September 16: Brownsburg Chamber of Commerce, West 
Chase Golf Club, 4 Holloway Blvd., Brownsburg; for more 
information, brownsburg.com or call (317) 852-7885.

Hendricks County Golf Outings 2015

Compiled by Eric Ellis

2015 
Golf Guide

For HCBL By Brad DuBois
After last year, I think we can all be thankful 

that this has been a relatively mild winter. I look 
out my office window with the sun shining, and I 
start thinking of my golf clubs sitting in the corner 
of the garage, and I contemplate cleaning them up 
in anticipation of hitting the links. Of course it’s 
only 24 degrees outside, but there is no snow on the 
ground, so I’m beginning to see some hopeful signs 
of spring.  

One thing is for sure: when the weather does 
break, the local tee boxes will be lined up with anx-
ious golfers of all types and skill levels. There is 
nothing better than a bright, sunny morning and 
the smell of freshly cut grass, teeing up the first ball 
of the season and hopefully sending it along its in-
tended path.

In Hendricks County, we are fortunate to have 
some very good and well maintained golf courses. 
Go for a drive on any 40+ degree day and you will 
find someone teeing it up at one of our area golf 
courses. Twenty-five years ago, you would have 
found only one 18-hole golf course in the county, 
that being Prestwick Golf Course and it was pri-
vate. The other seven were all 9-hole tracks. Jump 
to 2015 and we find Hendricks County with six 18-
hole courses that vary in total length and difficulty. 
We still have a pretty good share of 9-hole courses, 
also – three to be exact – each with its own per-
sonality and flavor. Most have been in the commu-
nity for decades and have seen many generations 
of families learning the game on their fairways and 
greens.

In the far northern part of the county, we have 
Tomahawk Hills, one of the 9-hole courses which 
has been around since 1973. It provides tree-lined 
fairways and some pesky water hazards. The town 
of Pittsboro boasts two courses. Quail Creek is an 
18-hole course that has recently changed owner-
ship and provides a good challenge to all levels of 
golfers. Pittsboro Golf Course is another 9-hole 
course with straight forward design and good value. 
It is great for the beginner and families with bud-
ding golf fanatics.

In Brownsburg, you will find one of the 
most unique 18-hole courses in the area. 
West Chase is a challenge on many levels. 
The front is akin to the links style course 
with rolling hills just off the fairways and 

greens and heather in the rough. The back 
leans more to the older “country club” style 

course with tighter fairways that are tree lined.  
Water comes into play on nine of the holes with 

forced carries. Tee selection here is a key compo-
nent to a good round. 

In the middle of our county, we have two excep-
tional 18-hole courses. Prestwick Country Club is 
one of Indiana’s best known golf courses. Estab-
lished in 1974, it has been home to several IHSAA 

Boys and Girls State Tournaments, state opens and 
various other IGA/PGA events. It is Hendricks 
County’s only private golf course with its dues 
structured below many of central Indiana’s oth-
er country clubs making it a very good value. The 
course is more of the “old school” design with water, 
trees and sand that are placed in precarious places.

Just south of Danville on Cartersburg Road we 
have another exceptional 18-hole course aptly 
named Twin Bridges Golf Club. The course is cut 
from buffer land next to Waste Management’s area 
landfill. Don’t let that fool you; it can be very diffi-
cult with very few holes running next to each other 
because it’s built on over 250 acres of wooded land 
with White Lick Creek running through the prop-
erty. Large greens with devious elevation changes 
make a challenging venture with the putter.

In the southern region of the county we have Oak 
Tree Golf Course. It’s an original Pete Dye design 
that started as a 9-hole course and grew to include 
an additional nine in the mid-nineties. Undulating 
greens are a trademark of the front 9 with a little re-
lief on the back 9.  Again, with the front 9 being the 
older of the two, there are trees everywhere. Keep-
ing it in the fairway is important because driving 
into the trees will cost you at least a stroke.  Oak 
Tree, once know as the Elks Club is only a few miles 
west of Plainfield on US 40.  

Friendswood Golf Course is in the far southeast-
ern portion of Hendricks County. Its clubhouse is 
an old school one that was built in 1909 and still 
has photos of the last students who attended. The 
9-hole golf course is beginner friendly with very 
reasonable fees and a nice, peaceful layout. It’s great 
for a quick afternoon golf experience and commun-
ing with nature.

Deer Creek in Clayton is one of the best main-
tained golf courses in the county. The greens are 
fast and true. Home to Depauw University’s Men’s 
and Women’s Golf Teams, the course has come to 
be a local gem. There is a value greens fee every-
day of the work week and it is just a few miles from 
I-70 making it very easily accessible to many in the 
region. Many holes have water that come into play 
and very narrow tree-lined and rolling hill fairways. 
It’s an absolutely beautiful place to play and enjoy 
the scenery.  

We are very lucky to have such a selection of 
affordable courses to choose from in Hendricks 
County, with courses like those listed, it’s hard to 
wait for that perfect 75 degree sunny day. This is 
one of the many amenities that make our commu-
nity a great place to live. 

Putting your way through HC
Hendricks County offers a course for everyone 

from beginner to advanced

Brad DuBois is the executive director of the Plainfield Chamber of 
Commerce. A golf junkie, he managed the former Golf Headquarters 
in Plainfield. Contact him at: bdubois@town.plainfield.in.us or  
(317) 839-3800.

 SPECIAL SECTION  
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Deer Creek Golf Club
18 holes over 6,510 yards
with a par of 71 (Public)

7143 S State Road 39
Clayton, IN 46118

(317) 539-2013

Friendswood Golf Club
9 Holes over

2700 yards Par 36
7730 S. Co. Rd. 1050 E.

Camby, IN 46113
(317) 856-5372

Oaktree Golf Course
18 holes over 6,376 yards
with a par of 72 (Public)
4710 E US Highway 40

Plainfield, IN 46168
(317) 839-6205

Pittsboro Golf Club
9 holes over 3,111 yards
with a par of 35 (Public)
2227 E US Highway 136

Pittsboro, IN 46167
(317) 892-3335

Prestwick Country Club
18 holes over 6,885 yards

with a par of 72
(Private Non-Equity)

5197 Fairway Dr, Avon, IN 
46123 • (317) 745-6448

Quail Creek Golf Course
18 holes over 6,329 yards
with a par of 72 (Public)
7591 Quail Creek Trce.

Pittsboro, IN 46167-9034
(317) 892-2582

Tomahawk Hills Golf Club
9 Holes over 3100

yards Par 36
10291 N. SR 75

Jamestown, IN 46147
(765) 676-6022

Twin Bridges Golf Club
18 holes over 7,058 yards
with a par of 72 (Public)

1001 Cartersburg Rd
Danville, IN 46122

(317) 745-9098

West Chase Golf Club
18 holes over 6,700 yards
with a par of 71 (Public)

4 Hollaway Blvd
Brownsburg, IN 46112

(317) 892-7888

White Lick Golf Course
9 holes over 2,622 yards
with a par of 34 (Public)

4 White Lick Ln.
Brownsburg, IN 46112

(317) 852-2931

Hendricks County Golf Clubs and Courses

MARK YOUR CALENDARS
HENDRICKS COUNTY COMMUNITY FOUNDATION

21ST ANNUAL
GOLF OUTING

To register your team or to learn about sponsorship opportunities, 
please call 317.268.6240 or visit www.hendrickscountycf.org.

connecting caring people with causes that matter.

6.2.2015QUAIL CREEK
GOLF COURSE,
PITTSBORO

5197 Fairway Drive • Avon, Indiana 46123
(317) 745-6448 • www.prestwickcountryclub.net

Hendricks County’s 
only private club!

No Initiation Fee!   No Assessments!

Membership 
Open House

Saturday, May 10, 2015
Call for Tee Times

Proper Dress Required
New member signing bonus!

Non-Member Test Drive
Golf, Cart and Range: $35
Monday and Tuesday Only

Good for up to 4 Players
Must call for advanced tee time. 

Proper dress required.
Expires May 15, 2015

Amenities:
• 18 Hole Championship Golf Course
• Practice and Short Game Areas
• Dining  • Weddings & Banquets
• Golf Simulator  • Golf Outings
• Golf Lessons & Clinics
• PGA Jr. League  • PeeWee & Jr. Camps
• Club Repair  • Custom Club Fitting

Join for $2015 
(the rest of 2015)

LIMITED OFFER!
Includes: Dues, Cart & Range

*Some restrictions apply.
Limited to the first 20 families.

Prestwick Country Club is honored to be selected as the  
“2014 Indiana Golf Course of the Year” by the NGCOA
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Each year brings new ideas and products 
for the upcoming golf season and this year is 
no different.  The 2015 PGA Show in Orlan-
do had over 1,000 vendors on hand and over 
1,000,000 (One Million!) square feet of amaz-
ing products.  So once again golf professionals, 
course owners and anyone else lucky enough 
to attend, were in sunny Flor-
ida to try and figure out what 
would be the best selling item 
to bring into their shops for 
this 2015 golfing season.  

I selected 3 items that were 
introduced at the show and 
are sure to help any golfer in 
your family.  If they don’t help 
them play better they will at 
least be fun to use the next 
time they play or practice the 
game they love!

The first item I reviewed 
is the Perfect Putter.  Put-
ting is one important ingre-
dient to help lower your golf 
scores.  Yet, while this part of 
the game is one of the most 
important parts of the game 
it is one of the least practiced.  
The Perfect Putter will defi-
nitely help practicing a little 
more fun and should help 
you read your putts a little 
better. 

The Perfect Putter

“The Perfect Putter is a well 
crafted stimpmeter-looking 
device to help you practice 
your putting more efficiently. 
It’s easy to use, you read the 
putt, place the Perfect Putter 
on the green, place the ball on 
the number according to the 
distance from the hole and 
then let the ball go.

If it goes in, you know your 
read was correct. If it was incorrect, you know 
something was off. Going to be a lot of Aim-
Point instructors buying this.” (thesandtrap.
com)

Let’s address the next item, something in-
expensive and easy to do, golf grips!  As a gen-
eral rule the grips on all your clubs should be 
changed at least once per year.  Oils and dirt 
from your hands make your grips slick, which 
lessen your control of the club and your ability 
to swing freely.  Superstroke grips have been 
a leading manufacturer in putter grips for the 
last few years and they recently introduced 
grips for the rest of your clubs.  Another item 

they now offer is a counter balance type grip 
for putters, so if you like your putter counter-
balanced Superstroke’s got your covered!  The 
next time you look at your clubs, examine the 
grips and see if they need to be changed.  If 
they begin to look shiny or feel hard it is prob-
ably time to replace them.

 
Super Stroke Grips

 
“The new + Plus Series put-

ter grip has what SuperStroke 
calls CounterCore Technol-
ogy. Basically it’s a threaded 
cap design that lets golfers 
easily unscrew the cap and 
screw in a 50-gram weight 
to provide counterbalancing. 
I’m a believer in counterbal-
ancing so it’s great to see that 
anyone can try it out on any 
putter.” (pga.com)

The last item up for review 
is the Arccos Stat Tracker.  As 
you look at becoming a better 
golfer, this product can help 
you track your rounds and 
identify your strengths and 
weaknesses.  There are a few 
different options with the stat 
trackers, but this one seems 
to be pretty detailed and easy 
to use.  

Arccos Stat Tracker

“It’s a system of 14 sen-
sors (one that pairs to each 
club) that instantly tracks 
every shot in real time using 
GPS and Bluetooth technol-
ogy. It’s as simple as this: at-
tach the sensors to the grip-
end of each club, download 
the free Arccos app, pair the 
sensors to your phone, then 

play. The app track stats like average and lon-
gest drives, club usage and distance, greens in 
regulation and putts per hole. You can glance 
at your phone during the round if you’d like 
to see these stats in progress.” (pgatour.com) 

If you have questions on these items or any 
other golf products, see your local PGA Pro-
fessional to discuss which product would be 
the best for your game.  While it’s always nice 
to have new toys if they don’t help your golf 
game you will end up not using them and then 
they are just a waste of time and money.  

Compiled by the staff of  
Prestwick Country Club

New golf season brings  
new products

The Perfect Putter

Super Stroke Grips

Arccos Stat Tracker

FEATURE

Deer Creek Golf Club
7143 S State Rd. 39
Clayton, IN 46118

(317) 539-2013
deercreekgolfclub.com

Join the 
Plainfield 

Chamber of 
Commerce 
at our Golf 
Outing…

June 25th

For more information, visit plainfield-in.com 
or call (317) 839-3800



We’ll get the job done. Fast!

directdeliveryinc.netSchedule online. Save money 
on your next delivery!

Direct Delivery isn’t the new delivery company on the block. We’ve 
been around for decades, delivering materials of all sizes on time and 
on budget. Let’s face it, when you need something delivered, you just 
want to make the call with confidence that your shipment is as good as 
delivered. Well, you’re at the right place.

Direct Delivery is the answer for your shipping needs. In fact, you’ll 
find that we are a reliable and responsible company that is always will-
ing to work with you regardless of your needs. Not only do we take our 
business serious, we take our role in the business community serious 
as well. Welcome to our site, feel free to browse it or if you just need a 
delivery contact us and make it a Direct Delivery.

“We have used Direct Delivery for a number of years and have developed a 
strong relationship with them. Like us, they are locally owned and though 
we know there are other companies we could use, we know that the owner, 
Greg Mertz is always a phone call away, and we take great comfort in 
that...” - RJ Pile, Indianapolis

Direct Delivery
PH: 317.353.1111 TF: 1.888.446.7087
email - gmertz@directdeliveryinc.net

Address:
1633 Howard St. 

Indianapolis, IN 46221
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Strokes of therapy
Melissa Cain is a self-taught artist with over 10 years of painting experience. She be-

gan painting on a regular basis as a way to relieve stress and help with epilepsy. Around 
the same time, she got the idea to start doing kid’s classes and parties after her son 
asked for a painting birthday party in January 2012. 

Word spread quickly and soon Cain was doing adult parties and classes as well. She 
says, “In September 2014, I took the next step and opened up my art studio and gift 
shop in downtown Danville, on the square. I couldn’t be happier. I love teaching art. I 
am passionate about the healing and therapeutic values of art.” 

She goes on to say that her goal in each class is to let every student express himself 
by giving color choices and other options. She wants to teach students how to create 
something all their own. 

What has been your biggest lesson so far?  
I’ve been open for five and a half months now and so far the biggest lesson has been 

learning how to start and run a business, and then being disciplined, organized and 
able to follow through on what I’ve learned and put it into place. All while keeping a 
balance in my work and family life. It has all been a big lesson for sure. But lots of fun!

What would be one thing that could help your business?
For everyone who reads this to help spread the word about us and what we do. Shar-

ing on social media and word of mouth is the best way to advertise. So far, our class 
sizes have been pretty small since not many people realize we are here. Letting every-
one know about us will help fill up our classes.  

What would you tell someone starting his/her own business?
Give back to the community when you can. You get back what you give, usually 

more.  I find that when I donate time, services or artwork it usually opens up many 
more opportunities for me for future business. Plus it feels so good!  

So, what do you think about your business’s future?
I think we are going to rock this year and continue to grow and evolve, making every 

year better than the last.  

NOW THAT WE’VE BEEN OPEN

“In September 2014, I took 
the next step and opened up 

my art studio and gift shop in 
downtown Danville, on the 

square. I couldn’t be happier. 
I love teaching art. I am 

passionate about the healing 
and therapeutic values of art.”

~ Melissa Cain

Melissa Cain showcasing her painting.

Submitted Photo

Compiled by 
Cathy Myers

Melissa Cain Art Studio
Melissa Cain, owner

68 S. Jefferson St. 
Danville, IN 46122

melissacainart.com
facebook.com/MelissaCainArt

Dawn Chambers brings dry cleaning and laundering business from Putnam to Hendricks

Melissa Cain uses painting as means  
of healing with art studio
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Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

As a husband and father, I worry about 
a lot of things. But as a guy who keeps 
an eye on millions of dollars of other 

people’s money, these are the three 
things I’m most worried about right 
now:

Worry number one: How 
“real” is our present level of 
unemployment at 5.6 percent? 

People working and earning wag-
es is a fundamental driver in any 
economy. And our government, 
specifically the Dept. of Labor, is 
misleading us as to the state this 
economic driver in the U.S.  Accord-
ing to Gallup.com, “Right now, as 
many as 30 million Americans are either out 
of work or severely underemployed.” What 
that 5.6 percent number doesn’t tell you is 
how many have just given up looking for work 
and have fallen out of the official unemployed 
number. Again, according to Gallup, the num-
ber of full-time jobs (30+ hours a week getting 
a regular paycheck) as a percent of the adult 
population, 18 years and older sits at 44 per-
cent… distressing.

Worry number two:  What are European 
banks doing with their recently 
announced QE billions? 

On this very page not too long 
ago (Business Leader October 2014) 
I posited the question, “Is it time 
to reinvade Europe?” At that time, 
the European Central Bank (ECB) 
had discussed implementing a bond 
buyback program for the European 
economy similar to what our Fed 
did back in the bad ol’ days of the 
financial crisis. I postulated that 
should the ECB implement such 
a plan, then the future may look 
bright for Europe. Well, on Janu-
ary 22, Mario Draghi made such an 

announcement stating the ECB would com-
mit to a quantitative easing program worth at 
least 1.1 trillion euros ($1.3 trillion). The Eu-
ropean market responded favorably but no-
where near as favorably as our own. Why?  
Because much of that “free money” is being 
used by European banks to buy shares of our 
blistering bull market rather than being lent to 
European companies to enhance their growth 
and revenue potential… disturbing. 

Worry number three:  25 percent stock 
buyback increase in Q3 2014

I received a lot of feedback on my August 
2014 column, “The Looming Black Swan” so 
I know many of you considered it thought-
provoking and maybe more than a little un-
settling. But since then, the market has con-
tinued to move higher and a rising market 
minimizes all fears… until it doesn’t.

Recently, Apple sold $6.5 billion in new 
debt. Why? They have $142 billion in cash! 
Why issue new debt? Well, it’s really compli-
cated but most of that cash (89 percent) is held 
overseas, so to bring it home 
would incur potential 
taxes the likes which 
of even Mr. Obama 
only dreams about… 
but I digress.  Apple is a 
special case, but the thing 
I found interesting is that even 
with all that cash, it still decided 
to borrow $6.5 billion with a 
good portion of that new bor-
rowed money to be used to buy 
back its own shares. They’re not 
alone. Further research showed me that 
this holy terror of borrowing cash and buying 
back shares by U.S. companies only increased 
into the second half of 2014. 

Why should that worry me? Because with 
that many shares being repurchased, earn-
ings numbers continue to be artificially in-
flated, justifying higher stock prices based on 
non-“real” numbers. January earnings reports 
provided a little scare. Then the market re-

bounded and moved higher… 
ho-hum. 

But how long before the 
market finally figures 

out that like a 
certain resi-
dent of 1600 
Pennsylvania, 

these earnings 
“Emperors” have no 
clothes?… 

discombobulating!

Jeff Binkley
COLUMNIST

Three things I’m most worried about right now

New board directors elected to LHC
Leadership Hendricks County 
recently elected board mem-
bers. Those new to the LHC 
Board of Directors members 
include: Chris Morphew 
(LHC 2011), retired Hendricks 
County Sheriff’s Department; 
Jon Nolan (LHC 2013), Nolan 
Security and Investigations; 
and Jeff Pipkin (LHC 2014), 
Hendricks County Economic 
Development Partnership. 
Reelected board members 
include: Jeff Binkley (LHC 
2011), Binkley Wealth Man-
agement Group; Andy Hine 
(LHC 2009), arcDESIGN; and 
Deb Lenardson (LHC 2011), Hendricks Power Cooperative. The board also elected the fol-
lowing officers: President Jon Bennett, Advisa, Inc. ; Vice President Scott Slavens, Eli Lilly 
& Company; Secretary Sue Bogan, Hendricks Regional Health Foundation ; and Treasurer 
Heather Olinger, Ice Miller. Returning board members include: Jon Bennett, Consultant 
; Sue Bogan, Hendricks Regional Health Foundation;  Pat Cooney, Plainfield Community 
School Corporation; Mary Giesting, Plainfield Community School Corporation; Max Hank, 
First Merchants Bank; Misty McCammack, Duke Energy; Heather Olinger, Ice Miller; Scott 
Slavens, Eli Lilly & Company; Jason Speckman, Summit Realty Group; Ed Martin, Retired, 
CEO Wabash Valley Power; and Shane Sommers, Hendricks Regional Health. Retiring 
board members are Rhett Stuard, Judge Hendricks County Superior Court II and Heather 
Thompson, Hendricks Power Cooperative.

From left: Jon Nolan, Chris Morphew, and Jeff Pipkin.

Submitted Photo

Members of the Chamber present Jeff Binkley with BOM.

Binkley Wealth Management earns BOM 
The Plainfield Chamber of Commerce recently announced at its monthly meeting 
that Binkley Wealth Management Group is the Business of the Month.  Jeff Binkley is 
the founder and managing director and has been a Registered Investment Advisor 
Representative since 1993. Binkley Wealth Management is located at 6319 E. US Hwy. 
36 #207, Avon. Binkley can be reached at (317) 697-1618.

Submitted Photo

BUSINESS OF THE MONTH BIZ BRIEF
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“Social Dancing may be the description, but Date Night Dancing  
is more accurate on what Social Ease teaches. If you are trying  
to be unique, be prepared to make certain you present yourself  

as something new and not a rehash of the current trend!”

~ David Ginn

OPEN FOR BUSINESS

Easing into it Ginntly

Compiled by Cathy Myers

David Ginn started his career as a ballroom 
dance instructor in 1987. He says, “I loved 
dancing and teaching so much that by the year 
2000 I had accrued over 40,000 hours of floor 
time.” Ginn has also taken strenuous certifi-
cation courses in over 1,600 patterns (teach-
ing, components, elements, footwork, timing, 
styling, alignments and variations) of dance. 
Through his training, Ginn developed his own 
style of teaching to help people understand 
how easy it was to learn how to social dance.

Ginn says he has brought Social Ease to 
Hendricks County in order teach everyone 
how to dance at very affordable rates. He en-
courages his customers to come with an open 
and creative mind.

 What has been your biggest lesson so far?
Never underestimate the power of com-

petitive perception. By association, everyone 
assumes I am like all the other dance stu-
dios. Social Dancing may be the description, 
but Date Night Dancing is more accurate on 
what Social Ease teaches. If you are trying to 
be unique, be prepared to make certain you 
present yourself as something new and not a 
rehash of the current trend!

What would be one thing that  
could help your business?

To have the community understand that the 
Social Ease is more than just another dance 
studio. We are about educating as many peo-
ple as possible on the benefits of social danc-
ing while creating many opportunities for the 
community, such as free lessons for the fire-
fighters of Hendricks County, quick to sched-

ule charity events (like our Class-a-Thon), 
Youth Instructor Program, open dancing ev-
ery Saturday night and many other plans in 
the works.

What would you tell someone starting  
his/her own business?

Not only get a business plan but also realize 
that a start-up is not a business to the bank-
ing industry. It is considered a personal loan 
so be creative in raising your initial capital. 
But foremost a business plan. Then revise that 
plan. Then again.

So, what do you think about your 
businesses’ future?

We have had overwhelming positive re-
sponse to our mission statement of helping 
people understand that Social Ease is here 
to help you become a comfortable and cre-
ative social dancer. Once the word officially 
spreads, we plan on making Avon and Hen-
dricks County the starting point for a revolu-
tion in the world of social dance instruction. 
Hendricks County alone can handle three stu-
dios for years to come.

Photo by Rick Myers

Social Ease
David Ginn, owner

5250 E US Hwy. 36, Ste. 190
Avon, IN 46123
(317) 386-8900

info@avonsocialease.com
avonsocialease.com/

Hours: Monday through Friday 1 – 9 
p.m. and Saturday by appointment

David Ginn at the Social Ease dance studio.

David Ginn brings date night dancing  
to Avon with Social Ease
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March Chamber News

11 - Danville Chamber 
of Commerce (members’ 
meeting): Wednesday, 
March 11, 11:15 a.m.; 
Hendricks County 
4-H Fairgrounds and 
Conference Complex, 
1900 E. Main St., Danville. 
For more information, call 
(317) 745-0670

17- Plainfield Chamber 
of Commerce (member’s 
meeting) Tuesday, March 
17, 11:30 a.m.; Plainfield 
Rec and Aquatic Center, 
651 Vestal Rd., Plainfield. 
For more information, call 
(317) 839-3800

18 - Brownsburg Chamber 
of Commerce (members’ 
meeting): Wednesday, 
March 18, 11 a.m.; 
Brownsburg Fire Territory, 
470 E. Northfield Dr., 
Brownsburg. For more 
information call (317) 
852-7885

24 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, March 
24, 11:30 a.m.; Prestwick 
Country Club, 5197 
Fairway Dr., Avon.  For 
more information, call 
(317) 272-4333 

Avon Chamber  
New Member

Steeplechase at  
Shiloh Crossing
10272 Steeplechase Dr.
Avon, IN 46123
(317) 271-3050

The Residence on  
Ronald Reagan
10531 Kings Row Dr.
Avon, IN 46123
(317) 737-2600

Svoma Design in 
Denistry
7130 East CR 150 South
Avon, IN 46123
(317) 837-8900

Woodforest  
National Bank
9500 E. US Hwy 36
Avon, IN 46123
(317) 209-1904

Brownsburg Chamber 
New Member

Patrick’s Office Supply 
and Furniture
127 N. Meridian St.
Lebanon, IN 46052
(317) 852-6344

Mrs. Melanie Myers
7624 Sheila Dr.
Brownsburg, IN 46112
(317) 852-9810

Evergreen Crossing  
and The Lofts
5404 Georgetown Rd.
Indianapolis, IN 46254
(317) 291-5404

The Well  
Community Church
330 N. Green St.
Brownsburg, IN 46112
(317) 435-9951

Papa’s Pizzeria &  
Italian Cuisine
1430 N. Green St.
Brownsburg, IN 46112
(317) 858-2469

Magnus Pest 
Management  
Services LLC
6413 Northbend court
Avon, IN 46123
(317) 838-9090

Crew Carwash
10251 Hague Rd
Indianapolis, IN 46256
(317) 572-9291

Danville Chamber  
New Member

Danville Jr.  
Cheerleading League
PO Box 462
Danville IN  46122
danvillejrcheerleading@
gmail.com

Indiana National Guard
9267 East US HWY 36
Avon IN  46123
(765) 271-9784

Plainfield Chamber  
New Members

ecoTech Solutions Group
101 W. Ohio St. Ste. 675
Indianapolis, IN 46204
(317) 222-1234

Oasis Diner
405 W. Main St.
Plainfield, IN 46168
(317) 281-3155

Discount Tire Co., Inc.
2542 E. Main St.
Plainfield, IN 46168
(317) 837-0566

Jos A. Bank Clothiers
2539 Futura Parkway,  
Ste 130
Plainfield, IN 46168
(317) 837-4205

Anthony S. Natalie, D.D.S.
148 Vestal Rd.
Plainfield, IN 46168
(317) 839-2381

Best Western Atrea 
Airport Inn & Suites
6109 Cambridge Way
Plainfield, IN 46168
(317) 837-7500

County and  
Municipal Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday every 
month)March 12, 2 p.m.

Plan Commission 
(Second Tuesday  
every month) 
March 10, 6:30 p.m.

Board of Zoning Appeals
(Third Monday every month)
March 16, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month)
March 10, 9 a.m.
March 24, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
March 12, 7 – 9 p.m.
March 26, 7 – 9 p.m.

Advisory Plan 
Commission
(Fourth Monday every 
month) March 23, 7 p.m.

Board of Zoning Appeals
(Third Thursday every 
month) March 19, 7 p.m. 
in the Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
March 12, 7 – 9 p.m.
March 26, 7 – 9 p.m.

Plan Commission 
(Fourth Monday every 
month) March 23, 7 p.m.
Brownsburg Town Hall

Board of Zoning Appeals
(Second Monday every 
month) March 9, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180
Note: Call  
(317)745-3001 to 
confirm meetings have not 
been cancelled.

Council
(First and third Monday 
every month)
March 2, 7 p.m. 
March 16, 7 p.m.

Plan Commission
(Second Monday  
every month)
March 9, 7 p.m.

Board of Zoning Appeals
Meets as needed on the
(Third Tuesday of the 
month) March 17, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.
Plainfield, IN 46168
(317) 839-2561

Town Council
(Second and fourth 
Monday every month)
March 9, 7 p.m.
March 23, 7 p.m.

Plan commission
(First Monday every 
month) March 2, 7 p.m. 

Board of Zoning Appeals
(Third Monday every 
month) March 16, 7 p.m.

SALES LEADS
Newly incorporated 
businesses through 
February 10, 2015

All Is Brite Window 
Cleaning
J. David Perry
6935 Karyn Dr.
Avon, IN 46123

Bambino Boutique  
by Beth
Lisbeth Pribble
Beth Pribble
10940 Melissa Ann Dr.
Indianapolis, IN 46234

Davis Benefit Solutions
Tom M. Davis
9001 N. CR 275 East
Pittsboro, IN 46167

Dynasty Heating  
and Cooling
Jesse Parsley
501 Duffey St.
Plainfield, IN 46168

Ella Mae’s Boutique
Abby McKinney
10 Daniel Circle
Brownsburg, IN 46112

Fender Audit Services
Layla Marie Fender-May
9891 Split Rock Way
Indianapolis, IN 46234 

GLJ, LLC
Gary L. Jeffries
Gary Jeffries
4662 E. C.R. 1000 North
Pittsboro, IN 46167

Good Deal Guys Risk 
Management (GDG)
John Josh Bungen
9891 Split Rock Way
Indianapolis, IN 46234 

Home Clean Home
Melissa Eritano
538 Windborough
Brownsburg, In 46112

iNails Bar and Spa
Hue t. Nguyen
Hang Minh Dang
Thien P. Huynh
10689 Broadlands Dr.
Brownsburg, IN 46112

Language Tree
Beth Pribble
10940 Melissa Ann Dr.
Indianapolis, IN 46234

PLANNER OF NOTE

ENTREPRENEURIAL DISPATCHES
n SIX APPS TO HELP ENTREPRENEURS ACHIEVE GOALS Goals are essential to 
the success of any endeavor—business or otherwise. They inspire progress, keep 
people accountable and serve to propel an individual company forward, wheth-
er that’s in growth or increased profits—whatever the object of the goal. Luckily, 
there are a few apps for smartphones that can help keep track of goals and set 
reminders for important deadlines: GoalsOnTrack (free for iPhone, Android, Black-
berry, Windows Phone 7), LifeTick (starting at $2.50/month for individuals or $14/
month for businesses for iPhone, Android and iPad), Habit List ($3.99 for iPhone), 
Irunurun (free for personal version on iPhone and iPad), Lift (free for iPhone, An-
droid) and StickK (free for iPhone, Android). – Entrepreneur.com

n GETTING THINGS DONE THE BOSS’S WAY Chief executives first and foremost 
should be absolutely clear with and honest with themselves and with members of 
their team, colleagues and employees about what goals have been set and to not 
get sidetracked or distracted. Accomplishing anything can be difficult for anyone; 
recent studies show that procrastination is an age-old survival instinct (putting off 
the looming stress or perceived danger). Those at the top of an organization, how-
ever, are oftentimes handling multiple demands simultaneously and getting things 
done can prove to be even tougher. The key to staying ahead of the game and not 
becoming overwhelmed is to delegate work efficiently and effectively. Keep meet-
ings short and to-the-point. Working intensely in short bursts can reduce stress and 
allow for better time management between working and relaxing; keeping a good 
balance between the two is crucial to avoid burnouts. – BBC Business

n HELENA MORRISSEY PUSHING FOR BOARDROOM EQUALITY Chief execu-
tive at Newton Fund Management, Helena Morrissey, 48-year-old mother of nine, 
has reached the top of a male-dominated industry. A recent study from the United 

Kingdom’s Department for Business, Innovation & Skills cites sta-
tistics that women comprise only 22.8 percent of FTSE 100 com-
pany boards, while in the FTSE 250 index of smaller firms, women 
comprise 17.4 percent of boards. Morrissey said, “I want to encour-
age other women who might be looking and thinking, ‘How can I 
do all of that?’ to keep going until you get to that point where you 
do have a little bit more control… When I see something that’s not 
quite right, my tendency would be to try to change it. I believe in 
being fair and equal. I recognize that not everybody is given ev-
ery opportunity on a plate, and that’s an important part of what 
makes me think and tick. That’s an important part of who I am.” 
– BBC Business

n TOP MISTAKES THAT PREVENT SELLING A BUSINESS Millions 
of Baby Boomers in the United States may be reaching the point of 
retirement or are thinking about selling the business in the coming 
years. According to a recent survey conducted by Pepperdine Uni-
versity—surveying business brokers and advisors—cites that the top 
mistake sellers make is having “unrealistic expectations.” M&A Advisor 
Scott Bushkie, principal of Cornerstone Business Services, Inc., says, 
“Business owners don’t know what they know… Most have only had 
one business in their lifetime, and it’s their nest egg. They hope and pray 
it’ll be as big as they need it to be to get them through retirement.” 
– Forbes.com
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Leader Publications

CENTER GROVE

Reach the best markets in metro Indianapolis.
To advertise, call 300-8782

National Rural Co-op
National Farmers 
Financial Co-op
National Rural  
Financial Co-op
Indiana Farmers Co-op
National Farmers Co-op
Dennis Fackler
Fred O’Brien
4652 Tattersall Dr.
Plainfield, IN 46168

New to the Lord
Andy Strain
5670 Hammon Dr.
Brownsburg, IN 46112

Notorious Wax Auto 
Detailing
Bryan Brock
742 Abbey Road
Pittsboro, IN 46167

Pangur Ban Books
Jennifer Jenson
7190 E. C.R. 700 North
Brownsburg, IN 46112

Parsley’s Pub
Joseph C. Parsley
37 Butler Dr.
Plainfield, IN 46168

Photobee Photography
Melissa S. Morgan Wagley
484 Pickett St. 
Plainfield, IN 46168

Six S Photography
Solomon Bernhardt
C/O LegalZoom.com Inc.
P.O. Box 29096
Attention: Business Filing
Glendale, CA 91209-9096

Special  
Occasion Designs
Christina Sorg-Hudacin
10328 Serviceberry Dr.
Indianapolis, IN 46234

Thornburg Construction
Josh Thornburg
1791 S. C.R. 250 West
Danville, IN 46122

Toy Figure Masterpiece
James Miller
9764 Lomax Dr.
Avon, IN 46123

Tricia A. Manyik dba 
Ann’s Custom Sewing
Tricia Manyik
1179 Hope Dr.
Avon, IN 46123

Wolfhound Outfitters
Andrew E. Dalstrom 
6719 Karyn Dr. 
Avon, IN 46123

SBA GUARANTEED LOANS

Boone County

Smart IT Staffing, Inc.
6500 Technology Center 
Dr., Zionsville, IN 46077
$1,958,000
Premier Capital Corp.

Hamilton County

Ambika Deli Shop, LLC
Carmel, IN 46033
$200,000
Salin Bank & Trust Co.

BHB Investment Holdings 
Fishers, LLC 
11581 Geist Pavilion Dr. 
South, Fishers, IN 46037
$1,490,000
Level One Bank

Extreme Heating and 
Cooling II Co.
430 Alpha Dr.
Westfield, IN 46074
$50,000. $30,000
The Huntington National 
Bank

Grassroots, LLC
13234 Antonia Blvd. 
Westfield, IN 46074
$140,000
First Merchants Bank

JK Construction  
Group, LLC
7958 Turkel Dr.
Fishers, IN 46038
$50,000. The Huntington 
National Bank

JVS Transport, LLC
11962 Copperfiled Dr.
Carmel, IN 46032
$43,300. $27,200
The Huntington National 
Bank

RHM Services, LLC
11555 N. Meridian St., Ste. 
10, Carmel, IN 46032
$100,000
Star Financial Bank 

Studio M Architecture 
and Planning, LLC
2 W. Main St.
Carmel, IN 46032
$100,000 
Stock Yards Bank  
& Trust Co. 

Tevik Media, Inc.
12574 Promise Creek Lane 
Fishers, IN 46038
$100,000. Chase Bank 

Hoosier Customs, LLC
1411 W. 236th
Sheridan, IN 46069
$15,000. The Farmers 
Bank, Frankfort

Hendricks County

J & S Financial  
Services, Inc.
2680 E. Main St., #99
Plainfield, IN 46168
$15,000
First Merchants Bank

Mayberry Café, Inc.
78 W. Main St.
Danville, IN 46122
$45,000. PNC Bank

Johnson County

Binder Trucking, Inc.
1682 Turning Leaf Dr. 
Franklin, IN 46131
$20,200. The Huntington 
National Bank

Dustkill, LLC
Greenwood, IN 46142
$142,000. Chase Bank

Murrin Woodworking 
Studio, LTD.
50 W. Railroad St. 
Whiteland, IN 46184
$76,500
First Merchants Bank

Wright’s Gymnastics 
Academy, Inc.
332 N. Bluff Road
Greenwood, IN 46142
$80,000. Chase Bank

Marion County

A&G Petro, Inc.
8602 N. Michigan St.
Indianapolis, IN 46268
$150,000. Celtic Bank 

Avalon Wealth  
Advisory, Inc.
9775 Crosspoint Blvd., 
Ste. 110
Indianapolis, IN 46256
$150,000
Live Oak Banking Co.

B & G Trans, Inc. 
10943 Amber Glow Lane 
Indianapolis, IN 46229
$35,300. The Huntington 
National Bank

BGL Indy LLC
611 E. 40th St.
Indianapolis, IN 46205
$60,000
Mainsource Bank 

Copperhead  
Adventures, LLC
8555 River Road
Indianapolis, IN 46240
$664,500. First Colorado 
National Bank

Earshot Audio Post, LLC
720 N. Park Ave.
Indianapolis, IN 46202
$332,000. Premier Capital 
Corporation

Elimidents, Inc. 
7238 E. 86th St.
Indianapolis, IN 46250
$250,000. Chase Bank

Haan Corporation
3801 E. New York St.
Indianapolis, IN 46201
$567,700. Umpqua Bank

Hepburn Cleaning, Inc.
5766 N. Keystone Ave.
Indianapolis, IN 46220
$100,000. The Huntington 
National Bank

Hmunuk Zathang, Inc.
7482 A. Madison Ave.
Indianapolis, IN 46227
$50,000. Chase Bank

Magnetic Instrumentation 
Co., LLC
8431 Castlewood Dr.
Indianapolis, IN 46250
$2,516,000
$350,000
The Huntington  
National Bank

Myers Marketing  
Group, Inc.
4055 Championship Dr.
Indianapolis, IN 46268
$154,000
Premier Capital 
Corporation

No Bad Ideas, Inc.
7946 Zionsville Road
Indianapolis, IN 46268
$90,000
First Federal Savings Bank 
(Huntington) 

Precision Racing 
Components, LLC
140 N. Gasoline Alley
Indianapolis, IN 46222
$203,000
Indiana Statewide CDC 

Probo Medical, Inc.
9855 Crosspoint Blvd., 
Ste. 1
Indianapolis, IN 46256
$506,800
Old National Bank 

Shivaya, LLC
9520 Valparaiso Ct.
Indianapolis, IN 46268
$2,260,000
Royal Business Bank

Jonathan Stohler dba 
Stohler Construction
4902 Riverview Dr.
Indianapolis, IN 46208
$30,800. The Huntington 
National Bank

Shane Strodtman
3050 North Park Ave.
Indianapolis, IN 46205
$10,000. KeyBank

The Tap Mass Ave, Inc.
300 N. Delaware St.
Indianapolis, IN 46204
$362,400. Horizon Bank

Michael F. Tillery, DDS  
& Assoc., P.C.
3410 N. High School Road
Indianapolis, IN 46224
$1,045,000. United 
Midwest Savings Bank

Wright  
Environmental, Inc.
6814 W. Walton St.
Indianapolis, IN 46241
$50,000
Indiana Business Bank 

Morgan County

Reisinger Ventures II Inc. 
and Reisinger V
8311 Windfall Lane, Unit B
Camby, IN 46113
$195,000
KeyBank

PLANNER OF NOTE

TECHNOLOGY DISPATCHES
n Drug-dealing drone crashes in Tijuana
The drone industry is booming—Amazon and Google are poised 
to offer drone delivery in the near future, but smugglers appear 
to have beat them to it. A drone—believed to be a DJI Spread 
Wings S900—crashed in a shopping center parking lot in Tijuana 
in January. According to the Associated Press, the drone had been 
carrying “six packets of methamphetamines, weighing about 6.6 
pounds.” And according to the Tijuana police, this isn’t the first 
instance of drone smuggling they’ve encountered. – CNET

n Brainwave tech finds creative uses 
Improvements in technology have continuously affected the way 
artists and creators interacted with their works. Despite the most 
recent innovations in digital art, yet another bit of technology has 
arrived on the scene to make a splash in the artistic community—
responsive brainwave interfaces. Recording brain activity 
(electroencephalography or EEG), has been around the 1800s, but 
scientists and software designers are only at the tip of the iceberg 
as for its potential creative uses. Commercial applications may be 
widely available before the end of the decade. – Yahoo Tech

n Earth-to-space lasers in action
An experiment in late 2014 conducted by the European Space 
Agency’s Teide Observatory in Tenerife, Spain, established a 
connection to the International Space Station, orbiting the Earth 
250 miles above the surface (although other experiments have 
been able to link up with satellites approximately 22,000 miles 
away. The telescope, which is normally used to track “space debris,” 
is capable of sending data at 1.8 Gbits per second, but scientists 
are hoping to “scale up” to 7.2 Gbits per second in the near future. 
– Gizmodo
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