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“We really want to focus specifically on the north side. … We’ve got a wonderful community of people here in 
Hamilton County and the surrounding areas and we’re happy to serve business people and residents alike.” 

– Jeremiah Hamman, part owner of Prime 47

Clay Terrace restaurant is under new 
ownership and hope to provide quality 

dining for local residents and businesses / P2

Prime 47 
‘steaks’ claim on 
high-end dining

Prime 47 
‘steaks’ claim on 
high-end dining

By Eric Ellis
Two years ago, Prime 47 opened its doors at 14300 Clay Ter-

race Blvd. as Mo’s - A Place for Steaks, and it has been renamed 
and, as of last month, taken control of by new ownership, Jer-
emiah Hamman and Patrick “Pat” McIlvenna. 

The name change occurred in October 2013 and since then, 
Prime 47 has undergone the task of branding itself and its 
USDA prime steaks as a local restaurant catering to Carmel 
and surrounding communities.

McIlvenna, a Carmel High School alumnus and Indiana Uni-
versity graduate, said he’s seen a number of restaurants popping 
up but none that truly appealed to a higher-end palate.

“After moving back to Carmel from Broad Ripple about 14 
years ago,” McIlvenna said, “I kind of hoped there’d be a good 
steak joint that made for a prime, fine-
dining experience.”

Hamman, who has been in the res-
taurant business for 25 years, said that 
though there are plenty of mid-tier res-
taurants in the area, there wasn’t the 
perfect, high-end eatery to serve the 
needs of the people on the north side 
of Indy.

“You may be surprised to know that 
we’re the only prime steakhouse in Carmel,” Hamman said. “Si-
mon has done a wonderful job at garnering high-end tenants 
and customers, so when the opportunity (for Prime 47) became 
available, we just made it work.”

Indeed, Clay Terrace has a lot to offer as one of the only out-
door retail malls in the state. Hamman said they will work in 
tandem with Simon on marketing directives. And though there 

are other restaurants within Clay Ter-
race, they said they don’t necessarily see 
them as competitors.

“Each (restaurant) has its own 
niche—sushi, steak, fish—it’s all here,” 
Hamman said.

“We really want to focus specifical-
ly on the north side,” Hamman said. 
“We’ve got a wonderful community of 
people here in Hamilton County and 

the surrounding areas and we’re happy to serve business peo-
ple and residents alike.”

McIlvenna, who worked on the service side of restaurants to 
pay his way through college, said he’s eager to appeal to locals 

from a community standpoint.
“We want people to know that you don’t have to go all the 

way downtown for high-end steaks,” he said. “You can come 
here and support a locally owned and operated business.”

Hamman said they’re currently working on redesigning the 
signage and outdoor seating and lighting for the spring.

“Moving forward, we’re looking at tweaking the menu slight-
ly, making sure we continue to source only the finest products 
and beef—all of which comes from (The Chicago) Stock Yards 
and is grain-fed and aged,” Hamman said. “And we want people 
to know we’re versatile in our ability to customize dining expe-
riences. We’re here for guys’ night out, girls’ night out, what-
ever people need.”

Carmel-area diners also can expect to hear some live enter-
tainment at Prime 47 on the weekends.

“As far as our own events go, we’re bringing in a jazzy bass 
duo on Fridays and showcasing local talent on Saturdays,” said 
Hamman. “On Thursdays we’ve got wine specials and we’ll 
partner with local wineries for various events and dinners… 
though we’ve kind of been a hidden gem here for two years 
now, we’re absolutely looking forward to partnering with Si-
mon and participating in local charity events in the future.”

McIlvenna agrees that Simon has been a great partner.
“We’re thrilled to have this opportunity and excited to see 

Prime 47 grow along with Clay Terrace,” McIlvenna said.
Though Prime 47 seeks to give locals a taste of high-end food 

service, it also provide service to businesses or organizations 
for events and cocktail soirées. 

“While we ultimately strive to provide the highest quality 
food and service for folks who come in to dine, we’re seriously 
committed to the north side,” McIlvenna said. “We want to do 
things proper and give back to the community.”

Prime 47

14300 Clay Terrace Blvd., Ste. 155
Carmel, IN 46032
(317) 660-0720

Hours: Mon. - Thurs., 5 – 10 p.m.
Fri. - Sat., 5 – 11 p.m.

Bar & Lounge opens at 4:30 p.m. daily

Jeremiah Hamman (left) and Pat McIlvenna are focused on a polished dining concept. (Photo by Eric Ellis)

Starched white linens are part of the elegant atmosphere at Prime 47. 
(Submitted photo)
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Random observations while gearing up for a rousing end to the 
fiscal year and beginning the first quarter of 2015 in a robust way.

Daniel J. Levitin, the author of “The Orga-
nized Mind” and the New York Times best-
seller, “This is Your Brain on Music,” says it’s 
important for all of us ramp up efficiency. We 
couldn’t agree more. But, how? Levitin recent-
ly told Forbes magazine, “People who take a 
15-minute break every couple of hours are 
much more efficient in the long run.” He said it 
gives the brain a chance to hit the reset button 
in a part of the brain called the insula. “So tak-
ing a break, taking a nap, taking a walk around 
the block, listening to music — these activities, 
although most bosses would think that they’re 
a waste of time, in fact, they’re a big adjunct to 
productivity and creativity.” On average, a 15-minute nap can in-
crease your effective IQ by 10 points, he says, though there are in-
dividual differences. For most people, however, an hour or two is 
too long. Make time for this kind of short respite and see what it 
does for you. It works for us here, that’s for sure.

• • •
Now that U.S. 31 has opened between 146th Street and Old Merid-

ian Street, we’re hopeful businesses in that part of the Meridian Cor-
ridor see more than an uptick in business. The transformation of the 
former stop-and-go street into something resembling an interstate 
highway should prove to be a boon for local business in that area. We 
salute the enterprises that stuck it out through an intensely disrup-
tive, although necessary, period, with customers learning alternative 
routes in the area (many of which bypassed several businesses), and 

we hope for a good rebound in revenues once consumers know all is 
well with the roadway.

• • •
Our favorite research expert, Jim Itten-

bach, the leader of Carmel-based SMARI, Inc., 
dropped this gem on us at lunch recently. “It’s 
all about M&Ms.” Say what? “You know, mission 
and margin,” he said.  We found that interesting, 
and we hope you do, too, because without both 
we’d all be out of business.

• • •
With about 30 days to go until 2015, let us 

share a secret: We’re not much for New Year’s 
Resolutions around here, or personally, be-
cause they don’t often stick. We supposed it’s 
the same with a lot of businesses in our midst. 

So here’s what we’re going to do: We shall stay the course, looking 
for opportunities to broaden our revenue base and super-serve 
our customers at every opportunity. That’s not a resolution, but we 
have deployed the resolve to do just that since launching the Car-
mel Business Leader in July 2007. What about you? What plans to 
you have for the new year that you are able to share with your fel-
low business owners? Write us at info@youarecurrent.com

• • •
We’d like to wish all our fellow business owners a happy holiday 

season and a prosperous new year. And before we sign off on 2014, 
we urge you to consider this from Sir Richard Branson: “A lot of 
people have gone further than they thought they would, because 
someone else thought they could.”

On breaks, rebounds, M&Ms and resolve

Brian Kelly & Steve Greenberg
From the Backshop
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Generally when I write an article I pretty much 
know what I’m talking about. Today, I’m going 
somewhat out on a limb. A year ago, my partner 
and I started a group health insurance policy. It was 
the first month that the Affordable Care Act im-

pacted group insurance poli-
cies for companies under 50 
employees. I did not find the 
health insurance plan par-
ticularly cheap, but I found it 
reasonable. I was content for 
the pricing that our staff had 
found. One year later, now 
comes the rub. More about 
that in a minute, but first an-
other story. 

A friend of mine, who 
owns a business and has a 
staff of about 200 families, 
called. He received his re-

newal in preparation for his anniversary signup 
date. He called me somewhat outraged and pure-
ly to vent. He told me he admittedly had some bad 
employee health experiences in the last year; how-
ever, his census numbers were high enough that 
some bad experience is typical; that’s why we have 
insurance. He told me that his rate went up slightly 
more than half, and he was absolutely beside him-
self. The biggest problem that he encountered was 
that several of his employees indicated they would 
drop out of the plan in the future due to cost, mean-
ing that those who would remain in the plan were 
more prone to being higher risk, which would throw 
his plan even more off kilter and make him an even 
higher risk pool.

Those of us who are conservatives and do not be-
lieve in the integrity of the Obama administration 
say that there was bad news coming and they did 
not want to unleash it before this election cycle. All 
I know is that in our business we have had an aver-
age loss experience. I just got our renewal pricing; 
ours went up a horrendous 47 percent! Our staff is 
absolutely beyond themselves. Now we run the risk 
of high pricing driving some younger more vulner-
able members out of the program, keeping the older 
and high risk people in the program. Again, this will 
drive future experience even more off kilter.

Like my friend, I have always offered family health 
care. Maybe it’s a luxury I may not be able to af-
ford in the future as well. To the naming of bills that 
come out of Congress … they always end up mean-
ing just the opposite of what their name is. This bill 
was called the “Affordable Care Act,” perhaps a cou-
ple of years later it won’t provide many people any 
care, and it will not be affordable. Your federal tax 
dollar at work for you. Oh yes, Chief Justice Roberts 
says it is a tax. Get plenty of exercise, eat healthy, 
and watch your vitals. Most of all, try to avoid the 
healthcare system. That’s the new American way.  

Howard Hubler is an automotive executive and a contributing col-
umnist for the Carmel Business Leader. You may write him at how-
ard@hubler.com.

Affordable health 
care is ‘laughable’

Howard Hubler
Advice
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Charlie Cave II at Carmel Trophies Plus.

Meet Charlie Cave II,  
the man behind Carmel Trophies Plus

What do you do at Carmel Trophies Plus?
We do mostly sports trophies and tons of business awards 
-- acrylic awards as well as glass and crystal. All the engrav-
ing is done in-house. I order the trophies from vendors or 
customers can bring in their own things to have engraved 
and personalized. We also do sublimation, which is a new 
process that looks like printing. It is a new form of engrav-
ing and is really blowing up now. We do it on almost all the 
gift items you can purchase from here, from key chains to 
gift boxes to awards.

How long have you been in the trophy business?
We’ve been at this location for 14 years and I’ve owned it for 
four. The previous owner ran it for 20-some years, and when 
he passed away, I bought it. Before that, I worked for him, 
coming in as a graphic artist and I learned everything. Nine-
ty-nine percent of everything is done in-house. I’m the only 
employee. I do it all -- I work a lot of hours. 

What types of trophies and gifts do you personalize?
I do all kinds of sports trophies, from kindergarten to college, 
and I actually do work for the Colts. I’m doing a lot of new 
gifts. People can stop by and take a look at the flashlights, 
pens, pencils, coffee mugs -- we can customize anything. I 
also do acrylic signs -- plaques and acrylics are big sellers. 
Crystal. We do fun stuff like iPhone 
covers and Galaxy covers. People are 
personalizing them instead of buying 
them from the store. 

What are some of the more unique 
items you’ve created?

I’ll never forget the old toilet seat. They stole it out of a bar 
and made a fantasy football trophy. I didn’t really want to 

touch it! I’ve made pig trophies, like the pig’s ears dogs eat. 
That was for football, too. Everybody does crazy stuff for 

football. It makes you smile; you don’t see 
the same thing every day.
What are the prices?
The biggest was 10-feet tall. It was very ex-
pensive, close to $2,500. It was for one of 
the running events, a cancer run. Trophies 

start around $4.50 (including engraving) and go from there, 
plus tax. I’m reasonable so that people can afford them. I’m 

not here to make a fortune, just to make them smile. I donate 
a lot of money to Alzheimer’s and give back to all the schools, 
too. I cut their prices in half so that money goes back to the 
event, not to buying trophies. I don’t want them to take any 
events away because of the trophies.

What is unique about your business?
I’m one of the last people to have a diamond etching machine 
around here. I have laser as well. Laser can do wood and met-
al, but it takes the surface off. With etching, it scratches into 
the surface, so it is permanent, for life. I do a lot of etching, 
but it is about 50-50.

When is your busiest time of the year?
There are actually two times -- from November to the end 
of February and starting in April and going to June. Those 
are the main sporting event times and quarterly awards for 
businesses, too.

Who are your customers?
I have tons of walk-ins and a lot of repeat customers, includ-
ing schools and businesses around here and 10-12 business-
es outside the state. The farthest away is Washington state, 
where I do a medical firm’s awards. They said I’m the cheap-
est in any state. 

What do you like best about your job?
I like the people who come in and talk to me. It’s a friendly 
atmosphere and I like where I’m located.

Do you or someone you know have an interesting job? Or is there an occupa-
tion you would like to know a little more about? Send your story ideas to lcban-
dym@yahoo.com and we might feature you in an upcoming issue of The Carmel 
Business Leader.

Name: Charlie Cave II
Title: Owner

Business: Carmel Trophies Plus
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www.actorstheatreofindiana.org
Box Office:  317.843.3800

SINGLE & GROUP TICKETS AVAILABLE!

JAN. 30-FEB.15, 2015

MAY 1-17, 2015
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A Holiday Tradition Returns!A Holiday Tradition Returns!

Revolutionizing the Real Estate Industry.
bhhsINrealty.com

BuSineSS BriefS

Winston/Terrell Group announc-
es three new division chiefs - The 
Winston/Terrell Group (winstonter-
rell.com) has announced a major ex-
pansion and named three new divi-
sion chiefs. Joshiekka Towns has been 
named the Director of the Grants Di-
vision, Brian Rosario the Director of 
the Federal Relations Division, and 
Archie Allen the Director of Public 
Outreach. “The addition of Jo, Brian 
and Archie to our team demonstrates 
that our firm continues to grow. After 
thirteen years of success represent-
ing clients in a variety of fields, their 
addition to the team will better en-
able us to service our clients, expand 
our capabilities and bring innova-
tive ideas to help us re-engineer our 
firm,” said principals Robin Winston 
and Pat Terrell. This marks the second 
announcement of what is proving to 
be a growth year for the Winston/Ter-
rell Group. In September the firm an-
nounced the addition of Rick Scalf as 
head of the Political Divisions, bring-
ing the total to four Divisions seeing 
expansion this year.

Nonprofits may be missing growth opportuni-
ties - Nonprofits have been missing opportunities 
for growth for at least the past forty years, historically 
earning only 2 percent of the gross domestic product. 
Research indicates that if that percentage were raised 
by just 1 percent it would equate to roughly $150 bil-
lion for nonprofit causes. A new study conducted by 
internationally acclaimed marketing firm, Updentity, 
plans to reveal what nonprofits in Indiana are doing 
correctly when it comes to advertising and marketing 
and more importantly, where there may be opportu-
nities for growth. According to Kristen Boie, market-
ing manager of The Better Communication Forum, a 
501(c)3 nonprofit organization, “Many nonprofits are 
at a tremendous competitive disadvantage and they 
are losing out on donations, volunteers and other op-
portunities because they do not have a strong online 
presence. Today, 75 percent of donors go online to de-
cide where to give their time and money, and many 
nonprofits are not meeting them there. Simply hav-
ing a website is not enough of a presence needed to 
capture the online giving activity that most nonprof-
its are currently missing out on.” The Better Commu-
nication Forum would like to encourage all nonprofits 
to take a survey and attend a webinar to learn how to 
increase communications and reach more supporters 
online. For more information, visit bettercommunica-
tionforum.org.

CNO Financial Group announces new 
hires – CNO Financial Group, Inc., the 
holding company for several national life 
and health insurers that serve middle-in-
come working Americans and retirees, re-
cently welcomed 13 new associates to its 
Carmel headquarters, along with six ad-
ditional associates in Philadelphia and 
five in Chicago.  New hires in Carmel in-
clude: Amber N. Beauchamp, manager, 
HR; Vanessa Cantwell, manager, invest-
ment reporting, 40|86 Advisors; Robert P. 
Curley, senior systems administrator; Terri 
Davis, agent care representative; Gerald 
L. Felder, senior systems administrator; 
Matthew S. Hantelman, actuary valua-
tion; Tiffany Jones, agent care represen-
tative; Purvee C. Kondal, director, vendor 
management, operational risk and per-
formance management; Beegamudre 
Narayanan, IT project manager; Aign-
er E. Ratcliff, agent care representative; 
Brittney L. Reichert, agent care represen-
tative; Evva B. Verhasselt, IT auditor; Jack 
Zhang, senior investment analyst, 40|86 
Advisors.

Carmel resident becomes only PGA Teacher 
of the Year in nation with CC-AASP creden-
tials - Carmel resident Colby Huffman, associate 
head golf coach at Indiana University - Purdue 

University of Indianapolis, was 
recently designated a Certified 
Consultant by the Association 
for Applied Sport Psychology 
(AASP), the international profes-
sional organization of sport and 
exercise psychology. In earning 
this certification, Huffman has 
met required AASP standards of 

education and training in the sport sciences and 
psychology and undergone a rigorous review 
process. In 2012, Huffman was named Indiana’s 
youngest Professional Golfers’ Association Teach-
er of the year. His new Certified Consultant status 
makes him the only PGA Teacher of the Year in the 
nation to have earned CC-AASP credentials. Huff-
man was also recognized by Golf Digest in their 
selection of “Best Teachers State by State 2013 & 
2014” and featured on the Golf Channel’s “School 
of Golf” in 2009. Huffman’s students have won 
more than 65 national and international champi-
onships under his guidance.

BuSineSS Crime watCH

Date Business Address Description

11/15 Carmel Tap House 820 E. 116th S. Counterfeiting

11/15 Carmel Motors 508 W. Carmel Dr. Theft of Motor Vehicle

11/13 First Merchants Bank 10210 N. Michigan Rd. Fraud/Deception

11/11 Victoria Secret 14390 Clay Terrace Blvd. Theft
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“Jon, you don’t have to play sports to be  
in sports. Let me show you how.”

-Mr. Sterling, phys-ed teacher, Eau Claire, Wis., circa 1968 

One of the finest gifts available this holiday season is not 
found at Target, Walmart, Macy’s, or any other retail location 
in the world.

It’s the gift of mentorship – truly a gift 
that will live on forever and one that can 
truly change lives. 

I was fortunate to have several men-
tors in my life. Starting in grade school. 
I wanted to play sports. I wasn’t able to 
because of the muscular weakness in my 
left leg caused by a minor case of polio. I 
was discouraged that I couldn’t be a part 
of the school sports teams. Mr. Sterling, 
our physical education teacher, took me 
under his wing and showed me other 
ways to be involved in sports. My eyes 
lit up when one day he brought me a silver whistle. He taught 
me how to coach and referee games. He also got me started on 
my media career by allowing me to announce the school games 
on the public address system. 

I have never forgotten that gift. It helped me develop self-
confidence and a belief that I could do most anything. Now 30 
some years later, as I reflect on my successful career in broad-
casting and advertising, I credit Mr. Sterling for getting me 
started. There were many more along the way, including Pro-
fessor Henry Lippold, my college journalism professor at Wis-
consin, who taught me how to work tirelessly to “get the story 

and never give up until you do.” 
“Focus – with it you can achieve anything.  

Without it, you’re trapped in quicksand,  
lots of movement, but no real progress.” 

- CJ McClanahan, founder and president of Reachmore,  
a leadership training and management consulting firm:  

author; columnist, Current in Fishers

Help someone focus on how to move ahead. Discover how you 
could make a positive difference in the life of a young person in 
our community. What is your area of expertise? Media, manag-
ing a company, law enforcement, running a restaurant, health, 
construction? A first step is to provide internships so kids can 
learn about the real world experiences they can’t teach in school. 

You can also reach out to help through a number of organi-
zations. The Indiana Youth Institute for one has many oppor-
tunities. They even have their own license plate. 

There are so many others. Scouting, Big Brothers and Big Sis-
ters, Salvation Army, church youth groups, Carmel Dad’s Club. 
An extraordinary group is College Mentors for Kids. 

“Whether its to seek advice from, to converse with, 
to challenge us, or to lend a helping hand in a time of 

need, a mentor serves a variety of important roles in a 
child’s life. This role, when provided consistently over 
time, can fundamentally change a child’s life for the 

better. I can’t think of anything more rewarding.” 
- Josh Brown, Carmel attorney,  

board ,ember, College Mentors for Kids

Don’t say you’re too busy. Tony Dungy has 
mentored youth in so many ways. I’ll bet he 
is busier than most of us. You make time on 
your schedule for everyone else; schedule time 
for yourself to reach out and something that 
makes a real difference - in a young person’s 
life, and yours. 

“Remember that mentor leadership is 
all about serving. Jesus said, “For even the Son of Man 
came not to be served but to serve others and to give 

his life as a ransom for many” (Mark 10:45).”  
-Tony Dungy, The Mentor Leader: Secrets to  

Building People and Teams That Win Consistently

Some of the most successful people on earth have often said, 
despite all of their victories in business, “There is still some-
thing missing in my life.” Maybe the answer is right here. 

Think of the people who inspired you. Now it’s your turn. 
Give a gift that will change a life. Maybe even yours.

Jon Quick is president of the Carmel-based marketing and public relations firm, Q 
Public Relations and Marketing. You may reach him at Jon@QPRMarketing.com.

Commentary

Give the gift of mentorship

Jon Quick

Ray’s Holiday 
Recycling Tips:

• Bundle and breakdown cardboard boxes
•  Recycle catalogs and magazines at local drop off sites or in your curb-

side recycling program
•  Research Christmas tree recycling programs in your community to find 

out where you can drop them off
• Use newspaper and old gift bags for wrapping presents

DECEMBER
22

NORMAL PICKUP

DECEMBER
29

NORMAL PICKUP

DECEMBER
23

NORMAL PICKUP

DECEMBER
30

NORMAL PICKUP

DECEMBER
24

NORMAL PICKUP

JANUARY
31

NORMAL PICKUP

DECEMBER
25

NO PICKUP

JANUARY
1

NO PICKUP

DECEMBER
26

1 DAY DELAY

JANUARY
2

1 DAY DELAY

DECEMBER
27

1 DAY DELAY

JANUARY
3

1 DAY DELAY

HappyHolidays!

3925 River Crossing Pkwy, Suite 300  |  Indianapolis, IN 46240  |  317.472.2200 / 800.469.7206  |  somersetcpas.com

Somerset CPAs and Advisors provides more than just traditional CPA services.  We offer a 
broad range of capabilities and services that address the diverse needs of each of our clients.  
With years of experience, formal training, industry-specific knowledge and dedication, we 
are able to provide personalized solutions for you based on a solid understanding of your 
business and the issues unique to your industry.

Somerset’s expertise covers a variety of industries, including:

Any firm can give you an opinion.
We will give you a partner.

AN INDEPENDENT MEMBER OF

ALLIANCE USA

find us on...

Visit us online at somersetcpas.com to learn more about our people and how we can help  
you achieve and surpass your financial goals.

entrepreneurial
health care
manufacturing & distribution
not-for-profit
real estate

agribusiness
architecture & engineering
construction
dealerships
dental
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We’ll get the job done. Fast!

directdeliveryinc.netSchedule online. Save money 
on your next delivery!

Direct Delivery isn’t the new delivery company on the block. We’ve 
been around for decades, delivering materials of all sizes on time and 
on budget. Let’s face it, when you need something delivered, you just 
want to make the call with confidence that your shipment is as good as 
delivered. Well, you’re at the right place.

Direct Delivery is the answer for your shipping needs. In fact, you’ll 
find that we are a reliable and responsible company that is always will-
ing to work with you regardless of your needs. Not only do we take our 
business serious, we take our role in the business community serious 
as well. Welcome to our site, feel free to browse it or if you just need a 
delivery contact us and make it a Direct Delivery.

“We have used Direct Delivery for a number of years and have developed a 
strong relationship with them. Like us, they are locally owned and though 
we know there are other companies we could use, we know that the owner, 
Greg Mertz is always a phone call away, and we take great comfort in 
that...” - RJ Pile, Indianapolis

Direct Delivery
PH: 317.353.1111 TF: 1.888.446.7087
email - gmertz@directdeliveryinc.net

Address:
1633 Howard St. 

Indianapolis, IN 46221

316 S Range Line Rd, Downtown Carmel
Hours 9-6 M-F and 10-3 Sat. Call anytime.

317-867-0900
www.CTCarmel.com

info@ctcarmel.com

Need I/T
support?

Call on us at any time
for services including:

Hardware & Software Troubleshooting
Internet/Email Setup and Assistance
Networking & Servers
Application Setup and Support
Regular Computer Maintenance
Backup & Disaster Recovery
Virus Protection & Removal
Internet Security Troubleshooting
Remote Access & Diagnostics
Service Plans & General Consulting
PC & Mac Sales

PROFESSIONAL QUALITY I/T
SERVICES AT COMPETITIVE RATES!

Help is just around the corner.

Businesses around the world depend on

Computer Troubleshooters.
We’re the “computer experts”...

the people to call when your computer breaks down, when 
your machine or software needs to be upgraded, when 
viruses attack or even when you’re about to throw your 

computer out the window.

317-867-0900
Computer Troubleshooters

Call us for a
No-Cost I/T audit
for your business

Earlier this month the President made a bi-
partisan statement to Tom Wheeler and the 
Federal Communications Commission, ask-
ing for consumer broadband ser-
vice to be reclassified under Title 
II of the Telecommunications act. 
In plain English, Internet service 
providers (ISPs) would not be al-
lowed to block paying users from 
accessing legal web content, throt-
tle (speed up or slow down) web 
access, or allow paid prioritization 
(fast lanes and slow lanes based on 
additional fees).

Texas Sen. Ted Cruz replied to 
the President’s request via Twitter: 
“’Net Neutrality’ is Obamacare for 
the Internet; the Internet should not operate at 
the speed of government.”

It would seem Sen. Cruz either does not 
understand the concept of Net Neutrality, 
or he merely wanted to mislead his constitu-
ents with negative rhetoric. Perhaps Sen. Cruz 
would not have put his foot into his mouth had 
he not previously received campaign funds 
from a major telecom company.

The notion of Net Neutrality is not new. In 

eric ellis

What’s the deal with Net Neutrality?

To reach 4,024 Carmel businesses,  
call Dennis O’Malia at 370.0749

fact, we had a similar issue in the 1800s where-
in non-neutral telegraph operators would di-
rect calls in accordance with a biased profit 

agenda. After the Pacific Telegraph 
Act of 1860, operators lawfully had 
to direct calls objectively, in the 
order they were received. Today, 
we’re facing the same issue. Except, 
instead of telephone operators, us-
ers are at the mercy of their ISPs.

Net Neutrality seeks to keep 
telecom companies from monop-
olizing Internet access and allows 
for all data to be equally accessible 
in a thriving, free market. Howev-
er, some fear that any sort of gov-
ernment regulation could hinder 

economic or technological growth enabled by 
the Internet. While there are compelling argu-
ments on both sides of this debate (and many 
unintelligible ones as well), we want to know 
your how you weigh in on this. How might 
this topic affect local businesses? Send us your 
thoughts at info@businessleader.bz. 

Eric is the managing editor of the Carmel Business Leader. 
Write him at eric@youarecurrent.com
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What is The Hub?
Essentially yoga and cycling training. We do yoga, pilates 
BioCored and aerial yoga. We’ve been open just about a 
year. We have classes as well as personal training. We have 
package discounts or you can drop in on a 
class any time. You can buy memberships -- 
monthly unlimited packages or sets of class-
es. It depends on clients’ schedules.

What do you specifically do?
I’m a Level One USA Cycling-certified coach 
-- there are only two in the state. I coach young athletes of 
all makes and models, as well as weekend warriors and those 
trying to get to national podiums. My partner (Wendy) does 
exercise physiology and cardiac rehab, and she is a yoga 
teacher.

How did you get started?
Wendy and I have a business, ProMotion Fitness, where we 
do corporate wellness and fitness. We go into clients’ places 
of business and run their program for them and work with 
their employees on fitness goals. We’ve been doing this for 20 
years. As the coaching business grew, we found ourselves at 
a place where people were looking for somewhere to go out-
side of work, so we knew it was time to open our own com-
mercial space. It’s earthy and unpretentious, but it’s a hub 
for corporate clients, my coaching clients and new clients to 
come and gather. 

Who are your clients?
Most of our clientele on the yoga side are 30 to 60-years-
old. On the cycling side, they are probably 15 to 65. Lots of 

people come in here if they are experiencing any injuries, as 
it’s good cardio exercise. We try not to cater to any demo-
graphic -- we have something for everybody. If you’re inter-
ested in yoga classes, we have some where you move slowly 

or we have classes that are rigorous and you 
work up a sweat. One of my clients is a bank 
president whose goals are to be able to ride 
with the weekend warriors to a breakfast spot 
without falling behind. It is very individualized. 
I don’t do any remote or online coaching, as I 

want to be able to ride with an interaction with clients on a 
personal basis.

How is The Hub different from other fitness options?
First, we take a real personal interest in all our clients or ath-
letes. We don’t try to slide people into a box. We meet them 
where they are and work with them to determine what’s best 
for them, where they want to go and what they might need. 
We often hear from people that they can’t do yoga because 
they’re not flexible enough. One of our most frequent clients 
started doing yoga in a chair because she couldn’t get up and 
down from the floor. She now comes in two or three times a 
week. We love working through that sort of thing. I coach a 
half dozen junior cyclists, and I like to expose them to a num-
ber of different cycling disciplines -- even beyond competi-
tive cycling -- while they’re young. 

How do you personalize a workout in a cycling class?
With our training system. We have classes, but we’re really 
reinforcing the concept of individual training rather than a 
competitive environment day in and day out. Our system al-

lows everyone to work at their own power zones. We can 
have a national-caliber athlete with a lady new to cycling and 
everyone is working in their own training zone. As long as 
they’re in the zone, they’re doing the workout properly. Our 
system does that well. It is time based instead of speed and 
distanced based. No one falls behind or gets ahead.

What are these different types of yoga?
BioCored is kind of like TRX on steroids. In TRX, you use 
straps to exercise -- you’re suspended and you hold yourself 
up. Our straps are bungees, so they’re not fixed. We employ 
bosu balls as well. We incorporate balance and vision into 
the core conditioning classes we do. We get really deep and 
specific with the core muscles we’re after.
We offer BioCored in classes and individual one-on-one 
therapeutic modes where we deal with specific issues, like 
hips, knees, shoulders or the lower back. We try to find a 
reason for misalignments and work to strengthen the core. 
In aerial yoga, we use aerial silks and gravity to get the body 
to do things in a way that it doesn’t do on its own, because 
gravity is helping you. For instance, you can take the pigeon 
pose deeper, because gravity helps.

What do you like best about your job?
Cycling has been a passion of mine for decades and I get to 
share that passion with others. 

Do you or someone you know have an interesting job? Or is there an occupa-
tion you would like to know a little more about? Send your story ideas to lcban-
dym@yahoo.com and we might feature you in an upcoming issue of The Carmel 
Business Leader.

Business Profile

John Singleton and Wendy Cooper at The Hub in Carmel.

Name: John Singleton
Title: Co-Owner

Business: The Hub

What’s all the hubbub?
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12955 Old Meridian St, Ste 103
Carmel, IN 46032

317.844.6629
www.us605.alphagraphics.com

It’s that time of year again
for you to show your appreciation to your
customers, families and friends.  Make sure
your holiday messages say exactly what you
want with custom greeting cards, calendars,
promotional products and more from 
AlphaGraphics Carmel.  

CARMEL

AG Carmel would like to say THANK YOU to everyone who participated 
in our Pets Healing Vets Campaign! Learn more by visiting:
us605.alphagraphics.com/AG_PetsHealingVets

$99 Customer Installation Charge. 36-Month Monitoring Agreement required at $36.99 per month ($1,331.64), 24-Month Monitoring Agreement required at $36.99 ($887.76) 
for California, including Quality Service Plan (QSP). Form of payment must be by credit card or electronic charge to your checking or savings account. Offer applies to 
homeowners only. Local permit fees may be required. Satisfactory credit history required. Certain restrictions may apply. Offer valid for new ADT Authorized Premier Provider 
customers only and not on purchases from ADT LLC. Other rate plans available. Cannot be combined with any other offer. Licenses: AL-15-1104, AK-35221, AZ-ROC217517, 
AR-2008-0014, CA-ACO6320, CT-ELC.0193944-L5, DE-07-212, FL-EC13003427, DC-602513000006, GA-LVA205395, HI-CT30946, ID-ELE-SC-39312, IL-127.001042, IN-
City of Indianapolis: LAC-000156, IA-AC-0036, KY-City of Louisville: 483, LA-F1082, LA-F1914, LA-F1915, ME-LM50017382, MD-107-1626, MA-1355C, MI-3601205773, 
MN-TS01807, MS-15007958, MO-City of St. Louis: CC354, St. Louis County: 89767, MT-247, NE-14451, NV-68518, City of Las Vegas: 3000002944, NJ-34BF00021800, 
NM-353366, NY-Licensed by the N.Y.S. Dept. of State UID#12000286189, #12000286451, NC-1622-CSA, OH-53891446, City of Cincinnati: AC86, OK-1048, OR-170997, 
Pennsylvania Home Improvement Contractor Registration Number: PA22999, RI-3582, SC-BAC5630, SD-1025-7001-ET, TN-C1520, TX-B13734, ACR-3492, UT-6422596-
6501, VT-ES-2382, VA-115120, WA-602588694/PROTEYH934RS, WV-042433, WI-City of Milwaukee: PAS-0002640, WY-LV-G-21499. 3750 Priority Way South Dr. Suite 200 
Indianapolis, IN 46240 ©2014 Defender Security  BL

FREE
Home Security System
$850 value

at NO COST to you for parts and activation with only a $99 
Customer Installation Charge and the purchase of monthly 

alarm monitoring services. Terms and conditions below.

1-866-975-9577 
WE’RE AVAILABLE 24/7. CALL NOW, TOLL FREE:

Act Now  
and Receive a FREE

$129 Value! To take advantage of this 
promotion, you must call no later than 30 days 
from publication date. Not valid with any other 
offers or discounts. Must redeem this coupon 
at time of install.

Wireless Remote Control

Act Now  
and Receive FREE

To take advantage of this promotion, you must call no 
later than 30 days from publication date. Not valid with 
any other offers or discounts. Must redeem this coupon 
at time of install.

Fire and Emergency 
Panic Alert

Your new state-of-the-art System includes:
Easy-to-use touch keypad 
Respond to any emergency with the press of a button

ADT®-monitored control panels with battery backup   
Feel safe, even in a power outage

ADT-monitored sensors on front and back doors
Help protect the two most vulnerable entry points to   
your home 

Business Management

If your profits depend on customer satisfac-
tion, you know how important each employ-
ee’s interactions with customers can be. Every 
time you take an order, 
deliver an item, or re-
spond to a complaint, 
your company’s repu-
tation is on the line. So 
what can you do to en-
sure your employees 
delight your custom-
ers?

The answer lies 
in the “service profit 
chain model.” Basically, 
it goes like this: when 
employees are satisfied 
with their managers and jobs, they are better 
representatives of your organization. They’re 
also more loyal to you. Their actions prompt 
your customers to rate your services as valu-
able. When customers think you add value, 
they come back. And that improves your prof-
itability.

Studies confirm two main reasons for this 
relationship. First, when employees are satis-
fied with their jobs, they are more likely in a 
good mood at work. So it is easier for them be 
friendly and helpful. Second, satisfied employ-
ees are less likely to quit their jobs. Your work-
force is more experienced and knowledgeable, 
serving your customers better.

Wegmans Food Markets has taken this to 
heart. Their motto: “Employees first, custom-
ers second.” This east coast grocery chain, with 
about 33,000 employees, goes out of its way to 
ensure their workers feel welcomed and val-
ued. The result? Their industry’s highest marks 
for customer loyalty, coupled with lowest lev-
els of employee turnover.

So how do you build employee satisfaction? 
We’ll talk more about each of these compo-
nents in upcoming columns, but here’s a mas-
ter list:

1. Treat employees fairly. Organizations that 
support the well-being of their workers 
enjoy higher levels of loyalty in return.

2. Make sure employees know the whole or-
ganization and their role in it. This helps 
workers identify with the organization. It 
is hard to feel part of a company you don’t 
fully understand.

3. Involve employees in decision making. 
Even if you can’t act on all employee sug-
gestions, asking for and listening to them 
is an important first step.

Employees are your front line for customer 
service. The happier they are, the better they 
treat customers … and the more loyal your 
customers are to you.

Reference: W. C. Tsai & Y. M. Huang. Mechanisms linking 
employee affective delivery and customer behavioral inten-
tions. Journal of Applied Psychology, 87, 1001-1008.

Carolyn  
Goerner

Job satisfaction, 
customer service

Quote of tHe montH

“There are no secrets to 
success. It is the result of 
preparation, hard work 

and learning from failure.”
– Colin Powell
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 Dec. 2 – A 12 Last Minute 
Tips to Drive End of Year 
Success event will be held 
at the East Building of the 
Monon Center at 1235 
Central Park Drive East in 
Carmel from 4 to 6 p.m. to 
help business leaders get 
the most out of the holiday 
season. Tips for ending the 
year on a high note include 
setting goals and a plan to 
achieve those goals. For 
more information call 569-
1396 or visit www.round-
peg.biz/seminars/. 

Dec. 4 – There will be 
a ribbon cutting and 
grand opening cer-
emony for chamber 
member Bickford of 
Carmel as they open a 
new Assisted Living & 
Memory Care Commu-
nity on Thursday, Dec. 
4 from 4 to 7 p.m. The 
ribbon cutting itself 
will take place at 4 p.m. 
followed by a holiday 
buffet, fun and fellow-
ship. For more informa-
tion call 813-3232. 

Dec. 10 – Each month professionals (business 
owners and business developers) and fans of 
TED talks will converge with thought leaders at 
Sparks. The event will take place at the Moon 
Dog Tavern at 4825 East 96th St. in Indianapolis, 
46240. The program boasts new ways of think-
ing in the areas of personal and business de-
velopment, marketing, technology, motivation 
and inspiration. Inspired by TED talks, the cre-
ator of Sparks, Chris Reed, wanted to create this 
monthly event where business people converge 
to be inspired and motivated by those selected 
by Sparks Sponsors. The goal of this event is to 
bring talks that inspire and motivate innovative 
thinking and personal and professional growth. 
For more information call 218-7990.

Dec. 12 – The chamber is hold-
ing a Legislative Breakfast with 
Kevin Brinegar, President and 
CEO of the Indiana Chamber, 
as he presents a preview of the 
2015 legislative session. The 
event will be held at the Man-
sion at Oak Hill at 5801 East 
116th St. in Carmel from 7:30 to 
9 a.m. Reservations are required 
and can be made online or by 
calling 846-1049. All Chamber 
members and non-members are 
invited to attend for $15 or $20, 
respectively. For more informa-
tion, visit carmelchamber.com. 

Dec. 14 – A Holly Jolly Jam-
boree will be held at the Cool 
Creek Park & Nature Center at 
2000 East 151st St. in Carmel 
from 2 to 4 p.m. Both Mrs. Claus 
and Santa Claus will be avail-
able for pictures throughout 
the program. Jingle John of Silly 
Safaris will be presenting his 
Animals of the North Pole pro-
gram which will include several 
cold-weather animals, including 
a reindeer. Crafts and cookies 
will also be provided. Admission 
is free for everyone. For more in-
formation, call 770-4400

Carmel CHamBer eventS

By Mark Ambrogi
After being laid off from her job of 28 years at an insurance 

company nearly a year ago, Sherry Kancs contemplated her 
next move with her recently retired friend Dace Abeltins.

“We talked about what we wanted to do when we grew up,” 
said the 56-year-old Kancs with a laugh. “We both always want-
ed to open a boutique or resale store. So we did.”

The women, friends for nearly 20 years, recently opened Peb-
bles to Pearls Boutique, a store with vintage items, in Westfield 
on 108 E. Main St. The store had its official grand opening with 
a ribbon-cutting ceremony Oct. 25. 

“Dace has done an excellent job with the staging of the 

room,” said Kancs, a Carmel resident. “We are a store full of 
very unique vintage and antique items, some retro. Our prod-
ucts change quite a bit. Most of the items are ours that we’ve 
shopped for and brought, but we have a few consignment items 
now.”

The store had a soft opening during the Grand Junction Der-
by and Street Festival on Oct. 4.

While Kancs has not worked in retail before, Abeltins has 
30-plus years of experience. Abeltins, 66, started worked for 
L.S. Ayres (now Macy’s) in high school. She also worked for 
now-defunct Block’s in Indianapolis and some smaller shops in 
Indiana. She also worked for Bloomingdale’s in New York for 

a few years. She was working for the Indiana Supreme Court 
when she retired.

   “I was looking for something to reinvent myself and this 
came along and it’s been wonderful,” said Abeltins, who lives 
in downtown Indianapolis. “I think Westfield is a very up-and-
coming area.”

   Kancs is optimistic, too.
“We know it’s growing so it’s going to be very successful, I 

think,” Kancs said. “So I think we’re in good shape.”
  Westfield City Council President Jim Ake, who helped with 

the ribbon-cutting ceremony, said the boutique is a welcome 
addition to the downtown district.

(From left) Sherry Kancs and Dace Abeltins have opened Pebbles to Pearls Boutique in Westfield.

New Business

Vintage merchandise for fresh enterprise
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■ SurPrISING COSTS OF CHIlD-rEArING
Sure, kids are expensive (and many sources cite expenditures of over $200,000 by 
the time a child reaches age 18), but some families are experiencing an expense 
they might not have considered. Children with food allergies can increase gro-
cery expenditures. Items like almond milk, dairy-free cheese or gluten-free bread 
can be more expensive than traditional grocery items, making it difficult for low-
income families or larger families with more mouths to feed. – CNN Money

■ rECESSION TAx STIll IN PlAY?
Though many are claiming the recession is over, businesses and residents across 
the United States are still playing “temporary” taxes that helped to refill public 
coffers. Fourteen states (excluding Indiana) and Washington, D.C., imposed tem-
porary tax measures between 2008 and 2011 and many of those are still around 
today. – CNN Money

■ FIVE rECurrING BuDGET kIllErS
1. Coffee
2. Cable 
3. Subscriptions
4. Memberships
5. Alcohol 
– Credit.com

■ CAN EDuCATION rEAllY BOOST INCOME?
Dr. LaVaughn M. Henry of the Federal Reserve Bank of Cleveland says his up-
bringing in a strong household that emphasized education helped influence 
his perspective as an economist. According to Henry, “Consumers are on a more 
solid financial footing than before the financial crisis,” but he also reminds, “We’re 
talking about averages. And averages mask a lot of variations.” Henry says that ac-
cess to education will lead to access of opportunities. – FOXBusiness.com

■ TIPS FOr jOB HuNTING ON SOCIAl MEDIA
New generations entering the job market are more likely to be users of social 
media, and many of them are using social media outlets for job hunting as well. 
Experts advise researching companies and their presences on social media in or-
der to tailor your resume and cover letter to suit their parameters. Other ways to 
improve your own personal online presence are to start and maintain a profes-
sional blog, setting up a professional Twitter account, or pursuing other, more 
specialized social networking sites like Academics, Pinterest, or Instagram. – FOX-
Business.com

■ MINErS DIGGING FOr NEW jOBS
Appalachian coal jobs are becoming scarcer and scarcer these days and former 
miners are looking to federal programs to help them find new careers. Many ex-
miners are taking advantage of free classes and learning other technical skills in 
HVAC, mechanics and truck driving industries. Though the programs are well-
attended, they only help a fraction of thousands of workers laid off in Kentucky, 
West Virginia and Virginia. – Associated Press

■ BACk-TO-SCHOOl SAlES TEllING FOr HOlIDAYS?
Generally speaking, back-to-school sales can help retailers figure out how con-
sumers might spend during the holiday season, according to Kathy Grannis, 
senior director of media relations for the National Retail Foundation. “Having 
a clear sense of what consumers are looking for, whether it’s more coupons, on-
line shopping or promotions … retailers are going to adapt.” Grannis also says 
there’s been an increase in spending on tech, but that doesn’t mean the spend-
ing is only discretionary. – FOXBusiness.com

■ STArBuCkS GOES MOBIlE
Starbucks Corporation’s new mobile order and pay functions (which are sup-
posed to be unveiled in the first half of the 2015 fiscal year) are predicted to 
change the way customers interact with retail stores. Wedbush Securities analyst 
Nick Setyan says, “We’re literally going to be able to select what we want before 
walking into a SBUX store, pay via our mobile devices, walk in and just pick it up 
without waiting in that 10 minute line at 8 a.m.” – Benzinga

Finance Dispatches›

By Zach Manges
This year Carmel-based KLI Corp 

and its famous throat spray, Enter-
tainer’s Secret, are celebrating 30 years 
of keeping singers and orators alike crisp 
and clear.

Originally going by the name Moi-Stir 
10, the product resulted from a joint ef-
fort in 1984 between KLI Corp of Carmel 
and Nashville otolaryngologist Dr. Rich-
ard Quisling.  Many patients of the ear-
nose-throat specialist were performers 
who had lost their voices while in town 
to record.  A need was presented for a 
moisturizer lubricant without anesthet-
ic or alcohol, and what would eventually 
be known as Entertainer’s Secret was the 
answer.  Of course, the utility of the ven-
erable spray extends beyond rock stars.

“It’s designed for anyone with voice 
problems,” KLI Corp president Gordon 
Schmitz said.  

“While it’s kind of heady to talk in 
terms of celebrities, there are many more 
who just get hoarse- the preachers, the 
teachers, and all of us who talk.  Far more 
customers have need for the product in regu-
lar jobs.”

A deceptively small operation, KLI Corp primar-
ily distributes the tuxedo-emblazoned bottle to the 

shelves of music stores and pharmacies, though 
it can also be acquired online.  It has a reach 
around the globe whenever its loyal patrons re-
quire, particularly for performers on the road 
with a sudden case of a scratchy larynx, but 
KLI hopes its neighbors at home will think of 
them as well.

“Even though our product name is En-
tertainer’s Secret, we want that secret to get 

out in this community,” operations manager 
Betty Miller said.  “It’s non-medicinal, so a 
prescription isn’t needed.  A lot of other 
products have numbing or drying agents, 
which isn’t good for people who value their 
voices.”

That effect is appreciated by just about 
everyone who tries a spritz.  The Piano 
Man himself, Billy Joel, is the most vocal 
of the company’s supporters, as he open-
ly endorses the product during concerts 
and keeps a bottle handy on his keyboard.  
Other big-name customers have includ-
ed Cyndi Lauper, Katy Perry, and Brooke 
Shields.

“We’ve had American Idol or The Voice 
contestants call us because they need it 

overnight with their performance schedules,” 
Miller said.  “Whether you’re a Billy Joel, a local 
choir member, or a third-grade teacher, we’re always 
delighted to be of service.”

The ‘Secret’ is out: 
How one Carmel business has catered 

to the rich and famous for 30 years

News

Patrick J. Kiely, who has led the Indiana 
Manufacturers Association (IMA) to 
protect business environment for its 1,400 
members, has announced his retirement as 
President and CEO, effective July 1, 2015. 
Kiely, who has led IMA since 1991, has 
had a significant impact on representing 
manufacturers’ interests at the Indiana 
Statehouse and the U.S. Congress. A 
former state representative and youngest 
chair of the House Ways & Means Committee, Kiely 
directed the IMA to many accomplishments during 

his tenure in the area of taxes, budget, infrastructure 
and logistics, healthcare, immigration, and 
environmental policy, among others. “It has 
been a distinct honor to work alongside the 
IMA board and member companies over 
the last 23 years to protect the interests 
of a group that accounts for the largest 
percentage of gross domestic product in 
Indiana,” Kiely said. “I wanted to retire at a 
time when the organization was in a good 

place and to set it up for success in the future.”

Carmel Road Racing Group staged the inaugural 
Bedford Half Marathon in Bedford, Ind. last month 
with much support from the town of 14,000. 
There were over 1,000 participants and volunteers 
participating.  The event kicked off a health and 
wellness initiative in the town offering a corporate 

and school challenge within the event. At the post-
event press conference last week, Carmel Road 
Racing Group was given a proclamation and Nov. 13 
was announced as Chris Galloway and Todd Oliver 
Day in Bedford for their development, promotion 
and execution of the inaugural half marathon.

Carmel group stages Bedford Half Marathon

Indiana Manufacturers Association President  
& CEO Patrick j. kiely to retire after 23 years

Kiely
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aBout edwin

•	 The name Edwin, billed as the world’s first interactive 
duck, comes from MacBeth’s middle name.

•	 “The authors for our stories called after we changed 
names and said Edwin is so brilliant because with 
education you win,” Inmon said. “I was like what? Oh, 
yeah.”

•	 Inmon said the original working name for the duck 
was Clarence.

•	 “It didn’t work and it would have caused us legal is-
sues with the copyright,” Inmon said. “I like Edwin 
much better.”

•	 There is a animated TV show called “Clarence” on Car-
toon Network.

By Mark Ambrogi
Edwin the Duck aims to be a parent’s as well as a child’s best 

friend, entertaining and educating at the same time.
The rubber duck, the brainchild of Carmel’s pi lab, provides 

support in many different forms from bath time to bed time.
“What we’ve set out to do is to create the world’s smartest 

toy and a toy that doesn’t get boring in an hour, in a week, in a 
month or in a year,” Don Inmon said. “It’s updated every month 
with new stories, new lullabies, adventure games and educa-
tional applications. From our perspective, it’s a tool for a par-
ent to help them with their kids.”

Edwin the Duck, with help from a mobile app, can assist with 
lullabies, story times, serve as a night light and even measure 
the temperature of bathwater. Edwin can float in bathwater 
with his waterproof speaker.

“One of the toughest things any parent has is to get the kid to 
go to sleep,” said Inmon, who has three children. “This is to help 
with that along with teaching him how to read, how to write, 
how to spell at accelerated rate. But utilizing a nostalgic rub-
ber ducky with the latest technology with the latest applications 
through tablets or phones.”

The website is Edwintheduck.com. The pi Lab, which has an 
office on 252 Main Street in Carmel, is made of co-founders 
Inmon (president) and Matt MacBeth (CEO).  Amy Unger has 
joined as the director of marketing. Inmon, MacBeth and Un-
ger worked together at Klipsch so Inmon said they have audio 
background. Alicia Thorson serves as the director of education. 

“When they touch the story. Edwin is going to react,” Inmon 
said. “If there is lightning or thunder, the duck is going to make 
that sound. 

The duck can also take a temperature by aiming it at the per-
son’s head, Inmon said.

The duck is available on kickstarter.com, which Inmon said is 

a great way to get exposure for the product in addition to rais-
ing more money for the start-up. 

Edwin the Duck can be pre-ordered for $50 on kickstarter.
com, a crowd-funding site. That cost is for the first 200 people, 
then it gradually climbs up to a peak of $69 at kickstarter.

“We have a goal of raising $85,000,” Inmon said. “The way 
kickstarter works, you have to hit that goal to get that money. 
We did it not just to get money but to get exposure with the 
brand. We are in talks with Apple and others to launch early 
next year.”

With the purchase of Edwin the Duck, you get the app with 
a story and a lullaby. Every month there will be an opportuni-
ty to buy a new story, lullaby or educational too, Inmon said.

“We’re going to be producing hundreds of thousands (of 
ducks),” Inmon said. “The production (in China) is in progress.”

MacBeth moved to China for four months to oversee the 

production.
Inmon said children are normally using appcessories for 30 

days. They hope Edwin’s appeal will be much longer.
“We’re trying to get something that becomes a best friend,” 

Inmon said.
The idea was formed between Inmon and MacBeth while 

they were observing things at the Hong Kong electronics show 
a year ago.

“Everyone we talked to about this, it made them smile, that’s 
cool or different,” Inmon said. “Apple said that’s really cool. We 
went out and raised money. It’s almost a year ago and we now 
have a physical product.”

Inmon said the age group ranges for the educational toy from 
infant to nine years old.

“We have a teen element that is interested more from the 
floating bluetooth speaker side,” Inmon said. “We took it to a 
pool party and threw it in and that’s all anyone wanted to talk 
about. It plays music rather well.”

Authors are on staff writing stories for Edwin, starting when 
he was a baby duck. The stories center on Edwin gaining confi-
dence and learning how to deal with tough situations. The sto-
ries are narrated or the parent or the child can read.

Demonstrations of Edwin can be found on Edwintheduck.
com and kickstarter.com. Inmon’s 8-year-old son Finn serves 
as the pitchman for the product.

Unger said her 10-year-old so Steven constantly sings the 
bath time song, “Squishy Squishy Squashy.”

“It’s almost so childlike, it’s cool,” Unger said. “It’s that kind 
of retro thing.”

Inmon said the pi lab team views Edwin as the toy that nev-
er gets old.

“We don’t even know what it’s going to do in a year,” he said. 
“It’s going to continue to grow.”

News

Edwin the Duck: 
A lot of support
Edwin the Duck: 
A lot of support

From left) Amy Unger, Matt MacBeth and Don Inman in their Carmel office. (Photo by Mark Ambrogi)

Edwin the Duck: 
A lot of support
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■ EArlY MONEY MAY NOT 
EquAl SuCCESS
According to CEO and Co-Founder 
of VMR Products, Jan Verleur, start-
up funding nowadays is like politics: 
“…an unending horse race, with the 
more capital you raise an indication 
of how successful you’re supposed to 
be.” While capital for startups is cer-
tainly desirable, the problems with 
getting funding from a third party 
are abundant. Firstly, you’re going to 
lose equity. Secondly, you’re going to 
lose control. Thirdly, you’re going to 
scale too soon. And lastly, your busi-
ness’s culture will suffer. – Entrepre-
neur.com

■ BEING “OuT OF OFFICE”  
CANCElS CHANCES
Some jobs require a great deal of 
travelling and according to Grant Car-
done, International Sales Expert and 
Contributor at Entrepreneur, auto-
mated “out of office” replies serve to 
only cancel opportunities. Especially 
for entrepreneurs, Cardone argues, 
being available and connected is cru-
cial to business. He writes, “Successful 
entrepreneurs know they aren’t really 
‘out of the office.’ They are constant-
ly thinking about their customers 
and what they want to create next. 
They’re always plugged in anywhere 
they go. You want to grow your busi-
ness? Be accessible – even when 
you’re not.” – Entrepreneur.com

■ WOMEN BuIlDING BIGGEr 
BuSINESSES 
According to French bank BNP Pa-
ribas and consultancy firm Scorpio 
Partnership surveyed more than 
2,500 entrepreneurs from all over 
the globe worth at least $2 million 
(with an average respondent worth 
more than $7 million). The survey 
showed that the average female en-
trepreneur launches 4.9 companies 
and men launch only 4.3 – women 
also reported higher average annu-
al sales of $9.1 million to the men’s 
$8.4 million. – CNN Money

Entrepreneurship›

Golf cart showroom opens  
today on Michigan Road

Pit Pro Custom Carts is at 9850 N. Michigan Rd. in Carmel. 

By Sophie Pappas
The owners of Pit Pro Custom Carts are hoping Carmel 

and Zionsville residents ‘rev’ their engines and head over 
to their new business at 9850 N. Michigan Rd.   

“Pit Pro Custom Carts has a 15 year history of building 
specialty golf carts for the racing community” said Mike 
Nelson, who owns Pit Pro with his wife Pau Nelson. “With 
our new showroom we have the vision of providing high 
quality golf carts and neighborhood vehicles featuring the 
most iconic brands in motorsports. We are the only li-
censed golf cart dealer of Ford Motor Company and Shel-
by American in the state of Indiana.”

At Pit Pro customers can rent or purchase golf carts for 
community events, school events, sporting events, wed-
dings, and parades. 

More and more towns are making golf carts street legal 
and residential communities are now using them as an al-
ternate way of transportation. 

“We have been residents of Zionsville for a few years 
now, so we love our new location just down the road be-
tween Zionsville and Carmel” said Mike, “We build every-
thing from a 1929 Ford Street Rod and a Shelby 427 Co-
bra, to a 2014 Ford Shelby Mustang GT500.”

Pau, who is a native of Mexico City, Mexico, is a Span-
ish teacher at Traders Point Christian Academy, said she 
is excited for this new business venture.

“My husband has owned businesses before, but this is a 
very great opportunity,” she said.

Pit Pro is hosting its grand opening all day today. For 
more information visit www.pitpro.com.

This is just one of the Ford golf carts that people can rent or purchase. (Submitted photos)

News Business
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Get your card in front of more than 108,133 households in Hamilton County! Call Dennis O’Malia @ 370-0749 for details

Hamilton County Business Contacts

CALL
TODAY!

 FIRM. TONE. TIGHTEN.

Find Your Weight Loss
Package here:
www.fb�tness.com
GET FIT! STAY FIT, FOR LIFE!

Cindy Sams, FULL-BODY FITNESS
(317)250-4848

LOSE WEIGHT NOW...
AND KEEP IT OFF!

3C Plumbing Inc.

- water heaters -
- sump pumps -

- garbage disposals -
- bath & kitchen faucets -

- water softeners -

Cy Clayton
Cadwalader

cy@3CPlumbing.com
317.850.5114

16 years experience
Free home inspection

Guaranteed work/referrals
Lic. # PC1Q701074

REASONABLY PRICED. RESIDENTIAL PLUMBING REPAIRS.

Rodney Stovall
Owner/Operator

10242 Arapahoe Dr., Indianapolis, IN 46235
4548 Allisonville Rd., IN 46205

Commercial-Industrial-Residential
Roo�ng/Siding/Seamless Gutters/Flat Roofs

317-626-6741 Cell
510-443-1615 Fax

stovall23@comcast.net
Aceroo�ngindianapolis.com

“JEFF” OF ALL TRADES
• PLUMBING
• ELECTRICAL
• TILING, CARPENTRY
   & MORE!

317-797-8181
www.jeffofalltrades.net - Insured & Bonded

HANDYMAN
SERVICES, LLC.

TURN YOUR
‘TO DO’ LIST

INTO A
‘TO DONE’ LIST

FREE
ESTIMATES $35 OFF

Any job of $250 or more
“JEFF” OF ALL TRADES

317-797-8181
Coupon must be presented at time of estimate.
Not valid with other offers or prior purchases.

Offer expires 12/31/14.

Family owned - Carmel/West�eld based
2010-2012 Angie’s List Service Award winner
Fully insured - FREE ESTIMATES
Discounts on high quality paints

WALLA INTERIOR PAINTING

• walls
• ceilings
• trim
• drywall repair

wallapainting@gmail.com
317.656.7045

$150 average per room,
2 coats & patching on walls

(317) 645-8373
www.TopShineWindowCleaning.com

Commercial/Residential • Gutter Cleaning • Pressure Washing
Fully Insured • Free Estimates

10% o� Gutter & Window Cleaning
(O�er expires 12-31-14)

8
Servicing:

Carmel, Fishers, Noblesville,
Westfield and Zionsville.

Insured & bonded.

317.846.5554
shepherdins.com

Protect what 
matters most.

Home | Life | Auto | Business

BANKRUPTCY
In most cases, you can protect

your home & car!
Get rid of most debts!

FREE CONSULTATION
Attorney F.A. Skimin | Indianapolis

317.454.8060
We are a Debt Relief Agency. We help people file for relief under the Bankruptcy Code.

Since 1993

848-7634
www.centennialremodelers.com

Insurance Specialist
Storm Damage

ROSE
  ROOFING

ROOFING • SIDING • WINDOWS

Member
Central Indiana

LICENSED
BONDED
INSURED
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www.chromaticsstudio.com
317.847.4071
1233 W. Oak Street, Zionsville IN

Seniors • Children
Families • Wedding

Award winning photographer

BIG ‘D’ PAINTING
Quality & Dependability

Fast & Affordable Firearms Training

www.indianajim.com•317-258-5545

YOUR CHRISTIAN-BASED FULL SERVICE AUCTIONS

$$ CASH BUYER $$
QUALITY BEDROOM FURNITURE & MORE

CONSIGN TO AUCTION DAILY
@ THE AUCTION EVENT X-CHANGE
22690 St. Rd. 19 – Cicero, IN 46034

5 ACRES OF FREE PARKING
Our Website @ www.cwchaudion.com

Email us @ cwchaudion@eliteauction.com
God Bless America • Veterans • Soldiers and their families

AUCTION PHONE (317) 409-6112

CHAUDION FULL TIME/FULL SERVICE AUCTIONEER

Marsha J. Moyer
Certi�ed Natural Health Practitioner
Holistic Health & Wellness Center
14074 Trade Center Dr.,  Suite 129
Fishers, IN 46038 • 317.289.1010

• MICROCURRENT BODY CONTOURING & FACIALS
• HCG (Rx) AND HOMEOPATHIC WEIGHT LOSS
• SOQI FAR INFRA-RED DETOX SPA

Natural Path to Health, LLC

NATURA
L

PAIN-FR
EE

PATCH!

HERE FOR YOU AND YOUR FAMILY
Protect Your Assets

For Your Children and Grandchildren

• Estate Planning & Reviews
• Wills
• Trusts
• Pet Trusts

3501 West�eld Rd, Suite 101 • West�eld IN
(317) 913-2828

info@hoppenrathlaw.com • www.hoppenrathlaw.com

Law O�ce of                 Wesley N. Hoppenrath

Member of the Indiana
and Indianapolis
Bar Associations

• Power of Attorney
• Health Care
   Directives
• Living Wills

www.ductznoblesville.com • 317.773.9831

HANDYMAN SERVICES
CHIP TRAIN REMODELING

KITCHENS • BATHROOMS • BASEMENTS

Licensed • Bonded • Insured
Chip Train 317-258-2650 • chiptrain@msn.com

Remodeling
Carmel and Zionsville

since 1992

5541 MLK Blvd. (Behind Sell it Again Sam)
Anderson IN 46013
765-393-3476
AndersonAuctionGallery.US

Serving Your Local Area & Central Indiana.We Are a Full Service Auction Gallery.
Big or small, our place or yours, we would love to partner with you!

AUCTIONS:
MONDAY NIGHTS

@ 6PM

Climate Controlled Auction Gallery

• Estates
• Real Estate
• Personal Property

• Business Liquidation
• Household Furniture
• Land Auctions

• Farms
• Commercial Properties
• Firearms & Military
• Charity & Benefit Auctions

Commentary

Nonprofit lawyers help seniors in need

Jon Quick

So many of us can relate to this story.  Mom and Dad are 
well into retirement.  They have enjoyed much of it, but as age 
takes over, they begin having difficulty with activities which 
once were simple - making meals, driving a car, handling their 
finances.  Add in complex changes to healthcare from Obam-

acare and new Medicaid rules, and 
many seniors and their families don’t 
know where to turn. 

Not many know there is help avail-
able through the assistance of an elder 
law attorney.  “Elder law attorneys con-
centrate their practice on assisting cli-
ents with the complex issues of aging.  
We address health insurance issues, liv-
ing arrangements, competency, financial 
concerns, and much more.  Elder law at-
torneys serve as resources to assist fami-
lies in finding answers to the questions 
which arise as people age,” says Rebecca 

Geyer, President of the Indiana Chapter of the National Asso-
ciation of Elder Law Attorneys (IN-NAELA), a non-profit asso-
ciation consisting of lawyers who work with older clients, peo-
ple with special needs, and their families in the state of Indiana.

This year has seen many changes affecting Indiana’s seniors, 
especially those on Medicaid.  Over two-thirds of Indiana nurs-
ing home residents receive assistance through Medicaid, and 
thousands more receive Medicaid assistance at home or in as-
sisted living.  In June, Indiana implemented significant changes 
to its Medicaid rules as Indiana became what is known as an 

SSI state.  “NAELA 
led a massive pro 
bono effort to pre-
pare Qualified In-
come Trusts (also known as Miller Trusts) for nursing home 
residents who are now required to have these trusts in place if 
their monthly income exceeds $2,163.  NAELA members can 
provide help and guidance through the sometimes difficult 
challenges of understanding Indiana’s new health care regula-
tions,” Geyer adds.

Targeting Scams Against Seniors
NAELA is also at the forefront of protecting seniors from 

financial abuse.  Too often we read about instances of fraud 
and scams against our elder population.  Seniors are espe-
cially vulnerable to identity theft, phone and internet scams.  
They receive calls from people claiming to be the Social Secu-
rity Administration telling them that they owe, in some cases, 
thousands of dollars in order to continue to get Social Security 
and insurance coverage from the government.  Some scam art-
ists have even figured out ways to make words like “IRS” show 
up on telephone caller ID’s. Geyer continues, “NAELA works 
closely with the Indiana Adult Guardianship office and the At-
torney General’s office to deal with these elder fraud issues.”  

If you or your family are confronting issues of aging, consid-
er seeking help or advice from an elder law attorney.  For more 
information, go to NAELA.org or contact Rebecca Geyer at 
317-973-4555.

Jon Quick is president of the Carmel-based marketing and public relations firm, Q 
Public Relations and Marketing. You may reach him at Jon@QPRMarketing.com.

Seniors are especially vulnerable to identity theft, phone and internet scams. 
They receive calls from people claiming to be the Social Security Administration 

telling them that they owe, in some cases, thousands of dollars in order to continue  
to get Social Security and insurance coverage from the government. 

Geyer
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Life & health insurance
Medical malpractice
Business insurance
Workers compensation
Professional liability

Insuring all of
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