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Looks at  
Local 

Leaders
Each month, the Business Leader focuses on how 

Leadership Hendricks County delivers the skills local 
residents need to provide leadership in our communities.

Generations supporting generations
The ancient Greeks claimed that societies became 

great when people planted trees, knowing they wouldn’t 
be around to sit in the shade those trees would one day 
provide. They understood the importance of improving 
the quality of life for future generations.

It’s a concept Ray and Mary Benson understand on 
several levels. Yes, they’ve planted plenty of trees on 
their farm for others to enjoy, but they’ve also invested 
significant time and money into making Hendricks 
County an even better place to live and work. Mary was 
a member of the 1997 class of Leadership Hendricks 
County, and nearly two decades later, she supports the 
organization’s efforts to educate local leaders. “LHC is 
the vehicle which brings us together as both friends and 
coworkers,” she says. “Our permanent commitment has 
been to strengthen the bonds with all our Hendricks 
County fellow citizens.”

Raised in New England, the Bensons lived and learned 
in sixteen different places before putting down roots 
on a small farm in Camby. They share beliefs in the 
importance of preserving open space, in the value of 
lifelong learning, and in the Yankee precept that citizens 
have a responsibility to speak up. Mary’s participation in 
LHC sharpened her desire to strengthen the community’s 
long-term health, and projects from her class fostered 
the creation of the Hendricks College Network and the 
Hendricks County Parks & Recreation Department.

“The yearlong curriculum of LHC has been designed 
to make the class members familiar with the towns, 
townships, and cultures in which they live, and to teach the 
skills of listening, communication and the development 
of trust,” she explains. “We learned about ourselves, 
the differences among us, and the delicious sharing of 

our respective points of view.” And, with eleven great-
grandchildren, Ray and Mary continue to contribute to 
LHC’s efforts to help other individuals do the same.

Those lessons are already paying off in the next 
generation. Ray and Mary’s daughter-in-law, Starr 
Peterson Benson, is a member of LHC’s 2014 class. “The 
knowledge I gained through LHC enables me to be a 
better citizen in giving back to our community,” Starr says. 
Her parents brought their family to Plainfield in 1976, and 
she “felt it was time to learn more about the county which 
provided me as well as my children with our foundation in 
education and a great place to raise a family.”

LHC offered the ideal opportunity to do just that, the 
Coatesville resident says. “Why would you not want to 
educate yourself on your community, network with other 
professionals, neighbors and friends, learn more about the 
strengths of our county’s economic growth, government 
and not-for-profit organizations which are there to be of 
service to you, your business associates and neighbors?,” 
Starr asks. “I cannot think of a program which enriches 
your life both personally and professionally better than 
LHC.”

If you live or work in Hendricks County and would 
like to learn more about LHC, visit our website at 
leadershiphendrickscounty.org or call Susan Rozzi at  
718-6076. Applications for our 2015 class are available 
on the website and must be submitted no later than 
December 1, 2014.

Leadership Hendricks County is a not-for-profit 
organization whose mission is to seek, prepare, involve 
and sustain leaders from diverse backgrounds to address 
community and countywide changes. Since 1993, 
Leadership Hendricks County has given citizens the 
background and inside information they need to take 
on effective leadership roles in the Hendricks County 
community.  To learn more about Leadership Hendricks 
County visit www.LeadershipHendricksCounty.org. 

Mary Benson LHC 
Class of 1997.

Starr Benson LHC 
Class of 2014.

LHC Class of 1997. Mary is on  
the bottom row on the far left. 

Starr pictured here with her Capstone  
team which is focusing on providing 
access to services for those in need. 

Mary (in blue hat) listens to Doug Whicker  
during Agriculture Day trip to a farm.   
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Have you seen the 
cost of college 
these days? It’s 

unbelievable. 
Recently I’ve had con-

versations with a friend 
on the value of a col-
lege education in today’s 
economy. This topic is an 
important one because 
we both have daughters 
who are seniors in high 
school. 

My buddy, who is educated and very suc-
cessful, believes that the return on invest-
ment isn’t what it may have been years ago. 
He thinks that it would be better to pay a com-
pany to train his daughter in whatever she de-
cides to pursue professionally. I am a huge ad-
vocate of higher education, but I do see his 
point.

Here’s something else I don’t understand. I 
have two degrees, one from Ball State Univer-
sity and one from Kansas State University. Be-
cause of that my daughter is eligible for what 
is called a legacy scholarship. Here’s how it 
shakes out at two different universities: at Ball 
State she is only eligible if I contribute to the 
school’s foundation; at K-State she is eligible 
for a sizable scholarship without any contri-
bution to anything. And I live in Indiana.

I realize that there are many professions 
that in order to be licensed you must have 
a degree, and I also think the campus expe-
rience is worth something. But what about 
those professions that don’t require licens-
neing? Think about it. Could a business take 
some of the brightest young people, train 
them, give them incentive, maybe ownership 
and have a better employee – all while charg-
ing the student for the experience? Perhaps 
my buddy is on to something.

Have a wonderful and safe Thanksgiving!

New design
You will notice that this issue of the Busi-

ness Leader looks a bit different as we have in-
corporated what I believe to be much cleaner 
and more sophisticated design. We are also 
utilizing the cover a bit differently. Instead 
of a dominant cover shot of our cover story 
subject, it has been scaled down a bit – not 
to minimize its importance, though. We just 
thought that as we enter our 10th year of pub-
lishing the Business Leader we’d change it up 
a bit. I hope you like it.

Rick Myers is publisher of the Hendricks County Business 
Leader. E-mail: rick@businessleader.bz

Return investment on
college education?

www.StateBankofLizton.com
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■ RISK ASSESSMENT:  
GAMBLING VS. INVESTING
Market investors may have more in com-
mon with sports gamblers than they think; 
both parties believe (to some extent) that 
they have the ability of foresight. How-
ever, gamblers are still taking the bigger 
risk. Nearly $380 billion American dollars 
are bet annually on all kinds of sports. But 
stocks are around for much longer than 
hours-long sporting spectacles. Even those 
who initially lose money in stocks can make 
their money back in a steadily-improving 
economy; sports betting, however, is gone 
with the flick of a switch. – CNN Money

■ DON’T UPGRADE YOUR PHONE
With the recent announcement of Apple’s 
iPhone 6 and iPhone 6 Plus, countless con-
sumers are already preordering and many 
more will “upgrade” through their provid-
er’s plan when the phones are on the mar-
ket. Those on a budget though, might want 
to hold off on an upgrade, though. Up-
grades can cost from $99 to $399, depend-
ing on the model, or as much as $650 for an 
unsubsidized phone. Or, if you’re looking to 
buy a phone for the first time, consider the 
total costs after the sizeable discount on 
the actual phone – paying only $199 may 
seem like a good deal before you consider 
the hefty monthly payments and fees that 
may soon follow. – Bankrate.com

■ GRANDPARENTS AS CO-SIGNERS?
With more Americans going to college now 
than ever before, more student loans are 
being taken out as well. Since many stu-
dents have little credit, co-signers are often 
needed, but seniors living on fixed incomes 
may not be the best candidates. All other 
options should be considered first: Free 
Application for Federal Student Aid (FAF-
SA), Pell grants and working with the insti-
tution’s financial aid department. There are 
ways out of loans like co-signer release pro-
grams, but the devil is in the details of the 
fine print. – Bankrate.com

■ LIVING WITH DEBT STRESS
A recent Gallup poll reported people with 
larger amounts of student and other debt 
were in poorer health than those without 
it. Nadja Reilly, a psychologist and associate 
director of the Freedman Center for Child 
and Family Development at the Massa-
chusetts School of Professional Psychology 
says, “When we’re talking about stress that 
is prolonged, it can be toxic. It’s constant 
physical and emotional wear and tear.” Be-
ing well-educated and keeping positive 
framing in mind can help keep spirits up 
when paying it off – which is the best way 
to relieve the stress. – U.S. News & World 
Report

Finance Dispatches› From the Publisher›

OPINION
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Yes, we want your letters: 

Readers of the Hendricks County Business Leader are 
encouraged to send letters to the editor as often as 
they wish. The stipulations are that the letter is time-
ly, focused (not more than 200 words) and verifiable. 
Please make sure to provide your complete name 
and daytime and evening telephone contact num-
bers. All letters are subject to editing for brevity, clar-
ity and grammar. Please direct correspondence to 
info@businessleader.bz.

In my parents’ home hangs a photo collage of 
me through the years. It chronicles infancy 
to young adulthood with various friends and 

relatives. One photo stands out to me. It was 
on a vacation trip to southern California with 
another family with two boys a year 
on either side of my age. The three 
of us are standing on the Hollywood 
Walk of Fame and the photo captures 
us in a full-body pose wearing the 
coolest clothes from the mid-1970s. 
The other boys are standing firm and 
wide looking strong and manly. I, on 
the other hand, am hunched over 
with my arms behind my back too 
close to the younger boy. They are 
not smiling, but simmering. I have 
a goofy smile like I was anxious to 
make others like me in a desperate 
demeanor. 

I remember that trip that took place around 
13. Now, perhaps I thought the photo was ac-
tually happening closer and I was trying to 
squeeze in, but now I feel as though it accu-
rately portrays where I was at the time. I had 
needs to be accepted and had feelings of infe-
riority. Nothing more dramatic than typical, 

just wanted to fit in. What strikes me now is 
how my body language telegraphed my inter-
nal feelings.

Recently, I came across one of the most 
popular TED Talks, a website of ideas as pre-

sented by passionate leaders in sem-
inars around the world. Each of the 
talks is recorded for distribution on 
the TED.com website. Social psy-
chologist Amy Cuddy studies the 
effect of body language or nonver-
bal communication and how others 
read it. My hunched-over, hands-
behind-the-back pose indicates my 
feelings probably in relation to these 
two good-looking boys who were 
athletic and fit in with anybody. 
Strangely enough, Cuddy says that 
my body language was probably af-

fecting my own thoughts about myself. In ad-
dition to reflecting, my body language was 
speaking to me as well as the people who are 
lucky enough to see my photo collage.

Her suggestion is that we change our body 
language, which in turn changes our mental 
attitude and makes people like us more and 
helps us get jobs and even better dates. Stand 

in an outstretched position for two minutes 
before some important meeting and you will 
feel and seem different. You’ll look confident.

The most salient point of her talk is the ex-
ample of sprinters. We’ve all watched a dash 
that ends up with the winner excitedly throw-
ing his arms into the air in a “V” for victory 
pose and his chin up in the air pointing to 
the sky in elation. Cuddy says that sprinters 
blind since birth exhibit the same victory pose 
when they win. They copy the same body lan-
guage without ever seeing it.

So next time you are getting ready for a 
big meeting, take two minutes to stand like 
Wonder Woman, feet wide, hands on hips, 
back straight (no golden lasso required) and 
see how your mood changes. Of course, you 
could argue that this is a result of the placebo 
effect and it works because your predisposed 
to thinking it will work, but the result is the 
same, so who cares? 

Gus Pearcy
COLUMNIST

Change body language and change your attitude

Our View›

Gearing up
to give charitably

The holiday season is rapidly ap-
proaching and before you know it 
we’ll be getting earfuls and eyefuls 
of all there is to know about this 
year’s hottest deals, perfect gifts 
for every occasion and other ge-
neric sales propaganda.

For companies big and small, 
the holiday season denotes a shift 
in the workplace. For retailers 
and thrift shops, more sales rev-
enue and moving more product is 
a healthy way to close out the year 
– it’s always nice to end on a high 
note. For the service industry, fall 
is a great time to do preparatory 
landscaping and make energy-ef-
ficient renovations to homes or 
businesses. But another potential 
benefit of holiday tidings is the op-
portunity to give to charitable or-
ganizations. Granted, it’s nice to 
contribute to charity year-round, 
but this time of year puts people in 
the mood for extracurricular gen-
erosity.

Opportunities for businesses 
large and small alike are vast – per-
haps volunteering at a local food 
pantry or soup kitchen would ben-
efit not only the community but the 
business as well. Activities like that 
promote teambuilding and engage 
employees in something they’ll feel 
genuinely good about. 

Sure, companies can make mon-
etary donations to charity, too, but 
it’s more fun to get your hands 
dirty! There are well over 20 food 
pantries in Hendricks County. Go 
to http://www.hccadv.org/Hen-
dricksCountyFoodPantries.pdf 
and check out the list.

If you or your business is in-
volved philanthropically, we want 
to know! Send us your letters and 
events at info@bussinessleader.bz.

Quote of the Month›

The first 
responsibility of a 
leader is to define 

reality. The last is to say 
thank you. In between, 
the leader is a servant.

~ Max de Pree, former CEO and 
boardmember for Herman Miller

OPINION

Humor›
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What’s the best advice you ever 
received? Find a job you enjoy and 
learn as much as you can in order to be 
successful.

Best business decision you ever made:
Deciding to run for Sheriff at the precise 
time that I did.

Worst advice you ever received: 
Not sure what the worst advice I ever 
received but I am sure I received 
some over my career.  I am kind of a 
nonconformist so I did not listen to it.  

In five years… I hope I am still in good 
health and able to enjoy my hobbies, 
family and friends.  

My secret to success... 
I don’t know if there is any secret to 
success.  I just know I have always tried to 
do my best as a police officer and Sheriff.  
I learn something new every day.  I stay 
up on the news throughout the world, 
the U.S., Indiana and locally.  I think we 
need to always know what is happening 
around us.

How Dave did it?

By Gus Pearcy
You won’t meet a more disciplined man than 

Hendricks County Sheriff Dave Galloway. He 
maintains a level of neatness that mirrors his 
commitment to his job and his respect for it. 
Voted Best Hair by his classmates in Leadership 
Hendricks County, Galloway looks like a sheriff 
from a bygone era.

On two walls in his office, from floor to ceil-
ing, at the Hendricks County Sheriff’s Depart-
ment are a collection of official patches from 
law enforcement agencies around Indiana and 
the world. On a shelf above his desk are a small 
collection of police hats including one from 
Scotland Yard. He lives and breathes law en-
forcement. Except for a stint in the U.S. Army, 
Galloway has been an officer of the law all his 
life.

Soon, he will move on to a new career when 
his second term as Sheriff ends Dec. 31. It will 

cap a 44-year career and a long way 
from his beginnings in Montgom-
ery County. 

From Waveland, Ind., the young 
Galloway enjoyed writing and orig-
inally wanted to major in journal-
ism at Indiana State University. 
But finances, doubt, and the rag-
ing Vietnam War influenced his 
decision and instead, he joined the 
U.S. Army. He served active duty 
three years in Vietnam. To supple-
ment his police salary, he joined 
the Army Reserves in 1985 and did 
active duty in Bosnia and the Per-
sian Gulf conflicts. He then joined 
the Indiana National Guard for five 
years, a total of 21 years.

One night in 1970, a 160-pound, 
6’2” Galloway, then a deputy for the 
Boone County Sheriff, was called 
to a farm where a transient was 
holed up in the barn.

“And these farmers were up 
there and they knew there was a 
transient and they wouldn’t go in, 
they wanted me to go and get him,” 
Galloway said. “They were either 
6’4” or 6’5” and probably weighed 
300 pounds apiece. They told me, 
‘You get paid to go in there. We 
don’t.’ They were scared to death.”

“It dawned on me then that not everybody is 
cut out to be a police officer,” Galloway said.

In 1971, he took a job as a patrolman for a 
sleepy little town of 5,500 called Brownsburg. 
He worked his way up the ranks and served al-
most seven years as chief of police.

In 2006, he was elected Hendricks Coun-
ty Sheriff serving the maximum eight years. 
He points to training, keeping up on technol-
ogy, and pay raises for his officers and staff, as 
just some of his accomplishments. Politically, 
Galloway mended some fences with the Hen-
dricks County Council and Commissioners and 
worked with them instead of against.

His advice on management is pretty simple 
and straightforward.

“If you’ve got someone you want to do a job 
for you, first of all, you tell them what you want 
them to do, you provide them the tools to do it, 
and you train them,” Galloway said. “That’s good 

management.”
For entertainment, Galloway has taken up 

golf. He also likes fishing.
Next year, he will manage the West Central 

Conservancy District following his friend and 
former state police officer Ron Goff.

Col. Steve Wagner has worked with Sheriff 
Galloway for a total of 31 years and knows him 
better than many. He says the Sheriff is demand-
ing and fair as a boss. The infraction that upsets 
Galloway the quickest? An improper or messy 
uniform.

“He strived to present a professional image to 
the community by ensuring the uniforms and 
demeanor of our officers were as professional 
as they could possibly be,” Wagner said. “Dave 
Galloway is the quintessential policeman: self-
less, service and making sure the public is safe 
at any cost.”

www.statebankoflizton.com 
(866) 348-4678

Trust our experienced Ag Lenders
You deal enough with uncertainty.

Dan Devlin
Lizton

317-858-6114
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Sheriff Dave Galloway prepares for life beyond law enforcement.
Service, safety and selflessness 

Galloway, circa 1971,  
Boone County Sheriff’s Department.

Submitted Photo

Books that have had an  
influence on your life…
 
■ Any book by W.E.B. Griffin
■ Tom Clancy novels
■ Historical biographies about national 
and world leaders

The List

COVER STORY

Sheriff Dave Galloway

Photo by Rick Myers

“If you’ve got someone 
you want to do a job for 
you, first of all, you tell 

them what you want them 
to do, you provide them 

the tools to do it, and you 
train them. That’s good 

management.”

~ Sheriff Dave Galloway
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A few weeks back, my son and daughter-
in-law Greg and Heidi Hubler held 
the grand opening of Greg Hubler 

Chevrolet in Mooresville/Camby. True to family 
fashion it was combined with a fundraiser. 
Greg’s and Heidi’s DNA goes to 
fundraising, it is inbred with both 
families. In our community, both 
families have been fortunate to have 
raised millions of dollars over the 
years for needy causes. The event was 
sponsored by one of Heidi’s father’s 
businesses, Fuzzy Zoeller Vodka. 
The silent auction featured a lot of 
memorabilia signed by Fuzzy and the 
proceeds went to a battered woman’s 
counseling center.

I last talked about my son and 
daughter in-laws’ new venture at the 
first of the year, when they initially opened. So, 
how has the year been for this new business? 
As many of the businessmen and women who 
read this column know, the number of people 
who start a new business and lose money in 
the first year is unfortunately in the majority. 
Greg has been very blessed, and he has made 
a generous profit every month. He is starting 
to develop a small but growing and loyal cus-
tomer base. He has gotten involved with the 
local high school and service clubs. He will do 
more this as the future unfolds. 

It is a full-time job being a small business-
man today, and you have to love it. It’s got to 
be inbred. I have met many of his customers 
in the service lounge and they are very flatter-
ing; they have taken notice of the stores higher 

profile. He provides hot coffee and 
popcorn and snacks for those who 
wait for their car in service. He takes 
people home who live in the nearby 
community. A lot of people do this 
today; it is ticket of admis-
sion in today’s transpor-
tation industry. Yes, a lot 
of the old guards resent 
this total immersion in 
small business. If you are 
amongst those naysayers, 
it is probably time to retire.

At the end of the grand 
opening, two or three hundred peo-
ple will have gotten in their cars and 
gone home. Much money was raised. 
My wife and Heidi were exhausted 
from organizing and wrapping bas-
kets for the auction for last two days. 
We all will entertained community 
members, the press, local celebrities 
and manufacturer representatives. 
For weeks prior, Greg was walking 
around in a daze getting ready for 
the grand opening: painting, fixing, 

and repairing. Greg and Heidi drove home, 
both too exhausted to talk. As the garage door 
went down and Greg got out of the car, what 
were his thoughts? “I can hardly wait for to-
morrow to do it all again.” 

What drives people like this? I don’t know, 
but these are the people who drive our na-
tion’s gross domestic product, raise our stan-
dard of living, and ensure our liberty. Just be 
glad they’re out there!

Howard Hubler
COLUMNIST

Howard Hubler can be reached at howard@hubler.com.

Get your motor runnin’

Have electric heat? 
We have a better 
way to cut your 
heating budget.

And we’ll pay you to save. 
Talk to us about the benefits and savings that a heat pump or 
geothermal system brings—and about the cash back you’ll get for 
upgrading. We’ll give you as much as $1,500 for installing a system 
that saves you money every month.

Visit PowerMoves.com to apply, or to find more ways to save. 

The more you save, the more you save.

Allen joins  
Internal Medicine of 

Hendricks County
Hendricks Regional Health Medical Group 
recently announced the hiring of Jen-
nifer Allen, M.D., to Internal Medicine of 
Hendricks County, located at 100 Hospital 
Lane, Ste. 115, Danville. Dr. Allen is current-
ly accepting new patients at this location; 
to schedule an appointment, call (317) 
718-4066.

NEW HIRE

Dr. Jennifer Allen
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outgoing

To find out more visit:
www.hendrickscountycf.ORG

Villanueva
Family

connected
loyal blessed

loving

genuine
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From left: Tim Massey, regional president BMO Harris Bank; Tony Lepere, regional market manager BMO 
Harris Bank; Heather Thompson, president of Plainfield Chamber of Commerce; Joanie Schmidt, vice 
president and Plainfield branch Manager of BMO Harris Bank; Brad DuBois, executive director Plainfield 
Chamber of Commerce; Chris Spires, past president Plainfield Chamber of Commerce; Bob Milligan, 
director Plainfield Chamber of Commerce

BMO Harris is October BOM
BMO Harris Bank was recently named as the Plainfield Chamber of Commerce Business 
of the Month for October during its monthly members’ meeting. BMO Harris Bank’s 
Plainfield office is at 2609 Main Street. BMO Harris Bank provides a range of banking 
products and solutions for individuals and businesses.

BIZ LOCAL

Submitted Photo

Hesson elected vice president of AIC
Hendricks County Council Member Larry Hesson was recently elected third vice presi-
dent of the Association of Indiana Counties (AIC) board of directors. He will begin his 
term Nov. 1. Board elections were held during the AIC’s Annual Conference in Monroe 
County in September. Hesson previously served as the Indiana County Councils Asso-
ciation president on the AIC board of directors and as treasurer of the AIC board of di-
rectors. The AIC board of directors sets policies and legislative goals for the Association.

› BUSINESS OF THE MONTH

› BIZ BRIEF



Food • Fun • Networking

2014 COVER PARTY
Join us for the Hendricks County Business 
Leader’s November Cover Party, sponsored 
by State Bank of Lizton. Enjoy wine and hors 
d’oeuvres and mix with colleagues and your 
peers from throughout Hendricks County 
during this fun and casual after-hours 
business affair as we honor: September 
cover, Dianne Schrack, Wicker Works; 
October cover, Joe Wilson, Bio-Response 
Solutions; and November cover, Sheriff 
Dave Galloway, Hendricks County.

RSVP to coverparty@businessleader.bz 
or by calling (317) 918-0334.

November 13
5:30-7:30 p.m.

Bio-Response Solutions
200 Colin Ct., Danville
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Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: sfwriting.
com/blog/.

THE PERSONAL TOUCH

Scott Flood
COLUMNIST

Focusing on the customers who used 
to do business with you can improve 
your relationships with 

current customers – and give you a 
surprisingly affordable way to grow 
your business. 

Customers leave for any number 
of reasons. Those who were dissat-
isfied or angry with your business 
probably won’t come back. But the 
rest may be willing to return and do 
business with you again. Going af-
ter those ex-customers is well worth 
the effort. After all, they thought 
well enough of you to do business 
with you in the first place. They al-
ready know who you are and what you can do, 
so you don’t have to invest a lot of money to 
introduce yourself.

You do have to be careful that you don’t fall 

into the mindset that affects many business 
owners. When a customer leaves for a com-

petitor, he reacts as though he was a 
wayward spouse, and becomes hurt 
or bitter. It’s easy to feel slighted 
when a customer goes somewhere 
else. But in most cases, it’s really not 
about you. It’s about him and his 
perceived needs. And I’ll wager that 
you don’t think twice before start-
ing to eat at a different restaurant or 
buying from a different supplier.

Reestablishing any kind of re-
lationship begins when one party 
reaches out to the other. If your cus-
tomer base is small, try a phone call 

or an e-mail. Tell the former customer that 
you haven’t heard from him or her in a while, 
and you wanted to check on them. How are 
they doing? Is there anything they need that 

you can help with? Yes, some may react as 
though it’s an intrusion, but most will appre-
ciate the follow-up.

One way to bring an ex-customer back into 
the fold is to make a special offer. Doing so will 
probably cost a lot less than what you’d invest 
in landing a new customer.

Paying attention to ex-customers can help 
you hold on to current ones, too. Contact your 
former customers to see why they left in the 
first place. Pay attention to patterns in their 
answers. If half the people you talk to mention 
that your customer service was rude or your 
sales reps just didn’t seem to care, you’ve re-
ceived some valuable insight. Tackling those 
internal issues will help you keep more of your 
current customers.

Simple ways to bring ex-customers back

Erin Smith is co-owner of Spotlight Strategies a print, apparel, 
promo and sign company located in Franklin, IN.  She may be 
reached at erin@spotlight-strategies.com.

■ TWITTER TESTS ‘BUY’ FUNCTION
Recently, Twitter began testing a “buy” 
function allowing users to make purchas-
es directly from marketing posts on its 
messaging service. Group product man-
ager, Tarun Jain, said in a post: “This is an 
early step in our building functionality 
into Twitter to make shopping from mo-
bile devices convenient and easy, hope-
fully even fun.” In order to speed up fu-
ture purposes, users will have the option 
of encrypting payment and shipping 
information to be stored and recalled 
instantly. Twitter’s voyage into e-com-
merce comes at a time when other social 
media giants like Facebook are also look-
ing at similar on-screen “buy” buttons 
and options. – AFP.com

■ BEWARE TOSSING OLD PHONES
With new mobile gadgets and phones 
coming out more rapidly than ever, us-
ers are also discarding their old devic-
es more now, too. Cybersecurity expert 
Mike Ricotta, head of development at 
Blue Fountain Meida, says users “should 
be aware of potential cyber threats when 
moving personal information to a new 
phone.” Before disposing of an old de-
vice, be sure to expunge it of your own 
personal data – often by implementing a 
factory reset or simply removing the SIM 
card. – FoxNews.com

■ FACEBOOK TESTS ‘SELF- 
DESTRUCTING’ POSTS
A new feature for social media sites like 
Facebook may be on the horizon for us-
ers with greater privacy in mind. A Face-
book spokesperson said the new feature 
would allow users to “set a time for their 
status updates to disappear”—and it’s 
currently only available to those using 
Facebook’s iOS app. The development 
of this new feature appears to model the 
success of another application, Snapchat, 
which allows users to send media that 
disappears in a matter of seconds. 

– CNN Tech

■ CURIOSITY ROVER REACHES  
MT. SHARP
NASA recently announced that the Mars 
rover reached the base of Mount Sharp, 
to begin drilling at an outcrop of rocks 
called Pahrump Hills. Despite its landing 
over two years ago, the nuclear-powered 
rover is still in good condition, according 
to NASA, except for some wear on the 
wheels. John Grotzinger of the California 
Institute of Technology said a lot more 
drilling and science would get done now 
that the rover has reached its destination. 
– Associated Press

Technology Dispatches›

Erin Smith
COLUMNIST

YOUR BUSINESS

Today’s entrepreneur touts that connecting 
with active mentors makes them seven 
times more likely to raise capital and 

three and a half times more likely to 
attract customers according to the 
Startup Genome Report published 
by Compass in 2013. Wow! Those 
numbers are impressive. But, what if 
you are not an entrepreneur? Perhaps 
you are a banker, a nonprofit leader or 
a health care worker. Would mentors 
have a similar impact on your career 
success? My hypothesis is yes.

I have been gathering data for a 
workshop where I will be present-
ing, focused on the differences be-
tween mentoring, sponsoring and 
networking and why all of us should heighten 
our awareness of how each of these “actions” 
are impacting our success. Most define men-
toring as a mutually agreed upon relationship 
that is for a defined period of time and for a 
specific purpose. Although mentoring is seen 
as a more formal relationship, many acknowl-
edge that their experience has been more pas-
sive. Do you have people in your life who you 
look up to and follow in their career path, 
hoping one day you will be as successful as 
they are or perhaps avoid some of their mis-
takes? Perhaps you have never even told them 
they are mentoring you. Or, you just didn’t 
think of it in those terms. I think you might be 
surprised how many mentor/mentee relation-
ships fall into this category.  

Being a mentor is hard work. You assume 
risk in a relationship by agreeing to “guide” 
another person who at times may disagree 

with your perspective. As I ponder 
my mentor relationships, I am so 
grateful for the risk so many have 
taken, on my behalf, to make me a 
better business owner, leader and 
person. I have been 
fortunate to experi-
ence mentors who 
have challenged me, 
been my cheerleader 
and educated me in 
my industry as well as 
in general business.  I 
have needed differ-

ent types of mentors through 
my business journey. Some 
of them I literally walked 
up to and asked, “Would 
you be willing to men-
tor me?” Others, I have 
watched from afar and 
then treated them to 
breakfast or lunch just 
to ask a few questions. I am fre-
quently asked, “How do I choose 
a mentor?” That is a great ques-
tion, but I would ask another 
first. Where are you going on your career 
path? If you can answer this question, it will 
bring clarity to the types of people, with cer-
tain skills sets, which you need to connect 

with to help you get where you want to go. 
This may seem obvious, but as I prepare for 
this workshop, I am intrigued that many have 
difficulty articulating this very answer.  

So, to all the mentors out there, here are 
three tips to make you more effective:

1. Listen more.
2. Always be truthful.

3. Commit to learning as 
much from your mentee as 
they expect to learn from you.

And to all of you look-
ing for a mentor, take the 

time to reflect and clarify 
where you want to go in 

your career.  When guid-
ance is needed, don’t be 
afraid to ask for it. There 
are so many great leaders 
who are ready to assist.  

Remember, we are 
all mentors in some 
way to someone. 
Please consider how 

you can impact some-
one else’s success.  Elevat-

ing others will undoubtedly 
have a positive effect on you if 
you are willing to take the risk 
and spend the time. 

Mentoring (time + risk) = success
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Some anchors lift things up 
instead of tying them down

Once upon a time in America, corporations 
were the economic lifeblood of most 
cities. They represented stability 

and, by their sheer presence, created other 
local employment opportunities, a 
demand for housing and the need 
for hospitality- and service-focused 
organizations.

But times have changed. Busi-
nesses have downsized, outsourced 
and become almost rootless. Peo-
ple have embraced the sprawling 
suburbs. And once vibrant societ-
ies, which sprang up to support the 
needs of – and, in turn, have their 
needs supported by – big compa-
nies are now struggling to find their 
footing again.

So enters a new era of “anchor institutions,” 
frequently referring to nonprofit universities 
and hospitals. The term anchor speaks to the 
likelihood that once these types of institutions 
are located, they rarely move. The idea that 
their missions are more people-based than 
profit-based inherently rivets them to one 
spot, encouraging localized long-term rela-
tionships and capital strategies.

According to the report “Hospitals Building 
Healthier Communities: Embracing the An-
chor Mission,” which was released in March 
2013 by The Democracy Collaborative at Uni-
versity of Maryland, “ …hospitals have the 
greatest economic impact of any nongov-
ernmental anchor institution in the United 
States.” In March of 2014, the American Hos-
pital Association released its own policy re-
search entitled Economic Contribution Often 
Overlooked, which states hospitals “employ 
nearly 5.6 million people” and “spend (more 
than) $757 billion on goods and services from 
other businesses.” The “ripple effects” from 
these facts is that “each hospital job supports 
about two more jobs and every dollar spent by 
a hospital supports roughly $2.30 of addition-
al business activity.” Add to that a nonprofit 
hospital’s need to satisfy federal community 
benefit requirements as well as validate its tax 

emption and what emerges is a clear picture: 
anchoring in an area provides buoyancy for an 
area. It stands to reason then that strategic in-
volvement in economic development efforts 

not only makes good business sense, 
it also makes good people sense.

We know the population of the 
world is going to continue to grow. 
We know the complexion of our 
country is going to continue to 
change. And we know the age to 
which people will live is going to 
continue to rise. Planning today and 
every day forward for how to gen-
erate sustained involvement and in-
vestment in the building and care 
of a dynamic, diverse community, 
one that is flexible (versus reactive) 

to whims of the economy without sacrificing 
the collective needs of its constituency, is a 
critical responsibility of the private and public 
sectors in any given area.

Understanding that the state of a person’s 
mental, emotional and physical fitness can be 
fundamentally affected by his or her socioeco-
nomic well-being, Indiana University Health 
West Hospital is choosing to support Hen-
dricks County Economic Development Part-
nership’s INspired 2015-2020 program. IN-
spired, which stands for innovative strategies 
and progressive ideas for robust economic de-
velopment, has been shaped by the people of 
Hendricks County and is focused on serving 
the people who live, work, play and pray here. 
I encourage you to educate yourself about its 
aims and then join me in committing to its 
implementation. Together we can forge a fu-
ture for our community that embraces the sta-
bility of anchors while successfully navigating 
the inevitable winds of economic change.

For details about HCEDP’s INspired 2015-
2020, please visit www.HCEDP.org/inspired.

Mathew D. Bailey is president and CEO of Indiana 
University Health West Hospital and serves as vice 
president and treasurer of the Hendricks County 
Economic Development Partnership.

Matthew Bailey
COLUMNIST

BIZ DEVELOPMENT

Application for LHC being sought
Leadership Hendricks County is looking for applicants. Look around and identify someone 
in your organization, a neighbor, a member of your board, a friend, or a community volun-
teer who you feel would benefit by participating in this program. Take time to personally 
talk with them and urge them to apply for the program. You are our best advertisement! 
Applications are available on the LHC website at http://www.leadershiphendrickscounty.
org/about-us/about-our-classes. The deadline for applications is Dec. 1. 

› BIZ BRIEF

By Gus Pearcy
What a tumultuous start 

to the NFL season. Accusa-
tions of domestic abuse, vid-
eos, and potential cover ups 
are just some of the head-
lines that greeted the open-
ing day. Sheltering Wings 
Executive Director Cassie 
Martin has mixed emotions 
about the revelations. On 
one hand, it brings to light 
the prevalence to the issue, 
but it is still violence.

“Abuse is all about con-
trol,” she said. “And that con-
trol may manifest itself in 
physical abuse, sexual abuse, 
verbal abuse, emotional 
abuse .... So when a victim 
is in a relationship like that, 
they may know full well that 
they don’t like what’s hap-
pening to them, but they 
might not know how to get 
out of it.”

In her first year as the 
Sheltering Wings execu-
tive director, Martin has 
had a steep learning curve. 
Her background at the Riley 
Children’s Foundation for 
the last decade prepared her 
for the fundraising mission she said.

“The biggest adjustment in working at the 
shelter, I would say, has been to understand 
and learn about the complexities of domestic 
abuse. I’ve had an opportunity to understand 
more from a victim’s perspective.”

This summer, the federal grants added a 
clause to the terms of the grant. It says that 
all domestic violence shelters must offer the 
equal housing to women and men. Martin’s 
understanding of the comparable means the 
same level of security and protection granted 
women victims and their children.

“We do provide support services for men,” 
Martin said. “We don’t feel it is appropriate 
to house men and women escaping domestic 
abuse in the same facility.”

An alternative would be a separate facility, 
but offering duplicate security, food, and staff-
ing is impractical. Martin stresses that males 
would not be left in unsafe situations. Those 
who need emergency shelter would be put up 
in a hotel or similar setting. Just not housed at 
Sheltering Wings. The other factor is the shel-
ter is consistently at capacity, housing as many 
as 68 in 17 bedrooms.

“Statistics say that one in four women are 
affected by domestic abuse in their lifetime,” 

Martin said. “For men, it’s one in 11, which 
may surprise some people. However, the 
number of men seeking services or resourc-
es to get out of an abusive relationship are far 
less than women.”

Only a handful of men have requested help 
since Martin became director. Support is still 
available to men when it comes to court ap-
pearances, pursuing a GED or help securing a 
protective order. 

Federal grants represent almost a quar-
ter of the annual budget. Without that sup-
port, Sheltering Wings will have to rely on in-
creased local support.

“The shelter has a history of when present-
ing a need to the community we have had a 
wonderful response,” Martin said. “The com-
munity has been open and responsive to that 
and supportive of staying true to our faith-
based mission.”

Sheltering Wings Board co-chair Dave 
Blanford says Martin has been fulfilling all the 
expectations.

“I can’t say enough good things about her,” 
Blanford said. “Cassie’s fundraising experi-
ence was very appealing to us. She has a mas-
ter’s in business administration. Her character 
seemed to be outstanding and that has proven 
to be the case.”

Shelter grapples  
with federal requirements

Cassie Martin at the playground at Sheltering Wings.

BIZ LOCAL

Photo by Gus Pearcy



ALL
CAN
YOU

Visits to offsite primary care physicians have gone down by 36% due 
to an increase in onsite clinic visits. Brand prescriptions have decreased 
by 39% in favor of generics. And preventative care has spiked an  
average of 36% — showing that employees are taking control of their 
own health like never before. 

Could partnering with Hendricks Regional Health improve the health 
of your employees and the bottom line of your business? Learn more 
at HENDRICKS.ORG/EMPLOYERS or by calling (317) 745-3532.

“We saved the taxpayers money while 

providing high quality healthcare.”
Matt Whetstone, Hendricks County Commissioner

The Hendricks County Government was facing a dramatic 11.4% 
increase in healthcare costs. They had to find a solution without  
compromising the quality of care that their more than 400 county  
employees were receiving.

The county council and commissioners partnered with Hendricks 
Regional Health to stave off this budget challenge. Together, we  
implemented an onsite health clinic where government employees  
receive care without having to leave work, and participate in a range 
of wellness and prevention programs. It is truly a collaborative effort 
between two organizations committed to the community.

Instead of the 11.4% increase they were expecting, the Hendricks 
County Government saw a negligible 0.75% average annual increase 
in healthcare costs since 2010 — translating into a savings of over 
$2 million. 

0.75%

11.4%
Trended cost per employee per year 
without an onsite clinic

$18,126.93

Actual cost per employee per year 
with the onsite clinic

$12,714.29
A savings of $5,412.64 per employee per year They can have it all.

Learn more at HENDRICKS.ORG/EMPLOYERS
Pictured: Matt Whetstone, Hendricks County Commissioner
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The Plainfield Chamber of Commerce 
held its annual dinner on Oct. 15, 
where members presented awards for 
member services and their business 
of the year. New board members were 
also announced for 2015. The event 
was held at The Palms in Plainfield and 
the Chamber presented comedian Rik 
Roberts as the speaker for the evening.  
The Launch Pad School of Rock and 
Recording Studio was presented with the 
Member Services Award, and co-founders 
T.J. Hampton and Ryan Freeman were on 
hand to accept. “Launch Pad has done 
so much for the Chamber this year,” says 
Chamber Executive Director Brad DuBois. 
“They are always ready to help out with 
anything we need. From speaking on 
social media at a member meeting, to 
consulting on equipment to providing 
all the entertainment at the Quaker Day 
Festival, they have been an invaluable 
asset to the Chamber.” DuBois also raved 
about Business of the Year, The Gathering 
Together and proprietor Rita Fiorentino. 
The Gathering Together is dedicated to 
preserving the dying person’s dignity 
as a child of God by bringing families 
together with enhanced end-of-life care. 
All services are provided free of charge. 
“Rita is an extraordinary person who does 
so much for both the Chamber and the 
community,” said DuBois. “We are honored 
to name them as our Business of the Year. 
As the evening wound to a close, the 
new 2015 board was sworn in, and 2014 
president Chris Spires of Plainfield Chick-
fil-A passed the gavel to new president 
Heather Thompson of Hendricks Power 
Cooperative. New board members for 
the year are Joanna Carter of Plainfield-
Guilford Township Public Library, 
Joannie Schmidt of BMO Harris Bank, 
and Gary Everling of Hendricks Regional 
Health. For a full listing of the Plainfield 
Chamber Board of Directors and for more 
information on the Chamber, visit the 
website at www.plainfield-in.com.

Plainfield Chamber presents annual awards  
and welcomes new board members

Plainfield Chamber Executive Director Brad DuBois (left) presented the Member Services Award to 
Launch Pad School of Rock co-founders Ryan Freeman (center) and T.J. Hampton.

Rita Fiorentino, founder of The Gathering Together, accepted the Business of the Year Award from Brad 
DuBois.

Chris Spires of Plainfield Chick-fil-A and 2014 president of the Chamber passed the gavel to 2015 
president Heather Thompson of Hendricks Power Cooperative.

BIZ LOCAL

Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

Carolyn Goerner
COLUMNIST

IU professor of 
business debuts 
monthly column

When I tell people I’m a management 
professor, I occasionally hear, “What 
can you teach 

me? Managing people is 
just common sense.” The 
comment makes my teeth 
grind. To paraphrase the 
French writer Voltaire, 
“Common sense just ain’t 
so common.”

Research is clear: peo-
ple don’t leave compa-
nies. They leave bosses. 
While strong manag-
ers produce profits for 
their organizations, poor 
managers cause employee turnover, lost pro-
ductivity, poor customer service, and employ-
ee theft. The irony is that most supervisors 
aren’t aware of these consequences. They also 
don’t know what to do better.

That’s where this new column comes in.
I’m Carolyn Goerner. I’ve been on the fac-

ulty of Indiana University’s Kelley School of 
Business in Bloomington since 2000. Prior to 
that, I worked as a human resource manager 
and consultant in California. I have graduate 
degrees from IU and The Ohio State Universi-
ty (in management and human resources). I’ve 
taught undergraduate, graduate and working 
professional students in a variety of classroom 
contexts. I’ve consulted with companies on 
matters ranging from developing manage-
rial bench strength to enhancing negotiation 
skills. My passion for this work comes from 
my deep belief that good management makes 
a difference in the performance of companies 
and the lives of employees.

I have amazing colleagues across the globe 
who have done exceptional research to deter-
mine the practices and principles that make 
for effective supervision. While their work is 
interesting and informative, it doesn’t often 
get translated from research journal-ese into 
practical tips for working managers. My goal 
with this new column is to transfer academ-
ic knowledge into practical strategies for you. 
Each month (starting in the December issue 
of the Hendricks County Business Leader), I’ll 
present a different study and discuss its use-
fulness for your business.

I’m excited to provide a forum where we 
can explore management ideas together. If 
you have questions or suggestions for topics, 
I’d love to hear them! You can reach me at go-
erner@indiana.edu.

BIZ MANAGEMENT

Submitted Photos
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HENDRICKS COUNTY
Celebration of 

SMALL BUSINESS

www.exceleratehc.com

SAVE the 

DATE! May 7, 2015
Time TBD

2353 East Perry Road
Plainfield, IN

Banquet and
Conference Center
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White Lick Creek
281 Canal West Circle 

Danville, IN 46122

317.442.5088

• Private attached garage for convenience 
      when entering or exiting your home 

• Smart, single-story design means no difficult
stairs to climb

• Certified energy efficiency means energy 
savings, and no drafty windows or doors

• Built-in peace & quiet; no one lives above
or below you

• Smoke-free apartments and Pets are welcome

• Full size washer and dryer connections

• Simplify your lifestyle at Redwood Living!

White Lick Creek
byRedwood.com

Like us on Facebook 

Watch us on Youtube
www.youtube.com/RedwoodLivingTV

www.facebook.com/byRedwood

MODEL NOW OPEN 
FOR TOURS

Banning Engineering recently announced the hiring of 
three new professionals to its staff. Banning Engineering, 
Plainfield, is a civil engineering and surveying firm. Jeff 
Haney is the new CADD designer and manager. Haney 
will head the staff training and software implementation 
as well as develop project processes and procedures.  He 
holds an associate’s degree of applied science in computer 
drafting and design from ITT Technical Institute. Dale Koons, 
P.E., new project manager is responsible for providing 
engineering and project management through planning 
and coordinating of project activities. Koons holds a 
bachelor’s of science in civil engineering from Purdue 
University. Heather Passey will serve as a project engineer 
is a 2014 graduate of the University of Evansville with a 
bachelor’s of science in civil engineering. She is certified 
as an Engineer in Training (EIT) and member of American 
Society of Civil Engineers and Society of Women Engineers.  
Her responsibilities include site design, stream bank 
stabilization, construction in floodway applications, flood 
plain mapping, and emergency action plan development.  

Banning Engineering  
announces new hires

NEW HIRES

Jeff Haney

Dale Koons, P.E.

Heather Passey

IT’S TIME TO ORDER
HOLIDAY PROMO 
PRODUCTS FOR 
YOUR CUSTOMERS

Give gifts, get advertising. 

Food Gifts/Baskets
Custom chocolates, nuts, or cookies

Wine Accessories
Wine openers, totes, toppers and glasses

Desk Sets
Writing tools in a variety of custom packaging

Electronics
Speakers, chargers, earbuds, and �ashdrives

Drinkware
Co ee cups, travel mugs and gift sets

Carrying Cases
Briefcases, coolers, and backpacks

Calendars and Stationary
Calendars, padfolios, journal books, notepads

For the Home
Blankets, coasters, mousepads, �ashlights

Golf Accessories
Golf bags, divot repair, balls, towels

Apparel
Shirts, hats, jackets, and more

DON’T FORGET
HOLIDAY CARDS

2014 TOP 10 GIFT IDEAS

Impress your customers 
with custom holiday cards.

tkomarketingsolutions.com
317.271.1398  

G R A P H I X

Our family of companies . . .

G R A P H I X



businessleader.bz • November 2014   17Hendricks County Business Leader

Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

I grew up as an MK (missionary’s kid.) My dad 
was a missionary surgeon to many parts of 
the world. I spent most of the third grade in 

Bangladesh while my dad set up a surgical unit 
in a missionary hospital in Bogra, Bangladesh. 
Starting in my sixth grade year, our family 
travelled to Haiti numerous times for 
stays, sometimes as long as six weeks.  
I distinctly remember lying in my 
bed, inside the perceived safety of our 
walled and gated compound in our 
little town of Pierre Payen (Peter Pan), 
Haiti and hearing the witchdoctor’s 
voodoo drums beating somewhere 
up the valley. Not that scary, just 
memorable. Voodoo was rampant 
in Haiti and many of my dad’s clinic 
visitors would only come see him after 
receiving the blessing and permission 
of the local witchdoctor. 

The markets have been in a bit of turmoil 
these last few weeks. On Oct. 15, the markets 
opened dramatically lower. Besides deflation 
fears and slowing consumer buying numbers, 
a large part of the reason why is because that 
Monday, the S&P 500 broke a key technical 
support level. Technical analysis, or the pro-
cess of looking at graphs and charts showing 
stock price movement and trading volume 
levels is a recognized method of analyzing and 

forecasting stock prices. Personally, I am more 
of a fundamental analysis guy, meaning I tend 
to look at a company’s revenue and debt lev-
els, the quality of its leadership, its business 
model and more of the fundamental reasons 
for its potential future success. But I also have 

been a technician for most of my 21 
years as a registered investment ad-
visor representative. Analysis, both 
fundamental and technical, should 
be some of the arrows in the quiver 
of any successful investor.

To be absolutely frank with you, 
I have often thought of the techni-
cal (graphs and charts) side of anal-
ysis as voodoo. It’s not based on 
anything other than historical price 
movement and people’s belief that 
the past provides insight to what the 
future will do. Contrast that with a 

game of blackjack. A blackjack game using a 
deck of 52 cards has a history of cards played 
that has a factual bearing on what cards will 
be played in the future. The market is not a 
blackjack deck. If you look at market move-
ment factually and non-emotionally, you have 
to come to the realization that the trading de-
cisions of hundreds of millions of individual 
traders and investors cannot be predicted!

And yet the witchdoctor cured people with 

voodoo. Those “cures” could have been dumb 
luck (law of large numbers would show that 
some people just got better on their own) or 
those “cures” could have been caused by the 
power of positive thinking.  

Markets, oftentimes, aren’t too much differ-
ent. Fundamentally, (factually) the market has 
been due to take an adjustment for some time. 
Now, technically (voodoo) people are starting 

to realize that markets don’t go up forever.    
My advice to the investor who would be 

successful is to guard your attitude careful-
ly. Don’t get caught up in the discomfort and 
maybe even panic that unsuccessful investors 
often succumb to.

Jeff Binkley
COLUMNIST

Voodoo markets mustn’t drum hasty decisions

3925 River Crossing Pkwy, Suite 300  |  Indianapolis, IN 46240  |  317.472.2200 / 800.469.7206  |  somersetcpas.com

Somerset CPAs and Advisors provides more than just traditional CPA services.  We offer a 
broad range of capabilities and services that address the diverse needs of each of our clients.  
With years of experience, formal training, industry-specific knowledge and dedication, we 
are able to provide personalized solutions for you based on a solid understanding of your 
business and the issues unique to your industry.

Somerset’s expertise covers a variety of industries, including:

Any firm can give you an opinion.

We will give you a partner.

AN INDEPENDENT MEMBER OF

ALLIANCE USA

find us on...

Visit us online at somersetcpas.com to learn more about our people and how we can help  
you achieve and surpass your financial goals.

entrepreneurial
health care
manufacturing & distribution
not-for-profit
real estate

agribusiness
architecture & engineering
construction
dealerships
dental

MONEY MATTERS

613 S. Dan Jones Road
Avon, IN 46123
317-451-8025

us730@AlphaGraphics.com
317-451-8025

Free business cards with 
purchase of $100 or more!!

Through November 2014

Labels
Post Cards
Mailing Services
Envelopes
Letterhead

Yard Signs
Banners
Posters
Brochures
Flyers
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Primitive shop makes its way to Danville

Compiled by Cathy Myers

Cyndi Miller started with a love and pas-
sion for decorating and old items as a child. 
As a child, her dad jokingly told her to say 
stay out of his garage because she kept tak-
ing his old items and tools and painting them. 
She has carried that love and passion into her 
business, Ma’s Primitive Barn, for the last 15 
years renting booth spaces all over Indiana. 
Ma’s had created such a following that in 2013 
the next step was to open her own store, this 
giving life to Outta the Shed. 

Miller says, “I have found a way to share my 
love and passion with others, which isn’t a job 
but a great joy and blessing.” 

What has been your  
biggest lesson so far?

The best made business plans are always 
subject to adjustments and changes. When 
in a consumer-driven business, listen to what 
customers are looking for or want and look to 
fill that for them, make your business thier go-
to location to fill that niche.

What would be one thing that  
could help your business?

Cheaper advertising in print, audio and 
visual and signage as a small business keep-
ing our name out front in the public’s eye 
and mind is very important for driving new 
customers to us and keeping our store in the 
minds and thoughts of regular customers. 
That is our main way to generate operating 
capital flowing by bringing buying consum-
ers in. 

What would you tell someone starting his/
her own business?

Realize you are starting a new relationship 
that requires 100 percent dedication, long 
hours, adjustability and a lot of attention. Al-
ways remember best made plans are subject 

to change and be open to adjustments. Real-
ize this will have huge impact on the life and 
relationships you already have. Make sure you 
have your spouse and/or partner’s 100 percent 
approval and backing because he too will be 
affected by your business needs, time and life-
style. Find a good business mentor in your line 
to help you with tips and suggestions to im-
prove yourself in business and as a business 
owner. 

What do you think about your  
businesses’ future? 

I believe we are only going to keep improv-
ing and getting better, and with that, hopefully 
just keep growing physically and mentally to 
meet the niche we are trying to fill and create 
one that consumers didn’t even realize they 
needed and can’t live without. 

Outta the Shed provides residents a new decorating option

Photo by Rick Myers

NOW THAT WE’VE BEEN OPEN

Outta the Shed
Cyndi Miller, owner
71 S. Washington St.

Danville, In 46122
Hours: Tuesday through 
Saturday 11 a.m. – 6 p.m.

(317) 518-4249
outtatheshed@gmail.com

Cyndi Miller

Smithville Charitable Foundation awards grants
The Hendricks County Community Foundation recently announced it has been awarded grants totaling $96,000 from the Smithville 
Charitable Foundation.  HCCF Executive Director William A. Rhodehamel said, “We are humbled and very grateful for the Smithville Chari-
table Foundation’s thorough review of our application and its decision to support programs and organizations that benefit the citizens 
of Hendricks County and add to their quality of life.” Rhodehamel added that the HCCF will submit reports to the Smithville Charitable 
Foundation on the impact of the grant on the community. The grants will fund a variety of programs and projects in Hendricks County. 
Some of the benefiting organizations include: 2015 FAFSA Days, LINK, North West Hendricks Education Foundation Fund, Smithville 
Charitable Foundation Endowment Fund, Hendricks County College Network College Fair, Habit of the Heart: The Habit of the Heart, 
Youth Leadership Hendricks County, Hendricks County Community Foundation, Lizton Lions Club, and Tri-West High School Life Skills 
Kitchen.

› BIZ BRIEF
To advertise in the 

next issue of the  
Hendricks County  
Business Leader, 

call today!
(317) 451-4088
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Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

From our earliest competitive and social 
interactions, where there is not a publically 
displayed score to determine the outcome 

and we are in the running for an award, 
those five little words immediately 
create an adrenaline rush. 

The adrenaline comes from the 
anticipation of wining and knowing 
that we had a great performance. It 
is a fact that we want to be recog-
nized if not rewarded for our ac-
complishment. 

But what happens when the 
award is a mockery of achievement? 
Does it inspire? Does it motivate a 
person or a team? I believe the an-
swer to all those questions is an emphatic no! 

Two essential elements to 
high performance

I have come to learn that the key in high 
performance is made up of two essential ele-
ments. 

The first is clear expectations. Does the per-
son know what is expected of him? You might 
imagine, assume or hallucinate they do, but I 
am going to tell you, they most likely do not. 
Remember the quality of your communica-
tion can be judged by the results you get. That 
little ditty comes from the world of NLP and 
puts the responsibility of the communication 
clearly on the only person we can control… 
ourselves.

The second element is that of proper and 
timely feedback. Overall, we do not do a very 
good job of giving the right kind of feedback 

at the right time. Just like I noted 
at the beginning, giving a sales per-
son a mockery of an award is com-
pletely wrong. If the manager did 
not like the salesperson’s perfor-
mance results and no feedback was 
given until the derogatory award, it 
is the manager’s fault. The feedback 
should have been happening all 
along, not just at the end when the 
results were not there as expected.

I talked to a supervisor recently 
who mentioned that she had a hard 

time finding and keeping good employees. 
She went on to tell me that she recently hired 
an employee with the strict warning they were 
under a 90-day evaluation period and any in-
fraction would lead to termination. The su-
pervisor went on to tell me that on the 91st 
day, the new employee was late for work. Was 
it the new employee who was at fault or was it 
the supervisor’s fault for not resetting expec-
tations and giving the proper feedback?

If you want employees to walk over the 
threshold and achieve at their highest perfor-
mance potential, supervisors and managers 
are responsible for providing the keys to the 
door. Open communications with clear ex-
pectations and ongoing feedback. 

And the award goes to…

Jack Klemeyer
COLUMNIST

COACH’S CORNER

Kevin Speer is president and CEO of Hendricks Regional Health.

Kevin Speer
Columnist

Healthcare coverage is one of the most 
expensive benefits an employer can 
offer employees. Finding the right 

healthcare partner to manage chronic health 
problems can be key to saving 
money and improving the health of 
employees.

With an aging workforce and 
high smoking and obesity rates 
in our state, finding ways to low-
er health costs can be easier said 
than done. Unhealthy habits are 
all too common among Hoosier 
workers, and those habits can lead 
to chronic diseases that shorten 
lifespan and deteriorate a person’s 
quality of life. The costs of treating 
those diseases can be burdensome 
for everyone.

If left unmanaged, chronic disease can re-
sult in exorbitant costs and numerous sick 
days. Uncontrolled chronic disease can also 
escalate into bigger, more expensive problems 
requiring treatments and procedures that 
could have been avoided with early interven-
tion. Getting ahead of the disease process can 
save money, and a lot of headaches, for both 
the employer and the employee. Employers 
can lend a hand to help get their employees’ 
health back on track.

Partnering directly with a healthcare pro-
vider can help employers offer wellness op-
portunities that their employees might not 
otherwise receive. For instance, Hendricks 
Regional Health works with a number of em-
ployers in our community to offer free, on-
site health screenings. The screenings can 
help identify employees who are at risk for a 
number of health issues. Those at risk can re-
ceive follow-up care from a certified wellness 
nurse; more severe cases can be referred to a 
physician. 

We also provide on-site medical clinics that 
are staffed by a physician and certified well-
ness nurses. The clinics provide primary care 
services to employees at their place of work. 
The convenience of not having to leave work 
to see a doctor helps employees stay compli-
ant and on top of their health. One of our on-

site medical clinic partners, Hendricks Coun-
ty Government, has been able to reverse its 
rising healthcare costs after implementing an 
on-site clinic. With more than 400 employees 

carrying health benefits, we have 
helped Hendricks County Govern-
ment save $2 million in healthcare 
costs! That is something that tax-
payers in Hendricks County will 
surely appreciate.

Wellness services, such as the 
on-site medical clinics, can pro-
vide support and encouragement 
to reverse harmful lifestyle hab-
its. Wellness coaching can im-
prove activity levels and medica-
tion compliance – when done in a 

group setting, the built-in support and cama-
raderie of others results in positive changes. 
Our wellness program has had a lot of success 
stories and I know there are many more sto-
ries just waiting to be written.

As employees face higher deductibles in 
their health plans, they are beginning to take 
more of an interest in their healthcare expens-
es – they’re trying to get more bang for their 
healthcare dollars. Developing a partnership 
to bring free or reduced-cost health services 
into the workplace is a perk that many employ-
ees embrace. There are also low-cost services, 
such as heart and lung scans, that employees 
can pursue on their own. These simple scans 
provide people with the knowledge they need 
to make necessary lifestyle changes or obtain 
the reassurance that they are doing what they 
need to live a long, healthy life. In some cas-
es, the scans detect potential problems before 
they become dangerous medical emergencies. 
For a cost of $49 out-of-pocket, these scans 
can literally save a life. 

Putting more emphasis on chronic disease 
management can really help your bottom line 
but, more importantly, can improve the lives 
of your employees. Contact your local health-
care provider today to see how we can help 
you maintain a healthy workforce.

Lowering employee costs  
for chronic disease

HEALTHY BUSINESS
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4th Annual Masquerade Mayhem
nets $30,000 for Susie’s Place

The Kiwanis Club of Avon’s 4th An-
nual Masquerade Mayhem, presented by 
Hendricks Regional Health, was held on 
Oct. 4 at Prestwick Country Club. The 
event raised $30,000 for Susie’s Place, a 
child Advocacy Center that was found-
ed by Emiliy Perry in 2009 and is “com-
mitted to strengthening the community’s 
ability to nurture and protect children 
and respond to child abuse in Indiana.”

Photos by 
Rick Myers

Chris and Ann Hayworth

Jalana Eash and Tom Pytynia

Michelle and Jon Becker

Kaye and Brian York

Kyle and Lesley Rhoden

Katlyn Kutzlo and Adam Scott Emily and Brian Perry

Jeff and Charlotte Binkley

BIZ LOCAL
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OPEN FOR BUSINESS

A passion for people

Compiled by Cathy Myers

Patrick Keller is in his eighth month 
as a small business owner. He began 
PMK Wellness, a wellness company, 
using various gyms around the area for 
working out with clients and Panera 
as an office. In that short time, he has 
grown in both experience and clients. 

Keller and his team offer many ser-
vices to clients that help them lose 
weight, reduce prescription medica-
tions, get in shape, increase energy 
levels, and reduce stress.  PMKW also 
offers wellness services to companies 
that allow companies to provide ser-
vices to their employees that enrich 
their health. Keller says, “Individu-
als and families can receive personal 
training, attend classes, and receive 
nutritional counseling and wellness 
coaching from PMK Wellness at the 
studio.” 

Keller adds, “My passion for people 
is seen in the results our clients re-
ceive.”

Why did you open the business?
I worked as a nurse for a few years in a cou-

ple of different settings.  I worked in surgery 
and critical care.  I felt like I was only heal-
ing acute medical issues in the lives of my pa-
tients.  I wanted to prevent disease, and truly 
help people change their lives around.  In-
stead of just treating an illness or injury and 
sending patients out, I wanted to really get to 
know them and help them change their lives 
around.  I saw so many patients with diabetes, 
COPD, and heart disease who would continu-
ally come in for a “tune up” at the hospital only 
to come back two weeks later.  I wanted to 
make change in people’s lives that stayed with 
them for the remainder of their lives.  That’s 
what we do here at PMKW.

What did you do to prepare  
for opening your business?

One of the first things you have to do be-
fore starting a new business is do research to 
see how your business will perform in the area 
you want to start it.  I did business that as-
sessed the county’s population, needs, income 
level, and demographics.

Also, in addition to my 
registered nurse license, I 
acquired my personal train-
er certification.

Who is your ideal custom-
er? Client?

My ideal client is some-
one who truly wants to 
change his/her life around 

for the better.  Someone who wants to get in 
shape for the right reasons: for their health.  
Not someone looking to drop 30 pounds in a 
week, wanting a quick fix.  We love customers 
who work hard with us to create a better life 
for them.  Our passion for people is seen in 
the results that our clients get.

How do you plan to be successful?
Simply put, we plan to be successful by of-

fering real results to our clients.  Once their 
family and friends see their results, they want 
to know how they got them. After our clients 
complete a program, they are always happy to 
share how they received results.  This has led 
to our early success as a business!

What would we be surprised to learn 
about you and your company?

I started the company back in early March 
with one client and worked out of various 
gyms and mostly used Panera as my office.  
In June, we opened and renovated our studio.  
Since June, we’ve added 23 clients, and more 
are ready to start.

We are a group of educated individuals in-
cluding two nurses (both with personal train-

er certifications), one di-
etitian, two group fitness 
instructors, and another 
personal trainer. We are 
creating a line of products 
that will allow people to 
change their lives around 
on their own schedule 
and in the comfort of their 
homes.

Patrick Keller educates, coaches and encourages 

Patrick Keller

Photo by Rick Myers

Patrick Keller, owner
PMK Wellness

120 E. Main St., Plainfield
(317) 364-5858

Email: patrick@pmkwellness.com
Website: pmkwellness.com

Hendricks County 
Business Contacts

YOUR BUSINESS

CARD COULD

BE HERE!

To advertise, 
call today!

(317) 300-8782

PUBLISHING, LLC

4140
TERRE HAUTE

Welcome to the family!

Contact Amanda at 
advertising@THBL.biz 
or call (812) 219-8239

Advertise in the Terre Haute Business Leader and reach,  
via direct mail, 100% of Terre Haute businesses.
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12 - Danville Chamber 
of Commerce (members’ 
meeting): Wednesday, 
Nov.12, 11:15 a.m.; 
Hendricks County 
4-H Fairgrounds and 
Conference Complex, 
1900 E. Main St., Danville. 
For more information,  
call (317) 745-0670

13 - Westside Chamber 
of Commerce, (Annual 
Celebration): Thursday, Nov. 
13, 6 p.m., At Wyndham 
Indianapolis West, 2544 
Executive Dr., Indianapolis. 
For more information,  
call (317) 247-5002.

18 - Plainfield Chamber 
of Commerce (members’ 
meeting) Tuesday, Nov. 
18, 11:30 a.m.; Plainfield 
Recreation and Aquatic 
Center, 651 Vestal Rd., 
Plainfield.  For more 
information, call  
(317) 839-3800
 
25 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, Nov. 
25, 11:30 a.m.; Prestwick 
Country Club, 5197 
Fairway Dr., Avon. For  
more information, call  
(317) 272-4333

No November meeting - 
Brownsburg Chamber of 
Commerce (members’ 
meeting): Next Brownsburg 
meeting will be held 
Wednesday, Dec. 3, 11 
a.m.; Brownsburg Fire 
Territory, 470 E. Northfield 
Dr., Brownsburg. For more 
information call  
(317) 852-7885

AVON CHAMBER  
NEW MEMBERS

Rose Promotions
7218 Marstella Dr.
Brownsburg, IN 46112 
(317) 858-3872

Dickey’s Barbecue Pit
9655 E. Hwy. 36
Avon, IN 46123 
(317) 451-4794

Kohler Realty
1010 3rd Avenue SW, 
Ste. 107
Carmel, IN 46032 
(317) 748-0807

Western Bowl
6441 W. Washington St
Indianapolis, IN 46241 
(317) 247-4426

BROWNSBURG CHAMBER  
NEW MEMBERS

Blue River Pharmacy
680 E. 56th St., Ste. 1
Brownsburg, IN 46112
(877) 412-1709

Hendricks County 4-H & 
Agri Fair Assn., Inc.
1900 E. Main St.
Danville, IN 46122
(317) 718-6156

PLAINFIELD CHAMBER 
NEW MEMBERS

Berkshire Hathaway 
Home Services  
Indiana Realty
1338 S. Lebanon St.
Lebanon, IN 46052
(317) 272-5555

Hot Box Pizza
2499 Futura Parkway
Plainfield, IN 46168
(317) 203-7899

Claddagh Irish Pub
2539 Futura Parkway
Plainfield, IN 46168
(317) 838-9917

72 Camps, LLC
7938 Black Oak Dr.
Plainfield, IN 46168
(317) 605-7908

Bubble Land Car Wash
5060 Cambridge Way
Plainfield, IN 46168
(317) 217-1700

*Note: Dates of meetings 
adjusted for holidays.

COUNTY AND  
MUNICIPAL MEETINGS

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday every 
month) Nov. 13, 1 p.m.

Plan Commission 
(Second Tuesday every 
month) Nov. 12, 6:30 p.m.*

Board of Zoning Appeals
(Third Monday every 
month) Nov. 17, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month)
Nov. 12, 9 a.m.*

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
Nov. 13, 7 – 9 p.m.*

Advisory Plan 
Commission
(Fourth Monday every 
month) Nov. 24, 7 p.m.

Board of Zoning Appeals
(Third Thursday every 
month) Nov. 20, 7 p.m.  
in the Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
Nov. 20, 7 p.m.*

Plan Commission 
(Fourth Monday every 
month) Nov. 24, 7 p.m.
Brownsburg Town Hall

Board of Zoning Appeals
(Second Monday every 
month) Nov. 10, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
317-745-4180
Note: Call 317-745-3001 
to confirm meetings have 
not been cancelled.

Council
(First and third Monday 
every month)
Nov. 3, 7 p.m. 
Nov. 17, 7 p.m.

Plan Commission
(Second Monday every 
month) Nov. 10, 7 p.m.

Board of Zoning Appeals
Meets as needed on the
(Third Tuesday of the 
month) Nov. 18, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.
Plainfield, IN 46168
317-839-2561

Town Council
(Second and fourth 
Monday every month)
Nov. 10, 7 p.m.
Nov. 24, 7 p.m.

Plan Commission
(First Monday every 
month) Nov. 3, 7 p.m. 

Board of Zoning Appeals
(Third Monday every 
month) Nov. 17, 7 p.m.

SALES LEADS
Newly incorporated 
businesses through 
Oct. 10, 2014.

1 Call Construction
Charlotte Pardue
5885 Hall Road
Plainfield, IN 46168

138 Garage
Power JK LLC.
Hinkle and Gooch
35 W. Marion St.
Danville, IN 46122

Checkered Chef
Tim Foster
1812 Chatham Pl.
Danville, IN 46122

Colt Cleaners 2
Perez, Heriberto Chavez
10028 E. U.S. Hwy. 36
Avon, IN 46123

Dugan’s Lock & Key
Fultz, Brian
394 N. Wayne St.
Danville IN 46122

EC Accounting
Erin Cody
4218 N. C.R. 1025 East
Indianapolis, IN 46234

Fast Bid Auction Services
Ramo, Enkelejda
480 Autumn Springs Court
Avon, IN 46123

HDL Handyman Services
Rees, Todd L.
143 Shelton Dr.
Avon, IN 46123

Hendricks County Radio 
Communication
Robert Thompson 
251 Brixton Woods
Pittsboro, IN 46167

Charles E. Hofstetter  
Law Firm
515 N. Green St.
Brownsburg, IN 46112

Music Run Up Company
Melbourne Barnett
3644 N. Illinois St.
Indianapolis, IN 46208

ND Hair Designs
Beeson, Natalie R.
228 N. Green St.
Brownsburg, IN 46112

Amy Newland Agency
Newland, Amy
1531 N. Green St., Ste. A
Brownsburg, IN  
46112-9913

Red Earth Indian Shop
Shane Wildman
3374 E. Main St.
Danville, IN 46122

Site Casters Tek Toyz
Patterson, Ian
48 Hyde Park Row
Brownsburg, IN 46112

Southern Cookin’ Cafe
Celetia K. Bush
6109 W. C.R. 750 South
Reelsville, IN 46171

Technology S 
upport Group
Francis, Kevin F. 
Francis, Jennifer L.
679 Hohlier Ln.
Avon, IN 46123

SBA GUARANTEED LOANS

Boone County

Olympia Stone II, Ltd.
870 Lennox Circle
Zionsville, IN 46077
$325,000. KeyBank

Rosie’s Place, LLC and 
Rosie’s Place Zionsville
10 S.Main St.
Zionsville, IN 46077
$50,000. $462,000
The Huntington  
National Bank

SEC Property, LLC and 
Olympia Stone II, Ltd.
870 Lennox Ct.
Zionsville, IN 46077
$1,091,000
KeyBank

Hamilton County

DSH Indiana, Inc.
4250 W. 99th St.
Carmel, IN 46032
$505,000
Premier Capital 
Corporation

GZ, LLC
12756 Parsons Gate
Carmel, IN 46032
$35,000. The Huntington 
National Bank

Hawkins 
Communications and 
Advancement, LLC
10871 Monarch 
Springs Ct.
Noblesville, IN 46060
$137,000
Star Financial Bank 

JVS Transport, LLC
11962 Copperfield Dr.
Carmel, IN 46032
$46,900. The Huntington 
National Bank

Level Solutions  
Group, Inc.
9084 Technology Dr.
Fishers, IN 46038
$250,000
Forum Credit Union 

Morse Lake Classic Cars 
and More, LLC
3635 Beach Blvd.
Cicero, IN 46034
$25,000. Chase Bank

NTC, Inc.
400 Lafayette Road
Noblesville, IN 46060
$150,000. $1,500,000
Horizon Bank 

Olympus Salon, LLC
10177 Allisonville Road
Fishers, IN 46038
$20,000
Star Financial Bank

Hendricks County

BHC, LLC
1533 E Northfield Dr.
Brownsburg, IN 46112
$540,500. Lake City Bank 

Midwest Exterior 
Services, Inc. 
114 Sunrise Lane 
Lizton, IN 46149
$23,700. $50,000
The Huntington  
National Bank

Sandeep Singh DBA  
Pathfinder Truck Lines
3674 Pickwick Circle
Plainfield, IN 46168 
$132,500. The Huntington 
National Bank

Johnson County

Center Grove Animal 
Clinic, Inc.
S  S.R. 135
Greenwood, IN 46143
$815,000
Indiana Business Bank 

Kid City Academy
1950 N. Graham Road
Franklin, IN 46131
$310,000
Premier Capital 
Corporation

Logical Concepts, Inc.
494 S. Emerson Ave., Ste. E
Greenwood, IN 46143
$357,900. PNC Bank

Noor Express, LLC
2951 Hearthside Dr.
Greenwood, IN 46143
$122,000. The Huntington 
National Bank

Marion County

ABC’S & 123’S  
Daycare, Inc.
7050 Coffman Road
Indianapolis, IN 46268
$150,000. Chase Bank

All Points  
Transportation, LLC
6470 Michigan Road
Indianapolis, IN 46268
$50,000. The Huntington 
National Bank

Bokay Florist
5890 N. Keystone Ave.
Indianapolis, IN 46220
$374,000  
Wells Fargo Bank

Burkhart Marketing 
Associates, Inc.
1218 Prospect St. 
Indianapolis, IN 46203
$50,000. $100,000
First Merchants Bank

Dawg Services, Inc.
4333 W. 71st St.
Indianapolis, IN 46268
$190,000
Lake City Bank

Deep Blue Security 
Solutions, LLC
120 E. Market St.
Indianapolis, IN 46204
$50,000. The Huntington 
National Bank

Dented Ladle Dining, LLC
534 Virginia Ave.
Indianapolis, IN 46203
$140,500
Indiana Business Bank

Eagle Creek Aviation 
Services, Inc. and 
Affiliates
4101 Dandy Trl.
Indianapolis, IN 46254
$2,500,000
Ridgestone Bank

Ergo-Office Furniture, LLC
2525 N. Shadeland Ave. 
Indianapolis, IN 46219
$49,400. Chase Bank 

Firebright, LLC
5610 Dividend Road 
Indianapolis, IN 46241 
$150,000
First Merchants Bank

Green Bean Delivery
5310 E. 25th St.
Indianapolis, IN 46218
$757,000
Indiana Statewide CDC

J.R. Helms and 
Associates, P.C.
7960 Zionsville Road
Indianapolis, IN 46268
$20,000. $101,000
First Merchants Bank

Hull Chiropractic P.C.
101 N. Girls School Road
Indianapolis, IN 46214
$315,000 
Wells Fargo Bank

Indy East Smiles Youth 
Dentistry, LLC
5430 E. Washington St.
Indianapolis, IN 46219
$2,520,800
Newtek Small Business 
Finance, Inc. 

Indy Photo Booth, Inc.
5771 Park Plaza Dr.
Indianapolis, IN 46220
$120,000. $20,000
The Huntington  
National Bank

The Legend Classic 
Irvington Cafe, Inc.
28 E. 16th St.
Indianapolis, IN 46202
$15,000. $120,000
First Merchants Bank

METONYMY MEDIA, LLC.
320 N. Meridian St.,  
Ste. 917
Indianapolis, IN 46204
$50,000. Chase Bank

Michael S. Miller D.O., 
FACOS, CWS, P.C.
8355 Rockville Road,  
Ste. 120
Indianapolis, IN 46234
$15,000. The Huntington 
National Bank

NIMO, INC.
222 E. Market St.
Indianapolis, IN 46204
$50,000. The Huntington 
National Bank

Printing Concepts, Inc.
4371 Sellers St.
Indianapolis, IN 46226
$25,000. $144,000
The Huntington  
National Bank

Saffron, LLC
621 Fort Wayne Ave.
Indianapolis, IN 46204
$25,000. The Huntington 
National Bank

Synthesis, Inc.
251 N. Illinois St.
Indianapolis, IN 46204
$600,000. $150,000
Chase Bank

Washington JJ, LLC (OC) 
6707 W. Washington St.
Indianapolis, IN 46241
$750,000
Ridgestone Bank

Morgan County

Gone to Maui, LLC
2400 Marketplace Blvd. 
Shelbyville, IN 46176
$400,000
The Napoleon State Bank 

Heartland  
Solutions Corp.
10277 Leases Corner Ct.
Camby, IN 46113
$350,000
First Merchants Bank 

Richard McCracken 
250 E. Harrison St.
Martinsville, IN 46151
$25,200. The Huntington 
National Bank
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We’ll get the job done. Fast!

directdeliveryinc.netSchedule online. Save money 
on your next delivery!

Direct Delivery isn’t the new delivery company on the block. We’ve 
been around for decades, delivering materials of all sizes on time and 
on budget. Let’s face it, when you need something delivered, you just 
want to make the call with confidence that your shipment is as good as 
delivered. Well, you’re at the right place.

Direct Delivery is the answer for your shipping needs. In fact, you’ll 
find that we are a reliable and responsible company that is always will-
ing to work with you regardless of your needs. Not only do we take our 
business serious, we take our role in the business community serious 
as well. Welcome to our site, feel free to browse it or if you just need a 
delivery contact us and make it a Direct Delivery.

“We have used Direct Delivery for a number of years and have developed a 
strong relationship with them. Like us, they are locally owned and though 
we know there are other companies we could use, we know that the owner, 
Greg Mertz is always a phone call away, and we take great comfort in 
that...” - RJ Pile, Indianapolis

Direct Delivery
PH: 317.353.1111 TF: 1.888.446.7087
email - gmertz@directdeliveryinc.net

Address:
1633 Howard St. 

Indianapolis, IN 46221



It’s easier than ever to feel your best with the highly skilled

primary care doctors of Indiana University Health by your side.

Schedule a primary care appointment today.  
Call 844.8.IUHEALTH (844.848.4325) or visit iuhealth.org/primarycare.
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Live life
to its fullest
with the highest level of
primary care.


