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Barrington’s opening  
a sign of service to older demographic / P2

Senior market
growing quickly
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By Katy Frantz
Mike Phillips and his wife, Pam, already reserved a place with 

The Barrington of Carmel for when it begins this month. 
The Carmel residents, whose home sits on a ¾-acre lot on 

146th Street, chose the Barrington for its maintenance-free fa-
cility that would be within close proximity of downtown Car-
mel, their social circle and necessary health care. 

“We will still go on living our lives,” Mike Phillips said. “Doing 
things as we did.” 

The Phillipses are part of a growing demographic in Hamilton 
County and Clay Township. According to the 2010 U.S. census, 
Clay Township had the highest percentage – 36 percent – of the 
senior population in the county. 

Sandy Stewart, executive cirector at Prime Life Enrichment 
in Carmel, broke down the numbers from the Census in 1990, 
2000 and 2010 and noted that between 2000 and 2010 Hamilton 
County has seen a 50 percent increase in the general population.

Among those 55 and older, the increase in the population 
has been more dramatic. Between 1990 and 2000 there was a 
57 percent increase and in the past 10 years the number almost 
doubled from 26,931 residents 55 and older to 51,333, she said.  

Multiple reasons to choose Carmel
A graying baby boomer population has chosen Carmel as a 

place to retire for a variety of reasons. Some, like the Phillipses, 
lived and worked in Carmel and now plan to retire in their com-
fort zone. 

“A lot of people want to stay in their communities. They want 
to age in place but they don’t want to take care of a large prop-
erty or a large house anymore,” Stewart said. 

Others move from out of state to be near children and grand-
children in the area. Still others may see The Barrington, and 
others like it, as a community in which to settle for support and 
structure after a major life change. 

Details about Barrington
The opening of The Barrington of Carmel not only is a result 

of growth in the senior population of Hamilton County, but it 
also will bring more jobs to the Carmel area and create a strong 
partnership between the senior community and St.Vincent Car-
mel Hospital. 

As a 20-acre senior care facility, there will be approximately 134 
independent living apartments, 56 assisted-living units, 26 private 
suites in memory care and 48 units in the skilled-nursing wing. 

The common area of The Barrington is now operable, and the 
two back wings of the independent living area were scheduled 
to open Nov. 4. Provision of health care is expected to begin in 
December or January, while the front wing visible from Guilford 
Avenue will not be fully completed until March. 

Senior service industry to grow
Out of those residents committed to the Barrington, ap-

proximately 60 percent are current Carmel residents, 39 per-
cent come from surrounding communities and 8 percent will be 
moving from another state. 

Since The Barrington has been set up as a self-sustaining non-
profit, Troy Cannaday, the executive director at The Barrington, 
does not see this influx of residents sparking an increase in 
storefronts along Guilford Avenue.  Whether residents at The Barrington impact business in Car-

mel remains to be seen. 
The measurable effects of the Barrington to 

Carmel are in the number of jobs created. Can-
naday said the plan is to employ approximately 
200 employees.  

St.Vincent Carmel Hospital will provide 
medical directorship at the senior care facil-
ity, as well as home health, home care, and 
hospice. 

With the 86th Street flagship not too far 
away, the relationship comes naturally, and it also will benefit 
the hospital by minimizing the number of readmissions.

“We get to see residents face to face on a regular, consistent 
basis,” Cannaday said. “We get to see, also, that slow decline. 
Hopefully then we intervene a little faster.” 

Changing face of senior housing
To set it apart from other senior communities The Barrington 

offers a three-point promise – an ideal location in Carmel, a fa-
cility to create a comfortable lifestyle and a comprehensive re-
tirement plan. 

“That culture of successful aging is something we bring to the 
marketplace,” Troy Cannaday said. 

In addition to the Barrington benefiting St.Vincent Carmel, 
the senior living facility also will provide transportation for resi-
dents to any local shopping venues or art performances.

“Our goal is to change the face of senior housing in Indianap-
olis,” Cannaday said. “I think we’re doing that already, and we’re 
not even open.” 

The Barrington of Carmel, a senior care facility off of Guilford Avenue and 116th Street, will be opening its first independent living apartments in this 
month. More of the amenities and units will be offered as construction is completed through next year. (Submitted photos)

Senior market growing quickly
Barrington’s opening a sign of 
service to older demographic 

Will employ:
•	 Approximately	200	employees	total

Housing options:
•	 140	Independent	living	units
•	50 beds in skilled-nursing area for help with:
•	 Memory	care
•	 Assisted	living

U.S. Census
Hamilton County Senior Population:

Year Age 55+ Percent change 

1990 17,107 –

2000 26,931 +57.4%

2010 51,333 +90.6%	

Clay Township Senior Population: 

Year Age 55+ Percent change

1990 	6,893 –

2000 11,224 62.8%

2010 18,652 66.2%	

Cannaday

barrington facts
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Choose brains over bluster
People love complaining about their boss. This single 

grievance has fueled an entire industry of comic strips, TV 
series, movies and office parapherna-
lia. We have a love-hate relationship 
with authority, in that we love to hate 
them. 

But that is the key to this whole 
problem, we love it. Our first instinct 
in a situation is to defer responsibility 
to someone else and then blame them 
for everything. 

This fundamental psychology of our 
culture is to blame for the “jerk boss” 
phenomenon, but the good news is 
that it is changing.

Confident illusion of competency
“The problem with the world is that the intelligent people are 
full of doubts, while the stupid ones are full of confidence.” - 

Charles Bukowski
It takes a lot of energy to accuse someone of being a liar, 

but it is much less taxing to take people at their word. The 
good news is that we tend to be a fairly trusting species, the 
bad news is that we so often don’t deserve it. 

When people act confident, bold or loud, we tend to give 
them a “trust credit” for knowing what they are doing. We 
also tend not to want to make them louder, so we look for an 
excuse to placate them. These work together to create the il-
lusion that loud and obnoxious is a sign of confidence, and 
we view confidence as competency.

However, we are learning more and more that it is the truly 
intelligent and insightful who are full of doubt. The intelli-
gent person is aware of the challenges and issues ahead, so 
they are full of questions and caution. 

Only an idiot can charge into battle without fear. 
So the idiot is confident, and the intelligent is cautious. So 

when the people ask “Who wants to lead?” the idiot says, “Me!” 
This also explains modern politics.

Testosterone is going out of style
The further humanity moves away from it’s misogynistic 

past, the more bullying and brute force are becoming passe. 
Studies are showing, more and more, that women, introverts 
and quieter individuals often make better leaders. 

Also, the general population is becoming more and more 
educated, meaning that we are more interested in “why” and 
“how” than we are “who.” 

Corporate boards and venture capitalists all over are wis-
ing up to the fact that the loudest person in the room may not 
be best suited for the job. Yes, risk-taking is part of being an 
entrepreneur or leader, but an introvert is more likely to take 
a risk for thoughtful reasons while an extrovert often takes 
risks because “they want to” or a “gut feeling.” 

Women, likewise, are showing that they make more in-
formed decisions and use collaboration much more than 
their male counterparts.

Revenge of the nerds
The insightful need to speak up, and the intelligent need to 

take more responsibility. 
The problem with jerks is that they confuse control with 

responsibility. Leaders are people who take responsibility for 
the world around them, tyrants are people who take control. 

Let’s value those who doubt over those who are certain, 
those who collaborate over those who dominate, and those 
who explain themselves over those who blame.

Learn more about Chris “The Brain” at christhebrain.com

chris “the brain”
Growth

We’ve all read countless accounts about the importance 
of leadership, not only in business, but also in every facet 
of life. Someone needs to lead on every front, especially the 
home front in government.

Imagine how incredulous we were 
when reading this account of a recent 
White House press briefing by Obama 
administration mouthpiece Jay Carney. 

REPORTER: “(Director of Health and 
Human Services) Kathleen Sebelius said 
President Barack Obama didn’t hear that 
there may be problems with the sign-up 
portal for his signature health care law 
until it went live on Oct. 1. That’s when 
the site nosedived into a technical abyss. 
There’s a report out from The Wall Street 
Journal that said that the president did 
not learn until this summer that the NSA had been tapping 
(German President) Angela Merkel’s phone for years, as it 
had been with other world leaders. Was the president kept 
out of the loop about what the NSA was doing?”

CARNEY: “… what I can tell is two things: First, that I’m 
not going to get into details of internal discussions. But the 
president clearly feels strongly about making sure that we 
are not just collecting information because we can but be-
cause we should. And I noted the other day a read-out from 
a phone call the president had with Chancellor Merkel make 
clear that we do not and will not monitor the chancellor’s 

communications.”
REPORTER: “Is it conceivable — is it believable that the 

president would not know about surveillance of a head of 
state of a close American ally? I mean, is 
that — does that sound plausible to you?”

CARNEY: “It’s — I like the effort at 
coming at this in a different way, and — I 
mean, and The Wall Street Journal proba-
bly doesn’t appreciate the suggestion that 
their story’s wrong. But I would say sim-
ply that we’re not going to comment on 
specific activities reported in the press. 
We have made clear that the president 
spoke with Chancellor Merkel and as-
sured her that we do not and will not col-
lect intelligence on her communications.”

Carney’s response was such horse 
hockey that we only can assume the answer was a resound-
ing “yes.” Obama didn’t know? That’s the problem, folks. 

Leaders, especially elected officials, are put in a particular 
position to know. So, you may safely assume we don’t buy it 
for a moment. You also may safely assume this nation is in 
dire need of a true leader whose every action is executed in 
the best interests of our nation.

Can you imagine if this were Warren Buffett, Bill Gates, 
Jeff Bezos or Steve Jobs? They’d know. They’d know because 
they’d demand to know. We simply find it inexcusable.

The cost of no leadership

brian Kelly & steve greenberg
From the Backshop
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New member orientation session	–	Join	us	at	this	orientation	session	for	
new	members.	Not	a	new	member?	Join	us	for	a	“refresher.”	Learn	firsthand	
what	the	Chamber	is	all	about	and	how	best	to	utilize	the	many	opportuni-
ties	the	Chamber	has	to	offer.	This	event	is	from	8	to	9	a.m.	Nov.	5	at	Stay-
bridge	Suites,	10675	N.	Pennsylvania	St.	in	Carmel.	Light	refreshments	will	be	
served.	The	cost	is	free	but	reservations	are	required	and	space	is	limited.	

carMEL chaMbEr of coMMErcE carMEL rotary cLub

quotE of thE Month

No time like the present to check Obamacare speed limit
Growing Business / Calendars

Carmel schools update and luncheon	
–	Join	us	to	hear	about	Carmel	schools	as	
we	hear	from	newly-appointed	Super-
intendent	Nicholas	Wahl,	who	was	ap-
pointed	superintendent	on	Aug.	28.	The	
event	is	from	11:30	a.m.	to	1:30	p.m.	Nov.	
13	at	the	Bridgewater	Club,	3535	E.	161st	
St.	in	Westfield.	Cost	is	$20	for	members	
and	$25	for	guests;	pre-paid	reservations	
are	required	by	noon	Nov.	11.

Business after hours	–	This	
casual	social	networking	event	
will	be	from	5	to	6:30	p.m.	Nov.	
14	at	McNamara	Florist,	301	E.	
Carmel	Dr.	in	Carmel.	Capture	
the	magic	of	the	upcoming	hol-
iday	season	with	festive	food	
and	drink	from	the	Ritz	Charles.	
This	event	is	free	for	members	
and	$10	for	nonmembers

The	Carmel	Rotary	Club	has	the	following	events	planned	for	November.	
All	of	the	events	are	at	noon	at	the	Oak	Hill	Mansion,	5801	E.	116th	St.	un-
less	otherwise	indicated.	For	more	information	contact	Rotary	President	
Ray	Kramp	at	809-0068	or	visit	www.carmelrotary.com.

Nov. 1	-	No	meeting	because	of	Rotary	district	conference
Nov. 8	-	Nancy	Madru will	talk	about	he	Rotary	Foundation
Nov. 15 -	Alan	Davis	and	David	Bowden will	talk	about	the	Carmel	Sym-
phony	Orchestra
Nov. 22	-	Jay	Kim will	discuss	Jay’s	Travels	and	Adventures
Nov. 29	-	No	meeting	because	of	Thanksgiving

By Bill Dragon 
Obamacare is coming next year, and indi-

viduals in need of insurance must sign up now 
through March 31, 2014, or face a tax penalty. 

For employers, a key component of the law 
has been delayed until 2015. That is the “pay 
or play” provision where employers of 50 or 
more full-time employees will have to start 
providing health coverage or be assessed a 
penalty of up to $3,000 per each full-time em-
ployee.

Helping local business owners to under-
stand the implications of this massive law are 
several Indianapolis-area law offices. At least 
three local firms have been busy conduct-
ing informational seminars and webinars on 
Obamacare. These include Krieg Devault, 
Faegre Baker Daniels and Ice Miller. 

One such seminar was conducted Oct. 3 at 
Woodland Country Club and was attended by 
about 400 business owners. At the seminar 
Harlan Schafir of Human Capital Concepts, in 
partnership with Krieg Devault, presented an 
overview of the law and answered questions.

Most of the business owners in attendance 
had less than 50 employees, Schafir said. A 
few had 200-300 employees.

Schafir said that there is a lot of confusion 
caused by changes in the law. A lot of business 
owners think the law’s been deferred. In real-

ity, it’s just the “pay or play” piece that’s been 
deferred. The individual mandate has not. 

“They’re looking for us to help clarify some 
of the question and answer combinations that 
they have to consider confronting them so that, 
based on the answer, they can make the deci-
sions as to what they want to do,” Schafir said.

He compared the uncertainty about Obam-
acare to driving a car.

“Right now, people don’t understand what 
the speed limit is. They don’t know if they’re 
up to speed or not. I can make the decision 

to drive faster than 70 mph, but I don’t even 
know if it’s 70.”

Defining full-time
The law is still being defined, but one com-

mon concern always voiced is the “50 full- 
time employee” piece of the law and just how 
that number is calculated. 

Employers should be taking time now to 
calculate who is considered full-time for de-
termining whether they have 50 employees 
and thereby have to participate in the man-
date. There is no such requirement if you have 

less than 50 full-time employees. 
“The general rule is, if someone works on 

average 30 hours a week in a month, they’re 
entitled to be offered coverage,” said Gayle 
Skolnik of Faegre Baker Daniels.

“There is a method to calculate and deter-
mine whether those variable hour or seasonal 
hour employees are considered full-time by 
looking back at a measurement period (often 
12 months) of that employee’s past work re-
cord,” Skolnik said.

“I’ve heard a lot of exacerbation expressed, 
particularly by the small business owner, 
about just how difficult it is to get a grasp on 
these very detailed rules,” she said.

Consult your counsel
The best way for a business owner to be 

sure if they are required to participate in the 
mandate is to consult legal counsel.

Chris Sears of Ice Miller shares this advice 
in each seminar he conducts:

“What we’re telling them is really use now 
through 2015 to understand your employ-
ee makeup, what the demographics are, how 
much people are working, start tracking those 
hours, have a really good understanding this 
time next year who you should offer your cov-
erage to if you want to avoid the penalty.”

That way, by 2015, everyone will know the 
speed limit on Obamacare. 

November network breakfast with Carmel, Westfield and Noblesville chambers –	There’s	time	for	infor-
mal	networking	while	you	enjoy	a	delicious	hot	breakfast	and	then,	rotating	from	table	to	table,	you’ll	have	the	
chance	to	give	a	two-minute	presentation	about	your	business.	Bring	plenty	of	business	cards	and	brochures	to	
distribute.	The	event	is	from	7:30	to	9	a.m.	Nov.	7	at	Stanford’s	Restaurant	&	Bar,	14159	Clay	Terrace	Blvd.	in	Car-
mel.	Cost	is	$10	for	members	and	$20	for	guests.

Arrows young profession-
als lunch and learn	–	Look-
ing	for	balance	in	your	work	
&	your	life?	Join	us	for	lunch	
and	learn	how	to	bring	your	
life	into	balance.	Don’t	miss	
this	opportunity	to	hear	in-
demand	speaker	and	author	
Sherry	Aristizabal.	She	is	
president	of	Business	Women	
Connect,	an	organization	de-
signed	to	provide	resources	
to	facilitate	personal	develop-
ment	and	make	real	connec-
tions,	and	recently	published	
her	first	book,	This	Is	Your	
Year...To	Design	&	Live	the	
Life	of	Your	Dreams.	Originally	
from	Greenfield,	Aristizabal	
now	lives	in	Naples,	Fla.,	with	
her	husband	and	four	chil-
dren.	This	event	is	from	noon	
to	1:30	p.m.	at	Eddie	Merlot’s,	
3645	E.	96th	St.	in	Indianapo-
lis.	Cost	is	$25	and	reserva-
tions	are	required	by	Nov.	15.

November legislative breakfast and fall forum	–	Join	us	for	breakfast	as	
our	panel	discusses	the	impact	of	Hamilton	County’s	agriculture	industry	
locally	and	beyond.	Panel	participants	include	Bruce	Kettler,	Marketing	Di-
rector	of	Beck’s	Hybrids,	Don	Orr,	President	of	JBS	United,	and	Gary	Reyn-
olds,	President	of	Reynolds	Farm	Equipment.	This	event	is	from	7:30	to	9	a.m.	
Nov.	15	at	the	Mansion	at	Oak	Hill,	5801	E.	116th	St.	in	Carmel.	Cost	is	$15	for	
members	and	$20	for	guests.

“At this time, none of 
our course offerings in 
Noblesville will affect 

our offerings in Carmel.”
Kelly	Hauflaire,	Ivy	Tech	spokeswoman

On the future of classes at the Carmel  
Community Life and Learning Center

Panelists helped explain what Obamacare means for small business owners at a recent seminar in Carmel. 
(Submitted photo)
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316 S Range Line Rd, Downtown Carmel
Hours 9-6 M-F and 10-3 Sat. Call anytime.

317-867-0900
www.CTCarmel.com

Need I/T
support?

Call on us at any time
for services including:

Hardware Troubleshooting
Software Troubleshooting
Internet/Email Setup and Assistance
Networking & Servers
Application Setup and Support
Regular Computer Maintenance
Backup & Disaster Recovery
Virus Protection & Removal
Internet Security Troubleshooting
Remote Access & Diagnostics
Service Plans & PC/Mac Sales

PROFESSIONAL QUALITY I/T
SERVICES AT COMPETITIVE RATES!

Help is just around the corner

Businesses around the world depend on

Computer Troubleshooters.
We’re the “computer experts”...

the people to call when your computer breaks down, when 
your machine or software needs to be upgraded, when 
viruses attack or even when you’re about to throw your 

computer out the window.

317-867-0900
MENTION THIS AD

FOR A FREE I\T AUDIT
FOR YOUR BUSINESS

info@ctcarmel.com • www.CTCarmel.com

Claghorn
Custom
Flooring

Builders, designers & home remodeling enthusiasts! 
Refreshments will be served.

Bring in a friend or client
& enjoy our remodeled showroom!

• Huge selection on flooring including special orders
• Refreshing decorating solutions

• Cabinets
• New accessories and art items

HOLIDAY
OPEN HOUSE

NOVEMBER 20 & 21
10AM - 8PM

Save the date! 

100 North 1st Street, Zionsville, IN • 317.873.6202 • claghorncustomflooring.com

You get paid to do what?

By Lana Bandy
How long have you been working as a 
clown?

Over 30 years. I found the importance of 
laughter in life. My husband was unemployed 
and a group of things came together in my life. 
I read the Norman Cousins book on laughter 
and I decided I would be a clown. 
How did you get started?

I went to colleges – one clown college after 
another. I started at six in the morning. My 
first class was on fire-eating. I learned mag-
ic, balloons and face painting. The programs 
talked about different games you can play; 
we learned about pratfalls and the history of 
clowning. Students took turns doing panto-
mimes and putting makeup on. 
What other things did you learn at the 
clown colleges?

The history of clowning is important, but 
in the last 20 years, thing have been changing. 
Clowns originally started off wearing white 
gloves and never had any part of their bod-
ies showing. One big change was the gloves 
coming off. Then the makeup started coming 
off because people don’t want to get hot and 
gussied up in grease paint. 
After all these years, are 
you still educating your-
self? 

It is important to always 
want to learn more about 
your craft. Every year I try to 
go to a class that lasts a week. The classes are 
such that the people there really encourage 
you. You couldn’t tell a joke that wasn’t funny 
– someone in the group will always laugh. 
Are there certain guidelines or rules 
clowns follow?

Clowns are very polite; clowns don’t get in 
people’s faces; clowns do not swear and they 
should not eat in public. We have to drive 
from job to job, though, and chances are you’ll 
be gone at lunch time, so you eat undercov-
er. Clowns don’t chew gum, smoke or drink. 
Clowns are taught not to touch a child any-
where except the tip of the nose. We don’t 
hug children unless they want to hug us. One 
way to get children to like you is to be calm, 
cool and collected. Don’t make a lot of noise 
or squirt water at people’s faces. It is impor-
tant to show them that mom likes the clown 
and that it is safe. You have to remember that 
children are loving and smiling and hugging 
Cuddles – the character you  have produced 
– not you.
What is your company, Clowns Etc.?

We have magicians, caricaturists, jugglers, 
stilt walkers, singers, musicians – anything, as 
long as it’s entertaining and wholesome. We 
have a storyteller with colorful props that il-
lustrate the stories. We have a walk-around 
puppet stage. We have many different clowns. 
We have a new one coming out – a mermaid. 
She has been at some indoor pools and often 
swims with the children. She can also do face 

‘I love the children’

Sunny Johnson as Cuddles Z Clown (Submitted photo)

painting. We have Santa Claus, too. He is the 
best Santa Claus – he looks like Santa, talks 
like Santa and acts like Santa. He’s super dup-
er because he finds things out about the chil-

dren. Princesses are always 
popular, too. All of these dif-
ferent characters and people 
work with me. 
Where do you make ap-
pearances?

We do grand openings and appear at res-
taurants, birthday parties and company out-
ings. I do adult shows as well. One of my char-
acters, Tricksie (a magician) does more adult 
parties than the other clowns. There are some 
ideas that clowns are only for children, but 
that’s not true.
Are there any other misperceptions about 
clowns?

Everything a clown does is planned and re-
hearsed. So many people think you can put on 
large shoes, a red nose and a wig and “tada, 
I’m a clown.” That’s not true. It’s an art form.
What kinds of things would you do at a 
children’s birthday party, for instance?

Balloons, face painting and magic. I could 
produce a bunny rabbit or have a little girl hold 
a water bottle and say, “I believe in magic,” to 
make a goldfish appear. We dress children in 
a crown and princess outfit with a pocket that 
plays the music to “Happy Birthday to You.” 
Or a boy might wear a chef ’s apron and cap. 
All the kids get candy.
What do you like best about your job?

It touches my heart. I love the children and 
so many are so precious. It comes from inside 
because I love them and want them to be the 
best they can be.

Do you or someone you know have an interesting job? Or 
is there an occupation you would like to know a little more 
about? Send your story ideas to lcbandym@yahoo.com and 
we might feature you in an upcoming issue of The Carmel 
Business Leader.

Name: Sunny	Johnson
Title: Cuddles	Z	Clown
Business: Clowns	Etc.



6   November 2013 • businessleader.bz Carmel Business Leader

You’ve worked hard to achieve what 
you have. Take the time to protect it.

Check out the free report available at 
strategicexit.biz or call 317-721-5290 
today for an appointment.

Kathy Davis, Esq.
Legal Consultant

Real Estate
Small Business

P.O. Box 34077 
Indianapolis, IN 46234

www.kjdlegal.com

Find us on 
Facebook & Twitter

The Loft
Restaurant
Farm to Table 
Seasonal Menus

The Roost
overlooking
the farm

TRADERSPOINT
CREAMERY

fresh. simple. organic.

TradersPointCreamery.com
9101 Moore Road, Zionsville | 733-1700

New private

    m
eeting space

Now Open

By Pete Smith
Rick Kingston recently had a grand opening 

for the new version of Kingston’s Music Show-
case, a music rehearsal space, living-room-like 
concert venue and high-end musical instru-
ment store.

Kingston has been in the music business 
since he was 12 years old and said he has al-
ways wanted to run a business like this.

The rehearsal space is booked by about 70 
different bands at different times, and Kings-
ton said he hosts all-ages shows in the space 
as well.

All bands need to book a show is a decent 
YouTube video – and a little parental supervi-
sion. What’ll they’ll get is a top-of-the-line PA 
to sing through and a professional sound job 
from Kingston himself.

He has been building his business slowly 
but surely, and he recently expanded to of-
fer more rehearsal space at his location at 340 
Ridge Point Dr. But what’s most surprising is 
the venue’s location – a very plain and unhip 
office park with low visibility just west of the 
Palladium.

“What’s cool is everyone (at the office park) 
goes home at five o’clock,” Kingston said. “We 
rock all night long and don’t bother anyone.”

crust Pizzeria napoletana opened its doors 
in September. The 98-seat restaurant has an ur-
ban feel; the walls are covered with reclaimed 
barn wood and stone. Chef/Owner Mohey Os-
man has a wealth of experience in the restaurant 
business in Indianapolis and beyond. 

Of Egyptian descent, Osman moved to 
the U.S. in 1997 and opened a pizza place in 
Washington D.C. After moving with his wife 
to Indianapolis, he opened the Egyptian Café 
and Hookah Bar in Broad Ripple. When the 
smoking ban was put in place Osman began 
looking for a new project. He fell in love with 
the Carmel location on the south end of the 
Shoppes on Old Meridian (previously Grind-
ers) and began to renovate the space in 2012, 
doing much of the work himself. 

Osman is committed to using locally-
sourced and organic ingredients whenever 
possible, even down to his wine list. In the 
spring, he plans to add additional seating out-
side. In addition to pizza, the menu features 
an assortment of salads, appetizers, Panini 
and desserts

Vine health care also opened recently at 
40 N. Range Line Rd. The practice focuses on 
personalized medicine with specialty testing 
to search for the root causes disease, chron-
ic illness, food allergies and hormone imbal-
ances. The practice’s two doctors and 10 em-
ployees can treat problems associated with 
the gut, thyroid, weight loss and aid in cancer 
prevention. They have health and life coaches 
on staff to provide additional support. 

“We’re all wellness,” said practice manager 
Andrea Keltner.

the Waxing spot plans to open Nov. 6 and 
specializes in Brazilian wax service for both 
women and men, along with full-body wax-

‘We rock out all night long’

ing, eyelash extensions and facial treatments. 
The business prides itself on combining top of 
the line wax with excellent technique to their 
clients for an almost pain-free and efficient 
waxing experience. The store, located at 1400 
S. Guilford Rd., also offers a wide range of fa-
cial treatments and eyelash extensions made 
by Xtreme Lashes. 

Attorney Rebecca W. Geyer announced the 
official opening of her new law firm in Carmel. 

A 14-year veteran in legal issues facing the 
elderly, Geyer said, “I am so pleased to an-
nounce the opening of rebecca W. geyer & 
associates, which provides estate planning 
and elder law services to clients in central In-
diana. The creation of this firm is the culmina-
tion of a long-term goal to start my own legal 
practice. Along with my two associates (Tim 
Schrader and Corrina A. Smith), we provide 
legal services in the areas of estate planning, 
estate administration, elder law, and business 
planning, while ensuring compassionate, re-
sponsive counsel to clients of all generations.”

guggenheim Partners recently opened its 
doors at 401 Pennsylvania Parkway in Carmel. 
The financial services firm is privately held and 
characterized by a deep commitment to creat-
ing exceptional value for our clients through-
out the world. It provides asset management, 
investment banking and capital markets ser-
vices, insurance services, institutional finance 
and investment advisory solutions to institu-
tions, governments and agencies, corpora-
tions, investment advisors, family offices and 
individuals.

In other opening news, chicago title, 
which specializes in title insurance for com-
mercial and residential property sales opened 
at 715 W. Carmel Dr., Suite 202. And the 
building that houses Panera Bread gained two 
new tenants upstairs: Kite realty and body, 
Mind & core, a yoga and pilates studio. In-
struction includes: Ashtanga, heated and non-
heated Vinyasa, children and pre-teen yoga, 
prenatal/postnatal yoga, and TRX. With three 
practice rooms offering 56 classes per week 
and accommodating all levels, the studios 
repertoire comes full circle with private and 
semi-private pilates lessons, nutritional coun-
seling and childcare. 

Rick Kingston said he has always wanted to run a 
business that catered to the needs of fellow musicians.
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Howard Hubler can be reached at howard@hubler.com.

Obamacare could decimate 
middle class spending

I write this article during the week of, “If 
you like your plan you get to keep your plan, if 
you like your price, it will not go up.”

Yes, even presidential loyalists are trying to 
defend President Barack Obama on this one, 
but it gets harder to everyday. 

Well, so how does a little fat 
business man from Indianapolis 
fair in this argument? To answer 
that let me first turn to a news cy-
cle. 

I was watching TV when a fam-
ily came on with a Blue Cross Blue 
Shield policy. They felt secure that 
it was going to be a plan they could 
keep and that the price would re-
main the same if not go down with 
Obamacare. But when they went 
through their letter on TV that 
they had received from Blue Cross the pre-
vious day; they found both of those items of 
concern were proven to be untrue. 

In fact, the plan was going to go away and 
be replaced by another plan. The price on the 
new Obama plan was $2,500 higher for this 
family of four.

I watched this news clip with passive inter-
est, knowing that it would not actually affect 
me because I was older and I just insure my-
self. Well, was I in for a surprise. 

The very next day I received the very same 
letter that the lady on TV received. And my 
policy? It went up $68 a month. 

In addition, they told me that within the 
next several months, my policy would be re-
placed with a new policy. 

Was my deductible going to go down? 
Could I see my same doctors at the same 
price? None of these questions have been an-
swered. 

No, I have never had any personal invest-
ment in anything directly related to Obama 
until now. I have seen the clips a hundred times 
over: “You get to keep your policy, the price will 

not go up, you get to see your doctors.” 
Well one of my heroes, Mike Huckabee 

said on TV Sunday night, “Not a word of that 
is true.” Those are strong comments coming 
from an evangelical pastor turned politician. 

But I can attest first hand, he is 
right. I won’t keep my policy, the 
price will go up, and I guarantee 
you the other variables will not be 
in my favor. Anybody want to take 
a bet on it?

Let’s break this down to the 
small businessman. Let’s assume 
the young couple from the TV is 
typical and their price went up 
$2,500 a year. A lot of people that 
we try to sell goods and services 
to in this country don’t even save 
more than $2,500 a year. So if that 

is the case, they have to make a choice, do I 
ensure my family, pay a fine, or reduce my sav-
ings to little nothing? 

Many of the things that we as business peo-
ple sell come from the funds people have col-
lected as discretionary income. Things like 
a new car, an addition to home, investment 
items like new furniture - they all often come 
from these dollars that most people try and 
save. No, in many families across America, 
these dollars will not be available to save or 
spend anymore.

I’ll close on a political note, this doesn’t 
hurt the poor people they won’t pay a thing 
anyway. It seldom hurts the wealthy people 
who are paying for the lion share of this as 
they can afford it, or so the argument goes. 
So you squeeze the middle class. And Obama 
talks about the shrinking middle class. He just 
doesn’t get it - he is one major cause as to why 
they are shrinking.

Howard Hubler is a partner with Hubler Express Collision/
NAPA, and the owner of St. Augustine (Fla.) Toyota. He 
can be reached at howard@hubler.com.

Business Talk
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www.instantimprints.com/228
20 Executive Dr. Carmel, In 46032

Locally Owned and Operated
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Lottery commission fills vacancies	–	Carmel	
resident	Debra	Kunce	was	recently	appointed	
by	Gov.	Mike	Pence to	fill	one	of	two	vacan-
cies	on	the	Indiana	State	Lottery	Commission.	
Kunce	currently	works	at	Core	Planning	Strate-
gies	and	was	previously	at	Schmidt	Associates	
from	1994	to	2012,	where	she	led	the	program	
management	team	and	was	responsible	for	
overseeing	the	nearly	$1	billion	bond	program	
for	the	Indianapolis	Public	Schools.	She	is	a	
registered	architect	and	has	received	a	number	
of	awards	and	recognitions	for	her	professional	
excellence,	including	serving	as	the	national	
vice	president	for	the	American	Institute	of	Ar-
chitects.

New physician joins Ology	–	Carmel-
based	medical	and	wellness	spa,	Ology,	
announces	that	Dr.	Ashley	Robey	has	joined	
their	practice.	Dr.	Robey	is	both	a	fully	
trained	plastic	and	reconstructive	surgeon	
as	well	as	an	otolaryngologist	(head	and	
neck	surgeon).	Dr.	Robey	will	offer	compli-
mentary	consultations	during	a	new	pa-
tient	open	house	to	be	held	at	Ology	North,	
11725	N.	Illinois	St.,	Suite	140,	from	noon	
to	6	p.m.	Nov.	19.	She	will	also	be	available	
during	the	event	to	provide	Botox	Costmet-
ic	and	Juvaderm	at	introductory	reduced	
pricing.	For	more	information,	visit	www.
RobeyPlasticSurgery.com	or	call	721-7110.
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New primary care physicians join IU Health	–	Aaron	
Ashabraner	and	Lar-
issa	Day	Walz	recently	
joined	IU	Health	Physi-
cians	as	primary	care	
providers.	They	are	ac-
cepting	new	patients	
at	their	Carmel	office,	
which	is	located	within	
the	Medical	Office	
Building	at	IU	Health	
North	Hospital,	11725	N.	Illinois	St.,	Suite	595.	Dr.	Ashabra-
ner	is	accepting	new	patients	of	all	ages	and	Dr.	Day	Walz	is	
currently	accepting	patients	age	18	and	older.	To	schedule	
an	appointment	with	Dr.	Ashabraner	or	Dr.	Day	Walz,	call	
688-5522.

Risky Business?

Managed
Print Services

Document
Management

Digital Office
Equipment

Production
Print Systems

Creative
Services

Managed
IT Services

CREATE •  DISTRIBUTE •  MANAGE •  DOCUMENTS

3 17 •7 0 8 • 8 8 5 4I M P A C T M Y B I Z• C O M
Impact Networking, LLC  

8888 Keystone Crossing, Suite 350, Indianapolis, IN 46240

Reduce overall printing costs  
by allowing Impact to manage  
your entire printer fleet. Utilizing  
our network monitoring technology,  
Impact will maintain and automate  
most support and supplies needs  
for your Enterprise.

Ask About Our 
No Charge Print
Assessment Service

Managed
Print Services

Find Out How to 

Save Significantly 
on Printing Costs

CEO thinks rebranding pays off for franchisees
By Chris Bavender

When it comes to shopping Wild Birds Unlimited it’s all 
about appealing to the customer. With that in mind, Wild 
Birds Unlimited decided to take a gamble and rebrand.

“We wanted to energize the customer experience. I think 
every retail store has an energy level, and we really wanted 
to take all the parts and pieces and integrate them to really 
have impact and clarity in the stores,” Jim Carpenter, CEO and 
founder of Wild Birds Unlimited said. “We wanted to be sure 
customers who were self-shopping without an associate could 
figure out what the products are and why they might want 
them, what birds could be attracted, etc.”

The rebranding came about in part because of customer 
feedback.

“Through the years the customer feedback we get the most 
is that displays can confuse them because there were too many 
choices and they are there thinking “Gosh, I just want to feed 
the birds. Why are there all these choices?’” Carpenter, a Car-
mel resident, said. “It gets harder to explain the choices and 
then sometimes that led to customers thinking it might be too 
complicated when it should have been easy.”

The rebranding started with the flagship store at Rivers Edge 
owned by Carpenter. He hopes all 290 stores will soon be on 
board.

“We have an annual convention in Indianapolis in June so I 
brought all of them to store in Rivers Edge to see the rebrand-
ing and then we spent the rest day of the day talking about it,” 
he said. “Because these are franchisees that means this comes 
out of their own pocket book so I try to convince them to re-
brand versus dictate. About half immediately jumped on board 
and did parts and pieces, while others have done a complete 
rebranding. I think once January and February come around 

the rest will start the rebranding.”
Response to the rebranding at Rivers Edge has been positive.
“They love the colors and floors and one of the neat things 

we did was take an awkward little alley on the left side of store 
and turn it into a nature walk,” Carpenter said. “Part of it has 
a bench and waterfall down the wall where you can listen to 
birds and just take refuge from the world. The rest is a yard and 
showing all the different kind of feeders.”

Carpenter said he wasn’t worried as much about customer 
reaction, as he was franchisees who might not think the risk – 
and money – was worth it.

“But they really loved it and response to this new rebranding 
has never been as high as it has been in the last few months,” 
he said. “It really is about that energized customer experience 
and making sure their experience in the store is as important 
as the one at home with the products.” 

Wild Birds Unlimited CEO owns and operates the Rivers Edge store. 
(Submitted photo Jim Carpenter)
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Carmel doctor recognized for teaching work	–	Dr.	Janet	
Phillips	was	inducted	into	the	Academy	of	
Nursing	Education	Fellows	for	the	National	
League	for	Nursing. A	clinical	assistant	
professor	at	Indiana	University	School	of	
Nursing	in	Indianapolis,	her	professional	
expertise	lies	in	the	areas	of	partnerships	
and	adoption	of	innovative	curricula.	She	
has	been	teaching	nursing	for	fourteen	
years	in	clinical,	didactic,	laboratory	and	
online	settings.	Dr.	Phillips	also	consults	with	universities	and	
health	care	organizations	regarding	assessment,	implemen-
tation,	and	evaluation	of	educational	programs	through	her	
company,	Phillips	Nursing	Consultants.

Phillips

Day WalzAshabraner
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Giving back a highlight for salon owner

Whiskey and Honey Salon is one of the newest 
businesses open in the Sola Salon Studios. (Staff photo)

By Chris Bavender
For Whiskey and Honey Salon Owner Will 

Turpin, giving back to the community is about 
more than just giving money – it’s about try-
ing to make a difference.

That means working with the Julian Center 
and Humane Society – two causes dear to his 
heart.

“I think it’s important to pick organizations 
that have a mission that you can connect with. 
I have loved animals since a young age. We 
have four dogs – two are rescues,” Turpin said. 

He’s also seen the effects of domestic vio-
lence.

“And want to do whatever I can to help 
families deal with the damage it can bring” 
he said. “I find empowering women to be re-
warding, I think hairstyling can help build a 
woman’s confidence and help them to feel bet-
ter about themselves.”

Turpin’s salon – his first as an owner - 
opened in September at the Sola Salon Stu-
dios at 726 Adams St. 

“I learned a lot apprenticing, working at 
other salons and as a high-end retail trainer/
manager. That experience helped me develop 
a vision for what I wanted my personal brand 
to be and the kind of service I wanted to offer 
my clients,” he said. “I felt the best way for me 
to fulfill that vision was to start Whiskey and 
Honey Salon.”

The 27-year-old currently is the salon’s only 
stylist, but he plans to grown the salon’s brand 
and expand to a freestanding location with 
multiple stylists.

It is his clients and friends “who share my 
same passion for volunteering and charita-

ble giving” whom he turns to when helping a 
cause – like the Ride for Pink.

“A close friend and client was recently diag-
nosed with breast cancer,” he said.

For the Ride for Pink we had three people 
on our team. We were all riding for some-
one very special who is or has gone through 
breast cancer,” Turpin said. “Each member of 
my team is a very involved in community ser-
vice, committed to making the place where 
their businesses are located better, and doing 
what we can to help others. It’s a great way to 
give back and to honor our friends, neighbors 
and clients who have been affected by this ter-
rible disease.”

And, just one of the many causes he will 
continue to support with not only donations 
– but also his time.

Business Crime Watch
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Date Business Address Description

10/1/2013 Meijer 1424	W.	Carmel	Dr. Theft

10/2/2013 Mohawk	Hills	Golf	Club 1042	Golfview	Dr. Burglary

10/2/2013 Hogan	Truck	Leasing 502	E.	Carmel	Dr. Theft

10/3/2013 Carmel	Dad’s	Club 10909	Gray	Rd. Criminal	Mischief

10/4/2013 First	Merchants	Bank 1	E.	Carmel	Dr. Fraud/Deception

10/4/2013 Penske-Hertz 503	W.	Carmel	Dr. Theft	of	Motor	Vehicle

10/5/2013 Mesh 12400	N.	Meridian	St. Burglary

10/5/2013 Crimmins 12400	N.	Meridian	St. Burglary

10/7/2013 Index	Notion	
Company

14300	Clay	Terrace	Blvd. Fraud/Deception

10/7/2013 Purse	Strings	at	Clay	
Terrace

14300	Clay	Terrace	Blvd. Fraud/Deception

10/8/2013 Dick’s	Sporting	Goods 14350	Clay	Terrace	Blvd. Theft

10/9/2013 Primeline	Lanscaping 2370	E.	116th	St. Theft

10/9/2013 Thrifty	Car	Rental 9700	Lakeshore	Dr.	East Theft	of	Motor	Vehicle

10/9/2013 PV	Holding	Corp 10201	N.	Meridian	St. Theft

10/10/2013 Orkin	Pest	Control 251	Pennsylvania	Pkwy. Theft

10/10/2013 Best	Choice	Roofing 251	Pennsylvania	Pkwy. Criminal	Mischief

10/14/2013 Ford 3130	E.	96th	St.	 Theft

12955 Old Meridian St | Suite 103 | Carmel, IN 46032
317.844.6629 | www.us605.alphagraphics.com

visit us on the web

Your customers are important to you - so why not let them know? Give them 
something special this holiday season with a wide variety of personalized and 
specialty products available at AlphaGraphics. From customized calendars to unique 
promotional products, we’ll help you find the perfect way to show your appreciation 
- and make a great impression!

Custom Greeting Cards, Calendars, 
and Gifts from Alphagraphics Carmel

this holiday

your customers
deserve
special

something
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brEaKing it doWn

Making a difference

There are a lot of things to consider in your 
marketing efforts: product, place, price, pro-
motion, people, good versus bad 
customer…

Wait a minute…good versus bad 
customer? Sound ridiculous? 

I mean if a person walks into 
your business with cash in hand 
that’s a good customer. Right?

Let me tell you a story.
My little brother started a com-

pany back in the 1980s that re-
placed windshields in all types of 
construction equipment. As you 
can imagine, the windows in your 
typical road grader, gravel truck or 
backhoe are subjected to a lot of debris and 
the Occupational Safety and Health Admin-

istration is quick with the penalties if they en-
counter cracked glass; so by providing great 

service his business skyrocketed. 
He had a big share of the busi-

ness in the Indianapolis metro 
area, and he decided to branch 
out. He worked with a local mar-
keting company – not us, we were 
living on the East coast at the 
time – and they managed to get 
his name in front of companies all 
around the state. 

I have to give his marketers cred-
it where it’s due, they were good at 
advertising and they added several 
new businesses to his portfolio. 

Unfortunately, they didn’t have a clue about 
strategy, P&L’s or the law of unintended con-

sequences. 
You see, the customers my brother added 

were all small construction firms in rural areas 
around the state and none were closer than 2 
hours driving time…one way. Normally one of 
his people could do 10-12 jobs a day; now he 
had a person doing 1-2 jobs and racking up a 
load of miles on his fleet. 

They were all good companies, good people 
and good payers. They just weren’t good cus-
tomers…for him.

If he would have continued with his “suc-
cessful advertising campaign” he would have 
probably increased his customer base until he 
went out of business.

I smugly told him he tried to fly too close 
to the sun. 

He didn’t appreciate my observation…it 

must have been one of those sibling rivalry 
things.

So what’s my point?
Here at Carey Road Marketing we preach 

the importance of having a business strate-
gy that considers all of the elements that are 
business maker-breakers. 

One of those critical elements is target mar-
keting. But always remember that target mar-
keting doesn’t just mean going after the cus-
tomers you can most likely get…it also means 
going after the ones you want.

Sharon Robbins is the President of Carey Road Marketing, 
which provides strategic plans, marketing and general busi-
ness health support  to companies  from start-up to matu-
rity. Based in Carmel, they may be reached at 580-9700, via 
e-mail at srobbins@careyroad.com or through their web-
site at careyroad.com.

Is there such a thing as a bad customer?

sharon robbins
Marketing

The	results	from	the	2013	Indiana	
Manufacturing	Survey:	Manufacturing’s	
Renaissance,	reveal	an	often	unnoticed	
but	growing	renaissance	is	underway	in	
Hoosier	manufacturing.	Nearly	80	percent	
of	respondents	over	the	last	two	annual	
surveys	describe	their	businesses	as	
“healthy”	or	“stable”	–	a	strong	rebound	
from	the	dismal	days	of	2009-10,	when	
nearly	half	used	the	term	“challenged”	to	
characterize	their	operations.
Other	key	findings:

•	 More	than	70	percent	of	Hoosier	
manufacturers	are	actively	investing	
in	capital	and	labor	again,	while	less	
than	5	percent	are	continuing	to	cut	
costs	across	the	board.

•	 The	pro-growth	attitude	isn’t	
dampened	by	worries	about	the	
federal	regulatory	climate	(notably	
the	implementation	of	health	
care	reform),	concerns	over	global	
competition	and	a	pragmatic	outlook	
about	the	potential	for	market	
growth.

•	 Manufacturers	realize	that	cost	
containment	alone	is	not	a	
sustainable	business	strategy,	and	are	
willing	to	spend	on	superior	product	
design,	logistics	and	customer	service	
to	compete.	 

•	 Human	capital	continues	to	be	
a	major	obstacle	confronting	
Indiana	manufacturers.	Survey	
respondents	identified	skilled	
production	workers	as	the	most	
significant	labor	shortage	facing	
their	companies. Fortunately,	there	
is	significant	momentum	among	
industry	leaders,	policymakers	and	
academic	institutions	to	focus	on	the	
middle-skill	challenge,	align	curricula	
with	employer	needs	and	re-energize	
vocational	and	technical	education. 	

“Our	findings	from	this	year’s	survey	
show	cause	for	optimism,	as	Hoosier	
manufacturers	continue	to	invest	and	
grow,”	said	Mark	Froehlich,	associate	
professor	of	operations	management	at	
IU’s	Kelley	School	of	Business.	

Hoosier manufacturers investing in growth

The	United	Way	of	Central	Indiana	is	
awarding	more	than	$1.1	million	to	help	eight	
local	agencies	with	capital	improvement	and	
facilities	maintenance	projects.	
Day Nursery Association 

Group	awarded	$460,968	to	add	a	new	
infant	and	toddler	center	at	16th	and	

Montcalm	in	Indianapolis.	
Horizon House

Group	awarded	$211,364	to	combine	
existing	medical	and	mental	health	clinics	
that	serve	the	homeless	into	an	integrated	
primary	health	care	clinic	operated	by	
Wishard	Health	Services.

Legal Aid Society 
Group	awarded	$211,358	to	expand	its	
space	in	the	English	Foundation	building	
and	expand	services	to	low-income	people	
with	legal	problems	by	co-locating	with	
the	Indiana	Bar	Foundation.	

Crossroads of America
Boy	Scouts	of	America	will	receive	
$137,500	to	enhance	the	Scout	Activity	
Center	at	Camp	Belzer	by	adding	a	
climbing	wall,	enclosing	a	teaching	deck,	
and	enhancing	the	kitchen.	

Childrens Bureau 
Group	awarded	$37,767	to	replace	a	roof	at	
the	Rachel	Glick	Courage	Center.

JCC Indianapolis 
Group	awarded	$31,832	for	roof,	heating	
and	air	conditioning	repairs.	

Little Red Door Cancer Agency 
Group	awarded	$23,988	to	replace	heating	
and	air	conditioning	units.	

Forest Manor Multi-Service Center	
Group	awarded	$16,479	for	wall	and	
window	repairs.	
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Get your card in front of more than 105,700 households in Hamilton County! Call Dennis O’Malia @ 370-0749 for details

Hamilton County Business Contacts

SAVE
THIS AD
AND GET

YOUR
BONUS!

 FULL-BODY FITNESS
Personal Training

 www.fb�tness.com

Call Cindy Today for New Client Specials
(317)250-4848
10 years of making YOUR weight loss goals happen!

You WILL gain the knowledge
and SEE and FEEL the RESULTS.

SAVE
THIS AD
AND GET

YOUR
BONUS!

It's time to do this.  It's your time.  Call Today.

Family owned - Carmel/West�eld based
2011 & 2012 Angie’s List Super Service Award winner
Fully insured - FREE ESTIMATES
Discounts on high quality paints

WALLA INTERIOR PAINTING

• walls
• ceilings
• trim
• drywall repair

wallapainting@gmail.com
317.656.7045

Most rooms $150 to $185
for two coats and patching

BANKRUPTCY
In most cases, you can protect

your home & car!
Get rid of most debts!

FREE CONSULTATION
Attorney F.A. Skimin | Indianapolis

317.454.8060
We are a Debt Relief Agency. We help people file for relief under the Bankruptcy Code.

Since 1993

848-7634
www.centennialremodelers.com

Insurance Specialist
Storm Damage

ROSE
  ROOFING

ROOFING • SIDING • WINDOWS

Member
Central Indiana

LICENSED
BONDED
INSURED

(317)846-5554
shepherdins.com

Indy Gun Safety
Armed with knowledge!

Learn to shoot a handgun!
Beginner thru advanced pistol, CCW

& instructor training courses.
Firearm sales & transfers

Yes, there’s a Gun Shop in Fishers!
www.IndyGunSafety.com

13287 Britton Park Rd., Fishers, IN  (317)345-3263

MAID SERVICES
THAT WOW!

FLAT RATE PRICING,
NO UPSELLING
OR ESTIMATES.

VISIT MYMAIDINDY.COM
CALL 317.732.5071

TO BOOK NOW!

HANDYMAN SERVICES
CHIP TRAIN REMODELING

KITCHENS • BATHROOMS • BASEMENTS

Licensed • Bonded • Insured
Chip Train 317-258-2650 • chiptrain@msn.com

Remodeling
Carmel and Zionsville

since 1992

(317) 645-8373
www.TopShineWindowCleaning.com

Commercial/Residential • Gutter Cleaning
Fully Insured • Free Estimates

SAVE 15% OFF GUTTER CLEANING
(O�er expires 11-30-13)

“JEFF” OF ALL TRADES
• PLUMBING
• ELECTRICAL
• TILING, CARPENTRY
   & MORE!

317-797-8181
www.jeffofalltrades.net - Insured & Bonded

HANDYMAN
SERVICES, LLC.

TURN YOUR
‘TO DO’ LIST

INTO A
‘TO DONE’ LIST

FREE
ESTIMATES $35 OFF

Any job of $250 or more
“JEFF” OF ALL TRADES

317-797-8181
Coupon must be presented at time of estimate.
Not valid with other offers or prior purchases.

Offer expires 11/30/13.

3C Plumbing Inc.

- water heaters -
- sump pumps -

- garbage disposals -
- bath & kitchen faucets -

- water softeners -

Cy Clayton
Cadwalader

cy@3CPlumbing.com
317.850.5114

16 years experience
Free home inspection

Guaranteed work/referrals
Lic. # PC1Q701074

REASONABLY PRICED. RESIDENTIAL PLUMBING REPAIRS.



Jeff Johnson
jjohnson@shepherdins.com

Your right choice for
business insurance

The right attitude
The right solutions

The right agent

SHEPHERD
I NSURANCE & F INANCIAL

S E R V I C E S

317.846.5554  |  shepherdins.com

Your local independent insurance agent


