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$1 Million United Way Challenge 

United Way of Central Indiana has a goal this year to raise $1 million in 
Hendricks County. Your support means that thousands of residents will 
learn more, earn more and lead safe and healthy lives. Working together, 
we can build a stronger community for everyone.

Change can’t happen without you. Please give today!

This challenge also provides a unique opportunity to honor retiring 
Hendricks County United Way director, Susie Friend. It has long been  
a dream of hers to achieve a $1 million campaign to assist even more 
people in need. Your gift will help celebrate Susie’s impact on the 
community and honor her dedication to making Hendricks County a  
better place for all residents. 

uwci.org/give

For more information, please 

call 317.745.0310 or email  

hendricks@uwci.org.
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Rick Myers
Founder/Publisher

Where does the time go? We say this often 
as small business owners, don’t we?

We are about to ship off the 97th 
issue of the Hendricks County Busi-
ness Leader and I’m asking myself 
that very question. 

The months leading up to the 
launch of the HCBL in September 
2005 were among  the most satis-
fying in my professional life. It was 
extremely hard work, but work and 
a risk worth taking – so glad I did it.

I have enjoyed each month put-
ting this publication togeth-
er and have treated 
it as if it were that 
first one. The people 
who I have had the 
pleasure of meeting 
through the HCBL have been 
great people to get to know – it’s those friend-
ships/relationships that I have been able to 
cultivate that have been particularly enjoy-
able.

I have worked with some fantastic people, 
too – still do; I have learned about businesses 

that I would have otherwise not had an op-
portunity to learn about; and I have been able 
to work creatively with advertisers as well.  

 Popular culture would suggest that our 
heroes should be those who play sports, sing 

or act. My heroes are the men and 
women who work hard and hon-
estly every day to grow their busi-
nesses and provide for their fami-
lies. After eight years, I now know 
how hard that is.

As always, I welcome your com-
ments. What can we do better? 
What can we do more of? Are there 
feature stories that you would like 
to see?  Please email me at rick@

businesseleader.bz. 
To our read-

ers, our advertis-
ers, and my lovely 
wife, Cathy, who 

has toiled with me in 
this endeavor as well: Thank you for a won-
derful eight years. I appreciate your support 
and look forward to the future. The best is yet 
to come.

Rick Myers is publisher of the Hendricks County Business 
Leader. E-mail: rick@businessleader.bz

HCBL celebrates 8th anniversary
Where does the time go?

VIEWS

FROM the PUBLISHER

8th Anniversary

BUSINESS TIPS

For HCBL by Ball State University
The modern office may allow for jeans and 

other types of casual clothes, but job seekers 
should continue to dress for success when in-
terviewing, says James Mitchell, who counsels 
students on attire as associate director of the 
Career Center at Ball State University.

 Business casual is the norm for most 
American offices, allowing employees to be 
more comfortable on the job while having 
more freedom of expression through choice 
of clothing. However, job applicants should 
dress up for an interview to signal to potential 
employers how serious they are about getting 
the position, Mitchell says.

 “When you walk into the interview, your 
clothes should say ‘I’m here to do business’ 
not ‘Hire me, I dare you,’’’ he says. “The job 
market is still in the employer’s favor, and 
there are plenty of candidates from whom 
they can choose.”

Mitchell says even if you are overdressed 
in a particular company’s culture, you can al-

ways loosen the tie or take off the jacket.
“If you get to an interview and they gently 

poke fun at you for being overdressed, you 
might be able dress down on the go,” he says. 
“There’s no way to make clothes magically ap-
pear if you need them. Better to be safe than 
embarrassed and uncomfortable the rest of 
the day.”

For more information, visit http://cms.
bsu.edu/-/media/WWW/DepartmentalCon-
tent/CareerServices/PDFs/Publications%20
and%20Other%20Docs/N3Dressing.pdf.

It may be a casual workplace,  
but dress for success to get the job

JOB INTERVIEWS

DISPATCH

Paying dividends 
If you’re looking for some new dividend stocks, 
Robert Weinstein has a few that may be worth 
checking out. Try Potash Corporation, which 
deal mostly in fertilizers. 

– www.money.msn.com

FINANCE

Find us online for our newsletters and blog:
www.SomersetCPAs.com

Somerset CPAs is an accounting and consulting �rm that is passionate about 
the success of our clients, employees, community and profession. Our teams of 
industry specialists will work with you to help you achieve and surpass your 
�nancial goals.

- Architecture/Engineering
- Agribusiness
- Construction
- Dealerships
- Dental

- Entrepreneurial
- Enterprise Valuations
- Health Care
- Manufacturing & Distribution
- Real Estate

3925 River Crossing Parkway, Third Floor  |  Indianapolis, IN 46240  |  317.472.2200  |  info@somersetcpas.com

Selected #1 
“Best Places of Work” 

by the 
Indiana Chamber 

of Commerce

+ Passionate
about your

Success
WELCOME
TO THE TEAM

JERRY.

Avon Brownsburg Brownsburg Square Danville	 Plainfield
963 N. SR 267 1 E. Main St. 11 Northfield Dr. 23 S. County Rd. 200 E. 1649 E. Main St.
272-7055 852-2268 852-6518 745-0501 839-2336

Your Community. Your Bank. Since 1908.

HendricksCountyBank.com

Come by and see your local neighbor Jerry. As our newest  
loan officer, he will provide your best personalized financial options.

 
We offer an array of business lending products, from term loans  

to mortgages and lines of credit. Each are designed to give  
your business access to the capital needed to grow and thrive  
in a competitive market. We’re locally owned and managed,  

so decisions are fast. Jerry will work hard to customize  
a loan structure that meets your needs.

Looking for a business loan?
Jerry Orem, Senior Vice President
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The golden 
rule for every 
business man 

is this: Put 
yourself in your 

customer’s place.
~ Orison Swett 

Marden, founder of 
Success Magazine

New York City Mayoral candidate Anthony 
Weiner has a very “specific” way of showing 
his approval in communications. Some would 
say perhaps he goes a bit far, but 
there is no mistaking how he feels.

For the rest of us, there are emot-
icons – those tiny, unprofessional 
tics at the end of a sentence that can 
convey happiness, sadness, sarcasm 
and just kidding. In today’s email, 
texting, tweeting, status-updating 
world, there is a far greater demand 
on the written word and the skill 
needed to convey the correct tone.

Almost everyone understands 
that typing messages in all caps 
sounds angry in the reader’s head. 
DO YOU KNOW WHAT I MEAN? But there 
seems to be a problem expressing concern or 
even caring without possibly being misinter-
preted. 

My publisher, Rick Myers, has a very di-
rect approach to writing e-mails. He uses as 
few words as possible that convey his mes-
sage. Occasionally, this comes across as curt 
or abrupt. For busy people, like Rick, emoti-
cons offer the answer. These daft, unnecessary 

symbols are like the international symbols 
invented in the 1960s. They are the stick fig-
ures that keep you from walking in the wrong 
restroom. (BTW, how do Scottish men know 
which restroom is for them?)

I figure there are other direct communica-
tors who can use a primer in emot-
icons. This could not only improve 
getting your meaning across, but 
this method could also preserve 
your chances to be elected mayor. 

:) = This is the easiest of emoti-
cons and can be the difference be-
tween conveying your happiness or 
having people return a spitball email 
in your general direction.

:( = This is the next obvious emot-
icon, You are sad. This is an inappro-
priate symbol in business communi-
cation because everyone in business 

is happy. (Refer to the first emoticon). This is 
an appropriate symbol to use in tax returns.

(: & ): = These are the same as the first two 
symbols, just backwards for left-hand typists.

XD – This means you are LOLing. OMG! 
You don’t know what LOL means? :(

J = I have interpreted this symbol as sar-
casm. However, every text to me is interpret-
ed as sarcasm.

:-| = This means you are indifferent or apa-
thetic. Is lack of emotion an emotion?

8) = This means you wear glasses. It tells the 
reader to reply in really big type (but not in 
ALL CAPS). 

:0 = Shock, face-registered surprise.
:0 = Yawn. Imagine having to watch a Kevin 

Costner film festival and you will understand 
this emoticon.

$_$ = This means greed. It’s a rendering 
of Gordon Gekko, who is often quoted for 
saying, “Greed is good.” It’s also the symbol 
for an insurance gecko that will remind you 
that their greed is more important than your 
greed.

:-)) = This either means a double chin or 
that you just stuffed yourself at a Chinese buf-
fet.

o/\o = High five. 
o/\0 = High five with a large head. 
o/|:D = Ha, ha, I left you hanging!
There are so many more, but they are stu-

pid. The users of the telegraph had no Morse 
code for Smiley Face. I think we can get along 
as well.

Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Hendricks 
County Business Leader. He may be reached at (317) 403-
6485 or pearcy.gus@sbcglobal.net. Gus blogs frequently at 
guspearcycommunications.wordpress.com.

Don’t be A. Wiener when texting

Procrastination, 
priorities and 
possibilities

Life brings about so many 
changes. Most of us truly have 
no comprehension of how a 
day could be impacted by just 
the slightest deviation from 
the norm. Our actions, though, 
can shape even the smallest of 
changes. And small changes 
can lead to big changes, which 
can help us fulfill our wildest of 
dreams and thoughts.

Procrastination
Procrastination has its bene-

fits; procrastinate long enough 
and the problem goes away, 
right? Wrong. Often times, pro-
crastination doesn’t help anyone 
or help any situation. Issues are 
meant to be tackled. It doesn’t 
mean you have to act immedi-
ately, but you need to immedi-
ately begin to develop a game 
plan. 

Priorities
Priorities can begin to make 

procrastination obsolete. Pri-
orities put plans and actions in 
place. Priorities tackle big is-
sues. Prioritizing allows a cer-
tain sense of freedom; priorities 
take guilt away. Decide what is 
truly important and go for it. 

Possibilities
Possibilities are the places 

you visit in your dreams. What 
vision do you have? What vi-
sion does your significant other 
have? Is it possible to truly be 
free and happy? The simple an-
swer: yes. Without possibilities, 
life would be pretty sad, not to 
mention incredibly boring.

Eliminate procrastination. 
Create priorities. Imagine the 
possibilities. In the words of the 
wise Dr. Seuss, “It’s not about 
what it is, it’s about what it can 
become.” Today is your day to be 
great; make it happen.

VIEWS

HUMOR

Yes, we want your letters: 

Readers of the Hendricks County Business Leader are 
encouraged to send letters to the editor as often as 
they wish. The stipulations are that the letter is time-
ly, focused (not more than 200 words) and verifiable. 
Please make sure to provide your complete name 
and daytime and evening telephone contact num-
bers. All letters are subject to editing for brevity, clar-
ity and grammar. Please direct correspondence to 
info@businessleader.bz.
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Brownsburg’s Dan Sulkoske saves his 
clients big money on their construction 

projects with Kramer Companies

www.statebankoflizton.com | (866) 348-4678

September is
National 

Preparedness
Month

We’ve never left 
our roots.

Daniel M. Sulkoske
Kramer Companies

463 Southpoint Circle, Suite 100
Brownsburg, IN

Office: (317) 858-9113 
www.kramercompanies.com

Best Advice:  Be informed

Best Business Decision You Ever 
Made: Stay the course

In Five Years, I Want…
to continue to be a positive 
influence

My Secret To Success…  
no secret - I am transparent 

How did Dan do it?

The List
Five books, or five movies, or 
five albums that have had an 
influence on your life…

n I view books, music and 
movies as a welcome, occasional, 
distraction from reality

FEATURE

COVER STORY

By Gus Pearcy
Innovators have an unenviable task of not 

only selling their product or service but also 
explaining it. That’s the biggest barrier to Dan 
Sulkoske and untold riches. He must explain 
what he does and how he saves his clients lit-
erally millions of dollars on their construction 
projects present and future.

Dan started Kramer Companies in 1998 
(Kramer, a family name, is much easier to 
spell and pronounce than Sulkoske) to repre-
sent owners in construction projects. But he 
doesn’t work for the architect, engineer or the 
construction managers. He solely works for 
the owner, and his independence from these 
other entities gives him the ability to pinpoint 
discrepancies, overcharges, design deficien-
cies and other unnecessary hidden costs. He 
calls himself a project 
delivery consultant, but 
his clients could call 
him money in the bank.

“If he could ever 
once totally explain 
his operation he’d have 
business running out his ears,” said Commu-
nity Development Director and Street Super-
intendent for the Town of Brownsburg Jim 
Waggoner. “The main thing Dan does is bring 
transparency to the table. There’s nothing left 
under the rug.”

Waggoner says Sulkoske “uncovers the 
damnedest things on cost markups, ques-
tions the procedures, contingency funds and 
the whole nine yards.” Kramer works for 
many clients including Brownsburg, Clover-
dale schools and the Indianapolis Colts. He’s 
worked on smaller projects all the way up to 
Lucas Oil Stadium. He estimates that his com-
pany is consulting on over $70 million worth 
of construction activity for 2013. In the 15 
years since he launched Kramer, Sulkoske fig-
ures he has saved his clients more than $50 
million total.

In the days before the town hired Kramer 
Companies, Waggoner’s department would 
hire a designer or engineer to design the proj-
ect and then allow the same designer to in-
spect the design. He says many project own-
ers still do it that way.

“I’m pretty hard on contractors, but Dan is 
ruthless,” said Waggoner, who has been work-
ing town road and building projects for 25 
years. “I have never run across a company like 
Dan’s or a person like Dan.”

Waggoner calls Sulkoske a pit bull. In some 
past projects, that is the demeanor Sulkoske 
has had to take in order to preserve his repu-
tation.

Kramer Companies uncovered some design 
flaws in the police station in Avon being built 
in 2007. Sulkoske insisted that the project 
be stopped, but politics intervened and con-
struction continued. The flaws were so griev-
ous that he was afraid that, under the right set 
of conditions, the building could cause inju-
ry. When the town of Avon wouldn’t stop the 
project, he had his attorney persuade the town 
to remove his name from the documents. To 
Sulkoske, this would keep his name and com-

pany from being tied to the project since he 
couldn’t persuade the town council to stop the 
project and correct the problems. Since then, 
the town has corrected the issues. 

Surgical precision is the term Sulkoske uses 
to describe the way he goes about checking a 
project. His whole company is based on trans-
parency and accountability. He is very ada-
mant about avoiding any conflict. He avoids 
contributing to political campaigns for fear 
that it could inhibit his appearance of neutral-
ity. These are very important to him and his 
passion for protecting his reputation can be 
misconstrued as a bit holier-than-thou. But 
clients immediately forgive when they see the 
results of his work.

“I have a 100 percent track record of return 
on investment on my fee with a multiplier,” 
Sulkoske said over charts that show his sav-
ings for his clients. “Think about you’re look-
ing at $7 million in cost savings. Am I getting 
50 cents on the dollar? If I was, I’d be retired.”

His background is construction and con-
struction management. He graduated from 
Brownsburg High School and then Purdue in 

1982 with a degree in construction. He im-
mediately went to work with companies on 
huge projects including design and inspection 
of multimillion dollar wastewater treatment 
plants, bridge and roadways, mechanical de-
sign and inspection for high-rise office build-
ings, construction management of large-scale 
public and private projects including the Eli 
Lilly campus downtown, Circle Center Mall 
and White River State Park.

This not only gave him a bird’s eye view of 
the construction process, but also revealed a 
certain amount of abuse owners take on these 
projects. Disillusioned with the industry, 
Sulkoske began to formulate the idea of being 
the owner’s advocate. This business model is 
based on his ability to splay open the process 
for owners to know exactly what they are pay-
ing for and getting for that pay.

The cost savings comes from what he finds, 
but the savings are just 
byproducts of the actu-
al service. Another by-
product is litigation. If 
these projects end up in 
a legal dispute, Kramer 
is usually called on to 
offer expert testimony.

It’s a busy life for Sulkoske, who, save for his 
assistant Katie, is the only one in the office. He 
is the father of three children, Samantha, Ja-
cob and Rachel. As a dad, Sulkoske is not as 
in control as he is in his work. Kids seem to 
have a mind of their own. One day, as a fraz-
zled young father chasing his three toddlers 
around the house, Sulkoske noticed his own 
father grinning up a storm.

“My dad just said, ‘This is what it is all 
about.’” Sulkoske recalled. “It was not advice; 
however, it could not have been explained to 
me any clearer.”

The “pit bull” has an astonishingly soft spot 
for children. He has volunteered to be a sports 
coach and an infant foster parent where he 
and his ex-wife would care for an infant in the 
system for a short period of time. He also has 
volunteered for the United Way and Shelter-
ing Wings.

Kramer Companies has actually seen an 
increase in business during the recent reces-
sion. If his idea of transparency catches on, he 
could see a rash uptick in clients, but saving 
money is always the best business practice.

Intent on transparency

“I have a 100 percent track record of return on investment  
  on my fee with a multiplier” ~ Dan Sulkoske

Dan Sulkoske

Photo by Ryan Woodall
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Howard Hubler
Columnist

Howard Hubler can be reached at howard@hubler.com.

Using peers to get ahead in business at Accountability Academy

Well, sports fans, we had yet another Busi-
ness Leader action-packed, fun-filled ac-
countability seminar this month. Here are just 
a couple of pearls that came out of the meet-
ing that are teachable moments for all of us. 
These ideas are not in the “pull the 
trigger” stage, so I won’t suggest 
that they are successful; however, 
they were so profound to the busi-
ness people that they demanded full 
consideration.

The first situation involves a man 
who sells a product that is often 
home delivered. This man created 
an effective model that did not de-
liver his product; it was only avail-
able for in-store pickup. Years ago 
when the company was first started, 
the risk associated with delivering the product 
discouraged this person from doing so. 

Interestingly, the risk has increased so much 
that some companies have popped up in the 
area, offering to deliver anyone’s product in a 
third-party transaction. For example, you as 
a consumer may have had an item dropped 
off to your home or place of business and you 
simply assumed that the delivery service was 
owned by your product provider; however, 
that is not necessarily so. In fact, that provider 

may have hired an outside service to deliver 
his product and the delivery service may have 
even had the logo of the product provider on 
his vehicle. However, in the event of an auto 
accident, the product provider is held harm-
less. The delivery service assumes all of the 
transportation risk in exchange for a fee.

Well, this whole idea of a third-
party delivery service was just an 
exciting thought for this business-
man in the seminar. He has always 
thought that his core busi-
ness could expand some 20 
percent plus with delivery, 
but that the additional prof-
its would be offset by the 
additional headaches of the 
delivery process. Now he 
is studying the concept of 
charging a fee to offset the delivery 
expense, and putting the liability of 

the delivery off to a third-party professional. 
This would be a win-win win for the business-
man, the customer and the delivery service.

The second pearl involves a businesswom-
an who has a company in the building trades 
as a contractor. After four years of horrible 
times in the industry, she now is experienc-
ing great growth. Her biggest problem is that 
her employees are sometimes not depend-
able and she experiences too much turnover. 

Sometimes pride in workmanship is evasive, 
as employees look at their job as transitional 
position rather than a career. Upon cross-ex-
amination, some of the room asked her what 
she paid an hour. She found out that others in 
the room had employees who were less skilled 
but were paid quite a bit more. 

She began to realize that if she could afford 
the additional payroll expense and give addi-
tional income to the employees in a meaning-
ful fashion, for example, as a quality control 

bonus or annual review with a raise to fol-
low, a lot of her problems would be solved. 
She was also surprised to learn that the hour-
ly wage amount that was locked in her brain 
as a fair wage was a dated amount and that 
very few skilled positions were being hired for 
that little of a starting wage. Perhaps she was 
her own worst enemy. With a better and more 
caring long-term employee, she felt that she 
could afford the additional payroll, as some-
times inferior employees can cost one money 
instead of making profit.

Anyway, these are just a couple of thoughts 
that flew through the air the last Accountabil-
ity Academy. In closing, these two concepts, 
as simple as they are to successfully put into 
place, could be powerful tools to drive net 
profits into local businesses. Additionally, 
they require no fixed cost, no contracts, no 
expensive consultants and no new equipment 
investments and the like. Interestingly, the 
ideas were right under our noses. This is what 
we mean by “the power of the peer.”

BUSINESS TALK

PEER TO PEER

“…a couple of thoughts that flew through the air during the last  
Accountability Academy…as simple as they are to successfully put into place, 

could be powerful tools to drive net profits into local businesses.”

Support local causes 
special to you.

Invest in your 
community forever.

The Community Foundation opens the door for you to: 

Learn more and donate at 
www.hendrickscountycf.org or call 317.268.6240.

I want to

GIVE CLOSE
TO HOME
but how do I choose?

GIVE ONE
GIFT...

and open doors to a 
stronger community!

You’ve worked hard to achieve what 
you have. Take the time to protect it.

Check out the free report available at 
strategicexit.biz or call 317-721-5290 
today for an appointment.

Kathy Davis, Esq.
Legal Consultant

Real Estate
Small Business

P.O. Box 34077 
Indianapolis, IN 46234

www.kjdlegal.com

Find us on 
Facebook & Twitter
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As the publisher and writer of “Poor Rich-
ard’s Almanac”, Benjamin Franklin was a se-
rial entrepreneur in his day, finding 
success as a printer, inventor and 
scientist, to name just a few.  His 
vast experience gave him great in-
sight, and his simple observations 
are still timely today for small busi-
ness owners:

“By failing to prepare, you are 
preparing to fail.”

Most of my clients find writing 
and periodically updating a business 
plan to be a chore that they can’t 
seem to get around to.  Although 
a plan is no guarantee, those small 
business owners who commit time to plan-
ning increase their likelihood of enhanced 
performance and profit.  Set aside a few hours 
each week or month in your busy schedule to 
write and then review your plan, and you sim-
ply increase your odds of success.  You can 
find a great, free online business plan tem-
plate at the Small Business Administration 
(SBA) website (www.sba.gov/business-plan).  

“Beware of little expenses; a small leak 
will sink a great ship.”

Many small business owners rightfully fo-

cus on the “top line,” coming up with strate-
gies to generate more sales revenue, but of-
ten neglect to review the cost side of their 
operations, which automatically trickles 
down to their “bottom line.”   Com-

mit yourself to reviewing 
one key expense category 
each month, such as your 
insurance premium or 
cell phone bill, looking for 
ways to save money.  Com-
pare your spending to other busi-
nesses in your industry through free 
financial benchmark reports that 
are available through the Indiana 
Small Business Development Cen-
ter (www.isbdc.org/money-man-
agement). 

“An investment in knowledge always pays 
the best interest.”

Individuals thinking of starting their own 
small businesses are often asked to make a list 
of their strengths and weaknesses and then 
develop a management plan to improve their 
weak points over time.  Frankly, that’s not a 
bad idea for existing entrepreneurs as well.  
Take a few minutes to honestly assess where 
you could use some help, such as better un-
derstanding your QuickBooks software or 
enhancing your selling skills, and then find a 
local training course that addresses the top-

ic. Consider taking some free online manage-
ment courses at Small Biz U (www.smallbi-

zu.org) that you can easily complete at a 
time that best fits your schedule.

“When you are finished chang-
ing, you’re finished.”

Change can be difficult for es-
tablished small businesses that have 

developed their current ways of do-
ing things over many years of opera-

tion.  Old habits are often hard to break, 
but perhaps there are new products, oper-
ating systems or marketing techniques that 
could make a great impact on your business.  
Spend some time fully analyzing your local 
competition for changes that they may have 
made.  Request a free marketing report from 
the Indiana Small Business Development 
Center (www.isbdc.org/market-research) that 
provides information on the latest national 
trends in your industry that just might stimu-
late your thinking.   

Franklin’s wisdom may be over 250+ years 
old, but it is still meaningful in 2013 … en-
hance your business by following Mr. Frank-
lin’s advice.

Small business advice from Benjamin Franklin
BUSINESS GROWTH

GROWING SMALL BUSINESS

BUSINESS BRIEFS

Larry White
Guest Columnist

Larry White is a business advisor with the Central Indiana 
Small Business Development Center (SBDC). He can be 
reached by e-mail at lwhite79@ivytech.edu or by phone at 
(317) 921- 4859.

*$50 membership savings account required. Rate subject to change and effective 
8/1/2013.  60-month term. Current IMCU loans exempt. Subject to credit approval.  

Auto Loans
Rates As Low As

Available on purchases & competitor refinances
2010-2013 Models

Contact us or visit imcu.org for additional branch locations.
Westside Branch - Vicki - 241-8990 | Plainfield Branch - Shannon - 839-4217

Brownsburg Branch - Jay - 286-2034 | Avon Branch - Mike - 612-1479

APR*
%

CONVENIENCE.
SMALL TOWN

big city

feel.

w Savings Account
w Checking Account
w Home Loans
w Auto Loans

w  Instant Issue  
Debit Cards
w Mobile Money App
w And Much More!

Personal Accounts
SAVE

AT 
WORK

The more you save, the more you save.

Your competitive edge relies on big ideas and small details.  

POWER MOVES has both, with programs that help you save 
on upgrades and then save every month with

•  Rebates on HVAC, lighting, and other energy-efficient upgrades

•  Special programs for schools and farms

•  Incentives for new construction projects

Contact our Energy  
Advisor at (317) 745-5473  
or visit PowerMoves.com  
for more information.

Danny Collier to serve as 
business banking officer

Indiana Members Credit Union (IMCU) recently 
announced that Danny Collier will serve as a 
business banking officer. 
Collier has been with 
IMCU since 2004 and 
previously worked as a 
business development 
officer.  Collier will work 
with the business services 
team to assist IMCU 
business members.  He 
is a graduate of New 
Palestine High School (2006) and the University 
of Indianapolis (2010).  He enjoys golfing and 
volunteering in the community and currently 
serves as the head coach for the JV Baseball team 
at Roncalli High School.  Collier looks forward to 
serving IMCU in his new position and can be 
reached at 317-554-8175 or dcollier@imcu.com.  

Golf Outing - Sept 12
Brownsburg Chamber  

of Commerce Golf Outing. 11 a.m. – 5 p.m.
West Chase Golf Club, 4 Hollaway Blvd., 

Brownsburg. For more information,  
contact (317) 852-7885, brwonsburg.com
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Burgers and beer

Compiled by Katie Mosley

Although Bagger Dave’s Legendary Burger 
Tavern is a chain, it is relatively new to Indi-
ana and the Hendricks County area. Besides 
having locations in Indiana, which is home to 
two current restaurants with four scheduled 
to open, Bagger Dave’s is also in Michigan and 
Minnesota. According to management, Bag-
ger Dave’s hopes to offer residents a unique 
burger dining experience coupled with fresh-
ly brewed craft beers.  Jonathan Curtis is the 
managing partner of the Avon location. 

Why did you open the business?
We wanted to share the Bagger Dave’s expe-

rience with the people of Avon.

What did you do to prepare for opening 
your business?

Our company’s mission is to delight guests.  
Ever striving to adhere to our missions, we 
hired and trained new team members from 
the local communities surrounding our new 
restaurant location to provide superior hos-
pitality, service and quality products to our 
guests each and every day.

A large part of the Bagger Dave’s Legend-
ary Burger Tavern brand is the localization of 
the products, craft beers and even interior dé-
cor, such as the local historical photographs 
on display throughout the restaurant. Prior to 
opening each restaurant, Bagger Dave’s does 
a lot of research into the local community in 
conjunction with the local library and his-
torical society to find historical photos (and 
sometimes stories or 
legends) that accom-
pany the photos of 
the community (i.e.  
haunted bridge in 
Avon).

Who is your ideal customer? Client?
Anyone with an appetite for a fresh, deli-

cious burger, hand-cut fries and a thirst for lo-
cal craft brews!

How do you plan to be successful?
We believe through our superior service, 

and fresh, customizable food and craft bev-
erage selections, Bagger Dave’s guests will be 
delighted each visit, which in turn delivers 
guest loyalty and frequent visits.

What would we be 
surprised to learn 
about your company?

Bagger Dave’s Leg-
endary Burger Tav-
ern originally used 
peanut oil in their 
frying process but 
has since changed 
oils.

Submitted Photo

From left, Bagger Dave’s leadership team, David Oliver, Jon Curtis, Seth Allen, and Brett Leonards

BUSINESS LOCAL

OPEN FOR BUSINESS

$1 OFF ANY ORDER

2230 Stafford Rd • Plainfield  
(next door to Chicago’s Pizza)

Expires 9/30/13

BUY ANY LARGE PIZZA 
& GET FREE ORDER 
OF BREADSTICKS

2230 Stafford Rd, #101  
Plainfield, IN

317.837.1717    Expires 9/30/13

Send your news items to news@businessleader.bz

Bagger Dave’s adds flair  
to local community
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Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

Keeping your financial flywheel in motion
Newton’s laws apply to your personal and financial lives

It is funny how the very oldest ideas are also 
the most true. And too often they 
are the lessons we tend to forget 
when looking for answers.  

Sir Isaac Newton’s first law of mo-
tion paraphrased is “a body in mo-
tion tends to stay in motion; a body 
at rest tends to stay at rest.” If you’re 
like me, you enjoy summer and a bit 
of time being “at rest.”  But it’s Sep-
tember now. Summer is over. Vaca-
tions are done. The kids are back in 
school. 

Full personal disclosure here: 
Summer vacation often puts a 
damper on some of the good hab-
its I had heading into summer.  
Prior to summer, my body was in 
motion. My trips to the YMCA 
were regular and strenuous. My 
business was in motion as well. My 
appointment calendar was packed, 
and a robust pipeline was in place. But June 
turned into July and July into August and the 
visits to the Y slowed to a trickle. My appoint-
ments were completed while my pipeline 

slowly diminished due to lack of attention.  
Then the kids went back to school, I went up 
a notch on my belt and the hours between ap-
pointments got longer and longer. My “fly-

wheel” got bogged down.
A flywheel is a mechanical con-

traption used to store energy.  Once 
it’s set in motion, it can provide 
enough energy to power a system 
with near unstoppable momentum. 

How’s your flywheel? 
Have you fallen away from good 

habits you used to have? Are you 
still regularly going to the gym?   
Have you gotten lax in watching 
your diet? What about your finan-
cial flywheel? Has life got so dol-

lar-demanding that you no longer 
squirrel away a few dollars here 
and there to put in your 401k, sav-
ings or IRA?  

Think about it. Are you “in mo-
tion” or are you “at rest”? The 
beauty of “in motion” is that our 
momentum tends to keep us in 

motion. The challenge with being “at rest” is 
that it takes more energy to get “in motion” 
than it does to stay in motion. 

At this point you’re probably asking, “Well 
Bink, what does this law of motion stuff have 
to do with investing and saving for the future?”  
Well dear reader, when it comes to facing hard 
truths and preparing for your fiscal future, if 
you’re a person “at rest,” the only one who can 
get that financial flywheel moving … is you.   

Start pushing.    

MONEY MATTERS

BUSINESS FINANCE
BUSINESS BRIEF

Anna Gramling, M.D.,  
joining Hendricks  

Rheumatology
Hendricks Regional Health Medical Group intro-
duced Anna Gramling, M.D., to Hendricks Rheu-
matology, 1100 South-
field Drive, Suite 1330, 
Plainfield. Dr. Gramling 
began seeing patients 
on Aug. 6. Office hours 
for Hendricks Rheumatol-
ogy are Monday through 
Thursday, 8 a.m. to 4:30 
p.m., and Friday 8 a.m. to 
noon. Rheumatologists 
are specialists who diagnose and treat rheu-
matic diseases, such as osteoarthritis and rheu-
matoid arthritis, lupus, gout, scleroderma, bursi-
tis and other auto-immune disorders involving 
pain in the musculoskeletal system. Dr. Gramling 
is a graduate of Donetsk State Medical Universi-
ty in Ukraine. She completed residency at Wayne 
State University and fellowship training in rheu-
matology at the University of Nebraska Medical 
Center. Dr. Gramling has special areas of interest 
in rheumatoid arthritis, gout, lupus, vasculitis 
and osteoporosis. She is board-certified in inter-
nal medicine and board eligible in rheumatolo-
gy; she joins Marcia Johnson, M.D., in practice at 
Hendricks Rheumatology.

September 20 | Friday 4pm - 11pm
September 21 | Saturday 12pm - 11pm

Special youth time for games, rides & food | 12pm - 4pm

COUNTRY FAIR!

9833 E. County Road 750 N, Brownsburg, IN 46112 | 317.852.3195

• Plenty of FREE Parking
• Live Entertainment both nights on the Bill Estes Ford Bandstand
• Great family fun:
  Hog Roast • Raffle • Casino Tent • Bingo • Great Food • Carnival Rides!
• Saturday Mass - 4:00 pm

Take SR267 N to County Road 700 N.
Turn right (east) onto County Road 700 N.

Turn left onto County Road 1000 E,
church will be on your left. 

NEW LOCATION!

COUNTY RD. 700 N

COUNTY RD. 750 N
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Sam Burnett purchased and repaired an additional chair for the barber shop.

I like the small town feel that it has out here. I have a lot of 
customers that come in and see the history  

of my barbershop. (The building has) been a small  
engine repair shop, upholstery shop. 

~ Sam Burnett

“

“

HCBL Photos 
by Rick Myers

FOCUS

Sam’s Barbershop
2424 E. Main St., Plainfield

(317) 838-7053
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By Nicole Davis
Sam Burnett took a big risk when he left 

Reds Classic Barber Shop in downtown India-
napolis to manage Sleenar Fades in Plainfield 
– a risk that is paying off. When owner An-
gela Sleenar decided to let go of the business 
a few months ago, it was Burnett’s for the tak-
ing. Changing the name to Sam’s Barber Shop, 
Burnett says it’s been a huge change of pace, 
but he’s enjoying running his own business, 
which is closer to his Clermont home.

“I like the small town feel that it has out 
here,” Burnett says. “I have a lot of customers 
that come in and see the history of my barber-
shop. (The building has) been a small engine 
repair shop, upholstery shop.”

In the three years that Burnett worked at 
Red’s, he cut hair those who work and shop 
downtown, and even recognizable people 
such as Mitch Daniels who was a regular while 
he was governor, Pacers player Miles Plumlee 
and former Miami Dolphins player Ryan Bak-
er who still visits him. He says 65 percent of 

the clientele was by appointment, so the job 
was very secure, but monotonous at times. 

Burnett says he was fortunate when he left 
that quite a few of his customers followed him 
to Plainfield. Between that and Sleenar’s cli-
ents, he had a good starting point. Since he 
gained ownership, he has added his own per-
sonal touches such as an upholstered old bar-
ber chair and a new sign for the shop which he 
made himself. 

Keeping it simple, he says he wants to stick 
with barber shop history which he loves. He 
uses a straight razor as part of barber tradition. 
Burnett is in his shop Monday through Satur-
day. With two teenage boys who stay active in 
sports, he says he intends to bring in an em-
ployee soon to give him some time to spend 
with his family and alleviate waiting time for 
his clients. 

“Each month that I’m out here, I see new 
people come into the shop and that’s all I can 
hope for,” Burnett says. “As long as I keep get-
ting new people coming in, I’ll be alright.”

FOCUS

Sam Burnett gains ownership  
of Plainfield barber shop with his 

first business endeavor

Traditional
barbering: 

Razor 
sharp 

service  

Tools of the trade Sean Hamm, 6, gets a haircut

Sam Burnett purchases the building on Main St., Plainfield
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Don’t fire them…fire them up  Making your employees the best

For HCBL By Elaine Whitesides
This month at Grow Your Business™ Uni-

versity, Jack Klemeyer will be facilitating a 
session on how to go about hiring just the 
right person. There are strategies every 
business owner can use to find the new 
employee that fits and helps 
the company grow. The ses-
sion will be held Sept. 27, 
2013, 11 a.m. to 1 p.m. at 
Prestwick Country Club in 
Avon.

 It’s a big step when a small 
business owner brings a new em-
ployee into the business. And every busi-
ness owner wants that employee to be the 
perfect fit. All too often, though, it seems that 
a round peg is trying to be fit into a square 
hole. The match just isn’t right and things 
aren’t going too well. 

Not only is the wrong person a strain on the 
environment and operations, but hiring the 
wrong person can also be costly. Man hours 
are lost in training, and payroll expenses for 
a short-term employee take a big bite out of 
ROI. No wonder hiring is such a risk for small 
businesses.

Participants in the Grow Your Business™ 
University session will learn how to use as-
sessments, behavior based interview ques-
tions and proper position statements to make 
sure the person you hire is the right person for 

the position in your organization. Also, you 
will understand what you need to know to 

identify the competencies of an appli-
cant and whether their level of 

competency matches the lev-
el needed to do the job. In 
addition, you need to 
understand the ram-

ifications of assess-
ments and Jack Klemey-

er will explain what you 
should know to keep you out of 

trouble.
Mark your calendar to attend Grow 

Your Business™ University and get these 
important tools to add to your business 
owner’s toolbox. Your business will be 
better for it. Register for this session at 
www.GYBUniversity.com. 

Jack Klemeyer is the founder of Grow 
Your Business Coaching. In addition to be-
ing a professional speaker, trainer and coach, 
Klemeyer is an accredited facilitator for a wide 
variety of programs, including being a certified 

Master Practitioner of Neuro-Linguistic Pro-
gramming. He is Consultant and Program Di-
rector of Hendricks County Economic Develop-
ment Partnership Excel Program and founder 
of Grow Your Business™ University. You can 
contact Jack at 317-755-6963 or by email at 
jack@gybcoaching.com.

GROW YOUR BUSINESS

BUSINESS PERFORMANCE

 “It’s a big step when a small 
business owner brings a new 
employee into the business. 

And every 
business owner 

wants that 
employee to be 

the perfect 
fit.”

we’ll look over 
your shoulder

Is joint or muscle pain keeping you down? Join us for FREE talks 
featuring Motion360 physicians.
Register at MyMotion360.org or call (317) 718-4676.



Looks at Local 
Leaders

Each month, the Business Leader focuses 
on how Leadership Hendricks County 
delivers the skills local residents need to 
provide leadership in our communities.

Pat Cooney
In August, the new Youth Leadership 

Hendricks County class had the 
opportunity to get to know each other -- 
and themselves -- at their opening retreat 
at Camp Allendale in southern Johnson 
County. The high school sophomores 
learned a lot in one short weekend, 
guided by a team of adult facilitators. 
One facilitator who is very accustomed to 
working with young people is LHC board 
member Pat Cooney, who participated in 
LHC in 2012. 

For several years, Pat has been Principal 
of Plainfield’s Brentwood Elementary 
School, which earned national Blue 
Ribbon status two years ago. This year, Pat 
moved to the role of Associate Principal 
at Plainfield Community Middle School. 
When longtime PCMS Principal Jerry 
Goldsberry retires at the end of this school 
year, Pat will move into the top spot.

“I work with a variety of students 
and families who have many different 
needs,” Pat explains, adding that 
Leadership Hendricks County expanded 
his knowledge of the many resources 

available within our community. “LHC 
also helped me to realize the strengths 
that I have as a leader and how I can apply 
those strengths.”

He was so impressed with the program 
that he didn’t hesitate when his class asked 
him to represent them on LHC’s board. “I 
believe in the vision of LHC and saw the 
opportunity to become a board member 
as one small way I could give back to such 
a great organization,” he tells us. “LHC is 
vital to the success of Hendricks County.”

Pat sees LHC’s greatest value in 
the many people who are involved. 
“Participating in the program helped me 
to develop a network of people from all 
walks of life that I would probably have 
never had an opportunity to interact with 
otherwise,” he says. “The relationships 
that you develop with your class are 
invaluable.”

The Marian College graduate when 
on to earn his Master’s in School 
Administration from Butler University, 
and then his Education Specialist 
certification. Beyond his day job and his 
work with LHC and YLHC, Pat also serves 
on the Plainfield Optimist Baseball board 
and coaches young athletes in baseball, 
football, and basketball. He attends 
Plainfield Christian Church, and his wife, 
Amy, and their family of five children call 
Plainfield home.

Pat Cooney (standing) with Leadership Hendricks 
County 2012 classmates (from left) Katie Holmes, 

Travis Knuckles and Richard Hettenvan.

Pat Cooney (right) with his former student Jack Cavanaugh 
who participated in a LHC program in 2013.



Habit of the Heart
Please join us for the

NINTH ANNUAL

September 6-7, 2013
F i v e  S t a r  C a t e r i n g  a t  P r i m o  W e s t ,  P l a i n f i e l d

September 6, 2013
Doors open at 6 p.m.

Black tie optional.

September 7, 2013
11 AM to 2 PM

2013 Ladies Handbag Luncheon
Hats Off!

to Hendricks County

 • Handbag & Purse Silent Auction
	 •	 Necklace	Raffle
 • Ladies Luncheon
 • Gourmet Coffee Bar
 • Live Auction of Unique Purses

FRIDAY
Monte Carlo Night

$50 per person/$400 reserved table
SATURDAY

Ladies Handbag Luncheon
$25 per person/$200 reserved table

(Full payment and attendees’ names required for reserved table)

Purchase tickets online at

www.hendrickscountycf.org
OR CALL

317.835.1245
For More Details

Don’t wait … these are sellout events!
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Ray, Sexton and Whicker 
honored at August Cover Party

The Hendricks County Business Leader 
held its August Cover Party, sponsored by 
State Bank of Lizton, Aug. 13 at Team Moore 
Racing, 1298 E. Hwy 136, Suite G., Pitts-
boro. Honored were: June cover, Judy Sexton 

(The Bread Basket Café & Bakery); July cov-
er, Shane Ray (XRB Radio); and August cover, 
Tim Whicker (Electric Plus). The November 
Cover Party will be Tuesday, Nov. 12, 5:30-
7:30 p.m. at the Crown Room, 900 E 56th St., 
Brownsburg. RSVP to coverparty@business-
leader.bz or call (317) 451-4088.

From left, Kathy Frederick (Lizton Lions Club), Judy Pingel, Doris Martin and Lois Hoffman with Pittsboro One 
Room Schoolhouse pose with a check totaling $2,000. The check was donated by State Bank of Lizton in 
celebration of the Hendricks County Community Foundation’s new project, Hendricks County Gives. The Pittsboro 
One Room Schoolhouse Repair project will use the money to replace the front door of the living history school. 
The Lizton Lions Club Park project will utilize the money to provide a safer environment for visitors and make the 
park handicap accessible. 

Photos by Brian Ruckle

Shane Ray

COVER PARTY

Tim Whicker

Mike Baker and Judy Sexton

Specializing in Group Employee  
Benefits for Over 20 Years

Lori S. Howe
Plainfield, In 46168

Office: (317) 745-7341
Email: Lori@LSHowe.com 

www.LSHowe.com

• Health Savings Accounts
• Short Term Medical Coverage  
• COBRA Consultations
•  “Affordable Care Act” Consultations

We strive to get  
your business the  

best rate possible…  
call us today!

In addition, we offer the following:

From left, Holly Roseboom, Kathy Duffer 
and Margi Walters. 

Rod Lightner selected as team leader  
for Air Force One detailing project

Rod Lightner, Pittsboro detailer of The Fine 
Line Auto Detailing Spa, was handpicked to 
be one of 33 high-end detailers nationwide for 
the 2013 Supreme 
Team that traveled 
to Seattle’s Museum 
of Flight August 5 to 
detail a paragon in 
American aviation 
history — the original 
presidential jet plane 
known as Air Force 
One. Lightner and 
the team led by Renny Doyle of Detailing Suc-
cess & Attention to Details restored the shine 
on the AFO Boeing 707-120, as well as the sleek 
Boeing B-47 Stratojet bomber that guards the 
south entrance to the Museum.

This year, Lightner will held a prime leadership 
role as “Perfect Finisher,” responsible for using 
his eyes to oversee even the slightest flaw in 
the plane’s final stages of restoration. 

Residing on the outskirts of Indianapolis, Light-
ner is no stranger to detailing jobs. He recent-
ly returned from The Hamptons, NY where he 

worked alongside fellow Detailing Success col-
league Jason Pollock with Detailing, Inc. to de-
tail a yacht, and he will be returning next boat-
ing season to help him coordinate and manage 
a ten-man crew of yacht detailers at 34 harbors 

in The Hamptons. 

In spite of Lightner’s 
veteran status he 
says he will always 
consider himself a 
student in the art of 
detailing. “Paint per-
fection is physically 
demanding work 
and a tedious pro-

cess that takes perseverance, patience, and dis-
cipline, but I am having BIG fun doing it!”  

 “I (was) honored to be a member of such an 
exclusive team and to get the chance to use 
my skills and management expertise on such 
an esteemed job — preserving an important 
piece of U.S. aviation history,” says Lightner.

For more information on the 2013 Air Force 
One & B47 Bomber project at the Seattle Mu-
seum of Flight, contact Rod Lightner with The 
Fine Line Auto Detailing Spa at 765-891-0692.

Submitted Photo

BUSINESS BRIEF
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Kathy Davis, an attorney, is the owner of KJD Legal LLC 
in Brownsburg. Kathy focuses her practice in the areas of 
business and real estate.  She also operates a virtual law office, 
which is accessible through her website, www.kjdlegal.com. 
Kathy also writes about real estate law on www.Nolo.com. 
Contact Kathy at 317-721-5290 or kathy@kjdlegal.com. 

My story isn’t very unusual. After 18 years of 
working full time for others, 13 of them prac-
ticing law, and all of them managing teams 
and completing projects, I decided it was time 
for me to do something different.  
My life had changed dramatically 
in those years, and the security of 
life as I knew it was outweighed by 
a burning desire to have more free-
dom to pursue my own interests 
and passions.

How many other people are out 
there with the same thoughts?  I’m 
willing to bet it’s more than just a 
handful. The question then is how 
do you get to the dream you can 
just see and touch in your head?

Planning is a big part of making 
the transition as smooth as possible. Here are 
the big three areas:

1. Structure, structure, structure. If you 
start a business, start it off right by looking 
into the right business entity type for you and 
your business. Have a plan and stick to it.

2. Put succession planning in place right 
away. From a simple letter or agreement that 
directs what happens in the “what if ” scenario, 
you want to plan in advance who will handle 

the day to day operation of the business in the 
event of something unexpected – a car acci-
dent, a slip and fall while hiking, or something 
more serious. This plan is in place to make 
sure that the revenue generated by the busi-
ness continues, even if the owner can’t be 100 

percent involved. Insurance needs 
to be considered as part of this 
plan as well.

3. Exit strategy. No, I’m not ad-
vocating that it’s time for anyone 
to retire. But for some people, it 
might be time to look at your life 
and think about whether or not 
there is anything else – that is dif-
ferent from what you do now – 
that you would like to pursue, like 
running a bed and breakfast or a 
flower shop.

A good plan will call in profes-
sionals from a number of disci-

plines, including accountants, attorneys and 
financial planners. You will want to work with 
one professional who will organize all of the 
efforts of the team to protect you by making 
sure all of the bases are covered.

For example, in my own practice I rarely 
give advice on tax matters. I will explain gen-
eral information to my clients, and then I will 
advise them to talk about the details with their 
accountant. I would not give advice on invest-

ments or investing strategies – again, there are 
people out there who are far better versed in 
this information.

By utilizing your team of professionals, ear-
lier rather than later, you can be ready to fol-
low your dream while also protecting yourself, 
your business and your family in the event of 
“what if.” 

Thinking about a new adventure?

Kathy Davis
Guest Columnist

HC BUSINESS PEOPLE

BUSINESS BRIEFS

BUSINESS BRIEF

New Web-based  
software streamlines  

communications
KJD Legal LLC implemented a Web-based 
practice management software in June of 
2013.  One of the features of the new software 
is the client portal.  When clients retain KJD 
Legal for assistance and advice, they are given 
direct, confidential access to their file. Clients 
may send messages, receive messages, up-
load documents, and review and comment on 
documents.  

Bankers on the move at 
State Bank of Lizton

Michael Baker, president of State Bank of Liz-
ton, recently announced Jonathan Slaughter 
as as chief lending officer at the 900 E. 56th St., 
Brownsburg location. Slaughter joined the bank 
on June 3, 2013, as chief lending officer. He has 
held numerous leadership positions in the fi-
nancial world. Slaughter has previous commu-
nity involvement with the Plainfield Chamber of 
Commerce, Hendricks County Economic Devel-
opment Partnership, Hendricks County Business 
Incubator, E.F. Wildermuth Foundation and Ivy 
Tech State College Advisory Board. 

BUSINESS PlANNING

Community Westview Hospital, which is a part of Community Health Network,
is located at West 38th Street and North Guion Road on Indianapolis’ Westside.
Community Westview Physicians is a network of 27 specialty and primary
care physician practices owned and operated by the hospital.

Community Westview is the state’s only osteopathic hospital. The practice 
of osteopathic medicine recognizes that the body is inherently capable of
healing itself, and doctors of osteopathic medicine (D.O.s) encourage and 
facilitate this process. Community Westview Hospital offers the services 
required to provide patients with a variety of treatment options to maintain
a state of wellness while supporting a century-old osteopathic philosophy 
of care.

For more information on Community Westview Hospital visit us on-line
at www.communitywestview.org or call (317) 920-VIEW (8439) for more
information on our services.

Doctors Who Listen

Chapman Custom Baths
opens in Brownsburg

Chapman Custom Baths announced recently 
opened in Brownsburg. “I look forward to us-
ing my experience in knowledge of bathroom 
remodels to assist homeowners in the greater 
Indianapolis area,” said owner Jon Chapman. 
Chapman, owned and operated a similar com-
pany in South Dakota for more than four years. 
Chapman Custom Baths is an authorized distrib-
utor of the Onyx Collection of bathroom show-
ers and surrounds. For more information, con-
tact Chapman at (317) 455-4567 or visit www.
chapmancustombaths.com.
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Teeth whitening and hair waxing

Compiled by Katie Mosley

Lisa Minix, owner of Wax, Whiten & Wow, 
is looking to make her new business venture 
a new career. Minix was looking to bring a 
unique (and in her opinion, a much needed)
line of services to the Hendricks County area. 
Still maintaining a full-time day job, Minix is 
also a wife and mother of two. She also spends 
time volunteering with local organizations in 
the Plainfield area. 

What is the most valuable piece of advice 
you’ve been given?

In business and growing up, I was always 
told that the customer is always right and that 
they pay our bills and salaries. Without them, 
we don’t have a job. So I treat everyone who 
walks in how I want to 
be treated, and I want 
to make sure they 
come back. It is easier 
and smarter to retain 
clients than to find 
new ones. I expect 
and demand this from 
my employees, too.  
Once I started Wax, 
Whiten & Wow, I was 
told by several people 
to add the custom air-

brush spray tans. That was great advice I 
should’ve moved quicker on, as my esthe-
ticians are already trained for this service 
and it was a profitable value-added service.

How have things changed since you 
started your business?

For starters, we now have clients come 
in for service every day. In the begin-
ning, we had days with no clients walk-
ing through the door, which were diffi-
cult and frustrating, but now we’ve seen 
an increased traffic flow. Also, we started 
our custom airbrush spray tan service in 
our third month of business. It is a big hit, 
plus a smart, healthy alternative to tan-
ning beds and laying out in the sun. In as 
little as 12 minutes, our clients leave with 
a healthy, brown-toned “tan” which lasts 

7-14 days.  

Tell us about 
your biggest 
challenge and 
how you over-
came that.

One of the 
biggest challeng-
es Wax, Whiten & 
Wow faces is not 
having signage in 
the street at US 40 

and Dan Jones Rd. We have to abide by the 
Plainfield Town Sign Ordinance, so without a 
brick and mortar sign (from the landlord), our 
advertising is limited just out front where tens 

of thousands of cars pass by a day. We do 
of course have a sign on the building, and 
I am currently having banners printed for 
some short term solutions.  

What do you wish someone had told 
you before you started your business? 

Before starting Wax, Whiten & Wow, I 
wish someone told me to advertise before 
opening and advertise heavily. We had lots 
of word of mouth and social media but 
not paid advertising until after five weeks 
of business. I also would have delayed 
opening until after winter and not ran a 
Groupon for custom airbrush spray tans 
in the height of summer but in the cool-
er months. What everyone did tell me was 
the long hours and hard work I would put 
in the first year, and they were on point!

What is the hottest new  
trend in your industry?

Waxing and hair removal are very pop-
ular, and I only hire licensed estheticians, 
so we can wax the whole body, not just 
above the shoulders like hairstylists.  Bra-
zilian waxes are very popular, along with 
the legs, bikini and underarm areas. Next 

to Brazilians, facial waxing is always our larg-
est seller, as our estheticians are very talented 
at brow arching and shaping.

Photo by Katie Mosley

Lisa Minix, Owner

BUSINESS LOCAL

NOW THAT WE’VE BEEN OPEN

Lisa Minix brings new services to Hendricks County

 HCCF’s  McColgin headlines 
Women’s BL Luncheon

The Hendricks County Business Leader held 
its third Women’s Business Leader Luncheon 
Aug. 15 at Prestwick Country Club, 5197 Fair 
Way Dr., Avon. Alice McColgin, president and 
board of directors of Hendricks County Com-
munity Foundation, was the luncheon’s key-

note speaker. She spoke about the connection 
between women and philanthropy. The lun-
cheon series is sponsored by Ologyspa, Avon. 
Part of the luncheon proceeds benefit Lead-
ership Hendricks County. The next Luncheon 
will be Nov. 14. For more information, con-
tact info@businessleader.bz or call (317) 918-
0334.

Alice McColgin

Photos by Rick Myers

Jana Gilbert and Sherri Reagin

WOMEN’S LUNCHEON

Suzanne Whicker and Faith Toole Carrie Clark

BRIEF

KJD Legal presents  
three-part workshop

KJD Legal and Growing Forward will present a 
three-part workshop: Inspiration to Implemen-
tation: How to take an idea to a business on 
Sept. 16, 23 and 30 from 6- 7:30 p.m at Office 
Suite Plus, 3815 River Crossing Pkwy., Suite 100, 
Indianapolis.

Each participant will receive a workbook / jour-
nal to keep notes and ideas during the work-
shop. There will also be discussions and learn-
ing opportunities with others who share your 
goal of opening a business.

Session one is titled: Dreams and Goals. Do you 
want to start a business, but you aren’t sure 
where the beginning point is? Are you working 
in your idea instead of on your idea? Session 2 
is titled: Action, Reaction and Possibilities.  The 
session will focus on helping participants take 
the next step. They will also learn about the 
steps needed to get from where you are now 
to where you want to be next. Session 3 is ti-
tled: Planning, Structure and Growth.  Partici-
pants will learn about marketing, networking, 
and how to build a team for growth and suc-
cess. Those who register by Sept. 5, will receive 
special pricing of $99 for all three sessions AND 
a free book – Focus. Organization. Productivity. 
To register for the workshop, go to www.any-
meeting.com/InspireImplement.
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Nobody likes to deliver bad news, but it can 
be just as challenging to share something good 
when you have to do it in writing.

Most in-person communication is 
actually nonverbal. When you deliv-
er that message through writing, any 
impressions the reader receives have 
to come from the words alone, and 
it’s all too easy for the recipient to 
draw the wrong impression.

Fortunately, there are simple steps 
you can take to keep your “good 
news” message from inadvertently 
creating bad impressions.

1. Make sure it’s really worth shar-
ing. Your intended audience is busi-
er than ever and simply overwhelmed with all 
sorts of messages every day. Is your good news 
something that’s really meaningful and worth-
while, or are you only adding to the clutter?

2. Make it relevant to the audience. Frame 
your good news in terms the audience can ap-
preciate and understand. Don’t tell them why 
it’s good news to you – explain what makes it 
good news for them.

3. Keep it brief. Rather than share every 
detail, zero in on the most important points 
(again, those points that are most important 

to your audience). Resist the 
temptation to add more de-
tails, and respond to those 
who ask, “Should we also 
mention ...” with a firm “no.”

4. Never gloat. 
Be especially care-
ful if there will be 
people in your au-
dience who may 
have suffered some 
sort of negative 
impact from your 
good news. Share 
your good news 
with grace and re-
spect. Be proud 
of what you’ve ac-
complished, but 

demonstrate humility instead of bragging.
 5. Share the credit. If others within your or-

ganization or external partners played a role in 
making the good news possible, call attention 
to their contributions. Doing so will not take 
the spotlight away from you. In fact, because 
you’ll be seen as generous and gracious, it will 
actually shine more brightly.

6. Stay calm. Avoid making your message 
overly excited by using things like ALL CAPI-
TAL LETTERS or lots of exclamation points. 
If your message reads as though you’re jump-

ing up and down and waving your arms wildly, 
that’s exactly how you’re going to appear to the 
audience.

7. Share it and be done. Just as you should 
move on after sharing bad news, there’s no 
need to repeat good news endlessly. Hearing 
the same self-praise again and again actually 
becomes annoying to an audience, undermin-
ing what you were hoping to accomplish.

Scott Flood can be contracted via email at sflood@sfwriting.
com or by calling 317-839-1739, or visit his blog at: sfwriting.
com/blog/.

Delivering good news in writing

Scott Flood
Columnist

THE PERSONAL TOUCH

BUSINESS TIPS

‘Care to Eat?’ creative, 
interactive dinner

The floats are table-tops and the event is “Care 
to Eat?” which will occur Saturday evening, Sept. 
21 at 6 p.m. at the Hendricks County Fairgrounds 
Conference Center. “This dinner is definitely 
different from other fundraisers. It’s like watching 
an indoor parade, but all the floats are standing 
still,” said Kingsway Community Care Center 
(KCCC) Executive Director John Mollaun. What 
makes “Care to Eat?” different? You bring the 
decorations. You bring the food. KCCC receives 
virtually all the proceeds. “The creativity and 
simplicity are what make this event so unique 
– and cost effective – for the Care Center, which 
depends on donations from the community,” 
Mollaun said. Each table-group of 6 or 8 decides 
its own theme and menu and competes to be the 
most original, the most beautiful or the funniest 
themed table at “Care to Eat?”  Although some 
table groups may just decide to “come as they 
are” with no special costumes, this year there 
will be a People’s Choice Award for the evening’s 
favorite table. KCCC is the only privately funded 
medical clinic in Hendricks County for individuals 
and families without health insurance and the 
only dental clinic of its kind between Indianapolis 
and Terre Haute.   Patients are being seen from 
Hendricks, Morgan, Putnam and Boone counties. 
The clinic facility is located at 107 Park Place 
Boulevard in Avon.  

BUSINESS BRIEF

Nikki Stimac has joined the sales team at West-
port Homes. She will be the onsite new home 
consultant in Stoney Meadow, a 55 and older 
community off of County Road 900 E. in Avon. 
Prior to working at Westport Homes, Stimac 
spent the last five years as a property manag-
er/leasing agent, where she received the 2012 
top rating award from apartmentratings.com. 

Before property managing, Stimac worked for 
a national homebuilder for over 15 years as a 
customer relations manager in the Chicago 
area, where she was able to maintain a high 
level of customer satisfaction ratings with-
in the company. Nikki grew up in the Upper 
Peninsula of Michigan and attended Northern 
Michigan University.

Nikki Stimac joins Westport Homes 

BUSINESS BRIEF

From left, Brad Dubois, executive director of Plainfield Chamber of Commerce;  Shiela Taylor, 
First Merchants banking center manager;  John Skelton, First Merchants commercial bank-
ing manager; Stacy Chemelewski, First Merchants business banking officer; Travis Caulk, First 
Merchants relationship manager; and Chris Spires, president elect of Plainfield Chamber of 
Commerce

Submitted Photo

During its July meeting, the Plainfield 
Chamber of Commerce announced First Mer-
chants Bank as the Business of the Month. 
Since 1893, First Merchants has provided 
what banking can offer – customer-valued 
products and services delivered locally by 

bankers who are known in their communi-
ties. First Merchants has been a member of 
the Plainfield Chamber of Commerce since 
2001. First Merchants Bank is located at 1121 
E. Main St., Plainfield.

First Merchants Bank  
recognized as BOM

PLAINFIELD CHAMBER BUSINESS of the MONTH BUSINESS LOCAL



Masquerade Mayhem
Masquerade Mayhem

Kiwanis Club of Avon & IU West Hospital  
Present the Inaugural 

When: Friday, October 28, 2011
   6:30 – 10 p.m.

Where: Washington Township Park Pavillion
fun-filled, one-of-a-kind, black tie optional, masks encouraged 

Benefiting our new West District YMCA Children’s programming.

Guest Auctioneer: Dick Wolfsie
$50/person or 

Table of 10 for only $450 
Purchase your table before August 17th  

& beautiful masks for your party of 10 will be provided

Catered Dinner

by the coachman 

Restaurant

Live & Silent 

Auctions

Cash bar Available

Event Sponsorships still available 
Promote your organization, 

‘be seen’, make history, & join in 
the fun! all to support healthy, 

active children!

To Purchase tickets, contact 
KiwanisClubofAvon@yahoo.com; or call  

Lori Howe 745-7341, Nic Quintana 272-7800,  
or Suzanne Shafer 850-6309

Kiwanis Club Of Avon

3rd Annual

October 4, 2013 - 6:30 p.m. 
Proceeds to Susie’s Place, Child Advocacy Center

Washington Township-Pavilion Center     435 Whipple Lane - Avon, IN

Tickets $75 per person     To purchase tickets visit 
www.susiesplace.org or https://secure.qgiv.com/for/hccfevents/  or call 272-5696

Save the Date



22   September 2013 • businessleader.bz Hendricks County Business Leader

Many times great people set off to start their 
own business because they are really profi-
cient at something or they just know they can 
do “whatever” better than it is now being done. 
Both of these are good, valid reasons to start a 
business, but there is a trap. 

Let’s say you are an excellent cook. 
You will discover that the day you 
start your business is the day you 
cease to be the excellent cook. You be-
come more of a manager and less of 
a cook. That is where the trap begins.  

We do not create a business we 
enjoy and reap the rewards. We cre-
ate a job for ourselves, which can end 
up being a terrible job. We work too 
many hours for the pay; we do not 
take vacation or time off. It seems we 
slave away 24 hours a day, seven days 
a week and 365 days a year. 

We are held hostage to the job we did not 
realize we created! We are stressed, angry and 
frustrated. We do not bring on employees be-
cause we think they cannot do anything as well 
as we do.

If this sounds familiar, there is hope. The late 
Jim Rohn said, “For things to change for you, you 
have to change.” That is the really, really tough 
part. Change. It does not sound hard but change 

can just seem insurmountable and many do not 
know how to accomplish it.  

Here are three things to do right now to begin 
the change:

1. Set a goal for how you would like your busi-
ness to be. 

2. Create an organizational chart for your 
business.

3. Write down the frustrations of 
your business that really drive you 
crazy. 

The goals you set will become your 
roadmap to freedom, so they need to 
be well thought out and able to stretch 
you. It is best to get someone outside 
your business to set these goals.

The organizational chart is a re-
minder to bring on others that are 
good at what you need and fit with 
your values. 

For the frustrations list, notice 
those things you complain about 

most regarding your business. Ask your partner, 
spouse or someone else close to you to help you 
identify those triggers. The list of frustrations 
is used to motivate you to keep making chang-
es toward your goal of how you see your “new” 
business. 

Caught in the job trap?

Jack Klemeyer
Columnist

Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (www.gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

Some people get back 
to their roots.

We never left ours.

As a community bank, there’s no question 

about our focus. We’re here to serve the 

people who live and work here. Investing in 

our community with flexible products and 

services, highly personalized service and 

local decision-making is our priority and 

our pleasure. So, stop by for a coffee and a 

chat. We’d love to show how State Bank of 

Lizton can go to work for you.

10 Hendricks and Boone County locations

866.348.4674
www.statebankoflizton.com

Get to Know Us A Little Better. 
Featured Banker of the Month:

Emily Biehn
VP, Commercial Banker
Direct Line: 858.6178 
ebiehn@statebankoflizton.com
2100 Stafford Road, Plainfield

COACH’S CORNER

BUSINESS PERFORMANCE

Erin Smith
Guest Columnist

Erin Smith is co-owner of Spotlight Strategies a print, apparel, 
promo and sign company located in Franklin, IN.  She may be 
reached at erin@spotlight-strategies.com.

What is your business sweet spot?
Whether you are thinking about starting 

a business or are a veteran business owner, 
this is a relevant question. We all want to find 
the “sweet spot” in our business, that space 
where profits are rolling in, custom-
ers pay on time, everyone on your 
team is in congruence with the cul-
ture of the company and you actu-
ally believe that your business can 
grow beyond your wildest dreams. 
Searching for this spot is hard work! 
For years, I likened my journey to a 
hamster wheel – running, network-
ing, producing product, paying bills 
and closing deals. I was hoping and 
praying business would increase and 
magically the money tree would be 
in full bloom. This technique only 
netted incremental growth and wore me out. I 
wanted to scale our offerings, increase profits, 
employ a competent team and do my part to 
facilitate economic growth. A profound shift 
in thinking occurred when I studied my top 
twenty customers.  

I never realized how challenging owning 
and operating a scalable business could be. I 
found hope and a rejuvenated passion reading 
“The Pumpkin Plan” by Michael Michalowski. 

He relates growing your business to a step by 
step process to create the biggest pumpkin – 
a world-record setting pumpkin (a metaphor 
for business).  Michalowski suggests a strategy 
that requires analyzing your top 20 custom-
ers, creating systems that take the owner out 
of the day-to-day operations and defining your 

unique offering.  His quick wit and 
matter-of-fact comments resonate 
and challenge even the seasoned 
business owner to risk change and 
be rewarded with profits.  

Finding the courage to take bold 
steps is quite the journey and can 
put knots in your stomach, but the 
payoff is worth it. Reshaping your 
business to stay relevant to the mar-
ketplace and create new avenues for 
business may not always work, so 
fail fast. If you choose to keep run-
ning on that hamster wheel, Mi-

chalowski suggests that you will never grow 
your business – BIG. You will likely grow wea-
ry and drift out of touch with your custom-
ers and thus, die on the vine. “The Pumpkin 
Plan” is a must-read for every entrepreneur 
and business owner looking to find the “sweet 
spot” in their business.  

Grow your business BIG
YOUR BUSINESS
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September County and 
Municipal Meetings
County and Municipal 
Meetings *Please note that 
some meeting dates have 
changed due to Labor Day 
on September 2 and may be 
subject to additional changes.
 
Hendricks County
Unless otherwise noted,
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
317-745-9221
 
Council (Second  
Thursday every month)
Sept. 12, 2 p.m.
 
Plan Commission (Second 
Tuesday every month) Sept. 
10, 6:30 p.m.
 
Board of Zoning Appeals
(Third Monday every month)
Sept. 16, 7 p.m.
 
Commissioners (Second 
and fourth Tuesday every 
month) September 10, 9 a.m.
Sept. 24, 9 a.m.
 
Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
317-272-0948
 
Town Council
(Second and fourth Thursday 
every month)
Sept. 12, 7 – 9 p.m.
Sept. 26, 7 – 9 p.m.
 
Advisory Plan Commission
(Fourth Monday every 
month) Sept. 23, 7 p.m.
 
Board of Zoning Appeals
(Third Thursday  
every month)
Sept. 19, 7 p.m.
 
Town of Brownsburg
Brownsburg Town Hall
Eaton Hall, 61 N. Green St.
Brownsburg, IN 46112
317-852-1120
 
Town Council
(Second and fourth Thursday 
every month)
Sept. 12, 7 p.m.
Sept. 26, 7 p.m.
Town Hall
 
Plan Commission
(Fourth Monday every 
month) Sept. 23,  
7 p.m., Brownsburg 
Town Hall
 
Board of Zoning 
Appeals
(Second Monday  
every month)
Sept. 9, 7 p.m.
Brownsburg Town 
Hall
 
Town of Danville
Unless otherwise 
noted, all meetings 
held at Danville 
Town Hall
49 N. Wayne St.

Danville, IN 46122
317-745-4180
Note: Call 317-745-3001 
to confirm meetings have 
not been canceled.
 
Council
(First and third Monday 
every month)
September 3, 7 p.m. 
Due to Labor Day Holiday
September 16, 7 p.m.
 
Plan Commission (Second 
Monday every month)
September 9, 7 p.m.
 
Board of Zoning Appeals
Meets as needed on the
third Tuesday of the month
September 17, 7 p.m.
 
Town of Plainfield
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building, 206 W. Main St.
Plainfield, IN 46168
317-839-2561
 
Town Council
(Second and fourth  
Monday every month)
September 9, 7 p.m.
September 23, 7 p.m.
 
Plan commission
(First Monday every month)
September 5, 7 p.m. Due to 
Labor Day Holiday
 
Board of Zoning Appeals
(Third Monday every month)
September 16, 7 p.m.
 
September Chamber of 
Commerce Meetings
Chamber Events

1- Danville Chamber of 
Commerce (members’ 
meeting): Wednesday, 
September 11, 11:15 a.m.; 
Hendricks County 4-H 
Fairgrounds and Conference 
Complex, 1900 E. Main 
St., Danville. For more 
information, call (317) 
745-0670
 
17 - Plainfield Chamber 
of Commerce (members’ 
meeting): Tuesday, 
September 17, 7:00 a.m.; 
Plainfield Recreation & 
Aquatics Center, 651 Vestal 
Rd. Plainfield. For more 
information, call (317) 
839-3800
 
18 - Brownsburg Chamber 
of Commerce (members’ 
meeting): Wednesday, 

September 18, 11 a.m.; 
Brownsburg Fire Territory, 
470 E. Northfield Dr. 
Brownsburg. For more 
information call (317) 
852-7885
 
24 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, 
September 24; Prestwick 
Country Club, 5197 
Fairway Dr., Avon.  For more 
information, call (317) 
272-4333
 
27 - Westside Chamber 
of Commerce (members’ 
meeting): Friday, September 
27, 8:30 a.m.; Location 
TBD, Indianapolis. For more 
information, call (317) 
247-5002.

New Members

Avon Chamber  

Indiana Cyber Charter 
School
7508 Beechwood Center Rd.
Avon, IN 46123
(317) 474-9802
 
Brownsburg Chamber  

Salon 26
1024 E. Main St.
Brownsburg, IN 46112
(317) 858-6105
 
Midwest Technical Institute
554 Pitt Rd.
Brownsburg, IN 46112
(317) 456-4710
 
Checkered Past Machine
481 Southpoint Circles, 
Unit 8
Brownsburg, IN 46112
(317) 852-6978
 
Plainfield Chamber  
 
The Branches  
Community Church
Alex Hershey
651 Vestal Rd.
Plainfield, IN 46168
(317) 376-9789
 
Express Employment 
Professionals
Dave Kehlor
6233 Corporate Dr.
Indianapolis IN 46278
(317) 297-2639
 
HSA Commercial  
Real Estate
Craig Phillips
233 S. Wacker Dr. Suite 350
Chicago, IL 60606
(312) 683-7252
 

Oakland City University
Jeanne Girtz
905 Southfield Dr.
Plainfield, IN 46168
(317) 838-8172
 
uPaint Pottery Studio LLC
Kelli Singleton
1820 E. Main St.
Plainfield, IN 46168
(317) 406-3072
 
Wax, Whitten & Wow
Lisa Minix
1601 E. Main St. Suite 7
Plainfield, IN 46168
(317) 839-1599

Sales Leads
Newly incorporated 
businesses through  
August 10, 2013
 
A Dad with a Brush
Kevin O’Donohue
320 Cobblesprings Ct.
Avon, IN 46123
 
Bob’s Honey Farm
K. Robert Crawford, Jr.
C/O Huntington National 
Bank. 1531 N. Green St., 
Suite A, Brownsburg, IN 
46112
 
D9 Interiors
Timothy J. Walmuth
P.O. Box 16
Amo, IN 46103
 
Dalizzmator Sports
Darren Snodgrass
Debra J. Snodgrass
Elizabeth Snodgrass
1829 Fortner Dr.
Indianapolis, IN 46231
 
G I Joe’s Cleaning
Joe Vidal, 2410 Central Park 
Dr. North, Apt. 222
Plainfield, IN 46168
 
Hendricks County Jobs
Sarah Harmon
252 Provincial Lane D
Avon, IN 46123

Little Big Job Construction
Ronald L. Powers
762 N. Dan Jones Rd.
Plainfield, IN 46168
 
Main Street Vapor Shop
Jane Foster, Walter Foster
Dax Foster, Michelle Foster
5421 N. C.R. 400 West
North Salem, IN 46165
 
Mary Kay by Jessica Ray
Jessica Ray
C/O Huntington Nat’l Bank
1531 N. Green St., Suite A
Brownsburg, IN 46112
 
Messick and Sons
Hope Messick
2403 Oak Dr.

Clayton, IN 46118
 
Micos Seal 
Coating  
and Paving
Jose Tinoco
P. O. Box 951
Plainfield, IN 46168
 
Midwest Alarm
Kimberly Wilson
C/O Huntington 
Nat’l Bank
1531 N. Green St., 
Suite A
Brownsburg, IN 
46112

Paint and Sips
Flora A. Phillips
James C. Phillips
185 N. Washington St.
Danville, IN 46122
 
QBS As Builts
Nicolas M. Quintana
674 Shakespeare Dr.
Avon, IN 46123
 
TNG Wireless
Darren Snodgrass
Debra J. Snodgrass
Elizabeth Snodgrass
1829 Fortner Dr.
Indianapolis, IN 46231
 
Trinity BOCE
Robert Mays
C/O Huntington Nat’l Bank
1531 N. Green St., Suite A
Brownsburg, IN 46112
 
Trisha’s Avon, Trisha S. Siders, 
C/O Huntington Nat’l Bank. 
1531 N. Green St., Suite A, 
Brownsburg, IN 46112
 
Vintage Shoppe at Clayton
Barbara J. Graham
2033 S. S.R. 39
Danville, IN 46122
 
SBA Guaranteed Loans

Boone County
 
Michael A Roth 2 dba  
MR 2 Perf
722 W. Pearl St.
Lebanon, IN 46052
$25,000. The Huntington 
National Bank
 
Hamilton County
 
CBA Carmel, LLC
14807 N. Gary Rd.
Westfield, IN 46062
$285,400. Wells Fargo Bank
 
DVDRJB Holdings, Inc.  
and DVDR
1301 S. 6th St.
Noblesville, IN 46061
$2,590,000. The Huntington 
National Bank
 
DVDRJB Real Estate, Inc.
1301 S. 6th St.
Noblesville, IN 46061
$250,000. The Huntington 
National Bank
 
Fulcrum Investments 
Company, 1000 3rd Ave. 
SW, Suite 120, Carmel, IN 
46032. $315,000. KeyBank
 
Glow Salon and Spa, LLC
1928 Rhettsbury St.
Carmel, IN 46032
$48,500. The Huntington 
National Bank
 
Glow Salon and Spa, LLC
541 Stafford Dr.
Westfield, IN 46074
$10,000. The Huntington 
National Bank
 
Home Care Assistance – 
Hoosier Helpers
12525 Old Meridian St.
Carmel, IN 46032
$25,000. The Huntington 
National Bank
 
Level Solutions Group, Inc.
9084 Technology Dr.
Fishers, IN 46038
$250,000. Forum  
Credit Union

S and S Heating  
and AC, LLC
404 E. Main St.
Greenfield, IN 46140
$255,000. Star  
Financial Bank
 
SCSC – Legends
10601 Cumberland Road
Fishers, IN 46237
$119,000. Indiana 
Statewide Cert. Dev. Corp.
 
Silver Door Spa, Inc.
762 S. Rangeline Road
Carmel, IN 46032
$25,000. $20,000
The Huntington Nat’l Bank
 
Technical Solutions, LLC
358 W. Tansey Crossing
Westfield, IN 46074
$150,000. Chase Bank
 
Vine Healthcare, LLC
40 North Rangeline Road
Carmel, IN 46032
$141,000. Premier Capital 
Corporation
 
Hendricks County
 
Bio-Response Solutions, 
Inc. Part of Lot #4, Danville 
East, Danville, IN 46122
$454,000. Premier Capital 
Corporation
 
Integrity Rotational 
Molding,  LLC
770 Andico Road
Plainfield, IN 46168
$600,000
First Merchants Bank
 
Plainfield Oil, Inc.
1101 W. Main St.
Plainfield, IN 46168
$1,559,200
Celtic Bank
 
RS Realty, LLC
770 Andico Road
Plainfield, IN 46168
$1,117,000
First Merchants Bank

Johnson County
 
Center Grove  
Montessori, LLC
5293 Old Smith Valley Road
Greenwood, IN 46143
$169,100. The Huntington 
National Bank
 

Joven Trucking, LLC
2978 Hearthside Dr.
Greenwood, IN 46143
$38,800. $35,500
The Huntington Nat’l Bank
 
KPC Enterprises, LLC
884 N. US Hwy. 31
Greenwood, IN 46142
$300,000. PNC Bank
 
Touch Me Not 
Car Wash, LLC
235 N. S.R. 135
Trafalgar, IN 46181
$261,000
Ridgestone Bank
 
Marian County
 
Arc Design, P.C.
201 N. Delaware St..
Indianapolis, IN 46204
$686,000. Indiana 
Statewide Cert. Dev. Corp.
 
At Home Health  
Services, LLC
6525 E. 82nd, Suite 216
Indianapolis, IN 46250
$300,000. $50,000
The Huntington Nat’l Bank
 
Bonwell Family, LLC
5245 Guion Road
Indianapolis, IN 46254
$887,700. Community First 
Bank of Indiana
 
Jeffrey D. Burke, Inc.
5741 W. 85th St.
Indianapolis, IN 46278
$150,000. Chase Bank
 
Burke Pool Company
5204 W. 84th St.
Indianapolis, IN 46268
$183,000
Premier Capital Corporation
 
JM Castleton, LLC
E. 82nd St.
Indianapolis, IN 46250
$93,000. KeyBank
 
Christy Lee Corporation
5002 Madison Ave.
Indianapolis, IN 46227
$25,000. The Huntington 
National Bank
 
Complete Real  
Estate Solutions
4022 E. Southport Road
Indianapolis, IN 46237
$100,000. Chase Bank
 

Dani Girl, Inc.
1850 Broad Ripple Ave.
Indianapolis, IN 46220
$167,600
Star Financial Bank
 
Geneva Hair Studio, LLC
5620 E. Washington St.
Indianapolis, IN 46219
$50,000. The Huntington 
National Bank
 
In Yoga, LLC
970 Fort Wayne Ave., #203
Indianapolis, IN 46202
$30,800. $33,000
$10,000. The Huntington 
National Bank
 
KNH, LLC
423 Massachusetts Ave.
Indianapolis, IN 46204
$198,000. PNC Bank
 
Maximum Grow 
Gardening, LLC
6117 E. Washington St.
Indianapolis, IN 46219
$50,000. The Huntington 
National Bank
 
Midwest Eye Consultants
5319 & 5329  
S. Emerson Ave.
Indianapolis, IN 46237
$526,000. Indiana 
Statewide Cert. Dev. Corp.
 
Nu-Wave  
Manufacturing, LLC
1045 E. Vermont St.
Indianapolis, IN 46202
$131,000. $100,000
State Bank of Lizton
 
Reuters, LLC dba Edible 
Arrangements
2602 E. 62nd St.
Indianapolis, IN 46220
$880,000
Ridgestone Bank
 
Ropals Corporation
6005 Madison Ave.
Indianapolis, IN 46227
$675,000
Sterling Savings Bank
 
LD Smith Plumbing, Inc.
4646 Rockwood Ave.
Indianapolis, IN 46208
$19,000

Buy this space!
(317) 451-4088
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YOU CAN
Distance yourself from pain.

Exceptional care for sports-related injuries, and the joint pain 

that’s keeping you on the sidelines. From 10K runners to league 

bowlers, distance cyclists to backyard gardeners the team at 

IU Health West and IU Health Orthopedics and Sports Medicine 

is here for everyone from the athlete…to the simply active.  

We have the strength it takes to treat any kind of injury, or the 

wear and tear of an active lifestyle.

To learn more and fi nd the physician that’s right for you, visit 

us at iuhealth.org/west/youcan

YOU CAN 
Be part of our 
healthy community.

DRAGSTRIP DASH 5K/10K
Saturday, October 26

Run or walk on the iconic tracks at Lucas Oil Raceway, 
and support Hendricks County school kids. 
To register: www.dragstripdash.com

OCT
26

B&O EXPRESS 5K/10K
Saturday, September 14

Participate to support continued development 
of the B&O Trail across Hendricks County.
To register: www.botrail.org

SEPT
14


