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Cancer hits close to home. That’s why we’re here.
Call 217-DOCS (3627)

in DanvilleDeliciousness
From left, Ivy Willard,  
JinAyla Bollman, and  
(in front) Judy Sexton. 
They are the trio behind 
the Bread Basket.



Prior to his retirement, Cory 
Shaffer OD, spent 40 years in 
the practice of optometry that 
included the US Navy, Indiana 
University’s  School of Optom-
etry, and Plainfield Eye Care. 

Dr. Shaffer attended Millikin 
University in Decatur, Illinois on 
a basketball scholarship where 
he received his BS degree in biol-
ogy in 1968. He graduated from 
Indiana University’s School of 
Optometry in 1972. Following 
his graduation he served as an 
optometrist in the United States 
Navy in Virginia Beach, VA. Be-
fore starting private practice, Dr. 
Shaffer returned to IU’s School 

of Optometry as a clinical in-
structor for two years. In 1976 
he joined the founding partner, 
Dr. Tom Maloney at Plainfield 
Eye care. His quick humor and 
concern for his patients made Dr. 
Shaffer a valued partner.

While in practice Dr. Shaf-
fer was the youngest optometrist 
to be appointed to Indiana Op-
tometry Board that oversees the 
licensing and standards for pro-
fessional practice in Indiana. He 
was awarded the governor’s pres-
tigious Sagamore of the Wabash 
for his eight years of service as a 
board member.

Plainfield Eye Care has con-

tinued to grow as a practice 
serving families in central Indi-
ana for more than 50 years. Dr. 
Beth Groninger-Bright joined 
Dr. Shaffer in 1991, and Dr. 
Megan Walton joined the prac-
tice in 2013. Dr. Shaffer com-
mented, “Plainfield Eye Care 
has established itself as a com-
munity cornerstone by serving 
area residents with professional 
and friendly care from the mo-
ment they step through the front 
doors. I’m proud to have been a 
part of that legacy.”

Dr. Shaffer and his wife, Jan, 
have two sons and two grand-
sons. In retirement Dr. Shaffer is 

enjoying spending more time in 
his woodworking shop, joining 
friends on local golf courses, and 
honing new skills as the family’s 
grill chef. While maintaining his 
primary residence in Plainfield, 
he hopes to spend his winters in 
the warmer southwest climate. 
About his retirement, Dr. Shaf-
fer says “I know I’ll miss my pa-
tients, especially those families 
that span two or three genera-
tions, but I won’t miss setting my 
alarm clock!”  

Join us for an Open House at 
Plainfield Eye Care on Sunday, 
June 9th from 1:00 - 4:00 p.m. to 
celebrate Dr. Shaffer’s retirement.

DR. CORY SHAFFER’S 36 YEARS AT PLAINFIELD EYE CARE
REFLECT COMMITMENT TO PATIENTS AND COMMUNITY
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Now that we are half way 
through the year, how would 
you rate your businesses’ per-
formance? Have you met the 
expectations you set for your-
self, your business, back in 
January?  If you haven’t, why 
not? 

We’re basically at halftime 
of the ball game here, and 
as we go back to the lock-
er room to debrief, here are 
some questions you might 
ask yourself if the score on 
your end is not what you 
hoped it would be.

What is prohibiting you 
from reaching those first-of-
the-year de-
sired goals? A 
few thoughts 
to consider:

• Are you, as 
an owner, at-
tempting to do 
way too much, 
just to save a 
few dollars?  
This is often 

a huge problem with small 
business owners – what do 
they say: “Is the business run-
ning you or are you running 
the business?” Stop doing as 
many of the mundane tasks 
you are doing – if you contin-
ue to do so, your business will 
no doubt suffer. Your most 
important task is selling your 
product or service – period.

• Do you have systems in 
place? Here is what I mean by 
this: do you follow a standard 
way of performing a particu-
lar function of your business 
or is it a scattered mess? If it 
is, you are most likely spend-

ing precious 
time away 
from sales and 
it will inevita-
bly affect your 
bottom line – 
it won’t save 
you a dime. 

• Network-
ing - How do 
you approach 

this? If you are a chamber member, for in-
stance, what does that membership mean to 
you? Do you believe that just because you are 
a member and you place the clingy member-
ship seal on your window that your business is 
going to see unlimited success? Probably not. 
But if you use it as the excellent opportunity 
that it can be, you‘re more likely to see its ben-
efits. Call your chamber today and ask how 
you can take full advantage of membership. 

• Finally, and this is one I have to watch, is 
the good work of volunteering. My hand goes 

up first many times. I love to volunteer, but if 
you don’t pace yourself with it, you end up not 
only doing a bad job and harming your rep-
utation with the volunteer organization, but 
your business can suffer as well. 

These are just a few things to think of as we 
head into the locker room at halftime of 2013. 
Hey, at any rate, there are six more months to 
make it a great year. Have at it! 

There still is time to make 2013 a great one

Rick Myers is publisher of the Hendricks County Business 
Leader. E-mail: rick@businessleader.bz

“…as we go back to the locker room 
to debrief, here are some 

questions you might ask yourself 
if the score on your end is not 
what you hoped it would be.”

we’ll help if 
you kneed one

Is joint or muscle pain keeping you down? Join us for FREE talks 
featuring Motion360 physicians.
Register at MyMotion360.org or call (317) 718-4676.

Specializing in Group Employee  
Benefits for Over 20 Years

Lori S. Howe
Plainfield, In 46168

Office: (317) 745-7341
Email: Lori@LSHowe.com 

www.LSHowe.com

• Health Savings Accounts
• Short Term Medical Coverage  
• COBRA Consultations
•  “Affordable Care Act” Consultations

We strive to get  
your business the  

best rate possible…  
call us today!

In addition, we offer the following:
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often as they wish. The stipulations are that the letter is timely, 
focused (not more than 200 words) and verifiable. Please make 
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info@businessleader.bz.

Times-Leader Publications, LLC
6319 E. U.S. Hwy 36, Ste 206

Avon, IN 46123 • Phone: (317) 451-4088
Email: info@businessleader.bz

Founder & Publisher Richard K. “Rick” Myers
Contributing Writer Gus Pearcy

Content Editor Katie Mosley
Design/Production Carey Germana

www.businessleader.bz

Copyright 2013 © 
Times-Leader Publications, LLC 

All rights reserved.

EDITORIAL/OPINIONEditorial/Opinion

QUOTE OF 
THE MONTH

The best 
mental effort in the 
game of business is 

concentrated  
on the major problem 

of securing the 
consumer’s dollar  
before the other  

fellow gets it.
~ Stuart Chase

American Economist  
& Engineer

As an attempt to get back to her “Little House 
on the Prairie” roots, my wife is making soap. 
To spice it up, she infused the resulting 5-gal-
lon bucket with a peppermint extract from the 
kitchen. Because she used a food extract and 
not a floral, it smells like a candy cane. Now, 
during my drowsy shower, I have a strange de-
sire to eat my washcloth.

But I don’t because I have a college degree. 
A bachelor’s degree to be specific in 2005. Just 
smart enough to know not to eat the washcloth, 
but can’t form a dissertation on why.

My path to an education included a 20-year 
hiatus between course offerings. As you might 
imagine, the course offerings and technology 
had changed quite a bit since 1985. I ended up 
mashing a combination of face-to-face cours-
es and online offerings. You will think I’m jok-
ing, but I took my physical education requirement as an online 
course. While it saved me quite a bit of embarrassment, every-
one thought I was pulling their leg. It really happened. 

The online P.E. course depended on the honesty approach. 
Let’s leave it at that. I got an A. That’s all that matters.

All this brings me to my point: We need to re-examine how 
we offer college courses and decide how much we sacrifice by 
offering online versions. I’m not totally being a wet sheepskin; I 
think many of the massive open online course offerings are great 
for returning adults or even students in some situations. Even 
helping out four-year students who want to supplement their 
college schedule by taking a few online courses to see how the 
technology works. However, relying on this method robs our 
students of half of their education.

High school graduates use college as a halfway house between 

the prison of their parents’ home and rules and 
the complete and scary freedom of being a con-
tributing citizen to society (taxpayer).

Learning to take care of yourself is an edu-
cation in and of itself. College offers upper ad-
olescents a chance to get some stair step re-
sponsibilities. It can be very valuable in certain 
cases. Learning to party responsibly is part of 
the package.

A full post-secondary education comes in 
many forms and can even include going to 
school while still living with your parents. Ed-
ucation takes many forms and a single path 
doesn’t fit everyone. But with any new technol-
ogy, we seem to go overboard before settling 
back into moderate behavior. Let’s not sacrifice 
the entire gestalt of college.

College away from home is a big part of the 
experience. It’s a winnowing process, gently whooshing away 
our childhood and preparing us for the next stage of life. College 
throws us in with colleagues studying the same majors. At uni-
versity, we can make contact with mentors who can offer guid-
ance long after we graduate. These are lifelong connections that 
can offer some of our greatest joys.

So far, online courses do not offer that.
Naturally, I’m not telling you what to do, but pointing to hal-

lowed halls as your alumni is much more sentimental than a 
desktop PC. Go, Gigabyte U.!

Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 or pearcy.gus@sbcglobal.net. Gus blogs 
frequently at guspearcycommunications.wordpress.com.

Face-to-face
The way college should be

 Indiana: A great place 
for business

Coming from Indiana, we all knew that Indiana 
was a great place to live, work and do business.  But 
recently, we received additional affirmation from 
people outside of our great state. Chief Executive 
magazine conducted its annual “Best & Worst 
States” survey among 500 chief executives and the 
results showed that Indiana was ranked as the best 
place to do business in the Midwest and the fifth 
best state nationwide for conducting business. 

The survey covered a large gamut of factors: 
business tax policies, regulation, workforce qual-
ity and livability factors. According to the results of 
the survey, Indiana was the only Midwestern state 
in the publication’s top five. Among neighboring 
states, Kentucky ranked 29th, Ohio ranked 22nd, 
Michigan ranked 44th and Illinois ranked 48th.

After hearing the results, Gov. Pence weighed in, 
“On the heels of the largest state tax cut in Indiana 
history, this ranking is validation of the work we 
have done since day one to make Indiana the top 
jobs state in the country. With our talented work-
force, solid fiscal house and robust infrastructure, 
the Hoosier State’s job creation efforts are receiv-
ing national attention. Chief executives know that 
Indiana is one of the few states that actually works 
for business.” 

Additionally, Indiana was ranked as the most 
competitive state for business in the Midwest and 
the second best nationwide in Site Selection maga-
zine’s Top 10 Competitive States of 2012. The rank-
ing evaluated states on their ability to attract in-
vestment based mainly on a 10-factor index.

Indiana is a state that is going toe-to-toe with the 
biggest fish in the sea and coming out on top. Indi-
ana is a serious place to conduct business. We have 
shown the nation that we are here and that we can 
and will be in the lead. 

What a great time to be a Hoosier businessper-
son.  As Indiana continues to grow and develop, the 
accolades will only increase. Indiana is full of hard 
working men, women and families – all of whom 
contribute to our states greatness.   

If you have been thinking that this may be the 
time to start a new business, or expand or invest, go 
with your gut.  Indiana is proving that it has what it 
takes for success.
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By Gus Pearcy
The rhubarb is ripe and Judy Sexton imag-

ines the possibilities.
“We’ve got our first strawberry-rhubarb pie 

in the case now and we’ll be making straight 
rhubarb, rhubarb custard and I do my own 
twist, I call it blu-barb,” Sexton said.

It is indicative of Sexton’s approach to her 
restaurant called the Bread Basket Café and 
Bakery. Housed in a converted home on South 
Tennessee, the Bread Basket serves fresh as 
much as possible. Sexton prides herself on 
freshness and unique delectability. She serves 
up some of the fanciest cinnamon rolls around 
and she has a case full of desserts that 
stares you down as soon as you open 
the front door.

The ambiance is quaint and com-
fortable inside this renovated home. 
In addition to the good looking pies 
and cakes, there are the sandwiches, 
breakfast omelets, and French toast 
made from the aforementioned cinna-
mon rolls. Then there is the homemade 
bread, of course.

“Our signature bread is our Honey 
Oat,” Sexton said. “The Wheatnut is 
one we’ve added to our menu. Those 
two are ones I always try to have. Then 
we do a Savory Bacon Bread and Italian Par-
mesan. We’ve got a lot of different breads that 
we bring in.”

Past the Case of Decadence (dessert case) 
is a beautiful remodel on the house. There are 
lamps and a fireplace. It’s as much like a home 
as possible.

Judy buys local produce as much as she can. 
She buys her coffee from a Greencastle roaster 
and recently struck a deal to get her teas from 
a local distributor. Her fruits and vegetables are 
always fresh and local when possible. 

When you meet Judy, you know how grate-
ful she is for every customer she has. She works 
very hard to bring the best food to her custom-
ers. She wants the experience to be comfort-
able and very tasty. This is what the Bread Bas-
ket is when it comes to a brand. For Sexton, it 
also is a calling.

The Bread Basket is a transplant endeav-
or from Coatesville, Ind., where it managed 
to build up a faithful customer base for more 
than six years. Two years ago, Sexton and her 
daughters, JinAyla Bollman and Ivy Willard, 
have brought the business to Danville ready for 

the next chapter of success.
In 2005, Sexton was winding down her days 

as a stay-at-home mom. Her husband, Jim, 
was winding down his days with the Chrysler 
Foundry, and a son headed off to Iraq. The con-
fluence of events left her restless. She had plen-
ty of experience working at Jack’s restaurant, 
her father’s, in Cicero. She thought it would be 
a small baking operation, but the Lord had oth-
er plans.

“I just thought it would be something small 
within our church, you know,” she said when 
we spoke to her in 2007. “Then, this was re-
vealed to me and I just prayed and asked Him, 

‘If it’s you then open the door and don’t let any 
man shut it.’”

The Bread Basket is fashioned after John 
6:51, a Bible verse where Jesus likens himself to 
the Bread of Life. It’s a powerful metaphor for 
the Coatesville resident and her entire family 
who all pitch in to help around the restaurant.

People from all over Indiana would travel to 
eat in Coatesville based on a reputation. That 
would have been fine, but there was an oppor-
tunity to grow and bring her daughter Jinayla 
into the business after she graduated from col-
lege.

“Coatesville was a wonderful incubator for 
us,” Sexton said. “It was a good place to start up 
and figure things out. If I tried to do this off the 
bat, I would’ve fell on my face.”

The Coatesville space was only a few seats 
smaller than the Danville café. The real differ-
ence is in the back where there is more room 
for storage and extra kitchen space, which ac-
commodates all the baking done throughout 
the week.

At the Greater Danville Chamber of Com-
merce Farmer’s Market, Sexton sold plenty of 

cinnamon rolls and home-baked breads. After 
her first Farmer’s Market season, Sexton and 
her daughter JinAyla began looking for a small 
space to open a carryout bakery in Danville. 
That significantly increased the baking strain 
on the Coatesville kitchen; so almost immedi-
ately, the Sexton’s began looking for a spot in 
Danville.

“We had such a demand for people wanting 
food,” Sexton said. “They’d come and be disap-
pointed there wasn’t a full blown café up there. 
We were there for two years while we were 
looking for a permanent place.”

Danville icon Lee Comer wanted to help 
Judy and JinAyla and fill a space he 
owned on Tennessee Street that pre-
viously was an engineering firm. It sat 
empty and needed some major renova-
tion, which Comer took care of. Only 
open for breakfast and lunch, Sexton 
says she is just too exhausted to stay 
open for dinner. The Bread Basket also 
is limited in her catering abilities. Sex-
ton enjoys packing sandwiches but 
doesn’t have the equipment to do hot 
dinners offsite. That may change, but 
for now, the girls are very happy with 
the business. Carry out is also a large 
portion of the success formula, but 

the bread and butter is dine-in traffic. JinAyla 
would like to see the breakfast business grow 
during the week.

Mondays are reserved all day for baking. 
Baking goes on when most people are eating 
dinner or sleeping. 

JinAyla, the only other full-time employee 
and the cake baker says for now there are no 
plans for expansion, just getting better at the 
basics.

“When we do everything ourselves, it is hard 
to be efficient,” she said. “And consistency is 
something we want to be keeping up with too. 
We have so many wonderful hands in the pro-
cess that it does present a challenge because we 
have to keep our eyes on things.”

In addition to Jim’s regular help, the whole 
operation is a family affair. JinAyla’s husband, 
Jason, helps set up banquets. Judy and Jim’s two 
boys, Dustin Hicks and Greg Sexton, also pitch 
in.

All of the work has paid off. This month, the 
Bread Basket celebrates eight years.

“When you taste my food,” Sexton said. “I 
want you to go, ‘Wow!’”

Judy Sexton’s passion for cooking and creating yields outstanding local results

www.statebankoflizton.com | (866) 348-4678

June is 
National 

Homeownership 
Month

We’ve never left 
our roots.

Bread Basket Café and Bakery
46 S. Tennessee St.

Danville, Indiana 46122 • (317) 718-4800
www.breadbasketcafe.com
Hours: Tuesday-Saturday 

7 a.m. to 3 p.m.

What’s the best advice you ever 
received: Do something you love. We 
work hard, and some days are much 
longer than others, but to be able to work 
with my family and do something that 
brings us lot of joy is such a rarity. I truly 
love my job.

Best business decision you ever made: 
Moving the entire operation under one 
roof in Danville was the best thing that 
has happened to us yet. We love being 
a part of this vibrant community and it’s 
so encouraging to be surrounded by so 
many other small business owners who 
are passionate about serving Hendricks 
County.

Worst advice you ever received: Don’t do 
it. When I was checking out the feasibility 
of opening the cafe in 2004 I asked for 
advice from many different sources. Most 
of the feedback was positive, but there 
were some who said not to take the risk. 
Though I understand why they might 
have discouraged it, I can’t imagine if I 
wouldn’t have taken that leap of faith!

In five years, I want… to continue serving 
the community and be even better at 
what we do. 

My secret to success: Staying faithful and 
knowing this place and God’s plan for it is 
bigger than me. 

How did Judy do it?

The List
Five books, or five movies, or 
five albums that have had an 
influence on your life…  

n The Bible
n  Christmas Thyme at Oak Hill Farm 

by Marge Clark
n Local Newspapers & Publications

in DanvilleDeliciousness

From left, Ivy Willard, Judy Sexton and JinAyla Bollman

Photo by Ryan 
Woodall for HCBL
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Howard Hubler

Howard Hubler is a partner with Hubler Express Collision/
NAPA, and the owners of St. Augustine Toyota. He can be 
reached at hhubler@statoyota.com

The truth behind ‘sequester’
Well, today, let us take a look 

at the great “Sequester Bill” and 
its impact on the life of the av-
erage American and to an ex-
tent the average business per-
son. I have been a world famous 
columnist in my mother’s mind 
for about one year at this time, 
so I cannot write with a real 
sense of history. However, sev-
eral months ago in the Business 
Leader, I wrote what a sham the 
Sequester fear was. Big govern-
ment members of Washington 
would have us believe that this 
minimal 2% of retarded growth 
in the form of a bill that be-
came known as the Sequester 
would be the ruin of the Republic. Well, as 
events would have it, Sequester became the 
law of the land. As such, recall the President 
went on tour telling us that life as we knew it 
was over. Then he set about to prove it!

Column space will not allow me to do a 
“deep dive” into the subject, but let me just 
tell of one businessperson’s experience in the 
matter: mine! As I mentioned several months 
ago in my article on the Sequester, my family 
businesses could roll our budget back 2 per-
cent, and as a matter of fact, has from time to 
time, and not a single customer was the wiser! 

Not a single employee was the 
wiser! Anyone reading this ar-
ticle who has say 100 employ-
ees and a few million dollar an-
nual budget has probably done 
similar things and had simi-
lar results. In fact, as business 
people, we have probably never 
“messed” with a 2 percent bud-
get cut during a recession. If we 
were in a recession, we went for 
5-10% cuts!

So, I was on a business trip 
in Orlando and was return-
ing back to Indy. I always allow 
enough time to get to the air-
port and realize that Orlando 
security can be especially try-

ing. This particular night was mayhem. Be-
fore I left on my trip (the previous morning) I 
asked the Indy based gate people how the air-
port gate security lines were around the coun-
try. In fact, the morning TV monitors were 
talking about the same thing. You see, we as a 
nation, were now under “Sequester.” The Pres-
ident indicated that we would be operating 
under a deteriorated quality of life. As a small 
government person, he was going to full well 
make this traveling small business person “pay 
for it” with the entire wrath of the Presiden-
cy. As my Indy departure was very early in the 

morning, my experience was normal. Mean-
while, back in Orlando, I had missed my flight. 
In years of flying, I could count missed flights 
on one hand, most were my fault from say, 
traffic tie ups en route to the airport in large 
strange cities. Well, the President got his wish. 
If he wanted us “small government” devotees 
to “pay,” pay we did. So did everyone else! 

That particular night, the terminal that I 
was in was “gummed” up as everyone was se-
lecting alternated flights to get home. Thou-
sands of man hours were spent by airline staff 
working overtime rerouting customers. Both 

customers and agents were beside themselves. 
The cost in lost man hours was incalculable. 
I landed in a different airport from Indy and 
rented a car and drove. At 1:00 a.m., my wife 
picked me up on the side of the interstate just 
outside of Indianapolis. This is just one story. 
I am complaining as a business person. As this 
story takes place in Orlando, half of the stories 
concern families with young children crying 
not dealing well with the confusion. Their fun 
Disney experience was marred by the mem-
ory of not being able to get home, or by hav-

ing to take an 11:00 flight home with kids, and 
walking into their house at 2 a.m. and having 
to sleep the next day away, and arriving home 
without their luggage. It was on the original 
flight and sitting at the Indy airport. Do not 
think for a moment that your President did 
not manufacturer this mess on purpose! This 
is the same President who closes Disney down 
when his kids want to go to the park, and no, I 
won’t even go into the cost.

You know the rest of the story. They found 
the cash for the White House tours, the Eas-
ter Egg Hunt, and oh, yes, the staffing of TSA 
for the airport security. Imagine that. Who is 
going to reimburse the business person for 
lost productivity for those who slept on the 
floor of airports around the country due to 
missed flights? Yes, it happened. As we go to 
print, those on the vanguard of making gov-
ernment smaller, thus the opportunity for a 
lower tax basis for the business person, the so-
called Tea Party is back in the news. Yes, the 
IRS has been accused of being unfair to them, 
not wanting them to have a nonprofit status. 
Yes, Big Government wants to perpetuate it-
self and wants you the small business person 
to pay for it. And the story goes on and on...

BUSINESS TALKBusiness Talk

“Yes, Big Government wants to 
perpetuate itself and wants you the 
small business person to pay for it.”

w  15-Year 
Fixed 
w   20-Year 

Fixed
w  3/3 ARM

CONVENIENCE.
SMALL TOWN

big city

feel.

$1,000 OFF
 Mortgage Closing Costs*

*Valid on 15-Year Fixed, 20-Year Fixed and 3/3 ARM Mortgages. 
Minimum $100,000 loan amount. Owner occupied residence only. 

Maximum LTV may vary by product. Subject to credit approval. 
Minimum FICO credit score of 680. Limited lending area.  
Lender credit applied at closing. Not valid with any other  

offer and subject to change. Limited time offer. Effective 6/1/13.

Contact Jay, Brownsburg Manager, at 286-2034 for details!

Find us online for our newsletters and blog!
www.SomersetCPAs.com

3925 River Crossing Parkway, Third Floor  |  Indianapolis, IN 46240  |  317.472.2200  |  info@somersetcpas.com

We are proud to announce that 
Somerset CPAs has received 
�rst place in the Indiana 
Chamber of Commerce’s list of 
“Best Places to Work” for 
mid-sized companies. 

As we celebrate this achievement, we will continue our mission to be 
the #1 consultant of our business and individual clients.  After more 
than 50 years of commitment to our clients’ success, we remain 
dedicated to helping you achieve and surpass your �nancial goals. 

+ Passionate
about your

Success





Thank You
TO ALL OUR SPONSORS

For more information about future events, please contact… 
Kim Hurst (317) 507-9087 • khurst@businessleader.bz

www.exceleratehc.com

Presented by

for our 7th Annual
SUCCESSFUL EVENT!
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HC business community comes together  
for Excelerate 2013

EXCELERATE 2013 RECAPExcelerate 2013 Recap

Tracy Whetstone of Visit Hendricks County talks with  
John Lawson of CBRE Technical Services. 

Mary Turkal, an independent designer for Origami Owl, 
prepares her table and displays products. 

Kevin Cook of Jackson-McCormick Insurance  
and Risk Management hangs a banner at Excelerate. 

Kasey Miller, business development representative  
of Fairbanks, attended Excelerate. 

Jim Green of Sleep Number guards the drawing box  
for a bed set at Excelerate. 

Cindy Hartman of Hartman Inventory speaks during a panel discussion  
on women in business as Erica Kempt and Teresa Ray listen.

By Brian Ruckle
Businesses and individuals came together 

during Hendricks County’s premier business 
expo on Thursday, May 9 in Plainfield provid-
ing opportunities to network, learn best prac-
tices and hear from successful business lead-
ers. 

The Seventh Annual Excelerate Hendricks 
County filled the Duke Energy Event Center 
in the Metropolis Mall and was hosted by Ser-
endipty at Metropolis. Originally scheduled to 
meet in Serendipity, the number of participat-

ing vendors required a move next door to the 
Duke Energy venue. Forty-six vendors partici-
pated this year. 

Howard Hubler was the keynote luncheon 
speaker of the event. Also speaking was Brent 
Tilson of Tilson HR and a panel of women 
business leaders including Dr. Crystal Strah-
la of the Danville Veterinary Clinic, Nancy 
Roberts of WTF Logistics, Cindy Hartman of 
Hartman Inventory, Erica Kemph of Nomad 
Yarns, Teresa Ray of The Payroll Department, 
and moderated by Erin Smith. 

Photos by Brian Ruckle

Tommy Dennis, Lynn Driver and Josh Day of Skylight Commercial Lending  
introduced their business at Excelerate. 



Is your investment portfolio full of  
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A place for growth

Compiled by Katie Mosley

The Elim Learning Center is a new, independent school that 
opened its doors in the fall of 2012. Elim offers an education-
al experience for students ranging from pre-K through 12th 
grade. Elim, a non-denominational Christian school, is the 
product of a dream birthed by Ian Wallace, along with the sup-
port of his wife Gretchen. 

With experience from running another educational center, 
Wallace used his knowledge to open his own school. It was 
important to him for his children to attend a school that fos-
tered educational, emotional and spiritual growth, and he un-
derstood that other parents wanted the same. 

Wallace says, “We are aware of the daily challenges and so-
cial influences that may disrupt or discourage many families 
from achieving their goals for their children. We created Elim 
Learning Center to be an environment where we can over-
come many of the challenges and social influences that disrupt 
and discourage us.”
What is the most valuable piece of advice you’ve been 
given?

Always be yourself and never try to 
be someone or something you’re not.  
We use this advice with every student 
in our program. We understand that 
every student is a little different and 
sometimes students need different 
plans to empower them in reaching 
the same goal of a quality education.
How have things changed since 
you started your business?

We started planning in the spring 
of 2012 and have grown to the point 

of serving approximately 50 students.  We are quickly reaching 
the point of enacting a wait list for some grades in 2013-2014!  
We have opened two new teacher positions as well. I have al-
ways known that Elim is the way I wanted my family to be edu-
cated but I have been amazed at the interest shown by others 
over the past year through only word of mouth advertising. 
Tell us about your biggest challenge and how you over-
came that.

One of our biggest challenges was our building.  The build-
ing we were originally scheduled to lease was not renovated to 
accommodate the classrooms as of May 2012.  We had a very 
experienced builder offer his services in renovating the build-
ing in a four month time frame.  We were ready for students 
one week prior to the start of school!
What do you wish someone had told you before you start-
ed your business? 

Up to this point I have been using my experience from run-
ning another academy for five years. We are still so new in the 
process of growing Elim that nothing comes to mind, but I am 
sure the day is coming.

What is the hottest new trend in 
your industry?

I think the hottest trend now is 
that families are starting to under-
stand the different options available 
in educating their children.  Most of 
the families I interview have a desire 
to be more involved in the education 
process of their children.

Submitted PhotoIan Wallace

BUSINESS OF THE MONTHPlainfield Chamber Business of the Month

Recently, the Plainfield Chamber of Com-
merce selected Success Express as its Business 
of the Month. Success Express is owned and 
operated by Kirby Kirkpatrick and his wife 
Paula. Together, they create awards, screen 
printing, embroidery and promotional prod-

ucts to the business and people of the com-
munity.  Success Express was established in 
2002, having two separate locations in Plain-
field, but the business is currently run from 
the Kirkpatrick’s home. 

Success Express named BOM
Pictured, from left, Brad Dubois, Plainfield Chamber executive director; Kirby Kirkpatrick, owner 
of Success Express; and Lance Angle, Plainfield Chamber president.

Submitted Photo

Who’s got extra money these days? Nobody, that’s who.

That’s why your local electric cooperative created  PowerMoves.com —a website where 
everyone can find ways to save money on electric bills, with rebates, incentives, tips, 
tricks, and good, old-fashioned horse sense.

You can save right now, and month after month for years to come. Find out how—click 
on over to PowerMoves.com .

“If we had extra money, 
 

we sure wouldn’t spend 
 

it on electric bills.”
 

-Josh, Jacquie, and Jossie

The more you save, the more you save.
PowerMoves.com

WVPA118_HendricksAdResize_022013_02.indd   1 2/20/13   9:31 AM
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Colby Hayduk has grown his hobby of restoring off-road vehicles to a full-time job since he purchased Buggyworks in 2009.

You think everyone is just a customer until you get in a situation you need help.  
You get those people coming out to help us move and not asking anything in return.  

They’re not just customers, they’re friends.        ~Colby Hayduk

“

“
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By Nicole Davis
From rusty and broken to shiny and 

new, Colby Hayduk has had a grow-
ing passion for restoration since he be-
gan working on off-road vehicles as a 
hobby in 1990. He turned his hobby 
into a full-time job with the purchase 
Buggyworks in January 2009, restor-
ing and building air-cooled Volkswa-
gens, Dune buggies, Sand rails, Street 
rails and more. Selling merchandise 
from his shop at 10635 E. US Hwy. 
136, Hayduk says business continues 
to grow without the need for online 
selling.

 “We just didn’t really dream of it 
going this big – being this busy,” Hay-
duk says. “The key up here was the lo-
cation. We didn’t have the visibility we 
needed to grow the business. We were 
landlocked and not able to expand. It 
just wasn’t the image we were looking 
for. We were looking for a bigger shop, 
more employees, bigger retail.”

When Hayduk and Dan Weesner 
purchased the business from its orig-
inal owners, they were just hoping to 
pursue their dreams. With the location 
an hour south of Indianapolis, Hayduk 
says they noticed approximately 80 
percent of their sales originated from 
the Indianapolis area. They relocated 
to the Brownsburg area and says it was 

one of their best business decisions –
with so many loyal customers living 
nearby, business is booming. The City 
at First Car Club from Kokomo and 
Circle City Car Club from Indianapo-
lis assisted them in the move and send 
a lot of clientele their way.

 “The support we get back from the 
car clubs and appreciation from every-
body has been great,” Hayduk says. “If 
it wasn’t for all the car clubs, we never 
would have gotten moved up here. You 
think everyone is just a customer un-
til you get in a situation you need help. 
You get those people coming out to 
help us move and not asking anything 
in return. They’re not just customers, 
they’re friends.”

With business growing, Hayduk 
says they would like to continue to ex-
pand, with a larger garage so they can 
create more work in-house. 

 “This has been all we expected it to 
be and more,” Hayduk says. “We don’t 
want to be a huge company because it 
takes a personal part of it out. If it’s too 
big it’s not always the greatest thing, 
but we would like to be bigger to get 
cars in and out faster, to be more ef-
ficient.”

For more information about Buggy-
works, call (317) 388-1740.

HCBL Photos 
by Rick Myers

Classic VW buses waiting to be used again.

Old VW parts fill a metal crate.

Colby Hayduk passion for restoration with 
Buggyworks, Inc. grows as does his business after

relocates to Hendricks County a year and a half ago.

Busy bugs
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I will occasionally meet 
with business partners and 
I will ask if they have any-
thing in writing regarding 
their partnership.  Most of 
the time the answer is no, as 
I often hear in response “We 
have a verbal understand-
ing,” or “Oh, we never have 
any disagreements,” or “We 
shook hands on this years 
ago”.   That’s fine … but it’s not 
enough.   Putting things down 
on paper helps to formalize 
and clarify the arrangement 
today to minimize any misun-
derstandings down the road:

• How much has each part-
ner financially contributed to the operation?  

Memories fade over time, so it’s important 
to document the exact amounts for the re-
cords just in case of questions in the future.

• What are each partner’s work responsi-
bilities?

You don’t necessarily need to develop de-
tailed job descriptions, but it should be clear 
who is going to do what, so that you don’t step 
on each other’s “toes.”

• How are day-to-day decisions to be made?
The decision making process should be 

clarified, and in particular, 
the financial “checks and bal-
ances” should be established, 
as it relates to the purchase of 
business assets, or financial 
commitments that obligate all 
partners.

• How will profits be 
shared?  

This may seem simple, 
but it can get complicated 
quickly when you have pas-
sive partners, as one partner 
may feel that they have put 
in more time than the other, 
and therefore deserves a big-
ger share.  

A good written partnership 
agreement also forces you to talk through and 
come to some decisions on how you would 
handle certain situations in the future: 

• What happens if you can’t agree—how 
will disputes be resolved?  

Yes, these arguments can be settled by a 
coin flip or an arm wrestling match, but it is 
better to specify a specific procedure, such as 
the use of a mutually agreed third party me-
diator, if faced with such a situation.

• What happens if a partner dies or be-
comes disabled?  

If the unexpected happens, you may not 
necessarily want his spouse or other family 
member as your new business partner.  

• What happens if a partner decides to leave 
the partnership?  

People get mad sometimes and move on to 
explore other opportunities.  Most everyone 
decides to retire at some point.  The business 
may not be able to afford to immediately pay 
out that partner’s share all at once when he/
she leaves.

• What happens if the business is sold?  
There needs to be some agreement on how 

the business will be valued, perhaps by an in-
dependent business appraiser, and how the 
profits will be shared when that time comes.  

Yes, this will mean spending some time 
and money with a competent attorney, but 
your peace of mind will be worth the expense.   
Partnerships can be complex, and you will 
sleep better at night knowing that you have 
talked through these issues in advance, and 
that a sound written agreement is in place. 

A handshake is good…
A business partnership agreement is better

Kathy Davis, an attorney, is the owner of KJD Legal LLC 
in Brownsburg. Kathy focuses her practice in the areas of 
business and real estate.  She also operates a virtual law office, 
which is accessible through her website, www.kjdlegal.com. 
Kathy also writes about real estate law on www.Nolo.com. 
Contact Kathy at 317-721-5290 or kathy@kjdlegal.com. 

Kathy Davis
Guest Columnist

HC BUSINESS PEOPLEHC Business People

Just like you wouldn’t go 
to your family doctor to have 
heart surgery, you don’t want 
to ask just any lawyer to han-
dle your complex real estate 
issue or your problem with 
your employee.

A great resource for those 
who live in Hendricks County 
is the bar association’s mem-
ber search option found at 
http://www.hendrickscoun-
tybar.org/membership-direc-
tory/. The search option al-
lows you to type in the area of 
law that you have a question, 
concern or problem in and 
then a list will pop up with 
the lawyers in Hendricks County that prac-
tice in those areas. You can then choose who 
to call based on any number of factors – who 
you know, personal referrals, location, or size 
of firm.

You also want to make sure you understand 
how the attorney interacts with clients, and 
what the attorney’s expectations are of you as 
the client. Some good questions to ask during 
an initial phone call or meeting would be:

1. What do you expect of 
me to get _________ (your de-
sired result)?

Knowing your perspec-
tive and your desired result 
can help guide the attorney in 
planning how to handle your 
case.

2. What problems do you 
anticipate might occur in this 
case?

Acknowledge that there 
may be another side to your 
issue. Your lawyer may be able 
to see the other perspective. 

3. How often will you con-
tact me?  How should I con-
tact you to get the best re-

sponse? 
Ironing out the best way to communicate – 

and how frequently – is an important part of 
any business relationship. 

4. What are your rates? Is there a retainer?  
A retainer is like a security deposit for the 

lawyer. There are also different ways that at-
torney fees can be charged, including flat fees, 
hourly rates and contingency fees. 

5. What can I do to prevent this from hap-

pening again in the future?
If there are simple steps 

to take to avoid litigation 
in the future, find out 
what they are. 

Choosing the right attorney for the job

Larry White
Guest Columnist

Larry White is a business advisor with the Central Indiana 
Small Business Development Center (SBDC). He can be 
reached by e-mail at lwhite79@ivytech.edu or by phone at 
(317) 921- 4859.

businessleader.bz

The Indianapolis Indians recently announced 
that Brownsburg based Hoosier Momma™ 
Culinary Cocktails has become the “Official 
Bloody Mary and Margarita Mix of the India-
napolis Indians.” The Indians will be featuring 
the nationally recognized Bloody Mary and 
margarita cocktails in the popular Captain 
Morgan’s Cove at Victory Field for the remain-
der of the 2013 season. 

Hoosier Momma™ named 
‘Official Bloody Mary and 

Margarita Mixes of the 
Indianapolis Indians’

BUSINESSBrief

To Advertise, 
call today: 

(317) 451-4088
Visit us online at:
businessleader.bz

Martha Rardin, MSM, 
RD, CD, has worked 
for Hendricks Re-
gional Health for 
27 years, leading 
efforts to help im-
prove nutrition in 
our community. Re-
cently, Martha was 
honored with a Life-
time Achievement 
Award from the Indi-
ana Dietetic Associa-
tion for her long time service and dedication 
to her profession and its mission.

Martha Rardin is the Director of Nutrition and 
Dietetics at Hendricks Regional Health. As a 
registered dietitian with more than 30 years of 
experience, Martha is also an advanced mas-
ter gardener–she loves to see people inter-
ested in nutrition and paying more attention 
to where their food is grown. Martha is a wife, 
mother to three grown kids, grandmother and 
a motorcycle enthusiast. Her goal is to share 
ideas about how to eat healthier, increase ac-
tivity and inspire others.

Dietitian Martha Rardin 
honored with Lifetime 

Achievement Award

BUSINESSBrief
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The English language con-
tains more than a quarter of a 
million words, and the aver-
age intelligent person knows 
somewhere between 10,000 
and 50,000 of them.

Of course, there’s a differ-
ence between knowing 10,000 
words and knowing what dif-
ferentiates one from anoth-
er, which explains why peo-
ple often choose a word that 
doesn’t say what they mean. 
When it comes to business 
writing, choosing the wrong 
words can dramatically alter 
the meaning of what you de-
velop, or lead the reader to 
believe that you’re not very bright. 

Many words get used in the wrong places, 
but the examples that follow represent some 
of the most common mistakes.

Assure/ensure/insure. Many people use 
these interchangeably, but there are subtle dif-
ferences. “Ensure” means to “make sure,” “as-
sure” is to provide a degree of confidence, and 
“insure” is to prepare for a hazard (usually fi-
nancially).  I assured my partner that I would 
ensure that the new equipment was properly 
insured.

Disinterested/uninterested. You’ll often 

hear someone such as a me-
diator described as an “un-
interested” party in a matter 
that’s under dispute, but that’s 
the wrong word. “Uninterest-
ed” means just what it sounds 
like – you aren’t interested in 
anything about the matter. If 
you’re a neutral party with 
no stake in a decision, then 
you’re a “disinterested” party.

Economic/economical . 
Businesses will talk about 
their “economic” pricing or 
tell you that they’re offering 
an “economic” deal. In real-
ity, they mean “economical,” 
because that word is a syn-

onym for thrifty, frugal, or making careful use 
of resources such as money. Something that 
is “economic” deals with the larger economy.

Flounder/founder. You’ll hear people say 
that failing companies are floundering, but 
that’s usually not quite accurate. Beyond de-
scribing a type of fish, to “flounder” means 
to flop around without any sense of direction 
or purpose. The word that describes a sink-
ing ship or a company that’s on its last legs is 
“foundering,” without the l. The company is 
foundering because its president floundered 
about with important decisions.

Apprise/appraise. When you “apprise” 
someone, you share information; when you 
“appraise” them, you measure their worth or 
performance. I apprised the CEO of the sales 
manager’s performance appraisal. 

Regardless/irregardless. Only one of these 
words is real. “Irregardless” is not a word in 
English. Period. Yes, people use it, but they 
shouldn’t – largely because “regardless” does 
a perfectly good job of saying what it is they’re 
trying to say.

Serve/service. Of all the misused words, 
this pair drives me the craziest. You can ser-
vice a car or a computer, if you’re providing 
maintenance. But as for people and compa-
nies, that’s a different story. Anyone who grew 
up on a farm knows the difference. You bor-
row the neighbor’s bull specifically so it can 
service your cows, with the end result being 
a larger herd. That’s what it means to service 
someone. 

Been using phrases like “we serviced 10,000 
customers last year” or “thanks for the op-
portunity to service you”? See why you might 
want to reconsider? 
Scott Flood can be contracted via email at sflood@sfwriting.
com or by calling 317-839-1739, or visit his blog at: sfwriting.
com/blog/.

Using the right word in the wrong place

Scott Flood
Columnist

CALL USTODAY For a quote on your next printing job. 
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 MOVE AHEAD!
A one-of-a-kind MBA program only in Hendricks County
•	 Among	the	five	percent	nationally	accredited	by	the	AACSB
•	 Balance	your	family,	work,	and	school	time
•	 Two-year	program	offered	in	Plainfield:	10-week	classes	one	
night	a	week,	three	times	a	year

•	 Affordable

Open Houses in your area:
June	24	 6:00	p.m.	 Metropolis,	Plainfield
June	26	 5:00	p.m.	 101	W.	Ohio,	Indianapolis
July	2	 6:00	p.m.	 Avon	(call	812-237-2002	for	location)
July	8	 6:00	p.m.	 Chamber	of	Commerce,	Greenwood
July	10	 6:00	p.m.	 Legacy	Fund	Building,	Carmel
July	16	 6:00	p.m.	 Metropolis,	Plainfield

R.S.V.P.	to	ISU-MBA@mail.indstate.edu	or	call	812-237-2002.

For	further	information,	visit	indstate.edu/promba.



Looks 
at Local 
Leaders

Each month, the Business Leader focuses on 
how Leadership Hendricks County delivers the 
skills local residents need to provide leadership in 
our communities.

A key component of each Leadership Hendricks 
County class is the Team Discovery project, in 
which groups of class members are assembled 
into teams to address an issue that’s important to 
them. Each team has to identify a specific need 
and a plan to address it. 

Many of those projects have had impacts on our 
county long after the class came to an end. A 1998 
group created a study that led to the creation of 
the Hendricks County Park and Recreation Board, 
and a 2000 group’s desire to make residents aware 
of the county’s many higher education resources 
led to the development of the Hendricks College 
Network, an organization that connects residents 
with educational programs to enhance their lives 
and careers.

The 2004 class included a project that paved 
the way for the Hendricks County Arts Council. 
Classes in 2006 and 2008 developed and expanded 

an online clearinghouse called theyreourkids.
org that provides a single source for information 
about education. Another 2006 group created a 
way for the county’s food pantries to collaborate 
and share food that lives on as the Hendricks 
County Food Pantry Coalition. Dozens of other 
programs and events owe their existence to LHC 
class projects.

This year’s class is hard at work on five different 
projects. One of them is studying local leaders 
who have been able to accomplish change, so 
Hendricks County can learn from those strategies 
and continue to move forward as new challenges 
arrive. Another is looking at past projects related 
to transportation to see how much progress has 
been made in this critical area and identify issues 
that still need to be addressed.

Through everything they learn during their 
class year, Leadership Hendricks County 
participants become more confident leaders in 
their communities, organizations and workplaces. 
And through their Team Discovery projects, 
they leave a very real, very lasting impact on the 
quality of life in our communities.

ANNUAL GOLF 
OUTING • JULY 9

Join the Who’s Who of Hendricks County 
at Deer Creek Golf Club for our annual 
outing and fundraiser. You’ll enjoy great food, 
fellowship, and a roomful of prizes while you 
help us keep LHC tuition affordable! Visit 
LeadershipHendricksCounty.org for details!

TASTE OF HENDRICKS 
COUNTY • JULY 11

Come to Primo West in Plainfield from 
5:00 to 8:00 p.m. to sample the best of Hen-
dricks County’s restaurants while you rub 
shoulders with old and new friends. Visit 
LeadershipHendricksCounty.org to learn 
more! Tickets available at www.Hendricks-
CountyCF.org.

TWO GREAT WAYS 
TO SUPPORT LHC

2013 Leadership Hendricks County class 
at Sodalis Nature Park (Plainfield).
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IU Health’s Rohr-Kirchgraber 
headlines Women’s Business 

Leader Luncheon
The Hendricks County Business Lead-

er held its second Women’s Business Lead-
er Luncheon May 16 at Prestwick Country 
Club, 5197 Fair Way Dr., Avon. Theresa  Rohr-
Kirchgraber, MD, FACP, of Indiana University 
Health, was the luncheon’s keynote speaker. 
She spoke about the benefits of a healthy life-
style. The luncheon series is sponsored by Ol-
ogyspa, Avon. A portion of the luncheon pro-
ceeds benefit Leadership Hendricks County. 
The next luncheon will be Aug. 15. For more 
information, contact info@businessleader.bz 
or call (317) 918-0334.

Photos by Rick Myers Theresa Rohr-Kirchgraber, MD, FACP Loretta Cunningham Jeff Binkley and  Kathy Davis

Kimberly HargisJanet Falkenberg Marilyn Carmony

KJD Legal and Grow 
Your Business  

Coaching celebrate 
grand opening

KJD Legal and Grow Your Business Coaching 
held the grand opening and ribbon cutting for 
their new office inside The Payroll Department 
and WXRB building at 701 N. Green St., 
Brownsburg on Friday, May 17, 2013. Attorney 
Kathy Davis and business coach and trainer 
Jack Klemeyer provide services to help small 
business owners establish, operate and grow 
their business. Visit their websites to learn 
more about them and the services they can 
provide at KJDLegal.com and GYBCoaching.
com. Hours are by appointment. Contact 
Kathy Davis at 317-721-5290 or by email at 
Kathy@KJDlegal.com. Reach Jack Klemeyer 
at 317- 755-6963 or email him at Jack@
GYBCoaching.com.

A special grand opening and ribbon cutting was held 
on May 17, 2013 to welcome Kathy Davis of KJD Legal 
and Jack Klemeyer of Grow Your Business™ Coaching 
into their new office at 701 N. Green St., Brownsburg.

HCEDP presents Business of the Year awards at Excelerate 2013
As Hendricks County grows, it is becoming 
home to more successful local companies. 
Five of those companies were recognized at 
the recent Excelerate 2013 event as Business-
es of the Year. 

Each of the companies received the HCEDP 
Excel Partner Award during a luncheon at Ser-
endipity at Metropolis in Plainfield. 

“Many people mistakenly believe that eco-
nomic development is only about bringing 
new companies to an area,” explained HCEDP 
Executive Director Cinda Kelley. “In Hendricks 
County, we pursue a well-rounded strategy 
that is equally focused on helping local com-
panies find the resources they need to grow. 
After all, the 91 percent of Hendricks County’s 
businesses that have fewer than 10 employ-
ees account for 46 percent of county jobs. 
Through our Excel in Hendricks County pro-
gram, we help local entrepreneurs identify 
their needs and simplify the process of receiv-
ing assistance.”  The Excel program features 
many resources including the ISBDC, Hen-
dricks College Network and SCORE.

A microbrewery that started in Bloomington 
and moved to Avon in 2012 was named the 
Avon Business of the Year. Cutters Brewing 
Company was established by longtime friends 
Monte Speicher and Chris Inman, and moved 
to Avon when Roger Mears became a part-
ner. Their new facility provides the capacity to 
brew as many as 21,000 barrels of beer annu-
ally, which would rank them in Indiana’s top 
three breweries. They expect to produce 3,000 
barrels this year and more than double that 
amount in 2014. You can already find their 
brews in grocery, restaurant and liquor stores 
throughout central Indiana, and around the 

State and they are exploring opportunities for 
distribution in other areas.

The award for Brownsburg Business of the 
Year was earned by WTF Logistics, which be-
gan operations in May 2012. Brownsburg-area 
natives and partners Nancy Roberts and Shan-
non Horstmann are transportation and logis-
tics industry veterans. When banks refused to 
lend money to the start-up venture, claiming 
that it wasn’t a viable business opportunity, 
Roberts and Horstmann self-funded the com-
pany. WTF is projected to reach $1 million in 
revenue this year, $1.5 million in 2014, and $5 
million annually within five years.

The most well-established of the award win-
ners was Danville’s Business of the Year, RLS 
Building Corp. Bob Sandberg started the com-
pany 16 years ago, with a focus on guaranteed 
quality construction and customer service. 
While the family-owned company’s primary 
business is new-home construction, they also 
handle commercial and remodeling projects, 
and have continued to thrive despite two re-
cessions. The company has earned numer-
ous awards, including selection as Hendricks 
County Builder of the Year in 2012. Sandberg 
is an active member of the Danville Chamber 
of Commerce and Habitat for Humanity, and is 
a founding member of the HCEDP Excel CEO 
Roundtable.

An innovative approach to fishing lures land-
ed the award for Plainfield Business of the 
Year. Boing Lures, started by Jason Yocum, 
manufactures and distributes hand-painted 
top water lures that create a unique “boing” 
sound that’s irresistible to fish, and unlike any 
other lure on the market. The lures had been 
available for about a decade, but under Yo-

cum’s ownership, the company has achieved 
dramatic sales increases and significant reduc-
tions to production costs. By the end of 2013, 
the company should sell about 10,000 lures 
in 30 states and 3 foreign countries, repre-
senting a better-than-3000 percent gain. The 
company makes effective use of social media 
and has become a sponsor of professional an-
gler Casey Martin, winner of three FLW Tour 
events. Yocum participates in the HCEDP Excel 
CEO Roundtable.

The fifth award, the HCEDP and Indiana Small 
Business Development Center Business of 
the Year Award, went to the Indianapolis Pro-
pane Exchange. John O’Keefe started the 
Danville-based company five years ago, and 
has achieved an impressive 40 to 50 percent 
annual growth rate. Indianapolis Propane Ex-
change provides propane to commercial com-
panies and residential customers across a sev-
en-county area, and is on target to achieve 
$2 million in revenue during 2013. The com-
pany’s impact on the local economy includes 
both nine employees and about $500,000 in 
equipment and working capital investments 
over the last 12 months.

The Hendricks County Economic Develop-
ment Partnership (HCEDP) is a public-private 
partnership and is the primary agency respon-
sible for attracting new jobs and new invest-
ment in Hendricks County. Information on 
available development sites, buildings, work-
force training, incentive programs, communi-
ty profiles, business expansion, small business 
development and other resources is available 
at www.hcedp.org or by calling 317-745-2400.

BUSINESSBriefs
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Savoring life

Compiled by Katie Mosley

Sheron Bowman, owner of Savor Thyme Café, says that life is 
about change and making the most of it. A former, world-wide 
trainer on change management, Bowman decided to give up 
corporate life for her true passion: culinary arts. Her dreams 
have come true with Savor Thyme Café in Brownsburg.

For seven years, Bowman attended Ivy Tech and explored 
the world of culinary arts. She has a true passion for learning 
about food and wine, but also for teaching others her truelove.   

“I am passionate about cooking, training, and sharing with 
others the pleasures of food. Food brings people together and 
is a reason for celebration,” says Bowman.

At Savor Thyme Café, Bowman hopes to share her passion 
with others and bring a new option for dining to the Browns-
burg area. She also has hopes of offering a non-threatening 
environment with cooking classes to allow people (including 
children) to explore new foods, to learn cooking techniques 
and to meet others with a similar interest in food. 

Bowman says, “Things change every day.  How we choose 
to deal with those changes is what makes the difference.  Be-
ing passionate about something goes a long way in making it 
happen.”
Why did you open the business?

I have a passion for food and good 
wine with a strong desire to share 
these things with others. The restau-
rant is a combination of preparing 
foods for others to enjoy but also to 
share the joy of cooking and explor-
ing new foods. The cooking classes 
offered at Savor Thyme Café will pro-
vide an opportunity for the guests/

students to explore new foods and prepa-
ration techniques they might not have ex-
plored previously. Classes are for students 
age 8 to 98. In other words, everyone over 
the age of 8 is welcome. There will be some 
classes offered with wine pairings per course 
prepared. We will be offering specials that 
will include seasonal and local items as they 
are available. 
What did you do to prepare for opening 
your business?

Attended culinary arts courses at Ivy Tech 
as well as a number of dinner parties and 
past catering experience. Bachelor’s degree 
in business management with many years of 
experience managing groups of people in a 
variety of positions. 
Who is your ideal customer?

Anyone can and is invited to enjoy Sa-
vor Thyme Café. Our environment is com-

fortable and fam-
ily friendly in a fine 
dining setting. The 
dining rooms and porch are set up to 
be similar to a home.
 How do you plan to be successful?

Continue to focus on quality and 
service in an environment where our 
guests can truly savor time. We want 
everyone who is our guest to savor 
food. Savor life. Savor thyme.

What would we be surprised to learn about you and your 
company?

A number of the recipes used in the restaurant are fami-
ly recipes that have been culminated over the years and are 
prepared in a kitchen that is probably not much larger than 
many home kitchens. The building is a refurbished home built 
in 1900. Several of our guests have described it as quaint, wel-
coming and soothing.  The restaurant is a new venture but one 
that has been culminating for quite some time.

Photo by Ryan Woodall

Sheron Bowman fulfills dream in opening Savor Thyme Café

Sheron Bowman, owner

Hendricks County Gives raises nearly $23,000 in weekend launch
Giving to a worthy cause was never easier. Just 
click and choose.

At its Annual Celebration Dinner recently, the 
Hendricks County Community Foundation 
(HCCF) launched its Hendricks County Gives 
(www.hcgives.org ) online giving platform for 
nonprofit crowd-sourcing. 

Paired with a $10,000 proportional match 
challenge up to 1:1, Hendricks County Gives 
(HC Gives) raised nearly $13,000 in private 
donations its first weekend. Combined with 
the $10,000 challenge offered through the 
HCCF’s Deedee Daniel Opportunity Fund, 
nearly $23,000 will be made available to six 
nonprofit organizations’ projects during the 
HC Gives introductory phase.

The HCCF hosted its annual Celebration 
Dinner April 25 at the Duke Energy Event 
Center in Plainfield. Attendees from the 
community’s public, private, and nonprofit 
sectors  explored booths set up by 2012 
grant recipients, celebrated the 2013 Lilly 
Scholars (Aaron Bode of Avon and Benjamin 
Fouch of Brownsburg) along with the 2013 
Duke Energy Indiana Technical Trade Scholar 
(Parker Sweek of Brownsburg), and mingled 
with 2013 grantee organizations. 

William Roche, superintendent 
of Hendricks County Parks 
and Recreation, addresses the 
crowd at the Hendricks County 
Community Foundation’s an-
nual dinner. His organization 
was among six nonprofits cho-
sen for the launch of Hendricks 
County Gives, the HCCF’s new 
online giving platform.  (Pho-
tos by Bob McColgin, Eco/Mug-
shots).

At the end of the evening, the HCCF 
demonstrated Hendricks County Gives and 
announced the $10,000 match challenge 
along with the six initial projects:

n Hendricks County Arts Council  
– Art in the Streets

n Cartlidge Barn Project  
– Foundation for the Cartlidge Barn

n One Room School  
– School Repairs and Upgrades

n Hendricks County Senior Services  
– Transportation for Older Adults

n Hendricks County Parks – Educational 
Displays for McCloud Nature Park

n United Way of Central Indiana  
– Early Readers Program

The initial projects from which donors could 
choose during the matching funds launch, 
and the total amounts committed so far, are 
the Hendricks  County Arts Council ($2,950), 
the Cartlidge Barn Project ($12,012), the 
One Room Schoolhouse ($1,723), Hendricks 
County Senior Services ($2,738), Hendricks 
County Parks and Recreation ($2,421), and the 
United Way’s Early Readers Club ($453).

Alice McColgin, left, president of the Hen-
dricks County Community Foundation 
Board of Directors, greets Amanda Miller, 
chair of the Lilly Endowment Community 
Scholarship Committee, at the HCCF annual 
dinner recently at Duke Energy Event Center, 
Plainfield.

Hendricks County native James 
Ropa expresses his apprecia-
tion for the 2009 Lilly Endow-
ment Community Scholarship 
that enabled him to attend the 
University of Notre Dame, from 
which he will graduate this 
month. Ropa was a speaker 
at the Hendricks County Com-
munity Foundation’s annual 
dinner.

BUSINESSBrief
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Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

When will Elvis leave the building?
One of the challenges I face 

every month in writing this 
column is the fact that mar-
kets move week to week, day 
to day, and minute to minute, 
yet my editor (whom I really 
appreciate) needs to have my 
column for next month’s is-
sue on or about the 5th of the 
month before. So here I am 
writing this column suppos-
edly full of insightful market 
wisdom and commentary for 
June … on May 7. What this 
means to you, Dear Reader, is 
that in these columns I strive 
to find a deeper, more mean-
ingful TRUTH about in-
vesting to share with you. 
I strive for complete hon-
esty and truthfulness in 
talking about investing. 
Oftentimes helping peo-
ple face brutal truths: 
“You want to retire to the 
south of France? You’re 
55 and saving $100 a 
month? How about the 
south side of Clermont 
instead?” “You want to 
travel the world in retire-

ment and you have $100k in 
your IRA?  How do feel about 
traveling 465?”

But alas, I digress.  
You and I both know that 

many people out there aren’t 
interested in TRUTH (see 
Game of Thrones, Mad Men, 
Breaking Bad, Benghazi, 
Obamacare, etc…); they’re 
interested in opinions, pre-
ferring those that closely 
match their own. This is one 
of the dangers of the Inter-
net. You want to believe a cer-
tain something?  You can find 
plenty to back up your belief 

… especially if you don’t 
look up things that are 
contrary to your think-
ing. You want to find ac-
tual TRUTH? Research 
BOTH sides of the ar-
gument, weigh the data, 
then let logic rather than 
emotion help you decide. 

But what about the 
Markets, Bink? What are 
they gonna do and when? 

TRUTH is that they’re 
gonna continue to fluc-

tuate. Sometimes flucting down, sometimes 
flucting up. 

As for my opinion? 
Do you know what an idiom is? No, I’m not 

talking about members of Congress, that’s 
a different spelling. An idiom is a word or 
phrase that is not taken literally but means 
something else. Like “bought the farm” has 
nothing to do with purchasing real estate or 
“nest egg” has nothing to do with birds.

One well-known idiom came about due to 
the many encores a certain entertainer would 
perform at his concerts. This lead to thou-
sands of concertgoers hanging around until 
someone finally came to the microphone and 
announced, “Elvis has left the building.”  

My market opinion is that Elvis WILL even-
tually leave the building. But I remain very 
unclear as to how many encores “he” has left 
in him. My advice is to enjoy the show while 
it lasts … but have an exit strategy ready for 
when the beer is gone, the lights come up and 
everyone decides it’s time to leave. 

Support local causes 
special to you.

Invest in your 
community forever.

The Community Foundation opens the door for you to: 

Learn more and donate at 
www.hendrickscountycf.org or call 317.268.6240.

I want to

GIVE CLOSE
TO HOME
but how do I choose?

GIVE ONE
GIFT...

and open doors to a 
stronger community!

Visit Us Online:
businessleader.bz

Franciscan St. Francis Health-Indianapolis has 
been awarded the IBCLC Care Award by The 
International Board of Lactation Consultant 
Examiners (IBCLE) and The International Lac-
tation Consultant Association (ILCA).  

This award recognizes excellence demon-
strated by staffing with IBCLE-certified pro-
fessionals as part of the maternal-child health 
care team and for breastfeeding activities that 
demonstrate promotion, protection and sup-
port of breastfeeding. 

Some of the services include certified lacta-
tion consultants and specialists on staff, a lac-
tation line for parents to call with their ques-
tions and concerns about breastfeeding, 
outpatient consultations by appointment for 
breastfeeding challenges, weekly morning 
and evening breastfeeding support group , 
workplace lactation support, sale and rental 
of Medela hospital-grade breast pumps, and 
support and guidance for mothers who are 
providing breast milk to their babies in Nneo-
natal intensive care unit.

Franciscan St. Francis 
Health lactation services 

and program earns 
national recognition 

BUSINESSBrief
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Perry, Moon and Anderson honored  
at May Cover Party

The Hendricks County Business Leader 
held its May Cover Party, sponsored by State 
Bank of Lizton, May 14 at Avon Gardens, 6259 
CR 91 N., Avon. Honored were March cover, 
Emily Perry (Susie’s Place); April cover, Doug 
Moon (Wild Birds Unlimited); and May cover, 

Dr. J.C. Anderson (Anderson Chiropractic). 
For more information about the Aug. 13 Cov-
er Party, contact  coverparty@businessleader.
bz or call (317) 918-0334.

Photos by Ryan Woodall

Nine organizations awarded grants by 
HCCF

Avon, IN – Over $30,000 was awarded last 
Thursday by the Hendricks County Commu-
nity Foundation (HCCF) for Cycle One of 
its 2013 Deedee Daniel Opportunity Fund 
grants. 

Awarded at the HCCF’s Annual Celebration 
Dinner, the grants benefit nine charitable or-
ganizations that help thousands of Hendricks 
County residents or add to the county’s qual-
ity of life. The next grant cycle, which focuses 
exclusively on education, gets underway mid-
summer.

Cycle One’s recipients and funded projects 
are: 

n  Farmers and Hunters Feeding the 
Hungry, $3,000 – Venison processing for 
donations of meat to local food pantries

  
n  Handicapable Camp, $4,000 – Camping 

experience for special needs individuals

n  Hendricks County Fire Chiefs 
Association, $3,000 – Creating 
leadership, excellence and integrity

n  Hendricks County Honor Guard, 
$3,000 – Uniform procurement and 
maintenance

  
n  Hendricks County Senior Services, 

$5,000 – Public transportation for  
older adults

n  Hendricks Regional Health Foundation, 
$1,000 – Planning today to meet 
tomorrow’s needs

n  Kingsway Community Care Center, 
$4,715 – Dental care expansion  
through equipment improvement

  
n  Leadership Hendricks County, $5,000  

– Adult and youth leadership 
programming

  
n  The Salvation Army, $2,000  

– Emergency assistance program

Hendricks County Community Foundation Cycle One grants were awarded to nine local organizations 
represented by (from left) Thomas Wallace, Hendricks County Honor Guard; Don Emry, Farmers and  Hunters 
Feeding the Hungry; John Mollaun, Kingsway Community Care Center;Sue Bogan, Hendricks Regional Health 
Foundation; Dan Smith, Hendricks County Fire Chiefs Association; Marina Keers, Hendricks County Senior 
Services; Candace Fugate, Handicapable Camp; Susan Rozzi, Leadership Hendricks County; and Billie Kay, The 
Salvation Army. (Photo by Bob McColgin, Eco/Mugshots)
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Mike Baker and Doug Moon
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Suzanne Whicker,  Bob Sexton and Susie Friend

Jeff Harper and Les Mongell

Ifen and Jeff Donovan 

Mike Baker and Emily Perry
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This is not your typical fishing story. 
This is about fishing for a whale and not 

the kind that lives in the sea. A 
whale is the type of client 

who can make a signifi-
cant, positive impact on 

your bottom line. 
There are only 

three strategies 
you need to know 

to get a whale.
1.) You can fish in a 

small pond. This means you 
would be using a direct hit list to search 

them out individually.
2.) You can use a wide net. This is place strategy and 

you look for them where they hang out.
3.) You can use a wide net and at-

tract them to your bait. This is lead 
generation.

Before you cast off, you first need to 
define what a whale is for you. Who, 
specifically, is that type of client who 
will make the significant, positive im-
pact on your business’s bottom line 
and more profit in your pocket?

As you define your whale, think of all the things that type of person/
company would be like. Create a target customer intelligence report, a 
picture of your whale: how she thinks, where she hangs out, who she 

associates with and why, what vocabulary she uses. 
In more formal terms, demographics, psychograph-
ics, emotional background, current state of mind (her 
opinions), etc.

I hear you saying, “You’ve got to be kidding, all this 
work?” My answer is an emphatic, “YES!” If you want 
to catch a whale you cannot just take off in a row boat 
with a jar of tartar sauce and expect one to just jump in 
your boat. It is work. I learned this from Dan Kenne-
dy. Dan is known for his exceptional copywriting. His 
copywriting is so effective that his sales letters consis-
tently attract and land whales for his clients. 

He says the key to writing those successful letters is 
to get in the target customer’s head and see what he 
sees, hear what he hears and feel like he feels. One sim-
ple place to start is with the acronym FORM – Family, 
Occupation, Recreation and Money. 

Remember, too, that whales do not 
want to know how to do what you sell; 
they want to understand it and know 
for certain that you know how to do it. 

Select the strategy that should work 
best for you and your type of business. 
Then, implement it and refine it to get 
you closer to catching your whale. 

Let’s go fishing
The 3 things you need to know to catch a big one!

Jack Klemeyer
Columnist

Jack Klemeyer is the founder and head performance coach of GYB Coaching (www.gybcoaching.
com). Contact him at: Jack@GYBCoaching.com.

“A whale is the type of client 
who can make a significant, positive 

impact on your bottom line.”

Making a difference in the lives of patients 
with the work they do every day, two regis-
tered nurses at Franciscan St. Francis Health 
have been recognized by patients for extraor-
dinary caregiving.

Registered nurses, Dolores Grah and Shannon 
Bruce have been named the March 2013 re-
cipients of the hospital’s DAISY Awards. 

Bruce, a dialysis nurse at the Indianapolis cam-
pus, was nominated for the special things she 
does for her patients.

Grah, a critical care unit nurse at the Indianap-
olis campus, was nominated by a co-worker 
who felt she went above and beyond with a 
patient’s care. Dolores helped a patient in 
need outside her usual nursing duties.

The DAISY Award for Extraordinary Nurses is 
a national program that honors the compas-
sionate care and clinical excellence. Francis-
can St. Francis localized the program in 2010 
to recognize its nurses for their achievements.

Franciscan St. Francis 
Health registered nurses 

honored for making a 
difference 
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Erin Smith
Guest Columnist

Erin Smith is co-owner of Spotlight Strategies a print, apparel, promo and sign 
company located in Franklin, IN.  She may be reached at erin@spotlight-strategies.
com.

I was honored to moderate a panel discussion 
at the Excelerate Hendricks County event this 
past month. The panel represented a diverse 
cross section of industries including trucking, 
veterinary, payroll, fabric arts and inventory 
specialist. As each business owner shared who 
he looked to for advice, candidly revealing his 
biggest mistakes and declaring how he would 
have traversed decisions differently, there was 
a common theme that emerged: relationships 
matter. 

As a small business owner, I realized early on 
that my business growth was positively corre-
lated to the relationships I was building in the 
business community. After countless business 
development classes, Chamber of Commerce 
meetings, networking events and sales train-
ings, nothing grew revenues more 
than the relationship-based referrals I 
received. I learned that while all these 
activities provided venues to plant a 
seed for a relationship, I had to find 
the time and energy to be committed 
to cultivating those seeds. There were 
seeds that sprouted, some that never 
saw the light of day and others that 
grew strong and multiplied.  

So, what are you doing today to take care of the relationships 
that matter in your business world?  Are you intentional in say-
ing “thank you”? Do you go out of your way to show gratitude 

to your current customers?  In today’s bustling 
marketing environment with Facebook, Twit-
ter and LinkedIn your customers and trusted 
business relationships are more accessible than 
ever.  Are you taking advantage of the tools at 
your fingertips and fostering those relation-
ship seeds?  It seems so simple and easy and yet, 
when was the last time you received a note in 
the mail saying “thank you” or a phone call from 
a fellow business owner asking how he/she can 
help grow your business? 

Productive, trusted business relationships 
build confidence, spark innovative thinking and 
grow entrepreneurs forward and don’t occur by 
accident.  The women-owned business panel at 
Excelerate Hendricks County uncovered count-
less examples of how they leveraged relation-

ships to start and build their com-
panies. Collectively this panel had 
these words of wisdom: We (business 
women and men) must intently listen 
to one another, deliberately support 
each other and utilize our collective 
influence to elevate the playing field 
making our community a better place 
to live and work.

Relationships matter

“What are you doing  
today to take care of the 

relationships that matter in  
your business world?”

1022 East Main Street
Brownsburg, IN 46112

Located right off of 136 
2-doors down from Sal’s Pizzeria.

317-350-2147

Brownsburg’s Best NEW Ink & Toner Refill! 

Save Up to 50% OFF 
the cost of brand new ink cartridges with refilled inks and toners! 

We also deliver to Local Businesses with Same Day Service - call today for more 
details. 

Monday, Wednesday & Friday 9am to 5pm • Tuesday & Thursday 9am to 7pm

To Advertise, call (317) 451-4088.
Send your Business News Briefs 

to the Business Leader:
info@businessleader.bz

The creators of a Central Indiana attraction 
known for its down-home cooking, replica po-
lice cruiser sitting out front and other charms 
that pay homage to the legendary 1960s sit-
com, “The Andy Griffith Show,” received state-
wide recognition for its service to Indiana 
tourism on Wednesday.

Brad and Christine Born, owners of the May-

berry Café in Danville, were one of 18 recipi-
ents of the 2013 Lieutenant Governor’s Hoo-
sier Hospitality Awards during an afternoon 
ceremony at the Indiana Statehouse. 

Lt. Gov. Sue Ellspermann presented the Borns 
and other honorees with their awards in con-
junction with Visit Indiana Week, May 5-11, 
which was also National Tourism Week.

Mayberry Café owners honored by lt. governor  
for tourism contributions

Mayberry Café, open since 1992.

BUSINESSBrief
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(317) 451-4088
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June County and 
Municipal Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
317-745-9221

Council (Second Thurs every 
month) June 14, 2 p.m.

Plan Commission 
(Second Tuesday every 
month) June 11, 6:30 p.m.

Board of Zoning Appeals
(Third Monday every month)
June 17, 7 p.m.

Commissioners 
(Second and fourth Tuesday 
every month)
June 11, 9 a.m.
June 25, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
317-272-0948

Town Council 
(Second and fourth  
Thursday every month)
June 13, 7 – 9 P.m.
June 27, 7 – 9 p.m.

Advisory Plan Commission
(Fourth Monday every 
month) June 24, 7 p.m.

Board of Zoning Appeals
(Third Thursday every 
month) June 20, 7 p.m.

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
317-852-1120

Town Council, Town Hall
(Second and fourth  
Thursday every month)
June 13, 7 p.m.
June 27, 7 p.m.

Plan Commission 
(Fourth Monday every 
month) June 24, 7 p.m.
Brownsburg Town Hall

Board of Zoning Appeals
(Second Monday every 
month) June 10, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
317-745-4180

Council (First and third 
Monday every month)
June 3, 7 p.m.
June 10, 7 p.m.

Plan Commission
(Second Monday every 
month) June 10, 7 p.m.

Board of Zoning Appeals
Meets as needed on the
third Tuesday of the month
June 18, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal Building
206 W. Main St.
Plainfield, IN 46168
317-839-2561

Town Council (Second and 
fourth Monday every month)
June 10, 7 p.m.
June 24, 7 p.m.

Plan commission
(First Monday every month)
June 3, 7 p.m. 

Board of Zoning Appeals
(Third Monday every month)
June 17, 7 p.m.

June Chamber of 
Commerce Meetings
Chamber Events

12 - Danville Chamber 
of Commerce (members’ 
meeting); Wednesday, June 
12, 11:15 a.m., Hendricks 
County 4-H Fairgrounds and 
Conference Complex, 1900 
E. Main St., Danville. For 
more information, call  
(317) 745-0670

18 - Plainfield Chamber 
of Commerce (members’ 
meeting); Tuesday, June 
18, 11:30 a.m., Plainfield 
Recreation & Aquatics 
Center, 651 Vestal Rd. 
Plainfield.  For more 
information, call  
(317) 839-3800

19 - Brownsburg Chamber 
of Commerce (members’ 
meeting); Wednesday, June 
19, 11 a.m., the Brownsburg 
Fire Territory, 470 E. 
Northfield Dr. Brownsburg. 
For more information call 
(317) 852-7885

25 - Avon Chamber of 
Commerce (members’ 
meeting); Tuesday,  
June 25, 11:30 a.m.,  
Prestwick Country Club, 
5197 Fairway Dr., Avon.   
For more information,  
call (317) 272-4333

28 - Westside Chamber 
of Commerce, (members’ 
meeting); Friday, June 
28, 8:30 a.m., Decatur 
Elementary Learning Center, 
5650 Mann Rd, Indpls.  
For more information, call 
(317) 247-5002

Avon Chamber  
New Members

The Branches Community 
Church, Alex Hersey
8244 E. Hwy 36 Suite 140
Avon, IN 46123
(317) 376-9789

Avon Chirpractic Clinic
James Keating
10080 E. US Hwy 36 Suite B
Avon, IN 46123
(317) 600-3070

Lifestyle Balance Coach
Amy Hayden, 349 Wildrose 
Ln., Avon, IN 46123
(317) 441-2111

The Coachman Restaurant 
& Lounge, Larry Paynter
6112 Cambriage Way
Plainfield, IN 46123
(317) 839-4545

Wellbrooke of Avon
Brian Lane
10307 E. County Rd. 100 N.
Avon, IN 46123
(317) 273-839-4545

Discount Tire Co.
Joseph Renie
120 Avon Villiage Parkway
Avon IN 46123
(317) 510-7891

Brownsburg Chamber
New Members

Savor Thyme
224 N. Green St.
Brownsburg, IN 46112

Rainbow Childcare Center
435 E. Northfield Dr.
Brownsburg, IN 46112

Plainfield Chamber  
New Members

Servpro of Hendricks 
County, Cindy Hilland
695 Tower Rd. P.O. Box 275
Plainfield, IN 46168
(317) 838-0100

Samaritan Development, 
LLC, Tim Shrout
170 N. Perry Rd.
Plainfield, IN 46168
(317) 777-6300

Plainfield Healthcare 
Center, Dianne Huestis
3700 Clarks Creek Rd.
Plainfield, IN 46168
(317) 838-3754

McDonald’s Cambridge 
Way, Andrew Francis
6101 Cambridge Way
Plainfield, IN 46168
(317) 839-6063

Homes by Cheryl
Cheryl D. Martinez
219 Krewson St. Suite 150
Plainfield, IN 46168
(317) 835-9110

Sales Leads
Newly incorporated 
businesses through  
May 10, 2013

Artistic Masonry
Norman Mesa
2306 Westmere Dr.
Plainfield, In 46168

Bolton Construction
Terry E. Bolton
389 Mulberry St.
Danville, IN 46122

Brownsburg Signs
Scott Bennett
1036 E. Main St.
Brownsburg, IN 46112

Burks Chiropractic
Northwest Chiropractic
James D. Burks
20 N. Grant St.
Brownsburg, IN 46112

Burks Chiropractic
Northwest Chiropractic
James D. Burks
11222 W. U.S. Hwy. 36
Jamestown, IN 46147

D & M Contracting
Derek W. Doub
Michael L. Brennan
C/O Huntington National 
Bank, 108 E. Main St.
Danville, IN 46122

Dave’s Grill
Nancy Nemecek
David Nemecek
7354 S. Mooresville Rd.
Indianapolis, IN 46221

Edwards Lawn and 
Landscape, Nyles Edwards
1925 Bridgewater Dr.
Avon, IN 46123

Fox Grove Designs
Leslie McFarland
2391 Abbey St.
Brownsburg, IN 46112

Garage Sale for Kids and 
More, Ashlee Campbell
22 B. Michael Dr.
Plainfield, IN 46168

Good Deed Asset Recovery 
Co., Melbourne Barnett
3644 N. Illinois St.
Indianapolis, IN 46208

HR Matter, Christine Curtis
528 Macintosh Lane
Danville, IN 46122

Julie Buckner Photography
Daniel Buckner
Julie Buckner
5329 Banksia Ct.
Plainfield, IN 46168

M & M Enterprises
Julie Ruse
2825 Red Rock Road East, 
Apt. H, Brownsburg, IN 46112

My Abstract Products
Ryan Lilly
1675 N. S.R. 267
Avon, IN 46123

Panoony’s Pizza and 
Wings, Ian Patterson
48 Hyde Park Row
Brownsburg, IN 46112

Para’s Auto Sales 
Joseph Para
711 Cabet Circle
Brownsburg, IN 46112

Skin Deep Studio
Melissa Decker
1304 Brownsburg Dr.
Brownsburg, IN 46112

Stephanie Hammons 
Photography
Stephanie Hammons
534 Austrian Way
Avon, IN 46123

Taxes by Patrick
Patrick Spinzze
1437 Northern Valley Trl.
Avon, IN 46123

Touchdown Collectibles
Robert R. DeGraff
Michelle DeGraff
C/O PNC Bank
Sherry Manning
10523 Heartland Blvd.
Camby, IN 46113

Traction Tire and Service
Jason Steckel
58 Carriage Lake Dr.
Brownsburg, IN 46112

Trenley Construction
Seth Campbell
Ricki Campbell
C/O Huntington National 
Bank, 108 E. Main St.
Danville, IN 46122

Trivett Contracting
Trivett Construction, LLC
C/O Einterz and Einterz
4600 Northwest Plaza West 
Dr., Zionsville, IN 46077

Wright Touch Property 
Maintenance, John Wright
10830 Tooley Ct., Apt. 2B
Indianapolis, IN 46234

SBA Guaranteed Loans
Boone County

Triangle Asphalt Paving 
Corp, Sam Ralston Rd. 
Lebanon, IN 46052
$100,000
The Farmers Bank, Frankfort 

Hamilton County

Avon Central Tire & 
Service, Inc.
7285 E. 116th St.
Fishers, IN 46038
$675,200. Wells Fargo Bank 

CSI Signs
555 Park 32 West Dr.
Noblesville, IN 46062
$160,000 
First Merchants Bank 

Direct Enterprises, Inc.
16545 Southpark Dr.
Westfield, IN 46074
$806,000 
Premier Capital Corporation

Discount Nutrition Plus, 
Inc., 12372 Ostara Ct.
Fishers, IN 46038
$25,000. The Huntington 
National Bank 

Equiteam, LLC
1016 3rd Ave. SW
Carmel, IN 46082
$200,000
First Merchants Bank 

Green Vista Landscaping, 
Inc., 23090 S.R. 37 North 
Noblesville, IN 46060
$100,000. The Huntington 
National Bank 

Lawrence D. McKinzie, III 
7458 E. 116th St.
Fishers, IN 46038
$1,075,000
Evolve Bank & Trust

R & J 
Management 
Group Inc. 
1917 Melody Lane
Greenfield, IN 
46140
$275,600. KeyBank

R.S. Tatum, LLC
16250 Oak Rd.
Westfield, IN 
46074. $40,000
The Huntington 
National Bank 

Theatrical 
Rentals, LLC
10019 Brooks 
Edge Circle
Fishers, IN 46040
$25,000 
The Huntington 
National Bank 

Joseph D. Wheatley
18 N. State St., Suite A
Greenfield , IN 46140
$62,400. Chase Bank

Hendricks County

After Joes, LLC
8100 E. U.S. Hwy. 36, Ste. 8
Avon, IN 46123
$50,000. The Huntington 
National Bank 

J.D.V. Construction, Inc.
6685 Royal Lane
Avon, IN 46123
$25,000. The Huntington 
National Bank 

Quantum General 
Contractors, Inc.
1300 E. U.S. Hwy. 136
Pittsboro, IN 46167
$200,000. Chase Bank

Johnson County

Binder Trucking, Inc.
1682 Turning Leaf Dr.
Franklin, IN 46131
$25,000. The Huntington 
National Bank 

Instyle Hair Salon, LLC
5330 Red Hawk Lane
Greenwood, IN 46142
$25,000. The Huntington 
National Bank 

Wright’s Gymnastics 
Academy, Inc.
332 N. Bluff Road
Greenwood, IN 46142
$57,900. Chase Bank

Marion County

Alliance Environmental 
Group I
5340 Commerce Circle
Indianapolis, IN 46237
$25,000. $100,000
The Huntington Nat’l Bank 

AP Sign Group, LLC
1160 W. 16th St.
Indianapolis, IN 46202
$120,000. The Huntington 
National Bank 

Mark W Applegate dba 
Mark W Applegate
230 E. Ohio St., Suite 1
Indianapolis, IN 46204
$20,000
The Huntington Nat’l Bank 

Axon Health Associates, 
LLC, 10585 N. Meridian St., 
Suite 2
Indianapolis, IN 46290
$50,000. The Huntington 
National Bank 

Classic Stone, LLC
1101 S. Emerson Ave.
Indianapolis, IN 46203
$320,800. Chase Bank

Construct Solutions, Inc.
5421 W. 84th St.
Indianapolis, IN 46268
$220,000. $250,000
KeyBank

Dalton Clark Group, Inc.
1775 Expo Lane
Indianapolis, IN 46214
$75,000. BMO Harris Bank

Fastrack Mechanical, LLC
5811 W. 73rd St.
Indianapolis, IN 46278
$100,000. The Huntington 
National Bank 

Hanafee & Jones, Inc.
7400 N. Shadeland Ave., 
Suite 250. Indianapolis, IN 
46250. $25,000
Wells Fargo Bank 

The Laundry Connection of 
Indiana, Inc. 
2653 Tobey Dr.
Indianapolis, IN 46219
$250,000
Indiana Business Bank

Patachou, Inc.
115 E. 49th St.
Indianapolis, IN 46205
$1,501,000. Indiana 
Statewide Cert. Dev. Corp.

PENN-PRO Services, Inc.
7098 N. Shadeland Ave., 
Suite G, Indianapolis, IN 
46220. $40,000
The Huntington Nat’l Bank 

Shoefly Pub, Inc.
122 E. 22nd St.
Indianapolis, IN 46205
$80,000. $20,000
The Huntington Nat’l Bank 

Sobro Froyo, Inc.
5412 College Ave.
Indianapolis, IN 46220
$152,700. The Huntington 
National Bank 

Solid Surfaces  
of Indiana, LLC
221 S. Franklin Road,  
Suite 750
Indianapolis, IN 46219
$100,000
The Huntington Nat’l Bank 

Sunny Ventures Ltd.
6265 Carrolton Ave.
Indianapolis, IN 46220
$165,000. Chase Bank

TFWellness, Inc.
2505 N. Delaware St.
Indianapolis, IN 46205
$40,000 
STAR Financial Bank

Westside Gymnastics, Inc.
2478 N. Raceway Rd.
Indianapolis, IN 46234
$50,000. The Huntington 
National Bank

Yasser Elkhatib  
dba Food Stop
3432 E. 10th St.
Indianapolis, IN 46201
$25,000. The Huntington 
National Bank 

Morgan County

Caliber Construction 
Company, LLC
10775 N. Bethel Road
Mooresville, IN 46158
$25,000. The Huntington 
National Bank 

Dorothy Maryan dba 
Dorothy Maryan
6786 E. Woodland Ct.
Mooresville, IN 46158
$10,000. The Huntington 
National Bank

Ferrill-Fisher, Inc.
3301 Hancel Circle
Mooresville, IN 46158
$792,000
Premier Capital Corporation
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