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Jayme donnelson (left) and Carol Applegate outside the “home-style” law firm. (Photo by Zach Ross)

By Karen Kennedy • karenk@youarecurrent.com

The word “counselor” has many meanings. 
A person who gives advice in finances or courses of action.
A person in a supervisory role. 

A person who offers emotional, physical or 
spiritual guidance; a caregiver. 

A person who practices law.
Carol Applegate, of Applegate Elder Law in downtown Carmel, 

is a “counselor” in every sense of the word. She calls her practice 
“The Voice of Aging,” and she has specialized in the emerging field 
of elder law for the past four years. 

Applegate is uniquely qualified for this field, as she is not only 
an attorney but also a registered nurse with two master’s degrees 
in education and a certification in family mediation. Her nursing 
career focused on administration in a long-term care facility and 
psychiatric care. But it’s about more than qualifications for her; it’s 
also personal. Her father died of Alzheimer’s disease three years 
ago, and her mother, who has faced both hip and knee replace-
ment surgeries, now resides in an assisted living facility. 

“I am with my clients literally for the rest of their lives,” Apple-
gate said. “I am taking them from where they are right now, and 
guiding them through their final years. My goal is to educate not 
just the client but their families, because these situations can be 
so overwhelming. Mom or Dad starts to slip – they start getting 
lost or very forgetful, they have a car accident, a fall; some kind of 
significant change or crisis, and the family doesn’t know where to 
turn.” 

“I start out by evaluating the elderly person, who is my client 
and my primary responsibility,” she said. “The families need to 
understand that. I am looking at the person as a whole; medically, 
spiritually, emotionally. Everyone involved, the professional caregiv-
ers, the financial planners and the family members need to work 
as a team to do what’s in the best interest of the elderly person at 
the center of it all. I try to spell out all the options and consider the 
financial position of the client and the family. I lay out the worst 
case scenario, because you have to get that out there; it’s scary to 
talk about.”

prOtECtINg wHAt tHEY HAVE
Applegate’s mission is to help client’s protect what they have, 

and ensure that their financial and legal documents are all in 
order, in a way that the client understands. She tries to promote 
pre-planning, as families often put off the difficult discussions until 
it’s too late. 

“Families are so spread out now. It’s sometimes impossible 
to get them all in the same room at the same time. And it’s even 
harder to have those difficult conversations when the family is 
already in the midst of a crisis,” she said.

The number of attorneys specializing in elder law has bur-
geoned in the last 10 years, as the Baby Boomer generation heads 
into retirement and beyond. And Applegate’s practice has grown 
steadily since she first hung out her shingle in 2009. As a result, 
she has recently added another attorney, Jayme Donnelson. 

“I was working at a large law firm downtown and had become 
increasingly disillusioned,” Donnelson said. “Litigation for me was 
more like playing games with an adversary than actually helping 
an individual. I have a background in estate planning, and I really 
needed to do something more meaningful.”  

For Donnelson, it was also personal. 

“My sister lost four toes, almost her 
whole foot, from a bad medical pro-
cedure. I wanted to practice law in a 
way that helps people; defends them from harm,” she said.

Donnelson also has a toddler at home, and found Applegate to 
be a supportive boss when it came to being home in time to tuck 
her child into bed.

tHEMES tHAt MAttEr
Home and family are themes that run strongly through the 

practice at Applegate Elder Law. Rocking chairs and a Boston 
fern on the porch welcome visitors to the Victorian-style home, 
and a lighted curio cabinet in the foyer displays Applegate’s china 
painted from her own hand. The paralegal who greets clients 
is Applegate’s daughter, Greta, who commutes from Allen 
County to work for her mom. The conference room is the 
dining room of the house and contributes to the feeling of 
being a guest in someone’s home rather than in a con-
sultation at a law firm. 

“Our elderly clients feel comfortable in here,” Apple-
gate said. “They tell me their stories and show me 
their needlepoint projects and pictures of their 
grandchildren,” she said. “And I visit them in 
their homes as well.” 

One of the most striking dif-
ferences of Applegate’s 
elder law practice is that 
she does not bill by the 

hour. Instead, she charges a flat rate, and clients are not billed for 
phone calls. 

“I don’t want a client to get something in the mail that they 
don’t understand and be afraid to call me because they don’t 
know how much it will cost,” she said. 

While she concedes that this way of doing things can lead to 
some long days, for her, it’s worth it. 

When she’s not in her Carmel office, Applegate conducts confer-
ences for caregivers and gives speeches about the importance of 
planning for the elderly. She also sees clients in the Fort Wayne 
area and is an adjunct professor at several local universities in 

addition to chairing the $16-million Impact IUPUI Campaign. When 
asked if she has plans for expansion of her practice, she flashes 
an impish grin and replies, “Oh, I’m just getting started.” 
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Should a leader 
trust her charges?
Margaret Thatcher has been among my thoughts as of 

late, in no small part due to her recent passing and subse-
quently debated epitaphs. The Iron Lady is a public figure 

which I have great respect for as a 
leader. Not that I agree with all her 
policies or views, I wouldn’t say that 
of anyone. I do, however, wish to 
illuminate one of her most misun-
derstood and contested quotations 
which, I believe, offers a unique 
insight into humanity. The following 
quote was published in Women’s 
Own magazine, October 1987:

“I think we’ve been through a 
period where too many people 
have been given to understand 
that if they have a problem, it’s the 

government’s job to cope with it. ‘I have a problem, I’ll get 
a grant.’ ‘I’m homeless, the government must house me.’ 
They’re casting their problem on society. And, you know, 
there is no such thing as society. There are individual men 
and women, and there are families. And no government 
can do anything except through people, and people must 
look to themselves first. It’s our duty to look after our-
selves and then, also to look after our neighbour. People 
have got the entitlements too much in mind, without the 
obligations. There’s no such thing as entitlement, unless 
someone has first met an obligation.”

Now, I am going to ask you to forget the entire quote, 
because you probably missed the part we are going to 
discuss: “...there is no such thing as society. There are indi-
vidual men and women.” 

There is no such thing as society? We are not talking 
about all the people in society, they are indeed real. We are 
talking about the various ways all these billions of people 
around the world order and organize themselves. More spe-
cifically, what we call “society” is the belief that our organi-
zation and structure is intentional and controlled, instead of 
random or natural.

Admit it, all of us at one point or another have blamed 
“them” for something. “They are ruining the country,” or “it’s 
all their fault.” It is so easy for us to create arbitrary groups of 
people we then personify under a single consciousness. We 
see ourselves as individuals, yet, somehow we think everyone 
else functions under a collective will controlled by “them.” We 
don’t realize at any one time, we are someone else’s “them.”

Thatcher’s revelation points out that we make the mis-
take of viewing society from the wrong end up. We tend to 
think our lives are dictated by society, we don’t consider 
that society is dictated by our lives. We think of society, or 
“them,” as an oppressive mind which determines our lives. 
We don’t realize that society is more likely an average rep-
resentation of our individual minds. 

It can then be argued much of the Iron Lady’s power 
and energy as a leader came from her refusal to take upon 
her psyche the well-being of society at-large. This kind of 
detachment freed her from guilt and obligatory based ma-
nipulations from others. 

It is my opinion that Thatcher’s life represents a more 
profound question. Is it better for a leader to on the respon-
sibility of caring for society, or to lead with trust in the indi-
viduals which society is composed of?

Chris Hoyt
Growth
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Brian Kelly & Steve greenberg
From the Backshop

We’re somewhat guilty. When it comes to writing e-mails to our 
customers, we’ve gone about it the wrong way in some cases, 
we learned from columnist Geoffrey James on inc.com. E-mail, we 
believe you’ll agree, is a blessing and a curse. 

You and we believe that our e-mail is 
the most important message in a potential 
customer’s inbox. Reality: It isn’t, at least not 
if it’s wordy or doesn’t get to the point. We 
used to often begin an e-mail with “I hope you 
are well.” And that’s true; we wish everyone 
were well, but let’s be serious. James cor-
rectly points out that unless we know the 
person we’re writing, the recipient will find it 
to be a gratuitous statement – even if it’s not 
meant that way. 

Regarding “cold-call” e-mails, James writes, 
“You don’t have a relationship with the recipi-
ents, (so) you don’t have the right to put much demand on their 
attention.” Keep it simple, to the point. Direct but polite. Prospec-
tive customers don’t want to know about you or your products 
and services right off the bat. Not by a mile. What they do want to 
know is what you can do for them – or better yet, what you have 
done for a company in their category. 

We also have erred on occasion by asking for a specific amount 
of time for a phone conference or a face-to-face meeting … or both. 
This comes off, James points out, as being insensitive to the cus-
tomer’s time. And, it is. How do we know someone has 30 minutes 

to spare at the drop of a hat? It’s far better to ask if there is a 
particularly good time to meet.

James also writes that a formal note is far better than the al-
ternative. We agree, and we practice that, and 
we always have. Too often, we receive e-mails 
that fail because the tone either is a weak at-
tempt at humor or just plain non-engaging. We 
strive for relevance, and we always do it with a 
formal touch at first pass.

This is the question of the moment, though, 
if you’re the recipient of one of our e-mails: 
What’s in it for me? Says James: “So tell them.” 
We do. Do you?

He is of the opinion, though, that it’s “unre-
alistic to expect an initial e-mail to convince a 
prospect to commit time to meeting with you.” 
Instead, we ask for permission to send more 

information, and more often than not we have a door opened for 
us. To foist upon a prospect everything, chapter and verse, about 
our company and us is tantamount to a blown sales opportunity. 
In the end, we’re all seeking an opportunity for dialogue.

How adroit are you at pitching by e-mail? If you’re honest with 
yourself, as we were, we believe you’ll have an opportunity to im-
prove. Do it; it’s good for you.

We’re eager to learn your thoughts on this. Please feel free to 
write us at info@youarecurrent.com.

Eliminate the curse, embrace the blessing of e-mail
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Well, today, let us take a look at the great “Sequester 
Bill” and its impact on the life of the average American 
and to an extent the average business person. I have 
been a world famous columnist in my mother’s mind 
for about one year at this time, so I cannot 
write with a real sense of history. However, 
several months ago in the Business Leader I 
wrote what a sham the Sequester fear was. 
Big government members of Washington 
would have us believe that this minimal 2 
percent of retarded growth in the form of 
a bill that became known as the Sequester 
would be the ruin of the Republic. Well, as 
events would have it, Sequester became the 
law of the land. As such, recall the President 
went on tour telling us that life as we knew 
it was over. Then he set about to prove it.

Column space will not allow me to do a 
“deep dive” into the subject, but let me just tell of one 
business person’s experience in the matter: mine! 

So, I was on a business trip in Orlando and was re-
turning back to Indy. I always allow enough time to get 
to the airport. This particular night was mayhem. Before 
I left on my trip, the previous morning, I asked the Indy-
based gate people how the airport gate security lines 
were around the country. In fact, the morning TV moni-
tors were talking about the same thing. You see, we as 
a nation, were now under “Sequester.” The President in-
dicated that we would be operating under a deteriorated 
quality of life. As a small government person, he was go-
ing to full well make this traveling small business person 
“pay for it” with all of the wrath of the Presidency! As my 

Indy departure was very early in the morning the previ-
ous day, my experience was normal. Meanwhile, back in 
Orlando, I had missed my flight. Well, the President got 
his wish. If he wanted us “small government” devotees 

to “pay,” pay we did. So did everyone else! 
That particular night, the terminal that I 

was in was “gummed up” as everyone was 
selecting alternate flights to get home. Thou-
sands of man hours were spent by airline 
staff working overtime rerouting customers. 
Both customers and agents were beside 
themselves. The cost in lost man hours was 
incalculable. I landed in a different airport 
from Indy and me and someone else rented 
a car and drove. At 1 a.m., my wife picked me 
up on the side of the interstate just outside 
of Indianapolis. I am complaining as a busi-
ness person. Do not think for a moment 

that your President did not manufacturer this mess on 
purpose! This is the same President that closes Disney 
down when his kids want to go to the park, and no, I 
won’t even go into the cost.

You know the rest of the story, they found the cash 
for the White House tours, the Easter Egg Hunt, and oh, 
yes, the staffing of TSA for the airport security! Imagine 
that. Who is going to reimburse the business person for 
lost productivity for those that slept on the floor of air-
ports around the country due to missed flights? No one! 

Howard Hubler is a partner with Hubler Express Collision/NAPA, and the 
owner of St. Augustine (Fla.) Toyota. He can be reached at hhubler@
statoyota.com.

Howard Hubler
Advice

the president did this on purpose

316 S Range Line Rd, Downtown Carmel
Hours 9-6 M-F and 10-3 Sat. Call anytime.

317-867-0900
www.CTCarmel.com

One of
     those days?

Call on us at any time
for services including:

Hardware Troubleshooting
Software Troubleshooting
Internet/Email Setup and Assistance
Networking & Servers
Application Setup and Support
Regular Computer Maintenance
Backup & Disaster Recovery
Virus Protection & Removal
Internet Security Troubleshooting
Remote Access & Diagnostics
Service Plans

PROFESSIONAL QUALITY I/T
SERVICES AT COMPETITIVE RATES!

Help is just around
  the corner.

Businesses around the world depend on

Computer Troubleshooters.
We’re the “computer experts”...

the people to call when your computer breaks down, when 
your machine or software needs to be upgraded, when 
viruses attack or even when you’re about to throw your 

computer out the window.

317-867-0900

Member FDIC

Indianapolis North O�ce | 317-706-9079
100 W 96th Street | Indianapolis, IN

Clint Pletcher
Commercial

Regional Manager
317-706-9061

Ryan Hart
Assistant Vice President

317-706-9065

Tim Schlichte
VP, Commercial O�cer

317-706-9062Brad Grabow
VP, Commercial O�cer

317-706-9063

Kirk Reis
VP, Commercial O�cer

317-706-9064

Meet Our Team (from left)

Celebrating the growth and development 
of Indiana Businesses—that’s what we’ve 

been about for the past 140 years.

Networking

June Luncheon – Jeff Speck, city planner and designer of the Midtown Redevelopment 
Plan for the City of Carmel, will be the featured speaker at the Chamber luncheon on 

June 12 from noon to 1:30 p.m. at Ritz Charles, 12156 N. Meridian St. 
The cost is $20 for Chamber members and $25 for non-members. 
Reservations are required by noon on June 10 and can be made by 

calling 846-1049 or online at www.carmelchamber.com. Midtown is that area between 
Main Street and City Center which is bisected by the Monon Trail. The central objective 
of the Midtown Redevelopment Plan was to create, to the greatest extent possible, a 
walkable urban environment. Speck has devoted his career to determining what makes 
cities thrive and has boiled it down to one key factor: walkability. “When our Business 
Issues Committee and board had the opportunity to see the plans, their first question 
was ‘How can this information be shared with our members?’” said Mo Merhoff, Carmel 
Chamber president. “We thought the best way to do that was to have the creator of the 
plan present the information directly to the business community.”

golf Classic – The Chamber will host its Golf Classic at the Woodland Country Club, 100 
Woodland Lane, on June 25 from 11 a.m. to 7 p.m. The cost is $1,000 for a foursome and 
$250 for an individual. Come play and do some business. Sponsorship opportunities are 
still available.

Young professionals – The Arrows Young Professionals will meet June 20 to give young 
professionals under 40 a chance to network, socialize and learn. Check the chamber’s 
website for details, www.carmelchamber.com.

Carmel chamber events

Now open – Panera Bread has officially 
made the move from its Merchants Square 
location off Keystone Parkway to its new 
store in Rangeline Crossing, which was 
formerly known as The Centre, on the 
northwest corner of 116th Street and Range 
Line Road. The new store offers a drive-
thru service which was not available at its 
former location. The restaurant, which also 
includes a bakery, opened May 5, and its hours are Monday through Saturday from 6 
a.m. to 9 p.m. and Sunday from 7 a.m. to 8 p.m.
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what is your job? I own a travel agency. 
People are surprised that there are still real 
travel agents. Not everybody goes online and 
books travel for themselves. We help people 

plan important 
trips. It’s great 
to have some-

one as a resource. We try to make the 
planning part of a trip nicer.

How long have you been doing 
this? Just more than seven years now. 
This is my second career. I used to 
work for a software company and did 
project management. 

what destinations are popular 
right now? Italy is hot. And Great Brit-
ain is a good place to go, too. A lot of 
people are very interested in England, Scotland 
and Ireland.

How do you plan trips 
to places you haven’t 
been? Here’s the great 
thing: you don’t have to have 
been everywhere. We have 
amazing suppliers we do business with on a 
consistent basis. They specialize in different 
locations or different kinds of travel. We team 
up with the best partners and that’s one of the 
best reasons to have a travel agent. 

what is the most exotic trip you 
planned? I would say Bhutan is the most exotic 
place. Bhutan was a highlight because it was so 

far and is difficult to get in and out of without 
someone guiding you.

what do you like best about your job? 
Helping people. It really is satisfying to assist 
people and make their dreams come true. Our 
clients send us thank you cards; one of our cli-
ents just sent a thank you video. 

what is your favorite destina-
tion? I’ve been all over Hawaii and I 
think it is an amazing place. It even 
smells different. The fruit tastes differ-
ent – richer, sweet and good. I love the 
people. It’s easy to drive around and 
there’s tons of stuff to do for free. It’s 
about the nature. I love all the different 
Hawaiian islands. 

what might surprise people 
about your job? I think people are surprised 

that we’re still available. I 
think it’s another surprise 
that it doesn’t really cost 
extra to use a travel agent 
service. We don’t have to 
charge a fee for trips be-

cause our vendors pay us. People may not know 
that and people ask “how do we pay you; how 
does this work?”

Do you or someone you know have an interesting job? Or 
is there an occupation you would like to know a little more 
about? Send your story ideas to lcbandym@yahoo.com, and 
we might feature you in an upcoming issue of The Carmel 
Business Leader.

Name: Melisa Keiser
title: Travel Consultant/Owner
Business: Carmel Travel Co.

Agent makes planning part of the fun
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Impact Networking, LLC  

8888 Keystone Crossing, Suite 350, Indianapolis, IN 46240

Securely manage valuable documents and 
data while increasing profitability, workflow 
efficiency and document protection with a 
customized electronic document strategy 
from Impact Networking.

Start with Our  
Document Impact  
Assessment

Don’t Drown in Hard Copies!

Get One Secure Location  
& Save Yourself...

You Get Paid To Do That?

Keiser

By robert Annis • rob@youarecurrent.com

A gas station on one of Carmel’s busiest 
street corners is getting a facelift.

The Ohio-based Marathon 
Petroleum Co. is rebranding 
its service station at 116th 

Street and Range Line Road as a Speedway gas 
and convenience store, pouring approximately 
half a million dollars into the makeover. The re-
vamped station should open during the second 
week of June, according to Mike Burnau, the 
supervisor at the site. 

Burnau didn’t know why Marathon decided 

on the facelift, but surmised the corner’s traffic 
numbers played a big part.

Although the new Speedway won’t be offering 
oil changes and tune-ups like its predecessor, 
the station’s car wash is getting a high-tech up-
grade. Burnau said the no-touch car wash uses 
special pressure washers instead of brushes, 
resulting in a cleaner car.

Burnau said the convenience store will be the 
first in the area to sell freshly made food, in-
cluding paninis and pizza. A barista-style coffee 
machine will dispense various types of java to 
caffeine-starved commuters.

Marathon will reopen as Speedway

Coming Soon
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John Doe

124 M
ain Street

Carmel, IN 46123

Go beyond direct mail 
with dimensional mailers from AlphaGraphics.

visit us on the web

Nobody wants to end up at the bottom of the junk mail pile.  Maximize your return on 
investment with a dimensional mail campaign from AlphaGraphics.  Generate higher 
response rates by creating an interactive, memorable and unique mail experience that 
your customers will want to share.  With custom packaging and a variety of printed and 
promotional materials to choose from, we can help you design a campaign that will 
create a lasting impression.

12955 Old Meridian St | Suite 103 | Carmel, IN 46032
317.844.6629 | www.us605.alphagraphics.com

Sometimes the best way to

think outside the box
is to decide what goes inside.

Athletico opens in Carmel

By Chris Bavender • editorial@youarecurrent.com

Clay Terrace will soon have a new tenant – 
St.Vincent Sports Performance will make the move 

to the Hamilton County retail 
center by summer’s end. 

It’s a move that made 
sense to the organization.

“With our growth and the diversity of our pro-
gram and offerings – and also with the advent of 
the number of high schools we provide athletic 
training services to – as well as the work we do 
with St.Vincent Carmel and Fishers’ Hospitals, 
we were looking for a Hamilton County location,” 
said Ralph Reiff, SVSP executive director. “Clay 
Terrace became an option and worked out to be 
something we felt would be a good fit for us.”

SVSP will maintain its primary facility on West 
86th Street while closing its East Side sports 
performance office and West Carmel Drive physi-
cian’s practice, and merging the two into the 
26,000-square-foot Clay Terrace location. The 
new office, to be located in the space formerly 
occupied by Circuit City, will be home to 10 staff 
members, including two doctors.

Reiff believes the high visibility and easy ac-
cessibility of the new office will be beneficial.

“We get a lot of customers from north of Hamilton 
County, so this gives us access into Boone County 

and out to the Geist area so it is the center of the 
universe really for us as far as providing services,” 
Reiff said. “And, we can’t discount our partner 
schools such as Carmel Clay Schools, Zionsville, Sher-
idan, etc. – our services will now be closer to them.”

There was never any hesitation about a move 
to a retail center.

“Not for a minute. We are really a retail busi-
ness within a hospital model. You can walk in 
without any sort of referral or prescription,” he 
said. “We think as people park their cars and go 
to other various stores, we will fit right into that. 
We find right now that our clientele will spend 
time at Traders Point Mall and drive back and 
forth from our facility. Now, they can park the car 
and walk and do their shopping, which we think 
will be an attractive setting for our clientele”

The new facility will continue to offer all the 
current services.

“It will be a different configuration of space to 
allow us to basically make it more efficient for 
our associates so we can provide services in a 
more efficient manner,” Reiff said. “There won’t 
be anything brand new or cutting-edge that we 
don’t already have – just a ‘smarter’ space.”

Reiff estimates the move won’t take place un-
til Labor Day. The Lawrence Township and West 
Carmel Drive locations will remain open until the 
new space is ready.

St.Vincent Sports performance moving

Coming Soon

Now Open

where: 912 S. Range Line Rd., Suite 160
Contact: 815-9288, AKnepp@athletico.com 

or visit www.athletico.com
Hours: Monday through Thursday: 7 a.m. 

to 8 p.m.; Friday, 7 a.m. to 6:30 p.m.;  
Saturday, 7 a.m. to noon

By Liz Schrader • editorial@youarecurrent.com

Editor’s note: An unedited version of this story 
appeared in the May Current Business Leader. 
We regret the error. A corrected version follows. 

Carmel-based physical therapist Ara Knepp re-
cently brought the Chicago-area 
physical therapy giant Athletico 
to the Hoosier State, opening 

the Carmel branch at 912 S. Range Line Road. 
Knepp, who worked for six years as a physi-

cal therapist and assistant facility manager at 
one of Athletico’s 72 Chicagoland locations, has 
experience in all facets of the field and special-
izes in sports medicine. As the only therapist in 
the 3,500-square-foot Carmel branch, she wears 
many hats. 

“As we get more patients, I’ll look to hire on 
more employees,” she said. “Right now, I do it all. 
I’m the facility manager, I do marketing, HR and 
of course, I treat patients.” 

Knepp and her husband moved to Indiana two 
years ago to be closer to family. She worked at a 
few different physical therapy clinics in the area, 
but said she missed 
Athletico’s business 
model and mission. 
While she works under 
the Athletico name, she 
said it’s a challenge 
being the only branch 
in the area. 

“Compared to the 
clinics in Chicago, where everyone knows your 

name, it’s a lot easier to run a successful clinic 
with so many other clinics with the same name 
in your backyard. Down here, I’m the only one, 
so it’s a lot different to market the business and 
educate the public about your services,” she said. 

As a former physical therapist for the profes-
sional soccer team, the Chicago Fire, Knepp 
said she considers herself an expert in treating 
runners and offers services catered toward the 
running population, such as video analysis. Other 
services include occupational hand therapy, work 

rehabilitation, women’s 
health therapy, mas-
sage therapy and more. 

Knepp said what 
differentiates her clinic 
from others in the area 
is that it is in network 
with all major insur-
ance companies and is 

open on Saturday. 

physical therapist Ava Knepp (Submitted photo)



7June 2013
Carmel Business Leader

www.businessleader.bz

Guess whose parents chose Ridge Top Exteriors, Inc.
For their Storm Restoration Project?

The Ridge Top 
Difference

• Consumer education 
advocates

• Nationally Certified
• On staff licensed 

adjusters
• 69 Point No-Cost, 

No-Obligation 
Inspection

• THOUSANDS of 
delighted customers

Call 317-249-8800 now for your free Storm Restoration Guide©

and no-cost/no obligation 69 point Exterior Assessment

317-249-88008880  Fitness  Lane
Fishers,  IN  46038

By-appointment wedding dress business booms

Customized

dISpAtCHES

the wedding Studio
what: A by-appointment designer wedding 
salon owned and operated by two wedding 
planners in the Carmel Arts & Design District
when: Hours are by appointment, seven 
days a week
where: 23 E. Main St., third floor
More Info: Visit www.coutureweddingstu-
dio.com or call 815-2000.

By Christian Sorrell • christian@youarecurrent.com

After moving their business to Carmel two 
years ago, Leslie Jones and Cassandra Stevning, 

owners of The Wedding Stu-
dio, have continued to grow 
their business, a designer 

wedding salon, as they not only changed loca-
tions but transitioned to an appointment-only 
business model.

According to Jones, deciding to forego standard 
business hours in favor of an appointment-only 
model was a logical fit for the wedding salon.

“Being by-appointment really works in our 
favor. Today’s brides are professionals, and they 
often do not have time during the week,” Ste-
vning said.

At its original location in Broad Ripple, The 
Wedding Studio operated during standard busi-
ness hours, but Jones and Stevning found that 
more of their customers asked to set up appoint-
ments outside of those hours to better fit their 
schedules.

Now, Jones and Stevning offer appointments 
seven days a week, often finding themselves at 
the business all day on Saturdays. They don’t 
mind working on weekends when it means a 
better experience for the brides.

“We want to give every bride a good experi-
ence,” Stevning said.

The Wedding Studio opened in Broad Ripple in 
2009 after Jones, a wedding planner and event 

coordinator, and Stevning, a wedding planner 
with a local family history in the wedding gown 
and tuxedo industry, found that Indianapolis was 
starved for designer wedding salons.

Before the Wedding Studio’s opening, Central 
Indiana brides often were traveling to Chicago 
and Cincinnati to find a good selection of de-
signer dresses. In the years since, Central Indi-
ana has been transformed into much more of a 
wedding-dress destination than ever before.

Since the opening of the Wedding Studio, five 
new bridal salons have opened in Carmel and 
nearby communities. In recent months, Jones 

and Stevning have seen many more Chicago and 
Louisville brides making the trip to Indianapolis 
to find a wedding dress rather than Indianapolis 
brides heading out of state.

“Indianapolis is really becoming that destina-
tion now,” Stevning said.

During the last year, Stevning and Jones 
have seen overall wedding budgets starting to 
increase with brides setting aside more money 
for their dress. Many brides set aside 10 percent 
of the total wedding budget for the dress, so as 
overall budgets increase, so, too, does the poten-
tial business of salons like The Wedding Studio.

Stevning and Jones are optimistic that their 
success in Carmel will continue in the coming 
years.

From June 7 to 9, The Wedding Studio will hold 
a Martina Liana Trunk Show, an event featuring 
the designer’s entire line. For more information, 
visit www.coutureweddingstudio.com. 

Named senior Vp – Carmel resident Tom Bower 
has joined Indiana Farm Bureau Insurance as 
senior vice president, life division and will serve 
on the executive leadership team. Bower most 
recently was the state director for Indiana op-
erations for Farmers Insurance where he was 
responsible for both the life and property and 
casualty operations.

Certified to treat obesity –  Jennifer Whirley-
Diaz, MD, Carmel, a member of The Obesity Soci-
ety, is among the first physicians in the United 
States and Canada to become certified in treat-
ing people for obesity. Whirley-Diaz became the 
first physician in the state to receive an Achieve-
ment of Diplomate from The American Board of 
Obesity Medicine. 

designer wins kitchen design contest – Sub-
Zero, Inc. and Wolf Appliance, Inc. has announced 
that Carmel designer Rob Klein is among 54 
national and international regional winners in 
its biennial Kitchen Design Contest. Klein is the 
founder and president of Conceptual Kitchens & 
Millwork in Carmel. As lead designer, Rob Klein 
brings a fine arts background to the industry. 
“This contest is the holy grail of design for every 
kitchen designer,” Klein said. 

ewomenNetwork re-launches – eWomenNet-
work promotes and assists professional women 
in building business relationships and finding 
ways to turn networking interactions into new 
clients and increased sales. To find out about 
upcoming events in Indianapolis, contact Janet 
Krebs, Managing Director, at JanetKrebs@eWom-
enNetwork.com.

Leslie Jones and Cassandra Stevening, owners of 
the wedding Studio. (Photo by Christian Sorrell)
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Experience negates the risk of restaurant ownership

JIMMY StIx pIzzErIA
Owned by: Sean Stoffel
where: 720 Adams St.
Contact: 844-5560, www.jimmys-
tixpizz.com
Hours: Monday through Thurs-
day, 11 a.m. to 9 p.m.; Friday and 
Saturday, 11 a.m. to 10 p.m., Sunday 
3 p.m. to 8 p.m.
Best advice: Arm yourself with 
experience to avoid the risks.

By Mandi Cheesman  
mandi@youarecurrent.com

According to statistics from the U.S. 
Dept. of Commerce’s Bureau of Census, 

85 percent of 
small busi-
nesses typically 

fail in their first year of operation, and 
70 percent fail in their second year. By 
their fourth year in business, as many 
as 55 percent of small businesses still 
face failure.

So why would anyone willingly take 
on those odds and start a small busi-
ness, especially in today’s economic 
climate?

“With the experience I have, I am so 
used to it that the thought of failing 
never crosses my mind,” said Sean 
Stoffel, owner of the recently opened 
Jimmy Stix Pizzeria, 720 Adams St. 

The pizzeria is the fourth restaurant 
Stoffel has opened, and that is why he 
is willing to again throw his apron into 
such a risky arena. 

“It is not enough to just be able to 
cook really well,” he said. “In order to 
succeed in this business, you have 
to understand the behind the scenes 
things like inventory, bills, taxes, and 
dealing with employees because if you 

don’t, even if you have the best food, 
you will fail.”

Even though Stoffel said he has 
made his fair share of mistakes, he be-
lieves he has a pretty good idea of how 
to be successful now. The very first 
restaurant he ever opened in Clearwa-
ter, Fla., is still open and vibrant, and he 
recently sold his third restaurant, Wise 
Guys in Fishers, to Jon and Beth King 
who are now enjoying their dream of 
restaurant ownership.

“I was very happy to be able to work 
with them to make their dream come 
true,” Stoffel said. “I felt I had done all 
I could do with Wise Guys – there was 
nowhere for it to grow, and I was ready 
for something new.”

Risky Business?

781 E. Main St., Westfield, IN

Sunday - Thursday  7am - 9pm
Friday - Saturday  7am - 10pm

(317) 804-2007 | www.thepancakehouse.biz
 Find us on Facebook!

$5 OFF
a $20 PURCHASE

With this coupon. Expires 6/30/13.

THE PANCAKE
HOUSE

Westfield's newest
gathering spot for

breakfast, lunch & dinner!

Schedule your next working
 breakfast or lunch with us

- FREE WI-FI -

WE CATER!

Jimmy Stix pizzeria owner Sean Stoffel believes his experience can 
help beat the odds stacked against his small business. (Photo by 
Mandi Cheesman)

 MOVE AHEAD!
A one-of-a-kind MBA program only in Hendricks County
•	 Among	the	five	percent	nationally	accredited	by	the	AACSB
•	 Balance	your	family,	work,	and	school	time
•	 Two-year	program	offered	in	Plainfield:	10-week	classes	one	
night	a	week,	three	times	a	year

•	 Affordable

Open Houses in your area:
June	24	 6:00	p.m.	 Metropolis,	Plainfield
June	26	 5:00	p.m.	 101	W.	Ohio,	Indianapolis
July	2	 6:00	p.m.	 Avon	(call	812-237-2002	for	location)
July	8	 6:00	p.m.	 Chamber	of	Commerce,	Greenwood
July	10	 6:00	p.m.	 Legacy	Fund	Building,	Carmel
July	16	 6:00	p.m.	 Metropolis,	Plainfield

R.S.V.P.	to	ISU-MBA@mail.indstate.edu	or	call	812-237-2002.

For	further	information,	visit	indstate.edu/promba.
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June	26	 5:00	p.m.	 101	W.	Ohio,	Indianapolis
July	2	 6:00	p.m.	 Avon	(call	812-237-2002	for	location)
July	8	 6:00	p.m.	 Chamber	of	Commerce,	Greenwood
July	10	 6:00	p.m.	 Legacy	Fund	Building,	Carmel
July	16	 6:00	p.m.	 Metropolis,	Plainfield

R.S.V.P.	to	ISU-MBA@mail.indstate.edu	or	call	812-237-2002.

For	further	information,	visit	indstate.edu/promba.
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Visit the Tap Room at the Carolina Grill...
there's no place like it!

ENJOY 1/2 PRICE APPETIZERS
5pm - 7pm Tuesday, Wednesday & Thursday

and our Premium House Sangria, it's the best ever!

 BOOK AN EVENT IN OUR STABLE ROOM
No Room Fee!

Find us on Twitter and Facebook

7629 W. Stonegate Dr., Zionsville, IN 46077
(317) 769-3743 | www.mycarolinagrill.com

Business Crime watch – May
date Business Address description

5/16/13 Dicks Sporting Goods 14350 Clay Terrace Blvd. Theft

5/15/13 Bajio Mexican Grill 9893 N Michigan Rd. Theft

5/14/13 Sundown Gardens 434 S Range Line Rd. Theft

5/14/13 Carmel Kitchen Specialist 606 Station Dr. Theft

5/13/13 Wedgewood Building Comp 5467 Grandin Hall Cir. N. Theft

5/13/13 Century 21 Scheetz 90 Executive Dr. Theft

5/13/13 Adams, Timothy DDS 12265 Hancock St. Burglary

5/12/13 Lifestyle Lift 12265 Hancock St. Burglary

5/12/13 Richard J Carriger Co/inc 12315 Hancock St. Burglary

5/12/13 Steven Richard Smith, M.D 12315 Hancock St. Burglary

5/12/13 Automated Payroll Service 12315 Hancock St. Burglary

5/12/13 Marriott Courtyard 10290 N Meridian St. Fraud/Deception

5/11/13 Marsh 10679 N Michigan Rd. Theft

5/9/13 CVS Pharmacy 1425 S Range Line Rd. Theft

5/9/13 Victoria Secrets 14390 Clay Terrace Blvd. Theft

5/8/13 Ed Martin Acura 3800 E 96th St. Burglary

5/6/13 Victoria Secrets 14390 Clay Terrace Blvd. Theft

Easy to say. Biased, of course, but my son 
Jack has a ton of talent; a Chicago film-school 
graduate who’s been out there looking and look-
ing and looking. 

He’s doing it right – getting a ton 
of freelance experience while wait-
ing for the real thing. Mostly for little 
money. Meantime, he’s realizing that 
he may have to take just any job, 
just to live. Even waiting tables, you 
never know who you might meet. Be 
willing to enlist for a while. 

Invest in yourself. Believe in 
yourself. That’s how dreams are 
achieved.

Abe Lincoln nailed it again, “Al-
ways bear in mind that your own 
resolution to succeed is more important than 
any other.”

The April numbers show some improvement 
with the unemployment rate falling to a four-year 
high of 7.5 percent. Still not great. 

The secret is that getting a job is more about 
proving yourself.  

While in college studying for a degree in mar-
keting and journalism, I worked at a local radio 
station. I was the janitor. But it got me on the 
inside. Later, they took away the broom and 
gave me a microphone.  I’m forever grateful it 
wasn’t the other way around!

After graduation, it was time to move up. I 
sent the resumes and got the rejection letters. 
I got smart when I saw a dream opening in a 
legendary radio station’s promotion department. 
I literally designed a complete marketing plan for 
them. I got the job. I proved myself.   

Now, with more than 25 years in manage-
ment, I have seen at least a thousand resumes. 

Some great. Some awful.
It’s OK to make your resume (and your ap-

proach) stand-out. Other than making sure there 
are no misspelled words (an instant 
killer), get creative.  

When I managed the Minnesota 
Twins Radio Network, I needed a 
game producer. One applicant sent 
his resume printed on a baseball bat.  
Even though there were other appli-
cants with equal credentials, I hired 
the guy. It wasn’t just the bat. It was 
the interview. He was dynamic. He 
offered ideas. But, the bat gave him 
the edge.

A bit of showmanship may work 
as a door opener, but be sure you  

have much more to offer. There was the guy who 
applied for an opening on the FedEx account at 
their agency. He had FedEx deliver himself to 
the office. Nice try, but there wasn’t much in the 
package, if you know what I mean. 

In Jack’s case, he’s making short film. He’ll 
show clips of his best work but he’ll also weave 
in his resume.

Even if they say there are no openings, ask 
for a 10-minute meeting. Prepare your elevator 
speech. People have been known to get hired on 
the spot.  

Innovative thinking.
Try it. Chances are, though, you’ll have a better 

chance of hearing, “When can you start?”

Jon Quick is President of the Carmel-based marketing and pub-
lic relations firm, Absolutemax!    You can reach him at jon@
absolutemaxpr.com. He is a former 25+ year executive manager 
at both CBS and Emmis Communications. 

Job requires creative approach

Jon Quick
Negativity
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By Jon Quick • editorial@youarecurrent.com

“The value of a man resides in what he gives 
and not what he is capable of receiving.” – Al-

bert Einstein
CJ Mc-

Clanahan, 
owner of reachmore, sets a shining 
example as the founder of The Reach 
Foundation, a non-profit that is dedi-
cated to inspiring hope in those who are 
less fortunate.   

Each year the Foundation selects one 
worthy organization to support, and the purpose 
of the support is threefold:
•	 Financial assistance – all of the net pro-

ceeds from the fundraising during the year 
go directly to support this organization.

•	 Volunteers – members volunteer their 
time.

•	 Exposure – the efforts of this group are 
highlighted to reachmore’s clients and its 
entire database of supporters

Among the organizations The Reach Founda-
tion has supported is the Shepherd Community, 
a faith-based, non-profit organization established 
in 1985 with a simple but staggering goal: to 
break the cycle of poverty on the near east side 
of Indianapolis. 

Among their accomplishments, McClanahan 
and his volunteers have provided a back to 
school wardrobe to more than 60 disadvantaged 
kids from the Shepherd Community. They raised 

thousands so that the kids would have 
the opportunity to shop for their ward-
robe at a local Target store.  

The Reach Foundation also helped 
250 kids give Christmas gifts to their 
families. They also have helped provide 
computers, books and other essentials. 

Each month, McClanahan also hosts 
an event called the Reach Leadership 

Series that features great leaders in business 
who provide examples and motivation for suc-
cess. There is no charge for the event, but CJ 
encourages his audiences to donate to the 
non-profit.

This past year, McClanahan also has contrib-
uted his time to help with the strategic planning 
and fund-raising activities of the Salvation Army.

“When I peel back the onion with myself and 
all my clients, I recognize that most people want 
to make a difference in the lives of others. Un-
fortunately, we have convinced ourselves that 
we will do that when we have enough time and 
money. I think that’s crazy and am certain we 
should all make giving back a priority in our daily 
lives,” McClanahan said. 

professional kitchen now open
By Christian Sorrell • christian@youarecurrent.com

Carmel’s Kitchen, a commercially-licensed 
kitchen and storage facility at 1025 W. Main St., 
opened its doors in Carmel recently. The facility 

acts as rentable space for local 
food entrepreneurs and cater-
ers who require a professional 

kitchen to prepare their food but do not have 
their own facility.

Carmel’s Kitchen owners Barbara Carter and 
Stephanie Lewis have both seen success in their 
respective food businesses, Salsa Queen and The 
Walking Waffle Co. One thing they consistently 
had difficulty with was finding local, commer-
cially licensed kitchen space in which they could 
prepare their food for sale at the Carmel Farmers 
Market and other events across Hamilton County.

“For the past several years, we have struggled 
to find somewhere (to cook) for the Market so 
that prompted us to just say, ‘You know what, 
let’s just do this ourselves,’” Lewis said.

All caterers and food vendors are required 
to prepare their food in an officially licensed 
kitchen. Seeing a local need, Carter and Stepha-
nie decided to open a readily available space 
themselves.

The facility includes a walk-in cooler, freezer, 
convection ovens, a gas range with oven, 
20-quart and 30-quart mixers, prep sink, ware-
washing sink, a maple flouring table and more.

Similar facilities exist across the state, including 
Indy’s Kitchen in Indianapolis, but Carmel’s Kitchen 
is the first facility of its kind in Hamilton County.

Now Open

Charitable Business

‘Make giving back a priority’

McClanahan

In recent years, Indianapolis has seen food 
trucks grow massively in popularity and more 
and more are making their way to Hamilton 
County every month. Due to the cramped nature 
of many food trucks and the need to prepare 
large amounts of food, Carter and Lewis are hop-
ing to see local food truck owners take advan-
tage of the new kitchen space they are offering. 

With keyless entry and full security system, 
Carmel’s Kitchen is available 24 hours a day, sev-
en days a week, something unique for a kitchen 
facility of this kind.

All of Carmel’s Kitchen clients are required to 
have a valid Hamilton County health permit. Con-
tact info@carmelskitchen.com or call 446-1825 to 
set up a tour of the facility.

Stephanie Lewis and Barbara Carter, local food 
entrepreneurs, opened Carmel’s Kitchen after 
seeing a need for readily available, commercially 
licensed kitchen space. (Photos by Christian Sorrell)

Find us online for our newsletters and blog!
www.SomersetCPAs.com

3925 River Crossing Parkway, Third Floor  |  Indianapolis, IN 46240  |  317.472.2200  |  info@somersetcpas.com

We are proud to announce that 
Somerset CPAs has received 
�rst place in the Indiana 
Chamber of Commerce’s list of 
“Best Places to Work” for 
mid-sized companies. 

As we celebrate this achievement, we will continue our mission to be 
the #1 consultant of our business and individual clients.  After more 
than 50 years of commitment to our clients’ success, we remain 
dedicated to helping you achieve and surpass your �nancial goals. 

+ Passionate
about your

Success

GROW YOUR BUSINESS NOW
Extend your brand and advertising message to more than 104,339 

households in Indy’s most affluent market by U.S. Mail every month.

For as little as $385 a month.

One of the fastest-growing newspaper companies in the nation.

317.489.4444 | info@youarecurrent.com
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Get your card in front of more than 105,700 households in Hamilton County!  
Call Dennis O’Malia @ 370-0749 for details

Hamilton County  
Business ContactsSAVE

THIS AD
AND GET

YOUR
BONUS!

 FULL-BODY FITNESS
Personal Training

 www.fb�tness.com

Call Cindy Today for New Client Specials
(317)250-4848
10 years of making YOUR weight loss goals happen!

You WILL gain the knowledge
and SEE and FEEL the RESULTS.

SAVE
THIS AD
AND GET

YOUR
BONUS!

It's time to do this.  It's your time.  Call Today.

3C Plumbing Inc.

- water heaters -
- sump pumps -

- garbage disposals -
- bath & kitchen faucets -

- water softeners -

Cy Clayton
Cadwalader

cy@3CPlumbing.com
317.850.5114

16 years experience
Free home inspection

Guaranteed work/referrals
Lic. # PC1Q701074

REASONABLY PRICED. RESIDENTIAL PLUMBING REPAIRS.

KELLEY GREEN
Lawn & Landscape

Frank Kelley, Owner

317-KG-LAWNS
5 4 5 - 2 9 6 7

frankkelley@kelleygreenlawn.com
www.KelleyGreenLawn.com

DAN MAHANEY
NMLS# 139089

Mortgage Advisor 

317.432.6267   cell
317.454.0718   fax
dmahaney@perlmortgage.com
15 E. Main St., Suite 200
Carmel, IN 46032

 
Oak Brook, IL 60523

Illinois residential mortgage licensee (MB0004358) & equal housing lender. Licensed by the 
Department of Corporations under the California Residential Mortgage Lending Act. NMLS 
#19186, 139089; IN: 19489; IL: 031.0034879

Servicing:
Carmel, Fishers, Noblesville,

Westfield and Zionsville.

Insured & bonded.

www.TopShineWindowCleaning.com

Commercial/Residential • Gutter Cleaning
Fully Insured • Free Estimates

Save 15% o� (o�er expires 6-30-13) John Rinne
7537 Timber Springs Dr.
Fisher, IN 46038

(317) 509-3943
jrinne@sbcglobal.net

Spring clean-up • Grass cutting • Mulch
Leaf removal • Free estimates

Small Business Accounting &
Controller Services, LLC.

Fishers, IN

Financial Statements
Bookkeeping - AR/AP, etc.

Payroll & P/R Taxes
Financial Analysis

Accounting Correction
Budgets/Projections

Cash Flow Mgt/Analysis
Software Conversions

Other Services-Please Ask

Karen A. O’Donohue, Owner
25 Yrs Accounting/Controller Experience
Free Initial Consultation

(317) 402-7779
karen.odonohue@comcast.net
smallbizaccountingservices.com

HANDYMAN SERVICES
CHIP TRAIN REMODELING

KITCHENS • BATHROOMS • BASEMENTS

Licensed • Bonded • Insured
Chip Train 317-258-2650 • chiptrain@msn.com

Remodeling
Carmel and Zionsville

since 1992

Family owned - Carmel/West�eld based
2010-2012 Angie’s List Service Award winner
Fully insured - FREE ESTIMATES
Discounts on high quality paints

WALLA INTERIOR PAINTING

• walls
• ceilings
• trim
• drywall repair

wallapainting@gmail.com
317.656.7045

$150 average per room,
2 coats & patching on walls

Since 1993

848-7634
www.centennialremodelers.com

Insurance Specialist
Storm Damage

ROSE
  ROOFING

ROOFING • SIDING • WINDOWS

Member
Central Indiana

LICENSED
BONDED
INSURED



SHEPHERD
I NSURANCE & F INANCIAL

S E R V I C E S

 Protect the things that matter 

(317)846-5554 | shepherdins.com


