
April 2012 | Issue 0066                 www.businessleader.bz

Where Johnson County Business Comes First

Pinocchio’s
is Open for  

Business/P5

Financial  
Planning 101

inside

LJC Wine 
Tasting Event 
Photos/P14

Second Career Builds Trafalgar
Mike Allen left the 

pharmaceutical business years 
ago to become a successful 

developer. Page 6

Photo by Rick Myers

Feel like your IRA or 401(k) is out of control?  
Maybe it’s time to focus on the Three E’s. 

Phone: 317.697.1618  Email:  jeff@thebinkleygroup.com  
binkley wealth management group is a fee-only registered investment advisor 



April 20123
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While many were celebrating 
St. Patrick’s Day at a pub 
somewhere drinking green 
beer, 330 people gathered at 
the Johnson County Armory to 
taste a variety of wines.

Billed as  “A Tour of Indiana” 
the wine tasting event to 
support Leadership Johnson 
County, which featured a five-
course plated meal with a 
three-ounce pour of wine with 
each course, and live and silent 
auctions, was by all accounts a 
huge success. 

This was the 7th annual 
event. The first, according to 
Tandy Shuck, LJC executive 
director, had 75 people attend.  Last year’s 
event raised $33,000 in 
comparison to $4,000 
raised that first year, 
Shuck notes. This year’s 
event at press time 
preliminarily raised 
$40,000.

The Johnson County 
Armory was a fantastic 
place to host the event 
and we understand this 
was the first “big” event 
for the facility. Great job 
to all involved.

Said Shuck: “LJC 
could not have grown 
this event or our 
organization without the 
help and support of our 
numerous stakeholders. 
Monarch Beverage 
Company, Cibus, LLC, 
and Old National have 
donated monetary gifts and in-kind products 
in excess of $19,000.00 to make this year’s 
event possible.”

Warrior’s Hope
A big thank-you to 

Johnson Heating Cooling 
and Plumbing for its support 
of Warrior’s Hope, Inc. 
– Warrior’s Hope’s effort 
is to raise awareness and 
funds for Johnson County 
veterans. 

If you don’t know, 
Warrior’s Hope, Inc, assists 
veterans and active duty 
personnel to dealing 
positively with issues 
that trigger combat –
related imagery and other 
trauma related issues after 

returning to civilian life.  
Since Feb. 1 and 

through April 30, 
Johnson Heating, 
Cooling and Plumbing 
has been helping to 
raise money for the 
organization. For more 
info about Warrior’s’ 
Hope visit www.
warriorshope.com or 
call the folks at Johnson 
Heating, Cooling and 
Plumbing at (317) 881-
7738.

Our next 
Cover Party

Our next Cover 
Party will be Tuesday, 
May 22, 5:30-7:30 p.m. 
at Masterpiece Classic 

Cars, 675 N. US 31, Whiteland. If you are not 
on our e-invite list, please email me at rick@
businessleader.bz and you will be.  If you have 
never been to Masterpiece Classic cars you 
will be in for a treat. 

 

Rick Myers
Founder and Publisher

Rick Myers is publisher of the Johnson County  
Business Leader. E-mail: rick@businessleader.bz.
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HEALTHCARE THERAPY SERVICES, INC.

Meeting Time: Monday at 12:00 PM  
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Greenwood  
Rotary Club

Extend your brand and  
advertising message to  
more than 4,500 Johnson 
County Business businesses 
by U.S. Mail every month… 
for pennies on the dollar! 

(You may thank us later)

Call to Advertise Next Month!

(317)451-4088

Wine tasting for LJC 
was impressive event 

See more about the LJC wine 
tasting event on page 14
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 Wade Ralph

“The Johnson 
County Armory  
was a fantastic 

place to host the 
event and we 

understand this 
was the first ‘big’ 

event for the facility. 
Great job to all 

involved.”
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The never-ending 
detriment to small 

business growth
John T. Post, a mentor for the Johnson County 

Branch of SCORE, recently shared with members of 
the Greenwood Chamber of Commerce, some very in-
teresting information about the economy.

The bottom line is that while it looks as if the econo-
my is improving  – we’ve long been of the opinion that 
it has not been nearly as bad in metro Indianapolis as 
other areas of the US – small business owners are still 
thinking twice about making some extra hires. 

Of particular note was his discussion about regula-
tion. He said that small businesses pay 36% more per 
employee to meet their regulatory goals than large 
companies. A 2012 Small Business Administration 
study Post noted shows cost at $10,585 per small busi-
ness employee against a 2005 expense of $7,647. 

As most know, the overwhelmingly majority of busi-
nesses in the US are small (89%) or those that have no 
more than 20 employees. He also said that 250,000 
federal employees are devoted to regulations. That fig-
ure is atrocious but given the unfriendliness to busi-
ness that the Obama administration has toward busi-
ness we should not be surprised.

Post said that growth will be slow and uncertainly 
will continue and that regulation will be greater and 
more costly and that funding will be difficult but not 
impossible. 

There is no greater detriment to the growth of our 
economy then unnecessary regulation. Small business 
owners must pay attention to this never-ending assault 
on small business by our government. Post said that 
we have not seen the effect of recent regulation. That’s 
encouraging.

It gets tiring because we just have no confidence in 
most of our elected officials. All the more reason we 
should let them know, loud and clear, that from a regu-
lation standpoint, we’ve had enough.

Creativity is divine. It is the art of working 
to wrestle an idea from the ethos to serve your 
purpose. It is hard and easy at the same time. It 
is, at once, energizing and exhausting, yet it is a 
necessity to thrive.

That’s why group brainstorming is highly 
sought. A meeting of the minds that produces the 
extraordinary is not only profitable, but sublime. 

In 1948, an executive with the advertising 
firm BBDO published a book which touted a 
method for generating ideas from a group.

Called Brainstorming, the process was to 
have the group spouting ideas regarding a sub-
ject i.e. an ad campaign for toothpaste. The rules 
encouraged any suggestions no matter how out-
landish because the Cardinal Sin of Brainstorm-
ing was criticism of any idea presented. Quan-
tity was king; negativity was shunned. There are 
still conference rooms around the world plas-
tered with giant sticky notes from Brainstorms of the past. Like 
golf, those hooked on brainstorming can point to one glorious 
moment when all minds converged on the issue at hand and de-
vised the perfect working solution.

The problem is that several studies have deduced that Brain-
storming is weak at best and worst, doesn’t work at all.

I was at a loss for words, so I convened a meeting of my mind 
to Brainstorm on the latest research.

The meeting was called to order and a rule book was offered. 
Author Jonah Lehrer’s latest book, Imagine, goes through the 
research of the last 50 years concerning creativity. He also wrote 
a February article for the New Yorker which declared Brain-
storming doesn’t work. Of course, your mileage may vary, I’m 
just passing on these studies.

Researchers have devised many experiments and have con-

cluded that group creativity works best under 
these conditions.

1. First, debate of ideas should occur. In fact, 
a 2003 experiment from the University of Cali-
fornia at Berkeley determined that groups who 
debate the merits and *gulp* criticize ideas ac-
tually stimulate more ideas. Criticism helps fo-
cus the mind and our imagination thrives on 
conflict.

2. Don’t discount the power of a lone brain. 
Storms can still happen. Researchers have 
found that, many times, individuals can come 
up with more ideas by themselves, than in a 
group. Einstein worked by himself, you know.

3. Ideally, a group of collaborators are neither 
strangers nor best buddies. A study of Broad-
way shows over the last century shows the most 
creative, critically acclaimed and most success-
ful shows are team created by artists who are 

familiar with each other but not to similar. That limits creativity 
presumably because of the lack of new ideas.

4. Finally, groups need to be physically close. However, this 
doesn’t mean a meeting. Some of the best creativity happens at 
the water cooler or in a common area where people gather so-
cially or on the way to the restroom.

Many bloggers cried foul on this declaration of the death of 
Brainstorming, but over the years, I have seen the technique wa-
tered down and administered poorly. Perhaps this new research 
can energize your creative teams with some new ideas that will 
make your company millions of dollars.

Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Hendricks County 
Business Leader. He may be reached at (317) 403-6485 or pearcy.gus@
sbcglobal.net. Gus blogs frequently at guspearcycommunications.
wordpress.com.

EdITORIaL/OPInIOnEditorial/Opinion

You’re a fool if you Brainstorm

Innovation  
distinguishes between a 

leader and a follower.
-Steve Jobs

QUOTE OF THE MONTH

Yes, we want your letters
Readers of the Hendricks County 

Business Leader are encouraged to 
send letters to the editor as often as 
they wish. The stipulations are that 
the letter is timely, focused (not more 
than 200 words) and verifiable. Please 
make sure to provide your complete name and 
daytime and evening telephone contact numbers. 
All letters are subject to editing for brevity, clarity and 
grammar. Please direct correspondence to info@
businessleader.bz.

Times-Leader Publications, LLC
301 Main Street

Beech Grove, IN 46107
Phone: (317) 451-4088

Email: info@businessleader.bz

Founder & Publisher
Richard K. “Rick” Myers

Contributing Writer Gus Pearcy
Content Editor Elaine Whitesides

Design/Production Carey Germana

www.businessleader.bz

Copyright 2012 © 
Times-Leader Publications, LLC 

All rights reserved.

No lie, Greenwood 
Pinocchio’s is first in US

OPEn FOR BUSInESSOpen for Business

When the doors open for the first time this 
April at Pinocchio’s Original Italian Ice Cream 
in Greenwood, Mandy McGovern’s dream will 
finally have come true. After eating the deli-
cious frozen concoction at the original shop in 
Sanibel Island for years, she is opening the very 
first franchise in the entire country.   McGovern 
is passionate about bringing her favorite frozen 
treat to her hometown.  That, plus the chance to 
open a family-owned business and to give back 
to the community, has made the entire endeav-
or a personal mission for McGovern. 

What prepared you for the opening 
of  Pinocchio’s Original Italian  Ice 
Cream?

I have a strong passion for the products. I’ve 
been traveling to Sanibel Island for the last 12 
years and enjoying treats from the original Pin-
occhio’s Original Italian  Ice Cream during each 
visit, so I have a strong passion for the prod-
ucts.  Two years ago, I approached Dr. and Mrs. 
Puma, the owners of the Pinocchio’s and in-
quired about a franchise. Although they didn’t 
have any franchisees, they greeted the idea with 
enthusiasm and we began the franchise process.

I attended franchisee training and made sev-
eral trips to Sanibel Island to learn how to make 
the products from scratch each day. In addition, 
I partnered with the Indiana Small Business 
Development Center to learn more about small 
business management and marketing.

What are the trends in your industry?
Over the past decade, we have seen trends 

that included frozen yogurt by the ounce and 
gelato made from powdered mixes and non-
dairy frozen products. Pinocchio’s Original Ital-
ian Ice Cream has always and continues to pro-
duce premium homemade signature ice creams 
made using traditional European methods and 
premium ingredients.

How do you differ from competitors?
The very first thing that people notice, 

even before they taste our product, is the 
animal cracker that’s on top of every single 
item we serve. That sets the tone for the cus-
tomer’s visit. Add to that more than 150 dif-
ferent flavors, with 36 of those featured each 
day, and the fact that we make our ice cream 
everyday from the finest and freshest ingre-
dients. Pinocchio’s original recipes and  cus-
tomer service model are the key differences.  
Do you have a mentor?

My husband, Jim McGovern, has guided me 
along the whole way.  He has shown me how 
to do everything.  More importantly, my entire 
family has supported me and encouraged me to 
follow my dreams.

What do you plan to do to combat 
current economic conditions?

We will differentiate ourselves by providing 
unique signature flavors of ice cream inspired 
by the beaches of southwest Florida. We hope 
to share a little bit of the Sanibel Island experi-
ence with everyone who comes through the 
door. Visiting Pinocchio’s Original Italian Ice 
Cream will be like a mini-vacation from a hec-
tic life. 

Mandy McGovern with her children. Photo by Nicole Davis

Compiled by Jill Bode

http://www.brainyquote.com/quotes/quotes/s/stevejobs173474.html
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By Sherri Coner
On his way to work on construction proj-

ects, Mike Allen, owner of M.J. Allen Homes, 
passed the grassy stretch of acreage at the in-
tersection of State Road 135 and State Road 
252, and studied the busy corner and its many 
possibilities. 

“There was no drug store in the area,” he 
said. “Actually, there hadn’t been a lot of com-
mercial services in Trafalgar for 20 years.”

Then Allen learned that every day, 25,000 
vehicles drive through that particular inter-
section.  

Nearly four years ago, Allen and his busi-
ness partner, Peter Cleveland, an Indianapo-
lis attorney, purchased the 20 acres along the 
north side of intersection then got busy with a 
development plan. 

Called Trafalgar Pointe, the once barren 
corner now boasts a CVS, Liberty Tax Ser-
vice, Villa One Pizzaria and El Nino Restau-
rant, storage units and an apartment complex.  

A McDonald’s restaurant is also located 
there.

“It’s the first McDonald’s in the state that 
isn’t a free-standing building,” Allen said. “It’s 
part of a small-town retail center.” 

Their project not only brings convenience 
to rural life, it’s also a source of pride.

“We’re filling a need down here,” Allen said 
of himself and Cleveland. 

Their commercial development plan isn’t 
exactly complete, either. Allen said they are 
still considering the addition of a grocery 
store and possibly a convenience store.  North 
of the intersection, Allen also built a Family 
Dollar Store on State Road 135. 

Allen is an admitted workaholic whose 
mind stays busy most of the time. He’s al-
ways thinking, always envisioning.  And what 
he has created so far in Johnson County pro-
vides unique residential settings for families, 
career-track singles or empty-nesters.   

In the early 1990s, Allen created six hous-
ing additions, buying and selling land. Among 
them are Stone Ridge and Oak Ridge subdi-
visions, located in Center Grove.  He then 
moved south to make another residential 
mark, this one is called Mystic Lakes in Tra-
falgar.

When this longtime land buyer stumbled 
across a 137-acre piece of heaven near the 
Johnson and Morgan County line, he quickly 
purchased it, too.  Called Lakes of Avallon, it 
is heavily wooded acreage, complete with sce-
nic hills, three lakes and a designated wetland 

nature preserve.  
Those who 

wish to reside 
in this beauti-
fully serene, 
gated commu-
nity, purchase 
10-acre tracts to 
further guaran-
tee homeowner-
ship in private, 
estate-type set-
tings.  Allen and 
Carol, his wife of 
33 years, make 
their home on 
one of the lakes. 

“I like living 
in Trafalgar be-
cause it’s close 
to the city but 
far enough away 
that it’s rural,” Allen said. “We’re close to Co-
lumbus and Bloomington. We’re only 45 min-
utes from the airport in Indianapolis. But it’s 
quiet here and there’s lots of wildlife.”

As an only child raised by a single mother in 
Vincennes, Allen grew up with the knowledge 
that money was hard to come by.  His mother 
repeatedly insisted that he must attend col-
lege.  So he studied biology and chemistry 
at Indiana University. After graduating, he 
moved to Johnson County in 1976 and went 
to work for the state. Two years later, Allen 
moved on to work in a larger healthcare net-
work.  On the side, this father of three daugh-
ters and grandfather of three granddaughters 
and two grandsons, dabbled in buying land 
and Real estate. 

In 1997, Allen began to frequently look 
back on high school and college years, when 
he worked in construction. 

“After 20 some years in the corporate world, 
I wanted a career change,” he said. “So this is it.”

According to Allen, like many people who 
have left companies after years of employ-
ment, a 401K and a pension plan had been 
provided to employees. After leaving a com-
pany, one can either leave untouched the 401 
K/pension, or one can rollover to a new ad-
ministrator and choose the distribution of 
funds into bonds, mutual funds, individual 
stocks etc or elect to do what he did after dis-
covering that “land” can be held in Trust as 
a Self-directed IRA by a Bank Trust Depart-
ment or a Private Trust Company.

“This investment land can be farm land, 
commercial land, a home/duplex/apartment, 
strip centers  purchased as a rental investment 
or as a speculative investment, said Allen. “It 
allows you the opportunity to hold land as 
speculation to increase, and if sold, no tax 
will be due if the funds collected do not get 
distributed before age 59 1/2. If distribution 
takes place prior to 59 1/2, then the penalty 
and tax will be due in the following year. If 
distribution takes place after 59 1/2, taxes are 
due at your normal rate of taxation for that 
particular year.”

He continued: “I discovered that this tax 
savings method of financing my retirement al-
lowed me to be in control of my retirement 
rather than an outsider. I could invest and 
control and see what I was buying and develop 
into a viable and saleable parcels and can be 
sold and fund my retirement. “Avallon” near 
Trafalgar and Lamb Lake is funded in this 
way.”

Allen cautions that the down side is one can 
not or should not use this land while held in 
Trust, as collateral for a loan against the in-
vestment land. Other wise, penalty and tax 
will be due and he doesn’t believe is allowable. 
To make improvements if needed, one must 
wait until either more contributions are made 
or the partial sale of land, use the funds col-
lected, and then used for the improvements.

With all that Allen has accomplished since 
leaving the corporate world, looks like he 
made the rights decisions.

Top 5 ways Mike 
enjoys spending 
free time
n   I love to travel, 

especially to the 
Caribbean

n   I love to spend a lot of 
time with my kids and 
grandkids

n   Walk on the trails in 
Avalon with my wife

n   It may sound silly, but 
I love to take care of 
Avalon. I mow for six 
hours and that’s my 
thinking time.  

 
n   I love to work    

How Mike did it…
Mike Allen

M.J. Allen Homes
Lakes of Avallon

5788 W. 700 S.
Morgantown, IN 46160

Mjallenbuilder.com 
(317) 878-4076

Best Business 
Advice:  “Go to 
college. It’s another 
tool to fight the world.” 

Worst advice you’ve 
ever received:  
“I’d say my worst prob-
lem is that I haven’t 
followed all the ad-
vice I’ve had. That’s 
the problem.

Your best business 
decision: 
Following what I  
love to do.

In five years, where 
do you see yourself?  
Simplified. I want to 
reduce the amount of 
properties I hold.

The secret to  
your success is:  
Hard work and 
knowing not to pay 
too much. Be prudent 
in your economic 
decisions. 

Mike Allen at the entrance of Lake of Avallon. 
Photo by Rick Myers

The List
Servant Leadership. This is a 

broadly used term in my opin-
ion.  I hear about it a lot. One 
of my favorite authors, Ken 
Blanchard, talks a lot about 
Servant Leadership. Many lead-
ers do not think of leadership 
and serving together. Many see 
“serving” as being soft or not 
being in control of the team.  

I think it’s actually quite the 
opposite. If you serve your 
team, you build trust, improve 
communication and hopefully 
build confidence within your 
team that allows them to suc-
ceed and make good decisions, 
even when you are not around.

I think the thing that helped me wake up to 
the fact that I needed to ‘serve’ as a leader was 
when I became a parent. This is when I figured 
out what it meant to serve. Being a parent and 
leading a family is definitely a servant leader-
ship position. I hope my children grow up suc-
cessful and look to 
make good deci-
sions by them see-
ing the things that 
I have taught them 
along the way.  

The goal within 
our businesses aren’t 
much different. As 
a leader, we need 
to lead people to a 
place where they 
can then serve oth-
ers in the same way.  
I spend time with 
my kids in the same 
way I spend time 
with the folks on my 
team.  I look to teach 
them and hope that 
they learn, grow and 
become something more. As leaders, we profit 
in so many ways when this happens.  

As a leader, I have been gifted with a huge re-
sponsibility. It goes way beyond just offering a 
job to people. What happens in our companies 
affect the lives of so many. I currently have 13 
people that work for me. If I fail as a leader, all 

of their lives will have a ripple 
effect. 

 If I make a major mistake, 
they will all feel it.  How I lead, 
act and respond to things that 
happen in my personal life and 
my business impacts all of them 
and all of their families. Now, 
I don’t want all that to make 
you feel pressured. I only share 
this with you to say, “serve your 
team with strength.” When you 
do they will feel your passion 
and love and will look to do 
the right thing, even when your 
back is turned.  

Express Employment Pro-
fessionals recently hired a 3rd 

party company that has helped us look at the 
5 Threats Facing Business Today.  One of the 
findings from this company was that 52% of 
employees lack trust in their companies execu-
tives.  This wasn’t surprising to me but when I 
read it, it just made me sigh. The truth is though, 

I see this every day. 
We hear about it in 
interviews, we see 
it when we meet 
our client’s mid-
level managers or 
when we are out in 
the community net-
working with others.  

My question to 
you as a leader is: 
“Are you serving 
your team?” Lead-
ership is more than 
just managing em-
ployees and making 
sure they are busy 
and productive.  
Serving your team 
is the key to building 
a group of people 

around the purpose of your business and work-
ing together towards that common goal.

Should you lead or serve?

Mike Heffner is the owner of the Greenwood Express  
Employment Professionals franchise. Contact  
Mike at mike.heffner@expresspros.com or visit  
www.expressindysouth.com. 

PERSOnnEL MaTTERSPersonnel Matters

Mike Heffner
Columnist

“If you serve your  
team, you build trust, 

improve communication 
and hopefully build 

confidence within your 
team that allows  
them to succeed  
and make good  

decisions, even when 
you are not around.”

Second Career Builds Trafalgar
Mike Allen left the pharmaceutical business 
years ago to become a successful developer.

MAY 10, 2012
9AM-3PM

WASHINGTON TOWNSHIP PAVILION CENTER

AVON, IN

REGISTER FOR BOOTH SPACE AND LUNCH
EXCELERATEHENDRICKS.COM

BOOTH $100-$250  /  LUNCH: $15
DEADLINE APRIL 18

• Quick workshops on marketing, human resources, 
  networking and financing

• Interact with successful Hendricks County business 
  professionals in roundtable discussions

• Network with local small business professionals

• Discover local resources that are FREE and readily available.

• Meet vendors that will help your business to grow

• Presentation by Congressman Todd Rokita!

BUSINESS SEMINARS, 
VENDOR BOOTHS AND LUNCH!

Avon • Brownsburg
CHAMBERS OF COMMERCE

Danville • Plainfield
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Leading the Way!
Leadership Johnson County (LJC), in partnership with Franklin College, began in 1995 to promote
community involvement, creative problem-solving and collaboration among people who live and/or
work in Johnson County, Indiana. A non-profit, non-political organization, LJC welcomes a new 
class of participants each year and has nearly 500 alumni.

Graduates complete a nine-month, interactive curriculum, which emphasizes local history, 
government, agriculture, industry, media, economic development, infrastructure, social services 
and leadership theory. LJC graduates become part of a formal and informal network of community 
leaders who take action to make Johnson County a better place to live, work and raise families.

We are now accepting applications for the 2011-2012 class of 25 – 35 participants. The program 
opens with a retreat n a Friday and Saturday in September. October through May the program days
are the second Wednesday. Emphasis is placed on leadership skill training and community awareness
enhancement. Involvement in a community service project is required. The community service 
project is completed outside of program days.

For more information and an application, 
visit www.LeadershipJohnsonCounty.org or call (317) 738-8264.

Christine Alfery
PNC Bank
LJC Class 2011

How has Leadership Johnson County impacted your life  
personally?
Leadership Johnson County has given me the opportunity to learn 
about the infrastructure, history, and government of our county as 
well as build great friendships that will last a lifetime. 
 
How has Leadership Johnson County  
impacted your life professionally? 
The education about various leadership styles and personality types 
has given me an awareness that helps me in both my workplace and 
other organizations that I am involved.    

How has Leadership Johnson County benefited 
Johnson County?
LJC creates advocates for our county.  Through the community 
service projects, passionate leaders with a vision are driven to come 
together to make a positive impact on Johnson County.  The program 
is helping, year after year, to build our community and the organiza-
tions within it by creating strong leaders with a common purpose.

Why should Leadership Johnson County continue to educate 
the leaders of Johnson County?
Having strong, educated leaders who are willing and interested in the 
future growth of Johnson County is a valuable asset.  LJC creates 
these leaders who are eager to serve and does it in a way that makes 
the graduates proud to serve and contribute to the greater good of 
the community.
 
What one thing did you like best about the
Leadership Johnson County Program?
I enjoyed every aspect of the LJC program.  The program days were not only educational, but were a lot of fun. The project 
teams were extremely rewarding.  The relationships that I built and the opportunity to give back to my community through my 
group project were something that I am grateful for.

Joe Waltermann 
Northwest District Sales Manager, Old National Bank
LJC Class 2007

How has Leadership Johnson County impacted your life  
personally? 
LJC has been one of my greatest experiences.  I developed some 
of the best personal friendships from my class that have continued 
for the last 6 years.  I look forward to all of the Alumni events to get a 
chance to catch up.  I enjoy going to special events with my wife and 
the spouses of those in the class.  We also have started our children 
on community involvement.  I love to see our family commitment to 
our community. 

How has Leadership Johnson County  
impacted your life professionally? 
LJC has helped me become a better leader in my organization.  The 
leadership skills I acquired have helped me grow professionally.  I 
have been able to follow the mission of our bank to be able to give 
back financially to the community by sponsoring numerous events 
with numerous local foundations and non-profit organizations.     

How has Leadership Johnson County benefited 
Johnson County? 
Each LJC class develops a community project that diversifies a broad 
range of issues and covers every aspect of Johnson County.  But the 
best part is that some of these projects continue on for years, and a 
new class of leaders emerge every year to continue their service to 
the community.   

Why should Leadership Johnson County continue to educate the leaders of Johnson County? 
LJC is one of the best organizations that teach and train our local leaders to give back to our community. It is difficult for local 
organizations and foundations to find volunteers to assist their needs.  LJC develops approximately 30 new leaders per year to 
help with this shortfall of help.  

What one thing did you like best about the 
Leadership Johnson County program? 
One of my best memories of the program was the history driving tour at the beginning of the program.  I was able to take my 
family on a fun filled road trip to learn about Johnson County.  Due to the knowledge learned, my middle son completed a 
school project on Camp Atterbury.  

Eric Klinkowski
The Greenwood Police Department
LJC Class 2011

How has Leadership Johnson County impacted your life 
personally?
LJC has provided me with a new group of friends, associates, and 
contacts who all have a common positive interest in moving John-
son County forward. I’ve yet to fully realize all that I am capable of 
because of these new relationships. LJC offers anyone who partici-
pates the ability to discover how much is actually going on in all four 
corners of the county.  LJC also provided me with a new background 
into the history of Johnson County helping to bring the understanding 
of “how things are” because of “how things were.” 

How has Leadership Johnson County  
impacted your life professionally?
LJC has provided me with excellent opportunities to learn more about 
the many great people that I serve as a police detective. For many, 
the only contact they have with law enforcement is when something 
goes wrong in their life, or if they get stopped for a driving offense. 
The opportunity to make positive contacts with the public outside of 
these roles helps me carry the message to others that law enforce-
ment in Johnson County is here to serve and help the public, and 
that we as officers are just as positively invested in Johnson County 
as they are.

How has Leadership Johnson County benefited  
Johnson County?
They walk among us!  There are so many different people on so 
many different active leadership boards for different causes throughout the county that the benefits to the county could never be 
measured in words. The skill sets that are introduced to LJC students give a foundation for basic leadership. 

Why should Leadership Johnson County 
continue to educate the leaders of Johnson County?
Who else will step up and do this if LJC did not ? The demand for good leaders is constant. Finding a leader anywhere is actu-
ally very easy. Finding a good, competent leader; that is, one who serves, one who enables those they lead, one who can bring 
others together for a common idea, is harder to find at times. LJC seeks to build these kinds of great leaders.

What one thing did you like best about the Leadership Johnson County program? 
 I’ve enjoyed the experiences of learning the different perspectives of how others interpret what leadership is. These varied 
perspectives have helped me to understand how to better implement my own skills for the benefit of others and a positive 
outcome.

Jennifer L. Bryant
Heartland Community Bank
LJC Class 2003

How has Leadership Johnson County impacted your life  
personally?
It has been the most enriching experience in my adult years.  It af-
forded me the opportunity to learn more about myself while establish-
ing lifelong friends.. 
 
How has Leadership Johnson County
impacted your life professionally?
Leadership Johnson County introduced me to an array of profession-
als which allowed me to build my networking base.  It also gave me 
the confidence to define my goals, and I feel better positioned to take 
on leadership roles.    

How has Leadership Johnson County benefited  
Johnson County?
Leadership Johnson County is a lifetime experience for the partici-
pants.  I am humbled by the loyalty and dedication our graduates 
have for Johnson County.  I feel Leadership Johnson County has pro-
vided a collection of individuals who are working each and every day 
to make Johnson County a better place in which we live and prosper.   

Why should Leadership Johnson County
continue to educate the leaders of Johnson County?
Leadership Johnson County has graduated over 400 participants, 
and those graduates are now in the community collaborating and putting what they learned to use!  This is amazing, but what 
is more amazing is to know that in the coming years there will be even more graduates out in the community doing the same 
thing! 
 
What one thing did you like best about the
Leadership Johnson County Program?
I went into the Leadership Johnson County experience with the doubt that I would learn much and thought “I know myself better 
than anyone else, and I have lived in Johnson County all my life.”  I wondered what I would learn that I didn’t already know.  
WOW, did I make an incorrect assumption!   I can say that I appreciate the fact that I learned so much more about myself and 
even more about this wonderful county!  
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The idea of Spotlight Strategies was just a twin-
kle in the eyes of Erin Smith and Susan McCarty 
three years ago when the two women began dis-
cussing ways that their two companies, The Stitch 
Smith and Franklin Printing, could work together 
to overcome the looming 
threat of a recession. 

They committed to co-
branding and co-marketing 
their companies in order to 
try increase sales and rev-
enues. By utilizing their 
company resources and 
personal strengths, they 
were able show growth in 
both companies. In fact, in 
2009 instead of struggling 
to maintain income, both 
companies achieved record sales. The success 
of the marketing partnership in 2009 prompted 
Smith and McCarty to begin seriously planning 
to merge the companies together. On Jan. 1, 
2011, with the help of an advisory team, Spot-
light Strategies began to operate as one com-
pany offering print, apparel, promotional items 
and signs.

What has been your biggest lesson 
so far?

Decision making based on fear is never a suc-
cessful strategy to build a sustainable company. 
We have chosen to align ourselves with people 

who mentor us through the difficult times and 
challenge our thinking to ensure our risks are cal-
culated. Ultimately it is imperative to surround 
yourself with people who will support and en-
courage you to accomplish ever-greater things.

What would be one 
thing that could help 
your business?

Actually we would like 
three things: a distinct and 
effective web strategy along 
with more working capital 
and an additional five hours 
a day for each of us.

What advice would 
you give someone 
starting his/her own 
business?

First and foremost, be prepared to experience 
the highest highs and the lowest lows all the while 
knowing you have control over your success. You 
must know your strengths and accept your weak-
nesses then surround yourself with supportive 
people who you can trust that will speak the truth 
and encourage you to never give up!

Secondly, invest in your community as much 
as you can, however you can. For some business 
owners this takes the form of financial support 
or the donation of goods.  For others, especial-
ly start-ups, it can be the gift of their time and 
talents, it doesn’t matter how you contribute, 

it just matters that you contribute. The people 
who purchase your products, use your services 
and spend money are your friends and neigh-
bors.

 So, what do you think about your 
business’s future? 

The sky is the limit! Our industry is evolving 
quickly with technological advances and new 
ideas ever single day. While it is challenging to 
try to keep up with all the new information, it is 
also exciting and exhilarating. We keep pushing 
the envelope to be sure we are prepared to capi-
talize on new opportunities when they appear.

nOW THaT WE’VE BEEn OPEnNow That We’ve Been Open

Compiled by Jill Bode

After a year in business, the sky’s 
the limit for Spotlight Strategies

From Left: Erin Smith and Susan McCarty.                                                                    Photo by Nicole Davis

By Nicole Davis
Surviving cancer is not easy. But Franciscan 

St. Francis Health and Euphoria Spa & Wellness 
Center in Avon have partnered together to make 
the transition smoother, of-
fering more accessibility to 
items patients need.

“A big part of it is mak-
ing it easier for patients to 
get what they need,” says 
Debora Ellis, owner of Eu-
phoria and certified mas-
tectomy fitter. “We have 
patients driving an hour to 
get these services. It would 
be nice if they can go to the 
south side of Indianapolis 
to get what they need.”

In addition to their spa 
services, Euphoria add-
ed a boutique for women 
surviving breast cancer in 
2007, offering custom breast prosthesis, bras 
and swimwear. In 2010 they expanded to of-
fer wigs for patients suffering from medical 
hair loss. Upon hearing of the new St. Francis 
Cancer Center, which opened March 1, Ellis 
says she knew this was the route to take to help 
more cancer survivors. They will operate under 
the name Euphoria at the Oasis.

Euphoria offers personalized fittings from 
trained professionals for both the breast pros-
thesis and wigs. She says having a properly fit-
ted bra is important for every woman, not just 

breast cancer survivors. 
They can make these for 
every patient, whether they 
had their surgery weeks or 
years prior. Ellis says many 
of her clients do not know 
that since Euphoria is med-
ically licensed, they may be 
able to charge their insur-
ance for their wigs, which 
hair shops cannot do.

Staff from Euphoria will 
travel to St. Francis Cancer 
Center two days a week to 
begin with. Ellis says Eu-
phoria is training more 
staff to assist with the ad-
ditional clientele.

 “We’ve had fantastic feedback,” Ellis says. “St 
Francis has been great to work with. They re-
ally seem to have an attitude of wanting to do 
as much as possible for their patient population 
through the transition of the treatment process 
and make that as workable as they can.”

For more information on services offered, visit 
EuphoriaofAvon.com.

Avon’s Euphoria and St. Francis 
partner to offer accessibility  

to cancer patients needs

WHaT’S nEW In JC BUSInESSWhat’s New in JC Business

“…invest in your community 
as much as you can,  

however you can. For some 
business owners this takes the 

form of financial support or 
the donation of goods.  For 
others, especially start-ups,  

it can be the gift of their  
time and talents…”

set your radio button to KORN Country 100.3!
expressindysouth.com

(317) 888-5700
707 South Madison Ave. Suite Q 
Greenwood, IN 46143

Are You Having Regulatory  

Nightmares?
Express has the tools  
and knowledge to help  
you keep up with  
constantly changing  
federal and state  
regulations. 

To see how Express can  
provide you with the  
solutions your business  
needs call or go online today.

A new federal rule hits the 
books roughly every two 
hours, 365 days a year.

Euphoria Spa & 
Wellness Center 

4905 East Main Street 
Avon, IN 46123 
317-718-0800

St. Francis Hospital
8111 S. Emerson Ave.

Indianapolis, IN

“We have patients 
driving an hour to 
get these services. 
It would be nice 
if they can go to 
the south side of 

Indianapolis to get 
what they need.”
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BUSInESS BRIEFSBusiness Briefs

A series of positive economic reports is rein-
forcing the message to Johnson County residents 
and business that commercial real estate is on 
an upward trend. The 2012 market is improv-
ing modestly increasing consumer confidence. 
More job opportunities are giving consumers 
more buying power and boosting growth in our 
market.

Local builders and developers are turning dirt 
and activity is on the upswing. A 30% increase 
in residential sales activity, low interest rates and 
increased sales prices have both buyers and sell-
ers seeing new signs of hope again. Land that has 
sat untouched is now being revived. Developers 
have dusted off the plans and moving forward. 
Greenwood Industrial Airpark and Emerson Of-
fice Park II have plans to begin marketing with 
hopes of construction this year.

Saint Francis Hospital is investing $15 million to turn a va-
cant factory into new a new office and support complex. The for-
mer Alpine Electronics with 135,000 square feet will be open in 
August. The building will house the hospital’s distribution cen-
ter, print shop, financial planning and other support staff now 
housed at the Beech Grove campus.

St. Francis and Clare Catholic Church and School located 
on the corner of Olive Branch and Mullinix roads recently pur-
chased 87 acres as they anticipate future growth in the area. The 

church has no immediate plans for the ground 
but due to the nearly doubled school enrollment 
in the past few years, the parish has grown to 
1,200 families.

Endress & Hauser 
continues to grow and 
plans for two manu-
facturing facilities on 
Pushville Road are ex-
pected to begin con-
struction immediately. 
The Swiss company 
plans to add more than 
200 jobs and spend $68 
million dollars as part 
of the ongoing growth. 
The company makes 
meters that measure 

gas level, flow and pressure equipment.
Elona Biotechnologies has reached 

an agreement to make a generic drug 
to produce low-cost insulin around the 
world. The 50,000 square foot manufac-
turing facility is now under construc-
tion.

The city of Franklin is not taking a back seat to the growth in 
Greenwood.  Fort Wayne based Interstate Warehousing plans to 

invest $26 million dollars and create 50 new jobs at its refriger-
ated warehouse near I-65 and SR 44.

Music wholesaler, Anderson Merchandisers, LP, is expected to 
occupy 703,000 square feet formally 
used by Best Buy. This transaction 
was a true blessing to Franklin in both 
timing and occupancy.

The Daily Journal made its own 
headlines with news of moving its 
headquarters to the heart of down-
town Franklin. KYB Americas plans 
to spend about $6.4 million and add 
two facilitates creating about 50 new 
jobs. 

How exciting it is to report such 
positive and awesome growth in our 
community? Johnson County is long 
overdue for such great news and op-
portunity. 

See you at the top.

Signs that the Johnson County market is on the uptrend

Brenda Richards, CSP, CGP, MIRM, is a commercial real estate 
broker at Carpenter Commercial. She can be reached at brichards@
callcarpenter.com.

Brenda 
Richards

COMMERCIaLLY SPEaKInGCommercially Speaking

“The 2012 market is 
improving modestly 

increasing consumer 
confidence. More job 

opportunities are giving 
consumers more buying 

power and boosting 
growth in our market.”

Visit us online at www.businessleader.bz

Agency awards caregiver
 

Right at Home In-
dianapolis Southeast 
named Martha “Mo” 
Niehaus Caregiver of 
the Year at the com-
pany’s appreciation 
banquet.

Owner John Kin-
dred and his staff se-
lected Niehaus for 
her consistent qual-
ity service offered to 

clients in their homes. Niehaus began working 
for Right at Home in February 2010 after relo-
cating to the area for her spouse’s employment.  
She has worked in a caregiver role since college, 
working with children and adults with special 
needs.

Greenwood library
recognizes Ellis

Emily Ellis of Greenwood Public Library has 
been awarded a Library Journal 2012 Movers & 
Shakers award for Community Building.

For 11 years, Movers & Shakers has been 
spotlighting librarians and others in the library 
field doing extraordinary work to serve their us-
ers and to move libraries of all types and library 
services forward.

Ellis is one of those who collaborates across 
library systems and schools to teach informa-
tion literacy with innovative programs like the 
Teen Film Festival in Johnson County. 

Finance Center CU 
expands member base

The National Credit Union Administration 
(NCUA) has approved Finance Center Federal 
Credit Union’s request to expand its community 
charter.

The credit union is now able to serve per-
sons who live, worship, work, regularly conduct 
business in, or attend school in Boone, Brown, 
Hamilton, Hancock, Hendricks, Johnson, Mari-
on, Morgan, Putnam and Shelby counties.

This move will allow the credit union to serve 
nearly 1.8 million consumers in the greater In-
dianapolis area. Finance Center’s primary ob-
jective is to reach out to its community while 
maintaining long-term financial soundness and 
stability.

 

Indiana Members CU
donates to relief fund 

Indiana Members Credit Union (IMCU) took 
part in Fox59’s Day Of Dedication Telethon to 
benefit the victims of Southern Indiana affected 
by tornadoes on March 5. The telethon raised 
$236, 598.

IMCU employees volunteered their time by 
answering phone calls and accepting donations 
during the telethon. The credit union donated 
$1,000 to assist in the relief efforts.

Donations can still be made by visiting http://
fox59.com/help or by calling the Salvation Army 
at (317) 937-7000. 

Spring
Clean up?

• Crushed Concrete Available
• Large Roll-Off Containers Available
• Landclearing
• Scrap Metal Recycling
• Secure Documentation Destruction

TRASH SERVICE
317.539.2024 • 800.531.6752

www.raystrash.com
Mention this ad and enjoy a complimentary waste analysis valued at $75. 
Call Ray’s Today: 317-539-2024. Commercial & Industrial Customers Only!

© 2011 Somerset CPAs

Visit us online to learn about our people, services, seminars and 
much more:  www.SomersetCPAs.com 

Somerset CPAs is an accounting and consulting �rm—passionate 
about the success of our clients, employees, community and 
profession.  Work with our team of innovative professionals:

Industry Teams
- Architecture/Engineering
- Construction
- Dealerships
- Dental
- Entrepreneurial
- Health Care
- Manufacturing & Distribution
- Not-for-Pro�t
- Real Estate

Service Teams
- Assurance
- Business Advisory
- Employee Bene�ts
- Information Solutions
- Litigation, Valuation & Forensic
- Small Business Services
- Tax
- Wealth Management

Somerset CPAs, P.C.
3925 River Crossing Parkway  Indianapolis, IN 46240

317.472.2200  800.469.7206
info@SomersetCPAs.com

    Years of Commitment         to Your Success

+

Innovative strategies.  Bottom-line results.

Martha “Mo” Niehaus 
wears new company 
jacket included in her 
gift package.

TECH TaLKTech Talk

Suppose you decide to try a new pizza place 
for dinner tonight. Being a tech savvy person 
you head to your computer or whip out your 
smartphone and Google the word “pizza” and 
find the following results:

Big Mike’s Pizza: 
12 Google reviews 
average 4.5 out of 5 stars

Little Tony’s Pizza: 
0 Google reviews

Which one do you click first? Most of you will 
pick the one with 12 Google reviews over the 
one with zero Google reviews. Why? Because 
we are human beings and we love social proof 
that one place is recommended over another.

Now ask yourself this. How many reviews 
does your business have on Google? If the an-
swer is zero that’s not a good sign. It’s even 
worse if your competitor is the one with 12 (or 
more) reviews.

But don’t give up hope just yet. It’s never too 
late to get noticed by Google. In fact, Google 
has already given you a head start. Chances are 
there’s already a Google Place Page created for 
your business. You just aren’t using it yet.

You can start by searching for your company 
name in Google and clicking the “Place page” 

link for your business. Next, look for the “Busi-
ness owner?” link near the top right. Click that 
link and follow the instructions to claim your-
self as the business owner. This usually involves 
receiving a phone call or letter in the mail with 
a PIN you’ll need to enter during the verifica-
tion process.

Once your listing is verified, you can dress up 
your place page by entering common business 
information such as your hours of operation, 
types of payments accepted, where to park, etc. 
You can even upload photos and video to your 
page.

Finally, you’ll need to start collecting reviews. 
Encourage your customers to visit your place 
page to leave a favorable review for your busi-
ness. Better yet, add a button or link to your 
website that links directly to the review page.

Avoid the temptation to place a public com-
puter in your lobby for visitors to use to leave a 
review. Google doesn’t like it when all of the re-
views come from the same IP address no matter 
how legitimate you think they are.

Do this right and not only will you rank better 
the next time someone Googles your business 
category in your city, but you’ll win the eyeball 
game when your future customers are deciding 
which link to click in the search results.

Patric Welch, a.k.a. “Mr. Noobie™”, founded Noobie, 
Inc. in 2006 to help others effectively choose and use 
technologies to enhance their work and lives. He 
can be reached at pwelch@noobie.com or on the 
web at www.noobie.com.

The Professional MBA from Indiana State University
Now you can earn the Scott College of Business Professional MBA 
in our Plainfield location, with two distinct advantages:

– The dynamics of in-class, face-to-face discussion
– Real-world projects and practice through virtual learning

Top 5 Reasons to Consider the Scott College 
of Business Professional MBA

1. Accredited by the Association to Advance Collegiate 
    Schools of Business International–the highest standard 
    of achievement for business schools. 

2. A cohort style of learning so you work with the same peer group 
    throughout the two-year program. 

3. Live classes taught by outstanding faculty in our Plainfield facility, 
    located just minutes from I-70. 

4. A meaningful curriculum including 36 semester hours in five areas 
    of study:  business tools, integrative seminars, a global experience, 
    electives, and culminating experience. 

5. A flat fee that includes tuition, books, and fees so you will see a return 
    on your investment sooner.

www.indstate.edu/business/PROMBA/
FIND OUT HOW TO GET STARTED:

A Different MBA Program. 
To Make A Difference In Your Career.
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April  Chamber of 
Commerce Meetings

10 - Greenwood Chamber of 
Commerce (annual meeting):  
Tuesday, April 10, 11 a.m., 
Jonathan Byrd’s Cafeteria, 
100 Byrd Way, Greenwood. For 
more information, call (317) 
888-4856.
 
12 - Franklin Chamber of 
Commerce (members’ meeting): 
Thursday, April 12, noon, Beeson 
Hall-Franklin Parks & Recreation 
Center, 396 Brainigin Boulevard, 
Franklin. For more information, 
call (317) 736-6334.
 
19 -  Greenwood Chamber 
of Commerce (Business after 
Hours): Thursday, April 19, 5 
p.m., Franciscan St. Francis 
Cancer Center, 8111 S. Emerson 
Ave., Indianapolis. For more 
information, call (317) 888-
4856.
 
25 -  Greenwood Chamber of 
Commerce (Women Leaders 
Luncheon): Wednesday, April 25, 
11:30 a.m., Tilson Conference 
Center, 1530 American Way, Ste. 
200, Greenwood. For more info., 
call (317) 888-4856.
 
Franklin Chamber 
New Members
 
Angie Mardis Bail Bonds
800 W. Jefferson St.
Franklin, IN 46131
(317) 738-2245
 
Bob’s 31 South Auto Sales
102 N. U.S. 31
Franklin, IN 46131
(317) 736-0114
 
Jimmy John’s
980 N. Morton St.
Franklin, IN 46131
(317) 578-3920
 
Leugers Insurance
10 Highland Ave.
Franklin, IN 46131
(317) 443-9032
 
Mary’s Attic Appraisal Services
1738 W. 100 N.
Franklin, IN 46131
(317) 319-9185

Ranger Rick Resener
1641 Williamsburg Ln.
Franklin, IN 46131
(317) 696-4715

Remenschneider Assoc., Inc.
212 W. 10th St., Ste. B435

Indianapolis, IN 46202
(317) 955-9960
 
Right At Home
5602 Madison Ave.
Indianapolis, IN 46227
(317) 536-0231
 
Rose Aire Heating &  
Cooling, LLC
1438 Sadlier Circle East Drive
Indianapolis, IN 46239
(317) 356-7673

Greenwood Chamber 
New Members

At Center Grove
Mr. Jody Veldkamp
2452 Forrest Hills Blvd.
Greenwood, IN 46142
(317) 507-4334

Bradley J. Shuder, D.D.S.
Dr. Bradley J. Shuder
549 East County Line Rd.
Greenwood, IN 46143
(317) 881-9364

Council Business Solutions
Mrs. Eva Goeb
3830 E. Southport Rd.
Indianapolis, IN 46237
(317) 493-2125

Living Well Magazine
Mr. Matt Vorhies
P.O. Box 22
Bargersville, IN 46106
(317) 750-3559

Pinocchio’s Original Italian 
Ice Cream
Mrs. Mandy McGovern
1011 N. SR  135, Ste. F2
Greenwood, IN 46142
(317) 507-4144

Revol Wireless
Mrs. Carol Martin
8067 Madison Ave.
Indianapolis, IN 46227
(317) 813-3636
 
New Business Incorporations 
February 11, 2012 
– March 10, 2012
 
Alterations by Janet
Janet I. Horner
C/O Huntington National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112
 
Asian Garden
Hoang Truc Ma
10240 E. U.S. Hwy 36
Avon, IN 46123

Auto Dent Xperts
Derek Tinnon

1255 Constitution Dr.
Indianapolis, IN 46234
 
Bean Flooring
Gary B. Bean
132 S. C.R. 200 W.
Danville, IN 46122
 
Campaign to elect John Follis 
– State Representative
Betty Smith
1422 Dallas Dr.
Plainfield, IN 461668
 
Cinnamon Girls Bakery
Erin Miller, Jill Nichols
8938 E. C.R. 200 N.
Coatesville, IN 46121
 
Dockery, LLC
Joanne T. Dockery
1099 Turkway Dr.
Avon, IN 46123
 
Eldridge Enterprises
Mark Anthony Eldridge, II
LegalZoom.Com Inc.
100 W. Broadway, Ste. 100
Glendale, CA 91209
 
Elegance Restaurant
P T Corporation
Hinkle and Gooch
35 W. Marion St.
Danville, IN 46122
 
IPCD Engineering Services
Jeffrey A. Benz
C/O Huntington National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112
 
Jadwin Marine
John P. Jadwinski
1502 Locust Lane
Avon, IN 46123
 
Kickstone Trust
Rick Bradford
C/O Huntington National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112
 
Leo Consulting
Brandi N. Owens
Jason T. Owens
5701 Scotland St.
Indianapolis, IN 46234
 
Lori’s Cleaning Service
Lori A. Hendrick
612 W. Clinton St.
Danville, IN 46122
 
Kelly Meissner
8938 Orchid Bloom Place
Placer, IN 46231

John Oberlies
Engineering, Inc.
Jason Ellis

711 Willow Pointe S. Dr.
Plainfield, IN 46168
 
The Other Side
Braydon Greeson
201 E. Mill St.
Danville, IN 46122
 
Peru Timber Co.
Larry H. Frye
7912 Hickory Ridge Lane
Mooresville, IN 46158
 
Photobee Photography
Melissa Morgan
484 Pickett St.
Plainfield, IN 46168
 
R H L Sales, LLC
Roger H. Law, Judy A. Law
7146 Hawthorne Dr.
Plainfield, IN 46168
 
Railfans of Indianapolis
Lawrence J. Nilles
 783 Northampton Row
Danville, IN 46122
 
Survivor Speakout
Steve Ryatte
C/O Huntington National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112
 
TJS Trim and Upholstery
James Reist
4460 Londonderry
Avon, IN 46123
 
VanSlyke Realtors
Aim 4 it Now, LLC
Bertha VanSlyke
6804 Lakeshore Dr.
Avon, IN 46123
 
SBA GUARANTEED LOANS
 
Hamilton County
 
Abbott Properties, LLC
1036 South Range Line
Carmel, IN 46032
$4,175,900. Wells Fargo Bank 
National Assoc.
 
Cottom Automated Business 
Solutions
13295 Illinois St., Ste. 31
Carmel, IN 46032
$75,000. $15,000
The Huntington National Bank
 
EVA Management, LLC
3008 S.R. 32 E.
Westfield, IN 46074
$88,000. Ameriana Bank
 
Lean Accounting Summit, LLC
9128 Technology Lane
Fishers, IN 46038.$15,000
The Huntington National Bank

Mercato, P.C.
15 E. Main St., Ste. 2
Carmel, IN 46032
$40,000
The Huntington National Bank
 

Praxis Med International, LLC
13970 Sandcherry Ct.
Carmel, IN 46033
$350,000. JP Morgan Chase 
Bank National Assoc.
 
Respire, LLC
17437 Carey Rd., Ste. 196
Westfield, IN 46074
$193,500
Community 1st Bank of Indiana
 
Stoney Creek Pet Clinic, LLC
14660 Herriman Blvd.
Noblesville, IN 46060
$365,000. $100,000
The Huntington National Bank
 
Walls Mattress of Noblesville
2355 Conner St.
Noblesville, IN 46060
$25,000
The Huntington National Bank
 
Zeta Consulting, LLC
14349 Chariots Whisper Dr.
Carmel, IN 46074
$20,000. JP Morgan Chase 
Bank National Assoc.

Hancock County
 
Sonicu, LLC
3645 S. Farmstone Circle.
New Palestine, IN 46163
$55,000. Star Financial Bank
 
Hendricks County
 
Cardinal Fitness at Avon, LLC
9166 E. U.S. Hwy. 36
Avon, IN 46123
$150,000. KeyBank, N.A.
 
Electric Plus, Inc.
101 W. Lincoln
Danville, IN 46122
$1,155,000
North Salem State Bank
 
Meaningful Day Services, Inc.
640 Patrick Place, Ste. B
Brownsburg, IN 46112
$13,100
The Huntington National Bank
 
No Net Solutions, LLC
1886 Creekside Dr.
Brownsburg, IN 46112
$80,000. Ameriana Bank
 
Johnson County
 
Electro-Spec, Inc.
1800 N. Commerce Pkwy.
Franklin, IN 46131
$706,000. Indiana Statewide 
Cert. Dev. Corporation

Combs Chiropractic 
Clinic, Inc.
1000 N. S.R. 135
Greenwood, IN 46142
$100,000
The Huntington National Bank

Meredith Machinery, LLC
994 Gerdt Ct.

Greenwood, IN 46143
$329,000
Premier Capital Corporation
 
Marion County
 
A2R, Inc.
5535 Macy Dr.
Indianapolis, IN 46235
$2,179,000. $350,000
PNC Bank, N.A.
 
Ameriprise Financial
2900 E. 96th St., Ste. B
Indianapolis, IN 46240
$185,000. Indiana Statewide 
Cert. Dev. Corporation
 
Belle Holdings, LLC
4026 E. 82nd St., Ste. A3
Indianapolis, IN 46250
$275,000
The Huntington National Bank
 
Preston E. Harrison
1015 W. Hanna Ave.
Indianapolis, IN 46217
$326,100. Chase Bank, N.A.
 
ISF, Inc.
5157 E. 64th St.
Indianapolis, IN 46220
$411,000
Premier Capital Corporation
 
Indianapolismoes, LLC
910 W. 19th St., Ste. 15
Indianapolis, IN 46202
$400,500. KeyBank, N.A.
 
JM Castleton LLC and Andy’s 
Be
5025 E. 82nd St.
Indianapolis, IN 46250
$215,000. KeyBank, N.A.
 
Jata’s Hair Design, LLC
2902 W. 86th St., Ste. 60
Indianapolis, IN 46268
$10,000. $20,000
The Huntington National Bank
 
KMM9 Holdings, Inc.
8501 Bash St., Ste. 800
Indianapolis, IN 46250
$50,000
Wells Fargo Bank, N.A.
 
Mama R’s Trattorias Southport
2132 W. Southport Rd.
Indianapolis, IN 46217
$280,000
Indiana Business Bank
 
Midwest Nonwovens, LLC
4555 W. Bradbury Ave., #4
Indianapolis, IN 46241
$742,000
Small Bus. Growth Corp.
Modern Dimensions, Inc.
5329 E. 82nd St.
Indianapolis, IN 46250
$133,900. Regions Bank
 
Pinnacle Solutions, Inc.
426 E. New York St.
Indianapolis, IN 46202
$238,000. Indiana Statewide 

Cert. Dev. Corporation
 
Planet Soul, Inc.
6223 Meridian W. Dr.
Indianapolis, IN 46260
$5,000
The Huntington National Bank
 
LD Smith Plumbing, Inc.
4646 Rookwood Ave.
Indianapolis, IN 46208
$16,600
The Huntington National Bank
 
TF Wellness, Inc.
2505 N. Delaware St.
Indianapolis, IN 46205
$15,000. Star Financial Bank
 
Vista Hills Animal Hospital, 
LLC
6733 McFarland Rd.
Indianapolis, IN 46227
$25,000. $50,000
The Huntington National Bank
 
Shelby County
 
DP Mechanical Services, LLC
10480 N. 850
Fairland, IN 46126
$50,000
The Huntington National Bank
 
King of Hearts, LLC
3942 N. S.R. 9
Shelbyville, IN 46176
$369,400
Wells Fargo Bank, N.A.
 
Hancock County

Monroe Custom Utility Bodies
3312 N. 600 W.
Greenfield, IN 46140
$650,000. Farmers Bank 
Frankfort Indiana

Sonicu, LLC
3645 S. Farmstone Circle
New Palestine, IN 46163
$43,000. Star Financial Bank
 
Johnson County
 
Kenmax Express, Inc.
736 Legacy Blvd.
Greenwood, IN 46143
$12,600
The Huntington National Bank

Just Scoops, LLC
1011 N. S.R. 135, Ste. F2
Greenwood, IN 46142
$81,400. JP Morgan Chase 
Bank National Assoc.
 
RJACS, LLC
S.R. 135
Bargersville, IN 46106
$72,000
Heartland Community Bank

Marion County
 
Best Price Flooring, LLC
7638 S. Meridian St.
Indianapolis, IN 46217

$50,000
The Huntington National Bank
 
Brady and Brady 
Holdings, LLC
8485 W. Washington St.
Indianapolis, IN 46231
$142,200
The Huntington National Bank
 
Discount Tobacco
3401 Georgetown Rd.
Indianapolis, IN 46224
$334,000
Indiana Statewide Cert. Dev.

Funding American School 
Program
5117 E. 65th St.
Indianapolis, IN 46220
$5,000
The Huntington National Bank
 
General Supply, Inc.
5920 Decatur Blvd.
Indianapolis, IN 46241
$618,000

Marine Center of Indiana, Inc.
5701 Elmwood Ave.
Indianapolis, IN 46203
$1,756,000
Premier Capital Corporation

Jaya A. Naiken, CPA, LLC
1040 E. 86th St.
Indianapolis, IN 46240
$25,000
The Huntington National Bank
 
North Meridian Hardware, LLC
1435 N. Meridian St.
Indianapolis, IN 46202
$250,000. First Merchants Bank 
National Assoc.
 
Rose Air Heating and Cooling, 
LLC
1438 Sadlier Circle E. Dr.
Indianapolis, IN 46239
$100,000. First Merchants Bank 
National Assoc.
 
Schulhof Marketing Group, Inc.
11216 Fall Creek Rd.
Indianapolis, IN 46256
$501,500. Wells Fargo Bank 
National Assoc.
 
USA Halloween Planet, Inc.
7800 Record St.
Indianapolis, IN 46226
$578,000
Premier Capital Corporation
 
Robert D. Van Kleeck
9102 Fireside Dr.
Indianapolis, IN 46250
$10,200. JP Morgan Chase 
Bank National Assoc.
 
Vaturei Retail, Inc.
6525 E. 82nd St., Ste. 2
Indianapolis, IN 46250
$50,000
The Huntington National Bank
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Three markets. One low price.

Contact Rick Myers at 557-1111 or Andreah Caldwell at 306-6176 to reserve your space.
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Full page: $2,368  Half page: $1,662  Quarter page: $1,064  Eighth page: $618

Announcing our 2012 Special Section opportunities. 
Reach 13,300 businesses in the three strongest markets in Metro Indy through direct mail.

We are moving in April!
Find us at 4800 W. Smith Valley Road
in Greenwood next to Hamptons.

Monday - Friday 9-6 • Saturday 10-1

• Make your computer faster!
• We fix internet problems
• Virus removal
• File recovery & back up
• Wireless network setup
• PC & Mac platforms
• iPhone & iTunes Configuration

Call

to schedule an appointment at 
your place. No appointment 
needed for drop off.

Jeff Wheeler and guests from Endress + Hauser

“Tour of Indiana” LJC wine tasting 
event  a night to remember

Leadership Johnson County held its 7th annual wine tasting event on March 17 at the Johnson Coun-
ty Armory,  325 Minuteman Way, Franklin.  Presented by Old National Bank, “A Tour of Indiana” was at-
tended by 330. At press time LJC project to raise $40,000. Photos courtesy of Leadership Johnson County

Alan and Judy DeBoy and Paul and Julie Hass

Front Center (to the right around the table): Loren Snyder and Alexandra Miller,  
Lyman and Corbie Snyder, Jeff Atwood and Mitzi Martin, and Brian and Beth Baird

Ashley and Ben Shively Barry Richmond, 
Master of Ceremonies

More than a bank: 
a friendly community in 
each checking account

When you walk through the doors of the 
Bank of Indiana, you are more than just 
a customer. You are a dear friend. Brenda 
Burkhart, branch manager of the Bargers-
ville location, says it’s exciting to drive in 
to work every day, not knowing which of 
her friends she will see next.
“I never thought all these years a job 
would mean so much to me,” says Bur-
khart. “I can be off a week, and I’m ready 
to come back to work. You don’t get that 
everywhere.”
Growing up just 2 miles from the bank, 
Burkhart says she intends to give the type 
of service that represents the small-town 
community she was raised to love. When 
you call the branch you will reach a 
person, not an automated voice service. It’s 
an old-fashioned banking experience with 
all of the modern-day necessities such as 
user-friendly internet banking.

“We want to bring to our branch what 
banking used to be,” Burkhart says. “We 
want you to feel at ease when you walk 
through that door. We start a bond the 
minute you walk in.”
So come on in and introduce yourself to-
day. Browse through the diverse selection 
of checking and savings accounts. Who 
knows, you just may make a new friend in 
the process.

Bargersville Banking Center
42 S. State Rd. 135
Bargersville, IN 46106

(317) 422-9900 or 1-877-320-5107
bankofindiana.com

Brenda Burkhart, branch manager



Contact Lavonda Henry: (317) 225-8125 • lhenry@tradebank.com


