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Where Johnson County Business Comes First

Lanny WiLheLm’s Love of cLassic cars has become big 
business for WhiteLand-based masterpiece cLassic cars.

Would your business benefit by having a Controller

on an as-needed basis? Find out inside.We Are Passionate About Your Success.CPAs & Strategic 
Business Advisors See why inside.
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FROM THE PUBLISHERFrom the Publisher

The Business Leader  
– Hendricks County 
and Johnson County  – 
is a member of seven 
chambers of commerce. 
What can I say, I enjoy 
networking. 

In my chamber circles, 
I know people who are 
extremely effective at 
utilizing their chamber 
membership to their 
business advantage and 
I have met those who 
are not.  

I know two types of networkers: 
Those who want to development 
business relationships and are willing 
to put in the time to do so, and 
those who want a quick business 
transaction.

Can you guess which one is 
successful at the chamber luncheon? 
Yes, the pro who is interested in 
genuinely developing relationships. 

Here are four ways that I believe 
you can better build relationships 
through your chamber of commerce 
membership and turn it into a great 
experience for yourself:

• Show up - every month. I am 
amazed at people who show up 
sporadically and then wonder why 
they are not successful in cultivating 
business.  January was a reminder for 
me. That is, of course, when many 
people attempt to start the year off 
on a positive networking note – what 
I believe happens is they believe they 
are in a casino and with minimal effort 
will get lucky and cash out – all in an 
hour. It does not happen and then 
they do not come back until they have 
an urgent need that they believe the 

chamber can help them 
with; then they jump 
into overdrive, only to 
find out that they are 
not anymore successful.

• So, guess what, get 
involved. That’s the 
best way to show you 
are serious about your 
membership. You can 
sit on a committee for 
the annual golf outing, 
or annual auction or 
work a 4th of July event. 
The bottom line is there 

is nothing that says community 
involvment more than rolling up your 
sleeves for the chamber of commerce. 
This will brand you in a good way that 
simply attending a luncheon will not. 
Do this and you have gone from being 
on the team to playing for the team.

• Sponsor something. There are 
many opportunities. I know of one 
where all you have to do is work 
an annual event and you receive 
sponsorship. Chamber leadership will 
be very grateful and will not forget. 

• Attend a fundraiser. These events, 
whether a dinner/auction or a simple 
wine tasting, are great social events 
and will help you further build 
relationships, not to mention they are 
a lot of fun.

Each chamber that I am a member 
of is unique and that is why it is 
so rewarding, and fun, to be a 
member. Where else, in a networking 
enviroment are you going to find a 
community’s movers and shakers, so 
make the most of it.

Rick Myers
Founder and Publisher

Are you getting the most out 
of your chamber experience?

Rick Myers is publisher of the Johnson County  
Business Leader. E-mail him at rick@businessleader.bz.

Extend your brand and advertising 
message to more than 5,000 Johnson 
County Business businesses by U.S. Mail 
every month. For pennies on the dollar! 
(You may thank us later.) (317) 451-4088

Roger Huntzinger
Publisher
Southside Times
Johnson County Business Leader

Business Leader Publications
Hendricks County
Johnson County
Carmel
317.787.3291
rhuntzin@ss-times.com

BRIAN CHATHAM
1411 W. County Line Rd., Suite A

Greenwood, IN 46142

317-443-0404
www.htstherapy.com

HEALTHCARE THERAPY SERVICES, INC.

Meeting Time: Monday at 12:00 PM  
Meeting Place: Jonathan Byrd’s Cafeteria  

100 Byrd Way • Greenwood, IN

Greenwood  
Rotary Club

controller:  noun  
con.trol.ler /kuhn‐troh‐ler/ 

A person in charge of an organization’s finances.  He/she checks expenditures and helps  
management interpret and appropriately respond to accounting data.

How would your business benefit by having one? 

We’re here to help! 

Having a highly‐skilled  financial specialist available when and only when 
you need one can help increase profits and grow your business. Whether 
it  is  streamlining  and  improving  business  processes,  assisting  with 
financial reporting, or providing traditional accounting services, our team 
brings value to our current customers.  
 
Customers  receive  the  desired  level  of  accounting  expertise  on  an            
as‐needed  basis  without  the  additional  overhead  of  a  full‐time 
employee.  We offer invaluable help in the following  areas: 

Mention this card to receive a FREE consultation with no obligation.   
Call Raegan Potter today at 317.782.3070 or visit www.SimonsBitzer.com. 

Account reconciliations   
Monthly and yearly budgeting 
 Bookkeeping and write‐up services 
 Financial needs analysis 
 

Monthly compilations of financial 
statements 

 Cash flow analysis 
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A ‘Super’ thank-you 
to Bechman, Maslowski

The big game has long since been played, but we want 
to give a “Super”  thank-you to Tricia Bechman, executive 
director of the Franklin Chamber of Commerce and Christian 
Maslowski, executive director of the Greater Greenwood 
Chamber of Commerce. Bechman and Maslowski spent 
many hours spearheading activities at the Super Celebration 
Site, which took place in downtown Franklin, the Greenwood 
Park Mall and the Baxter YMCA.

During their tenure as Franklin and Greenwood 
chamber leadership, Bechman and Maslowski have always 
demonstrated the willingness to do whatever needs to be 
done to promote their respective business communities and 
Johnson County as a whole. What a great opportunity the 
Super Bowl created for Johnson County. 

Thank you to Tricia, Christian and the many volunteers 
who helped them pull off a fantastic cheerleading effort. 

Good early signs from
McGuinness, Myers

In February, Johnson County’s two newest mayors, 
Franklin Joe McGuinness and Greenwood’s Mark Myers, 
spoke to the Franklin Chamber of Commerce and Greater 
Greenwood Chamber of Commerce, respectively – both 
speeches, in our opinion, were refreshing.  

Refreshing because the typical rhetoric that comes from 
these types of presentations always seems to center on 
positive aspects of a city; not that there is nothing positive 
to talk about regarding Franklin and Greenwood; the case 
could be made that there is indeed. Refreshing because in 
both instances it was the future that was most discussed. 

McGuinness told chamber members that he wanted his 
community to be known as “hard-core business friendly.” 
He said, too, that economic development isn’t only about 
Franklin. He knows that Franklin benefits wherever a 
business lands itself in Johnson County. McGuinness 
touched on the relationships that he and Myers has; one, 
he said, that will see them working together on economic 
development initiatives – egos aside.

Myers discussed, in part, his vision for Old Town 
Greenwood – a sore topic for years to many in the 
Greenwood business community. He has his eyes on the 
Presnell Building, 300 S. Madison Ave, as a way to kick 
start Old Town, saying the building, which would be used 
as a central site for all of the city’s departments, could be a 
“catalyst” for revitalizing the area. 

Real leadership is about vision, and early into their 
terms, both McGuinness and Myers have it. The business 
community in both cities has every reason to be happy they 
hold office.

Just once, I’d like to be turned down for 
a job like this:

“Mr. Pearcy, in looking over your skills 
and our two fabulous interviews, I’d like 
to inform you that you are the perfect 
candidate for the job. Unfortunately, I can’t 
offer you the position.” (Silence. Pause. 
Eventually muffled sobbing can be heard in 
the background.)

“Oh, don’t be upset, Mr. Pearcy. You will 
find something soon. I’m sorry it couldn’t 
be with us. But it has nothing to do with 
you.” (Sniffling dominates the space.)

“You will find something soon. I know it. 
You’re special.”

“Honestly, it’s not you; It’s us.”
 Perhaps it would sting a little less than 

a form letter generically thanking you for your time but 
no dice.

Personally, I remember every rejection in life. They 
seem to be easy to recollect, too. The book Moonwalking 
with Einstein pulls back the curtain on why this may be.

Author Joshua Foer stumbled onto these ancient 
memory techniques while writing a piece for a science 
magazine. His book is a dissertation and diary on his trek 
to the U.S.A. Memory Championships where he speed 
memorized a full deck of cards in one minute and 40 
seconds. A new record.

Many moons ago, a memory was a highly-valued skill. 
The ancient Greeks placed a premium on memory and 
the techniques to increase it. It makes sense because your 

iPhone of 500 B.C. was an imported piece 
of papyrus that cost a lot and lasted about 
as long. Written communication was also 
illiterate. So memory was about the only 
way to transmit ideas across the ages.

What the Greeks, Romans and others 
throughout the ages have discovered is 
that our human brain is not hardwired 
to remember words and dates. But we do 
a great job at remembering visuals. We 
also have a greater capacity to remember 
an emotional connection to something. 
The more we can attach our feelings and 
the visual hooks already in our brain to 
something we want to remember, the more 
likely we will be able to recall it later.

They call it elaborate encoding and it 
may sound like a trick, but a properly trained mental 
athlete can memorize long passages of books and the 
names and faces of every encounter for weeks and 
months. Rejection is memorable because I’ve attached 
emotion to the memory. Then come the questions about 
myself and a little doubt and you’ve got a great memory, 
or as I like to call it, a grudge.

Honestly, it helps to understand why we gravitate to the 
salacious and the graphic. We come by it naturally. It’s not 
us; It’s our brain. I feel better already.

Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Hendricks County 
Business Leader. He may be reached at (317) 403-6485 or pearcy.gus@
sbcglobal.net. Gus blogs frequently at guspearcycommunications.
wordpress.com.

EdITORIaL/OPInIOnEditorial/Opinion

Remember when? Here’s how

Never mistake activity  
for achievement.

- John Wooden, former UCLA basketball coach

QUOTE OF THE MONTH

Yes, we want your letters
Readers of the Hendricks County 

Business Leader are encouraged to 
send letters to the editor as often as 
they wish. The stipulations are that 
the letter is timely, focused (not more 
than 200 words) and verifiable. Please 
make sure to provide your complete name and 
daytime and evening telephone contact numbers. 
All letters are subject to editing for brevity, clarity and 
grammar. Please direct correspondence to info@
businessleader.bz.

Times-Leader Publications, LLC
301 Main Street

Beech Grove, IN 46107
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Richard K. “Rick” Myers
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  Inventory always 
changing at Aunt Kate’s 

JC PROFILEJC Profile

With a photo of his beloved aunt on 
business cards and flyers, Steve Miller, 
owner of Aunt Kate’s Consignment Store 
in Greenwood, gives all the credit for this 
venture to the person who made the biggest 
impact on his life.  

She was the aunt who knew how to 
squeeze a dollar and find something 
wonderful in a pile of what other people 
might consider trash.

  Inventory in this consignment furniture 
store, however, is far from being someone 
else’s trash. 

   When customers enter, they see artificial 
trees, dining tables and chairs, wicker, and 
a couple of Broyhill sofas, complete with 
coffee tables and accent pillows, sharing 
space with unusual antiques, books, dishes 
and jewelry. 

Area Realtor and artist, Tammie 
Wituszynski, rents space from Miller where 
she sells repurposed items, such as antique 
doors she has turned into end tables and 
wall hangings. 

Why did you choose Old Town 
Greenwood as your business 
location? 

I am glad I have the opportunity to own a 
shop in this beautiful, friendly, picturesque 
town. Aunt Kate’s is a family business 
(the sister Consignment shop is located 
in Bedford) I purchased the Greenwood 
location shop from a family member in 
August 2010.

What did you do before 
purchasing the store?  

I worked in several fields geared toward 
customer service: home improvement 
stores, hotels, restaurants and bars and 
even in a factory, making furniture. I enjoy 
interacting with customers whether they 
are local or visitors from out of town.

What are the trends in your 
industry?  

Trends change and grow by leaps and 
bounds. Since I took over this shop, two 
clothing consignment shops have opened 
in the area. People love beautiful things for 
their homes and they love to get just the 
right item at a great price. Sometimes it’s 
the thrill of the hunt. Other times, items 
bring back memories of days gone by. 

What do you like about self-
employment?  

As with any business, it has its ups 
and downs. The up side is the pride of 
ownership and creative freedom to run the 
business as I see fit. The down side is that 
you work no matter what. There are no sick 
days and vacation days are limited, too. 
Overall, there are many more positives to 
owning your own business then there are 
negatives.

What are some of the most 
unique items for sale in your shop? 

I have had several unusual items. 
Some that stand out would be an antique 
commode table, an antique bird cage, a 
very unique shoe storage wheel and a signal 
rescue box kite from WWII.  Our inventory 
is constantly changing, so I see a wide 
variety of items. Many of them are unique 
and one-of-a-kind.

From left: Tammie Wituszynski, who rents space in the store and Steve Miller, owner of Aunt Kate’s 
Consignment Shop in Greenwood. Photo by Sherri Coner

Compiled by Sherri Coner
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By Sherri Coner
At first glance, you might not realize 

that a business in Whiteland has 
customers all over the globe, especially 
Japan and Australia.

But yesterday’s shiniest memories, 
all in mint condition, are on display at 
Masterpiece Classic Cars and demand 
for these gems is growing. 

Behind all the classics is Lanny 
Wilhelm, a man who began his love 
affair with sporty vehicles two years 
before he was legally old enough 
for a driver’s license. He and his 
twin brother Dan, pooled money 
from delivering newspapers and 
setting pins at the local bowling 
alley to purchase their first car- a 
1950 Ford- for $125.

“We would come home from 
school and take turns driving it 
forward and backward in the yard,” 
Wilhelm said with a laugh. “We 
couldn’t wait until we were 16.”  

When that magic birthday finally 
came around, the brothers shared 
the Ford until they bought their 
own cars. In 1982, Wilhelm left 
his home in Cincinnati to work for 
Liquid Transport Corp. in Indiana.

While working his way up to vice 
president and general manager 
of the company, he continued to 
collect classic cars. 

“I’ve always been a huge car 
fan,” he said. “It became almost an 
obsession with me.” 

Then Wilhelm moved into the role of 
partner at the trucking company, which 
grew to be  the 12th largest company, 
with 26 terminals across the United 
States. 

This father and grandfather was 
definitely a busy guy, but never too busy 
to attend a car auction here and there. 

“I had my cars scattered all over the 
place,” he said. “I had some at friends’ 
house, some at my kids’ houses and 12 
of them at home.” 

In 2006, Wilhelm and his partner 
sold Liquid Transport Corp, with 
the stipulation that Wilhelm commit 

another couple of years to the new 
owners, to help with the transition.

After that commitment was fulfilled, 
Wilhelm left his Center Grove home 
to spend some down time at his winter 
home in Naples, Florida. 

But when he traveled back north, he 
knew he wasn’t yet ready to retire. He 
was, however, ready to put a 40-year 
hobby into action as a business.  Next 
came the purchase of a 30,000 square 
foot building surrounded by more than 
seven acres of land.  A beautiful show 
room was created, to show off some of 
America’s most beautiful pieces of art 
on four wheels. 

“We’ve got the best state-of-the-
art equipment we can possibly have.  
That’s always been a high priority,” 
Wilhelm said of the business which 
buys and sells cars and also provides 
consignment sales for vehicles in top 
condition.  

“We started with about 30 cars,” 
he said. “By the end of this year, we 
should have somewhere around 120 
cars. We’ve just grown by leaps and 
bounds.” 

Wilhelm’s sons, Danny and Jason 
Wilhelm, whom he describes as “chips 
off the old block,” his twin brother, Dan 
Wilhelm, George Kerr of Canada, and 
Galen Govier, a Mopar expert, help 
staff Masterpiece Classic Cars, where 
quality and quantity are synchronized, 
from expert service to sales which 
start at $15,000 and peak at around 
$400,000.

Area car clubs are encouraged to 
gather for monthly meetings in the 
retro diner where black and white 
checked floors and chrome stools 

around the bar, a jukebox and classic 
movies on a big screen offer guests a 
pleasant visit back to the ‘50s, when 
muscle cars roared and ruled.

Lanny Wilhelm’s love of classic cars has 
become big business for Whiteland-

based Masterpiece Classic Cars

Top 6 Favorites  
from Wilhelm’s 
Private Collection

1941 
Buick Road Master 

1967 
Corvette Big  
Block Coupe

1955 Chevy 
Convertible

1953 Buick 
Skylark Convertible 

1955 Thunderbird

1967 Shelby  
GT 500 Mustang

How Lanny did it…
Masterpiece  
Classic Cars

675 N. US 31
Whiteland, IN 46184

(317) 535-3500
Masterpiececlassiccars.com

Best Business Advice:  
A mentor in the trucking 
industry told me to 
always have a superior 
product, superior people 
working with me and to 
make sure to give those 
people the authority to 
make decisions.  

Worst advice: To fall in 
love with a deal. That’s 
not good. If you fall in 
love with a company, 
you aren’t thinking 
about it as a new 
business venture. 

Best Business Decision: 
Time and time again, 
picking top management 
people and allowing 
them to be part of the 
growth of the company is 
the best decision. Many 
times, when companies 
fail, it is because the 
owners did not have the 
right people in place. 

In five years…:  I would 
like to see three or four 
more dealerships, up to 
250 or 300 cars in our 
inventory and a broader 
base of the international 
car market.     

The secret to my 
success:  Customers 
know they can come 
in and buy a car with 
confidence. We stand 
behind them 100 
percent. 

Lanny Wilhelm, owner of Masterpiece Classic Cars, 
services clients from around the world. Photo by Rick Myers

Lanny Wilhelm stands next to one of his favorite cars,the 1967 Ford 
Mustang Shelby GT 500. Photo by Rick Myers.

The List The Road to recovery at the 
Greenwood Public Library I met with a young lady 

recently that was searching for a 
job, she had not carried a job in 
the last 5 years for longer than 1 
½ months.  When I questioned 
her about why she had not had a 
job longer than that, she gave me 
all the reasons. 

She had moved several times, 
had some health issues, her 
family has had some issues and 
all these things had kept her from 
working.  Then she said – I really 
don’t understand why I am having 
so much trouble?  Now, I am a 
guy of average intelligence but 
I figured this out pretty quickly.  
To use an analogy from author 
Andy Stanley; if your goal is to drop two dress 
sizes, you can’t eat lunch at a donut shop.  She 
was on a path, but it wasn’t on a path to steady 
employment.

If you work in the employment industry or in 
Human Resources, you see a lot of people that 
are not sure where they want to go.  This could 
be an associate that 
is looking for a new 
job or a client that is 
unsure of what to do 
next in his business.  
I have said many 
times, I should write 
a book on all the 
stories that have 
come up in the last 7 
years of owning my 
Express Franchise.  
Let’s just say, it 
would be a comical 
read and might need 
to be rated PG13 
due to some of the 
content.

I think the thing 
that is the most 
troubling to me 
is the number of 
times that I speak 
with people who have difficulty figuring out 
how they got themselves in the mess they are 
in.  Many believe that because they are “good 
people” and they “try hard” they should be 
making more progress towards the destination 
they had in mind.  What my grandfather would 
have said is – “son, life doesn’t work that way.”

What got me thinking 
about this article was a 
book I recently read called 
The Principle of the Path by 
Andy Stanley.  Andy shares 
in his book that we all have 
a propensity for choosing 
paths that do not lead in the 
direction that we want to 
go.  Basically, we have good 
intentions, we have set great 
goals but the things we do, 
don’t lead us down that path.  
When we don’t arrive at 
our desired destination, we 
wonder why.  I know I have 
been there.

What Andy’s book really 
had me think about were a couple simple 
questions:  

1.What are the discrepancies between what 
you desire to in your heart and what you are 
doing with your life?

2.Is there alignment between your intentions 
and your direction?

The things you 
are doing in your 
work, your business 
or in your personal 
life are leading you 
down a path.  Are 
you planning your 
work?  Are you 
following the plan 
you established for 
your business?  Are 
you doing the things 
in your personal life 
that will support 
your goals?  You may 
say – well, that’s not 
rocket science.  You 
would be right, but 
then why are we so 
surprised when we 
reach a destination 
that isn’t what we 
intended?  Today’s 

decisions create tomorrow’s experiences.  
Travel safe J

Where are you headed?

Mike Heffner is the owner of the Greenwood Express  
Employment Professionals franchise. Contact  
Mike at mike.heffner@expresspros.com or visit  
www.expressindysouth.com. 

GUEST COLUMnSGuest Columns PERSOnnEL MaTTERSPersonnel Matters

By Cheryl Dobbs 
I looked out my office 

window today and saw 
a parking lot full of cars. 
Moms, dads, and kids 
spilled out of minivans, 
a business man took his 
brief case from his car, and 
a white haired gentleman 
held his wife’s arm as they 
walked toward the door. 
Inside, the library hummed 
with activity. People applied 
for jobs on our free pub-
lic access computers, story 
times were getting started, 
and teens were encour-
aged to slow down as they took the stairs two at 
a time to be first in the teen room after school. 
There wasn’t anywhere I could stand in the li-
brary without seeing a good cross-section of the 
Greenwood community from my vantage point. 
This is our library, and while it may not look like 
it, it is a library in trouble.

You may have heard the news that the Green-
wood Public Library is in serious financial per-
il. Although all libraries have been impacted by 
these hard economic times, the severity of the 
impact varies by community.  In our case, we will 
experience an almost $200,000 shortfall in tax 
revenues in 2012. This already difficult situation 
is complicated by the fact that we did not move 
fast enough to turn the ship when trouble was 
on the horizon. Action should have been taken 
years, not months, earlier.  In that sense we did 
not honor the public trust placed in us. 

As the new Director of the Greenwood Public 
Library, I take this lapse on our part very serious-
ly. When the severity of our financial issues be-
came apparent, we made dramatic and difficult 
decisions. We laid off over 20% of our workforce. 
We reduced our hours of operation. It has been 
a nonstop, stressful, and complex problem to 
solve. One of the changes we are being required 
to make by the State Library involves restricting 
free access to residents of our taxing district. We 
are determined to run our library transparently 
and in full compliance with State Library regu-
lations and committed to earning back the trust 
of our community. We know we are fighting for 
nothing less than the survival of an institution 
that has served our community for 95 years. It 
is an institution that has become more relevant, 

not less, over nearly a cen-
tury of service.

As word got out to our 
community about the threat 
to the library, patrons were 
angry. How could this hap-
pen? How did we get to this 
point? What do we do now? 
They showed up at board 
meetings and voiced their 
frustration. They wrote let-
ters and asked us question 
after question. We answered 
each one, and continue that 
conversation today. Anger 
has now turned to determi-
nation and support. They 

can’t imagine their community without the li-
brary.  It is the place they found their last job, 
studied for school, watched their child learn to 
read, learned how to use their Nook, or mastered 
spreadsheets. We are a unique community re-
source. We level the playing field for those need-
ing access to the level of information many of us 
take for granted.

In the midst of the attention and scrutiny of 
the media, I hope the following will help you see 
why we are hopeful in spite of our difficult cir-
cumstances: 

• A 13 year old teen brought in his savings, and 
convinced his grandparents and aunt to donate 
their changes jars as well . . . $117.

• A local community group used facebook to 
promote a “cash mob” at the library and we saw a 
steady stream of individual donors that day, just 
wanting to help.

• A woman and her elderly father came in, 
each with $50 checks and words of support. 

• Four of the twelve employees who were laid 
off from the library now volunteer for us. One 
even recently brought in a donation.

Our problem is a large one, and we will fix it. 
Donations from our community will be used to 
purchase books, eBooks, DVDs, and other ma-
terials for our patrons. But the goodwill and sup-
port of our community will do even more. It is 
their tax dollars we steward and their gifts we are 
honored by, but it is their faith in us that will pre-
serve our services for their children and grand-
children. 

Cheryl Dobbs is the Director of the Greenwood 
Public Library. Contact her at dobbs@greenwoodli-
brary.us or (317) 885-5036

Submitted photo

Cheryl Dobbs, Director of Greenwood 
Public Library. Submitted photo.

Mike Heffner
Columnist

“Many believe that 
because they are 

‘good people’ and 
they ‘try hard’ they 
should be making 

more progress 
towards the 

destination they  
had in mind.”
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Leading the Way!
Leadership Johnson County (LJC), in partnership with Franklin College, began in 1995 to promote
community involvement, creative problem-solving and collaboration among people who live and/or
work in Johnson County, Indiana. A non-profit, non-political organization, LJC welcomes a new class of
participants each year and has nearly 500 alumni.

Graduates complete a nine-month, interactive curriculum, which emphasizes local history, government,
agriculture, industry, media, economic development, infrastructure, social services and leadership theory.
LJC graduates become part of a formal and informal network of community leaders who take action to
make Johnson County a better place to live, work and raise families.

We are now accepting applications for the 2011-2012 class of 25 – 35 participants. The program 
opens with a retreat n a Friday and Saturday in September. October through May the program days
are the second Wednesday. Emphasis is placed on leadership skill training and community awareness
enhancement. Involvement in a community service project is required. The community service project is
completed outside of program days.

For more information and an application, visit www.LeadershipJohnsonCounty.org or call (317) 738-
8264.

Zonda Stead
Valle Vista Health System
LJC Class 2007

How has Leadership Johnson County impacted your life personally?
Learning about the county and its history made me have a new appreciation for local government, business growth, county 
development and the infrastructure that it took over the years to make Johnson County what it is today.

How has Leadership Johnson County impacted your life professionally?
 Sometimes when you serve in a Leadership position you tend to get tunnel vision by focusing solely on your line of work – LJC 
helped me branch out of my comfort zone, learn about 
other companies, network with people and develop 
friendships that I would not have had if I had not gone 
through this program.

How has Leadership Johnson County benefited 
Johnson County?  
The project teams that have come from LJC have 
created a renewed sense of Community Service.  
The community service that is developed in LJC is 
continued on by our LJC members through both their 
individual and collaborative volunteerism throughout 
the county.

Why should Leadership Johnson County 
continue to educate the leaders of Johnson 
County?
 LJC has helped provide a number of interested vol-
unteers for county organizations.  LJC’s investment in 
the development of potential leaders is necessary for 
future success and growth in Johnson County.

What one thing did you like best about the 
Leadership Johnson County program? 
Networking with individuals, creating new friendships, 
and working together as a team made the work worth-
while.  LJC was an experience I will always value and 
cherish.

Joe Kelsay 
Indiana State Department of Agriculture & Kelsay Farms
LJC Class 2002 

How has Leadership Johnson County impacted your life personally? 
Without a doubt, one of the biggest impacts that LJC makes on all its graduates is the development of relationships.  These 
grow in varied sectors of business, representing all parts of the county and extend beyond individual classes.  The real value is 
a sense of community, understanding and access to the wide array of resources and talent that exists in Johnson County.  

How has Leadership Johnson County impacted 
your life professionally? 
Investments that are made in learning pay dividends 
forever.  There is an especially high rate of return on 
learning to better understand your specific leader-
ship skills and styles, and then working to deliberately 
improve them.  LJC has helped me to understand the 
continual process of sharpening leadership skills and 
that awareness will help anyone better develop a sense 
of community, improve their business and strengthen 
their relationships.     

How has Leadership Johnson County benefited 
Johnson County? 
The network of passionate and professional leaders 
that are trained and connected through LJC makes 
Johnson County a better place to live.  In Johnson 
County, the conversations are more intimate, the 
relationships are stronger, and the vision is more 
comprehensive, because year after year, a small group 
of citizens volunteer to participate in this program that 
does so much for the long term success of our county.  

Why should Leadership Johnson County
continue to educate the leaders of Johnson 
County? 
Leadership capacity development is among the most 
important of all activities a community does.  It makes 
me proud to know that our community has such a focus 
on the future, offering opportunities like this to be sure 
we can meet the challenges of tomorrow. 

What one thing did you like best about the 
Leadership Johnson County program? 
The program’s benefits reach far beyond the class time, 
especially the relationships that bring fulfillment to both 
professional and personal life.

Eva E. Aldrich, CFRE
CFRE International
LJC Class 2000

How has Leadership Johnson County impacted your life personally?
LJC helped me develop the skills, knowledge, and confidence needed for effective leadership.

How has Leadership Johnson County impacted your life professionally?
Through LJC, I developed a wide network of colleagues and business connections.  This network has benefited me in my pro-
fessional and volunteer efforts.

How has Leadership Johnson County benefited 
Johnson County?
People can live and work in a community without really 
being a part of it.  LJC provides a comprehensive intro-
duction to vital community areas such as government, 
economic impact, and the voluntary sector, as well as 
the skills needed to provide effective leadership.  LJC’s 
hands-on leadership projects allow participants to ap-
ply the knowledge and skills they’ve learned to effect 
meaningful, positive change in our community.

Why should Leadership Johnson County 
continue to educate the leaders of Johnson 
County?
Positive growth and change can only happen when 
there are connected, committed citizens with the skills 
and knowledge to work together for the common good.  
LJC is the only program in Johnson County solely 
committed to this goal, and it has proven results to 
show its effectiveness.

What one thing did you like best about the Lead-
ership Johnson County program? 
The mock television interviews that were part of 
Media Day activities were particularly helpful to me.  
At the time, I was extremely nervous about public 
speaking and appearing on camera.  Practicing and 
being coached on those skills in a no-risk environment 
was a real growth opportunity for me.  Now I regularly 
make presentations to international audiences with 
confidence!

John Ditmars
Senior Vice President, First Merchants Bank
LJC Class 1996

How has Leadership Johnson County impacted your life personally?
Participation in LJC has provided me with a unique opportunity to develop long-term friendships and relationships with people 
that I may otherwise not have met. 
 
How has Leadership Johnson County
impacted your life professionally?
Effective collaboration with colleagues has proven to 
be an invaluable practice when solving problems or 
making decision.  In addition, consistent use of leader-
ship techniques as opposed to management directives 
is an approach that has served me well over time.  

How has Leadership Johnson County benefited 
Johnson County?
Participation in LJC provides an awareness of the 
many service opportunities that are available through-
out Johnson County. There is literally something for 
anyone who is interested and inclined to become more 
active in our community.

Why should Leadership Johnson County
continue to educate the leaders of Johnson 
County?
As Johnson County continues to grow, there will be 
more demand for capable people to assume leadership 
positions in a variety of ways.  LJC provides a curric-
ulum-based approach that both identifies available 
opportunities and prepares its graduates to become 
valued contributors to groups or organizations that may 
appeal to them. 
 
What one thing did you like best about the
Leadership Johnson County Program?
I enjoyed the variety of activities and experiential learn-
ing that occurred during the program days.
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set your radio button to KORN Country 100.3!

For more than a decade, Jenny Whitaker 
knew she wanted to open her own business. So 
this creative entrepreneur combined her love 
for animals with baking talents and set up shop 
on the first floor of a large stately home.

“I chose Franklin because 
the town is unique and 
there are a lot of community 
events,” Whitaker said. “I 
chose this building because 
it’s unique.  It fits us.”

Unusual pet items, 
from attire and leashes 
to beautiful beds, are on 
display near the large glass 
case, filled with plenty of 
decorated dog treats.

“I bake 75 percent of the 
items,” Whitaker said. 

Dog grooming is also available and Whitaker’s 
husband, Chad, schedules pet photography. 

What are the trends in your industry?
 “Green” products are definitely the new 

black. Many pet owners want to find ways 
to reduce their pet’s carbon paw print. So we 
offer natural litters and toys and beds made 
from recycled materials.  Organic and earth-
friendly pet products are also a new trend. With 
concerns about pet foods and pet products 
containing dangerous toxins, pet lovers pursue 
safer, healthier products for their animals.

Why did you choose this particular 
business? 

I have been around animals for 23 years, in 
veterinary hospitals and pet hotels. Owning 
a pet-related business is something I wanted 

for a long time. I decided 
to start with the boutique 
and bakery. I then added 
pet grooming and pet 
photography. In the future, 
I want to also open a 
daycare and offer overnight 
care.

Do you have 
concerns about 
opening a new 
business in this 
economy?

 So many people have asked that question. 
But no, not really.  My pets are my kids and 
I know a lot of people who feel the same way 
about their pets. Grooming is always necessary 
and pet photography is a fun treasure. Most 
people find the extra money to get their furry 
kids a cookie or a new toy. 

What makes your shop different from 
others? 

Most of the products in my shop are available 
only to small boutiques. They can’t be found 
in large pet supply stores. Our clothes, beds, 
toys, carriers, etc. are unique since they can’t 

be found anywhere else. We also sell premium 
foods- no byproducts, no wheat, corn or soy. 

What’s been the biggest surprise 
about being in business for yourself?

Not having more time to myself. You truly 
are married to your business. I heard that so 
many times before opening my business but 
I never realized how much time it actually 
does consume. When I am not in the store, I 
am working on the website, baking cookies 
and treats, managing finances, scouting new 
products. Many nights, I go to bed thinking about 
I need to do the next day, the next week, etc. 

nOW THaT WE’VE BEEn OPEnNow That We’ve Been Open

Compiled by Sherri Coner

Love of baking, animals creates 
business for entrepreneur

Jenny Whitaker, owner of Brax Boutique in Franklin. Photo by Sherri Coner

expressindysouth.com

(317) 888-5700
707 South Madison Ave. Suite Q 
Greenwood, IN 46143

Are You Having Regulatory  

Nightmares?
Express has the tools  
and knowledge to help  
you keep up with  
constantly changing  
federal and state  
regulations. 

To see how Express can  
provide you with the  
solutions your business  
needs call or go online today.

A new federal rule hits the 
books roughly every two 
hours, 365 days a year.

INTRODUCING 
TOM WOOD LEXUS 

VIP

tomwoodlexus.comtomwoodlexus.com

LIAISON.
Annette Wright

VIP Liaison

317-339-9826
annette_wright@tomwood.com

4610 East 96th St.
Located On The Indy Auto Mile

At 96th & Keystone

317-580-6888

By Gus Pearcy
Abe Martin is a Hoosier-born cartoon 

character whose witty aphorisms made him 
a celebrity and Indianapolis News regular 
from 1905-30. His creator, Kin Hubbard, 
was considered a great humorist of his time. 
When Hubbard’s 
Martin moved to 
Brown County, it 
was a move that 
sparked the artist 
colony and tourism 
enjoyed by the area 
today. Now, Dr. 
Charles Thomas of 
Chateau Thomas 
Winery, a Johnson 
County resident, 
is hoping lightning 
will strike twice. 
He’s made Abe 
Martin the mascot 
of his new merlot.

“My winemaking 
staff has been 
nagging me for six 
months to make a 
blackberry merlot,” 
Thomas said of 
his latest creation. 
“Finally, I said, 
‘Okay’ and we said 
we wanted to do it 
just for Nashville 
[Ind.] then we got 
the idea of Abe Martin.”

Thomas said he started checking on the Abe 
Martin character that he remembered from his 
childhood. What he discovered shocked him. 
The character was not trademarked. Thomas 
immediately trademarked the character to 
place on his wine. The bottle resembles the 
old moonshine jugs from the Abe Martin era 
complete with a cork and tax stamp wrap.

On the label is a drawing of Abe Martin and 
this loving tribute.

“Chateau Thomas Winery is producing this 

wine to memorialize the 100-year-old fictional 
character who roams the streets of Nashville 
and surrounding Brown County, Indiana.”

The characteristics of this fruity Merlot are 
sweet on the palate at first but end up dry. 
The blackberry, only 2 percent of this Indiana-

made wine made 
in Plainfield, is the 
first discernible 
flavor, then the 
Merlot takes over 
with a long finish.

“When you 
smell this wine, 
it’s the blackberry 
that emerges and 
just hits you right 
between the eyes,” 
Thomas added.

To add to the 
ambience, Chateau 
Thomas even found 
the Rednek Wine 
Glass, an Indiana 
product that is a 
Mason jar mounted 
on a glass pedestal.

“The two of them 
go together great,” 
Thomas said with a 
chuckle.

It’s becoming a 
great boon for the 
winery that has 
been in business for 

more than 25 years. Thomas said he just signed 
a deal with Monarch Beverage company to 
distribute Abe Martin Blackberry Merlot.

“They are eager to get this out in the street,” 
he said. “They’re just rarin’ to go.” 

Thomas has four locations in Indiana, 
including the winery in Plainfield. In addition to 
Fishers and Nashville, Chateau Thomas opened 
a Bloomington location.

The winery plans to produce a white wine 
version next.

Abe Martin 
Blackberry Merlot

WHaT’S nEW In JC BUSInESSWhat’s New in JC Business

Advertise Monthly! Call: (317) 451-4088

Popular new wine for  
Johnson County vintner“My pets are my  

kids and I know a  
lot of people who  
feel the same way 
about their pets.”
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© 2011 Somerset CPAs

Visit us online to learn about our people, services, seminars and 
much more:  www.SomersetCPAs.com 

Somerset CPAs is an accounting and consulting �rm—passionate 
about the success of our clients, employees, community and 
profession.  Work with our team of innovative professionals:

Industry Teams
- Architecture/Engineering
- Construction
- Dealerships
- Dental
- Entrepreneurial
- Health Care
- Manufacturing & Distribution
- Not-for-Pro�t
- Real Estate

Service Teams
- Assurance
- Business Advisory
- Employee Bene�ts
- Information Solutions
- Litigation, Valuation & Forensic
- Small Business Services
- Tax
- Wealth Management

Somerset CPAs, P.C.
3925 River Crossing Parkway  Indianapolis, IN 46240

317.472.2200  800.469.7206
info@SomersetCPAs.com

    Years of Commitment         to Your Success

+

Innovative strategies.  Bottom-line results.

Spring
Clean up?

• Crushed Concrete Available
• Large Roll-Off Containers Available
• Landclearing
• Scrap Metal Recycling
• Secure Documentation Destruction

TRASH SERVICE
317.539.2024 • 800.531.6752

www.raystrash.com
Mention this ad and enjoy a complimentary waste analysis valued at $75. 
Call Ray’s Today: 317-539-2024. Commercial & Industrial Customers Only!

The Professional MBA from Indiana State University
Now you can earn the Scott College of Business Professional MBA 
in our Plainfield location, with two distinct advantages:

– The dynamics of in-class, face-to-face discussion
– Real-world projects and practice through virtual learning

Top 5 Reasons to Consider the Scott College 
of Business Professional MBA

1. Accredited by the Association to Advance Collegiate 
    Schools of Business International–the highest standard 
    of achievement for business schools. 

2. A cohort style of learning so you work with the same peer group 
    throughout the two-year program. 

3. Live classes taught by outstanding faculty in our Plainfield facility, 
    located just minutes from I-70. 

4. A meaningful curriculum including 36 semester hours in five areas 
    of study:  business tools, integrative seminars, a global experience, 
    electives, and culminating experience. 

5. A flat fee that includes tuition, books, and fees so you will see a return 
    on your investment sooner.

www.indstate.edu/business/PROMBA/
FIND OUT HOW TO GET STARTED:

A Different MBA Program. 
To Make A Difference In Your Career.

BUSInESS BRIEFSBusiness Briefs

McGraw joins Express 
Employment  

Express Employment Professionals of 
Greenwood has named Greg McGraw as its 
newest business development specialist. He 
will be responsible for developing relationships 
with and serving local companies. McGraw is a 
graduate of Mountain State University. While at 
Express, he will focus on helping professionals 
find local careers.

Primary Grounds 
receives award 

Primary Grounds of Greenwood received an 
award from the Indiana Nursery and Landscape 
Association at the 2012 Green Excellence 
Award ceremony at the Westin Hotel. The 
ceremony was held in conjunction with the 
Indiana Green Expo at the Indiana Convention 
Center. They won in the most sought after 
category of Landscape Residential Design 
Build for their Hoover Residence project in 
the Eagle Trace Subdivision of Greenwood. 
Primary Grounds is a full-service lawn care 
and landscape design build company. The 
firm specializes in the personal attention and 
exceptional detail of every project, offering 
landscape architectural design and professional 
maintenance

Dr. Justin Green 
joins Greenwood 

Rehabilitation  
Justin Green, D.C., has joined Performance 

Chiropractic & Sports Rehabilitation located 
in Greenwood. A native of the Southside of 
Indianapolis and graduate of Roncalli High 
School, Dr. Green has most recently traveled 
abroad to provide care for underprivileged 
individuals in the Grenadines, as well as 
completing an internship here in Greenwood 
at Performance Chiropractic. Board certified by 
the Indiana Board of Chiropractic Examiners, 
he received his Doctorate of Chiropractic degree 
at Palmer College of Chiropractic, Davenport, 
Iowa. Dr. Green is now accepting new patients 
Monday-Friday and most insurances are 
accepted.  

Insurance counselors 
cite Kevin Wheeler 

The Society of Certified Insurance Counselors 
has recognized Kevin Wheeler of Cardinal 
Insurance Services, 6825 Madison Ave., for 
20 years of leadership. He was cited for his 
commitment to education, excellence and the 
insurance profession.  He received an inscribed 
certificate for his continued participation in the 
CIC program. The designation places Wheeler 
in the top 1 percent of insurance professionals 
in the country.

Innovative Technologies  
earns Angie’s List award 

Innovative Technologies of Greenwood 
has been awarded the 2011 Angie’s List 
Super Service Award. Winners have met 
eligibility requirements including a minimum 
number of reports and an exemplary rating 
from their clients. They must also abide 
by Angie’s List operational guidelines. 
Ratings are updated daily on Angie’s List, but 
members can find the 2011 Super Service 
Award logo next to business names in search 
results on AngiesList.com.

Carpenter Realtors 
announces award winners

at annual awards rally
Karen and Robert Rumba, sales associates 

with Carpenter Realtors, were recognized 
recently at the Carpenter Realtors Annual 
Awards and Sales Rally.  

The Rumbas were ranked 5th in the Carpenter 
company for their sales production in 2011 and 
8th in the company for listings.  

The Rumbas are with the Carpenter Realtors 
Greenwood office. They were presented 
their awards by Senior Vice-President David 
Caveness at the recent Sales and Awards Rally 
held at the Wyndham Hotel. 

Also recognized for their sales production 
at the conference from the Greenwood office 
were Rick and Christi Coffey, Hazel Cooper, 
Sally Webb, Tracee Bullock, Beth Russell, Mark 
Smith and John Breck, managing broker of the 
Greenwood office. 

Dave Durrett from the Carpenter Realtors 
South Meridian office was named the 2011 
annual sales and listing leader for the office and 
was 10th in the Carpenter company in listing 
production.  

Also recognized for sales production was 
Brenda Richards and Bob Lane, LeAnn Ferry, 
and Patrick Wilkins, managing broker of the 
office. 

Sharon and Larry Swickheimer were 
recognized as the Sales and Listing leaders for 
the Carpenter County Line Road Office. 

Also recognized for sales production was 
Susan Garver and Susan Hodges, managing 
broker of the office. 

The Heritage Team, Stephen Bradburn and 
Tammy Tinkle, were the sales and listing leaders 
for the Carpenter Realtors Franklin office for 
2011.  

Sue Babcock and Andy Hemrick, the 
managing broker of the Franklin office, were 
also recognized for sales production.

We all know the key to any successful business 
is building lasting relationships. Yet, we voice-
mail, text, blog, e-mail, fax and scan as the new 
wave of “reaching out and touching someone.” As 
we rediscover ways to do business differently, we 
must remember the basics. We are coming out of 
a recession tired, weary and looking for ways to 
differentiate ourselves. We must fight harder for 
our market share by mixing some of those old 
fashioned ideas our mentors taught us with new 
practices.  After the last few years being beat to 
death by the market, we must polish ourselves 
and the story we are telling the marketplace.  

I am a survivor. That’s my story and I am 
sticking to it. I’ve been to war. My experience 
was compelling, informative and educational. I 
want my customers to know who I am, what I 
do and how I can help them. I have a product 
and information to sell. The one who can differentiate themselves 
gets the most attention and usually the bigger piece of the pie; the 
rest fight over the leftovers.

Indianapolis and Johnson County proved we were winners at 
the Super Bowl. Rave reviews that confirm we are a dynamic and 
vibrant place to live, work and play. Our ability to differentiate 
ourselves will bring more jobs; employees and economic viability 
to our community thus strengthen our housing and business 
market.

Here are a few business bits as it 
relates to Johnson County:
•	 The Greater Greenwood Chamber has 
opened a conference 
space at the chamber’s 
office Airport Parkway 
in Greenwood. The 
Comcast Business 
Class Conference 
Room is available 
for group meetings, 
seminars and training 
groups.  This is another 
example of reaching 
out and doing business 
differently.          
•	 Cellular Connection 
has opened a new 

Greenwood location at 81 N. State 
Road 135 across from Meijer. The 
store offers customers an experience 
in interactivity while shopping for 
cell phone.   Upon entering the store, 
customers are greeted by a digital 
welcome screen informing them on 
the newest products on the market.  Jimmy John’s is opening a 
new location in Franklin and at the corner of US 31 and Stop 11.

•	 Ski’s Chop Shop has opened at 520 N. Madison Avenue. This 
new spin to old- fashioned barbershop promises a shave and 
a “new trend” haircut you will love! Wonder if the price is still 

two bits? 
•	 In an effort to promote more sales, 
Starbucks has announced plans to 
sell wine and beer at coffee shops. In 
addition, cheese place and snacks will 
encourage evening parties and social 
gatherings.
•	 Currently, Wendy’s “Old-Fashioned 
Hamburgers” is testing four new 
prototypes which aim to increase 
traffic. A breakfast menu will be 
offered with baked goods.  The buzz 
word for the restaurant business is 
“fast-casual-style” which replaces the 
open line before the cash register. 
“Wi-Fi bars” will be a norm in the 
majority of all restaurants in the 
future.
•	 Reinventing the image of a 
restaurant, a barbershop or our own 
personal style of doing business is the 
theme of 2012. But always remember 

the power of a good, strong handshake.  

See you at the top!

 Don’t let the keystroke replace the handshake

Brenda Richards, CSP, CGP, MIRM, is an associate commercial 
broker at Carpenter Commercial. She can be reached at brichards@
callcarpenter.com.

Brenda 
Richards

COMMERCIaLLY SPEaKInGCommercially Speaking

“I am a survivor. 
That’s my story and 
I am sticking to it. 
I’ve been to war. 
My experience 

was compelling, 
informative and 

educational. 

Visit us online at www.businessleader.bz

Greg McGraw
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March Chamber of 
Commerce Meetings

8 - Franklin Chamber of Com-
merce (members’ meeting): 
Thursday, March 8, 12 p.m. 
at Franklin College Napolitan 
Student Center, 101 Branigin 
Blvd., Franklin.  For more infor-
mation, call (317) 736-6334.

9 - Greater Greenwood Cham-
ber of Commerce (Legislative 
Breakfast) Friday, March 9, 
8 – 9:30 p.m., Valle Vista Golf 
& Conference Center, 755 
E. Main St., Greenwood. For 
more information, call (317) 
888-4856.

13 - Greater Greenwood 
Chamber of Commerce 
(Trendsetter Luncheon) Tues-
day, March 13, 11:30 a.m. – 1 
p.m., Hilton Garden Inn, 5255 
Noggle Way, Indianapolis. For 
more information, call (317) 
888-4856.

15- Franklin Chamber of Com-
merce (Business After Hours) 
Thursday, March 15, 4:30 
– 6:30 p.m., Ivy Tech Commu-
nity College-Franklin Campus, 
2205 McClain Dr., Franklin. For 
more information, call (317) 
736-6334.

22 - Greater Greenwood 
Chamber of Commerce (Busi-
ness After Hours) Thursday, 
March 22, 5 – 7 p.m., Indiana 
Bank and Trust, 8740 S. Em-
erson Ave. , Indianapolis. For 
more information, call (317) 
888-4856.

28 - Greater Greenwood 
Chamber of Commerce (Mem-
bership 101) Wednesday, 
March 28, 9 – 10:30 a.m., 
Greater Greenwood Chamber, 
65 Airport Pkwy., Ste. 140,  
Greenwood. For more informa-
tion, call (317) 888-4856.

28 - Greater Greenwood 
Chamber of Commerce (On 
the Rise Young Professionals) 
Wednesday, March 28, 5:30 – 
7:30 p.m., Greater Greenwood 
Chamber, 65 Airport Pkwy., 
Ste. 140,  Greenwood. For 
more information, call (317) 
888-4856.

Franklin Chamber of 
Commerce: 
New members

Baun’s Chimney Sweeping
3160 Compass Dr.
Franklin, IN 46131
(317) 627-3606

Expert Eyecare Edinburgh
210 W. Main Cross
Edinburgh, IN 46124
(812) 526-2020

Franciscan St. Francis Health
3145 E. Thompson Rd.
Indianapolis, IN 46227
(317) 782-7997

Max Woodbury,  
CPA, LLC
2048 N. US 31
Franklin, IN 46131
(317) 489-9721

VanValer Heating, Cooling & 
Plumbing
PO Box 1125 
Greenwood, IN 46142
(317) 881-9074

Greenwood Chamber of 
Commerce:  
New members

Bargersville Veterinary 
Hospital and Wellness 
Center, Inc. 
4247 N. SR 135
Franklin, IN 46131
(317) 422-9536

The Cellular Connection 
#454
81 N. SR 135
Greenwood, IN 46142
(317) 888-6232

Indy X Fitness
259 N. SR 135 Ste B
Greenwood, IN 46142
(317) 215-4307
Oakland City University 
-Indianapolis
5665 N. Post Rd.  
Ste 200
Indianapolis, IN 46216
(317) 377-1818 

Plastic Recycling, Inc. 
2015 S. 
Pennsylvania St.
Indianapolis, IN 46225
(317) 780-6100

Red Carpet Inn & FantaSuite 
Hotel
1117 East Main Street
Greenwood, IN 46143
(317) 882-2211

Van Ausdall &  
Farrar, Inc.
6430 E. 75th St.
Indianapolis, IN 46250
(317) 634-2913

Newly incorporated 
businesses since Feb. 10, 
2012:

Beijing Herbal Foot Massage
Shuai Ye
2630 Brandywine Ct. #835
Indianapolis, IN 46241

Diversified Building Services
William R. Glore
Cindy G. Glore
24 Cedarwood Ct.
Whiteland IN 46184

Modest Mommy  
Nursing Tops
Leslie V. Wilson
324 Wales Ct.
Greenwood IN 46142

Xtreme Auto Detailing
Tyler Billerman
324 Market Plz.
Greenwood, IN 46142 
JLE Small  

Engines Repair
James Entwistle
1132 Stonegate Rd.
Greenwood, IN 46142 

Franklin Baseball Grizzly 
Cubs Jr. Club
348 N. Main St.
Franklin IN 46131

Kleaning by Design
Kandy Hood
637 Blue Meadow Dr.
Greenwood, IN 46143

Veterans Assistance 
Advocate
Steven C. Moore
4553 Makena Ridge Ln. 
Greenwood, IN 46142 

SEO Mechanic
Anna R. Bennett
1566 Fry Rd.
Greenwood, IN 46142 

Mona Ray Salon
Rachael Barnett
2187 W. SR 144
Franklin IN 46131

Slusher Rental Property
272 Leaning Tree Rd.
Greenwood, IN 46142 

Ritchie Melt Consulting
4727 Pearcrest Way 
Greenwood, IN 46143

KEW Electric
3721 N. 75 W.
Franklin IN 46131

King’s Collectibles
704 S. S.R. 135
Suite D314
Greenwood, IN 46143

Affordable Tub Repair
380 Innisbrooke Ave. 
Greenwood, IN 46142 

Park Plaza Properties & 
Associates 1112 W. 100 S.
Franklin, IN 46131

Southeast Training Assoc.
Allan L. Simpson
100 W. Broadway St. 100
Glendale, CA 912099096

Finishline Automotive
Darryl Weeks
2662 N. Morton St.
Franklin IN 46131

Sizemore Insurance Agency
BGC Insurance Inc.
7119 U.S. Highway 31 South
Indianapolis IN 46227

Silent Reflections 
Photography
Jason Nance
1985 Skyline Dr.
Greenwood, IN 46142 

Boone County

Hecker’s Fitness, LLC
Lots 61 & 62 in Stonegate
Zionsville, IN 46077
$274,000
Premier Capital Corporation

Erin A. Rake
10468 Zionsville Road
Zionsville, IN 46077
$80,000
Stock Yards Bank and Trust Co.

Hamilton County

Brandwidth, LLC
9650 N. Augusta Dr. 
Carmel, IN 46032
$475,000
Ameriana Bank

DBC Imaging, Inc.
1370 Kirkgate Ct.
Carmel, IN 46033
$203,100
$50,800
Star Financial Bank

Jazzy A. Trucking, LLC
10643 Summerwood Ln.
Fishers, IN 46038
$11,600
The Huntington National Bank

Stephen McFarland
626 and 628 Rangeline Rd.
Carmel, IN 46032
$50,000

Reel Restorations & 
Renovation
307 N. 9th ST.
Noblesville, IN 46060
$25,000. $20,000
The Huntington National Bank

Reisinger Ventures, Inc.
11486 Perkins St.
Carmel, IN 46032
$290,000
KeyBank, N.A.
Reisinger  
Ventures II, Inc.
11486 Perkins St.
Carmel, IN 46032
$180,000
KeyBank, N.A.

Thomas Docks, Inc.
20799 Riverwood Ave.
Noblesville, IN 46062
$397,700
$50,000
PMC Bank, N.A.

Thoughtburst, Inc.
3622 Pete Dye Blvd.
Carmel, IN 46033
$228,700
Chase Bank, N.A.

TreadDesk, Inc.
9852 North by Northeast Blvd.
Fishers, IN 46037
$50,000
The Huntington National Bank

Hancock County

Clean Cut Canines Mobile 
Pet Grooming
2916 S. 275 E.
Greenfield, IN 46140
$10,000
The Huntington National Bank

National Environmental, Inc. 
C.R. 200 N.
Greenfield, IN 46140
$310,000
Indiana Statewide Cert. Dev. 
Corporation

Hendricks County

Devoted Care Home  
Health Services
8639 Redditch Dr.
Avon, IN 46123. $80,000
First Merchants Bank, N.A.

Indy Clean and  
Seal, LLC
10206 Terri Ln.
Brownsburg, IN 46112
$10,000
$7,000
The Huntington National Bank

Johnson County

C & J Real  
Estate, Inc.
2329 Surface Dr.
Greenwood, IN 46143
$1,804,500
Heartland Community Bank

CLG Tan, LLC
2710 S.R. 135, Ste. G
Greenwood, IN 46143
$118,800
Indiana Business Bank

Kenmax Express, Inc.
736 Legacy Blvd.
Greenwood, IN 46143
$35,000
The Huntington National Bank

Marion County

A2S04  
Architecture, LLC
540 N. College
Indianapolis, IN 46220
$1,130,000
$300,000
KeyBank, N.A.

Advance Tactics Security, Inc.
2505 Boyd Ave.
Indianapolis, IN 46218
$150,000
KeyBank, N.A.

American Financial Credit 
Svcs.
10333 N. Meridian St.
Indianapolis, IN 46290
$548,300
Old National Bank

English Avenue  
Dairy Queen, LLC
3826 English Ave.
Indianapolis, IN 46201
$25,000
The Huntington National Bank

Joy Alterations, Inc.
10063 E.  
Washington St.
Indianapolis, IN 46229
$10,000. KeyBank, N.A.

Morganh, Inc.
6265 Carrollton Ave.
Indianapolis, IN 46220
$53,800
Chase Bank, N.A.

Pizzi Enterprises, Inc.
915 E. Westfield Blvd.
Indianapolis, IN 46220
$25,000
The Huntington National Bank

James D. Poynter
341 S. State Ave.
Indianapolis, IN 46201
$6,900
The Huntington National Bank

Rudy’s Liquor, Inc.  
and Bapashri
7045 Emblem Dr., Ste. G
Indianapolis, IN 46237
$286,000
First Capital Bank (First 
Colorado)

Suncoast Coffee, Inc.
1114 E. 52nd St.
Indianapolis, IN 46214
$1,400,000
Bank of Indiana, N.A.
TOS Restaurant  
Operations, LLC
423 W. South St.
Indianapolis, IN 46225
$985,000
Premier Capital Corporation

Shelby County

Drilling World
860 Elston Dr.
Shelbyville, IN 46176
$447,000
Capital Access Group, Inc. (CA)

PLannER OF nOTEPlanner of Note

Business Leader kicks off first 
Cover Party of 2012 in Franklin

The Johnson County Business Leader’s first Cover Party of 2012, 
sponsored by First Merchants, was held at the Johnson County Museum 
of History, 135 N. Main St., Franklin, on Feb. 21. Honored were December 
cover Dr. Anna Piper, Angel Animal Hospital, Greenwood; January cover, 
Donna Booth, Franklin Cornucopia Health Foods, Franklin; and February 
cover, Frank Dean, Frank’s Guitars, Franklin.
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SCEnES FROM a COVER PaRTYScenes from a Cover Party

1
1 

Charlene Lawrence  
& Lavonda Henry

2
Jo Dean, Dr. Emily Williamson  

& James Hudson

3
Mary Keevers & Sally Wells

4
George Dougherty, Mike Combs  

& John Ditmars

5
Joe Wells, Judy Wells, & Donna Lee

6
Bob & Lora Busch

7
Donna Booth & Rick Myers

8
Frank Dean & Rick Myers

9
Dr. Anna Piper & Rick Myers

10
Kerri Faulkner, Tom Patz, Kathy Stolz 

& Tandy Shuck

Photos by Gary Martin

Carmel Business Leader | Hendricks County Business Leader | Johnson County Business Leader

Three markets. One low price.

Contact Rick Myers at 557-1111 or Andreah Caldwell at 306-6176 to reserve your space.
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Women
in business

Employment
and staf�ng

agencies

Attorneys Not for pro�ts

Full page: $2,368  Half page: $1,662  Quarter page: $1,064  Eighth page: $618

Announcing our 2012 Special Section opportunities. 
Reach 13,300 businesses in the three strongest markets in Metro Indy through direct mail.



Tom Schlehuber
Senior Vice President

Corporate Banking Division
317.464.8488

thomas.schlehuber@keybank.com

Our Central Indiana customers have made us #1 in the nation.

Find out why.

Back, left to right: Garrett Doan, Mike Van Vierzen, Tom Schlehuber, Erik Vohs, Juan Gonzalez, Tracy Pursell. 
Front, left to right: Jeff Magginnis, Elaine Turner, Karl Zachmann, Chandler Troy, Patrick Appleton. 


