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FROM THE PUBLISHERFrom the Publisher

Rick Myers
Founder and Publisher

As July 4th nears and I be-
come older, the day/celebra-
tion takes on more meaning 
to me.

And my guess is that for 
Maria Da Fonte, it has even 
stronger significance. De 
Fonte owns Maria’s Bakery, 
Plainfield, and she will be cel-
ebrating the store’s 2nd an-
niversary in July. It has been 
enjoyable for me to watch her 
continue to build her busi-
ness. 

It has not been without a 
challenge here and a chal-
lenge there, but her persever-
ance has kept her in 
the game. All you 
have to do is know a 
little about De Fon-
te’s background and 
it’s easy to see where 
the perseverance 
comes from.

“To me its still 
very regarding  …  
I still enjoy it and I 
still look forward to 
doing new recipes, “ 
De Fonte said

As the story goes 
– it was published in the HCBL’s sister pub-
lication, Hendricks County ICON in Janu-
ary 2011 – Socialism in her native Venezuela 
steered Maria to the United States.  

Educated with a degree in industrial engi-
neering, due to her refusal to support Presi-
dent Hugo Chavez, she was blackballed from 
any type of employment that parallels her ed-
ucation – which forced her to sell baked goods 

out of her mother’s condo-
minium to help support her 
family.

Realizing that she needed 
to come to the US, she en-
rolled at Purdue University 
to pursue master’s work. She 
then landed a job in Bloom-
ington, but after closing she 
lost her job. And the rest is 
history.

So, on July 21, Maria will be 
celebrating the store’s 2nd an-
niversary, which will feature a 
“Monster Donut Eating Con-
test.” Contestants must be at 
least 15 years old and a fee 

of $8 will be charged 
to participants. The 
doughnut will be 
roughly the size of a 
12-inch pizza. There 
will be prizes award-
ed to all contestants 
and, of course, to the 
winner. Folks have 
until July 15 to sign 
up.

 “Keeping my fin-
gers crossed that we 
get a good turnout,” 
she noted in an email 

to customers. 
What a great American business story. If 

you can’t root for Maria who can you root for? 
For more information, call Maria’s at (317) 

268-3076 or go to www.marias-bakery.com. 
Better yet, go in and tell her how much you 
admire her determination.

Doughnut eating contest  
will cap Maria’s Bakery’s

2nd anniversary

Rick Myers is publisher of the Hendricks County 
Business Leader. E-mail: rick@businessleader.bz
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Of all the casualties of the Internet, only 
Bartlett is crying over the loss of quotation 
compilations. Like song lyrics, quotes are ubiq-
uitous on the information superhighway. Heck, 
I’m even quoted from an article in 2004.

Nuggets of wisdom pervade the web all say-
ing the same thing in different ways. We’ve 
heard quotes by Edison, Ford, Einstein, and 
Twain so many times that meaning is lost. It’s 
not until we encounter a situation where such 
pithy perceptions apply that we begin to under-
stand the wisdom.

Such is the case with me. Quotations remain 
esoteric until I experience them in real life.

Here is just a recent example. 
As a child, I was teased and razzed. Perhaps, 

not excessively, but still, it bothered me to a 
point to where I adapted and became a smart-
aleck with a capital A. 

Quote #1: The best defense is a good of-
fense - Any coach ever.

I honed my skills until I was very deft at 
zinging others. It became a personality trait 
and a style of humor. Many times I would 
put down an innocent to gain a laugh or 
feel superior in a crowd. I didn’t do this all 
the time, but I list cynical as one of my per-
sonality traits. Using humor at other people’s expense is a great 
way to get a laugh, but it’s no way to live. No doubt this has cre-
ated some hard feelings. These hard feelings have come back to 
haunt me.

Quote #2: People do business with people they like - Anyone 
who is a part of a networking organization.

Networks are very important in development. Yes, they can 

help you earn money, but they can also help 
you get ahead in other ways. Your networks 
can rally round you for a cause and they can 
support you in difficult times or situations. Re-
searchers say that weak ties, the peripheral of 
our acquaintances, are more important than 
strong ties or our closest friends. Think about 
former coworkers who have an impression of 
you in stressful times. Perhaps you weren’t the 
nicest guy to them and now they are a CEO of a 
company that would be perfect place for you to 
work. Forget it. That ship has sailed.

Quote #3: I’ve learned that people will for-
get what you said, people will forget what you 
did, but people will never forget how you made 
them feel. - Maya Angelou

Sometimes people know exactly why they 
don’t like you. For many others, it’s just a feel-

ing. As I get older, I find that the people 
who were pleasant and sincere were the 
ones who left the lasting impression. In-
advertently, I have burned a lot of bridges 
through putting people down and lifting 
myself at their expense. I’m not complain-
ing; I’m owning up. I’m analyzing and ad-
vising: Don’t fall into a similar trap. Stay 
positive and smile. Offer help and encour-

aging words and be a resource for folks. Don’t kick at dogs, 
because it may take 10 years, but they will bite back the first 
chance they get.

Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Hendricks County 
Business Leader. He may be reached at (317) 403-6485 or pearcy.gus@
sbcglobal.net. Gus blogs frequently at guspearcycommunications.
wordpress.com.

Listen here, young whippersnappers...

How Daniel did it…

The List

EdITORIaL/OPInIOnEditorial/Opinion
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Expect the best. 
Prepare for the worst. 

Capitalize on what comes.
-Zig Ziglar

By Gus Pearcy
It’s hard not to stare at Daniel Whipple’s 

eyes. He’s an ophthalmologist and there’s an 
innate curiosity to see how his eyes are do-
ing. On the surgical side, Whipple does more 
cataracts than any other surgeries. The on-
slaught of cloudy-eyed baby boomers guar-
antees a stable practice for the future.

His eyes are fine. They smile at you. He 
doesn’t shy away from the connection. He is 
genuinely personable. He shows compassion, 
intelligence, and a sense of duty to others. 

The Whipple Eye Center is celebrating 20 
years in 2012. 

Whipple relocated here in 1992 primarily 
to be near his wife’s family. The former Lib-
by Givan (her father was Indiana Supreme 
Court Justice Richard Givan) told him that 
they could live anywhere as long as it was 10 
minutes from her family. Avon fit the bill.

He hung up a shingle in Avon in 1992 in 
Prestwick. He moved to his current build-
ing in 1993. To celebrate 20 years of success, 
Whipple is donating $20,000 to Hendricks 
County. He will split it between two charities, 
$10,000 to the Hendricks County Communi-
ty Foundation and $10,000 to the Dennis W. 
Dawes endowed fund through the Hendricks 
Regional Health Foundation.

Dawes became an early champion of 
Whipple. He encouraged him to open a prac-
tice in the area. In the 20 years, Whipple es-
timates he has done more than 6,000 cataract 
surgeries, his self-identified area of exper-
tise. Dawes ensured that Hendricks Region-
al Health provided equipment for eye 
surgeries and was instrumental 
in helping Whipple build his 
practice.

“He also gave me 
some guarantees that 
if I came out here he 
would promise to 
back me if we didn’t 
make enough in a 
given month,” Whip-
ple said. “(Hendricks 
Regional Health) would 
guarantee an income for 
me to help get started.”

A graduate of Pike High School, 
Whipple was the son of a CPA. He had 
an ophthalmologist for a neighbor who was a 

great guy. This, he says, likely influenced his 
decision to specialize in the eye.

“It’s a field that has both surgery and office 
components to it,” Whipple said. “You’re not 
just strictly in the operating room every day. 
You’re not just strictly in the office every day. 
You get to do a mix of both.”

Other benefits of working with eyes, 
Whipple added, are the range of patient ages 
and types and the “cutting edge” aspect of the 
specialty. Ophthalmology was one of the first 
specialties to work with lasers.

Thursdays are the best days in his office. 
That’s when Wednesday surgical patients 
come in for a checkup, grateful for the in-
creased clarity in their vision in just 24 hours.

When asked about his passion for helping 
people, Whipple can’t explain why. In his of-
fice hangs a photo of his grandmother, who 
he believes is the source of his compassion.

“She loved every living organism on this 
planet,” he said. “You could tell immediately. 
You would just feel this love she had for you 
within minutes and that’s just the way she 
was.”

He not only donates to the Hendricks 
County Community Foundation, but he vol-
unteers as well. Whipple has been a board 
member for seven years. He served as presi-
dent of the board of directors for two years. 
Whipple says he likes the local aspect of the 
Hendricks County Community 

Foundation.

“The board is completely voluntary,” he ex-
plains. “They work really hard at helping lo-
cal people here in Hendricks County. Your 
donation dollars aren’t watered down like in 
bigger organizations, they go directly to proj-
ects here in the county.”

He’s a family man. He and his wife, Libby, 
have four children. This year, the couple will 
celebrate 25 years of marriage with a trip to 
Austria. It was where they met 30 years ago. 
They both were studying German. While 
waiting to take the train back to their host 
families, Dan and Libby would talk. They 
were married five years later.

His wife is not only a fifth-generation law-
yer, but she is also an artist. His daughter, Ka-
tie, is also an accomplished artist studying in 
Manhattan. Dan would always draw the fam-
ily Christmas card as a young boy. Today, he 
watches his family draw and paint. His sport-
ing passion is golf. He is a scratch golfer and 
plays every chance he gets.  In fact, Golf Di-
gest named Whipple the eighth best golfer-
doctor in America in 2006. He calls it his 15 
minutes of fame. He was the best in Indiana 
and the best ophthalmologist in the country.

“What’s great about that is, first of all, 
my folks live in Arizona and they ran a lit-
tle blurb about it in USA Today and all their 
friends were contacting them,” Whipple said. 
“And Channel 13 came out and did a piece. It 
wasn’t like I won a tournament or anything, it 
just fell into my lap.”

What’s the best advice you ever 
received? People will not remember 
what you say to them or what you do 
for them, but they will remember how 
you made them feel.

Best business decision you ever 
made: Starting my ophthalmology 
practice “from scratch” in Avon in 1992.

Worst advice you ever received:  
I have received such good advice 
over the years from so many wonderful 
people that it clouds any memory of 
“worst” advice.

In five years, I want …  
a continuation of what I already have: 
a healthy, happy family and a healthy, 
happy eye care practice.

My secret to success:  
I care about my patients.

www.statebankoflizton.com | 866.348.4675

Milestones are our specialty.

Whipple EyeCenter
8244 E. U.S. 36, Suite 200

Avon, IN 46123
Ph: (317) 272-2020
Fax: (317) 272-6544

whippleeye@gmail.com
www.whippleeyecenter.com

A young Daniel Whipple circa 1990.

Submitted Photo

Daniel’s favorite books…

n The Art of Possibility  
by Rosamund Stone & 
Benjamin Zander

n The Seven Habits of 
Highly Effective People 
by Stephen Covery

n Golf is not a Game of 
Perfect by Bob Rotella

n The Last Lecture  
by Randy Pausch

n  The Ten Greatest Gifts  
I Give My Children  
by Steven W. Vannoy

“Like song lyrics, 
quotes are ubiquitous 

on the information 
superhighway”

An eye on the community
Whipple Eye Center celebrates 20 year anniversary  

with generous donations to Hendricks County.

“The Whipple Eye 
Center is celebrating 

20 years in 2012.”

Altruism
Altruism is a concern for the welfare of others.  It is the motiva-

tion to provide something of value to others rather than the self.   
It consists of sacrificing something for others with no expectation 
of any compensation or benefit.  In today’s ultra-cynical times, 
altruism and political leadership seem to be mutually exclusive.  

This publication’s mission is to encourage, promote and rec-
ognize leadership and those who demonstrate it.   So it is with 
great regard that we recognize and applaud the altruistic lead-
ership that Governor Daniels displayed in accepting the role of 
President of Purdue University.  

Not that very long ago, Governor Daniels was on a very short 
list of potential candidates for the presidency of our great nation.  
Yet he chose not to travel that path but instead focus on continu-
ing to serve the great state of Indiana. Now as he approaches the 
end of his governorship, rather than cashing in economically with 
accepting a lucrative lobbying career or politically by pursuing a 
potential cabinet position, he instead remains true to Indiana.  He 
will continue to serve Hoosiers and generations of Hoosiers to 
come by what we know will be an effective term as president of 
one of our great state universities.  

With typical Daniels’ humility upon accepting his new role, he 
stated:  “Helping this great institution achieve even higher levels 
of research and intellectual excellence … is the highest calling to 
which anyone who loves this state, as I do, could aspire.”

We couldn’t be prouder of “Our Man Mitch” and wish him the 
very best in his new role.

Independence Day
Independence Day, the greatest of American holidays, will be 

celebrated this month in normal boisterous American fashion.  
As Americans, “boisterous” is our middle name.  George Will 
says that “Americans are overreachers; overreaching is the most 
admirable of the many American excesses.”  Tim the Toolman 
Taylor puts it more succinctly, “MORE POWER!” 

So when you and your family attend one of the many July cel-
ebrations our community has to offer, celebrate enthusiastically.  
We are the greatest nation this world has ever seen.   We can be 
justifiably proud. 

We would also caution you to be responsible and watch out 
for yourselves.  It’s been a very dry summer.  Temperatures 
remain well above average and burn bans are prevalent.  Few 
things could spoil your festivities more than an expensive fine 
so know the current situation in your community.  In some lo-
cales with burn bans, if you’re caught lighting fireworks--even 
if it’s on your private property--you could be hit with a fine of 
up to $2,500.  Be aware.  Have fun.  And have a great Indepen-
dence Day!

“To celebrate 20 years 
of success, Whipple is 
donating $20,000 to 
Hendricks County.”
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OPEn 4 BUSInESSOpen 4 Business

Compiled by Nicole Davis

Retired from the United Parcel Service af-
ter 28 years, Ted Rickey decided to take a leap 
into small business ownership. He opened New 
Beginnings Consignments & Collectables in 
Plainfield in May, and said it has paid off so far.

“We had a good first month,” Rickey says. 
“The heat I think this month has kind of held it 
back, but we hold our own.”

Rickey specializes in selling high-quality fur-
niture and collectables. He offers a free pick-up 
and delivery service. He says customers who 
come in the store say it’s decorated well, with a 
lot of nice furniture at fair prices. He has had no 
complaints so far. He had an antique shop in the 
90s, which helped lead him into consignment.

“We hope for this to succeed and to get well-
known around the area,” Rickey says. “We try to 
aim to please people that come in. People can 
come in here and they know they are going to 
get a good deal.”

What prepared you for opening your 
business? The economy and how it was.  It 
sparked an interest in lightly used furniture and 
collectables. 

What are the trends in your industry?  
The trends seem to be leaning more towards the 
economy and people not really being able to af-
ford new furniture. We give them the opportu-
nity to buy gently used, nice quality.

How do you differ from your competi-
tors? We are more specialized in higher quality 
furniture, a nice selection of collectables. I don’t 
pack things in real tight and decorate it accord-
ing to a house.

What do you plan to do to combat 
current economical conditions? The 
business does fit in with the way the economy 
is right now.

Finding a niche in the  
consignment world

Photo by Rick Myers

From left: Ted Rickey and Debby Hacker at New Beginnings Consignments & Collectibles

RECYCLE.RETHINK. REWARD.

Chances are the older refrigerator or freezer in your 
basement or garage is running up your utility bill by an 
average of $150 a year. Recycle it, reduce your energy use 
and keep harmful materials out of land� lls. We’ll pick it up 
and you’ll pick up $35.

For a FREE pickup call 1-877-395-5535 or visit  
www.powermoves.com.

Refrigerators and freezers must be in working condition, and must be between 10 and 30 cubic feet 
in size, using inside measurements. Wabash Valley Power Association (WVPA) contracts with JACO 
Environmental, an appliance recycler, to pick up and recycle refrigerators and freezers that are in 
working condition. This program is funded by WVPA and is available to residential electric customers 
in Hendricks Power Cooperative territory on a � rst-come, � rst-served basis until funding is expended. 
Customers must own the unit(s) being recycled. Limit two units per residential address. A check will 
be mailed to participants within 4-6 weeks after the appliance collection. Some restrictions apply.
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IN ENERGY COSTS
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$35  

Whether you realize it or 
not, your customers, clients 
and prospects have a number in 
their minds. In most cases they 
aren’t even aware of it, howev-
er, I assure you they do have a 
number in mind and it impacts 
you and your business.

With every encounter your 
customers have with you, your 
team, and your business, they 
mentally make a note whether 
the experience was what they 
expected. 

When they call to make an 
appointment, they’re noticing if 
the phone was answered polite-
ly and if the person they talked 
to was polite, courteous, served their needs and 
listened. If one is missed, they place a number 
on the satisfaction scale against you. Exceed one 
and the number shifts to your favor. 

You’re also being judged against experiences 
offered by competitors. When customers are 
somewhere else, and their expectations are ex-
ceeded greatly by another product or service, 
that experience just raised the bar on how you 
must interact with your customers. It might not 
seem fair, however, it’s reality. 

When expectations have not been met dur-
ing their interactions with you, the customer 
stacks enough numbers on the scale until they 
bolt. Some, albeit very few, will communicate 
with you in some fashion that things aren’t go-
ing well in hopes that they won’t have to leave 

you. Unfortunately, too many 
times that communication is 
completely missed and they feel 
forced to leave. 

That’s their point of view (the 
only point of view that really 
matters). You need to know that 
if you call them to ask why they 
left, they’ll talk about price. 
“Your price was just too high. 
We shopped and found a much 
better deal elsewhere.” It’s my 
contention that had things been 
going smoothly the entire time, 
they wouldn’t have been shop-
ping in the first place. 

The good news is that there 
are some simple steps you can 

take to make sure your customers don’t think 
about leaving: listen to your customer, have a 
simple way to accomplish this goal; make your 
day-to-day processes into systems to provide 
consistently good service; and design the ex-
perience your customers should have and then 
check to make sure every customer is getting 
that experience.

We all need to remember that we get paid for 
bringing value to the marketplace, and when we 
cease to bring value, we lose the business. When 
we bring more value, perceived or real, we get 
a raise. 

Thinking of a number…

Jack Klemeyer
Columnist

COaCH’S CORnERCoach’s Corner

Jack Klemeyer is the founder and head performance 
coach of GYB Coaching (www.gybcoaching.com). 
Contact him at: Jack@GYBCoaching.com.

THE PERSOnaL TOUCHThe Personal Touch

I’ve noticed that many people 
have a strong aversion to repeti-
tion. It isn’t that they can’t toler-
ate others repeating a message; 
it’s that they don’t want to risk 
echoing their own communica-
tions. That’s particularly true 
when it comes to developing 
their marketing communica-
tions materials -- but that’s when 
repetition is most important.

The concern about repetition 
crops up most often in plan-
ning for ongoing marketing pro-
grams, such as ad campaigns or 
customer newsletters. There’s 
a belief that everyone hangs on 
every word we say and commits 
it to memory and that they’ll immediately rec-
ognize any repetition on our part. 

However, repetition is 
not a bad thing. In fact, it 
can be a very powerful tool. 
Why? Consider several im-
portant points:

First, no prospect, cus-
tomer, or client will pay 
attention to what you say 
as closely as you do. You 
and your team may have 
spent an hour tweaking 
and twisting that particular 
sentence to get it just right; 
your reader skimmed over it in a few nanosec-
onds. She came away with a general impression 
of what you said, and that’s it. Frankly, that’s the 
best you can hope for.

Second, your prospects, customers, and cli-
ents will remember only a small amount of what 
they learn today, and it’s a safe bet that your 
message will not be among them, no matter 
how important it may be to you. 

Third, your prospects, customers, and cli-
ents encounter literally thousands of pieces of 
information every day. From TV commercials, 
to billboards, to news stories, to social media 
posts about cats that want cheeseburgers, they 

are inundated with informa-
tion. Your message may be one 
in 10,000 they see today. Even 
if it really stood out, it may still 
be among 100 others. 

Finally, most people must 
see your message many times 
-- perhaps dozens -- before it 
takes root in their minds and 
affects their behavior. That’s 
why successful advertisers 
have long understood the 
value of frequency. With rare 
exceptions (such as the over-
priced and overhyped Super 
Bowl ads nobody remembers 
three days later), they run their 
ads again and again. 

Given those realities, spewing all sorts of dif-
ferent information at your target audience is 

going to be far less effective 
than repeatedly targeting 
them with the same mes-
sage or two. If you have 
100 opportunities to con-
nect with your prospects 
this year, rather than send-
ing 100 different messages 
one time each, sending 
one message 100 times will 
dramatically increase the 
likelihood that you’ll break 
through the clutter and im-

plant that message in your audience’s mind.
Beyond improving the chances that your au-

dience will remember what you have to say, rep-
etition also reinforces the validity of your posi-
tion. When you make the same statement again 
and again, those words appear to be part of your 
philosophy. People realize that your message 
isn’t an off-the-cuff remark, but something that 
you share because you believe it. That kind of 
consistency builds confidence.

Repeating repetition isn’t  
necessarily a bad thing

“…repetition is  
not a bad thing.  

In fact, it can  
be a very  

powerful tool.”

Scott Flood
Columnist

Scott Flood can be contracted at sflood@sfwriting.
com or 317-839-1739, or visit his blog at: sfwriting.
com/blog/.

Save the
Date! August 14

8 West Main Street
Danville

5:30 – 7:30 p.m.

Crawley 
Business 
Center

Proudly Announcing the
2012 August Cover Party

RSVP to coverparty@businessleader.bz
For more information, call (317) 451- 4088
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MOnEY MaTTERSMoney Matters

Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director  
of Binkley Wealth Management Group in Avon.  
He can be reached at Jeff@thebinkleygroup.com or 
(317) 697-1618.

I do a lot of reading and for 
most of what I read, at least the 
non-fiction stuff; I can’t help 
but relate it back to the mar-
kets and investing. After 19 
years in the business my brain 
just thinks that way. “Mon-
eyball”, by Michael Lewis, is 
a fascinating study of how a 
General Manager (Billy Beane) 
of an MLB team (the Oak-
land A’s) with minimal finan-
cial resources figured out how 
to compete and win without 
high-priced talent. The movie 
with Brad Pitt as Beane wasn’t 
too bad either.

Before Billy Beane and the 
whiz kid played by Jonah Hill (in real life, Paul 
DePodesta), baseball conventional wisdom was 
that players could be economically priced by 
following the time-honored traditions of scout-
ing and long-established measurements of tal-
ent. Talent was “measured” sometimes by how 
a player looked, “He looks like a hitter.”  Or even 
less objective tests, “I got a gut feeling about 
this kid.”  

It’s a complicated story but what came from 
Beane and DePodesta’s efforts was a new em-
phasis on one previously thought unremarkable 
statistic: On Base Percentage. If a player got on 
base a lot, regardless of whether from a hit or a 
walk, the Oakland A’s wanted him.   They fig-
ured out that the first step to scoring more runs 
was to get more batters ON BASE. 

But that’s a baseball story Bink. What does 
that have to do with investing?  

Stock prices to a great extent are based on 
a company’s earnings.  That’s why the price/
earnings ratio (P/E ratio) for a company is one 
time-honored means of fundamentally evaluat-

ing a stock’s potential growth. 
After all, how can anyone jus-
tify a phenomenally high stock 
price for a company that has 
little to no foundational earn-
ings to base that price on?   (I 
won’t mention names but a 
“sure thing” internet company 
sure performed pretty poorly 
as people took a deeper, more 
rational look at their earnings 
potential.) Stock analysts al-
ways like to forecast “future” 
earnings to justify high P/E ra-
tios.  But often times those esti-
mates (read:  guesses) are based 
on non-objective, conventional 
wisdom based measurements. 

So what’s an investor to do? Like the aim of 
the general manager of a baseball team, the 
purpose of a successful investor is very simple.  
Whereas the GM of a team wants more runs 
scored, the investor who would be successful 
wants a rising portfolio value.  Like the GM, the 
investor needs to effectively evaluate “talent”. 

How? Look at the company’s “on base per-
centage”. Earnings are important yes, but take 
a look at a company’s dividend record. Are they 
paying dividends?  Are they consistent? Are 
they raising their dividend?  Dividends, divi-
dend consistency and rising dividends are all 
evidence of good management, and potentially 
a good long term “player” for your portfolio.

Now if only my Red Sox could get out of the 
basement in the AL East! 

Disclosure: all information is general and not 
for specific advice or recommendation.

Take me out to  
the ballgame!

BUSInESS OF THE MOnTHPlainfield Chamber Business of the Month

Photo Illustration by 
Carey Germana

Chicago’s Pizza, 2230 Stafford Rd., Suite 101, 
Plainfield, is the Plainfield Chamber of Com-
merce’s Business of the Month for June.

According to the chamber, Chicago’s Pizza 
makes a wholehearted commitment to quality. 
Their dough is made in-house daily, nothing 
frozen or pre-fab. They hand roll each bread-
stick. Chicago’s uses only fresh vegetables, all 
natural cheeses and 100% meat toppings. They 
feature a pleasant family dining environment.

 Each Chicago Pizza location is owner oper-
ated to insure that their quality standards are 
consistently maintained. Committed ownership 
provides a stable work environment which en-
courages better work habits from the employ-
ees. An on site owner is a reliable partner in the 
community. Quality at Chicago’s is not a mar-
keting scheme; it’s their mission.

Chicago’s Pizza 
is June BOM

From left, at the Business of the Month award presentation, are Kevin Ponto, Plainfield Chamber 
Board Member; Bob Milligan, Plainfield Chamber Board President; and Tom Booher, Chicago’s 
Pizza Plainfield Owner.

Submitted Photo

317-451-4088

Call today  
to advertise  
next month!

BUSInESS BRIEFSBusiness Briefs

First Merchants Charitable Foundation, Inc. 
will award its annual grants to local charitable 
organizations in Hendricks County and five 
other counties across Indiana. The foundation 
will award the grants for Hendricks county 
totaling $17,580 at a presentation at the First 

Merchants Plainfield Banking Center on Tues-
day, June 26 at 10 a.m. Grants will be awarded 
to the YMCA, Hendricks College Network, 
Hendricks County Senior Services, Sheltering 
Wings, Leadership Hendricks County and Hen-
dricks County Community Foundation.

Annual grants awarded to 
local charitable groups

FINANCE 
Dispatch

Same price – Apple released its faster 
MacBook Air as well as an iOS update 
on June 11. Although the MacBook Air 
is seeing major changes, the price will 
continue to start at $999 for the 11-inch 
model. 

-money.cnn.com

The Avon Chamber of Commerce  will 
hold its annual golf outing on Wednesday, 
July 25, at Prestwick Country Club, 5197 
Fairway Dr., Avon. For more information 
about registering  to play or sponsorship 
opportunities, call (317) 272-4333.

Avon Chamber 
golf outing July 25
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Dave Mansfield
Retired from Marathon Oil Co.
Currently Plainfield School Corporation Board 
Member
LHC Graduate 1995

How has Leadership Hendricks County impacted your life 
personally? 
The personal impact the program has had on me is the cre-
ation of so many friendships with some really nice people.

How has Leadership Hendricks County impacted your life 
professionally?  The program gave me a much broader 
understanding of how all facets of government and private 
enterprise work are intertwined. I have had the privilege of 
serving on the Plainfield School Board for many years. Often, 
decisions that we make have an impact on all the other 
branches of local government; and decisions made by oth-
ers affect how we go about our business (i.e. state funding 
and property taxes).  

How has Leadership Hendricks County benefited Hendricks 
County?
Just look at the list of graduates, and you will recognize 
many of the people who are giving their time and talent to 
make Hendricks County a better place to live.

Why should Leadership Hendricks County continue to edu-
cate the leaders of Hendricks County?  Hendricks County 
needs a continuing supply of new leadership as current lead-
ership ages and the county continues to grow.

What one thing did you like best about the Leadership Hen-
dricks County program? 
The community project that groups within each class are 
asked to do is the most rewarding. These projects force the 
participants to really dig deep into a specific area and come 
up with a solution or idea that will be an improvement.

Jodi Bondy
Independent Consultant
Creative Memories
LHC Graduate 2010

How has LHC impacted your life personally?
I feel like I have a better understanding of how our county operates, from the governing bodies to services for different 
communities. I also feel more confident about who to contact if I have a question about an issue. LHC has given me a 
new group of friends – some I would have never met. It has also given me a greater appreciation for the area that we 
live and work – especially since I am not a native Hoosier.

How has LHC impacted your life professionally?
I have been asked to serve on several boards and have 
increased my volunteering due to my participation with LHC, 
and can assist others in my community when they are looking 
for resources by directing them to the appropriate county of-
fices. I have also been able to promote my business through 
my contacts.

How has LHC benefited Hendricks County?
LHC gives residents an opportunity to explore parts of the 
county they may never venture into on their own. I know that 
from living in North Salem, many county residents have no 
idea where we are located. Once they travel out here for a 
class day, they find out that there are hidden treasures all 
over the county. The program has also allowed more network-
ing of its residents, both in class group and with alums.

Why should LHC continue to educate the leaders of Hen-
dricks County?
Our society is constantly changing, and LHC exposes its stu-
dents to the changes in a positive manner. It also gives com-
munity members a chance to develop skills as a leader in 
areas they may have been unaware of previously. New blood 
is vital to keeping a county and community running at the 
highest capacity. I feel that LHC contributes to this process 
by allowing people the chance to try something new.

What one thing did you like best about the LHC program?
I am so glad to call all of my classmates new friends. I am 
still in contact with many of them on a regular basis. We are 
involved in other endeavors together, and we support one 
another in our daily lives. We try to get together throughout 
the year with lunch or breakfast outings. We even include 
our families so that they can have fun. I would recommend 
anyone to apply for Leadership Hendricks County and explore 
the possibilities.

Bridgette Collins
Director
Hendricks County Work Release 
LHC Graduate 2011
How has Leadership Hendricks County impacted your life personally?
Going into this program, the only response I ever received from a past class member was “It was really great and 
rewarding and you’ll learn a lot”. I now understand their response, because I can’t put into words the amount of knowl-
edge I have gained and the level of appreciation I have for careers that I have never explored. Personally, being able 
to say that I read every book each month in its entirety is great, because I had to do something completely out of my 
comfort zone and I was well rewarded with knowledge.

How has Leadership Hendricks County impacted your life 
professionally?
LHC has helped me to hone in on skills I already possessed, 
incorporate some new leadership qualities and reduce the 
amount of counterproductive practices that I participated in 
as well. I am eternally optimistic, and therefore pessimists 
are my arch enemy. The program has taught me how to try 
and connect with people who are just wired different.  

How has Leadership Hendricks County benefited Hendricks 
County?
I once heard someone say “Once you’ve learned something, 
it’s hard to recall what it was like when you didn’t know”. I 
think that in small communities, the “newbies” sometimes 
miss out on important things because everyone else knows 
about a resource but forget that you don’t know. I take my job 
very seriously, and it is my responsibility to be able to present 
as many positive resources to those reintegrating into the 
community as I can…because sometimes, their life (and the 
lives of their families) depend on me getting it right the first 
time.

Why should Leadership Hendricks County continue to educate 
the leaders of Hendricks County?
LHC should continue because the participants don’t know 
how much they don’t know until they experience the program.  

What one thing did you like best about the Leadership Hen-
dricks County program?
I would venture to say that most of us follow the proverbial 
“Birds of a Feather Flock Together” and really don’t know 
many people with different professions. LHC allowed me to 
meet people from all backgrounds. I love Suzanne Whicker 
because her charm, wit and personality is exactly what you 
need when you combine 25 people who don’t know each 
other and have to come together as a team.

Richard Sutton
Vice President
RE Sutton & Associates
A division of Brown and Brown of Indiana
LHC Graduate 2006

How has LHC impacted your life personally?
Leadership Hendricks County has impacted me personally in two ways. LHC has provided an opportunity to network 
and to gain new relationships. These new friendships have had a significant positive impact on me as an individual. 
Through LHC, I have been rewarded with a better understanding of the needs of others and the resources available 
in Hendricks County. Connecting the resources with the needs of others has been a real positive in my life. 

How has Leadership Hendricks County impacted your life 
professionally?
LHC provides great networking opportunities. The individu-
als I have met through LHC have resulted in significant in-
creased business opportunities for myself and my various 
business activities.

How has Leadership Hendricks County benefited Hendricks 
County?
The benefits to Hendricks County are very significant and 
yet hard to fully understand.  Many graduates of LHC have 
gone on to leadership roles within the county, and are 
involved in many philanthropic efforts… all clearly tied back 
to LHC. It is impossible to fully appreciate the impact that 
LHC has had on the county, but I believe it is significant;  
and no other organization has had more impact on our 
county than Leadership Hendricks County. 

Why should Leadership Hendricks County continue to edu-
cate the leaders of Hendricks County?
Current leaders are getting older, and it is important to con-
tinue to invest in the pipeline of leadership, as the needs 
of our county are always evolving.  Therefore, there is 
never a good time to stop developing leadership; it is more 
important now than ever before.  New ideas and fresh 
thinking will be a huge asset for this growing county.  

What one thing did you like best about the Leadership 
Hendricks County program?
LHC not only develops leaders, it also inspires leaders. 
As an example, the Brownsburg Summer Lunch Bunch 
program was a direct result of my involvement in LHC. 
This program might not have come to Brownsburg if I had 
not heard about it through LHC.  The impact of this one 
program in Brownsburg is indescribable, and has provided 
a great opportunity for children throughout our community.  
This is just one of hundreds of programs and ideas that 
have flourished as a result of LHC.

Troy P Lingley, AAMS®
Financial Advisor

515 N Green Street Suite 101
Brownsburg, IN 46112
317-852-6572

www.edwardjones.com

Since 1993, Leadership Hendricks County (LHC) has brought hundreds of people together to learn 
more about leadership and to gain insight into our county’s challenges. LHC graduates become part of a 
formal and informal network of community leaders who step up to make Hendricks County better.

A new class of 20 to 25 participants is selected each year from a list of applicants. In January, they 
participate in an Opening Retreat, during which they learn more about themselves, leadership styles and 
the challenges facing the county. In addition, they are self-assigned to a Team Discovery project that 
addresses a current need in the county.

Each month they meet as a group for a full day to learn more about a facet of life in Hendricks County - 
everything from the educational system to how the jail operates. In November, they convene for a Closing 
Retreat to review what they’ve learned and present their Team Discovery projects.

Along the way, they learn that leaders aren’t an elite class of people. They’re ordinary citizens who step up 
to help their communities, churches, organizations and workplaces accomplish what needs to be done. 
And upon graduating, they become part of an ever-growing Network of Leaders serving Hendricks 
County.

Learn more about Leadership Hendricks County from these graduates featured at the Feb. 28, Hendricks 
County Business Leader Cover Party, 5:30-7:30 p.m. at Serendipity, 2499 Futura Pkwy., Plainfield.

 For more information, visit www.LeadershipHendricksCounty.org or call (317) 745-6694.

Leadership Matters!

Angie Ridgway
University of Indianapolis
Professor
LHC Graduate 2006

How has Leadership Hendricks County impacted your life 
personally?
Leadership Hendricks County introduced me to many 
new friends and colleagues. Having not grown up in 
the Indianapolis area or attended college here, I did not 
have a broad network of friends and colleagues outside 
of my own profession. Because both my husband and 
sister-in-law are now also LHC graduates, I have met 
even more interesting friends via their connection to the 
program.

How has Leadership Hendricks County impacted your life 
professionally?
Although my employment is in Marion County, there 
were many lessons I took from the LHC program that I 
use nearly every day as I work with students and col-
leagues. The ‘colors’ exercise not only allowed me to 
have a ‘common language’ with LHC graduates, but it 
also provided me with another lens for looking at human 
interaction and workplace dynamics. 
In addition, over the last six years, I have had the privi-
lege of volunteering in the LHC Program Development 
Committee. My participation in this group, in shaping 
the program for future participants, has reinforced to me 
that all participants experience LHC differently and that 
their learning needs must be accounted for in program 
design. It has affirmed several of the tenants I share with 
future teachers, such as the importance of program and 
lesson design in meeting the learning needs of diverse populations.

How has Leadership Hendricks County benefited Hendricks County?
LHC builds a stronger personal and professional network across the entire county. Through the program not only 
are friendships made, but professional and community support systems are built. Because the program accepts 
a cadre of diverse participants each year from communities across Hendricks County, it really does serve as a 
primary mechanism for professionals and community servants to interact and form partnerships.

Why should Leadership Hendricks County continue to educate the leaders of Hendricks County?
Communities are most successful when they have educated citizenry. I view Leadership Hendricks County as an 
educational service. It teaches class members about the function of local government and also educates its partici-
pants to the support systems that exist in our area. Servant leaders, such as the graduates of LHC, are community 
members who can provide connections and support to friends and neighbors in need. Without having been in LHC, 
there are many community agencies and programs of which I would not have been aware. This new knowledge 
allows me to ‘make a difference’ in my local area.

What one thing did you like best about the Leadership Hendricks County program?
The people! I learned something from each classmate, during each session.

Mike Rogers
Allison Transmission-GM
Retired
LHC Graduate 1997

How has Leadership Hendricks County impacted your life 
personally?
My experience in the Leadership Hendricks County pro-
gram began in 1996 when I received a letter and applica-
tion from a community leader who recommended that I 
consider the LHC program.  As a resident and community 
volunteer of Washington Township, I was aware of the 
many challenges and issues facing our local community; 
however I was unaware of the challenges facing other 
Hendricks County communities and the organizations that 
support the needs within those communities. 

How has Leadership Hendricks County impacted your life 
professionally?
As I reflect back, I must give credit to the LHC program for 
the opportunity to meet and interact with other community 
leaders, to better understand the bigger picture of chal-
lenges and opportunities that faced our leaders, and the 
confidence to take that knowledge and step forward and 
accept other leadership roles in my own community. 

How has Leadership Hendricks County benefited
Hendricks County?
When I look at the list of individuals who have participated 
in LHC I cannot help but be reminded of the leadership 
roles and accomplishments of our alumni. Many of them 
have taken on roles as volunteers with community service
organizations, civic organizations, community foundations, 
and governmental boards and commissions. It makes me proud to know that I participated in a program and an 
organization that inspired individuals to 
volunteer and become leaders. 

Why should Leadership Hendricks County continue to educate the leaders of Hendricks County?
We all live our personal and professional lives with the wisdom and knowledge gained from our past formal educa-
tion and work experiences. Often, that knowledge and wisdom is insufficient when we attempt to fulfill our civic 
duties as private citizens. LHC provides much of what is missing from that formal education.

What one thing did you like best about the Leadership Hendricks County program?
After completing the LHC program, it gives me great confidence to call on other alumni when I face great challenges 
in my community. As alumni of the LHC program, we do not graduate as experts or authorities in any certain field; 
however we do come away with a whole network of friends who are always ready to assist and guide us with sound 
advice in the time of need. The old Beatles song “With A Little Help from My Friends” certainly applies to the LHC 
organization.

Maria R. Mabe
Avon Health and Rehab
Speech Language Pathologist
LHC Graduate 2010

How has Leadership Hendricks County impacted your life 
personally?
I am very pleased to have been a member of the class 
of 2010. I met so many different people from all walks of 
life. I loved exchanging ideas and learning from others. 

How has Leadership Hendricks County impacted your life 
professionally?
I developed improved leadership skills to assist me when 
working on various committees with the Indiana Speech 
Language and Hearing Association. I gained more confi-
dence in interacting with other professionals.

How has Leadership Hendricks County benefited 
Hendricks County?
LHC introduced class members to the various agencies 
each month that make up Hendricks County. I did not 
know some of the agencies existed. Thus, I am now an 
informed citizen who can promote Hendricks County 
agencies to others.

Why should Leadership Hendricks County continue to 
educate the leaders of Hendricks County?
In order for Hendricks County to grow and continue to im-
prove as a county, we need leaders who can make sound 
decisions that benefit the county. LHC provides individu-
als with the tools to make good quality decisions.

What one thing did you like best about the Leadership Hendricks County program?
I enjoyed going to the various departments when we toured the Hendricks County Government Center in Danville and 
talking with their representatives who discussed what they do for residents of our county.

 Join us August 14th for the Hendricks County Business Leader Cover Party, 5:30 - 7:30 p.m., at the 
Hendricks County Convention & Visitors Bureau (Crawley Business Center), 8 West Main Street, Danville.

Rex Dugan
Dugan Chevrolet
President        
LHC Graduate 1995

How has Leadership Hendricks County impacted your life 
personally?
I gained valuable friendships along with a great respect 
and admiration for my classmates.

How has Leadership Hendricks County impacted your life 
professionally?
I learned to better manage my time in both my business 
and personal life.

How has Leadership Hendricks County benefited 
Hendricks County?
The alumni of the Leadership Hendricks County program 
now own or manage many businesses and organizations 
in Hendricks County. We gained great perspective and 
knowledge about ourselves, each other and our county.

Why should Leadership Hendricks County continue to 
educate the leaders of Hendricks County?
I do not know of any other organization that could fill that 
valuable role in our county.

What one thing did you like best about the Leadership 
Hendricks County program?
In one brief year, I learned more about our county’s busi-
nesses and government than I thought possible. It would 
have taken me a very long time to have learned those 
things on my own without the help and dedication to that purpose of Leadership Hendricks County.
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Event planning can be tricky, but good planning is the key to keeping things running smoothly

By Tricia Bowen
I have planned events for 10-10,000 attend-

ees. It is my passion, and I am often asked to 
share some tips and advice on event planning. 
Since businesses host many events during the 
summer, here are some good general rules. And 
to help explain how this can apply to your next 
event – I will tell you how each piece coincided 
with our recent chamber luncheon at Valle Vista 
Golf & Conference Center.

Choosing a Venue:
•	Do	a	site-visit	to	each	location	you	are	
considering.

•	Make	sure	the	venue	is	an	appropriate	
size	for	your	event.

•	Make	sure	the	venue	meets	your	needs	
regarding	audio	visual	and	sound	
requirements,	food	and	beverage	
options,	and	if	the	venue	is	outdoors	–	
consider	a	weather	contingency	plan.

Prior to the luncheon I met with Valle Vista’s 
Corporate Event Consultant, Janice. We dis-
cussed room set-up and menu options. I also 
contacted an outside audio visual company to 
coordinate all of our AV and sound require-
ments.

Food serViCe:
•	Does	the	venue	allow	outside	caterers	
or	do	they	have	an	in-house	caterer	you	
must	use?

•	Do	you	want	your	attendees	to	be	seat-
ed	to	eat,	or	to	network	while	standing	
using	cocktail	tables?

•	Will	you	serve	a	pre-plated	meal,	buffet	
or	passed	hors	d’oeuvres?

•	Make	sure	you	discuss	options	for	food	
allergies	and	vegetarian	or	gluten-free	
choices.

Valle Vista has an in-house caterer so I 
worked with Janice to determine the menu and 
we would selected a buffet-style meal. We also 
discussed how and when I would let them know 
of any special dietary needs.

LogisTiCs:
•	Determine	how	many	tables,	chairs,	
trash	cans,	etc.	you	will	need.

•	Make	sure	you	have	extra	supplies	
on	hand	to	accommodate	any	walk-in	
attendees.

•	Who	is	responsible	for	set-up	and	tear-
down?	If	you	are	responsible,	make	
sure	you	have	volunteers	on	hand	to	
assist.

•	Keep	a	production	timeline.	Know	when	
volunteers,	speakers	and	attendees	will	
arrive,	when	the	room	and	AV/sound	will	
be	set-up,	when	the	meal	will	be	served,	
etc.

•	Test	all	AV/sound	and	presentation	set-
ups	prior	to	the	event	starting.

I kept in close contact with Janice during 
the days leading up to the event, relaying our 
expected attendance numbers, any room set-up 
changes and the times when I, the AV company 
and attendees would arrive. I had to give a guar-
anteed number of attendees to Janice and I had 
to make sure that number accounted for any 
walk-in registrations we might have the day of 
the event. I typically add at least 15 to our count 
to include walk-ins. 

on-siTe:
•	Make	sure	registration/check-in	is	set-

up	and	ready	to	go	before	attendees	
begin	arriving.	

•	Make	sure	registration	volunteers	know	
and	understand	the	check-in	process.	

•	Have	clear	directional	signage	for	those	
who	pre-registered	and	for	those	who	
need	to	register	on-site.

•	Make	sure	you	know	who	your	on-site	
contacts	are	for	room	set-up	questions,	
kitchen/catering	questions	and	AV	ques-
tions.

Even though Janice was my main contact and 
she met me on-site when I arrived, she was not 
my contact for questions regarding the meal. Jan-
ice introduced me to Diane who would be assist-
ing me with the lunch. I met with the AV com-
pany once they finished setting-up to do a run 
through of the sound, microphones and speakers. 
I also greeted our guest speaker upon arrival and 
walked him through the luncheon program to 
make sure he did not have any last minute needs 
for his presentation.

The luncheon was a success and I believe that 
was due to careful planning of each aspect of the 
event.

I have learned several things over the years 
regarding event planning. You need to:
•	Be	organized
•	Multitask
•	Plan	for	the	unexpected
•	Be	flexible
•	Ask	questions	and	not	assume
•	Pay	attention	to	details
•	Negotiate
•	Be	open	to	new	ideas
•	Have	fun
Good luck to you on your next event – 

remember to have fun!

Tricia	Bowen	is	the	events	&	operations	manager	for	the	
Greater	Greenwood	Chamber	of	Commerce.	To	reach	Tricia,	
write	her	at	Tricia@Greenwood-Chamber.com.
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nOW THaT WE’VE BEEn OPEnNow That We’ve Been Open

Troy Galbraith  |  7648 E. U.S. Highway 36, Avon  |  317.272.0467  |  tgalbraith@firstmerchants.com

First Merchants Bank
Banking Solutions for Business Owners

Michael Joyce  |  Meridian Plaza, Indianapolis  |  317.566.6151  |  mjoyce@firstmerchants.com

1.800.205.3464 |  www.firstmerchants.com

Knowing who to trust and surround yourself with is a key to success 
in business. At First Merchants, our Business Bankers provide 
solutions that meet your unique needs, while providing the service 
you expect from a community bank.

We know your business and your life are not separate issues.  Work 
with a team that knows both the professional and personal side of 
running a business.

Sound advice, solutions that meet your needs and superior service. 
That’s the Strength of BIG and the Service of Small. 

That’s First Merchants!

Michael Joyce

Troy Galbraith

Repairing electronics in his home garage, Eric Bow-
man received some valuable advice from his father-in-
law. “If you continue to work in your home, you will never 
separate work from home,” he said.

Initially worried about the overhead costs, the Super-
star Electronics owner said renting an office space at Yea-
ger Properties was some of the best advice he received. 
Yeager allows him to pay just one price for rent, utilities 
included. Almost a year since he opened his Plainfield of-
fice, the business has grown significantly.

“Everything I do is detailed work,” Bowman says. “No 
one off the street can do what I do.”

With an electrical engineering degree from IUPUI and 
Purdue, Bowman has the experience and the equipment 
to fix anything from iPods, iPads and laptops to surround 
sounds and TVs. Cracked screens are the number one 
problem his clients face.

“It’s cheaper to repair a screen than replace a TV,” Bow-
man says. “It’s well worth the money to have it repaired.” 

Bowman says his Web site, superstarelectronics.com, 
has helped save him and his clients time by allowing them 
to fill out a form explaining their problem. This allows 
him to get back to them with a better response. Doing 
more than just repairs, Bowman will often make house 
calls, offers an emergency service and custom installa-
tion. Since he focuses on the physical electronics, he of-
ten partners with Wildcat! Technology in Plainfield who 
can help customers with software problems. It’s all about 
making the customer happy.

What has been your biggest lesson so far?
It’s best to be in business for yourself. You’re your own 

boss. If your business is successful, it’s you. If it’s unsuc-
cessful, it’s you.

What would be one thing that could help 
your business?

A bigger office space and more advertisement.
What would you tell someone starting his/

her own business?
You have to put in hours. I’ve been staying here until 

midnight sometimes. You have to show customers a high 
level of respect and they will come back.

So, what do you think about your business’s 
future?

I will have to get a bigger building. There will probably 
be word of mouth growth. That’s the best growth you can 
have.

Plainfield engineer is a 
superstar with electronics

Eric Bowman, owner of Superstar Electronics, LLC
Compiled by Nicole Davis

Photo by Nicole Davis

Hendricks County Business Leader 

Women’s Business Leader Luncheon
Presented by

 Hendricks County Bank and Trust Company

Guest Speaker
Dr. Margaret Hoernemann
Superintendent
Avon Community School Corporation

Prestwick Country Club • 5197 Fairway Drive • Avon
R.S.V.P. by July 18, 2012 to info@businessleader.bz

Send checks payable to Hendricks County Business Leader, 6319 E. US Highway 36, Suite 206, Avon, IN 46123

EmpowEring. EffEctivE. ExtraordinairE.

A portion of the luncheon proceeds benefit Leadership Hendricks County.

$15.00
Thursday, July 19,  2012

11:30 a.m.
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PRESS RELEaSES

Samantha Russey, 2009 Avon High School 
graduate, is interning this summer with Kim 
King Smith Events.

Russey is currently a senior at Indiana Uni-
versity in Bloomington, where she is study-
ing Business Management through the Kelley 
School of Business. This summer, Russey has 
been assigned an internship with the Indiana 
event and wedding planner Kim King Smith 
Events.

Russey was interested in finding an intern-
ship in event planning because she was very 
eager to learn the ins and outs of the indus-
try.  Russey looked online for event planners 
and came across Kim King Smith. Right away, 
Russey was being interviewed and screened for 
the position.

“I hope to gain experience in effectively com-
municating with vendors and clients, how to 
prioritize what aspects need to be done and 
when and how to handle planning multiple 
events at one time,” said Samantha Russey. “I 
have high aspirations for this internship, and 
know that I will come out of this experience 
more knowledgeable about event planning.”

As an intern for Kim King Smith Events, Sa-
mantha Russey will be given an abundance of 
unique opportunities. She will not only use his 
business skills to work with scheduling and fi-
nancials of the company, she will also be given 
the chance to experience the day-to-day life of 
an event planner. Russey will be able to attend 
and assist with corporate events, weddings and 

social parties, giving her a hands-on experience.
“I am learning a lot from Kim about the event 

planning industry,” said Russey. 
Kim King Smith Events is an Indianapo-

lis and Central Indiana Bridal Consulting and 
Event Planning Company.

Local graduate interns 
with bridal consultant

Press Releases

Samantha Russey

Avon resident Ross Pierson has been assigned 
an internship with Kim King Smith Events this 
summer.

Pierson, a 2010 graduate of Avon High 
School, now attends Ball State and is currently a 
junior seeking a degree in Business Administra-
tion. This summer, Pierson has been assigned 
an internship with Event and Wedding Planner 
Kim King Smith Events.

Pierson contacted Kim King Smith and shad-
owed her at a wedding in March as a require-
ment for a class. He then pursued an internship 
with Kim King Smith Events in order to learn 
about the event planning business and to learn 
about how a small business operates for his 
Business Management degree.

“I want to experience what the event indus-
try has to offer and get insight to a successful 
business,” said Pierson. “Working for Kim King 
Smith Events will give me an opportunity to do 
this.”

As an intern for Kim King Smith Events, Ross 

Pierson will be 
given an abun-
dance of unique 
opportunit ies . 
He will not only 
use his business 
skills to work 
with scheduling 
and financials of 
the company, but 
he will also be 
given the chance 
to experience 
the day-to-day 
life of an event 
planner. Pierson 
will be able to attend and assist with corporate 
events, weddings and social parties, giving him 
a hands-on experience.

Kim King Smith Events is an Indianapo-
lis and Central Indiana Bridal Consulting and 
Event Planning Company.

Event planner internship

Ross Pierson

Les Mongell,  president of State Bank of Lizton, is pleased to an-
nounce the latest employee promotion at State Bank of Lizton: 

Kyle Endres has been promoted to Commercial Banker. He has 4 
years of banking experience. Kyle earned a B.A. in elementary ed-
ucation from Purdue University. Kyle serves on the boards of the 
Lebanon Education Foundation, Boone County 4H Fair and Boone 
County Pork Producers and volunteers for various other communi-
ty and business organizations and events. He will spend time in the 
Brownsburg North and Lebanon locations. 

SBL’s Endres
receives promotion

Kyle Endres

WE ENJOY DOING BUSINESS IN HENDRICKS COUNTY 
BECAUSE ... We enjoy the landscape of the county, corn� elds, the 
smell of fresh tilled dirt and right in the middle crossroads 39 and 136.  
A 1950’s Ice Cream stand, how quaint, it’s laid back and the customers 
are friendly.   

WE UNWIND BY ... watching our � ower garden grow and going 
camping.  Both farming and operating the Dairy Bar allow us to take 
o�  when ever we would like during the winter months.  I guess we 
would be considered snowbirds.  We like to travel south to miss out on 
the winter weather.

MY FIRST JOB ... was babysitting and Kevin’s � rst job was selling eggs.

WE KNEW WE WANTED TO WORK IN ... food related business.  
We both enjoy people, serving, eating and getting away in the winter.  
� e Dairy Bar and farming work great for this.

IF I COULD START MY CAREER OVER I WOULD ... not change 
a thing.

MY OFFICE IS ... the kitchen and Kevin’s is on the tractor.

THE BIGGEST INFLUENCE ON MY CAREER IS ... my husband – 
Kevin, he is very supportive and helpful.  I enjoy working along side 
him.  Prior to running the Dairy Bar, I worked along side Kevin on 
the farm.

MY HENDRICKS COUNTY BUSINESS MENTOR IS ... Hilligoss 
Bakery – Mike and Linda.  For years I have watched how they work 
together and how their business has grown to serve their community.

I DEFINE LEADERSHIP AS ... surrounding yourself with a Support-
ive Team of people having the same goal – Too Succeed.

MY GREATEST BUSINESS REGRET IS ... not owning the Dairy Bar 
sooner.

A BUSINESS LEADER IS ... supporting and sponsoring the commu-
nity events and improving our business for better service.

FROM A BUSINESS PERSPECTIVE, HENDRICKS COUNTY’S 
GREATEST ASSET IS ... having a banking system with a team of pro-
fessionals. Making it possible for us to achieve our goals. � ank you, 
State Bank of Lizton!

MY GREATEST PROFESSIONAL STRENGTH IS ... the desire to 
improve and expand our business for the bene� t of the community.

MY BUSINESS PHILOSOPHY IS ... Do unto others as you would 
have them do to you.

 Kevin and Phyllis Alexander  own and operate the Lizton Dairy Bar, 
� ey serve ice cream, of course, along with many other food and drink 
options.  Kevin also is a farmer in the area., farming over 2,000 acres.  
“In 2009 we saw that the Dairy Bar was for sale and had started looking 
pretty shabby,”says Phyllis.  And so they purchased it In April 2011. “We 
wanted to � x it up for the town and community.” � e Dairy Bar is open 
from April to October. Here we learn. through Phyllis, a little more about 
the Alexanders:

OF THE MONTH
July 2012

Compiled by Rick Myers
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MeetLIZTON DAIRY BAR
102 W. MAIN STREET • LIZTON, IN 46149

(317) 994�5399 Photo by Rick Myers

Tina Lear
Branch Manager

10 Hendricks and Boone
County locations!

866.348.4675
www.statebankoflizton.com

Member FDIC

Helping
Small 

Businesses
Succeed...

Every
Day!

Want to get down
to business?
Call Tina at

317.858.6119 today!
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WEST 317.217.2200 
NORTH 317.814.4100

 EppleyPlasticSurgery.com

The science of feeling, looking and living beTTer.

Whether you want the fullness 
you loved before the birth of 
your children, or just to feel 
fabulously confident in any 

outfit, Breast Augmentation is 
safer and more natural-looking 

than ever before.  Talk with 
board-certified plastic surgeon, 
Dr. Barry Eppley, and find out 

whether it’s right for you.

•	Rapid recovery - 
be back to work and 
your regular activities 
within a few days

•	No visible scars

•	Sizing and implant 
styles to fit your 
unique body shape

* Some restrictions apply. Discounts 
based upon implant style. Procedures 

must be reserved by 8/1/2012. 

Call today to schedule 
your FREE consultation. 

Schedule your Breast 
Augmentation before 
August 1 and receive 
$500 to $1,000 OFF*  

your procedure.  

SPECIAL PRICING

July Chamber of 
Commerce Meetings

11 - Danville Chamber of 
Commerce (members’ meeting): 
Wednesday, July 11, 11:15 a.m. at. 
Ellis Park Train Station, 49 N. Wayne 
St. Danville. For more information, 
call (317) 745-0670
 
18 - Brownsburg Chamber of 
Commerce (members’ meeting): 
Wednesday, July 18, 11 a.m. at the 
Brownsburg Fire Territory, 470 E. 
Northfield Dr., Brownsburg. 
For more information, call  
(317) 852-7885
 
19  - Plainfield Chamber of 
Commerce (members’ meeting): 
Thursday, July 19, 7:30 a.m. at 
Plainfield Recreation & Aquatics 
Center, 651 Vestal Rd., Plainfield.  
For more information, call  
(317) 839-3800
 
24 - Avon Chamber of Commerce 
(members’ meeting): Tuesday, July 
24, 11:30 a.m. at Prestwick Country 
Club, 5197 Fairway Dr., Avon. 
For more information, call  
(317) 272-4333
 
27 - Westside Chamber of 
Commerce, (members’ meeting): 
Friday, July 27, 8:30 a.m. at 
Candlewood Suites at the Airport. 
For more information, call  
(317) 247-5002.
 
Brownsburg Chamber  
New Members 

Row Printing Inc.
Avon , IN  46123  
(317) 796-3289
 
Plainfield Chamber  
New Members

Community Reinvestment 
Foundation, Inc.
Dwayne Shaw
44 N. Girls School Rd.
Indianapolis, IN 46214
(317) 554-2100

Malone Staffing
Kendra Shuler
77 S. Girls School Rd., Ste 201
Indianapolis, IN 46231
(317) 759-5611

Midwest Merchant Solutions
Dan Owen
814 Highlander Dr.
Plainfield, IN 46168
(317) 464-9207

New Beginnings Consignment
Ted Rickey
211 W. Main St.
Plainfield, IN 46168
(317) 203-5135
 
Raymond James & Associates
Tim Hansen
701 E Countyline Rd., Ste. 302
Greenwood, IN 46143
(800) 382-9487

Seniors Helping Seniors
Jerry Ellis1
311 Stafford Rd.
Plainfield, IN 46168
(317) 204-2522

Sales Leads
Newly incorporated 
businesses through 
June 10, 2012

A and A Vending Company
Anne Johnson
Mark Johnson
7724 Quail Ridge North
Plainfield, IN 46168

Belleville Marathon
Nanak Durbar Corp.
Pavandeep K. Bajwa
3647 Pickwick Circle
Plainfield, IN 46168

Bookworm Boutique
Connie Roland
144 Mill Springs
Coatesville, IN 46121

Charley Parks  
Auto Repair
Charley Parks
50 Mardale Dr.
Brownsburg, IN 46112

Cruise Planners
Michael E. Laver
Jennifer K. Laver
753 Willow Ridge Ct.
Plainfield, IN 46168

Elegant Ac-scents
Janice E. Cook
6286 E. C.R. 800 N.
Bainbridge, IN 46105

Hendricks Pediatric Dentistry
John R. Well, DMDPSC
C/O Robert C. Lee
R. Lee and Associates, P.C.
8900 Keystone Crossing,  
Ste. 1100
Indianapolis, IN 46240

IDGAS
Jerry E. Jozwiak
5389 N. C.R. 725 E.
Coatesville, IN 46121

James Furnace Supply
Dennis K. James
198 Abner Creek Pkwy.
Avon, IN 46123

Lola’s Place
Laura Elkins
831 Bristle Lake Dr.
Brownsburg, IN 46112

Madave Software Solutions
David W. Maish
7760 Corsican Circle
Avon, IN 46123

Maximond Company
Andrade Macedonio
Steve Redmond
8163 Stonelick Dr.
Avon, IN 46123

Meazel Jewelry  
and Gifts
Arthur G. Zickman
Scott J. Zickman
Patricia A. Zickman
220 E. Main St.
Danville, IN 46122

Meditations for  
Healthy Living 
Brian J. Caskey
1335 River Ridge Dr. N. 
Brownsburg, IN 46112

Reflections 
Photography
Terry Tipton
433 Gettysburg
Coatesville, IN 46121

RWB Distributing 
Phil Lothamer
Monte Lothamer
C/O Huntington  
National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112

Soul Catcher Ministries
James Dragon
Darinda Dragon
C/O The Huntington  

National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112

Veterans Quality Contracting
John Matthew Albertson
631 Raymond St.
Plainfield, IN 46168

Wood Knot Wood Sew
Cathy A. Spaulding
Terry K. Spaulding
7463 Kimberly Lane
Plainfield, IN 46168

Editor’s Note: SBA Loans  
were not available for the 
July issue of the Business 
Leader, but will resume 
publication in the  
August Issue. 

Buy this space!
(317) 451-4088

PLannER OF nOTEPlanner of Note

To Advertise
in the next 
issue of the 

Business Leader, 
please call 

(317) 451-4088
today! 




