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Joann Hofer’s growing business brings European chocolate to Carmel / P2
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1. Don’t take yourself too seriously.
2. Focus on quality and detail.
3. Listen to your gut instinct when you talk to your cus-

tomer.
4. Work in a sustainable way.

Hometown: Hofer was born in Boston, Mass., and has 
lived in South America, Miami, Fla., and Austria. She 
refers to herself as a “citizen of the world.”
Residence: Carmel
Family: Husband, Roland, 14-year-old son and 8-year-old 
son
Hobbies: Cooking, soccer games, traveling, reading good 
books, yoga
Languages: English, Germany, Spanish and French

What: An organic and fair-trade gourmet chocolate com-
pany specializing in handmade and imported chocolates
Who: Joann Hofer, chocolatier and owner
Where: Online at www.xchocolart.com or at www.etsy.
com/shop/xchocolart

JOANN HOFER’s  
4 Tips FOR succEss

MEET JOANN HOFER

XcHOcOl’ART

Joann Hofer’s growing business brings European chocolate to Carmel 
By Christian Sorrell
Carmel Business Leader

Carmel resident and self-described “citizen of the world” Joann 
Hofer is the owner, operator and chocolatier of the Carmel-based 
chocolate company, XChocol’Art. Run out of a commercial-certi-
fied kitchen in her home, Hofer has grown her business during the 
last two years, becoming a thriving online chocolate seller as well 
as a big presence at local special events.

Hofer started XChocol’Art two years ago, after finding herself 
with a growing passion for chocolate and pushing herself into 
years of condensed education in chocolate making.

“I read an article two years ago about cocoa, and I became fas-
cinated with the origin of cocoa, the process that it takes for one 
bean to make it into a chocolate piece that a person can actually 
eat,” Hofer said. “I enrolled in a bean to bar and professional choc-
olatier program and went to Vienna, Austria, to make good, qual-
ity chocolate the European way.”

From this fascination with cocoa and the artistic side of choco-
late making, Hofer not only took part in an accelerated chocolatier 
program but also learned the ins and outs of starting her own busi-
ness.

“The learning curve has been unbelievable in the last two years. 
In learning the processes to open a business, all of the little pieces 
seemed to fit together. Even things like realizing we needed a 
website if we were going to do this and someone saying it will be 
$15,000 to make one. I was like ‘Are you crazy?’ so I went and did 
it myself,” Hofer said. “At times, it was a lot to take on, but it has 
been fantastic. It has been a great learning process for me.”

As part of her education, Hofer traveled to Austria, the nation 
she lived in before her time in Carmel. It was living there that she 
feels awakened her love for quality food.

“It was great seeing how open the Austrians are with their culi-
nary craft. They don’t hide. They don’t have secrets,” Hofer said.

During this time in Austria, Hofer’s husband Roland, an Aus-
trian himself, and their two sons joined her, and the family traveled 
to Zotter Schokoladen Manufaktur in Kornberg, one of the nation’s 
unique and innovative chocolate companies.

Josef Zotter, the company’s founder, is considered a visionary 
throughout much of Europe. With a focus on sustainability and 
fair-trade products, Zotter not only makes high-quality, traditional 
chocolates but also looks to be innovative with his flavors. Last year, 
he even helped to create a pig’s blood-infused chocolate. 

After touring Zotter’s facility, Hofer’s husband suggested the 
couple meet with Zotter. Hofer initially blew off the idea, think-
ing Zotter would be far too busy to meet with a family of tourists, 
but after her husband reached out to the factory directly, telling of 
their family’s history in Austria and Hofer’s desire to make great 
chocolate, Zotter agreed to meet them for coffee.

As the group discussed family, chocolate and business, questions 
about Zotter’s distribution, or lack thereof, in the United States 
was discussed. By the end of the day, Hofer and her husband had 
become Zotter’s U.S. distributor. It was a massive moment for 
XChocol’Art.

“(Now), we are marrying the two companies. We are only mak-
ing our chocolates from Zotter chocolate which means all of our 
products are organic and fair trade as well, something that is not 

common with small chocolate makers in the United States,” Hofer 
said.

With this solid foundation, Hofer has been growing the local 
and creative aspects of the business during the past several months. 
XChocol’Art recently became a member of Indiana Artisan. The 
organization was launched in 2008 to raise awareness of locally-
crafted products and to establish a brand for Indiana-made goods. 
Hofer applied to the group and submitted samples of her work 
that were judged by a panel of fellow artisans before being invited 
to join the group.

“It’s a wonderful group to be a part of. I’m from different parts 
of the world. I moved to Carmel 13 years ago, and I consider 
myself a Hoosier,” Hofer said. “Being a part of this group gives 
me that sense of belonging to this state and what is the best of 
this state, innovators and artists who want to express themselves 
through their craft.”

Indiana Artisan will have its third annual Marketplace at the 
Indiana State Fairgrounds on April 6 and 7. For more information 
about the group, visit www.indianaartisan.org.  

In the coming months, XChocal’Art will be participating in 
Orchard in Bloom, a springtime event at Indianapolis’s Holiday 
Park from May 3 to 5. Hofer will be manning a booth at this year’s 
Carmel Farmer’s Market Saturdays from May 18 to October 5. 

For more information on XChocol’Art and Hofer, visit www.
xchocolart.com.

Hofer working on some of her chocolate creations
Hofer with her husband Roland and two sons in 
Austria. Hofer with Austrian chocolatier Josef Zotter.
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March was a big month for business in 
Carmel. At the beginning of the month, Pol-
leo Systems announced it 
would be expanding its Car-
mel headquarters and adding 
up to 36 new jobs between 
now and 2016. Baldwin & 
Lyons, Inc. announced plans 
to add 133 new jobs. Next-
Gear Capital, an automo-
tive financial services pro-
vider, held a ribbon cutting, 
announcing its 169 planned 
new jobs. On top of all that, 
GEICO announced it will 
be bringing 1,200 new jobs 
to Carmel during the next 
several years with the opening 
of its first customer service 
center in the state. Gov. Mike 
Pence and Mayor Jim Brain-
ard were on hand at both the 
GEICO and NextGear announcements.

It seemed like every week I had an 
announcement e-mail coming into my inbox. 
It’s exciting times for Carmel. Announce-
ments like these are something that I do not 
predict will end in the coming months with 
more good news coming down the pipe. 
Housing sales have increased over the same 
time last year and housing prices in Carmel 
saw a 6-percent increase.

It will be interesting to see how these new 
jobs, new homes and new residents come to 
shape Carmel throughout the coming months 
and years. Will GEICO’s announcement be 

the first of many with even larger expansions in 
the future, given the Carmel office is successful? 

Will more Carmel-based busi-
nesses like NextGear Capital 
and Polleo Systems continue to 
find success and expand?

From my standpoint, things 
are looking good for Carmel. 
Other businesses will be able to 
take part in that success. How 
those businesses decide to take 
part will shape Carmel’s future 
just as much during the next 
few years. I will be looking into 
how many of these companies 
are hiring from within Carmel 
or from without. Commuters 
mean more gas station, restau-
rant and even hotel business. 
Hiring from within Carmel or 
from outside of the state means 
more money flowing into of 

Carmel, creating more business for everyone. 
More home repairs, more utilities, more car sales, 
more grocery shopping, more insurance needs, 
etc.

Business is often seen as a competition and 
in some cases, it certainly is. When it comes to 
Carmel’s economy, growing business for one 
can certainly mean growing business for all.

I would say that’s something we could all 
get used to.

Christian Sorrell is the managing editor of the Carmel 
Business Leader. You may e-mail him at christian@
youarecurrent.com

Wisdom versus rules
The Harvard Business Review did a massive study on tens 

of thousands of businesses to find out what “common rules” 
they could find among all those who succeeded. What did they 
find? Well, rule No. 3 was “There are no other rules.” I won’t 
spoil rules No. 1 and No. 2. This is, of course, disappointing to 
many readers who were hoping to find some rules for success. 
In order to offer some relief, here is one more rule: Stop mak-

ing rules! Instead, try wisdom.
Black and white thinking 

is ingrained into us from the 
moment we step into pre-
school. We learn there is a 
right way to do something, 
and everything else is wrong. 
In real-life, there is a wrong 
way to do something (hint: 
it’s the one that gets you 
killed), and everything else 
is up for grabs. I hear you, 
“How can we make decisions 
without rules?” Easy, instead 
of thinking you need to find 
rules, why not just look for 
wisdom?

You want to know the 
deep, dark truth about why 
we are addicted to rules? We 

hate responsibility. Rules mean breath a sigh of relief and free 
ourselves from accountability and hopefully, consequences. 
Humanity deals with the universe by saying, “I play by the 
rules, and you take care of me.” We do this to such an extreme 
perspective that we choose our leaders according to those who 
are willing to help us make up rules to follow.

Wisdom and understanding is different. They don’t tell 
us what to do, they just help us make our own judgements. 
Throwing away the knowledge and experience of the past is 
foolish, but clinging to it as some kind of sanctimonious liturgy 
is also just as asinine. We need to take the education and expe-
rience passed down to us as rules, and convert it to wisdom. 
This means we listen to the voices of the past, but do not con-
strain ourselves to them.

It is a hard habit to break. Even those who adventure out into 
the unknown and learn new things tend to come back down 
from the mountain with a new set of commandments. We don’t 
stop to think that we just broke the rules, why would we then 
make new rules? Instead, we need to start sharing our knowledge 
with each other, and our children, with a little more humility. 
“Here is what I have learned, take it and grow it.” This should be 
our process, not “Here is what I have learned, follow it.”

Being countercultural by nature, I started my life pretty 
much rejecting every rule given to me. While this enabled to 
me to learn a lot, it also caused me a lot of pain. But when 
faced with the choice, “follow the rules, or keep going,” I always 
kept going. I wish someone had told me, “listen to the rules as 
advice, hear the wisdom, then decide for yourself.” That would 
have saved me a lot of pain, and I still would have been free to 
adventure and explore. 

The dangerous part of rules is that they imply, “this is it, 
there is no world beyond.” This assumption is nearly impossible 
for the young to swallow, meaning they rebel until they wear 
out. When we wear out, we become part of the choir telling 
others, “follow the rules.” The impossible conflict between rules 
and exploration is wisdom, and we need cultural shift to move 
forward.

EdiTORiAl/OpiNiONEditorial/Opinion
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You want to know  
the deep, dark truth 
about why we are 
addicted to rules?  

We hate responsibility.

Editor,
Kudos on Chris Hoyt’s 

recent article, “If I just had...” 
Your analogy of physical 
health and business health 
was pin point accurate and 
very well written. I see this 
so many times with my toy 
store retailer friends nation-
ally. They complain that 
people are not pouring in 
their doors and bills are hard 
to pay. We have to be relation-
ship focused with a sincere 
heart for our businesses to 
grow. A long time ago, I did 
a presentation where I stated 
that if you lift up their hearts, 
their minds will follow. As a 
local business owner now, I 
add to that, their wallets will 
follow as well. We are only a 
year-and-a-half old and grow-
ing very well! Fourth quarter 
was 44-percent up over last 
year with more good times 
ahead. Thank you for the 
service you do for businesses 
like mine. If I can ever be of 
service, please let me know. 
Thanks!

Playfully,
Janet Pillsbury, Master Toy 
Guide, My Toy Garden, 301 

E. Carmel Dr.

Kudos on a 
job well done
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Are You Absolutely Certain That You Can
      “Survive” A Hard Drive Or Backup Catastrophe?

We’re now “Ranked #1 Technology Solutions
Franchise by Franchise Business Review”
and Entrepreneur Magazine ranks Computer
Troubleshooters as the Nation’s Leading
Technical Support Company.

Call Computer Troubleshooters for An Affordable
Data Backup and Recovery Plan That You Can
Rely On.

Every Business MUST Have A
Sure�re Backup And Recovery Plan

Is there anything more critical to your business
than your data? Get a solution that restores your
data quickly, so that when you have a hardware
problem, you can be back up and running
without skipping a beat.

Don’t Leave Your Backup
Plan To Just Anybody

World’s largest IT network for small business –
over 1,200 professional computer technicians

317-867-0900
www.CTcarmel.com
Ranked #1 Technology Solutions

Franchise by Franchise
Business Review

316 S Rangeline Rd, Carmel
IN THE ARTS & DESIGN DISTRICT

$100 OFF
Take $100 off your �rst service call with 
Computer Troubleshooters, just for trying us 
out! Applies to labor charges only, does not 
include parts or 3rd party fees. Limit one per 
business, new business customers only.
Offer Expires June 30, 2013

Member FDIC

Indianapolis North O�ce | 317-706-9079
100 W 96th Street | Indianapolis, IN

Clint Pletcher
Commercial Regional Manager

317-706-9061

Ryan Hart
Assistant Vice President

317-706-9065

Tim Schlichte
VP, Commercial O�cer

317-706-9062

Brad Grabow
VP, Commercial O�cer

317-706-9063

Kirk Reis
VP, Commercial O�cer

317-706-9064

Rachel Villavicencio
AVP, Business O�cer

317-706-9060

Meet Our Team (from left)

Celebrating the growth and development of 
Indiana Businesses—that’s what we’ve been about 

for the past 140 years.

YOu gET pAid TO dO THAT?You Get Paid To Do That?

Name: Ashlie Duncan
Title: Owner

Business: The Paint Cellar

Cellar offers unique experiences
Business After Hours at Prairie View 

Golf Club – Spring is in the air. Celebrate at 
the beautiful event center and lush grounds 
of Prairie View Golf Club, 7000 Longest Dr. 
On April 11 from 5 to 7 p.m., meet and min-
gle with business leaders from the leading 
networking organizations in central Indiana 
while enjoying complimentary appetizers. 
This event is free for Chamber members. 

Rain Salon and Spa Ribbon Cutting – 
The chamber is inviting members of the 
community to participate in the ribbon cut-
ting of new member Rain Salon and Spa, 41 
City Center Dr., on April 11 at 10:30 a.m.

April Legislative Breakfast - Dan 
Spehler, Political Reporter and Weekend 
Anchor at FOX59, facilitates a discussion 
with the legislators on the Hamilton County 
Business Issues Committee agenda items 
and issues that are important to the busi-
ness community, The breakfast will take 
place on April 12 from 7:30 to 9 a.m. at 
the Mansion at Oak Hill, 5801 E. 116th 
St. Reservations are required and can be 
made online at www.carmelchamber.com.

April All-County Luncheon: Urban Revi-
talization – Join the Carmel Chamber for 
the second annual collaborative luncheon 
presented by the six Hamilton County 
Chambers – Carmel, Fishers, Hamilton 
North, Noblesville, Sheridan and West-
field. Tom Murphy, Senior Resident Fellow 
at the Urban Land Institute and former 
mayor of Pittsburgh, will draw from his 
extensive experience to speak on urban 
revitalization. The luncheon will be April 
17 from 11:30 a.m. to 1 p.m. at the Man-
sion at Oak Hill, 5801 E. 116th St. Atten-
dance is $20 for pre-paid members. $25 
for guests and walk-ins.

Arrows YP After Hours Networking - 
Expand your networking opportunities and 
have some fun as you meet new people 
from the Carmel, Noblesville and West-
field Chambers. Enjoy snacks and drinks 
while networking on April 25 from 5 to 7 
p.m. at Hare Chevrolet, 2001 Stony Creek 
Rd., Noblesville. This is a free event for 
young professionals under 40. Reserva-
tions are requested.

Carmel Chamber of Commerce Calendar

April 5, noon to 1:30 p.m., Mansion at 
Oak Hill, 5801 E. 116th St., Carmel. Pro-
gram: Update on Indy Connect, Central 
Indiana’s transportation initiative from the 
Central Indiana Regional Transportation 
Authority. Cost for lunch is $12.00. Con-
tact: Wendy Phillips, 501-4955.

April 12, noon to 1:30 p.m., Mansion at 
Oak Hill, 5801 E. 116th St., Carmel. Pro-
gram: PDG Jim Graham, status update on 
the school in Afghanistan. Cost for lunch 
is $12.00. Contact: Wendy Phillips, 501-

4955.
April 19, noon to 1:30 p.m., Mansion at 

Oak Hill, 5801 E. 116th St., Carmel. Pro-
gram: School safety with Dr. Steven Dillon, 
director of student services for CCS. Cost 
for lunch is $12.00. Contact: Wendy Phil-
lips, 501-4955.

April 26, noon to 1:30 p.m., Mansion at 
Oak Hill, 5801 E. 116th St., Carmel. Pro-
gram: Andrea Rice, martial artist. Cost for 
lunch is $12.00. Contact: Wendy Phillips, 
501-4955.

Carmel Rotary Calendar

By Lana Bandy
Carmel Business Leader

What is The Paint Cellar? The Paint Cellar is 
art with attitude. We put a different spin on paint-
ing and art. We add music to the classes. It’s not a 
boring, typical type of art class where you feel like 
you’re getting graded on it or have to be serious. 

How does it work? Each class has an instruc-
tor who leads you through the process step by 
step. Classes are two to three hours, and we pro-
vide all the supplies. We have a small class size 
where you get attention from our artists. We don’t 
want anyone to feel like they can’t ask questions.  

What types of classes do you offer? We 
only teach painting classes, but we occasionally 
host mixed-media parties. It’s teaching art to 
everyone from ages 5 and up. We expanded it 
to do private parties, and we recently added the 
teen level. 

How did you get started at The Paint Cel-
lar? We opened a year ago in Carmel and also 
have a location in Fortville. My background is 
in marketing. I was always 
involved with graphic design 
and building websites, so 
my creativity has been on 
the computer. I had never 
picked up a paint brush 
until I was in my 20s and people liked my work, 
so I thought, I can teach people to do this; I 
can show them that it’s not as difficult as they 
thought it would be.

Do you need any art experience to go to 
a class? No, you can be 100-percent a beginner. 
People often say, ‘My painting is better than I 
expected it to be.’ They come out amazed.  

What do you like best about your job? I 
love the creativity that actually comes out from 

people who may have never 
painted before. Or classes 
where people deviate from 
what was planned. They add 
their own colors and every 
painting might be differ-

ent. A lot of kids are so creative, and they love it. 
They’re proud and excited when their mom or 
dad comes back to pick them up.

Do you or someone you know have an interesting job? Or 
is there an occupation you would like to know a little more 
about? Send your story ideas to lcbandym@yahoo.com 
and we might feature you in an upcoming issue of The 
Carmel Business Leader.

Ashlie Duncan peruses work at The 
Paint Cellar.
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Financial 
Planning 101

By Brian R. Ruckle
How you manage your money in 2013 will 

depend in large part on your choice of advisor. 
� e body of knowledge on investments, tax-

es, and legislation is more than one person can 
handle without help. You will need a good � -
nancial advisor to move you and your business 
around pitfalls and toward opportunities. Don’t 
settle for less. Interview and research your advi-
sor like you would hire an employee. 

Following are some of the issues you should 
consider when choosing a � nancial advisor, 
when planning your investments, and prepar-
ing for changes in taxes and legislation in 2014. 

What kind of � nancial advisor should I 
seek to manage my assets: a CPA, investment 
advisor, broker-dealer, or a combination?

Kevin O’Connell, Principal of Somorset CPA, 
said a combination is best. 

“Each brings a specialized interest.  � e CPA 
helps with the accounting and the tax compu-
tations. � e investment advisor helps with the 
selection of investment assets,” he said. 

Je�  Binkley, owner of Binkley Wealth Man-
agement and a registered investment advisor 
(RIA), said regarding investments a CPA might 
be best “if you have a very tax complex situation 
or millions of dollars.” He said that both CPAs 
and investment advisors are held to a � duciary 
standard of care which entails a legal duty to act 
only in the best interests of the client.

“My short answer to that question is I would 
only work with some sort of advisor that meets 
the � duciary standard of care,” he said. 

Broker-dealers must meet the suitability 
standard which holds an advisor to doing what 
is suitable for an investor depending on the in-
vestor’s particular circumstances.  

What is the safer investment right now, 
stocks or diversi� cation?

“� ere are no risk free investments,” said 
Binkley. “It is always safer to have a diversi� ed 

portfolio, but all investments have risk includ-
ing cash. Diversifying can help o� set the risk 
by being invested in things that o� set an in-
vestment losing value. But all investments have 
risks. Even cash has risk. If we hit a patch of in-
� ation, cash will not be a very safe investment.”

What is new in investments this year?
Binkley said exchange traded funds (ETF) 

have become more popular in 2013. An ETF is a 
security that trades like a stock on an exchange 
but tracks an index, a commodity or a basket 
of assets much like an index 
fund. 

“� ey have been 
around for 20 years, 
but they are setting 
the investing world on 
� re because of their low 
expenses, ease of trading, 
and the capability to diver-
sify as well as � ne tune port-
folios across a broad spectrum 
of investment types and sectors,” 
said Binkley. “About 80 percent of my 
practice based on ETF investments. I’ve been 
an investment advisor over 20 years now, and 
these ETFs are some of the most exciting ways 
to invest that I’ve seen in my entire career.”

What is new in taxes for individuals in 
2013?

“For high wage earners who make over 
250,000 if married, and 200,000 if single, there 
is the new Medicare tax of 3.8 percent on in-
vestment income” said Principal of Somorset 
CPA Kevin O’Connell. “Tax payers need to re-
view their closely held business interests and 
properly determine if the income is business or 
investment income.”

What are some of the business tax breaks 
business owners should be aware of in 2013?

CPA Steve Blackater of Larry E. Nunn & As-
sociates said small businesses have several pro-

visions they should know about in 2013. He 
provided from a company newsletter the fol-
lowing information (summarized): 

Asset expensing allows businesses to fully 
expense the purchase of many assets in just 
one year, rather than being required to depre-
ciate their cost over a number of years. Bonus 
depreciation allows you to deduct 50% and 
sometimes more in the � rst year of purchase. 
� is provision was set to expire at the end of 
2012, but has now been extended through 2014. 

Another is work opportunity tax credits. 
� ese are tax credits available to em-

ployers who hire certain individuals 
including military veterans, peo-

ple receiving government 
assistance, or those liv-

ing in distressed areas. 
Restaurant, retail, and 
other rental proper-

ty improvements can 
qualify for 15-year depre-

ciation, rather than the required 
39-year depreciation rate. Note that these 

provisions are set to expire at the end of 2013. 
Also, there is the health care tax credit. If you 
pay medical insurance premiums for your em-
ployees, you could be allowed a tax credit for a 
portion of premiums paid.

Should you separate your assets from your 
business, and when?

O’Connell said it “depends on the assets and 
depends on the business” whether you should 
separate your assets from your business or not.  

“You try to avoid putting assets that can ap-
preciate in value into S-Corporations or C-Cor-
porations. Either keep those in partnerships or 
in an individual’s name,” he said. “Business as-
sets that are part of a group of assets that col-
lectively generate income should stay together. 
If you have a printing business, you would keep 
your printing equipment in the business. You 

may also have delivery trucks that you use that 
should be kept in the same business.”

What are Indiana 529 accounts, and should 
I be investing in one?

O’Connell said Indiana 529 accounts are a 
fund held by investment advisors from which 
money can be withdrawn penalty free when the 
funds are spent on college tuition, room and 
board, and supplies. 

“Yes, for anyone with children who are ei-
ther going to college or currently in college it 
is a terri� c way to � nance college. � e earnings 
grow tax free and the state of Indiana provides 
an incentive by allowing a tax credit equal to the 
amount saved up to $5,000 each year,” he said. 

What could have the most impact on busi-
nesses and individuals in 2013?

O’Connell said a common question that re-
ceives insu�  cient guidance is the health in-
surance requirements starting in 2014 when 
Obamacare takes e� ect. 

“How much the new health care legislation 
will cost businesses depends on the size of your 
business and whether it will be less expensive 
to purchase government health care or private 
insurance. Employers should be evaluating the 
di� erent options related to health care under 
the new legislation,” he said.  

What is the most important piece of � nan-
cial advice you have for a client? 

O’Connell said people should ask themselves 
“what is the right way to achieve wealth?” 

“� e right way to get rich is to pay your-
self � rst. It is not trading. It is not picking be-
tween winners and losers. It is not buying low 
and selling high. Pay yourself � rst. Put on the 
top of your stack of bills a check to your IRA, 
401k or both of them. Ten, � fteen or twenty per-
cent should be put aside for your future wealth. 
� at is not easy but that is the most likely way 
to achieve wealth. Too many people today have 
forgotten that.”

Financial planning 2013

security that trades like a stock on an exchange 
but tracks an index, a commodity or a basket 
of assets much like an index 

but they are setting 
the investing world on 
� re because of their low 
expenses, ease of trading, 
and the capability to diver-
sify as well as � ne tune port-
folios across a broad spectrum 
of investment types and sectors,” 
said Binkley. “About 80 percent of my 

� is provision was set to expire at the end of 
2012, but has now been extended through 2014. 

Another is work opportunity tax credits. 
� ese are tax credits available to em-

ployers who hire certain individuals 
including military veterans, peo-

ple receiving government 
assistance, or those liv-

ing in distressed areas. 
Restaurant, retail, and 
other rental proper-
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qualify for 15-year depre-

ciation, rather than the required 
39-year depreciation rate. Note that these 
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Somerset CPAs, P.C.
3925 River Crossing Parkway

Indianapolis, IN 46240
317.472.2200 | 800.469.7206

info@SomersetCPAs.com

There are over 73,000 pages in the U.S. Tax Code.  
There are countless bulletins,  rulings and 

court cases interpreting these pages.   
We discovered a few pages that 

could lower your tax bill.   
Contact a tax professional at Somerset CPAs, or visit us 

online at www.SomersetCPAs.com to learn more.

Innovative Strategies. Bottom-line Results.

Susan Bradford, Individual Tax
Valerie Brennen, Financial Products

Andy Depew, Health Care Tax
Dan Dickerson, Agricultural Tax

Jay Feller, Partnership Tax
Mike Fritton, Real Estate Tax

Kevin O’Connell, Corporate & International Taxes

Financial Planning 101

Financial aid
Parents and grandparents of would-be college students take note:  When two of 
the � nancial aid formulas are used to compute how much dough to shell out to 
the student, assets, like stock, in the name of the student cause big penalties. 
– www.forbes.com  

Big bucks
Six-� gure salaries aren’t just for high-ranking bankers. Wayne Ho� man, a magician, makes 
$135,000 annually performing at various functions and shows. Other unlikely six-� gure salaries? 
Tree-clearing, pet-sitting, selling recycled ink cartridges and credit repair. –money.cnn.com

Entry level
Using data from PayScale.com, CNN Money found that Princeton University graduates earn the 
biggest salaries in the United States. Graduates see a $58,300 starting salary and a $137,000 mid-
career salary. Only 49 percent � nd their jobs to be meaningful. –money.cnn.com  

The very top
Ever wonder who the highest paid male and female are in this economy? 
Apple’s CEO Tim Cook earned the most in 2011 with a total compensation of 
$377,996,537. The highest paid female was Oracle, Inc.’s President and CEO 
Safra A. Catz with at total compensation of $51,696,742. –money.cnn.com 

Stagnating growth
According to a survey of 37 investment strategists and money managers, the S&P 500 will end 
2012 at 1,440, or up 15 percent. That means it won’t move from where it sat at the beginning of 
the fourth quarter. –money.cnn.com 

Know your limit
Overwhelmed by the 10,000-plus mutual funds you have to choose from? You can 
create a diversi� ed portfolio with as few as four funds, says investment adviser Rick 
Ferri. His core four, for a 60 percent stock / 40 percent bond mix is 40 percent high-

grade corporate / government bond index, 36 percent U.S. total stock market index, 
18 percent international stock and six percent REIT fund. –money.cnn.com 

Cut down
4.4: that’s the average number of credit cards, per person, in the U.S. Research has shown that it’s 
best to put all but one card on ice, leaving the others for emergencies only. –money.cnn.com

Embrace your abode
The ratio of the price the average millionaire paid for his � rst home, compared to his annual 
income is 1.49 – and, there are three times more millionaires living in houses under 
$300,000 than are living in houses worth $1 million or more. Smart approach; 
historically, stocks have handily beaten the returns on real estate and lately, 
prices on smaller homes have held up better than larger ones. –money.cnn.
com

Merge and purge
Some 50 percent of Americans have at least one retirement plan from an old employer hanging 
around. Roll your accounts over into a single IRA, or even into your current employer’s 401(k). That 
way, you’ll be able to track progress more easily, see which funds are failing you, assess your mix, 
rebalance the whole package and cut your fees. –money.cnn.com

Practice patience
Millionaires tend to live in their homes for a very long time, hold their stocks for long periods and 
even stay married longer. The reward of sticking with it: You don’t lose money to transaction costs 
and you ride out market slumps, so in the end all of your investments typically pay o� . –money.
cnn.com

Shop for discounts
Value investing, or buying beaten-down stocks that are poised to rebound, tends 

to outperform growth investing. From 1998 through 2011, U.S. large value 
stocks delivered 10.8 percent average annual returns, vs. 8.7 percent for 

their growth counterparts. –money.cnn.com

FINANCEDispatches

For SBL by Family Features 
Investor optimism is on the rise, according to 

a recent study from investing services company, 
Scottrade, Inc.  

Despite market volatility, sixty-one percent of 
American investors surveyed believe the stock 
market will be up from the previous year. With 
this added con� dence, a growing number – 54 
percent this year as compared to 46 percent last 
year – of investors plan to put additional money 
in the stock market in the next year. 

“Today, we are seeing that although inves-
tors are optimistic about the future, they are de-
ploying more conservative strategies,” said Kim 
Wells, Scottrade’s executive director of digital 
product development and chief marketing o�  -
cer. “Choosing the right pairing of investments 
is essential in this market environment.” 

Knowing when to invest and what to invest 
in remain the leading challenges for investors, 
the survey found. Here are four areas to con-
sider when developing an individual investment 
strategy.

Capitalize on Market Momentum
Stocks present a � exible opportunity to capi-

talize on market momentum. Nearly 40 percent 
of investors include stocks in their portfolio, ac-
cording to Scottrade’s study. Brokerage � rms 
have a variety of online stock trading tools, such 
as stock screeners and streaming quotes, to help 
investors act on rapid changes in the market. 
With securities available across a variety of sec-
tors and industries, investors can choose hold-
ings to match their investment strategies and 
risk tolerance.  

Use Bonds to Ride the Curve
Market volatility has made bonds an attrac-

tive choice as investors seek to have a stronger 

foothold in the market. While this investment 
product involves risk– including interest rate 
risk, liquidity risk, in� ation risk, and risk of loss 
of principal– investors can choose from a vari-
ety of bond types such as municipal bonds, cor-
porate bonds or treasuries to � t their individual 
investment strategy. With competitive inter-
est rates and interest payments paid in regular 
intervals, bonds are considered less risky than 
stocks.  

Invest for Your Future
� e majority of investors surveyed, at 63 per-

cent, indicated they are saving for retirement, 
and 401(k) and IRA investments are popular ve-
hicles. Scottrade’s research found three quarters 
of investors hold at least one of these. Forty-� ve 
percent of those surveyed said they believe 
IRAs and 401(k)s are the best tools for long-
term investments. To determine a retirement 
savings goal, many brokerages o� er interactive 
retirement calculators.

Save for Education Costs
In tandem with building a retirement nest 

egg, investors are often saving for a child’s edu-
cation. Coverdell Education Savings Accounts 
(ESAs) and custodial accounts provide a � ex-
ible choice for higher education expenses. Both 
have no minimum investment, allowing alloca-
tions to � t within a � nancial plan. To assist with 
goal-setting, college savings calculators take 
into account factors such as a child’s age, federal 
and state tax rates, as well as the cost of public 
or private schools.

To learn more about � nding opportunities 
in the stock market and self-directing your in-
vestments, and to � nd more information on the 
2012 American Investor Study, visit www.scot-
trade.com.

Find the right investments 
in this market environment

Are you having financial nightmares?

We can help.
Running a successful business these days is 
harder than ever.  If you’re like most business 
owners, driving sales has become your full-time 
job.  The only problem is that it is not your only 
job.  You also need good accounting!

Simons Bitzer & Associates was founded over 17 years ago to provide expert 
financial help to companies that need assistance but simply cannot afford a 
full-time Controller.

Call Simons Bitzer today to schedule your 
complimentary consultation.

You can receive the expertise of a Controller on an as-needed basis.  

We assist our customers with:

• Budget preparation

• Accounting system efficiency

• Financial report preparation

• Cash flow projections

• Revenue analysis

• Reconciliation of accounts

By Jeff Binkley
Did you know there’s a tree in Redwood 

National Park in Northern California that 
is over 379 feet tall and estimated to be 
over 1500 years old? Many of these tall red-
woods still grow several inches each year.  
Imagine that. A tree a millennium and a 
half old and still growing slowly toward the 
sky. With a track record like that, is it really 
that hard to imagine that someday, it could 
indeed grow right out of the earth’s atmo-
sphere… i.e. grow to the sky?

It is an interesting moment to be an in-
vestor. (Actually, every moment of my 20-
year career as an investment advisor has 
been interesting.) At press time, major 
stock averages remain on a holy terror set-
ting new record highs and with headlines 
like,”Dow Jones Index 20000?” now start-
ing to appear.  

But can the market or the redwood re-
ally grow to the sky?  

June 25, 1993 was a beautiful summer 
day. A little cool for late June but still a 
glorious day. Why do I remember it? It 
was the day I passed my General Securi-
ties Representative Exam (also known as 
the Series 7). Many investment professionals 
remember the day they passed their Series 7. 
It’s kind of like an initiation. A rite of passage 
that allows them to say, “� at whole Wall Street 
thing?  I’m an o�  cial part of it now.” � at day 
the Dow Jones Industrial Average closed at 
3490.  � at’s not a misprint.  3490. What were 
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Financial Planning 101

By Jeff Binkley
Did you know there’s a tree in Redwood 

National Park in Northern California that 
is over 379 feet tall and estimated to be 
over 1500 years old? Many of these tall red-
woods still grow several inches each year.  
Imagine that. A tree a millennium and a 
half old and still growing slowly toward the 
sky. With a track record like that, is it really 
that hard to imagine that someday, it could 
indeed grow right out of the earth’s atmo-
sphere… i.e. grow to the sky?

It is an interesting moment to be an in-
vestor. (Actually, every moment of my 20-
year career as an investment advisor has 
been interesting.) At press time, major 
stock averages remain on a holy terror set-
ting new record highs and with headlines 
like,”Dow Jones Index 20000?” now start-
ing to appear.  

But can the market or the redwood re-
ally grow to the sky?  

June 25, 1993 was a beautiful summer 
day. A little cool for late June but still a 
glorious day. Why do I remember it? It 
was the day I passed my General Securi-
ties Representative Exam (also known as 
the Series 7). Many investment professionals 
remember the day they passed their Series 7. 
It’s kind of like an initiation. A rite of passage 
that allows them to say, “That whole Wall Street 
thing?  I’m an official part of it now.” That day 
the Dow Jones Industrial Average closed at 
3490.  That’s not a misprint.  3490. What were 

the headlines then? “Dow Jones Index 5000?” 
is one I distinctly remember and scoffing at 
the idea. Dow 5000?! That stratospheric height 
couldn’t be reached for many years yet… maybe 
not for a decade... or so many thought.  February 
19, 1997 was a cold miserable day. Why do I re-
member it? Yep, you guessed it. That day I took 
and passed the General Securities Sales Super-

visor Exam (Series 8) and I had a temperature of 
103 at the time.  (Miserable day, but I passed the 
dang exam.)  And the DOW?  Forget 5000.  Less 
than four years since hitting that 3490 mark, the 
index had more than doubled and sat at 7020. 
101% in less than four years. And the NAS-
DAQ index had similar performance, at least up 
to that point.  And then what happened? The 

NASDAQ took off toward the sky rising 
from 1365 on that cold, fever –filled, but 
memorable day in February, 1997 to 5132 
in March of 2000. It rose over 275% in a 
little over three years, an average of over 
91% each year. That was truly crazy.  Cra-
zy indeed and the definition of a bubble. 
And bubbles eventually burst, in this case 
on March 10, 2000.  The “Internet bubble” 
burst and the NASDAQ plummeted.  

But what about today?  
We’ve seen a great bull market with the 

Dow rising over 8000 points (125%) from 
its market low of 6,443.27 on March 6, 
2009 to its current 14500ish level at press 
time. 

How long will this bull run? How high 
will that redwood grow? We don’t know.  
There are a lot of variables. But the inves-
tor, who would be successful, like a forest 
creature who dreams of being pulled to the 
sky, must grab onto the mighty tree and 
ride. And as they journey higher, they must 
ever be watchful for wind, weather, the 
weak branch or limb, and bungling, greedy 
men who might start a fire and bring the 
tree and their dreams to ruin.  

Do trees really grow to the sky?

Jeff Binkley is the Founder and Managing Director  
of Binkley Wealth Management Group. He can 
be reached at Jeff@thebinkleygroup.com or  
(317) 697-1618.

Larry E. Nunn & Associates’ playing
field is serving middle-market and
international organizations around
the world. If you’ve outgrown your
current advisors, or are feeling
underserved by the larger firms,
consider Larry E. Nunn & Associates.
We offer experienced, accessible
service teams, world class
engagement management and
a focus on quality and efficiency.    

Larry E. Nunn & Associates has
over 35 years of experience
serving middlemarket businesses.
Through our membership in the
BDO Seidman Alliance, our clients
have access to the domestic and
international resources of BDO
Seidman, LLP, the U.S. member firm
of BDO International  — the fifth
largest international accounting
and consulting organization.

4002 Clarks Creek Road  Plainfield, Indiana 46168-1948
Phone 317.839.9136 • Fax 317.839.9177

www.nunncpas.com

“The investor,  
who would be successful,  

like a forest creature who dreams  
of being pulled to the sky, must grab  

onto the mighty tree and ride.”



Is your investment portfolio full of  
1980’s technology?   

 
Millions of individual investors are moving 

to Exchange Traded Funds (ETFs). 
 

Can your advisor even spell ETF?  
 

We can.   
   

 
 

 
 
 
 
 
 
 
 
 
 
 

 
www.thebinkleygroup.com 

 
Binkley Wealth Management Group, LLC is an Independent Registered Investment Advisor.  

6319 E US HWY 36  Suite 207 Avon, IN 46123   Phone:  317.697.1618 
email:  jeff@thebinkleygroup.com   Custodian services provided by  
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12955 Old Meridian St | Suite 103 | Carmel, IN 46032 | 317.844.6629

Make a big impression with banners, posters, 
and display solutions from AlphaGraphics.

There are lots of ways to give your marketing message a high-impact 
treatment without breaking the bank.  Retractable banners, mounted 
posters, and tabletop displays from AlphaGraphics are portable, 
reusable, and efficient ways to create a marketing display for events 
and every day.  Choose from a wide array of sizes, materials, 

substrates and stands to find the perfect piece to fit your needs.

www.us605.alphagraphics.com

Sometimes 
  you just need
    better eggs.

 Forget what
they say about
     baskets.

Business Crime Watch – March 2013

succuEssSuccess

david cain

“Daddy, is this show for moms and dads 
or just dads? It’s not for kids, right?” Even a 
4-year-old can sense when 
they aren’t the audience. I 
didn’t tell her then, but I feel 
the same way when I walk in 
the room when her shows are 
on. This show is for kids, not 
moms and dads, right? Tune in 
late night or midday and the 
show listings and advertise-
ments are vastly different than 
“prime time” activity. 

Game shows, a long staple 
of midday programming, 
commonly featured product 
placements targeting the stay-
at-home parent who might be 
the primary household shop-
per. The advertisements during 
the show had the same goal. 
Prime time game shows bring 
out larger stakes and bigger products, appealing 
to that shifting audience. Pick up a newspaper, 
grab a magazine and look at the advertise-
ments. You’ll learn fast if you are the audience. 
Is there anything you’d buy showcased? Do 
they speak to you? Does it resonate?  

My kids watch a show about fairies or prin-

cesses and every commercial makes them leap 
to their feet, but they do little for me other 

than make me want to turn 
it off. Even kids can tell who 
the show is for. My little girl 
recognized the show I was 
watching was for moms and 
dads by the commercial that 
was running. It wasn’t even the 
show itself. She didn’t under-
stand the spot and thought it 
had to be a “moms and dads” 
show, which means to her, 
time to head to another room. 

In day-to-day communica-
tions, marketing, and selling, 
you have to know your audi-
ence. You have to know who 
you are talking to, what moti-
vates them, and what scares 
them. When you know them 
completely, then your market-

ing, whether a brochure or a commercial, will 
make more sense. And, it’s important to note, 
you can’t speak to everyone at once. It’s impos-
sible. It is, however, the surest way to failure. 

David Cain works at Magnitude, a sales and marketing 
company. Contact David at David.Cain@MarketMagni-
tude.com.

Who’s this for?

date Business Address description

2/25 Ameriana 3975 W. 106th St. Robbery

2/25 DB Klain Builders 12949 Horbeck St. Theft

2/26 Mesh Systems 12400 N. Meridian St. Burglary

2/28 Putle Homes 12660 Brandenburg Dr. Theft

2/28 Target 10401 N. Michigan Rd. Theft

3/1 Enterprise Rent A Car 9860 N. Michigan Rd. Theft

3/1 Victoria Secret 14390 Clay Terrace Blvd. Theft

3/4 Pulte Homes 12741 Brandenburg Dr. Theft

3/4 Ideal Heating Air Cond 820 E. 116th St. Theft

3/7 Meijer 1424 W. Carmel Dr. Theft

3/8 Focus On Studio 1123 3rd. Ave SW. Theft

3/8 Carmax Business Service L 9750 Gray Rd. Theft of Motor Vehicle

3/11 Carmax 9750 Gray Rd. Theft of Motor Vehicle

3/11 Santander Consumer USA 9750 Gray Rd. Theft of Motor Vehicle

3/11 Victorias Secret 14390 Clay Terrace Blvd. Theft

3/13 Tru W.orth Auto 3006 E. 96th St. Theft of Motor Vehicle

3/13 Tru W.orth Auto 3006 E. 96th St. Theft of Motor Vehicle

3/13 Tom W.ood Automotive Grp 3130 E. 96th St. Theft of Motor Vehicle

3/13 Tom W.ood Automotive Grp 3130 E. 96th St. Theft of Motor Vehicle

3/13 AMP-LLC 4511 W. 99th St. Criminal Mischief

3/14 Carmax 9750 Gray Rd. Theft of Motor Vehicle

3/14 Carmax 9750 Gray Rd. Theft of Motor Vehicle
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Managed
Print Services

Document
Management

Digital Office
Equipment

Production
Print Systems

Creative
Services

Managed
IT Services

CREATE •  DISTRIBUTE •  MANAGE •  DOCUMENTS

3 17 •7 0 8 • 8 8 5 4I M P A C T M Y B I Z• C O M
Impact Networking, LLC  

8888 Keystone Crossing, Suite 350, Indianapolis, IN 46240

•   Versatile, professional  
production printing

•   Superb color quality,  
first print to last

•   Up to 80 ppm output-  
both color and B&W

•  Precise registration accuracy
•  Heavy and coated stock
•   Full-Bleed 12 x 18 Printing

Professional  
Quality Printing

   

Konica Minolta Bizhub C8000

In

 YOUR
        House

Last month, Gov. Mike Pence and Carmel 
Mayor Jim Brainard joined GEICO Chair-
man Tony Nicely to announce GEICO’s plans 
to locate a customer service center in Carmel, 
creating up to 1,200 new jobs by 2016. GEICO 
will invest millions to lease, renovate and equip a 
109,000-square-foot space at 101 W. 103rd St.

The new office, which is expected to be opera-
tional by late April, will house professional insur-
ance agents, their training and supervisory teams 
and additional management and support staff 
with an average salary of about $30,000.

“Indiana continues to win the business of 
leading corporations like GEICO,” Pence said. 
“While our greatest selling point is always our 
quality workforce, Indiana’s fiscal stability, low-
tax climate and business-friendly policies make 
days like today happen. We welcome GEICO 
to Indiana and are confident the gecko will find 
that our state works for business.”

Nicely said he was very pleased that his com-
pany’s growth made it possible for the new office 
and the new opportunities. 

“We chose central Indiana because we know 
there is a talented and well-educated workforce 
in this area, and we want to offer people long-

term career opportunities as we continue to 
expand,” he said.

The Indiana Economic Development Corp. 
offered Government Employers Insurance Co. 
up to $10 million in conditional tax credits and 
up to $400,000 in training grants based on the 
company’s job creation plans. These tax credits are 
performance-based, meaning until Hoosiers are 
hired, the company is not eligible to claim incen-
tives. The city of Carmel supports the project.

“We are thrilled to welcome GEICO’s first 
Indiana location to the Carmel community. Our 
focus and commitment to a high quality of life 
and low taxes are always key in attracting and 
retaining business. When a company with a solid 
reputation such as GEICO decides to invest in 
our city, we realize a long-term gain through 
economic development and job growth. With 
the creation of 1,200 jobs by 2016, this is great 
news for Carmel and the region,” Brainard said.

GEICO’s announcement puts the total num-
ber of jobs slated to come to Carmel by 2016 
at more than 1,500. Baldwin & Lyons, Inc. and 
NextGear Capital recently announced that they 
would be expanding, creating more than 300 new 
jobs during the next several years.

GEICO, 1,200 jobs coming to Carmel

From left, gEicO director gary McKenzie, Mayor Jim Brainard, the gEicO gecko 
and governor Mike pence.

NOw OpENNow Open

By Christian Sorrell
Carmel Business Leader

MacKenzie River Pizza Co. is now open at its 
new Carmel location at 11596 Westfield Blvd. 
The location is co-operated by brothers Jon and 
Mike Shuel, members of the business’s founding 
family. While known for its popular locations 
throughout Montana, the Shuels decided to 
open a location in Carmel, their former home-
town, after the success of their Castleton loca-
tion, the first MacKenzie River Pizza Co. in the 
state.

Pizza place now open
MacKenzie River Pizza Co.
What: Restaurant and bar specializ-
ing in pizza but also offering pasta, 
burgers and a full bar.
Hours: Sunday through Thursday, 11 
a.m. to 9 p.m.; Friday and Saturday, 
11 a.m. to 10 p.m.

11596 Westfield Blvd., Carmel
Visit www.mackenzieriverpizza.com 

or call 564-4211.

From left, Mayor Jim Brainard and MacKenzie River managing partners Mike 
and Jon shuel.



3C Plumbing Inc.

- water heaters -
- sump pumps -

- garbage disposals -
- bath & kitchen faucets -

- water softeners -

Cy Clayton
Cadwalader

cy@3CPlumbing.com
317.850.5114

16 years experience
Free home inspection

Guaranteed work/referrals
Lic. # PC1Q701074

REASONABLY PRICED. RESIDENTIAL PLUMBING REPAIRS.

www.TopShineWindowCleaning.com

Commercial/Residential • Gutter Cleaning
Fully Insured • Free Estimates

Save 20% o� (o�er expires 4-30-13) 

Fast & Affordable Firearms Training

www.indianajim.com•317-258-5545

Mischelle L. Edwards - President
9750 Zionsville Rd., Zionsville, IN
317.873.3144 | www.cartervanlines.com | cartervanlines@aol.com

• Family owned and operated
• Local and long distance moving
• Storage and packing services

MOVING & STORAGE
“On the move since 1928”

HANDYMAN SERVICES
CHIP TRAIN REMODELING

KITCHENS • BATHROOMS • BASEMENTS

Licensed • Bonded • Insured
Chip Train 317-258-2650 • chiptrain@msn.com

Remodeling
Carmel and Zionsville

since 1992

Get your card in front of more than 105,700 households in Hamilton County! Call Dennis O’Malia @ 370-0749 for details

Hamilton County Business Contacts

Since 1993

848-7634
www.centennialremodelers.com

Insurance Specialist
Storm Damage

ROSE
  ROOFING

ROOFING • SIDING • WINDOWS

Member
Central Indiana

LICENSED
BONDED
INSURED

LaTesha Newton
owner
newtonmaid@gmail.com
317.800.0529

Maid 2 Shine
Let us scratch cleaning off of your “TO DO” list

housekeeping, house cleaning
& small business cleaning

Specializing in:

Family owned - Carmel/West�eld based
2011 & 2012 Angie’s List Super Service Award winner
Fully insured - FREE ESTIMATES
Discounts on high quality paints

WALLA INTERIOR PAINTING

• walls
• ceilings
• trim
• drywall repair

wallapainting@gmail.com
317.656.7045

Most rooms $150 to $185
for two coats and patching

John Rinne
7537 Timber Springs Dr.
Fisher, IN 46038

(317) 509-3943
jrinne@sbcglobal.net

Spring clean-up • Grass cutting • Mulch
Leaf removal • Free estimates



111 Congressional Blvd Suite 100 | (317)846-5554 | shepherdins.com

SHEPHERD
I NSURANCE & F INANCIAL

S E R V I C E S

 Protect the things that matter 


